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 Book Sale | 6
The South Montgomery County Friends 
of the Library hosts its annual Spring 
Book Sale to benefit Woodlands libraries.
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Registration begins for 
Township summer programs
Camps open to children and adults 
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Pizzeria finds home in family-friendly
Woodlands community
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Renowned diving coach discusses

vision for new facility

Houston port could play
bigger role as number
of ships increase

Panama Canal expansion to boost local business

Retailers disagree on economic impact of race

Woodlands IronMan event 
provides financial boost Estimated number of visitors
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By Brian Walzel
When the Memorial Hermann IronMan 

Texas triathlon returns to The Woodlands 
May 19 for the second year of a five-year 
run, some facets of the community will be 
hailing its economic impact, while others 
say the event was not the big financial boost 
they expected.

Last year, IronMan Texas held its inau-
gural race in The Woodlands. The race 
included a 2.4-mile swim down Lake 
Woodlands and through Waterway, a 112-
mile bike course through The Woodlands 
and Sam Houston National Forest and a 
26.2-mile run course.

More than 2,100 competitors partici-
pated, hailing from countries around the 
world and often bringing with them friends 
and family to root them on. Estimates con-
ducted by The Woodlands Convention and 
Visitors Bureau show more than 18,000 
descended on The Woodlands last year, 

including contestants and spectators. 
The event brought the expected rev-

enue boost to Woodlands hotels. Accord-
ing to The Woodlands Township financial 
records, the township garnered $502,785 
from hotel occupancy taxes for the month 
of May 2011, 39 percent more than the 
township expected to receive.

“Numerous individuals and businesses 
in The Woodlands and surrounding areas 
benefit from the economic activity that 
is generated by the IronMan event,” said 
Monique Sharp, township financial direc-
tor. “Those who provide services related to 
transportation, lodging, dining, shopping, 
entertainment and event production may 
be positively impacted by the influx of par-
ticipants and spectators.” 

IronMan at Market Street
 But while Woodlands hotels did big busi-

ness during IronMan, some local retailers 

By Nicole Bradford
The long awaited completion of 

the Panama Canal expansion will 
undoubtedly bring more interna-
tional trade to Houston’s port, but 
it will also impact communities 
such as The Woodlands through 
an overall economic boost.

The Woodlands is positioned 
particularly well for business 
growth brought on by the expan-
sion, says one local expert, not 

just because it has been carefully 
developed and then billed as an 
attractive potential home for 
companies, but also as a profes-
sional melting pot.

Local advantages
“You have a lot of people who 

come from different parts of 
the country and different parts 
of the world,” said Nathaniel 
Karp, Woodlands-based execu-
tive vice president and chief U.S. 
economist with Birmingham, 
Ala.-based bank BBVA Com-
pass. “That generates very posi-
tive effects when you are dealing 

with foreign trade, because you 
have the advantage of knowing 
people from different places and 
networking is much bigger than 
it would otherwise be. It’s a com-
munity already shaped by multi-
culturalism—and that’s advanta-
geous.”

Because Houston’s established 
infrastructure and labor pool is 
already slanted strongly toward 
the energy industry, Karp believes 
the area has a clear advantage in 
growth for energy-related indus-
tries, as well as boosts to trans-
portation and manufacturing. But 

and restaurants were unimpressed.  Market 
Street, the outdoor shopping and entertain-
ment district in Town Center, was a primary 
hub for all things IronMan. The center had 
vendor and information booths and roads 
were closed to traffic as portions of the 26.2-
mile run route wound through the center.  
Hundreds packed in to see their friends and 
family cross the finish line while loud, ener-
getic music played and a boisterous emcee 

announced names of those who crossed the 
finish line.

Jenny Taylor, marketing director for 
Market Street, said that while overall retail-
ers there did see an increase in sales dur-
ing last year’s event, they turned down the 
opportunity to once again be the host for 
IronMan-related activities and a portion of 
the course, including the finish line. 

See Iron Man | 13

See Panama Canal | 15
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The expansion of the Panama Canal will allow larger ships to pass through.
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  ED CHANCE  
Paid political advertisement by Kenny Speight for Commissioner. PO BOX 9645, The Woodlands, TX, 77387 • Bev Earl, Campaign Manager • Nelda Luce Blair, Treasurer 

ENDORSED

The Future Looks GREAT ~ with KENNY SPEIGHT

VOTE EARLY!
May 14 - 25, 2012 (including the weekend)

ELECTION DAY! 
Tuesday, May 29, 2012

Follow on Twitter
@Speight4Commish

Like SpeightForCommissioner
on Facebook

Kenny@SpeightForCommissioner.com

www.SpeightForCommissioner.com

4840 W. Panther Creek, Ste. 211 | The Woodlands | 281-298-9434
1003 Longmire Road | Conroe | 936-756-1386 | www.LeikerOrtho.com

Dr. Brad Leiker, DDS, MS
Orthodontic Specialist

A Leader In Lingual Braces (Braces Behind Teeth)
Orthodontic Specialist for Children and Adults.

Serving � e Woodlands / Conroe and surrounding areas since 1994.
Most insurances and credit cards accepted.

FREE 
initial exam

ZERO PERCENT 
 nancing available
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This edition marks Com-
munity Impact Newspaper’s 
eighth Woodlands publica-
tion since the inaugural 
issue in September 2011. 
We have been humbled by 

the incredible response we have received 
so far from the community, and we are 
excited about what we have in store in the 
coming months. 

Community Impact Newspaper’s latest 
offering is our On the Town blog on our 
website, www.impactnews.com, which 
includes features and reviews of fun 
events, concerts and new restaurants in 
and around Northwest Houston, Tomball, 
Magnolia and The Woodlands areas. 

On May 12, residents of The Woodlands 
will have the opportunity to go to the 
polls to elect members of the township 
board of directors, the governing body 
of the community. This year’s election 

is an important one. While The Wood-
lands economy remains strong with high 
numbers of home sales and a robust busi-
ness climate, it will take dedicated and 
informed leaders to guide the community 
through the coming years. The next few 
years will see The Woodlands possibly 
embark on a landmark vote in 2014 that 
could determine the fate of its governance, 
which has far-reaching implications. 

We help you get to know the 12 can-
didates with our Election Guide on Page 
16 as well as information about when 
and where to vote. We encourage you to 
explore more and get to know each of the 
candidates and what they stand for. 

Connect Online

Check out the new and improved 
impactnews.com

Subscribe to our e-newsletter at  
impactnews.com

Find us on Facebook at  
impactnews.com/wdl-facebook

Follow us on Twitter @impactnews_wdl

Find local coupons online at  
impactdeals.com

Easily browse or search news articles from your 
community or across the state.

Stay informed with daily, online-exclusive community 
news and information.

Learn about upcoming events with the community  
calendar.

Make your voice heard by commenting on articles or 
participating in online polls.

On the web

May 29 primary all 
but certain
After months of legal battles 
and delays, Texas finally has 
interim redistricting maps 
and a primary date, but 
one aspect is missing—the 
maps’ required preclearance 
by a U.S. District Court.

Magnolia dentist announces state 
House candidacy
Voters will have another choice on Election Day 
for state representative of house District 3. Re-
publican Troy Bonin announced his candidacy.

Tomball Music Festival
The sounds of old-style 
country music could be 
heard coming from the Tom-
ball historic Depot Plaza as 
the city debuted the honky 
Tonk Music Festival to a 
crowd of intrigued listeners.

Bountiful brunches
Read a list of local restaurants that have 
standout brunches
impactnews.com/houston-metro/on-the-town
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7  Bar Louie has opened at 24 
Waterway Avenue. This is the first 
Houston-area location and the third in 
Texas for Bar Louie, which features an 
array of beer selections, microbrews, 
wine and artfully concocted cocktails in 
an upscale, contemporary setting. The 
restaurant’s menu features oversized 
sandwiches, appetizers and pasta. 
www.barlouieamerica.com

Coming Soon

8  Memorial Hermann Medical 
Group has recently signed a lease for 
4,657 square feet of retail space in the 
Imperial Oaks Kroger Shopping Center 
at 2115 Rayford Road. Occupying the 
space will be a select group of doctors 
offering general practice services.  The 
anticipated opening date is scheduled 
for May. www.memorialhermann.org

9  C.H. Robinson will soon open at 
Market Street, 9595 Six Pines Drive, Ste. 
6300, in the North Commons building. 
The company specializes in improving 
the world’s transportation, supply chain 
and logistics challenges, as well as 

Now Open

1  Located at 19075 I-45 N., Ste. 102, 
Another Broken Egg features high end 
breakfast, brunch and lunch items that 
are made with fresh ingredients. The 
restaurant, which opened March 12, 
specializes in omelettes, scramblers and 
special brunch creations. Sandwiches, 
burgers and healthy food choices are also 
on the menu. 936-273-2011,  
www.anotherbrokenegg.com

2  Tweez Nailz and Zpa opened March 
2 at 9420 College Park Drive, in the 
Windvale Shopping Center. The store offers 
experienced nail technicians, aestheticians 
and massage therapists. Appointments and 
walk-ins are welcome. 936-273-8811

3  Portofino Office Suites, located next 
to Sam’s Club at 250 Ed English Drive in 
Shenandoah, Bldg. 3, Ste. B, is now open 
and offers new, furnished office spaces 
for rent. The spaces are designed for 
independent entrepreneurs and offer a 
lobby, kitchen, amenities, parking, Internet 
and phone lines. 936-242-4071, 
www.lemusgroup.us

4  Jerry Built Burgers is now open 
at 1335 Lake Woodlands Drive. The 
restaurant offers hamburgers, chicken 
sandwiches and chili dogs created from 
organic, fresh and local ingredients 
with buns baked from scratch daily. 
Customers can also choose among 
milkshakes made with Blue Bell ice 
cream, pure cane sugar sodas and 
“Gingerbull” cookies. 281-367-2874, 
www.jerrybuiltburgers.com

5  Offering American jet-set, 
sophisticated clothing for men and 
women, including shoes, watches, jewelry 
and accessories, Michael Kors opened 
March 15 at Market Street, 9595 Six Pines 
Drive, Ste. 607. 281-298-1800, 
www.michaelkors.com

6  Now open at 25 Waterway Avenue, 
Ste. 150 is the second Woodlands location 
of Frost Bake Shoppe. Frost is a gourmet 
cupcake bakery and offers custom 
decorated cookies, cupcakes, brownies, 
cakes, candy and signature merchandise. 
All baked goods and merchandise can be 
ordered either in store or online. 
281-298-7375, www.frostbakeshoppe.com

AUASCAPES
POOLS&SPAS

Discover your 
backyard’s 
potential!

• Landscape & Outdoor 
   Lighting

• New Construction 
   & Remodeling

• Outdoor Kitchens 
   & Arbors

• Fire Pits & Features
• Pool Tile Cleaning 
• Weekly/Monthly 

   Maintenance 

25310 FM 2978
TOMBALL, 77375

281-351-1800
www.WeGetYouWet.com

Preferred builder:
Highland Homes 
Darling Homes

Free Outdoor Fire 
Pit or Waterfall 

with Pool Installation
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Jerry Built Burgers opened March 31 at 1335 Lake Woodlands Drive. 

4

Compiled by Brian Walzel

Memorial Hermann will open near Imperial Oaks.

9
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New Woodlands commercial hits airwaves.

18
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News or questions about The Woodlands? 
Email wdlnews@impactnews.com.

providing outsource solutions, produce 
sourcing and information services to 
more than 37,000 customers. 
952-683-2800, www.chrobinson.com

10  Planned for an early summer 
opening at The Woodlands Mall, 
1201 Lake Woodlands Drive, Pink by 
Victoria’s Secret is a lifestyle brand 
for young women. The store offers a 
vibrant shopping environment and 
product collections including sleepwear, 
loungewear, bras and panties. 
www.victoriasecret.com

11  Strike LLC has leased 27,000 square 
feet of office space at The Reserve at 
Sierra Pines, 1585 Sawdust Road. Strike 
is a single-source provider of pipeline, 
facilities, fabrication, maintenance and 
integrity services to energy companies 
across the United States. 888-353-1444, 
www.strikeconstruction.com

12  Opening at Market Street, 9595 Six 
Pines Drive, Ste. 6305, ESP Resources 
Inc. is a manufacturer, distributor 
and marketer of specialty chemicals 
and supplies specialty chemicals for 
a variety of oil field applications. The 
company also distributes its product 
line throughout Louisiana, Texas, 
Mississippi, Alabama, Arkansas and 
Oklahoma, both onshore and offshore. 
337-706-7056, www.espchem.com

13  British shoemaker Clarks, 
internationally known for its footwear 
and accessories for men, women and 
children, plans an early summer 
opening at The Woodlands Mall, 1201 
Lake Woodlands Drive, Ste. 500. Along 
with collections of its popular Clarks 
brand footwear, the retailer offers 
footwear and accessories, including 
Clarks Originals, men’s Bostonian shoes, 
Indigo shoes and accessories and Privo. 
The new store will be on the upper level 
near the north main entrance.  
281-419-1419, www.clarksusa.com

14  Scheduled for an early May opening, 
Teacher Heaven, at 17947 I-45 S., Ste. 

210, provides teachers with a multitude 
of material and products for educating 
students, from room decorations, books, 
and learning, teaching and tutoring 
materials. Products primarily focus on 
early childhood to middle school. 
281-288-7370, www.teacherheaven.com

15  Bikini’s Sports Bar and Grill, billed 
as “Sports With a View” will open soon 
at 25657 I-45 N., in the location formerly 
occupied by Tortuga’s restaurant. The 
bar will be the first Houston-area 
opening of Bikini’s, which has seven 
other Texas locations. Bikini’s serves 
traditional bar fare, including burgers, 
sandwiches, appetizers and Buffalo 
wings, offers a full bar with imported 
and domestic beers, along with wine and 
cocktails. The bar also provides several 
high-definition televisions airing live 
sporting events. 
www.bikinissportsbarandgrill.com

Expansion

16  Pallotta’s Italian Grill, located at 
27606 I-45 N. in Oak Ridge North, is 
currently undergoing an expansion 
to include a new banquet room. The 
restaurant, which offers traditional and 
distinctive Italian and seafood dishes, 
will expand by approximately 1,300 
square feet in order to accommodate 
an additional 60–85 guests for private 
parties and banquets. The project also 
includes renovation of the restaurant’s 
exterior design. 281-364-9555, 
www.pallottasitaliangrill.com

Relocation

17  VydroTech, formerly Ronn 
Motor Company, has relocated its 
headquarters from Marble Falls to 
13,500 square feet of office space at 
410 S. Trade Center. VydroTech is an 
automotive design, development and 
manufacturing company formed to help 
create and motivate change towards 
environmentally conscious, sustainable 
automotive technologies. 281-854-6467, 
www.vydrotech.com 

In the News

18  The Woodlands recently produced 
a new television commercial that spans 
the history of a couple from childhood 
through middle age, and illustrates the 
idea that The Woodlands is a community 
for all periods of life. The 30-second 
commercial was filmed at several different 
locales in The Woodlands including 
Rob Fleming Park and Aquatic Center, 
Tamarac Park, The Woodlands Waterway, 
East Shore, The Cynthia Woods 
Mitchell Pavilion and The Woodlands 
Country Club Tournament Course. The  
commercial is running through mid-May 
on Channel 2, 11 and 13 during news 
programming in the Houston area, as 
well as during cable shows including The 
Weather Channel, HGTV, Fox News and 
The Food Network.  

 Join now for $650! 
For more information,  

call 877-695-4347.
www.canongatetexas.com

Offer expires May 31, 2012. Restrictions may apply. 

Take life outside .
5 Courses, 1 Membership

“Yesterday my wife and I and our two children 
spent our first day as Canongate members 

having a great lunch and then spending three 
hours outdoors together having more fun 
than we’ve had in a long time, and playing 

golf too. You gave me a gift that I will 
treasure the rest of my life.”

-Canongate Member since 2011
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April

14 Fishing Derby 
The Creekwood Fishing Derby provides 
families an opportunity enjoy a day of fishing. 
Bait will be provided and staff and volunteers 
will be on hand to assist anglers. Prizes will be 
awarded for the longest, heaviest and smallest 
fish caught. The event is open for anglers from 
beginners to experienced. Creekwood Park, 
3383 S. Panther Creek Drive. 8–10 a.m. 
Free. 281-210-3955

14 Boots and Bling Gala 
The 6th Annual Boots & Bling Gala benefits 
area nonprofit organizations that help 
houston-area children with autism and other 
developmental disabilities realize their full 
potential. The gala includes dinner, dancing, 
live music by the Mambo Jazz Kings and a 
live auction. Woodlands Waterway hotel and 
Convention Center, 1601 Lake Robbins Drive. 
6:30 p.m.–midnight. 281-852-0501

14 SpringFest 2012
Oak Ridge Elementary’s SpringFest 
community event features an indoor craft 
show with more than 50 local artists and 
vendors, as well as kids activities such as 
a train, ferris wheel, rock wall, pony rides, 
bounce houses and games. The festival also 
includes barbecue plates, raffles and a silent 
auction. All proceeds benefit Oak Ridge 
Elementary. 10 a.m.–3 p.m. Free. Oak Ridge 
Elementary, 19675 i-45 S. 832-592-5900, 
http://ore.conroeisd.net/PTO

14, 15 Waterway Arts Festival 

The 7th Annual Woodlands Waterway Arts 
Festival returns to The Woodlands Waterway. 
Produced by The Woodlands Waterway Arts 
Council, the festival features 200 juried fine 
art and craft artists from 36 states and three 
countries, along with performing arts, food, 
wine tastings and demonstrations. 10 a.m.–6 
p.m. (Saturday and Sunday), $10 (single 
day adult admission), $15 (multi-day pass). 
Children 12 and under are admitted free. 
www.woodlandsartsfestival.com

15 Crawfish Boil 
The 16th Annual Landry’s Crawfish Boil 
features fun and entertainment for kids and 
adults. Admission to the event includes live 
entertainment and all-you-can-eat crawfish. 
Noon–7 p.m., $30 (adults), $10 (children 
12 and under). Landry’s Seafood. 1212 
Lake Robbins Drive. 281-363-9750. 
www.landrysseafood.com

20 Women’s Conference 

The Lone Star College Women’s Conference 
features dynamic speakers who will inform, 
inspire and challenge professional women 
to develop their personal business plan, 
obtain lifelong financial security, enhance 
their networking skills and learn about social 
media. The event’s key note speaker is Dr. 
Lois Franke. Lone Star College Community 
Building. 5000 Research Forest Drive. 
7:30 a.m.–1:15 p.m. $79 (registration includes 
breakfast, refreshments and lunch), 
936-271-6343. www.lonestar.edu
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April 19–21 

By Brian Walzel

Book lovers and bargain hunters will want to check out the South Montgomery County 
Friends of the Library Spring Book Sale at The Friendship Center. 

The book sale, hosted for more than a decade by the Friends of the Library, offers book 
buyers more than 10,000 books to purchase, as well as DVDs, games and puzzles. The sale 
offers hardback books for $1 and paperbacks for 50 cents, which include fiction, non-fiction, 
children’s, reference, travel, foreign language, classics, literature, self-help and more. 

A separate room at the Friendship Center will feature more valuable books, such as historical, 
photography and biblical books. Beginning at 1:30 p.m. on April 21, shoppers will have the 
opportunity to pay $1 to fill a paper shopping bag with books. 

All of the proceeds from the event benefit The Woodlands’ branches of the South 
Montgomery County Library System, said Karen Lange, publicity chairperson for the Friends 
of the Library.

“All of this money we make goes to South Regional and [George and Cynthia] Mitchell 
libraries and it’s put to wonderful use,” Lange said.

The Friends of the Library are currently helping fund a $65,000 interior renovation at the 
South Regional site. 

Lange said those who cannot attend the book sale can visit resale shops staffed by Friends 
of the Library volunteers in both the South Regional and Mitchell libraries, where they can 
find books, magazines and DVDs at bargain prices. 

5–8:30 p.m. (April 19), 9 a.m.–4:30 p.m. (April 20), 9 a.m.–3 p.m. (April 21). $5 donation  
(April 19 only). The Friendship Center, 2235 Lake Robbins Drive. 936-539-7814,  
www.smcfriendsofthelibrary.org
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The South Montgomery County Friends of the Library Spring Book sale features more than 10,000 
books for sale with most books priced at 50 cents or $1.

Friends of the Library Spring Book Sale

Worth the Drive
20 Tea on the Lawn
Attendees at the 4th Annual Tea on the Lawn 
will dress in their spring finest, including 
hats, sundresses, and accessories. Tea, 
sandwiches and sweets will be served 
under a tented venue on the backdrop of 
New Danville’s master-planned community. 
The event benefit’s New Danville’s mission 
to provide an integrated community for 
adults with intellectual and developmental 
disabilities, such as autism and traumatic 
brain injury, in addition to seniors and others. 
10951 Shepherd hill Road, Willis. 10:30 a.m.  -2 
p.m. $100. 936-344-6200. 
www.newdanville.org

April 20–May 6  
The Carol Burnett Show 
A live theater performance based on 
“The Carol Burnett Show,” this variety 
show features song and dance numbers 

reminiscent of “Vaudeville (Finally) Comes 
to Crighton.” The real Carol Burnett will not 
appear at the show. Crighton Theater, 234 
N. Main St. in Downtown Conroe. 8 p.m., 
(April 20, 28). 2 p.m. (April 29, May 6), 8 p.m. 
(May 4, 5). $20 (adults). $17 (students). $15 
(seniors). 936-441-7469.  
www.stage-right.org 

21 Habitat Gala 
As part of several fundraising events for the 
“Women Build homes” campaign through 
Montgomery County habitat for humanity, 
this inaugural gala features a cocktail 
reception, plated dinner, live music by 
KlockWork, followed by a night of dancing. 
hosted by Sunny 99.1 radio DJ Dana Tyson, 
the gala will honor The John Newton School 
for its commitment to habitat for humanity 
Montgomery County as the organization 
works to complete its 13th habitat home 
in Montgomery County. The Woodlands 
Waterway Marriott hotel and Convention 
Center. 1601 Lake Robbins Drive. 6 -11 p.m. 
$150. 936-441-4663. www.hfhmctx.org
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Find more or submit The Woodlands events at  
www.impactnews.com/the-woodlands/calendar.

For a full list of Houston Metro events visit  
www.impactnews.com/houston-metro/calendar.

To have The Woodlands events included in the print edition, they 
must be submitted online by the fourth Friday of the month.

21 Spring Bark 
Voted Best Pet Event in houston in 2009 and 
2010 by readers of “Pet Talk” magazine, this 
fundraising event hosted by Lone Star Animal 
Welfare League benefits homeless dogs and 
cats. Animal lovers are encouraged to bring 
their favorite pets and meet local businesses 
and organizations that support the league’s 
mission of promoting healthier lives of pets 
in the community and bettering the existence 
of homeless animals. Northshore Park, 2505 
Lake Woodlands Drive. 9:30 a.m. -4 p.m. 
Free. www.thewoodlandsdogparkclub.org

25 The Art of Baseball
Featuring Milo hamilton, hall of Fame voice 
of the houston Astros as narrator, this event 
features the best music from the ballpark 
including “Star-Spangled Banner,” “Take Me 
Out to the Ballgame” and “National Game 
March” performed by the houston Symphony 
Orchestra. 7:30–11 p.m. Free (mezzanine and 
lawn seating), $15 (orchestra seating). 2005 
Lake Robbins Drive. 281-363-3300. 
www.woodlandscenter.org

26 Information Fair 
Faculty and advisors from the partner 
universities will be available at the Lone 
Star College-Montgomery information Fair 
to answer questions regarding registration 
for the summer 2012 semester. Earn a 
bachelor’s or master’s degree from Our Lady 
of the Lake–Weekend College, Sam houston 
State University, Texas A&M University or 
University of St. Thomas. Lone Star College-
Montgomery, 3200 College Park Drive. 4–7 
p.m. Free. 936-273-7519. www.lonestar.edu 

26 WineFest 
WineFest is the major fundraiser for the 
Montgomery County Women’s Center. The 
theme this year is “Reds, Whites and The 
Blues,” featuring blues music, up to 50 
domestic fine wines and signature dishes from 
local restaurants. There will also be a “Market 
Place” to shop for goods and services needed 
by the clients and the shelter, a silent auction 
and raffle. 9550 Six Pines Drive. 6-9 p.m. $65 
(advance), $75 (at the door). 281-292-4155. 
www.winefesttx.org

27 Business Summit
The South Montgomery County Woodlands 
Chamber of Commerce hosts a business 
summit on healthcare. Congressman Kevin 
Brady will address national healthcare reform 
and experts will address the current costs 
of healthcare, how to comply with the new 
healthcare laws and where to find resources 
within the community. During lunch, local 
hospital CEOs will  provide insight into current 
healthcare trends. 8 a.m.–1:30 p.m. $50. The 
Woodlands Waterway Marriott hotel and 
Convention Center, 1601 Lake Robbins Drive. 
281-363-8110, www.woodlandschamber.org 

28 Spring Fine Arts Festival 
Market Street will be transformed into an 
outdoor art extravaganza as the shopping 
and entertainment destination hosts the 12th 
annual Spring Fine Arts Festival. Several 
professional and amateur artists will display 
paintings, photography, metal works, 
sculptures, pottery and more with most of the 

Online Calendar

Live music
items available for purchase. Live music, artist 
demonstrations and activities for kids make 
the Market Street Spring Fine Arts Festival 
an event for the entire family. 9595 Six Pines 
Drive. 10 a.m.-7 p.m. Free. 
www.marketstreet-thewoodlands.com

28 Healthy Family Day
The South Montgomery County YMCA’s 
healthy Kids/healthy Family Day is the 
nation’s largest health day for children. The 
event features fun activities and games 
designed to educate and entertain kids and 
parents, while emphasizing good health. 
10:30 a.m.–1:30 p.m. Free. South Montgomery 
County Creekside YMCA, 6464 Creekside 
Forest Drive. 281-681-6723, 
www.ymcahouston.org

30–May 6  
PGA Champions Tour 
The insperity Championship, a premier event 
of the PGA Champions Tour and presented by 
United healthcare, returns to The Woodlands 
Country Club Tournament Course. This year’s 
event features returning champion Brad Faxon 
and golf greats such as Fred Couples, John 
Cook, Bernhard Langer, Mark O’Meara and 
more. General admission and parking for all 
event days is free. Tee times to be announced. 
www.insperitychampionship.com

May 

3 Registration Fair

Lone Star College-University Center and Lone 
Star College-Montgomery hosts an advising 
and registration fair to provide current and 
prospective students information and answer 
questions about the summer 2012 semester. 
4–7 p.m. Free. 3232 College Park Drive. 
936-273-7510, www.lonestar.edu

4 Fiesta Universal
The Montgomery County hispanic Chamber 
of Commerce hosts its 9th annual Fiesta 
Universal. The event includes live music, 
hispanic heritage dances and performances, 
vendor and food booths, as well as kids 
activities. Free. Waterway Square. 
31 Waterway Square Place. 281-397-2244. 
www.mchchamber.org

5 CB&I Triathlon
hailed as one of the premier sporting events 
in the region, the CB&i Triathlon offers high-
caliber competition and a scenic course that 
begins at Northshore Park and continues 
through The Woodlands. The race includes a 
500-meter swim, a 15-mile bike course and 
a 5K run. 7 a.m. Northshore Park, 2505 Lake 
Woodlands Drive. 281-210-3800, 
www.thewoodlandstownship-tx.gov

14 iGo Pink Golf Classic
The iGo Pink Golf Classic benefits the Breast 
Cancer Charities of America. Tournament 
contests include “Closest to the Pin,” 
“Longest Drive,” “Tiger Drive,” “hole in 
One,” as well a silent auction. 11:30 a.m. 
(registration), 1 p.m. (shotgun start). $150 
(individual player), $600 (team of four). The 
Country Club Woodlands Palmer Course, 100 
Fairway Drive. 281-296-5755, 
www.thebreastcancercharities.org

Cynthia Woods Mitchell Pavilion
2005 Lake Robbins Drive
The Woodlands • 281-363-3300

April
24        The Black Keys, 7:30 p.m.
May

5        Casting Crowns, 7 p.m.
12        Styx and REO Speedwagon, 6:30 p.m.
18        Dave Matthews Band, 7 p.m.
June

8        The Beach Boys, 8 p.m.
16        Dierks Bentley, 7 p.m.
21        il Divo, 8 p.m.
24        One Direction, 7:30 p.m.
July

11        “Rockstar Energy Mayhem Festival,”    
     with Slipknot, Slayer, Anthrax  
     and more, 7 p.m.

13        Big Time Rush, 7 p.m.
14        Rascal Flatts, 7 p.m.
15        “Unity Tour” with 311, Slightly           

      Stoopid and The Aggrolites
20        “Last Summer On Earth Tour,” with   

      Barenaked Ladies, Blues Traveler  
           and Cracker, 7 p.m.
22        Chicago and The Doobie Brothers,   

     7:30 p.m.
August

3        KiSS and Motley Crue, 6:45 p.m.
15        Crosby, Stills & Nash, 7 p.m.
18        iron Maiden, 7:30 p.m.
September

8        Toby Keith, 7 p.m.
26        Jason Aldean, 7 p.m.

Dosey Doe
25911 I-45 North
The Woodlands • 281-367-3774

April

1       Joe Diffie, 8:30 p.m.
14        Del Castillo, 8:30 p.m.
15        Nitty Gritty Dirt Band, 7:30 p.m.
17        Paul Thorn, 8 p.m.
18        Vance Gilbert, 8 p.m.
19        Collin Raye, 8:30 p.m.
20        Karla Bonoff, 8:30 p.m.
21        Tab Benoit, 8:30 p.m.
22        Tish hinojosa, 7:30 p.m.
24        Kathryn hallberg, 8 p.m.
25        Aaron Scherz, Cassidy hurst,  

     Chris Bade, 8 p.m.
26–28 The Manhattan Transfer
29        Johnny Rodriguez 7:30 p.m.
May

1        Janie Fricke, 8 p.m.
2        Scott Brown, Susan hickman, 

     Mark Jones, 8 p.m.
3        Band of heathens, 8:30 p.m.
4        The Greencards, 8:30 p.m.
5        Molly hatchet, 8:30 p.m.
6        John McEuen, 7:30 p.m.
9        Anders Osbourne, 8 p.m.
10        Darrell Scott, 8:30 p.m.
11        John Waite, 8:30 p.m.
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FOR RESERVATIONS AND 
INFORMATION CALL

281 .362 .0808
WWW.AMERIGOS.COM

25250 GROGANS PARK DRIVE
THE WOODLANDS, 77380

...because Mom deserves the best

SPECIAL A-LA-CARTE 
BRUNCH MENU  AVAILABLE 

11 AM-4 PM 

DINNER MENU  AVAILABLE 
FROM 4-10 PM

TRADITIONAL AMERIGO’S 
FAVORITES SERVED ALL DAY

CHEF INSPIRED SPRING SPECIALS
LIVE FLAMENCO GUITARIST

KIDS MENU
COMPLIMENTARY CHAMPAGNE, 

MIMOSA AND SANGRIA!
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Discover Spring’s Premier Private Golf Club.

For membership opportunities call 
Stacy Adair, Membership Director
281.414.4543
stacy.adair@ourclub.com | willowcreekclub.com
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Call today to schedule a private tour!
Some restrictions may apply. Call Club for details. © ClubCorp USA, Inc. All rights reserved. 0112 JB

Willow Creek Golf Club
Spring, TX

WillowCreekAd01.indd   1 1/12/12   3:57 PM

Outdoor Kitchens, Gas Grills, Burners & Smokers/Pits 

Visit our showroom in Tomball    Product & Design Service

281-356-2168 • www.texaspitcrafters.com ........................

The Strong Firm P.C. | The Woodlands Waterway One | 10003 Woodloch Forest Drive, Suite 210
The Woodlands, 77380 | 281-367-1222 | www.thestrong rm.com

Licensed to practice by the Supreme Court of Texas. Not Certi� ed by the Texas Board of Legal Specialization.

WE MEAN BUSINESS 
in THE WOODLANDS

Business Law & Contracts

Corporations, LLCs and Partnerships

Real Estate

Borrowing and Lending

Oil, Gas & Energy

International Investment 

Commercial Disputes

Wills, Trusts & Estates

Voted #1 Attorney, Lawyers & Legal Services 3 years running!
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DROUGhT

By Brian Walzel
The highly-coveted trees that give The 

Woodlands both its namesake and its 
visual appeal are just now feeling the 
full affect of last year’s drought, and The 
Woodlands Township is paying the price.

The township is spending $1.8 million 
on its drought response, essentially cutting 
down drought-ravaged trees that it had 
not originally budgeted for the project.  
According to township documents, 
$897,651 was initially budgeted in 2012 for 
tree removal, streetscape reforestation and 
expansion of the township’s irrigation and 
expansion equipment. 

The records state the “severe drought 
and its related effects upon the forest, 
ponds and parks have caused a substantial 
increase in the number of trees to die and 
water costs to increase.”

Last year, the township removed 7,480 
trees from parks, open spaces and along 
pathways—5,849 more than the 1,631 
trees removed in 2010, a 458 percent 
increase. That number does not include 
trees removed by homeowners. 

The township also uses outside sources 
for tree maintenance, which removed 
1,948 trees in 2011 for a total of 9,428 trees 
removed from township property. 

John Powers, assistant general manager 
of community services for the township, 

in favor of the expenditure, but believes 
high densities in trees could be dangerous. 

“We’ve got to get [the dead trees] down 
before the fall and hurt somebody,” 
Hunter said.  “Nature has done us a favor. 
Nature will heal, it may not heal as fast as 
it we would like.”

Despite the high number of potential 
lost trees, Powers said there were some 
positive signs. 

“The great news is that we are way above 
average rain fall,” he said. “If we had been 
below it again, it would have exacerbated 
everything. This rain that we’ve had has 
been a blessing.”

But for now, The Woodlands residents 
should get used to seeing patches of bare 
land where trees used to stand.

“[Reforestation] will take some time, but 
that’s the natural succession of the forest,” 
Powers said. “It has done this ebb and 
flow forever. It will do it again. But we are 
going to help it along.” 

The township plans to implement  refor-
estation in the fall and Powers encouraged 
residents to do their part, too.

“There are thousands that will grow 
back just naturally,” he said. “But we 
would encourage people to be planting on 
their property and use effective watering.”

Township needs additional $1.8 million to remove dead trees
said the approach to tree removal and 
drought response is “multi-faceted” and 
involved several efforts and entities. 

“First and foremost is hazardous tree 
removal, identifying the thousands of 
trees that pose a hazard and getting them 
removed,” Powers said. “We don’t know 
exactly how many trees are out there.”

The township conducted “mortality 
estimates” based on data provided from 
local sources. Those estimates state that 
anywhere from 2 to 30 percent of all trees 
in The Woodlands could be dead due 
to the drought. According to township 
documents, “at an average of 250 trees per 
acre in Township open space reserves and 
having 1,916 acres of open space equates 
to 479,000 trees.”

That figure puts the estimated number 
of dead trees in The Woodlands between 
9,580 and 143,700. 

However, the township could come to 
a more accurate number once it contracts 
with a forestry management company, 
which Powers said will be able to more 
accurately state how many trees may 
need to be removed.

“We will know within the next few 
months what our experts say,” Powers 
said.

Township director Claude Hunter voted Comment at impactnews.com

The Texas Forest Service estimates that more than 
500 million rural forest trees and urban shade 
trees died from last year’s record drought, a 
number that could rise following more study. To 
determine if a tree is dead, contact a certified 
arborist. Here are some tips from the Forest 
Service to determine if your trees are alive or dead.

•	 Surviving	 shade	 trees	 such	 as	 oaks,	 elms	 and	 
 other hardwood trees will have shed all or most  
 of last year’s leaves and will be growing new  
 green leaves. “Green is good,” Texas Forest  
 Service Urban Forestry Manager John Giedraitis  
 said. “If all the trees around you are green and  
 your tree is still bare and leafless, it’s probably  
 not going to make a comeback.”

•	 Dead	shade	trees	will	not	have	any	new	growth.	 
 Though they may still have dead leaves, there will  
 not be any green leaves in the crown or at the ends  
 of the branches.

•	 Some	trees	may	have	patches	of	bark	that	have	 
 fallen off the trunk and have exposed a brown or  
 gray fungus underneath. This fungus—known as  
 hypoxylon canker—is common on dead or dying  
 post oaks and water oaks.

•	 Dead		pine		and		cedar	trees	and	other	needle- 
 bearing conifer trees will be covered in red or 
 brown needles. Once all or most of the needles 
 turn from green to red, the tree cannot recover.

Source: Texas Forest Service

davidweekleyhomes.com

villagebuilders.com $190’s - million+   •  AuburnLakes.com

Woodlands Parkway

W. Rayford Rd.

Retreat from Ordinary Living
Why settle for ordinary living, when you can enjoy an exceptional lifestyle 
at Auburn Lakes Retreat? You can enjoy:
•	 Gorgeous	new	models
•	 Beautiful	wooded	lots
•	 Master-planned	community	with	golf,	tennis,	parks	and	trails
•	 Top-rated	Klein	schools 
• David Weekley • $340’s - $430’s • 281-249-7715 
• Village Builders  • $340’s - $440’s • 281-351-9233

 

Realtors welcome. No warranty or representation of intended use, design or proposed improvements are made herein. All plans for land or facilities are subject to change without notice. We are pledged to the letter and spirit of U.S. 
policy for achievement of Equal Housing Opportunity in which there are no barriers to obtaining housing because of race color, religion, sex or national origin. Prices, plans and specifications subject to change without notice.

Is My TrEE dEAd?
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The I-45 HOT lanes will share the 
same entrances and exits that HOV 
lanes use as well as the lanes them-
selves, which will open and close 
depending on the time of day. The 
main physical difference will be the 
new verification lanes, in which peo-
ple must declare whether they are 
driving solo.   

TRANSPORTATiON

By Marie Leonard
Additional reporting by Kevin Koloian

A new option for commuters, High 
Occupancy Toll lanes will be part of the 
I-45 north landscape in northern Harris 
County come summer.  HOT lanes—toll 
lanes added to the existing High Occu-
pancy Vehicle lanes—allow motorists the 
option to pay for a faster commute. 

Although the 10 to 12 minutes that 
HOT lanes could save drivers is the same 
compared to using HOV lanes, multiple 
passengers are not needed to enter the 
HOT lanes. 

“This is providing another mobility 
option for commuters,” said Carolina 
Mendoza, METRO spokesperson. “By 
diverting drivers from the all-purpose 
lanes into the HOT lanes, we can free  
up some of that congestion on the  
main lanes.”

Of the 83 miles of HOT lanes planned 
for the Houston area, the first stretch 
opened in February on I-45, south of 
downtown. 

More HOT lanes are in the works—
from downtown north to FM 1960—and 
entrance points will be the same as the 
existing HOV lane. 

Additionally, the Houston-Galveston 
Area Council’s Transportation Policy 
Council  approved funds to convert an 

HOT lanes could shorten drive time 
extra lane on I-45 in Montgomery County 
into an HOV or HOT lane, according to 
Robert Heineman, leader of the mobility 
team for the South Montgomery Wood-
lands Chamber, and vice president of 
planning at The Woodlands Development 
Company. 

“For people who are using the HOV 
lanes, there is a lot of congestion at [FM] 
2920,” he said. “If [drivers] can get on the 
HOV lane or HOT lane up in Montgom-
ery County and avoid 2920, it will help 
everyone.”

To enter HOT lanes, drivers enter the 
regular HOV entrances and pass through 
a verification point to declare a status. 
Since the HOV and HOT lanes are the 
same, solo motorists may only use the 
HOT lane on I-45 during certain hours. 
Each freeway on which HOT lanes are 
installed will have different restrictions for 
drivers who wish to use them.

Each freeway in Houston with HOT 
lanes will have different access hours.

Drivers traveling alone can still access 
the lanes for a toll ranging from $1 to 
$4.50, based on the time of day and con-
gestion levels. 

“Having this done is a great idea,” 
Heineman said. “It will definitely help  
The Woodlands.”

Providing new options for commuters, METRO’s HOT 
lanes will utilize existing HOV lanes to allow motorists 

without passengers to use these lanes for a fee. These 
drivers enter the HOT lane via an existing HOV lane 

entrance point and will declare whether they have pas-
sengers or not by moving into the appropriate lane.

SAM HOUSTON

SAM HOUSTON
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281-255-8366 • www.thevillagenannies.com

Village Nannies is a premiere nanny placement agency.

Where fi nding your ʻMary Poppins’ is not simply a possibility....but a probability

The Winds of Change       Have Arrived

A modern agency with traditional values...A modededddd rnrnrn gagagagagency with traditional valuesA modededd rnrnn ggagency with traditional values

The

Village Nannies

Come Home to the Best-Selling
Community in Texas*.

Come Home to the Best-Selling

Homes within The Woodlands are constructed and sold by builders not affi liated with The Woodlands 
Development Company (TWDC) or any of its affi liates, companies or partnerships. Neither TWDC nor any of 
its affi liated companies or partnerships guarantees or warrants the obligations of, or construction by, such 
builders.  Prices and specifi cations subject to change. Membership fees may be required. * According to 
50 Top-Selling U.S. Master Planned Communities compiled by John Burns Real Estate Consulting.  4/12

Homes priced from the $170’s to more than $3 million • 281-719-6333 • TheWoodlands.com
TAKE I-45 TO WOODLANDS PARKWAY, GO WEST ON WOODLANDS PARKWAY TO THE HOMEFINDER CENTER.

ON-RAMP LOCATIONS

High Occupancy Tolls

•	 Commute time cut by an average of 10 to 12 minutes

•	 Toll ranges from $1 to $4.50 based on the time of day 
and congestion level

•	 HOT lanes will not be open 7 a.m.–8 a.m. inbound 
and 4 p.m.–6 p.m. outbound Mon. through Fri.

•	 I-45 HOT lanes should be complete by summer

45

Comment at impactnews.com
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tessori villa

of the woodlands

est. 1994

16 months–6 years

OPEN HOUSE

NOW 
ENROLLING

Fall & Summer 2012

2310 Golden Road, The Woodlands • www.montessorivilla.org • 281.292.2266

Our Open House serves 
as a workshop designed 

for perspective parents to 
experience!

Three- to six-year-olds 
possess what Dr. Montessori 
called an “absorbent mind,” 
with the ability to soak up 

every aspect of their world, 
language, and culture, 

working with concentration. 

Monday • April 23rd • 9 – 11am
You and your child are 

invited to attend! 
Visit our website for registration details!
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  Harris County  
Commissioners Court

harris County Administration Building 
1001 Preston Avenue, houston 
713-755-5113 
www.hctx.net

April 24, 10 a.m.

  City of Oak Ridge North
Bob Williams Memorial Council Chambers
27424 Robinson Road
281-292-4648 
www.oakridgenorth.com

April 23, 7 p.m.

  City of Shenandoah
City of Shenandoah Municipal Complex
29955 i-45 N.
281-298-5522
www.shenandoahtx.com

April 25, 7 p.m.

CiTY AND COUNTY Compiled by Brian Walzel

The newest section of Kuykendahl Road 
opened to traffic recently following a brief 
ceremony by some of the leaders who 
were involved in the project. The project’s 
design now splits Kuykendahl south at 
Creekside Green Drive with northbound 
traffic traveling the new route and south-
bound traffic following the previous route 
that included two-way traffic.

The new bifurcated roadway rejoins 
north of Creekside Forest Drive. The 
two roadways are divided by a 450-foot 
median that is planned to be the location 
of the Creekside Park Village Center.

Mark Seegers, communications director 
for Harris County Precinct 4, said that 

following a traffic analysis of the segment, 
engineers determined a  bifurcate roadway 
would have a “calming effect on traffic” 
and allow for enhanced traffic flow.

He also said previous right-of-way 
commitments played a role in the road-
way’s design.

Alex Sutton, co-president of The 
Woodlands Development Company, said 
the area between the Kuykendahl Road 
split will be the site of a grocery-anchored 
retail center. He said the Creekside Park 
Village Center will be the last village 
center built in The Woodlands and will 
include retail shopping and restaurants. 

Dan Kolkhorst, vice president of 

Oak Ridge North

North Harris County Meetings

Oak Ridge North and The Woodlands 
transportation planners are hoping a 
small change in a lane designation along 
the I-45 access road will make a big 
difference in traffic congestion on the 
Woodlands Parkway overpass at I-45. 

Oak Ridge North City Manager Vicky 
Rudy said a plan is nearing completion 
that will allow traffic traveling east over 
the overpass and taking the “clover leaf” 
around to the I-45 access road traveling 
north its own lane rather than having to 
yield to oncoming traffic.

“Now you will have a dedicated lane,” 
she said. “There will not be that stop-
and-go, waiting for traffic.” 

Rudy said the new lane dedication 
will be made possible by closing the 
clover leaf turn that takes northbound 
traffic under the overpass and around 
onto Woodlands Parkway. 

“That [access ramp] will go away,” she 
said. “You will not be able to get onto 
the Woodlands Parkway bridge going 
west at [that] clover leaf. To go west 
[onto Woodlands Parkway] from I-45 
you can take the flyover.”

New lane designation aimed at easing Woodlands Parkway congestion
The current lane designations cause 

severe backups onto Woodlands Parkway 
for cars wanting to go north on I-45. 

Rudy said representatives from The 
Woodlands contacted Oak Ridge North 
regarding a plan to present to TxDOT, 
which owns the road. The plan was 
submitted to TxDOT and the new lane 
designation was approved. The project 
will be funded by TxDOT, Rudy said.

New Kuykendahl section opens in Creekside

The cities of Oak Ridge North and 
Shenandoah have canceled their May 12 
city council elections after all of the races 
for both municipalities were uncontested. 

The City of Shenandoah will have a new 
mayor after Garry Watts elected not to 
seek another term. Watts was elected to 
serve on the city council in 2006 and was 
appointed to the mayoral position to fill an 
unexpired term in 2008. Watts has served 
as mayor since then.

He is being replaced by Wes Stephens. 
Position 1 incumbent Gary Henson and 
Position 5 incumbent Jason Frazer are 
also returning to the council. Each of the 
positions, including mayor, carry two year 
terms. Stephens, Henson and Frazer will 
be sworn in at the May 23 city council 
meeting.

In Oak Ridge North, mayor Jim Kuyken-
dall, Position 1 council member Tom Coale 
and Position 3 council member Al Stahl 
will serve two more years after they were 
also unopposed in this year’s election. They 
will be sworn in for their new terms at the 
May 14 city council meeting.

Shenandoah/Oak Ridge North

Shenandoah, Oak Ridge North 
cancel May elections after 
candidates go unopposedThe new lane designation means 

traffic traveling west on Robinson Road 
and wanting to go north on the I-45 
access road will be forced to yield to the 
oncoming traffic, where previously they 
had their own lane, Rudy said. 

 “It should help everybody. Some 
people will have to get used to the yield 
sign that’s already there,” Rudy said 
“Now they mean it.”

engineering and construction for the 
Development Company, said about 
16,000 cars per day travel along Kuyk-
endahl. According to Seegers, the cost 
of the project was $5.7 million. Harris 
County Precinct 4 funded $3.5 million, 
while The Woodlands Road Utility Dis-
trict No. 1 paid $2.2 million. 

www.NorthsideFiat.com

1501 Lake Robbins Drive
in the Woodlands across from tinseltown theater

281-761-7733
Art for illustration purposes only.

Inside, the Fiat “500 
by Gucci” offers an 
elegant and functional 
space, where 
attention has been 
lavished on the tiniest 
details, brimming with 
fashion references and 
embellished by exclusive 
materials, such as the 
glossy or satin chrome elements, the dashboard 
painted with a sophisticated velvet-effect 
treatment, the two-tone seats covered in Frau 
leather featuring the unmistakable “Guccissima” 
graphics, a bona fide status symbol which 
- across generations and cultures - is now a 
byword for glamour and contemporary appeal.

NOW IN STOCK!

STARTING AT $22,900
40+ MPG

NS FIAT CommImpct 10x2.94 apr2012.indd   1 4/3/12   3:08 PM

Source: Harris County Precinct 4
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Imran Fayaz MD MSc FRCSC FACS P.A.
Neurological Surgery

Diplomate 
American Board of Neurologial Surgery

Fellow 
American College of Surgeons

Royal College of Physicians and Surgeons of Canada

www.fayazneurosurgery.com1111 Medical Plaza Drive, Suite 200
The Woodlands, Texas 77380  |  Office: 281-880-0700

PROCEDURES
Non-surgical Treatments
Spinal Decompression and/or Fusion
Spinal Artificial Disc, Total Disc Replacement
Microneurosurgery
Minimally Invasive Spine Surgery

CONDITIONS
Neck and/or Back Pain, Injury or Trauma
Herniated Disc, Pinched Nerves and Spinal Arthritis
Spinal Stenosis and/or Deformity
Cervical and Lumbar Spondylosis
Cervical and Lumbar Degenerative Disc Disease

IS YOUR NECK OR BACK PAIN KEEPING YOU
FROM LIVING THE QUALITY OF LIFE YOU DESIRE?
The Brain and Spine Institute of North Houston is your answer! We will
get you back on track with state-of-the-art care, close to home.

Dr. Fayaz invites you to review his patients’ comments regarding his superior level of care on
independent websites such as DoctorsDig.com, Healthgrades.com, RateMDs.com and 
Vitals.com.

Fayaz Impact-AD_Layout 1  4/5/12  5:19 PM  Page 1281-298-5200  |  25403-A I-45 N.  |  The Woodlands, 77380 |  www.frenchquarterlighting.com

Flair
FRENCH QUARTER

Mention this ad for 

10% OFF 
Minimum purchase of $200. Expires 5-10-12.



impactnews.com • April 2012 | NEWS | 13

just saying it’s not special,” he said. “Give 
me a good Pavilion concert that impacts 
Waterway and Market Street much more. 
People fly in from all over and they are in a  
party mode.”

 

they stay in the area. There is a year-round 
impact from athletes coming in from days 
and weeks ahead. It’s not just The Wood-
lands, it’s the county in general.”

Langan said that in preparation for this 
year’s event, race organizers took into 
account comments and requests from resi-
dents and the business community in The 
Woodlands. As a result, the course will fol-
low a slightly different route. The course 
route had not been completed at press time.

Prior to last year’s event, World Triathlon 
Corp. provided a financial analysis to the 
State Comptroller’s Office on the economic 
impact the event would have on a com-
munity. The report estimated an $8 million 
“direct economic impact,” which included 
hotel stays, food and beverage sales, retail 
sales and impact to airlines.

Township Financial Director Monique 
Sharp said she was unable to verify if those 
numbers were accurate, but Langan said last 
year’s event likely had “right around” a $10 
million economic impact.

‘Not bad, just not special’
Jim Hallers, president-elect of the Greater 

Montgomery County Restaurant Associa-
tion and owner of two Tailgators Pub and 
Grilles, said many association restaurants 
saw no sales increase, with some even expe-
riencing a loss.

“[IronMan was] not bad, it just was pretty 
much a big nothing for us,” Hallers said. 
“Those people (the competitors) coming in 
are on a pretty specific regimen. Because of 

“We decided to pass this year due to con-
cern from our retailers,” Taylor said. “[Iron-
Man] definitely wanted to be back here. 
At a minimum, they wanted to have the 
finish line here. But on a Saturday in May, 
unfortunately the numbers were not good 
enough for us to say, ‘Let’s do that again.’”

According to a post-race survey con-
ducted by the CVB, 60.4 percent of Mar-
ket Street retailers said they experienced a 
decrease in sales during IronMan. However, 
62.7 percent of those same retailers stated 
that Market Street “should continue to be a 
part” of IronMan. 

“Overall it definitely had an impact on us, 
on our retailers, restaurants and otherwise,” 
Taylor said.

While the hotel occupancy levels in The 
Woodlands were the highest of the year in 
May, sales tax revenue for that month was 
eighth most for 2011. According to town-
ship financial records, in May 2011 the 
township received $2.3 million in sales tax 
revenue, an increase of 7.6 percent over the 
previous year.

Year-round impact
Scott Langan, race director for Iron-

Man Texas, said the event has an economic 
impact of more than just one day.

“It’s not just a three, four-day flash in the 
pan,” Langan said. “[The competitors] will 
stay a weekend and stay out on the course, 

the traffic closures, it actually lowered some 
of the business. Did they really go out and 
eat at area restaurants? Not that we saw.”

He said local businesses often receive a 
bigger sales boost from other events.

“We’re not saying [IronMan] is bad, we’re 

IronMan
Continued from | 1
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The IronMan Texas event helped 
The Woodlands Township earn 
$1.04 million in hotel occupancy 
taxes in 2011, 15.6 percent more 
than the township had budgeted. 

THE WOODLANDS TOWNSHIP

MONTH REFLECTING IRONMAN TEXAS EVENT
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*Total includes a one-time corrected receipt of approximately $105,000 submitted by a Woodlands hotel

MAY 2010 MAY 2011

$366,290 $502,785

37.3%

INCREASE IN HOTEL OCCUPANCY TAXES FROM 2010 TO 2011
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Choose the Wells Fargo Home Rebate Card®1

Reducing your mortgage principal balance may be easy with the 
credit card designed for Wells Fargo Home Mortgage customers. 
For every $2,500 you spend on net purchases (purchases minus 
returns/credits) with the Wells Fargo Home Rebate Card, $25 is 
automatically credited toward the balance on your Wells Fargo 
Home Mortgage principal.2 See how much your principal balance 
could be reduced at wellsfargo.com/homerebate/calculator.

Talk with a Wells Fargo banker today  
or visit wellsfargo.com to learn more.

1 Subject to credit qualification. Wells Fargo reserves the right to change terms, rates and fees at its discretion in accordance with the card agreement and applicable law.
2 Rebates are applied in increments of $25. Certain transactions do not earn rebates, including cash advances of any kind, balance transfers, SUPERCHECKS™, casino gaming chips, wire 
transfer, off-track wager, lottery ticket transactions, or bets or wagers transmitted over the Internet. Any fees posted to a linked account, including but not limited to returned payment fees, late 

fees, monthly or annual program fees, interest, and the non-refundable annual program fee, if applicable, do not earn rebates. See the Wells Fargo Home Rebate Card Program Rules and 
Terms for details.
© 2012 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. NMLSR ID 399801 (711062_04566)

The credit card our  
mortgage customers love
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4c
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PrE-ExPANSION: Large ships from 
Asia send goods to Los Angeles, 
which are then railed to Houston.

POST-ExPANSION: The Panama 
Canal gains additional business 
from large Asian ships traveling 
to Houston. 

The path from 
Asia to Houston

Many large ships 
bringing goods from 
Asia to Houston 
cannot fit through 
the current Panama 
Canal. The goods 
must be shipped to 
the Port of Los Ange-
les and then put on 
rail lines to Houston. 
With the expanded 
Panama Canal, the 
goods will be able to 
travel on an all-water 
route to Houston. 

Sources: Panama Canal Authority and Union Pacific

POST-ExPANSION: 
Large ships from Asia 
send goods directly to 
Houston.

Los Angeles

Houston

Panama Canal

it will not end there. Karp predicts every-
thing from health care to food and bever-
age industries will see growth. 

Big business
Woodlands resident Jonathan Homeyer 

vividly recalls having lunch at a restaurant 
overlooking the Panama Canal last summer. 

“Just while we were there, three big ships 
passed through the locks behind us. It costs 
one of those ships up to $300,000 in tolls, 
and there were three just in that hour,” 
said Homeyer. 

That big business is about to become 
much bigger, as evidenced by construction 
seen up close by Homeyer and his travel-
ing companions on a recent Panama Canal 
tour sponsored by the Greater Houston 
Partnership, an economic development 
organization serving the greater Houston 
area. The Woodlands Economic Develop-
ment Partnership is also keeping close tabs 
on the project.

“It’s a subject that everyone is concerned 
about,” said Gil Staley, CEO of The Wood-
lands Economic Development Partner-
ship. “The feedback I’m hearing is we are 
going to have to continue to keep our port 
maintained and able to accommodate  
bigger ships.”

While other ports are planning expan-
sions in pursuit of more and bigger Pan-
ama Canal generated business, the Port of 
Houston Authority is keenly aware of the 
competition. In his State of the Port address 
in October, Port Commission Chairman 
James T. Edmonds emphasized the need 
to accommodate larger vessels with both 
landside infrastructure investments and 
adequate maintenance of the Houston  
Ship Channel.  

Free trade agreements with Canada and 
Mexico created the building blocks of an 
economy that can tackle global trade, Karp 
said, and the Panama expansion, he added, 
simply will add more fuel to that fire. 

Economic projections
But exactly how much of an economic 

boost should the area expect? 
The bottom line, said Port of Houston 

Panama Canal
Continued from | 1

spokesman Bill Hensel, is that nobody 
knows at this point what the actual impact 
of the expansion will be. 

“We have used a figure of seeing a 15 per-
cent increase in containerized cargo once 
the canal expansion is complete,” he said. 
“Some have used lesser figures, some con-
siderably higher.”

A difference in projections is due at 
least in part to moving targets such as an 
increase—and perhaps prohibitive—costs 
associated to traversing the expanded canal 
versus the savings from shorter shipping 
routes. West Coast ports may lower fees to 
remain more competitive. 

The answer will also depend on eco-
nomic factors, according to Timothy 
Simpson, spokesman for Maersk Line, a 
global containerized shipping carrier with 
325 worldwide locations, including a cus-
tomer resource center in The Woodlands. 
Its parent company, Denmark-based A.P. 
Moller – Maersk Group, is billed as the 

largest shipping container company in  
the world. 

While upgrades to East Coast and Gulf 
Coast ports are a proactive business deci-
sion, Simpson said that it is still early in the 
game to predict how much cargo may be 
routed to these ports. 

“Ultimately, it’s too early to tell, especially 
given the current market dynamics we are 
faced with,” he said. “A lot of companies 
investing in trade made investments in 
growth, and then you had the downturn that 
started in ’08, and then continued in ’09. 

For us,  as an ocean carrier,  it’s ‘boom,’ 
there’s really great years, and all the carri-
ers are ordering new vessels. Then you had 
the downturn. But you can’t not prepare for  
the future.”  ..................................................... 

Traffic concerns
With more trade comes more demand 

and growth, experts say, but with that 
comes increased truck traffic on major 

arteries such as the I-45 North corri-
dor—already one of the busiest in the  
Houston area.

A Regional Goods Movement Study 
by the H-GAC cites traffic congestion on 
Houston’s major freeways among chal-
lenges for the area to remain competitive 
after the expansion. Although TxDOT 
is working on projects that will enhance 
mobility, especially in the east Houston 
and port areas, the relatively updated lanes 
of I-45 are not among those designated 
for improvements in handling the uptick  
in trucks.

The benefits, however, that will come 
from the Panama project should out-
weigh the negative effects in the long run,  
Karp said. 

“When there’s greater trade, there is 
more demand. This is an evolving pro-
cess,” he said. “We just need to keep that 
in mind.”

Expansion Details 
Set to be complete by 2015, the Panama Canal 

expansion will add a new traffic lane and expand 

existing lanes to 60 feet deep and 180 feet wide. 

As a result, it is expected that many container 

ships currently calling on West Coast ports will 

be diverted through the Panama Canal to Gulf 

Coast and East Coast ports, shortening the 

distance and potentially lowering costs for goods 

bound for inland markets.

Uncertain Impact 
Once complete, the impact of the $5.2-billion 

project is expected to be much more far-reach-

ing. But exactly how it will impact Houston and 

surrounding areas is hard to nail down—even 

after being examined by studies from entities 

such as the Greater Houston Partnership and the 

Houston-Galveston Area Council. 

Trade Growth 
An analysis by the Greater Houston Partner-

ship Research Department indicates trade with 

Houston’s major Asian trading partners, the most 

likely candidates to pursue lower costs via the 

expanded canal, could grow an additional $1.3 

to $2.8 billion over the next five years.

Comment at impactnews.com

JUST GOT SHORTER
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WOODLANDS TOWNSHIP - BOARD OF DIRECTORS

2012 ELECTION COVERAGE

Gordy Bunch
CEO, Woodlands 
Financial Group
gordy@twfg.com

A: I want to propose township 
board term limits because 
we need fresh leadership. I 
will represent the interests 
of residents to balance the 
board’s passive directors who 
represent self-serving interests. 
Also, the decision to transform 
from a township to incorporated 
city requires questioning 
of assumptions made in 
researching options.

A: We need to forge a 
governance system that is 
economical, equitable, and 
scrutinized before presenting 
for voter approval. We must 
manage growth and ensure 
infrastructure is in place 
for anticipated expansion. 
Refocus township programs 
and direct visitor dollars to 
benefit residents and family 
activities over visitor events. 
and advertising. 

A: Residents are more than 
100,000 strong, owning more 
than 30,000 homes, as well 
as numerous businesses here. 
The developer, commercial 
builders, township board and 
staff must understand this is 
our hometown and be held 
accountable to preserve the 
spirit of this community.

A: My work of leading this 
community to its destiny of 
forming our own government 
is not yet complete. There is 
more to do in improving safety 
and lowering taxes. Preparing 
the voters for an informed 
decision as to our future needs 
experienced leadership over the 
next two years.

A: Public safety and mobility 
issues in and around The 
Woodlands are important. I 
will strive to maintain George 
Mitchell’s vision which 
brought all of us here. Lastly, 
preparing voters to make an 
informed decision on our future 
permanent local government is 
especially important over the 
next two years.

A: By focusing on public safety 
and maintaining Mitchell’s vision 
at the lowest possible tax cost. 
We should continue to lower 
taxes by improving manpower 
and energy efficiency. Enhancing 
sales and hotel occupancy 
taxes and attracting quality 
employers and businesses 
brings commercial taxes which 
help reduce residential property 
taxes. 

A: This is a critical time for the 
residents. I feel I can add value 
and experience to the board 
and help us transition as we 
move forward. I am capable of 
seeing all sides of an issue and 
making a decision based on the 
best interest of all.  

A: Always, public safety is the 
forefront of our concerns. Other 
important issues include tax 
rates and spending; maintaining 
quality of life; preparing for 
a final governance structure; 
and preparing for the final 
“close out” phase of residential 
growth in The Woodlands.

A: We continue high standards 
by continuing to engage the 
volunteers; we provide service 
levels by hiring the best 
people on the staff side; and 
we continue our way of life 
by maintaining Mr. Mitchell’s 
initial vision (which has also 
become ours) as we move 
forward.

A: I have been encouraged 
to step forward by neighbors 
and family. My involvement 
in the columbarium issue 
made me aware of other 
issues. Road noise, utility line 
plans, the Villa Sports slide 
and road construction are 
examples of issues impacting 
our community without any 
notification of residents.

A: The Woodlands is faced 
with many issues, but pressing 
issues to be addressed by 
the Township board are the 
involvement of our citizens, 
transparency of governance, 
and possible incorporation.

A: Our residents are the 
heart of our community, and 
it is imperative their interests 
and concerns be heard. To 
continue our high standards, I 
would work to increase citizen 
involvement in our governance 
and strive for conservative use 
of our fiscal resources.

A: My neighbors asked me to 
run and I believe my experience 
can be of service to our 
community. 

A: With The Woodlands nearing 
the limits of its development, 
the Board has an increasing 
responsibility for oversight 
of the Township, monitoring 
impacts and mediating 
conflicts. Especially important 
will be the Board’s interactions 
on the option of incorporating 
as a city so that residents can 
make an informed decision on 
this issue.

A: With regard to maintaining 
high standards, services 
and quality of life in the 
Township, as a director I 
would do so by representing 
the interests of residents to 
the best of my ability, and 
by striving to assure that the 
Board maintains a hometown 
vision and is fiscally responsible 
with taxpayer funds.

A: This is an opportunity for me 
to use my business, financial 
and government experience 
to help preserve all the things 
that have drawn us to live 
in The Woodlands and that 
keep us here. And, do so at a 
reasonable cost. 

A: Preserving our quality of life
  - Maintaining a safe       
    environment
  - Keeping property taxes as  
     low as possible
  - Provide leadership regarding  
    the incorporation decision  
    and strategy

A: We need to stay true to 
the vision that drew us all The 
Woodlands, hire quality people 
and compensate them fairly, 
have good, realistic plans in 
place, be conservative in our 
spending and the use of debt 
and always seek ways to reduce 
property taxes.

A: The Woodlands is a 
beautiful, thriving community, 
and I want to help maintain 
and grow the original vision for 
The Woodlands. I would also 
like to see residential tax relief 
as a result of the increase in 
revenue from hotel/sales tax 
collection. 

A: The Township will be faced 
with these pressing issues:  
incorporation, residential 
tax relief, and a financially 
responsible solution to the 
water taxis. I have been 
listening to residents and these 
are the issues that they are 
most concerned about. 

A: The previous governing 
bodies have done nothing less 
than follow the master plan laid 
out for our community and have 
done an excellent job. We have 
continued to set realistic goals, 
planned for both residential and 
economic growth, and hired the 
best professionals to perform 
duties in our community.  

Mike Bass
retired 

Management Consultant
mkbass1@aol.com

Tim Nutt
Sales

tim@imanutt.com

Claude Hunter
retired Engineer

huntecw@mac.com
Incumbent

Ted Stanley
Financial Advisor

tedstanleytwt@aol.com

Henrietta Riddiford
registered Nurse

mriddiford@aol.com

Roland Borey
retired Environmental 

Manager
rborey@consolidated.net

Position 1 Position 2 Position 3

Q: Why did you decide to run for election on the Township board?

Q: What are some of the issues facing The Woodlands that you feel need to be addressed by the Township board?

Q: How should The Woodlands work to continue its high standards, service and way of life? 

Pol. Adv. Paid by Gordy Bunch for The Woodlands Township Board of Directors Position 1

www.GordyBunch.com

VOTE GORDY BUNCH
for

THE WOODLANDS TOWNSHIP 
BOARD OF DIRECTORS, POS. 1

Leadership for Our Future      Focus on Future Governance Options      Manage Growth 
Help Lower Taxes     Expand Parks and Recreation Facilities

• •
•

BUNCHBestof the 

Early Voting: April 30 - May 5, May 7-8
Election Day: Saturday, May 12

campaignBannerFinal_Yellow_edit.pdf   1   4/2/12   9:24 AM
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WOODLANDS TOWNSHIP - BOARD OF DIRECTORS

Voter Eligibility
Voters must be registered to vote for The 
Woodlands election. Polling locations and 
additional information are available by visiting 
the “Elections” section of The Woodlands 
Township website at 
www.thewoodlandstownship-tx.gov. 

Montgomery County Polling Locations:

Precincts 15, 31, 56, 59, 69, 70, 75
 Windsor hills homeowners   
 Association Club house, One Windsor  
 hills Circle, The Woodlands

Precincts 33, 48, 49, 58, 62
 South County Community Building 
 2235 Lake Robbins Drive, 
 The Woodlands

Precincts 3, 6, 71, 78, 81
 Galatas Elementary School, 
                9001 Cochran’s Crossing Drive, 
 The Woodlands

Precincts 4, 32, 45, 61, 67, 79, 84
 Wilkerson intermediate School,  
 12312 Sawmill Road, The Woodlands

Harris County Polling Locations  
 (only for residents of the Village of  
 Creekside Park)

The Woodlands Fire Department, Station 7, 
26722 Kuykendahl Road, The Woodlands 

The Woodlands Township Board of Directors 
Election Information

A: I decided to run for the 
Township Board of Directors 
because I believe the board 
needs Hispanic representation. 

A: The board has done a 
fine job in facing the various 
issues. The incorporatiion 
issue is the hardest yet. It 
is my understanding that 
incorporating would raise 
property taxes which I believe 
are very high already.

A: The Woodlands should 
proceed cautiously to 
represent its increasingly 
diverse population in a fair 
manner, thereby insuring a high 
standard in service and secure 
way of life.

A: I believe we need new 
leadership in our community. 
I want to make sure we have 
conservative fiscal management 
for years to come. We need 
new ideas for this generation 
and the next. I believe I have 
the right experience, moral 
compass,and work ethic to 
represent the hard working 
residents.

A: Keeping the tax rate low and 
establishing appropriate capital 
reserve levels for the future. 
Future expanded growth of 
economic development needs 
to be balanced with responsible 
resident-based needs and input. 

A: Keep doing what they are 
doing. The Woodlands has 
done a good job of having high 
standards, service and way of 
life, so keep doing what we’re 
doing.

A: I want to be part of shaping 
a Board that is diligent and wise 
in the spending of the hard 
earned tax dollars given to it by 
the residents, and who never 
forgets that its first allegiance 
is to the voters.

A: Assure that consideration 
is being given to tax dollars 
being spent and to not ask 
taxpayers to pay more than 
they should. Focus on issues 
that impact residents: safety, 
quality of life and maintenance 
of property values. Add my 
executive business experience 
to the decision-making process 
regarding governance options

A: We have to protect against 
following other municipalities 
who have attempted to do too 
much without regard to the 
cost of their actions. We have 
the opportunity to learn from 
the mistakes of those who have 
gone before us and to deliver 
on the promises made when 
we came together to form The 
Woodlands Township.

A: We’re at a critical juncture 
of having the ability to decide 
whether to become a city. 
The board needs someone 
who has gone through this 
entire governance process 
and transition—I was on the 
transition team to create 
the township—who has that 
experience as well as 30 
years of experience with city 
governments. 

A: Continuation of ensuring that 
we provide excellent services 
that comply with keeping the 
hometown vision alive but on 
top of that, ensuring that tax 
rates are kept to the lowest 
possible rates to ensure that all 
of us can continue to live here 
and participate in the wonderful 
community. 

A: By ensuring that we are 
using every tool that’s available 
to keep costs down, and 
encouraging frugalness. It’s 
working smarter and being able 
to cut costs where possible. 
Ensuring again that we keep a 
community that everyone wants 
to live in and it’s at the highest 
standards possible. 

A: For 10 years I served as 
a director for Town Center 
Improvement District. I led the 
TCID board when the agreement 
was brokered to set The 
Woodlands free from the threat 
of annexation by Houston. 
I’ve served the community as 
Director of South Montgomery 
County YMCA, the Cynthia 
Woods Mitchell Pavilion, and 
chairman of Interfaith.

A: Future governance. Drought 
management and reforestation. 
Keeping our taxes low. 
Maintaining the high level 
of neighborhood services. 
Continued pro-active support 
of public safety—both fire and 
police. These are the priorities 
I offer.

A: In two years as treasurer, the 
Township board has implemented 
forward-looking reserve 
policies to allow replacement of 
community infrastructure without 
spikes in the tax rate. We must 
strengthen our commercial tax 
base. About half of our total 
revenues come from sales and 
room tax. And a major portion 
of sales and room tax is paid by 
visitors.

Ed Robb
Pastor

ajones@twumc.org
Incumbent

Jeff Long
Engineering Consultant
jeffcherie@comcast.net

Margarita Chavez
Pharmacist

chvmargo@sbcglobal.net

John Randall Risher, II
Commercial Construction
cjrisher2000@yahoo.com

Jay Mac Sanders
real Estate Broker

jaymac@
mustardseedrealtors.com

Early Voting: Election Day Voting:

Position 4

Q: Why did you decide to run for election on the Township board?

Q: What are some of the issues facing The Woodlands that you feel need to be addressed by the Township board?

Q: How should The Woodlands work to continue its high standards, service and way of life? 

Political Ad paid for by Eissler Campaign, Bruce Tough, Treasurer, 51 Rolling Stone Pl., � e Woodlands, TX 77381 www.robeissler.com
community servant ★ navy veteran ★ accomplished legislative leader
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a proven conservative leader
Republican   for State Representative District 15

Compiled by Brian Walzel, Marie Leonard and Shawn Arrajj

April 30–May 5  8 a.m.–5 p.m. May 12   7 a.m.–7 p.m.

May 7–8   7 a.m.–7 p.m.
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Dugout Sports
Baseball goods store takes pride in expert employees

Technology and baseball, at 
first glance, may not seem like 
they go together. But according 
to Tim Dutton, owner of Dug-
out Sports in The Woodlands, 
every part of the sport—from the 
design of the bats to the shaping 
of the gloves—is influenced by 
some aspect of technology.

“Technology goes into basically 
everything,” he said. “The manu-
facturers, especially in the bat 
industry, spend multimillions of 
dollars every year in research and 
development to come up with the 
best product.”

Dutton said staying up to date 
on the latest technology and 
stocking top-of-the-line products 
is key and a primary reason why 
his store generates customers.

“That’s what we’re all about 
here. That’s what we require our 
people to know and understand,” 
he said. “Our least expensive bat 
is $150 and our more expensive 
ones are $400. It’s up to our peo-
ple to know what the differences 

are down the line and be able to 
share that with the customers.”

Dugout Sports opened in the 
Wood Ridge Plaza in August 
2004. Dutton said he was inspired 
to open his own sporting goods 
store after being routinely unsat-
isfied with the service offered at 
other big box competitors.

Dutton said his customers 
regularly confirm for him that 
his store offers a level of service 
that others do not. Business has 
grown by about 25 percent each 
year for the past three years,  
he said.

“They appreciate the time we 
spend with them in trying to help 
them make the right decisions,” 
he said. “I’m fanatical about how 
our customers are treated and the 
service that we provide.”

Dugout Sports offers a range of 
baseball and softball products in 
different departments: bats, bat-
ting and fielding gloves, catching 
gear, apparel, equipment bags, 
helmets and accessories.

In addition to its individual 
retail customers, Dugout Sports 
also works with about 150–200 
Little League teams over the 
course of the a year. The company 
also staffs a graphic artist and 
produces uniforms for teams 
throughout the state, as well as a 
few in Louisiana. 

When Hurricane Ike hit in 
2008, many city leagues cancelled 
their fall seasons, nearly putting 
Dutton out of business. It was 
his partnerships forged through 
producing uniforms for schools 
that helped him stay afloat.

Dutton is the coach of a softball 
team, the Texas Sudden Impact. 
He said he has been coaching for 
18 years and became interested 
in learning about the different 
products while coaching his 
daughter’s team.

“I just love baseball and soft-
ball,” he said. “In the eight years 
I’ve been doing this, there’s never 
been a morning where I woke up 
and didn’t want to go to work.”

Tim Dutton opened  
Dugout Sports in 2004 

BUSiNESS

By Shawn Arrajj
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Dugout Sports will be undergoing an 
expansion mid-April to add about 1,200 
square feet to its facility. Owner Tim Dut-
ton said the expansion is key to evolving 
his business.  
 
His future plans include:
  • Purchasing new equipment for pro-         
 ducing window and helmet decals and 
 vinyl stickers
  • Expanding uniform production  
 operations
  • More space for stocking products

Expansion plans

Dugout Sports
26302 I-45, Ste. C 
The Woodlands • 281-367-4076
www.dugoutsports.com

A full line of batting gloves are available.

45

Woodlands Pkwy.

Sawdust Rd.

Please join us for the 2nd annual Kink Team Paper Purge. Bring your documents to our 
of� ce for FREE secure shredding by Shred Pro Services. Drive up and drop off or get out and 
watch your documents be destroyed on site. Bring as much or as little as you need to shred. 
Everyone welcome!

2nd Annual Kink Team Paper Purge 
Saturday, April 21| 8:00am-4:00pm

8111 Ashlane Way • The Woodlands

PLEASE NO HARD COVER BOOKS
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Woodlands Wine Company
6700 Woodlands Pkwy., Ste. 210
The Woodlands • 281-419-9966
www.woodlandswineco.com

Sterling Ridge Dr.
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K elly Messenger does not just want 
to entice someone into her store 
seeking bottles of rare wines, she 

wants to cultivate wine enthusiasts.
Her background is in finance and she 

moved to Houston because there was an 
opportunity to open the wine store after 
she saw friends in San Antonio have suc-
cess with a similar venture. Her dream 
came true in late 2006 when she opened 
Woodlands Wine Co. in the Sterling 
Ridge Village Center.

But Messenger did not just want to sell 
any old wine—her goal was to acquire 
some of the most unique wines she could 
find. She has succeeded in stocking 250 
labels that the typical wine drinker will 
not find in grocery or even liquor stores.

“We have built our reputation on get-
ting unique things not accessible in other 
places,” she said. “One of our jobs is to 
help people realize that we get them.”

Messenger’s employees are well-
acquainted with the wine the store has 
in stock. When patrons visit the store, 
they can be assured an employee knows 
the story behind the wines, and the 
customer can leave with a good bottle of 
wine and some knowledge about it, as 
well, Messenger said.

What makes Woodlands Wine stand 
out is its stock of “allocated” wines, 
meaning the winery allotted only a cer-
tain amount to be sold in the state. That 
could be just 40 or 50 bottles. 

One notable wine is the Reserve Cab-
ernet Sauvignon from Napa, Calif.-based 
Plumpjack Winery—a brand in which 
Messenger said may have only eight six-
packs allotted in Texas. 

Since opening, the store has added 
wine tastings, classes, private and corpo-
rate events.

Gretchen Reeves, a sales representative 
with Houston-based boutique distributor 

Woodlands Wine Company owner Kelly Messenger stocks her store with hundreds of rare wines.

Vintage Select Wines, started working 
with Messenger a year ago, and said 
Woodlands Wine has done well hosting 
private events.

Reeves remembers one private event 
hosted at a home in Carlton Woods 
where a winemaker helped pair one of 
its unique wines to the dinner and then 
gave guests an option of purchasing the 
wine at the end of the evening.

“Kelly is doing a lot to be ‘nichey,’ 
and is finding her customers something 
special,” she said.

Hearing that one of her customers 
enjoyed a bottle of wine the store helped 
choose for them is one of her favorite 
business rewards, Messenger said. And 
that’s why, ultimately, she seeks to create 
an atmosphere where customers look 
forward to coming into Woodlands 
Wine and finding the right bottle of 
wine to go with whatever they are doing, 
whether it be just getting away from the 
office or planning a dinner party.

“My goal is to have a store relaxed 
enough where people can pop in, sit 
down, pull out a book or open their lap-
tops and do some work while enjoying a 
glass of wine,” she said.

By Christine Hall

Woodlands Wine Company
rare labels, distinctive service sets store apart

Woodlands Wine offers wine tastings and classes.

LET THE GOOD TIMES ROLL!

I N D E P E N D E N T  L I V I N G
The Conservatory at Alden Bridge
6203 Alden Bridge Dr., The Woodlands, TX 77382
281.681.3102   www.ConservatorySeniorLiving.com
Managed by Legend Retirement Corp. CAB26512

Join The Conservatory on a luxury bus to Couchatta 

Casino in Louisiana. We’ll enjoy some great games, a 

full length movie and there will be opportunities to win 

some cash even before we arrive at the casino. Best of 

all, the reservation deposit is only $10 (non-refundable 

before the trip) and you’ll get $10 back upon arrival at 

Couchatta to play. A complimentary breakfast buffet will 

be available before departing. How lucky can you get?

Tuesday, May 15
8 a.m. Breakfast • 9:00 Departure  

(bus will return same day)

RSVP to 281-681-3102 by April 26th
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Crust Pizza Company
Pizzeria finds ideal home in family-friendly Woodlands market

When Clint Price and Mark Rasberry 
made the decision to open a family-style 
pizza restaurant, the two—who are high 
school and college buddies—scoured 
potential locations from North Caro-
lina to Georgia and throughout parts 
of Texas. From Raleigh to Charlotte to 
Atlanta to San Antonio, and countless 
pizzerias in between, Price and Rasberry 
searched for the ideal spot and the perfect 
concept to establish their venture.

That concept is now Crust Pizza 
Company, a family-style pizzeria located 
in the Panther Creek Village Center. 
Price and Rasberry said they chose to 
open their first restaurant venture in The 
Woodlands because of its family-oriented 
atmosphere and strong economy.

“It seems like there is a gap in pizze-
rias,” Rasberry said. “We’re not a Chuck 
E. Cheese or a CiCi’s, or a high-end 
restaurant,” Rasberry said. “We’re casual 
enough to come in after a T-ball game 
in your uniform or bring your wife on 
a date night. And the quality of food is 
better than you can get at fast casual 
restaurants.”

If there is one thing Price and Rasberry 
know, it is pizza. Rasberry said that he 
and Price took on a gut-busting research 
assignment in preparation for opening 
Crust Pizza Company.

“About once or twice a month, we 
would fly to Atlanta or Charlotte and 
we’d eat pizza,” he said. “We’d get sick of 
it. That was part of our process.”

Other than the lure of a strong family-
centric atmosphere, The Woodlands also 
offered Price and Rasberry a more viable 
economic base with which to work. Many 
of the other locations they scouted were 
ravaged by the recession.

“These huge [shopping] centers were 
just ghost towns,” Rasberry said. “The 
economy was a lot worse off. So we 
decided, based on the economy here, 

to focus on Texas. After looking at all 
the demographics, The Woodlands was 
almost bulletproof.”

Once Rasberry and Price decided on 
a location, the next part was finding the 
right ingredients. 

“We probably tried 10, 15 different 
types of cheeses, the same thing with 
pepperoni and sausage,” Price said.

“[Opening] was a little bit slower 
because we did that due diligence ahead 
of time,” Rasberry said. “By doing that it 
has caused word to spread and now we’re 
doing more than what we’d ever thought 
we’d do when we opened.”

Word has spread so quickly that, in 
a little more than a year that Crust has 
been open, business has been so good 
Price and Rasberry are considering open-
ing a second Woodlands location.

The main attraction at Crust is, of 
course, the pizza. The menu features 
standard pizza offerings, but also unique 
combinations and toppings that would 
appeal to a range of tastes. 

Other than the typical Italian sausage, 
mushrooms and pepperoni, diners can 
choose toppings such as cashews, roasted 
chicken, sun dried cranberries and baby 
spinach.

“We wanted to come up with creations 
that were just a little different,” Price 
said, “maybe not something people would 
think of right off the bat.” 

“But we’re not so fancy where people 
don’t know what it is,” Rasberry added. 
“We still wanted to have familiar top-
pings.” 

The menu is supplemented by about a 
dozen pasta dishes, from chicken alfredo 
to muffaletta pasta, hot and cold subs, 
salads and starters. But everything begins 
with the 17 gourmet pizzas.

“Neither one of us are chefs, but we 
know what we like in pizza,” Price said. “I 
guess you could call us pizza enthusiasts.” 

By Brian Walzel

Crust Pizza Company offers 17 specialty pizzas.

Clint Price and Mark Rasberry scouted dozens of locations around the country before opening Crust 
Pizza Company in the Panther Creek Village Center in The Woodlands last year.

Gourmet Pizzas ($9–$18.50)
Carl’s King: Pepperoni, sausage, 
Canadian bacon, mushrooms, olives, red 
onions, red, yellow and green peppers

The Jerk: Jamaican jerk-seasoned 
chicken, caramelized onions, red, yellow 
and green bell peppers, bacon, mozzarella 
and cheddar cheese

The Capone: Meatballs, mushrooms, 
crushed garlic, onions, red, yellow and 
green bell peppers with mozzarella

The Original: Roasted chicken, Roma 
tomatoes, basil, crushed garlic, olive oil 
and mozzarella cheese
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Crust Pizza Company
4775 W. Panther Creek Dr.
The Woodlands • 281-298-8844
Sun.–Thu. 11 a.m.–9 p.m.
Fri.–Sat. 11 a.m.–10 p.m.
www.crustpizzaco.com
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Woodlands Pkwy.

LIFE’S GREATEST PLEASURES & TREASURES
June 4-10, 2012

Royal, Regal & Real
713.557.5732 | www.wineandfoodweek.com

For a full event line-up and details:

Event line-up:
        Wine Walk at Market Street

  featuring The Club at Carlton Woods VIP Room 

     Thursday, June 7 • 5:30-8:30 pm

Sips, Suds & Sliders 
             Presented by 

Friday, June 8 • 5:30-9:30 pm 

Wine Rendezvous Grand 
Tasting & Chef Showcase

featuring the                 Premium Lounge

The Woodlands Waterway Marriott 
Saturday, June 9 • 7-10 pm

Wizard
Gourmet 2012

Darren 
McGrady

The Royal Chef

Author of 
Eating Royally

WINE
WIZARD 2012
Alyssa Rapp

Founder and CEO 
of Bottlenotes.com

Author of 
AROUND THE 

WORLD IN 80 SIPS
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COFFEE WiTh iMPACT

Mike Alford
Houston district engineer, 
Texas department of Transportation
By Kevin Koloian 

Editor’s note: Coffee with Impact is a quarterly forum in our Houston office featuring 
leaders in various sectors who are making a difference in the Houston area and beyond.

Mike Alford is the district engineer for the Houston District of the Texas Depart-
ment of Transportation overseeing operations in Brazoria, Fort Bend, Galveston, 
Harris, Montgomery and Waller counties. He is responsible for managing all district 
operations and an annual budget in excess of $1 billion. 

The Houston District has the largest population, number of registered vehicles, 
vehicle miles traveled and roadway maintenance budget in the state. It oversees the 
Green Ribbon Project, an innovative landscaping enhancement program and Houston 
TranStar, the largest freeway traffic management system in the United States.

Alford took his post in November 2011, but has been with TxDOT since 1982. He 
has spent his entire career in the Houston District, starting as a summer employee 
in 1979. Prior to his appointment as deputy district engineer in February 2009, he 
was director of maintenance, where he was responsible for maintenance contract-
ing, operations, Galveston/Port Bolivar Ferry Operations, facilities maintenance and 
emergency management.

Is TxDOT looking at any new revenue 
sources?

The final decision on the funding 
mechanisms that we are going to have 
lies solely on the state legislators and 
members of congress. We don’t advocate 
any one of these solutions and it may be 
a combination of solutions that will do it. 
If the state raises the vehicle registration 
fee by $10, the state will get $250 million 
more dollars to build with. 

Gas tax-wise, 1 cent a gallon increase in 
gas taxes brings more than $100 million. 
Indexing the gas tax, based on consumer 
price index, if you go up 1 percent the 
state will get about $20 million more dol-
lars. Then, you can look at vehicle miles 
traveled. 

We have some vehicles out there now 
[that are so efficient that] as the vehicle 
drives down the road all that TxDOT 
receives from them is their vehicle regis-
tration fee. They go home, plug their car 
in and there is no gas tax associated with 
them. So with vehicle miles traveled, driv-
ers would pay a fee of so many cents per 
mile that they drive down the highway. 
We also have to look at other things that 

we can leverage and use. 
There is also talk about us using some 

of the taxes that the state gets off of oil 
and gas revenue.  

Explain how a public-private partnership, 
as laid out in Senate Bill 1420 and House 
Bill 2255, works? 

What you have in a public-private 
development is that the developer will go 
in and design, build, finance, operate and 
maintain [the project]...but everything is 
still owned by TxDOT.

What effect do groups like the 249 
Partnership have on moving projects 
forward? 

The 249 group provides this continuity 
between the community. Most of them 
live and work in that area, so they can go 
out and talk to their employees and their 
coworkers and say, ‘This is an impor-
tant project and we need you to support 
it.’ They also keep [TxDOT] focused on 
what we need to do. Unfortunately, we go 
around and just talk to a lot of the indus-
try. The industry knows we have a funding 
problem. The important thing is that we 

have to get this out to everybody. 
These groups can disseminate informa-

tion to a whole lot more people, probably 
better and faster, than we can. It’s amazing 
to meet with these groups, and they know 
the right people to talk to a lot of times. 

For instance, we may be trying to pur-
chase a right of way and they will say, ‘you 
need to go talk to this guy. He owns this 
property. And I will set up this meeting.’

What is the status of Hwy. 242 flyover 
project?

That project is being developed by 
Montgomery County and has passed 
through our funding program. Right now, 
it is anticipated that it will go to construc-
tion in August of this year. There are still 
some issues that it will have to go through 
like getting the construction plans and 
forms back to us.

What is the plan for widening FM 2978?
We’ve got two projects coming up. 

The first project [widens FM 2978] from 
Conroe Huffsmith Road up to Dry Creek. 
It is about a $4.2 million project. It widens 
from two lanes to four lanes. The next 

project goes from Dry Creek to FM 1488. 
There is no funding identified on it right 
now. It also widens from a two to four lane 
road. It is a $12.4 million project. As fund-
ing becomes available, I think it is a project 
that is needed for the neighborhood.

Are there other ways to alleviate traffic 
besides major road projects? 

A lot of people think that the only way 
you are going to address congestion is that 
you have to add lanes. When we start out, 
we look at the simpler ways to do it. Can 
we do it from an operational standpoint? 
Can we go out there and interconnect 
signals and put those together to get some 
flow of traffic? 

That works well until you get really 
heavy peak traffic—that’s a fairly simple 
and fairly cheap [solution]. 

Things as simple as courtesy patrol and 
our Motorist Assistance Programs when 
cars break down on the roadway… are 
cheaper alternatives. There are other things 
as simple as adding a right turn lane to an 
intersection allowing for a lot of right turn 
movements. That can really increase the 
flow of traffic.
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Earn a B.S. degree in Retailing and Consumer Science
specializing in E-tailing or Human Resource Development

Now available right in your neighborhood!

Northwest@uh.edu   uh.edu/northwest   832-842-5700
@UHNorthwest                    facebook.com/UHNorthwest

Located in LSC-University Park near Tomball Parkway and Louetta Road
UH is an EEO/AA institution.

TxDOT Houston district engineer Mike Alford answers questions from publisher Jason Culpepper. 
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Our E.r. can hElp yOu  
gEt back tO yOur lifE fastEr.

Emergency medicine is about three things: 

compassion, skilled care and speed. You’ll find 

these at Tomball Regional Medical Center. The 

experienced E.R. physicians and the entire team 

are committed to working diligently to have you 

initially seen by a clinical professional* within 

30 minutes of your arrival. If you need an E.R. 

fast, try our fast E.R. Once you do, you won’t 

want to go anywhere else. Visit us online at 

TomballRegionalMedicalCenter.com to  

learn more.

*Clinical professional is defined as a physician, physician assistant or nurse practitioner.  

If you are experiencing a medical emergency, call 911.

The 30-Minutes-or-Less 
E.R. Service Pledge.

605 Holderrieth Blvd. • 281-401-7500

We’ll resolve your problem on the fi rst visit.

Don’t 
suffer with 

erection 
issues!

www.mensclinicsofamerica.com
* Promotion ends 4-30-12

Houston offi ce
2630 Fountain View Dr., Ste. 409

713-588-1416

The Woodlands offi ce
1011 Medical Plaza Dr., Ste. 230

832-510-2777

GUARANTEED results on your fi rst visit or it’s FREE*

Erectile Dysfunction, Low Testosterone and Premature Ejaculation

Call now for your appointment. Walk-ins welcome.

$149     $99
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PEOPLE

By Christine Hall

Kenny Armstrong
Diving coach brings The Woodlands gold-medal pedigree

T hough Kenny Armstrong has 
worked with Olympic gold medal-
ists Greg Louganis and Woodlands 

native, Laura Wilkinson, his goal has 
always been just to get each of his diving 
school students a college scholarship. His 
track record on that score speaks for itself.

Since 1989, every single one of his 
students have gone on to earn a Division 1 
scholarship, said Armstrong, who is direc-
tor for the diving program at The Wood-
lands Diving Academy. 

He himself was a successful diver, a 
three-time Canadian Olympian, having 
grown up in a small town near Toronto. It 
was while competing at the 1976 Olym-
pics in Montreal that he was spotted by 
Mike Brown, the diving coach at the time 
for The University of Texas at Austin. 
Armstrong ended up attending UT and 
competing on its diving team from 1976 to 
1980 while majoring in psychology with a 
minor in physical education.

“I did that minor because I knew I 
wanted to be a coach,” he said.

Following college, Armstrong was 
recruited to Boca Raton, Fla. to assist Ron 
O’Brien, then coach for Louganis. This was 
a reunion of sorts for Armstrong, who had 
known Louganis since Louganis was 14 
years old and had competed against him 
at the Montreal games. For Armstrong, it 
was an honor to be in Louganis’ presence 
because of his skills in the sport. 

The two still stay in touch, Armstrong 
said, and he uses many of Louganis’ train-
ing exercises with his current students.

“Anytime you are in the presence of 
someone like him who understands his 
skills, you always learn something,” Arm-
strong said.
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Armstrong has been a U.S. National 
Team coach since 1989, the year he 
returned to Texas as head coach of The 
Woodlands Operating Co.’s diving team. 
Though it would not seem like Armstrong 
could eclipse the high of working with 
one of the best divers in the world, he says 
the “icing on the cake” on his career was 
coaching Wilkinson, who went on to win a 
gold medal at the 2000 Olympics.

“It was a very nice journey with her,” 
Armstrong said. “It’s one of those things 
that you always wished would happen, and 
for me, it came true.”

Wilkinson’s success has helped draw 
more children into the sport of diving, 
Armstrong said. That has led him to focus 
on his newest project—building a state-
of-the-art diving school to replace the 
one they had at the Woodlands Athletic 
Center.

He trained his students at the facility 
until it closed in 2008. He calls the Wood-
lands Athletic Center, or WAC as it was 
commonly referred to, as “the most special 
facility in the world.” 

His students now train at Conroe ISD’s 
new natatorium. However, Armstrong 
envisions building a new facility that 
would be not for swimming and diving, 
but just for diving and similar sports— 
gymnastics, dance and acrobatics.

Though Armstrong said he is close to 
putting together a deal, he is still seeking 
investors to help get the facility “signed, 
sealed and delivered.”

“We need to be competitive with coun-
tries like China, and this facility will lead 
the way,” he said. “This has been my dream 
for about 40 years, and I am going to see it 
through to fruition.”

Growing

As with any financial decision, buyers are encouraged t    o do their own due diligence when selecting a 
home builder. Woodforest makes no representation or warranties on the quality of the homebuilders. 
Prices and availability are subject to change without notice. Realtors Welcome. 03/12

Where life Grows.

When it comes to master-planned communities in
Montgomery County, Woodforest is flexing plenty of muscle. 

With a 27-hole golf course for mom and dad. Parks, playgrounds
and a splash park for the kids. Miles of hike and bike trails
for the whole family. And shopping, dining, entertainment

and recreational activities - all just minutes away.

Woodforest has a powerful line up of new homes priced to suit
every lifestyle. You’ll find patio homes, homes with golf-course and

lake views, and amenity-filled custom homes on up to one-acre homesites.

Woodforest – growing stronger every day.

936-447-2800 · WoodforestTx.com
Homes from the $150s to $1 Million+f

Coventry Homes
Darling Homes

DR Horton
Highland Homes

Jeff Paul Custom Homes
Lennar Homes

Newmark Homes 
Partners in Building

Perry Homes
Ryland Homes
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hiSTORY

By Brian Walzel
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What was originally envisioned as a 
quaint performing arts theater that would 
host specialty acts and fine arts events 
has evolved into one of the world’s most 
unique and popular live music venues.

Beginning in April, the Cynthia Woods 
Mitchell Pavilion will kick off its 23rd 
season. In those previous 22 years, the 
Pavilion has seen more than 8.8 million 
event-goers sit beneath its iconic canvas 
canopy and atop its pristine lawn for events 
ranging from high school graduations to 
multi-performance concerts by the world’s 
biggest rock and pop acts.

Jerry MacDonald, president and CEO 
of The Cynthia Woods Mitchell Pavilion, 
read off a list of names that is a who’s-
who in popular music canon: Aerosmith, 
Radiohead, The Police, Tina Turner, Frank 
Sinatra, Celine Dion and Kenny Chesney. 
Other acts throughout the years have 
included Coldplay, Van Halen, Metallica, 
Alan Jackson, Pearl Jam, Bob Dylan “and 
hundreds of others,” MacDonald said.

The idea of an outdoor pavilion in The 
Woodlands was originally conceived by 
Cynthia Mitchell, the late wife of Wood-
lands founder and developer George 

expansion occurred in 1994, MacDonald 
said, when the reserved seating area grew 
from 2,700 to 4,656, while lawn seating 
expanded from 7,000 to 8,344 for a total 
capacity of 13,000.

Six years later, the Pavilion underwent 
another expansion, when lawn seating 
increased by 3,000 to bring capacity to 
16,000. The expanded capacity has helped 
the Pavilion grow to one of the world’s 
most popular and successful live music 
venues. In 2010, the Pavilion was ranked 
by “Pollstar” magazine, the leading concert 
industry publication, second in the world 
in total ticket sales. It was also nominated 
by “Pollstar” that year for Best Major 

Mitchell, MacDonald said.
“It was really Cynthia’s idea to build a 

facility where families could come and 
enjoy the fine arts,” he said. “Her thinking 
was a small pavilion that featured fine arts, 
symphonies and ballets and could be an 
amenity for families in The Woodlands.”

The initial plan called for about a 2,000-
seat facility, MacDonald said. But George 
Mitchell conceived of attracting contem-
porary performances and met with Alan 
Becker, then promoter of Pace Concerts, 
which was one of the largest concert pro-
moters in the country.

“[Becker] convinced them if they wanted 
to do the Jimmy Buffets of the world, that 
they really needed to get closer to 10,000 
seats,” MacDonald said. “That’s how it 
went from 2,000 to 9,700.”

The Pavilion opened on April 27, 1990 
with a free performance by the Houston 
Symphony Orchestra. The following night, 
the Pavilion hosted its first contemporary, 
ticketed performance: Frank Sinatra. 

In order to compete in the grow-
ing Houston concert market, Mitchell 
and Pavilion executives soon looked to 
expand seating capacity. The first Pavilion 

Outdoor Concert Venue. In 2011, the 
Pavilion ranked fifth in the world in ticket 
sales, MacDonald said.

The Pavilion operates as a non-profit 
organization, MacDonald said. Profits 
generated from its events fund the orga-
nization’s efforts to bring the arts to area 
youth, such as the Fine Arts Education day, 
when the Houston Symphony Orchestra 
puts on a free performance for all Conroe 
ISD fourth grade students.

“Often times that is the first symphony 
the students have ever attended,” MacDon-
ald said. “Our hope is that after seeing the 
symphony, they will take up music for  
a career.” 

After two expansions, the Cynthia Woods Mitchell Pavilion now has a capacity of 16,000.

Cynthia Woods Mitchell Pavilion
Simple idea led to unique world-class music venue
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Magnolia For high school girls, 
prom is a time of year when 
special moments are supposed 
to happen. JoAnn Trchalek, 
founder of the Giving Gown 
Foundation, does her best to help 
bring those moments to life.
The Giving Gown Foundation—
established in 2007—is a 
nonprofit organization  aimed 
at providing high school juniors 
and seniors with prom dresses 
and accessories such as shoes, 
handbags and jewelry. It collects 
new and like-new donations 
throughout the year and gives 
them away at the annual two-
day event, Boutique Day, which 
takes place in the spring.
The group’s main goal is to let 
young girls know they are cared 
for, Trchalek said.
“It’s not just about the dresses,” 
she said. “It’s about the whole 
experience. It’s about self-esteem 
and giving these girls something 
to be excited about.” 

REGiONAL —Abridged stories from our other editions Full stories at impactnews.com

Business park to capitalize on ExxonMobil campus relocation

New 32-acre Cypress community breaks ground

The Giving Gown Foundation
Tomball In order to capitalize 
on the relocation of companies 
like Noble Energy and 
ExxonMobil, the Tomball 
Economic Development 
Corporation is beginning traffic 
and environmental studies 
for a 96.5-acre business and 
technology park. The park, 
which will be located on the 
corner of Hufsmith-Kohrville 
and Holderrieth Road, is 
expected to have shovel-ready 
sites by the last quarter of 2013, 
according to TEDC executive 
director Kelly Violette.

“Tomball is very strategically 
located to capture the growth 
that is coming to northwest 
Harris County,”  Violette said. 
“With the ExxonMobil reloca-
tion to Spring, as well as the new 
global headquarters for Noble 
Energy just south of Tomball on 
Hwy. 249, we think the Tomball 
Business and Technology Park 
will be in a very good position to 

Northwest Houston Work on the 
first set of homes in Parc Lake Estates—a 
32-acre subdivision off N. Eldridge Park-
way—is nearing completion. Construction 
began late last year on the gated commu-
nity, which will include 64 lots built on 
150-by-80-foot plots of land. Home prices 
will start around $350,000.

Joe Watson, partner with Axis Point 
Developers, chose to build Parc Lake 
Estates off N. Eldridge Parkway due to 
the advanced stage of development sur-
rounding the community.

“We liked the fact that the tract is 
infield and that there are so many other 
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capture some of the businesses 
that support the energy industry.”

Violette said they will also 
look at businesses in the medi-
cal services industry because of 
Tomball’s strong health care base.  

Relocations
In January, Noble Energy 

Inc.—an independent energy 
company engaged in worldwide 
oil and gas exploration and pro-
duction—announced it would be 
consolidating its three Houston 
locations to move into the for-
mer Hewlett Packard headquar-
ters at 20555 Hwy. 249.  
Full story by Emily Roberts

This year, the fifth annual 
Boutique Day was held March 
30–31 at the Bammel Church of 
Christ Teen Center in Houston.

In order to take part, girls have 
to be enrolled in high school and 
able to attend prom. No finan-
cial information is needed and 
the only personal information 
the group collects are names, 
addresses, dress size and shoe 
size. The organization is based in 
Pinehurst, but does not cater to 
any particular school districts.
Full story by Shawn Arrajj

developments farther away from the cen-
tral business district,” he said. “It’s also 
fairly secluded, so we liked the area.”

Although the development is located 
in one of the less-traveled areas of Cy-
Fair, the population surrounding Parc 
Lake Estates has increased in the past 
decade. More than 4,400 people live in 
the area bordered in the south and east 
by Cypress Creek, to the west by Kluge 
Road, and north by Cypresswood Drive, 
according to census data.
Full story by Marie Leonard

Top stories Nonprofit

Development

Giving Gowns collects donated prom 
gowns for teenage girls in the area.
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Tomball Business and Technology Park

Source: Tomball Economic Development Corporation

• Total size:  
96.5 acres with 
20 proposed lots

• Lot sizes will 
range from  
two to 10-acres

• Shovel-ready 
sites are 
expected to be 
completed by 
the end of 2013

• Total cost is 
estimated at 
$16 million*

*project will be funded 
solely by the Tomball 
Economic Development 
Corporation

Holderreith Rd.

• Joe Watson is also the developer for White 
Oak Lake Estates, a 40-acre development off 
Kluge Road, where construction began in 2010

• White Oak Lake Estates, features three parks 
and an amphitheater, which has a view of the 
wetlands behind the development

• Similar to Parc Lake Estates, the community is 
gated and will include 66 lots when complete

• White Oak Lake Estates is about 50 percent 
built-out, and is expected to be complete in 
about 15 months

similar Cypress development

Kluge Rd.
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General area of 
White Oak Lake 
Estates

General area 
of Parc Lake 
Estates
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Broker & Bank  Conventional & Government Loans 
Purchases  Refinance  Debt Consolidation

Cypress Owned and Operated

we specialize in mortgages that fit your lifestyle

OFFICE:  832-220-1480      
CELLULAR:  832-865-6065
EMAIL FOR A FREE QUOTE: tami@cntmtg.com  
WEB: www.cntmtg.com
TX Broker License #75191

ansansans 

Tami LaCoe Channel
President

MENTION THIS AD TO RECEIVE
1/2 OFF PROCESSING FEE

Expires 5-11-12

Awards for Excellence
Winner of Distinction

2010

Company NMLS ID – 273344
Individual NMLS ID – 333134

25511 Budde Road | The Woodlands, 77380  | 281.292.6100 | www.brownstoneoffi cecondos.com 

Build Equity;
Why PAY Rent?{ {Providing today’s smart business owners with quality offi ce ownership. 

Don’t throw away money each month on rent. Call us and own today! 
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Research Forest Dr.

1488

249

Kuykendahl Rd.

Green

Bridge Dr.

REAL ESTATE

Alden Bridge
The Woodlands – 77382

Build-out year: 2002

Number of builders: 15

Square footage: 1,500–4,500

Home values: $140,000–$700,000

Number of homes: 7,000

Amenities: Many parks, close schools, 
shopping center, sports park

Nearby attractions: Alden Bridge shopping 
center, Lakeside Park, Bear Branch Reservoir

Property taxes:

Montgomery County 0.4838000 
Conroe iSD 1.2950000 
Montgomery County hospital Dist. 0.0745000 
Montgomery County MUD #47 0.2500000 
Lone Star College System 0.1210000 
The Woodlands Township 0.3250000 
 
Total (per $100 value)                       2.549300

 
Schools: 
Barbara Bush Elementary School (K-4) 
 
Buckalew Elementary School (K-4) 
 
Mitchell intermediate School (5-6) 
 
McCullough 9th Grade 
 
The Woodlands high School (10-12)

43 Honey Grove Place $190,000
2 Bedroom / 2  Bath 1,759 sq. ft.
Agent: Flo Newman, RE/MAX 
The Woodlands & Spring 281-367-7770

38 Sagamore Bend Place $319,000
4 Bedroom / 3.5 Bath  3,142 sq. ft.
Agent: Michele Flory, Prudential Gary Greene, 
Realtors 281-367-3531

30 Matisse Meadow Court $387,000
5 Bedroom / 4 Bath 3,323 sq. ft. 
Agent: Jo Anne Johnson, Signature Living 
Properties 936-447-9625

34 Glentrace Circle $550,000
4 Bedroom / 3.5 Bath 3,765 sq. ft.
Agent: Steven Johns, Keller Williams Realty  
The Woodlands  281-863-9177

Data compiled by 
Haley Garcia-Laubenstein

Signature Living Properties 
936-447-9625 

www.signaturelivingproperties.com

No. of homes 
for sale

No. of homes 
under contract

Avg. days on 
the market

71 52 74

No. of homes sold 
in the last year

Square footage
Low/High

Selling price
Low/High

250 1,656/3,519 $124,000/$319,450

On the market  (As of Mar. 31, 2012)

Featured homesOverview

Home sales  (Feb. 28, 2011–Mar. 30, 2012)

Market Data The Woodlands
On the market  (March 1–31)

Price Range

Number of homes for sale/Average days on the market for the last 6 months

77380 77381 77382 77384 77385 77386 77389

Less than $149,999 6/44 3/44 — 0/57 14/58 27/69 16/67

$150,000–$199,999 1/55 13/56 6/73 3/109 18/76 23/85 7/84

$200,000–$299,999 4/46 16/61 19/80 5/83 10/47 17/91 20/97

$300,000–$399,999 1/58 6/54 13/50 12/68 1/0 14/96 15/76

$400,000–$499,999 2/38 13/70 8/92 3/263 0/197 2/73 8/62

$500,000–$599,999 0/125 1/71 6/57 1/94 1/0 5/156 3/93

$600,000–$799,999 1/74 2/50 7/161 0/211 0/113 6/42 8/119

$800,000–$999,999 3/75 0/47 11/352 1/0 — — 0/60

$1 million + 1/106 0/159 5/145 — — — 5/195

Month

Number of homes sold/Average Price

77380 77381 77382 77384 77385 77386 77389

Mar. 2011 25/$233,000 45/$372,000 55/$584,000 19/$246,000 19/$154,000 76/$195,000 44/$294,000

Mar. 2012 15/$532,000 44/$305,000 56/$425,000 24/$282,000 26/$137,000 66/$172,000 48/$370,000

Feb. 2012 10/$183,090 27/$390,011 30/$442,811 8/$296,437 20/$152,116 67/$210,069 30/$290,819

Jan. 2012 13/$287,800 23/$269,143 24/$629,753 12/$262,112 10/$148,278 41/$191,144 34/$246,258

Dec. 2011 23/$591,676 43/$320,198 40/$381,885 17/$241,982 23/$153,821 71/$177,411 41/$331,886

Nov. 2011 12/$255,098 24/$320,657 27/$444,279 13/$269,030 16/$141,950 41/$193,265 27/$311,256

Oct. 2011 13/$193,875 35/$295,240 46/$418,755 18/$253,548 22/$177,171 41/$184,460 37/$269,400

Sept. 2011 20/$443,194 47/$297,602 65/$502,254 23/$239,980 16/$165,687 74/$196,194 40/$271,451

Aug. 2011 22/$402,399 62/$319,909 85/$434,301 21/$207,993 17/$152,427 70/$206,705 51/$333,781

Monthly home sales

8505 TECHNOLOGY FOREST PLACE, SUITE 803  |  THE WOODLANDS, TEXAS 77381

www.SignatureLivingProperties.com
936-447-9625 

R E A L  E S TAT E  C O N S U L T I N G  AT  I T S  F I N E S T
14 Royal Fern $1,175,000

15 W. Rumplecreek $230,000   

30 Matisse Meadow $387,0006 Player Manor $995,000 127 N. Almondell $400,000 147 Evangeline Oaks $305,000

58 Yewleaf $168,500

Map not to scale
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$10 off All-inclusive 
boarding. See page 29.

Manicure/Pedicure combo 
for $35. See page 31.

10% Spring discount.  
See page 31.

SmartStrand carpet $1.39/
sq. ft. See page 30.

Find more local coupons online at impactdeals.com

FIND
MORE DEALS ONLINENOW

The next phase of Cunae International School’s development is underway:

• Facility expansion catering to the recent growth in student enrollment.

• Implementation of the prestigious International Baccalaureate Diploma this fall.

• Development of an on campus wildlife and nature center.

Cunae International School is a small, boutique private school set within 6 picturesque acres on the edge of The Woodlands.
Highlights include:

 A welcoming and intimate atmosphere for students’ Pre-K through 12th grade.

 Curriculum and environment underpinned by the core values of internationalism, entrepreneurship, eco-culture and
ingenuity.

 A unique environment where students experience open Socratic dialogue with teachers and peers, and engage in
practical hands-on applications to support academics.

 Emphasis placed upon fostering student curiosity, creativity, and reflection, through inquiry, exploration,  analysis and
expression.

 Reggio Emilia philosophy promoting play-based learning for preschool children, giving them room for self discovery
and meaningful academic development.

 Second language immersion program for preschool, and mandatory continuation of 2nd language from first grade
onwards.

 Signature subjects such as Education for Global Awareness, Leadership and Business; and Education for Sustainability
and Ingenuity; designed to encourage students to think beyond themselves and their immediate environment.

 A collegiate level Diploma program that has the recognition and respect of leading local and world universities,
opening doors for students entering a globally connected world.

www.DoorToMySchool.com    •   Visit us on                           •    Ph: 281.516.3770
5655 Creekside Forest Drive, The Woodlands, TX 77389

Information Session
May 5th, 2012

See website for more details

Nail Studio
“For that look you’ve always wanted”

25310 FM 2978  |  TOMBALL  |  281.516.7300  |  POSHNAILSTUDIO.COM

Manicure/
Pedicure Combo

$35
Monthly 
Tanning Package

$30
Spray Tan

buy one, 
get one

FREE
REGULARLY $45 REGULARLY $40 includes a free lotion

By appointment only. Limit one per customer. Not valid with any other offers or discounts. Expires 5/10/12

KIDS POOL & 
MANICURE PARTY 
Looking for a place for a Birthday party?

Enjoy one hour of swimming followed by a 
children’s Mani-Pedi party.
Call Sheryl for your discounted party price.

follow us on facebook
for regular specials

Hufsmith-
Kuykendahl Rd.

FM
 2978

Hufsmith Rd.

MOTHER’S DAY GIFT CARDS AVAILABLE!
SERVING THE WOODLANDS • TOMBALL • MAGNOLIA AREA FOR OVER 35 YEARS

F R E E  E S T I M AT E S

“A Fence to You,
         a Reputation to Us.”

281-356-2496 • www.acefence.com

10% 
Spring 

Discount
With coupon only. Expires 6/30/12

texas
doghouse

texas
doghouse

Handy
Andy
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We Bring the Taste of the 
Old World to Your World

Tasting of World Renowned Wines
at Tavola Bistro & Wine Bar

Serving Dinner & Lunch Daily

NEW SPRING HOURS: Monday–Thursday: 11am–2:30 p.m.; 5–9pm • Friday: 11am–2:30pm; 5–10pm
Saturday: 4–10pm • Sunday: Holidays only

32623 FM 2978  •  281-252-8700  •  www.tavolaonline.com  • Back of the Woodlands 

BrunchMOTHER’S DAY

Sunday, may 13  |  10:00 am - 4:00 pm
Adults $24.95 • Children 4-10 $5.95 • Under 3 FREE 

per person, plus tax and gratuity

See full menu available at www.tavolaonline.com
Reservations only • Space is limited

at Tavola Bistro & Wine Bar
Serving Dinner & Lunch Daily

New Spring Bistro Menu with Lo Cal Options
The Lighter Side of Italy

MONDAY NIGHT Pasta Night $3 0FF
All Pasta dishes

TUESDAY NIGHT Steak & Seafood Night $24.95 
50% OFF Any Bottle of Wine Offered by the Glass

WEDNESDAY NIGHT Wine :30 Happy Hour until 8 pm
$5 Small Plate Appetizers and $4 Select Wines by the Glass

THURSDAY NIGHT Wine & Cheese Flight Night  |  Starting at $7.95
Wine Flights include two red wines and two white wines

           FRIDAY & SATURDAY NIGHTS Chef’s Special 

New Week Night Specials

More details available at www.tavolaonline.com

Classes start at just $49 and include food and soft drinks. Beer and Wine is available. 

Visit www.GrillMaster101.com to Register. 
Reservations are required. Hurry, space is limited.  

For more information, 800.833.5998

Presented by

Kuykendahl Rd.

Spring
 Cypre

ss

Carrot St.

Klein Church Rd.

Loue
tta

Enjoy a great meal while you learn to become the 
Neighborhood GrillMaster taught by professional chefs!

Mention this ad for $10 OFF
Offer expires May 10, 2012 

We hear you 
loud and clear.

Explore the all-new

Hundreds of local coupons. Available every day, where you live, work and play!

www.WoodlandsTreeRemoval.com
281-210-3333

AFFORDABLE Pricing and Quick Turn Around
No Job took BIG or too small

Licensed and Insured

FREE
15 GALLON LIVE OAK

With your order of $100
Woodlands Tree Removal. Expires 5-10-12

Tree Removal - Tree Trimming
 Stump Grinding - Land Clearing  

Debris Removal & Storm Cleanup 
 Emergency Tree Services
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CARPET • TILE • LAMINATE • WOOD • GRANITE COUNTERTOPS • BLINDS

L I F E T I M E  I N S T A L L A T I O N  W A R R A N T Y

Your Neighborhood Flooring Store!Your Neighborhood Flooring Store!ALL
FLOORS&MORE

 We Will Bring the 
    Showroom to You!

 FREE In Home 
    Estimates!

 12 Months Same 
    As Cash!

 Lower Prices 
    GUARANTEED

 Family Owned & Operated

 Certi� ed Installers

 All USA Products

TOMBALL, CYPRESS, SPRING: 281-857-6851
CONROE, MONTGOMERY: 936-588-0032

THE WOODLANDS, MAGNOLIA: 832-934-2688

1ST QUALITY 1ST QUALITY
Shaw Laminate

40 oz. Carpet

Granite Countertops

Shaw Handscraped
Lifetime Warranty Wood

Any Purchase
 of $1,500 or More

Starting 
at

Per Square Foot • Installed

Per Square Foot • Installed

Per Square Foot • Installed

Per Square Foot • Installed

Per Square Foot • Installed
Including Pad and All Trim

Memory Foam Spill Proof Pad & 
Removal of Old Carpet Included

Including 1 ½” Bullnose
PLUS FREE SINK

Includes All Trim

$3.29 $1.79

$32 $100 
OFF

$5.99
With coupon. Expires 5/10/12 With coupon. Expires 5/10/12

Minimum purchase of 55 sq. ft. 
With coupon. Expires 5/10/12

With coupon. Expires 5/10/12

With coupon. Expires 5/10/12 With coupon. Expires 5/10/12

American Made 12mm 
Shaw Laminate

NEW PRICE!

$3.99

Get Your New Fl� �  
Installed Today 
and Pay La� r

 Free Delivery

New Customers
Free dry cleaning on suit or dress, pair of pants and one laundered 

shirt or blouse

Exceptional Quality 
& Service

Serving The Woodlands 
for over 37 years

Family Owned
& Operated

THE WOODLANDS 1ST DRY CLEANER  37 YEARS

We want to be your dry cleaner!

3 Locations to Serve You!

THE WOODLANDS CLEANERS
THE VILLAGE CLEANERS

50% 
OFF
Terramont 

Location Only
Mention or present this offer. 

Not valid with any other offers. 
Expires 5-10-12.

$3.00 
OFF

DRY CLEANING
Mention or present this offer. 

Not valid with any other offers. 
Expires 5-10-12.

Wednesday Special

Grogans Mill Center  •  � e Shoppes at Terramont
THE WOODLANDS CLEANERS

281-367-2490 281-298-2337

Panther Creek Village Square
THE VILLAGE CLEANERS

281-292-6411

EACH PIECE

EACH PIECE

WE KEEP THE TAILS WAGGIN’

32403 FM 2978 • West Woodlands • 281  259  8672

$50 OFF 
BOARD & 

TRAIN

$10 OFF 
ALL-INCLUSIVE BOARDING 

With purchase of two or more. Exp. 5/10/12

texas
doghouse

texas
doghouse

WWW.TXDOGHOUSE.COM

Exp. 5/10/12

$25 OFF 
DAYCAMP 
TRAINING

OR

• Landscape Design, Lighting & Installation
• Flagstone Patios
• Pools / Ponds / Water Falls

• Outdoor Kitchens / Firepits
• Pavers / Stamped Concrete
• Sprinkler Systems

• Landscape Lighting
• Pergolas / Arbors
• Patio Covers / Screened Patios

2635 Old Louetta Loop (1.5m West of I-45 on Louetta) 281•651•1971

www.NativeTexasLandscapes.net

DESIGN CONSULTATION

& ESTIMATEFREE
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VIEW MENUS  & ORDER ONLINE OR CALL
$6.95 Delivery Fee with only a $20 Minimum Order. To All The Woodlands and Surrounding Areas.

GO ONLINE TO WWW.EATGOODEXPRESS.COM OR CALL 281.712.1617

Fast Convenient “Restaurant Take-Out” Delivery Service
Whether youʼre thinking of a gourmet dinner for two, a lunch meeting 

for 30, or a quiet dinner at home with the family, we will deliver 
your favorite restaurants to you.

Restaurant “Take Out” Delivered

Voted #1 Lawn Services Company in The Woodlands

 Lawn Ranger 
Company, Inc.

Lawn 
Maintenance 
Division
• Lawn Maintenance
• Landscape 
   Maintenance
• Irrigation Repairs

Green Lawn
System
Fertilization
Pest & Disease Control
• Turf
• Ornamentals
• Shrubs
• Trees / Shrubs

Landscape 
Division
• Enhancements
• Color Installation
• Color Change
• Shrub Beds 
• Mulch
• Cleanups

of

R

Place
st

2012 1

Voted:
Best Landscaper
Best Irrigation
Best Grass, Dirt & Mulch
Best Lawn Services

A special thanks to our 
wonderful customers 

and talented employees

Call for a FREE Estimate & Lawn Analysis

281.681.1025 {0} 
281.419.5311 {F}

www.lawnrangercompany.com

$20 OFF
First 

Feeding 
of Turf or 

Trees/shrubs
Expires: 6/30/12
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Sawdust Rd.

45

281-292-6645  NEXT TO JAMES CONEY  ISLAND  525 Sawdust281 292 6645 NEXT TO JAMES CONEY ISLAND 5225 S dddd t
14 Flavors • Over 48 Toppings

20% OFF20% OFF
YOUR TOTYOUR TOT AL ORDERAL ORDER
One coupon per perOne coupon per per son. Ofson. Of fer cannot be combined with other fer cannot be combined with other 
ofof ferfer s. This coupon has no cash value. No copys. This coupon has no cash value. No copy . Must present . Must present 

coupon at time of purchase. Expires coupon at time of purchase. Expires 

SELF-SERVE FROZEN YOGURT

5/10/125/10/12

525 SAWDUST

SSEELLFF SSSEERRVVVEE FFRROOZZEEENN YYOOGGUURRTTSELF SERVE FROZEN YOGURT
COME TASTE THE DIFFERENCE!

SO CREAMY, SO HEALTHY, SO GOOD!
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Campers will play a variety of 
traditional sports including soccer, 
basketball and volleyball plus play-
ground games like dodgeball and 
capture the fl ag. AGES: 5–13

HALF DAY: 9am - 12pm
$99.00 before - April 15th
$125.00 after - April 15th

FULL-DAY: 9am - 4pm
$175.00 before - April 15th
$199.00 after - April 15th

See website 
for complete
dates & time

See web
fo

SUMMER CAMPS
Offered as either a FULL or HALF-DAY 
camp, this is the perfect option for 
those who wants to learn the funda-
mentals of a specifi c sport. AGES: 5–13

HALF-DAY: 9am - 12pm
$149.00 before April 15th
$175.00 after April 15th

FULL-DAY: 9am - 4pm
$225.00 before April 15th
$250.00 after April 15th

Well-designed program to improve each 
camper’s soccer skills while having fun 
doing it. AGES: 5–13

WEEK 4: Jun 25th - Jun 29th
WEEK 9: Jul 30th - Aug 3rd

Learn individual and team techniques 
on both offense and defense from our 
Football Staff. AGES: 5–13

WEEK 3: Jun 18th - Jun 22nd
WEEK 8: Jul 23th - Jul 27th

This camp will provide daily instruction 
that involves working on hitting, fi elding 
and all other fundamentals of the game. 
AGES: 5–13

WEEK 6: Jul 9th - Jul 13th
WEEK 11: Aug 13th - Aug 17th

We emphasize the progressive skills 
training of ball handling, shooting, 
rebounding and defensive positioning. 
AGES: 5–13

WEEK 2: Jun 11th - Jun 15th
WEEK 10: Aug 6th - Aug 10th

Through progressive skill building, 
participants will see major improvement 
in their performance. AGES: 5–13

WEEK 7: July 16th - 20th

www.thelegendssportscomplex.com

SOCCER CAMP

FOOTBALL CAMP

BASEBALL CAMP

BASKETBALL CAMPS

VOLLEYBALL  CAMPS

SPECIALTY CAMPS

Throw in exciting fun in our infl at-
able game area and you have the 
ultimate summer camp. Let our 
experienced child development staff 
do all the work and your child will 
have a fun, imaginative and awe-
some time. (All campers must be 
potty trained) AGES: 3–4

HALF DAY: 9am - 12pm
$99.00 before April 15th
$125.00 after April 15th

LIL’ LEGENDS CAMP
(HALF DAY ONLY)

TRADITIONAL

 ALL-SPORTS CAMP

SAVEON

LEGENDS DISCOUNT

$25 OFF
Register and pay in full by April 30, 2012 

to receive discount. 
Mention or present this offer when registering. Registration 
available by phone 281-298-5700 or on-site at Legends 

Sports Complex. Not valid in conjunction with other discount 
offers. Offer code: CIWDL

MEMBERS • SIBLINGS & 
MULTI-WEEK DISCOUNTS

10% OFF
Legends full access members receive 10% 
discount on all Summer Camp programs. 

Register multiple children & receive discount for each additional child. Register 
your children in 3 or more weeks of camp and receive discount off each 

additional week. May utilize only two of the three offers. Mention or present this 
offer when registering. Registration available by phone 281-298-5700 or on-site 

at Legends Sports Complex. Offer code: CIWDL
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SERVING THE WOODLANDS • TOMBALL • MAGNOLIA AREA FOR OVER 35 YEARS

F R E E  E S T I M AT E S

“A Fence to You,
         a Reputation to Us.”

281-356-2496 • www.acefence.com

10% 
Spring 

Discount
With coupon only. Expires 6/30/12

SoccerTots Succeeds in Building 
Developmental Skills in Your Tot

26797 Hanna Road, Suite 4-1B, Oak Ridge North 
(Next to Flips Gymnastics and behind Simons Barber Shop)

For more information call
281-203-7721 or visit TotsSports.com

Classes in-session, REGISTER NOW!
18 months - 6 years old • Year Round Programs

All Indoor Classes • Non-Competitive

SoccerTots • Lil Sluggers • PartyTots  • Multi-Sport Classes
ASK ABOUT CAMPS & BIRTHDAY PARTIES!

Text TOTS to 772937

FREE 
TRIAL CLASS

CALL NOW!

Nail Studio
“For that look you’ve always wanted”

25310 FM 2978  |  TOMBALL  |  281.516.7300  |  POSHNAILSTUDIO.COM

Manicure/
Pedicure Combo

$35
Monthly 
Tanning Package

$30
Spray Tan

buy one, 
get one

FREE
REGULARLY $45 REGULARLY $40 includes a free lotion

By appointment only. Limit one per customer. Not valid with any other offers or discounts. Expires 5/10/12

KIDS POOL & 
MANICURE PARTY 
Looking for a place for a Birthday party?

Enjoy one hour of swimming followed by a 
children’s Mani-Pedi party.
Call Sheryl for your discounted party price.

follow us on facebook
for regular specials

Hufsmith-
Kuykendahl Rd.

FM
 2978

Hufsmith Rd.

MOTHER’S DAY GIFT CARDS AVAILABLE!
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Bay Area

Katy

Texas Medical Center
Sugar Land

The Woodlands

FindYourMDAnderson.comAppointments Available 713.745.9940

in The Woodlands
Making Cancer History®

MD Anderson is Making Cancer History® in The Woodlands.  
Our team of the world’s leading cancer experts is focused 
only on you and your cancer. We can guide you through 
advanced MD Anderson treatment options including surgery, 
radiation, chemotherapy, clinical trials and support services. 
We’ll customize a plan just for you and keep you close to your 
friends and family. Choose MD Anderson in The Woodlands. 
Find Your MD Anderson today.


