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Driving anywhere in north Austin, Round 
Rock or Pfl ugerville, Central Texans can’t 
miss road construction in every direction. 
It stalls the traffi c, it narrows the roadways, 
it staggers the imagination. 
Gazing up at the concrete 
dinosaurs created by the 
incomplete overpasses, thoughts 
come to mind of ‘where are they 
going, will they be worth the toll 
to drive on them, and are they 
really needed.’

The Central Texas Turnpike Project when 
completed in 2007 will forever change 
how people who live and work in this area 
travel from one place to another.

The CTTP consists of three roadways: 
State Highway 45 North, Loop 1 North, 
and State Highway 130, all of which will 
be tollways.

Loop 1 and SH 45N will primarily 
serve the commuter. SH 130 will serve 
the people traveling through central Texas, 
thus reducing traffi c on IH-35. 

“There has been 
phenomenal growth in 
northern Travis County and 
southern Williamson County 
in the past ten years,“ Tim 
Weight, P.E., Director of 
Turnpike Construction for the 

Texas Department of Transportation, said.  

Tollways changing the way Central Texans drive

Chandler Road retail and medical construction begins

CONTINUED | 12

by Jill Mayfi eld

Browse the internet for Round Rock or 
Williamson county Web sites, and the 
biggest news is the recent announcements 
of the commercial and medical 
construction on Chandler Road. 

The positive consequences for Round 
Rock and Pfl ugerville are both 
immediate and far reaching.  
More than 2,000 jobs will 
be created and the property 
tax and sales tax base will be 
increased. 

With the fall opening of the Round 
Rock Higher Education Center, students, 
visitors and patients will pour into the area 
to add to local business growth.

“We are preparing for that area to have 
4 - 7 million visitors per year,” Jim Nuse, 
Round Rock city manager said.
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by Cathy Kincaid

Round Rock Premium Outlets
Announced July 28 as an upscale, 

outdoor village-style outlet center, the 
Round Rock Premium Outlets expect to 
open by next January. 

As a destination retail outlet, local 
businesses can look forward 
to added retail markets while 
bargain hunters can anticipate 
nearby, easy-access shopping. 

“We look forward to being 
a part of the growth in Round 

Rock,” Michele Rothstein, Senior Vice 
President for Marketing, Chelsea Property 
Group Shoppers said. “Shoppers who love 
designer labels and name-brands and enjoy 
getting a great deal should love our new 
center.” 

Scott & White Hospital
What it is: Th ree entities; hospital, clinic, and 
diagnostic imaging center
Projected opening: Phase 1, Fall, 2006
Projected Jobs: 480 initially; eventually 
$22 million total in salaries from jobs created

Seton Williamson Medical Center
What it is: 180-bed hospital, medical center
Projected opening: Summer-Fall, 2007
Projected Jobs: 700 jobs in the fi rst year

Shopper’s Delight
IKEA
What it is: Swedish retailer leading in home 
furnishings
Projected opening: Spring, 2007
Projected Jobs: 250-300 co-workers will join 
the IKEA family when the store opens

Round Rock Premium Outlets
What it is: 120 outlet stores off ering everyday 
savings of 25-65 percent
Projected opening: Summer-Fall 2007
Projected Jobs: 1000 permanent jobs

Medical Mile

Construction continues on the connector between SH 45N and IH-35.
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 Some of the features we are excited to 
present each month include small business 
stories, community leader profi les, 
restaurant reviews, residential real estate 
data and news and notes from around the 
area. 

Our emphasis is and shall be local. 
We live, work and shop in the paper’s 
delivery area.  If you have any questions 
or ideas to help us improve our paper, 
please call 989-6808 or send an e-mail 
to jgarrett@impactnewspaper.com. 

A  new Web site allows everyone 
who wants a voice to have one. 
Community Forum can be viewed at 
www.impactnewspaper.com. As is 
expected, it’s free.

   
Publisher and Founder

   

   

ABC Medical Center
Superior Medical Care for 

Adults, Babies and Children

Sandra Esparza, MD
Family Practice

Ramon Esparza, MD
Pediatrics

We are pleased to announce the opening of our 
new offi  ce. We are located around the corner from 
the old offi  ce on Red Bud between Gattis School 

Road and Forest Creek Drive. 
We look forward to continue serving the 

healthcare needs for the whole family, including 
newborn care, childhood immunizations, 

preventative care as well as sick visits.
ABC Medical Center is located behind the 

Albertsons Shopping Center off  of Red Bud Lane 
on the left, just before Forest Creek Drive.

5 Highland Terrace, Round Rock

APPOINTMENTS ARE 
CURRENTLY BEING SCHEDULED

Hours: Monday - Friday 8:30 - 5:00
Accepting Most Insurance
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People said 
we were crazy 
when we fi rst 
talked of creating 
a community 
newspaper that 
could not only 
impact the readers, 
but provide a venue 
for advertising 

that would reach thousands.  But the idea 
persisted and we pursued it.

As we began pounding the pavement to 
meet local business owners and taxpayers, 
we found that our mission was in step with 
the needs of the community. 

The people we spoke to said they wanted 
and needed a newspaper; a newspaper that 
reached everyone. 

While sharing the stories we planned 
for the fi rst issue, we received comments 
such as ‘I didn’t know IKEA was coming 
to Round Rock;’ and ‘where are those toll 
roads going, anyway?’. 

Providing this information is useful to 
our readers – and their hunger for this type 
of information is clear. 

While speaking with the business 
community, we realized the need to reach 
all consumers with stories of their products 
and services. With Community Impact, 
every local consumer and business owner 
is reached. 

The research shows that as many as 65 
percent of the 60,000 deliverable addresses 
in Pfl ugerville and Round Rock do not 
receive a newspaper. Delivering a free 
publication through the mail ensures that 
“everyone gets it.”

Our mission is clear: to provide Round 
Rock and Pfl ugerville residents and 
business owners with a free monthly 
publication. One that is full of news and 
information that impacts their lives, 
business and community; and bridges the 
communication gap between the citizenry 
and our elected public offi cials.

Newspaper in step with community 

©2005 JGMedia, Inc., All Rights 

Reserved. No reproduction of any portion 

of this issue is allowed without written 

permission from the publisher.

P.O. Box 2895
Pfl ugerville, TX 78691

512-989-6808
Published Monthly

John Garrett
Publisher

Cathy Kincaid
Editor

Patty Smith
Graphic Designer

Michelle Davis
Sales & Marketing Assistant

Michelle Davis
 Jim Dawson
 Grant Fuller

Amanda Hobby
Claire Love
Jill Mayfi eld

Contributing Writers

Key Indicators explanation:
The “Key Indicator” boxes allow the reader to quickly understand how the story will affect the 
community. This indicator from the Tollway story says that the Tollways will help ease traffi c, will 
increase east-west travel and also increase economic development in our community. The longer the 
arrow - the bigger the impact.
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TIME WARNER CABLE

You Deserve a Choice...
Now You Have One.

FROM

Your Business Growth is our Priority

COMMERCIAL SERVICES

Road Runner Business Class:
Recipient of the J.D. Power 
and Associates Award 
in the 2005 Major Provider 
Business Telecommunications 
Services Study

Discover the Speed 
and Reliability of Fiber

Disclaimer: J.D. Power and Associates 2005 Major Provider Business Telecommunications Service StudySM. Broadband Data segment 
includes services such as DSL, cable modem, ISDN, T-1, ethernet and videoconferencing services. Study conducted among 5,178 
businesses with 2-500+ employees that subscribe to major providers in the broadband business telecommunications market.

www.TWCCS.com or call 531-7815

and he’s been in the furniture business 
ever since.

Turner has owned a Round Rock 
furniture store for the last 25 years. He 
says he met a man in July, 1981, who 
was leasing a building off 620 in Round 
Rock. 

“I signed a lease that was 
written on an ice cream 

shop’s napkin, while I enjoyed a chocolate 
sundae,” Turner said.

His store has since moved twice and is 
now located in old downtown Round Rock, 
next to the Louisiana Longhorn Café. 

Ed Turner, owner of Turner’s Furniture 
in Round Rock, grew up in Oklahoma 
City during the Depression. He dropped 
out of high school and went to work for 
his dad full time in their family grocery 
store. By 17, he opened his own store but 
went broke within a short time.

The day before he closed his grocery 
store, he had to tell his best customer 
that he would be going 
out of business, and 
that he and his wife 
would have to fi nd 
another store to buy 
their groceries. 

“He asked 
me what I 
would do 
for work,” 
Turner said. 
“When I 
told him I 
didn’t know 
the answer 
to that, he 
told me to 
talk to his 
boss about getting a job in the furniture 
business. Monday morning, I was there 
at 8 a.m.” 

And that is how in 1948, he began 
work as a traveling furniture salesman, 

Turner attributes 
his business success 
to advice his uncle 
gave him long ago. 

“My uncle told me to 
commit to the job for one year 
no matter how bad it might get. I 
attribute my success to something 
as simple as working for a year 

at any given job. He also 
told me to always work 

hard no matter 
how many 
coffee breaks 

c o - w o r k e r s 
take because 
s o m e o n e 
is always 
w a t c h i n g . 
Those that 
are working 
hard will 
move up.”

T u r n e r 
says   he 
believes his 
competitor is 

the rare salesman in any furniture store who 
treats  customers decently and honestly.  

“We treat people like human beings with 
the Christian love in our hearts,” Turner 
said. “We try to be honest with them.”

 

“At Turner’s they’ve always been really 
friendly. They know who you are and they 
remember your name when you walk in.”

Josie Durante, Round Rock
Customer at Turner’s for 10 years

“There is no telling how many rooms we’ve 
furnished through Turner’s. When the wife 

wants a new dinette or bedroom set, we go to 
Turner’s and buy a new one to replace it.”

Pete Martinez, Taylor
Customer at Turner’s for 15 years  

C LO S E R  LO O K  R O U N D  R O C K  B U S I N E S S

Ed Turner furnishes dreams and homes since 1981
by Michelle Davis

  During the interview 
a mother and kids 
came into the store 

for their weekly 
visit to listen to the 
grandfather clocks 

chime. “Some things 
are just too important 

to put off,” Turner 
said. Turner set the 
clocks to chime as 

the children listened 
and watched in awe .



SEPTEMBER   2005 5ImPACTNEWSPAPER .COM

Impact Round Rock

        School’s in session
The Round Rock Higher Education Center is now 

offi cially open. The new campus will bring a new street 
name; Chandler Road will be University Drive, according 
to city offi cials. The Center is a collaborative effort of 
Texas State University-San Marcos, Austin Community 
College, and Temple College at Taylor.

It provides programs such as the English 
Department’s Technical Communication class, 
unique because of its combination of writing, 
communication, and web design.

Through their graduate program they offer an 
exclusive counseling program in their on-site clinic. The 
fee for a counseling session is based on donations and is 
conducted by students studying to be licensed counselors.

Fall enrollment for Texas State is expected to be 1600 
students, ACC’s enrollment is expected to be 1000 students. 
More information is available at www.rrhec.txstate.edu.

        Red Bud expansion
The expansion of Red Bud Lane phases one and two from 

CR 123 to Gattis School Road is projected to be complete 
Fall, 2006. Phase three of the project is the reconstruction 
of the bridge over Brushy Creek and the projected date for 
completion is unknown. 

        More retail on Gattis School Road
The 8000 sq. ft. retail project at Gattis School and 

Greenlawn is almost complete. Darren Quick from Don 
Quick & Associates says plans are coming together for a 
donut shop, barber shop, and skateboard shop. Businesses 
will begin moving in within 60 days. 

       A.W. Grimes extension
Phase two of the extension of A.W. Grimes from Gattis 

School Road to Highway 79 is under construction and 
should be completed by the fi rst quarter of 2007. 

        New fi re department
Monday, Aug. 22, Chief Larry Hodge hired 

eight rescue staff for Fire Station 7, which is 
currently in a temporary location at Oakmont 
South and Chandler Road. The station hopes to 
open its new fi re house right across the street 
from their temporary location by Fall, 2007. 

        Serious about pizza
The Brooklyn Pie Company opened its doors 

to Round Rock Aug. 18 and is already looking 
to expand. All of their pizzas are made from 
scratch with meats and cheeses coming all the 
way from New York and Chicago. For pizza 
that is BIG and FAST, with in-your-face, but 
friendly service - just like in New York, visit 
Mark, Derek, Christina, and Ryan in the Vintage 
Plaza of La Frontera.

        Classic Auto Group
Classic Auto is adding a building to its family. Honda’s 

building is projected to be complete December, 2006. The 
present Honda building will have minor remodeling and 
Classic Hyundai will take its place. Classic Toyota opened 
its impressive new building in May, 2005. 

News or questions about Round Rock? 
E-mail us at news@impactnewspaper.com.
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836-8900836-8900

Locally Owned & Operated
Insured & Bonded

www.kandmsteamcleaning.com

CARPET CLEANING SPECIALISTSCARPET CLEANING SPECIALISTS  
Is it time for clean carpets?

Our specialists are here to help.

$$95
$$129
$95
$199
WHOLE HOUSEWHOLE HOUSE
3,000 SQ. FT.3,000 SQ. FT.

SOFA AND SOFA AND 
LOVESEAT COMBOLOVESEAT COMBO

BESTVALUE

TILE FLOORS &TILE FLOORS &
GROUT CLEANINGGROUT CLEANING

PER
SQ. FT.

MAKE TILE
LOOK LIKE
NEW AGAIN

PROFESSIONALLY STRIPPED AND REFINISHED.

CHOOSE YOUR FINISH:

HIGH GLOSS, DULL, MULTIPLE COATS AS NEEDED

• AIR DUCT CLEANING • NO HIDDEN CHARGES    
• 10% OFF CARPET REPAIRS • RED OUT REMOVAL

Guaranteed Customer • Carpet Repairs • Van Mounted Equipment 
• State-of-the-art Equipment  • Oriental Rug Cleaning

PET ODOR SPECIALISTS         BABY-SAFE PRODUCTS

WHOLE HOUSEWHOLE HOUSE
2,000 SQ. FT.2,000 SQ. FT.

5 ROOMS CLEANED5 ROOMS CLEANED

4040cc

MEMBER
CENTRAL TEXAS

W.C and Barbara Kolinek never 
thought that a business would be the 
result of their trip to Czechoslovakia, 
but that is exactly how the idea that 
became Old Prague Market located 

in historic downtown Pfl ugerville 
originated.

In 1992, the Kolinek’s visited their 
native country, and Barbara returned 
with the idea to sell dolls unique to 

Czecholslovakia. They 
became friends with their 
tour guide named Miroslav, 
who four months later 
guided a tour through 
Texas to Czechoslovakian 
couples. 

It was during this tour 
that the Kolinek’s talked 
to him about beginning 
a business selling Czech 
dolls. 

“Miroslav just knew that 
someone from our tour 
would go into business,” 
Barbara said. “That is why 
he had brought all the 
papers and books necessary 

to accomplish this.”
It was meant to be. That day they 

ordered 150 dolls without having to pay 
a dime.

“That’s how we got started: with a 
handshake,” W.C. said. “He just said 
‘send me the money when you sell the 
dolls’.”

W.C. bought all of the 
merchandise, expanding 
their line of imports to 
include Czech crystal a 
year later. Calling their 
business Barb’s Imports, 
they began traveling to 
Czech festivals around Texas 
selling their crystal. 

“It was amazing. We didn’t have 
a store, we just had merchandise,” 
Barbara said, “and that’s how our 
business began to grow.”

In 1995, they sold their insurance 
business and opened their fi rst store as 
The Old Prague Market to refl ect the 
Czech infl uence on the merchandise.

In the last 10 years their store has 
become more than just crystal and dolls. 
They now stock Tyler Candles, Willow 
Tree Angels, baby gifts and crosses.

The Old Prague Market is unique to 
Pfl ugerville and to Texas because of 
their large selection of glassware from 
the Czech Republic.

The Kolinek’s feel they are successful 
not only because of their distinctive 
merchandise, but because of their 
business philosophy.  

“There is a buyer for every piece in 
our store,” Barbara said.

European vacation leads to successful business 
by Michelle Davis

C LO S E R  LO O K  P F L U G E R V I L L E  B U S I N E S S

Started their 
business with a 

Czech doll known 
as a Panenska in 
Czechoslvakia.

New item, 
WebkinzTM, are a 
collection of plush 

pets created for kids 
to adopt online.

Hand-cut Caesar 
crystal vase signed 

by artist.
Retails for $369.“ Th at’s how we got started: 

with a handshake. 

He just said  ‘send me the money 

when you sell the dolls’.”
           W.C. Kolinek
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ACC looking at Pfl ugerville ISD
In May, one-third of the Austin residents of PISD 

and RRISD voted to be added to the ACC taxing 
district. Local residents and ACC leaders formed a 
steering committee to explore a future vote to add the 
remainder of PISD tax payers to the ACC district.

       Brand new Grand 
Phase one of the expansion of Grand Avenue 

Parkway has been completed, with Phase two 
in the works. Phase two involves tearing up and 
rebuilding the old Grand Avenue Parkway, making 
it a four-lane road. The project should be completed 
by Spring, 2006.

       Pfl uger Hall for free
Charitable organizations in Travis County have 

an opportunity to enter a drawing to win the use 
of Pfl uger Hall for one free night. Application 
letters must be sent to the district offi ce by Sept. 
15, at 5 p.m. For more information contact John 
Grasshoff at 251-2801.

      A good looking Wal-Mart in Pfl ugerville
Pfl ugerville’s 203,000 sq. ft. Wal-Mart opens fi rst 

quarter, 2007.  “The design is a win for Pfl ugerville 
because it was jointly developed by a PfCONA 
community workgroup of neighborhood leaders/
residents, Council reps, city staff, and community 
organization leaders,” Rod Reyna said, PfCONA chair.

 

Calling all Pfl ugervillians
The city of Pfl ugerville encourages its concerned 

citizens to participate in local government by applying 
to serve on a board or commission. For more information 
visit www.cityofpfl ugerville.com. 

Cox pulling out of Pfl ugerville
Cox Cable is looking to sell their Texas market and is 

currently in the bidding process with interested parties. 
Director of Media Relations for Cox Cable, David 
Grabert said that no changes will occur until the fi rst 
quarter of 2006.

      

       Attention dog lovers
S.N.I.P. Spay. Neuter. Incentive. Program. encourages 

pet owners to spay and neuter their pets. The owners 
of DogBoys will host their second annual SNIP Fest 
Saturday, Oct. 1, from 2-6 p.m. at DogBoys Ranch. A 

$5 donation is requested from adults; dogs 
and kids are free. For more information visit 
www.dogboys.com.

        Yellow house
Mangu Cafe Caribbean Restaurant’s 

grand opening is planned for Sept. 12. “We 
will offer foods marinated in sour orange, 
cooked with fresh garlic and herbs that are 
full of fl avor,” said Alex Fernandez, Mangu 
owner. Go see Alex and his team any day of 
the week for food that will remind you of a 
Caribbean cruise. 

       Impressive businesses
The Pfl ugerville Chamber of Commerce 

is hosting their annual Business Expo, 
“Where merchants, community services and 

families meet.” The Expo showcases the regional business 
community while featuring public safety organizations 
and musical performances. The event will  be at Austin 
Park and Pizza from 9 a.m. - 3 p.m., Saturday, Sept. 17. 
Admission is free to the public. 

News or questions about Pfl ugerville? 
E-mail us at news@impactnewspaper.com.

4

Dr. Robert Izor and the staff of Neurology Solutions 

Consultants improve the quality of their patients’ lives. 

With dedicated, personalized care they provide the latest 

treatments for Parkinson’s disease, tremor, spasticity 

and dystonia. Special expertise is devoted to Stereotac-

tic Deep Brain Stimulation, Intrathecal Baclofen Pumps 

and botulinum toxin therapies as well as comprehensive 

medical management.

For more information on movement disorder treatments, 

or to schedule a consultation with Dr. Robert Izor, please 

call (512) 977-7000.
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Cannot be combined with any other promotion, group discount or sale. Must present coupon at time of

purchase. Non retroactive-offer not  applicable to previous purchases. Offer good through October 1, 2005.

$20
OFF
ADULT 
SHOES

( in-s tock on ly )

$10
OFF
KIDS

SHOES
( in-s tock on ly )

W H A T E V E R M O V E S Y O U

T H E B E T A E N D O R P H I N R E L E A S E ,

T R I G G E R E D B Y T H E N E U R O N S I N T H E N E R V O U S S Y S T E M A F T E R A R U N ,

C R E A T E S A F E E L I N G O F E X T R E M E H A P P I N E S S A N D E X H I L A R A T I O N .

O R M A Y B E S H E ’ S J U S T T H R I L L E D T O G E T S U C H A G O O D D E A L O N S H O E S .
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According to Rothstein, the top 
brands combined with the high-quality 
environment of the village-style setting 
should be a winning combination for savvy 
shoppers. Store names will be announced 
closer to the store openings.
IKEA

Three weeks after the Premium Outlets 
announcement, IKEA formally confi rmed 
the opening of their third store in Texas on 
21.5 acres at the southeastern corner of IH-
35 and Chandler Road. 

Swedish retailer, IKEA, is a leading 
home furnishings retailer. The Houston 
store which opened in 1992 was the fi rst in 
Texas and just this summer, the new store 
in Frisco became the second. The Round 
Rock store will open Spring, 2007. 

An IKEA Grand Opening is a much-
anticipated event. To launch the Frisco 
opening customers lined up days in advance 
for the chance of winning prizes including 
a $2500 fi rst-in line-shopping spree.

“In hindsight when I heard the 
announcement that IKEA was coming to 
Frisco, I would have done more research to 
fi nd out what IKEA is,” said Matt Thomas, 
Frisco resident living near the new store.  
“No one had a clue what kind of impact 
it would have... they were bussing people 
in from a mile away with lines wrapped 
around the building and people camping 
out,” Thomas said. “But if it brings growth 
and jobs- it’s amazing.”

The products found in the Round Rock 
store will include nearly 10,000 exclusively 
designed items, four model homes, 50 
room settings, a supervised children’s play 
area, as well as a restaurant. 

According to IKEA, their business idea 
is to offer a wide range of home furnishings 
with good design and function at prices so 
low that as many people as possible will be 
able to afford them and as they put it, “still 
have money left.”   
Scott & White Hospital 

As announced Sept. 6, Scott & White 
will break ground this fall on a 75-bed 
hospital, multi-specialty clinic and digital 
diagnostic imaging center at Chandler Road 
and I-35. This is the fi rst phase of what will 
ultimately become a 300-bed hospital with 

multiple medical offi ce buildings on a 68-
acre campus. 

The fi rst medical offi ce building is to be 
completed in the fall of 2006 and will offer 
76,000 sq. ft. of clinic space. The hospital 
will be ready for occupancy the fi rst quarter 
of 2007. 

“The need for more hospitals is great,” 
said Robert Hardy, associate executive 
director and administrator of the Scott & 
White clinic. “More than 60 percent of 
patients treated for in-patient treatment 
leave Williamson County for their care.”

Within the complex will be three Scott 
& White entities:  the Scott & White 
Hospital, the Scott & White Clinic, and the 
Scott & White Diagnostic Imaging Center. 
The complex will be open to patients and 
physicians in the region.

In its fi rst phase, the hospital will be 
196,000 sq. ft. with a four-story, 75-bed 
tower, and will feature an emergency 
medicine center, in-patient and out-patient 
surgical services, endoscopy suites, surgical 
suites, general medicine, and obstetrical 
and newborn services. Subsequent phases 
will bring the hospital up to a total of 300 
beds. 
Seton Williamson Medical 
Center

Seton Healthcare network is moving on 
their planned project off Chandler Road as 
well. Seton plans a 180-bed hospital just a 
few miles from the Scott and White project. 
The plat has been submitted to the City of 
Round Rock, and Seton expects to close on 
the 75-acre property in October. 

“The rapid growth in the area requires 
more hospitals and our expertise,” said 
Mark Hazelwood, senior vice president of 
Business Process Innovation and president 
of Seton Williamson, “Competition will 
make us better for the community.”

 Hazelwood foresees Chandler Road 
eventually being the geographic center of 
Round Rock in 15-20 years.

According to Hazelwood, the hospital 
will have a huge impact on economic 
development – including the possibility 
that the Seton Williamson Medical Center 
could be home to as many as 15,000 jobs 
in 15 years. Construction on the project is 
expected to begin in six months.

Site plan for new Scott & White Hospital. Offi cials hope the new facility will better serve the medical needs 

of the area.

The future IKEA will show four model homes. Each home includes a living room, dining room, kitchen and 
bathroom.

The drawing depicts the future promenade entering the food court of the Round Rock Premium Outlets. Desti-
nation outlet malls increase local business as shoppers travel for savings.

TRAVELERS’  TOP TEXAS ATTRACTIONS 2004

1. Alamo
2. San Antonio River Walk
3. Six Flags Over Texas
4. San Marcos Outlet Mall
5. South Padre Island

6. Sea World of Texas
7. State Capitol
8. Fiesta Texas
9. San Antonio Zoo
10. Padre Island

Source: Offi  ce of the Governor, Economic Development and Tourism July 2005

THE REASON PEOPLE FLOCK TO IKEA

Pottery Barn
Montego Dining Table      

Montego Dining Chair (6)

Teressa Chandelier

Total Savings $2,579

Catalog Comparison

$1,499

$1,614

$299

Total: $3,412

IKEA
Hedsta Dining Table      

Herald Dining Chair (6)

Teressa Chandelier

$299

$474 

$60

Total: $833

Information from Pottery Barn online catalog and IKEA June 2005 
catalog

“They were busing people in from a mile away with lines 
wrapped around the building and people camping out. But 

if it brings growth and jobs, it’s amazing.”
Matt Thomas, on IKEA grand opening in Frisco
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Find out why more people trust
State Farm for car insurance.

See me about our many discounts
and fi nd out how much you can save.

Texas Family ChiropracticTexas Family Chiropractic

Dr. Derrick W. HoughtonDr. Derrick W. Houghton
15803 Windermere Dr., Suite 42015803 Windermere Dr., Suite 420
Pfl ugerville, TX 78660Pfl ugerville, TX 78660

(512) 252-9444(512) 252-9444

Meet Dr. Houghton and his familyMeet Dr. Houghton and his family

$10 EXAM AND ANY
NECCESARY X-RAYS

You will receive: Chiropractic, 
Neurological, Orthopedic, Range of 
motion and Posture exams; plus a 

consultation with the Doctor

CONTINUED FROM | 1

“Williamson County has been one of the 
fastest growing counties in the country.”  
Th ree roads, one network

Each road was designed to meet a 
specifi c transportation need and also work 
in cooperation with other roads in the 
project. To get a better understanding of 
the project, it’s helpful to discuss the roads 
individually. 
State Highway 45 North

By providing an effi cient cross-city route 
between Austin, Pfl ugerville and Round 
Rock, SH 45N will improve mobility.

“It will give us something we don’t have 
right now,” Weight said, “a major east-west 
road.” 

 Extending about 13 miles long, the road 
will begin west of US 183 just west of 
Lakeline Mall, and overlay RR 620 until 
just east of Parmer Lane. The road will 
then intersect with the extension of Loop 1 
and overlay SH 1325 until it intersects with 
I-35.  Past I-35, SH 45N overlays Louis 
Henna Blvd. ending at SH 130. 
Loop 1 North

Included in the project is the completion 
of Loop 1 North, also known as Mopac. 
The three-mile long, six-lane divided 
roadway from Parmer Lane to SH 45N will 
be a more effi cient route between northern 
Travis and southern Williamson counties.

A toll plaza will be located midway in 
the extension.  The last free exit when 
traveling north on Loop 1 will be the exit 
ramp to Scofi eld Ridge Parkway, just after 
passing under Parmer Lane.

State Highway 130
The primary purpose of SH 130 is to 

relieve congestion on I-35 by diverting 
traffi c currently using I-35 away from 
central Austin, making life easier for both 
commuters and long-haul truckers.  

The 49-mile highway runs east of I-35 
through Williamson and Travis counties, 
extending from I-35 north of Georgetown 
to US 183 southeast of Austin. It will be 
a four-lane divided roadway with major 
interchanges at I -35, US 79, SH 45 N, US 
290 and SH 71, south of Austin Bergstrom 
International Airport.

When completed, SH 130 will extend 
from the Mustang Ridge area through 
Caldwell and Guadalupe counties, tying 
into I-10 near Seguin. Construction of this 
section has not yet been funded. 
Paying for the tolls

Tolls can be paid in cash or by using an 
electronic device about the size of a credit 
card placed in the windshield of vehicles. 

At the toll plazas set in the roadway, 
motorists can stay in the through lanes and 
pay their tolls electronically at full speed. 
A transponder mounted above the toll lanes 
will detect the electronic tag and deduct the 
toll amount from a pre-paid account.

Motorists wishing to pay cash will exit 
the main lanes to pay their tolls at a coin 
machine or at an attended toll booth after 
which they will merge back onto the main 
lanes.  

The SH 45N/Loop 1 roadway will have 
three main lane barrier toll plazas and 10 

ramp toll plazas.  SH 130 will have main 
lane toll plazas in four locations, one in 
each of the four segments.  Toll booths on 
entrance and exit ramps will be situated 
periodically along the roadway.
Toll costs

The price of a toll will depend on the 
distance traveled and whether it’s paid in 
cash or with the electronic toll tag system. 
When motorists used the electronic system, 
the toll will be discounted 10 percent. 

Final toll rates will be determined by the 
completion of a traffi c and revenue report, 
taken by the end of 2005. 

“The tags will be available online at the 
customer service center and at area retail 
outlets,” David Powell said, Director of 
Turnpike Information Technology for 
TxDOT.  “We are currently negotiating 
sales of the tag at area stores, including 
grocery stores.”

According to Powell, TxDOT is 
developing new technology to allow 
drivers to buy an electronic tag for use on 
any tollway in the state. The Austin tag 
would be good for tollways in the Houston 
or Dallas area as well.
Detours in the works

With any road construction project—
especially of this magnitude—delays 
and detours are to be expected. The most 
notable will be the completion of the 
SH 45N multi-level interchange over I-35. 

“In the next four to six months,” Weight 
said, “We will be getting in traffi c in a big 

way because we are tying several roadways 
together.” 

The north and southbound main lanes 
of the interstate will be closed now and 
beginning in September on weekends 
only.

 “We are working to identify the events 
that are the biggest traffi c generators over 
the next six months, such as University 
of Texas football games and holidays,” 
Weight said.  “We will try to avoid closing 
on those weekends.”    

In anticipation of the closures, TxDOT 
will be announcing the specifi cs of the I-35 
closures in the media and on their website.

     

OUTDOOR LIVING
Tips of the Season

• Landscape design
• Water features
• Site Prep

LAND IMPROVEMENT GROUPLAND IMPROVEMENT GROUP
Creating outdoor escapes designed 

around the way you live

• Patios/barbecues/fi replaces
• Outdoor living spaces
• Maintenance services

Implement a professionally designed landscape project now for 
healthier and longer lasting plants. By installing your landscaping 

in the cooler weather it has a better chance to establish itself 
before the tough Texas heat.

Most shade and ornamental trees are either balled-and-burlaped 
or container grown. B&B trees should be planted as early as 

possible, preferably before bud break. Container grown trees can 
be planted later in the season because there is less disturbance 

of the plant’s root system.

512-626-6547

QUOTABLE
“These toll roads will 
have a positive impact 
on our citizens.  When 
you compare the 
minimum cost to travel 
the roads with the time 
and gas wasted in stop 
and go traffi c the toll 
road driver will come 
out ahead.”

“The toll roads will 
change the future of 

Pfl ugerville.  What has 
always been a great 

location will be more 
accessible for commut-

ers, shopping centers 
and businesses.  Our 

tax base, property 
values and quality of 

life should improve 
signifi cantly.”

Rick Murphy
Director Pfl ugerville 

Community Development Corp.

Alan McGraw
Round Rock Mayor Pro-tem
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Think You Can’t Afford Health Insurance?

Think You Can’t Afford Suffi cient Life Insurance?

THINK AGAIN

THINK AGAIN

Austin Brokerage Company
7719 Wood Hollow, Ste. 260
Austin, TX  78731

512-835-9439
info@austinbrokerage.com

Internet Rates • Local • Personal Service
Serving Central Texas Since 1980

79

35

Gattis School

Red Bud
Lane

685

1825

Louis Henna

Grand Ave

          Pflugerville Lp  H
ea

th
er

wi
lde

Service Times
9:15am 

and 
11:00am

Contemporary 

worship

Clear And RELEVANT

BIBLE TEACHING

CHILDREN’s AND 

STUDENT MINISTRIES

MID-WEEK SMALL GROUPS

Service Times
9:15am 

and 
11:00am

303 E. Pfl ugerville Loop
Pfl ugerville, TX

990-7777
www.hcbcpf.com

303 E. Pfl ugerville Loop
Pfl ugerville, TX

990-7777
www.hcbcpf.com

Sermon Series:

   Charlie’s Steakhouse opened in 1972, 
but entering the dining room with red 
vinyl table cloths, low ceiling, and 
friendly, casual atmosphere it could have 
been 1942. Charlie’s brings back fond 
memories of going out to eat after Sunday 
church or the late Friday night football 
game.

Charles and Gladys Parker and their 
son, Charles Jr., have been serving home-
style food to Pfl ugerville residents for 
more than 33 years. Charles Jr. says he 
remembers starting work there when he 
was only 12 years old.  

Many of the waitstaff are almost family 
with more than 20 years of employment 
under their aprons. Their service is prompt 
and personal.

The feeling of family carries over to the 
customers when they are greeted by name 
as if they are family members as well.

Treldon Bohls has been enjoying 
Charlie’s enchiladas for over 30 years.

“I started coming here with my parents 
in the evenings when I was younger and 
since I’ve retired I’ve been coming here 
almost three times a week,” Bohls said.    
“ It’s become a tradition.”

The true test for any 
old Texas eatery is the 
chicken fried steak, 
and diners won’t be 
disappointed. 

Charlie’s serves 
a hand-breaded, 
tenderized cutlet 
covered with delicious 
cream gravy. Don’t be 
embarrassed to use your 
Texas toast to sop up 
every last drop. ($7.95) 

Be sure to try the 
homemade fruit cobbler 
of the day that comes 
with a free scoop of 
ice cream to top it off. 
($2.25) Flavors include 

cherry, blackberry, peach and apple.
Each night features a special such as 

the grilled boneless pork chops. The two 
large pork chops are juicy and fl avorful. 
The special includes green beans and 
the ultimate comfort food, macaroni and 
cheese.

Lunch specials, available weekdays, 
feature grilled hamburger steak, fried or 
broiled fi sh, beef tips, fried chicken and 
chicken and dumplings, make any day of 
the week a good day to drop by.  Served 
with fresh vegetables, rolls, cornbread, 
coffee or iced tea and dessert. The meal 
is moderately priced for $7.15 - $8.15 tax 
included.

For Charlie’s regulars the restaurant is 
what Pfl ugerville is all about.  It’s a place 
to bring your family, a memory of days 
gone by, a stop off for food like Mom 
used to make.

by Jim Dawson

N E I G H B O R H O O D  D I N I N G

“ I started coming here 

with my parents in the 

evenings when I was 

younger; and since I’ve 

retired; I’ve been coming 

here almost three times 

a week. It’s become a 

tradition.”
          Treldon Bohls

             Pfl ugerville

Charlie’s serves up comfort food one family at a time
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Oakcreek Neighborhood                 
3141 Sq. Ft.                                                 
Agent: Linda DeMarco; 512-423-7333

Forest Ridge Neighborhood 
3888 Sq. Ft. 
Agent: Marianne Iamele; 789-5775

Bohls Place Neighborhood 
2277 Sq. Ft. 
Agent: Betty Hilstrom; 691-6916

                2312 Falcon Drive
                                    $214,900

3016 Senna Ridge
$359,000 

1507 Hollyhock Ct.
$165,900

Number of Sales  152  169  223  213  252  264  270  257 
$180,201 $173,421 $191,914 $174,163 $173,161 $183,014 $189,638 $177,893 

Month  

Average Price  

0-99k 18  26 27 18 33 24  23 27

Price Range 

January February March April May June July 2005 July 2004

100-149k 39 61 66 78 93 94  92 83
150-199k 49  37 59 53 64 62  65 66
200-299k 34 33 43 48 47 58  59 65
300-399k 10 7 17 15 6 23  23 13
400-499k 1  2 9 0 6 2  6 1
500-749k 1 3 2 1 3 1  2 2

January February March April May June July 2005 July 2004

Round Rock Homes Sold (thru July 2005) 

Number of Sales  71 85  95  107 106 155 136 119
$129,458 $138,904 $139,760 $140,891 $150,053 $144,982 $142,659 $142,452 

Month  

Average Price  

0-99k 11  13 8 8 4 12  14 11

Price Range 

January February March April May June July 2005 July 2004

100-149k 44 41 53 63 59 79  74 65
150-199k 14  25 29 25 32 55  36 33
200-299k 2 6 5 10 11 9  12 10
300-399k 0 0 0 1 0 0  0 0
400-499k 0  0 0 0 0 0  0 0
500-749k 0 0 0 0 0 0  0 0

January February March April May June July 2005 July 2004

Pfl ugerville Homes Sold (thru July 2005) 

Data provided by Alamo Title Company (www.alamotitle-austin.com)

Residential
R E A L  E S TAT E  R E P O R T

Round Rock and Pfl ugerville Specialists
810 Hesters Crossing, Suite 100
Round Rock, TX 78681
512-255-1060
www.coldwellbankerunited.com

Comparison

Comparison
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Q How did you fi rst get involved in politics?

A When I was 11 years old, I started volunteering for campaigns 40 hours a week 
during the summers, and I picked politics because the idea of being able to shape a 
community or make decisions that will affect people’s lives was very, 
very exciting to me and I thought I could do some good in the 
world. They put me behind the front desk answering 
phones and doing odd jobs. 

Q What is the biggest challenge facing 
Pfl ugerville today?

A Growth. No question about it. We have had 
explosive housing growth in the last 20 years and 
now we need commercial growth to balance it. 

Q How do you feel about the horse race track 
confl ict in retrospect?

A I learned a lot of good lessons from that. 
The fi rst big council meeting was held in a 
space that was entirely too small, and we 
really needed to provide more time and 
a better discussion environment for it. 
When the council sees an issue coming 
that’s likely to be a controversial issue 
like that, we should make an effort 
to have a couple of very public, 
very large meetings where 
everyone can say everything 
that needs to be said about it.

If 78 percent of reelection votes in May are any indication, Mayor Nyle Maxwell is 
doing things right for Round Rock. In his second term as mayor, he faces new issues in 
the city he has called home for 15 years. 

“I’m a salesman and I’m a people person,” Maxwell explains. “I’ve learned a 
tremendous amount about our community of Round Rock, far more than I ever thought 
I would learn. I love the can-do attitude of so many people giving of their time and 
resources.”

The fi scal conservativeness of Round Rock voters can put him in a bind as he strives 
to share his vision for the community’s growth.

“My overall vision is to help manage Round Rock’s growth effi ciently, sustain and 
enhance our quality of life, and transform the new Round Rock into something that’s 
going to look and feel quite differently than what we’re used to here now,” Maxwell 
said. 

“The right type of industry is good for any municipality because it raises the 
commercial tax base, which lessens the burden on residential property taxes.” 

As mayor of Round Rock, president and CEO of Maxwell Auto Group and father of 
four, Maxwell’s work day often involves business negotiations, council meetings and a 
child’s basketball game. 

“It’s been a tough balancing act, but I’ve got a good management team at the Maxwell 
Auto Group,” Maxwell says. “As my wife keeps reminding me, the most important job 
I have is husband and father. I’ve got to juggle those duties and responsibilities, and that 
gets tough sometimes. So we try to keep that in perspective.”

Catherine Callen is a walking testament to unbridled growth in central Texas over the 
past ten years. When a software developer from North Carolina can claim Pfl ugerville’s 
highest public offi ce, it’s safe to say a new era has arrived. 

“Cat” moved here three years ago, but she has been quick to make her presence 
known, becoming the city’s fi rst female mayor in 2004. 

“We chose Pfl ugerville for our children because of the schools,” Callen said. “But 
since moving here, Pfl ugerville has become much, much more to me.”

After working more than ten hours a day as a project manager in the high-tech 
industry, Callen darts straight to the city council chambers to volunteer her evening as 
mayor of Pfl ugerville. 

According to Callen, all the current talk around town is of the city’s growth and issues 
stemming from it, but Callen remains confi dent in the small-town roots of her adopted 
home. 

 “The things that make a town feel small are when you know your neighbors or when 
you go to the corner store, you know the person behind the counter,” Callen said.

To stay tuned in to the small town attitude, Mayor Callen hosts monthly town hall 
meetings. After overcoming obstacles just to win the election, the mayor is adamant 
about listening to the opinions of her fellow citizens and leaving a legacy of open access 
when she steps down. 

“I would love to leave the mayor’s offi ce and have everyone say, ‘When Cat was in 
charge, we knew what was going on,’” Callen says.  “I’d like for people to feel like, ‘If 
I want to know, I can fi nd out. I know that the city’s going to listen to me.’”

A tale of two mayors: The new kid and the veteran
by Grant Fuller

Q How did you fi rst get involved in politics?

A Former mayor, Robert Stluka, and other 
active citizens asked me to run. There was a need for 
leadership that had a business background, and that 
made sense.

Q What is the biggest challenge facing 
Round Rock today?

A Traffi c is still a major issue. We need to get 
these north-south arterials open to relieve some of the 

pressure from I-35 and Mays. And economic diversity 
through economic development is an opportunity, but it’s 

also a challenge. 

Q How does the defeat of the school 
bonds issue impact your vision for the city?

A The message was very clear that 
if you don’t have the right plan, and 

we don’t have your vision, and we 
don’t understand where the money’s 

gonna be spent, we’re not gonna 
approve a tax increase. We need 
a new high school and middle 
school, and unless we get 
those things, our children will 
continue to be crammed into 

these schools and into portables, 
and that’s not a good situation. 




