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Pet-friendly food truck park will 
include live music, courtyard

City Council unanimously approves 
HUB Streat Food Port in downtown

Economic upswing helps expansion efforts

Greenbelt, bike trails connect city to region

By Kelley Chambers
Plano resident Alex DuLaney 

likes to take the scenic route. 
With a map and mostly his mem-
ory, the avid cyclist uses the city’s 
trails to get just about anywhere 
without the stress of gas prices or 
traffic jams.

“Now that Plano has the con-
nection under [US] 75, I can 
catch the trail just several blocks 
from my house and [take] the 
Bluebonnet Trail, go all the way 
around Bob Woodruff [Park] 
and back and it’s about a 24-mile 
ride,” DuLaney said. “And it’s 
great, I never have to be on the 
streets except from my house to 
the trail.”

Although Plano’s on-street 

bike route system was introduced 
four years ago, enhanced signage 
and signalization have added 
to its visibility. Like a bus route, 
each path is designated with a 
number. Given time and the 
right economic climate, officials 
say these routes could help North 
Texas fulfill its goal in creating 
continuous recreational connec-
tions throughout the region.

“Some folks [ride] to Celina. 
Some folks go to [Dallas-Fort 
Worth International Airport] 
and come back,” DuLaney said. 
“It’s really not as far as you 
think—about 40 or 50 miles.”

With trails providing recre-
ational links beyond its borders 
and more on the way, Plano is 

By Leanne Libby
A new trend picking up speed across the 

country is about to drive in to Plano. 
At a regular meeting March 17, the City 

Council approved the rezoning of 1.6 acres 
of land at the southwest corner of 14th 
Street and M Avenue for a new food truck 
park similar to The Truck Yard in Dallas. 
The new concept park will be called HUB 
Streat Food Port and will include a vari-

ety of seasonal foods, live entertainment 
and a full-service restaurant. 

HUB Streat Food Port plans to be open 
by the fall.

Commercial real estate agent and long-
time Plano resident Paul Vernon worked 
with HUB Streat founder James West to 
find the location. West, a Texas native, and 
Robert Aitken, a Philadelphia entrepre-
neur, created the concept for HUB Streat 
Food Port. Both founders also own award-
winning restaurants and gourmet food 
trucks in the Philadelphia area. 

“Being from Plano, I was excited about 
the idea and actually helped find the site. 
With all of the growth in downtown Plano, 
we felt the timing was right,” Vernon said. 

on track with the Six Cities Trail 
Plan of 2000. The long-term plan 
created in conjunction with the 
North Central Texas Council of 
Governments is one of the first 
interjurisdictional trail plans in 
Texas and outlined how the cities 
of Plano, Allen, McKinney, Rich-
ardson and Garland can create 
intercity trail connections.

To date, the plan has had a 
significant impact on trail plan-
ning in Collin County, assisting 
communities in acquiring grant 
funding and resulting in a large 
number of trail corridors being 
constructed, according to Collin 
County’s Regional Trails Master 
Plan of 2012. 

But Plano’s web of green space 
and trails hasn’t always been so 
intricate, officials say. For years, 

the Plano Parks and Recreation 
Department prided itself in stay-
ing ahead of growth. And as the 
city enters another era of eco-
nomic resurgence, the depart-
ment is working to stay ahead. 
It is a position department offi-
cials have not been in for about 
a decade.

“The foundation was there, 
and to this day, we still don’t have 
a lot of bells and whistles in our 
system,” Parks Services Manager 
Jim Fox said. “Part of that reason 
is that we were trying to build 
the foundation with all the basic 
elements needed to stay ahead of 
growth [as early as the 1970s]. 
This was something not everyone 
was doing at the time. Plano was 
a pioneer to do those things.” 
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Members of the Plano Bicycle Association use on-street routes to travel through the city
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FROM THE  GENERAL MANAGER

COMMUNITY FEEDBACK
TAKE THE POLL

What do you look forward to doing 
most in Plano this spring?

  Taking the kids to a playground

  Grilling food at a local park

  Visiting the newly reopened Plano Aquatic Center

  Going for a bike ride or exploring area trails

  Yard work 

 
  Take the poll online at impactnews.com/pln-poll.

Look for the results right here in next month’s print edition 
of Community Impact Newspaper.

Trees are blooming, and the area's bluebonnets are making 
their annual debut. With all of the cold, wintry weather the 
area experienced, many residents throughout North Texas 
are eager to get outside.

LAST MONTH’S POLL RESULTS

How do you think city officials should 
address the demand for more housing 
in Plano?

Focus more on improving existing housing

  70.45% 

Be more selective when zoning and developing

  23.64% 

Bring more multifamily housing to the area quickly

  4.55% 

I am not concerned with housing issues in Plano 

  1.36%

Results from an unscientific Web survey, collected 2/26/15–3/25/15

Leanne Libby
GENERAL MANAGER

llibby@communityimpact.com

After a few late winter 
cold fronts, spring has 
finally arrived in Plano. 
Most everyone I talked 
to in the community said 
they enjoyed the snow but 
welcomed the sunshine 
back with open arms. 

Whether biking, run-
ning, walking or playing, 
there are so many ways 
to enjoy time outdoors 
in Plano. In this issue on 

Page 22, we inform readers about the history of how the 
city’s trails and parks were developed as well as future 
plans to expand and connect these trails as Plano grows. 

Plano is also working to solidify its "cool" factor by 
approving a new food truck park in the downtown area. 
The concept is expected to open this fall. See Page 21 for 
more information. Make sure to also check out Page 4 
and 5 each month to learn about what else is new and 
coming soon, and don't miss feature stories highlighting 
local businesses and people. 

In other news, local election coverage has commenced 

on impactnews.com. Watch for our comprehensive 
Election Guide in the April edition. In addition, we 
are closely tracking state legislation on many issues 
affecting small businesses and the economy. Follow 
#CITxLege on Twitter to stay up to date throughout the 
legislative session.

Finally, we are excited and humbled to have received 
such positive feedback from readers and local businesses 
in Plano as we execute our mission to inform residents 
and help local businesses thrive. We are doing this all 
across Texas, and in turn our distribution will exceed 
1.3 million in households and businesses statewide 
in April. Our 19th newspaper will launch April 2 in 
McKinney, and we are very excited to bring Community 
Impact Newspaper to the 60,000 neighbors there. 

We aim to bring local and useful information that 
engages residents and businesses to every Plano mail-
box. Please let us know how we are doing—we love 
hearing from you.
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coffee, smoothies and other drink options as 
well as some pastry options.  512-241-9804

3  Metroflex Gym opened March 7 at  
2701 Dobie Drive, Ste. 200. The fitness center 
offers personal training, physical therapy and 
more. 972-423-9647.  
www.metroflexgym.com

4  Hand & Stone Massage and Facial Spa 
opened at 4801 W. Park Blvd., Ste. 441 in 

Now Open

1  Oil & Vinegar opened March 6 at  
7140 Bishop Road. The specialty shop 
features imported olive oils, vinegars, pesto, 
salts and dressings as well as appetizers, 
ceramics and culinary accessories.  
972-312-9162. www.oilandvinegarusa.com

2  Tasty Cup, at 2220 Coit Road, Ste. 560, 
opened March 6. The café offers bubble tea, 

early March. The new spa is open seven days 
a week and offers massages, facials, hot-towel 
treatments and other spa services. Package 
specials are also available for a limited time. 
972-612-9972.  
www.handandstone.com/spa/store/plano

5  Optimal Spine Wellness Center 
opened at 7713 San Jacinto Place, Ste. 100, 
on March 23 and will host a grand opening 
celebration March 26. The center offers spinal 

decompression therapy, traction therapy, a 
comprehensive wellness program and more. 
972-618-2895.  
www.optimalspinewc.com 

6  Cute N Chic opened Dec. 13 at 9720 Coit 
Road, Ste. 200. The boutique offers fashion 
items, accessories, gift items and goodie bags. 
469-200-5764

7  Coconut’s Fish Café opened in mid-
March at 1900 Preston Road, Ste. 329, at 
the southwest corner of Park Boulevard 
and Ohio Drive. The restaurant, founded in 
Maui, Hawaii, features the top-rated fish taco 
in Maui the past  five years. This is Coconut's 
second location in Texas. The first opened on 
Lovers Lane in Dallas. 469-573-6227. 
www.coconutsfishcafe.com. 

8  Petland Plano opened last winter at 
1301 Custer Road, Ste. 405, in the former 
Canine Commissary location. The store 
offers boarding and grooming services, 
plus a selection of birds, small animals, and 
specialty pet foods and supplies. The store is 
privately owned. 972-801-9300. 
www.petlandplano.com 

9  BBQ Nation opened March 18 at  
3825 W. Spring Creek Parkway, Ste. 206, 
and offers a grill featuring certified zabiha 
halal meats from throughout the world. The 
restaurant offers lunch, dinner and catering 
as well as a banquet hall for private events. 
972-758-0786.  
www.bbqnationusa.com
 
10  Spavia Day Spa celebrated its grand 
opening on March 12 at 2100 Dallas 
Parkway, Ste. 152, and offers massages, 
facials, body wraps and waxing. This is the 
first location for franchise owners Stephanie 
and Eric Pearson. Sixty-minute signature 
massages start at $49 for new customers. 
469-304-9444. www.spaviadayspa.com

11  Downtown Plano has a 7-Eleven at  
930 E. 15th St. that celebrated its grand 
opening in December. The convenience store 
offers gas, food, drinks and other products as 
well as an ATM. 972-578-2686.  
www.7-eleven.com
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Compiled by Leanne Libby

Coming Soon

12  UFC Gym will open March 30 at 1941 
Preston Road, Ste. 1022. The fitness center 
will offer boxing, kickboxing, and group 
fitness classes or private training as well 
as martial arts courses designed for men, 
women and children. 469-331-8565.  
www.ufcgym.com/plano

13  Shell Shack, 1855 Dallas Parkway, will  
begin offering seafood dining by early April. 
The eatery will offer boiled, shucked, grilled 
and fried seafood options as well as patio 
seating, sides, soups and salads.  
877-352-5847. 
www.facebook.com/shellshackplano

14  Torchy’s Tacos, an Austin-based 
restaurant, will open a west Plano location 
April 21 at 1855 Dallas Parkway. The 
restaurant features tacos ranging from 
breakfast tacos the Monk Special, which 
features eggs, bacon, green chiles and 
cheese, to the Brushfire, a Jamaican Jerk 
chicken taco. 512-441-8900.  
www.torchystacos.com

15  Rifle Gear, a family-owned firearms 
retailer, will open at 6101 Windhaven 
Parkway, Ste. 145, in mid-April. The 
location will feature a retail showroom and 
a training room. Rifle Gear offers hunting 
supplies, tactical rifles, handguns and more.  
949-209-6413. www.riflegear.com

16  Jimmy’s Egg is will open its second 
location in the area this summer at the 
corner of Ohio Drive and SH 121. The 
restaurant will feature a breakfast and lunch 
menu with traditional breakfast items and 
burgers available. 469-362-2900.  
www.jimmysegg.com

17  Garage Condos of Willow Bend will 
open in June at  6480 W. Plano Parkway. 
The condos offer customers the chance 
to own an oversized garage or warehouse 
unit that can have an attached owner’s 
clubhouse, restroom facilities and more. 
214-341-9620. www.garagecondos.com

18  World of Beer will open March 30 at 
1941 Preston Road, Ste. 1040. The restaurant 
provides 500 bottled beers and 50 draft 
beers from throughout the world, including 
many local craft brews. Live music is 
planned for Friday and Saturday evenings, 
and a brunch will be offered on Sundays.  
972-248-0437. www.worldofbeer.com 

19  The Healthcare Resort Plano will open 
in late spring at 3325 W. Plano Parkway. The 
rehabilitation and assisted-living center will 
feature concierge-style amenities. Each suite 
is fully furnished and private with its own 
bathroom and shower. Amenities include 
an outdoor courtyard with a fire pit, a 
putting green, movie theater and restaurant-
style dining.  469-404-7809.  
www.thehealthcareresortplano.com 

20  Aww Shucks Oyster Bar is opening 
by June 1 in the former Cedars Woodfire 
Grill location in Plano at 6509 W. Park Blvd. 
The seafood restaurant serves fried catfish, 
shrimp, fresh-grilled fish and sea scallops as 
well as crawfish. The chain is now expanding 
into Plano and Frisco.  
www.awshucksdallas.com

Anniversaries
21  God’s Pantry, 3420 E. 14th St., Ste. 100, 
celebrates its first anniversary under new 
management April 2. The food pantry offers 
assistance to those in need. Donations are 
accepted year-round. 972-633-9777. 
www.gods-pantry.com

22  Luxe Salon at 4017 Preston Road, Ste. 
525, celebrates its 15th anniversary this fall. 
One of the original retailers in Lakeside 
Market, owners Eve Mauldin and Dale 
Collins, Luxe Salon offers hair salon services 
and retail products for the home, and 
personal accessories.  
972-781-1720. www.luxesalondesign.com

News or questions about Plano? 
Email plnnews@impactnews.com.

Coconut's Fish Café offers fresh and healthy 
items, such as coconut milk based coleslaw.
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Located in Lakeside Market, Luxe Salon will 
celebrate its 15th anniversary this September. 
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Spavia Day Spa offers luxury products, packages 
and a range of personal spa services. 
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Plano  |  Dallas  |  Austin  |  Houston Galleria  |  The Woodlands

2400 N. Dallas Parkway
Plano, TX

972.403.9018
fusionplano.com

To schedule a tour call Amy at 
972.403.9018 or see our upcoming 
events at fusionplano.com/events

A revolutionary way to school.

Fusion has traditional summer school 
options (still taught in a non-traditional 
way) like classes for credit, test 
preparation, and skill building. But if you 
know Fusion, you know we don’t settle 
on typical. Here are some of our unique-
to-Fusion summer programs: Road Trip 
Nation, The Fusion Intensive, Create-a-
Class, and Post-Graduation Navigation.

On your time. At your pace. For fun or for credit. 
To catch up, get ahead, or make up a grade. 
Taught just for you, one-to-one, always.

Summer 
school
built 
around 
you.
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G ary Hirsch is proud to be part of 
a dying breed. Since 1992, the 
butcher by trade and owner of 

Hirsch’s Specialty Meats has offered a 
traditional meat-buying experience 
in Plano.

From pork chops and kielbasa to 
Cornish game hens and rib-eye steak, 
Hirsch’s shop has become an institution 
of sorts. Upon entering the laid-back 
store, customers are greeted and asked 
to take a number while they peruse the 
refrigerated glass cases lined with uncut 
slabs of beef and tenderloins. The experi-
ence hearkens back to a time before the 
era of large chain grocery stores with 
in-store meat departments.

Unwilling to sell precut portions and 
mediocre selections, Hirsch prides him-
self in providing high-quality meats at 
affordable prices —a motto upheld since 
day one.

Big-chain stores were cropping up 
when Hirsch opened his shop. Unwill-
ing to follow marketing gimmicks and 
techniques he said lowered industry 
standards, Hirsch was driven to keep the 
butcher spirit alive.

“That was the route I wanted to go 
because it was hard for me to stand 
behind a counter [while] a customer asks 
me if it’s going to be a good piece of meat 
[when] I knew it was mediocre at best,” 
he said. “I couldn’t lie to people.” 

For a kid fresh out of high school who 
worked in family grocery stores, Hirsch 
said he knew in order for his business to 
succeed he would have to offer products 
not found at today’s grocery store. One 
example of this is Japanese wagu, or 
Kobe-style beef from what Hirsch called 
some of the best cattle in the world.

“There’s more marbling in the fat [and] 
it’s more decadent and more expensive. 
But it is just wonderful,” Hirsch said. 

Hirsch buys his meat from eight dif-
ferent suppliers. A stickler for quality, 
he said he only buys the best stock of 
products for his shop. 

“We’re here just to offer quality 
because my name is on the front door,” 
Hirsch said. “I would much rather 
explain the reasons for higher cost than 
have to apologize for poor quality. Any-
body can sell the cheap stuff all day long. 
I won’t.”

But Hirsch’s prices are within reason 
given the level of quality he guarantees. 
Price ranges are comparable to places 
such as Central Market, he said.

“Our prices also fluctuate with the 
market, they have to,” he said. “So we 
try to keep [our prices] as fair as possible 
without giving away the shop.”

Over the years, Hirsch expanded his 
stock to include products such as brat-
wurst, seafood, deli meats and premade 
meals. Variety came slowly, profits made 
Hirsch wonder if the business could 
thrive.

“Those first two years, I took no money 
home,” he said. “After my first year, I 
thought I was going to have to close my 
doors. I was ready to give up.” 

Thanks to encouragement from his 
accountant, Hirsch stuck it out and hired 
a manager so he could boost community 
awareness. The strategy paid off and 
today Hirsch and his staff of 15 welcome 
a variety of customers—from families 
who have shopped there since it opened 
to curious newcomers yet to experience 
the meat markets of yesteryear.

“I’ve got customers [who have been 
coming] here since the day we opened. 
We watched their kids grow up,” Hirsch 
said. “I have a customer who ... now lives 
in Michigan [and] he’ll come here about 
twice a year … and take it back to Michi-
gan. It’s just amazing.”

Hirsch’s Specialty Meats
Classic butcher shop offers fresh-cut, high-
quality products with small town appeal

BUSINESS

Hirsch’s Specialty Meats

1301 W. Parker Road 
972-633-5593
www.hirschsmeats.com 
Hours: Tues.-Fri. 10 a.m.–6 p.m.
Sat. 9 a.m.–5 p.m.

Gary Hirsch opened Hirsch’s Specialty Meats in 1992. The shop also sells smoking wood and herbs.

Hirsch’s shop features a variety of hand-blended smoked sausages made from handed-down recipes.
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Hirsch’s Specialty Meats offers an array of 
choice meats, deli products and seafood.
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W. Plano Pkwy.

The Bee's Knees ($15) is Taverna Rossa’s newest creation. The pizza features all-natural spicy red sauce, 
hot sopressata, fresh mozzarella and local Texas honey. 
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Taverna Rossa
Restaurant adds Texas flare to Italian classics

DINING

Taverna Rossa

4005 Preston Road Ste. 512 
972-403-3321
Hours: Mon.–Thu.: 11 a.m.–11 p.m.
Fri.–Sat. 11 a.m.–midnight.
Sun. 11 a.m.–10 p.m.
www.tavernarossa.com

By Chris Libby

“Taverna Rossa is 
Italian by birth but 
Texan by choice.” 
-Tony Smith, Vice President of  
Operations, partner, 33 Restaurant Group

W ith their “handshake and 
hello” attitude,  Preston  
Lancaster and Tony Smith 

want Taverna Rossa to be the go-to spot 
in Plano's Lakeside Market. 

The Cheers vibe at Taverna is by design 
with their friendly atmosphere, local 
craft beer on tap and authentic and fresh 
ingredients in its food. Lancaster and 
Smith said they are just two Southern 
guys who have a passion for good pizza, 
good beer and great local music. 

“We believed from the beginning that 
if we can fulfill a menu that we would 
enjoy, our customers 
would like it too. And 
that’s been our process,” 
said Smith. “We want 
music that we are going 
to listen to. If we aren’t 
going to listen to it, we 
don’t expect our guests 
to listen to it either.”

A little more than 18 months since the 
opening Taverna in Plano, Lancaster and 
Smith are no strangers to the restaurant 
business, putting in multiple tours in the 
industry, ranging from pizza joints to 
country clubs and fine-dining establish-
ments. The pair teamed up 10 years ago to 
open Palio’s Pizza Cafe in Little Elm and 
took over Cadillac Pizza Pub a few years 
later in historic downtown McKinney. 

“We wanted to take the bones of Cadil-
lac and create something on a larger 
scale,” Lancaster said.

Lancaster and Smith said by honing 
their skills and steadily improving from 
each experience, they were able to marry 
the idea of white tablecloth standards 
with a laid-back, kick-your-feet-up envi-
ronment.

“From the details of the light bulbs to 
the tables and chairs to the plates that 
we serve our food on, we are so detail-
oriented, and we take great pride in 

that,” Smith said. “We want that to shine 
through to our guests.”

The attitude is evident in Taverna 
Rossa's menu. This pizza restaurant offers 
queso served with Fritos, an appetizer 
both men said proves they "like to think 
outside of the box with a menu that is 
hearty and approachable.” 

“We are expanding our Southern roots 
and Southern flare,” Smith said, referring 
to the restaurant's food. “[Taverna Rossa 
is] Italian by birth but Texan by choice.”

This Texas twist on Italian favorites 
shows up with the restaurant's spin on 

old classics such as 
the Texas Lasagna 
($14), which is 
served with slow-
cooked brisket, 
or the Kona Fire 
Pie ($14), a pizza 
topped with pine-

apple, turkey Canadian bacon, house-
pickled jalapenos and cashews. 

“You won’t find [traditional] veal par-
mesan, but of course we do have the clas-
sic homemade meatballs. So we really do 
keep it focused, but with taking the risk 
that we can stretch on certain things,” 
Smith said. 

Lancaster and Smith said their experi-
ence has given them the confidence to 
take the concept up a notch with Taverna 
Rossa, and they already have plans for 
another location. 

“It’s going to be really fun to replicate,” 
Lancaster said.

Slices of creativity
Preston Lancaster (left), 33 Res-
taurant Group CEO and founder, 
and Vice President of Operations 
and partner Tony Smith created 
Taverna Rossa. The restaurant is 
known for offering classic dishes 
with a twist and toppings like bris-
ket, figs, cashews and artichokes.

Indulging the inner 
Texan
In addition to pizza, Taverna Rossa 
has also become popular for  
simpler creations like queso 
served with Fritos, a family recipe 
made with local sausage and 
house-pickled jalapeno ($7, cup/ 
$10, bowl). 

33 Restaurant Group, the parent company of 
Taverna Rossa, Cadillac Pizza Pub and two 
Palio’s Pizza Cafe locations, has 
donated more than $50,000 to 
over 230 local charities since 
September 2013.

Taverna Rossa gives back

Lorimar Dr. 
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W. Plano Pkwy.

1   Independence Parkway 
The project to improve intersections 
along Independence Parkway through 
Plano is in the works. When construction 
is complete, intersections at 15th Street, 
Park Boulevard and Parker Road will 
have dedicated right- and left-hand 
turn lanes as well as new sidewalks and 
stormwater drainage outlets. West Park 
Boulevard and West Parker Road are still 
undergoing utility relocations, and new 
fire hydrants have been installed at West 
Park Boulevard.  
Paving at West 15th Street began in 
early March but was delayed due to rain. 
The first phase of this project will be 
complete by the end of March, weather 
permitting.  
Timeline:  The entire project is 
expected to be completed by June 2015. 
Cost: $1.9 million 
Funding sources: City of Plano, Collin 
County 

McDermott Rd.

   
  

 J
up

ite
r 

R
d.

  
  

  
  

  
 

  
  

O
h

io
 D

r.

A
lm

a
 R

d
.

Plano

    W. 15th St.

P
re

st
o

n
 R

d
.

Sam Rayburn Tollway

SRT
TOLL

289

W. Park Blvd.

D
a

lla
s 

N
o

rt
h

 T
o

llw
ay

121

 
  

C
u

st
e

r 
R

d
.

E. Renner Rd.

Hedgcoxe Rd.

Map not 
to scale

W. Parker Rd.

C
o

it
 R

d
.

In
d

e
p

e
n

d
e

n
c

e
 P

kw
y.

Legacy Dr.Tennyson Pkwy.

3

2

1

W. Spring 
Creek Pkwy.

75

Hea

dq
uarters Dr.

Le
an

ne
 L

ib
b

y

2   Preston Road improvements 
Improvements at five intersections along 
Preston Road is in the works. When finished, 
the intersections at Headquarters Drive, 
Hedgcoxe and Parker roads, and Tennyson 
and West Spring Creek parkways will have 
dedicated right- and left-hand turn lanes. 
Spring Creek Parkway is undergoing utility 
relocations. Lanes at Headquarters Drive 
and Hedgcoxe Road are open. In the coming 
months, work will be done on southbound 
Preston Road north of the intersections to 
extend right-hand turn lanes. The single left 
lane is open on Tennyson Parkway as work 
continues to create the double left-turn 
lanes.  
Timeline:  Construction is expected to be 
completed October 2015  
Cost:  $4.4 million 
Funding sources: City of Plano, Collin 
County, regional toll revenue

3   President George Bush Turnpike 
The first phase of this widening project is 
scheduled to begin in the second quarter of 
2015 and will extend from the Dallas North 
Tollway to US 75. Improvements will add an 
additional lane in both directions within the 
existing inside center median.  
Timeline:  The entire project is expected to 
be completed in 2019. 
Cost:  $73 million 
Funding sources: North Texas Transit 
Authority 

TRANSPORTATION UPDATES
Major projects in the area

News or questions about these or 
other local transportation projects? 
Email us at plnnews@impactnews.comCompiled by Kelley Chambers

75
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We Sell the Best 
and Service the Rest!

A Step in the Right Direction!

817-628-0300
469-513-2222

www.CompassAirService.com
• No Interest up to 60 months
• No Down Payment
• Up to 10-year Parts and Labor Warranty
• Free Estimates on new units

Up to 

$1250
TRADE-IN
and 60 Months No Interest

• Trane XV18 and Trane XV20i    
   Systems
• 10 Year Parts and 2 Year
   Labor Warranty
• Plus free Wi-Fi Thermostat

Available witth approved credit on complete 
Trane Comfort Systems. Terms are 60 equal 

payments at 0% APR.

$1000
TRADE-IN

and 36 Months
No Interest

• XR-15-16-17
• 10 Year Parts Warranty
• 2 Year Labor Warranty
• Plus FREE High Effi ciency Air
   Filter System

Available witth approved credit on complete 
Trane Comfort Systems. Terms are 36 equal 

payments at 0% APR.

$500
TRADE-IN

and 12 Months
No Interest

• XR13 or XR14
• 10 Year Parts Warranty
• 2 Years Labor Warranty
• Plus FREE High Effi ciency Air
   Filter System

TACLA 43996E

No Interest 
for 5 Years!
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Plano ISD names Florida educator its 
lone finalist in superintendent search

By Kelley Chambers 
The Plano ISD board of trustees 

announced its lone finalist for superin-
tendent at a special meeting March 5.

Florida educator Brian Binggeli was 
introduced to a room full of residents and 
city officials at the meeting, which took 
place in the board’s chambers. Pending 
board approval at a special called school 
board meeting on March 26, Binggeli is 
expected to begin his tenure as superin-
tendent on July 1. 

Working with a search firm and taking 
input from the community since Novem-
ber, the board received 103 applications 
from 43 states for the position. Binggeli 
will replace Richard Matkin, who retired 
in January after 
40 years in public 
education, 14 of 
those being in 
PISD.

“[Binggeli] has 
managed districts 
of size and under-
stands the scale of 
Plano ISD,” PISD 
board President 
Nancy Humphrey 
said in a news 
release. “He has 
worked to improve achievement among 
all students tempered with an unwaver-
ing expectation for excellence. The board 
also found value in his appreciation and 
understanding of higher education and 
its connection to our school community. 
I appreciate his expertise in fiscal man-
agement of a larger organization and feel 
he will understand the financial future 
of Plano ISD and our accountability to 
taxpayers.”

Currently superintendent of Brevard 
Public Schools in Viera, Florida, Bing-
geli has 34 years of experience in public 

education. Prior to his current position, 
Binggeli was the Cluster IV assistant 
superintendent for Fairfax County Public 
Schools in Falls Church, Virginia, and 
was named Henrico County Public 
School’s Instructional Leader of the Year 
in 2000. He served as a teacher, coach, 
assistant principal and principal in Vir-
ginia.

Binggeli has also served as an adjunct 
professor on Virginia Tech’s Educational 
Leadership and Policy Studies doctoral 
program and in the University of Vir-
ginia’s administrative licensure program. 
He holds a doctorate in educational lead-
ership and policy studies from Virginia 
Tech. 

Binggeli began 
teaching in 1981. 
He earned his 
master’s degree 
from Virginia 
State and his 
undergradu-
ate degree from 
Miami University 
in Oxford, Ohio. 

“It is truly 
an honor and a 
pleasure to be 
here,” Binggeli 

told the board. “[The process] really gave 
[me] a feel for who you are and what you 
believe in. I did a lot of research prepar-
ing for that interview process, including 
watching a year’s worth of board meet-
ings. What comes out of [watching those 
meetings] is [observing] a community 
that supports education including public 
sector leaders — an active sector that 
wants to be committed to the mission.

“In the end, the mission is that children 
have living hopes and dreams,” Binggeli 
said. “If those come together there’s really 
nothing we can’t accomplish.”

EDUCATION

The Plano ISD board of trustees introduced Brian Binggeli as its finalist for superintendent at a meeting 
on March 5. Binggeli has served as superintendent of Brevard Public Schools in Florida since 2009.

K
el

le
y 

C
ha

m
b

er
s

 “In the end, the mission 
is that children have 

living hopes and dreams. 
If those come together, 

there’s really nothing we 
can’t accomplish.” 

—Brian Binngeli, finalist, Plano ISD superintendent
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Local stores
1  99 Ranch Market

2  Alma Liquor & Market

3  Angel's Beverage Center

4  Corner Wines

5  DK Food Mart

6  Fast Mart

14  Liquor Lane

15  Liquor Park

16  Metro Liquors

17  Payless Beverages

18  Plano Liquor

19  Quick Treat

20  S & K Beverages

28  Variety Beverage

29  WB Liquors and Wine

30  WB Liquors and Wine

W  Wal-Mart

7  Fossil Creek Liquor

8  Fossil Creek Liquor

9  Jacob's Spirit

10  Jupiter Liquor

11  Kegs & Barrels

12  Legacy Liquor

13  Liquor Depot

21  Spec's Wine & Beers

22  Spec's Wine & Beers

23  Spec's Wine & Beers

24  Tompson Liquor

25  Total Wine Spirit Beers 

26  Total Wine Spirit Beers

27  True Spirits
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By Kelley Chambers 
Some liquor storeowners in 

Plano are concerned that a  
Wal-Mart Stores, Inc. lawsuit 
against the Texas Alcoholic Bev-
erage Commission, or TABC, 
could cause them to close their 
doors for good if the retailer is 
granted the right to sell distilled 
spirits.

Wal-Mart filed the lawsuit 
against the TABC in February, 
claiming state law prohibiting 
publicly traded companies from 
obtaining a permit to sell liquor 
is unfair and unconstitutional.

“One class of retailers ... 
are denied an opportunity to 
compete in the distilled spirits 
market, while another class of 
retailers ... are allowed to com-
pete without similar restriction," 
the lawsuit states. "No other 
state in the nation allows private 
corporations to engage in the 
retail sale of spirits but prohibits 
some but not all publicly traded 
companies from doing so.”

With more than 500 stores in 
Texas, Wal-Mart is the largest 
retailer of wine and beer in the 
state as well as its largest private 
employer, according to the 
lawsuit. The company is licensed 
to sell distilled spirits, beer and 
wine in 25 states, including Cali-
fornia, Arkansas and Nevada. 

Overall, the ban “negatively 
impacts Texas consumers, who 
are forced to pay noncompetitive 
prices because fair competition 
is prevented,” the lawsuit states. 
The TABC declined to comment 

citing the pending litigation.
Plano received its first taste of 

the liquor market in May 2013, 
when residents voted to allow 
liquor stores to operate inside 
the city limits. Since then, there 
has been a steady stream of new 
liquor stores in Plano, some 
opening shortly after the election 
and others that expanded their 
inventory from beer and wine. 

Chuck Wong, owner of S&K 
Beverage, opened his family-
operated business two months 
after the city ordinance was 
passed and receives 65 percent of 
his revenue from liquor sales. 

But even the most successful 
business could suffer if  
Wal-Mart emerges as a competi-
tor due to its prices and extended 
store hours, Wong said.

“It would kill us. It would put 
a lot of small stores like us out 
of business, there’s no question 
about it,” Wong said. “You’re not 
going to make it. It’s all about 
volume and we’re not doing the 
volume [compared to Wal-Mart]. 
We can’t survive [selling] just 
beer and wine.”

Serving Plano for more than 
10 years, Kegs & Barrels built 
its business off wine and beer. 
Located off 15th Street, the store 
started incorporating liquor 
sales after the ordinance passed. 
Liquor sales boosted revenue 
in the beginning, but today it 
makes up for 20 percent of sales, 
said Bob Bodar, manager of Kegs 
& Barrels.

“If there’s liquor sold [at  
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Wal-Mart], [people are] not going 
to come to us. You can just get 
your liquor there too. It’s one 
stop,” Bodar said. “It doesn’t mat-
ter if Wal-Mart is close to [us] or 
not, it’s still going to affect [us].”

Although Bodar said he has 
regular customers, he suspects 

even the most supportive ones 
would take their business to  
Wal-Mart. It is something he said 
he faced when larger stores such 
as Total Wine & More and Spec’s 
arrived.

 “That business is going to come 
from all the [businesses], Bodar 

said. "They’re going to take 10 
percent from us and 10 percent 
from some other store. When 
[a customer] is at Wal-Mart, he 
is going to get liquor there. He 
doesn't want to make two stops, 
and Wal-Mart is cheaper on 
everything.”
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Liquor merchants concerned 
over recent Wal-Mart lawsuit
Storeowners say competition has been mounting 
since the sale of distilled spirits began in Plano

LOCKSMITH
KEYS     REMOTES     SAFES     SECURITY

Transponder keys up to 75% off
Made in store or delivered to you.

Lose one of these? $100 off any safe 
$1500 and up 
when you mention 
Community Impact.

Certain restrictions 
apply.  

Expires 04/22/15.

1100 W. Parker Rd., Plano, TX
Open Mon. - Sat.
Mobile service & Carrollton location 7 days a week.

(972) 341-5459
www.A-1Locksmith.com/plano
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Plano police department to hire two 
more officers for downtown patrol

SAFETY

By Kelley Chambers
The Plano City Council approved fund-

ing in February for the addition of two 
police officers in the downtown district.

The approved ordinance transfers 
$189,210 from the city’s general fund to 
pay for the new officers and operating 
costs for the Neighborhood Patrol Officer 
Program for the 2014-15 fiscal year. The 
officers are expected to start within a year 
to 18 months depending on the hiring 
and training process.

Neighborhood patrol officers, or NPOs, 
are sworn officers who work a smaller 
residential or business district. Often they 
work on foot, ride bikes or drive segways, 
and receive additional training, such 
as problem-oriented policing and crisis 
intervention training. Their presence 
downtown has helped curb crime and has 
become an asset to the department as the 
city continues to grow, police spokesman 
David Tilley said. 

“We’ve got a large number of residents 
with businesses catering to them, which 
creates a higher potential for problems,” 
he said. “We’re using the best possibili-
ties and best resources we have in the best 
ways possible.”

Currently, one officer is assigned 
to downtown Plano, with shifts split 
among several officers. This number is 
unchanged since 2002. The area has since 
grown, with housing on the rise and more 
than a dozen restaurants and bars now 
dotting the K Avenue corridor.

Added officers would increase pedes-
trian safety and parking enforcement 
while developing relationships with 
merchants and increasing the overall 
sense of security, said Plano Police Chief 
Greg Rushin at the Feb. 23 council meet-
ing. Additional police presence would 
also help reduce intoxication crimes and 
assist Dallas Area Rapid Transit officers in 
handling the transient population around 
the station.

“There’s really no way to really measure 
the benefits you get from having an officer 
that owns the neighborhood, so to speak,” 
Rushin said. “It has worked very well at 
Legacy Town Center, and we think it’s  
going to work really well downtown.”

Developmental effects on safety
Like other areas throughout town, 

downtown Plano is adjusting to and 
preparing for new development. Junction 

15 Apartments will have a police office 
facing the DART station for NPOs on 
duty. Future projects expected to impact 
the department’s duties include Munici-
pal Center South, which will include 130 
apartment homes, 12,000 square feet of 
retail and restaurants and a five-story 
parking garage. Nearby McCall Plaza is 
also being renovated to include a new 
covered stage for live music and dance 
performances.

“Fear of crime is [also] something that 
has been expressed by some of the local 
merchants … and of course we want to 
stay in front of that issue as much as pos-
sible,” Rushin said.

Knowing a stronger police presence is 
coming to downtown is comforting for 
local businesses, said Julie Holmer, co-
owner of Angela’s at the Crosswalk. 

“It’s such an important issue to have 
someone out and enforcing our four-hour 
parking limits so people aren’t parking 

and riding DART or parking in retail 
spaces and going to their apartment,” 
Holmer said. “Having more people here 
is great, but one [officer] can’t be available 
all the time.”

Future needs
The number of NPOs has increased 

with the addition of Legacy Town Center 
and a more robust downtown nightlife. 
With similar mixed-use developments 
on the way such as Legacy West along 
the Dallas North Tollway, Rushin told 
council members they could anticipate his 
return this October to request funding for 
officers in these areas. 

“As these urban town centers keep 
being built, we have to look into alterna-
tive means to staff those highly populated 
areas,” Tilley said. “This is something 
that we are planning for in the future and 
we do anticipate the fact that additional 
manpower might be necessary.”
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Crime in downtown  
Plano appears to have 
gone down slightly, 
something the Plano 
Police Department credits 
its neighborhood patrol 
officers for.  

CRIME 2005 2014

DUI/DWI 12 8

Assault 8 1

Sexual Assault 1 1

Public Intoxication 14 16
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CITY & COUNTY
News from Plano and Collin County Compiled by Kelley Chambers and Lindsey Juarez

Plano to assist county 
in health emergency 
management plans

Plano chamber of 
commerce receives 
national accreditation 

COLLIN COUNTY   At a regular 
meeting on March 9, the Collin County 
Commissioners Court approved desig-
nating a closed point of dispensing site 
in the city of Plano.

A point of dispensing site, or a POD 
site, is a location people can go to 
receive medications or vaccinations in 
the event of a public health emergency. 
The POD can serve up to 800,000 
people within 36 to 48 hours. A closed 
POD site serves a subset of the popula-
tion, such as city employees and their 
families, to relieve some of the stress on 
public sites. The Department of Home-
land Security within Collin County will 
assist the city with its preparations.

PLANO   The United States Chamber of 
Commerce awarded the Plano Cham-
ber of Commerce a five-star accredi-
tation in early March for its policies 
and procedures. The recognition is the 
highest award and applauds organiza-
tions for advancing free enterprise and 
positive action in the community. It 
also puts the Plano Chamber in the top 
one percent of chambers throughout 
the country, said Jamee Jolly, President 
and CEO of the Plano Chamber of 
Commerce. In order to receive accredi-
tation, a chamber must meet minimum 
standards in operations and programs. 
The chamber received a perfect score in 
four areas out of nine areas rated.

Plano City Council
Regular meetings are scheduled at 7 p.m. 
on the second and fourth Mondays of  
each month.
Plano Municipal Center, 1520 K Ave.
Live webcasts are available online.
www.plano.gov

Plano Independent School 
District
Meetings are scheduled at 7 p.m.  
on the first Tuesday of each month.
Plano ISD Administration Building,  
2700 W. 15th St. 
469-752-8100. www.pisd.edu

Collin County Commissioners 
Court 
Meetings are generally scheduled at  
1:30 p.m. each Monday.
Jack Hatchell Collin County 
Administration Building, 2300 Bloomdale 
Road, McKinney. www.co.collin.tx.us

For instant coverage of these 
meetings, follow us on Twitter 
@impactnews_pln

TweetingsMeetings

Solar Advocates 
launch pilot program
PLANO  In a collaboration with the city 
of Plano’s Live Green in Plano initia-
tive, Plano Solar Advocates launched 
a new program in February called 
Go Solar at Home. The project allows 
residents to research solar power more 
independently with the group’s help as 
well as receive quotes from more than 
one service provider. The Solarize Plano 
project was launched in 2013, and has 
since helped educate hundreds of resi-
dents about energy consumption and the 
benefits of solar power. 

“Like any type of major purchase, 
it’s always good to get multiple quotes. 
We provide the mechanism to help 
[residents] do that,” said Larry Howe of 
Plano Solar Advocates. “This is a good 

way to help … further awareness and 
help the industry grow. It also helps 
consumers, most importantly.” 

Plano Solar Advocates is a grassroots 
group of volunteers whose mission is 
to increase awareness and use of solar 
energy for electricity generation in 
Plano. The group is available to speak 
to groups interested in learning about 
equipping a home for solar power. For 
information or to enroll in the education 
program, visit www.solarizeplano.org. 

Solar panels help reduce energy consumption, 
according to solar power advocates.
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www.kilanfinancial.com

IT’S TAX
TIME!
Our CPA’s provide individual 
and corporate tax planning, 
preparation and representation.

We'll help you prepare and file 
your 2014 returns and suggest 
effective tax strategies to retain 
future income.

Call us today!
972-212-5239
info@kilanfinancial.com
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AT THE CAPITOL
News from the 84th Texas Legislature

Patrick, Straus name committees 
in Senate, House for 84th session
AUSTIN For Lt. Gov. Dan Patrick, his first 
time assigning senators to each of the 14 
Senate committees was a bit like the NFL 
draft and involved charting assignments 
on a whiteboard. 

The 84th Legislature will have the large 
undertaking of considering which of 
several thousand bills to approve. To assist 
with that process each chamber utilizes 
committees tasked with considering legis-
lation on specific issues.

“That’s where everything happens,” 
Patrick said.

The 31 senators typically sit on four 
to five committees, which mostly have 
between seven and 11 members. Patrick 
has sole discretion for making committee 
assignments in the Senate and released his 
assignments Jan. 23. He used his knowledge 
of being a senator to 
provide insight into 
determining assign-
ments and also asked 
each senator his or 
her preferences.

“You try to put 
people on commit-
tees where they have 
interest and passion,” Patrick said.

The Senate has 14 committees with one 
subcommittee on border security, which 
is a decrease from 18 committees during 
the 83rd Legislature. Once he assigns bills 
to committees, Patrick said he lets chair-
men and chairwomen lead. This session 
he appointed the first woman, Sen. Jane 
Nelson, R-Flower Mound, to chair the 
finance committee. Patrick also reduced 
the number of Democrats serving as chair-
men and chairwomen from six to two.

Patrick said he considered a senator’s  
experience and subject knowledge in mak-
ing appointments for committee chair.

“The chairman has all the power,” he 

said. “They decide which bills to hear. 
They decide which bills are voted out. They 
decide who the invited expert witnesses 
are. A chairman has to be decisive.”

In the House of Representatives, seniority 
plays a significant role in determining some 
of the committee placements. Members 
who have served the longest get first pick, 
and House Speaker Rep. Joe Straus, R-San 
Antonio, appoints the remainder of the 
assignments. This is Straus’ fourth time to 
make committee assignments as speaker.

The House has 38 committees and two 
select or special committees Straus created 
for this session. Each of the 150 House 
members sit on at least one committee with 
most serving on two or three committees. 
Committees typically have between seven 
to 11 members. House committees are 

each assigned differ-
ent subject matters to 
determine which bills 
it considers. In mak-
ing the committee 
assignments, Straus 
said he considers the 
demographic and 
geographic makeup of 

the House to ensure balance.
“It’s impossible to make it exactly bal-

anced and to make it exactly perfect, but 
we do our best to please the members and 
put them in positions where we think they 
can be effective,” Straus said.

This session brought the challenge of 
appointing new chairmen and chair-
women to committees because many 
members either did not run for re-election 
or ran for other offices, Straus said. This 
allowed him to effect change in leadership.

“It’s good not to be too stagnant and 
a good signal to the public that we have 
versatile members, and they can handle a 
wide variety of challenges,” Straus said.

“You try to put people 
on committees 
where they have 
interest and passion.”

—Dan Patrick, lieutenant governor

Dan Patrick served in the Texas Senate for 
eight years before being elected lieutenant 
governor. He is the first senator to become 
lieutenant governor in Texas since the 1960s.

Patrick was first elected to the Senate in 
2006 to serve District 7, which covers most of 
Northwest Houston and portions of Tomball, 
Jersey Village and Katy.

Patrick released his committee assign-

ments four days after the start of the 84th 
Legislature on Jan. 13, allowing senators to 
begin considering legislation. In the opening 
weeks of the session, committees have 
already approved bills on open-carry laws and 
the allocation of a portion of the motor vehicle 
sales tax toward transportation funding.

Patrick and his wife, Jan, have two children, 
Ryan and Shane, and live in Cypress.

LIEUTENANT GOVERNOR

DAN PATRICK • PARTY: REPUBLICAN • ELECTED: NOV. 4, 2014 • 512-463-0001 • WWW.LTGOV.STATE.TX.US

Sources: Texas House of Representatives, Texas Legislative Council, Texas Senate

R-PLANO
Education, Health & Human Services, 
Nominations**,  Transportation

SEN. VAN TAYLOR • DISTRICT 8

84TH LEGISLATURE COMMITTEE ASSIGNMENTS
for Plano lawmakers

R-FLOWER MOUND
Finance*, State Affairs

SEN. JANE NELSON • DISTRICT 12

R-PLANO
Criminal Jurisprudence, Government 
Transparency & Operation

REP. JEFF LEACH • DISTRICT 67

R-PLANO/DENTON COUNTY
Business & Industry**, Transportation

REP. RON SIMMONS • DISTRICT 65

WANT MORE TEXAS  
LEGISLATURE COVERAGE? 

Follow us on Twitter @impactnews_pln  
and search for #CITxLege or visit 

communityimpact.com

*Chair, **Vice/co-chair

Joe Straus has served as speaker of the 
House since January 2009. He was first 
elected to the House in February 2005 to repre-
sent District 121, which includes Bexar County 
and areas of Northeast San Antonio.

During his time in the House, Straus has 
helped the House pass balanced budgets, 
reduce the number of state tests in public 
schools, improve career readiness and make 

the budget more transparent for taxpayers. He 
also helped build support for a long-term water 
plan that would not raise taxes. Straus launched 
a fiscal review process in 2014 to analyze state 
agencies. Results were incorporated into the 
House’s proposed budget in January.

Straus is a San Antonio native, where he lives 
with his wife, Julie, and two daughters, Sara 
and Robyn.

JOE STRAUS • PARTY: REPUBLICAN • ELECTED: FEB. 5, 2005 • 512-463-1000 • WWW.HOUSE.STATE.TX.US/MEMBERS/SPEAKER

SPEAKER OF THE HOUSE

By Amy Denney

R-PLANO
Elections*, Judiciary & Civil Jurisprudence

REP. JODIE LAUBENBERG • DISTRICT 89
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Counseling, classes and programs 
help students boost college readiness
Collin College, Plano ISD help reach academic benchmarks

By Kelley Chambers and Lindsey Juarez
Preparing for college can be a stressful 

time for many high school students. 
In an effort to help students prepare 

for the professional world, Collin College 
and Plano ISD offer courses and  
programs to assist students faced with the 
challenge of becoming college ready.

According to the College Board, high 
school students nationwide have not been 
adequately 
prepared for 
college for 
some time. 
Results from 
a 2014 study 
conducted by 
the educational 
nonprofit 
corporation 
showed that 
only  
42.6 percent of 
SAT takers nationwide met the bench-
mark. This percentage has remained rela-
tively unchanged over time, as reflected 
in the 2013 report, said Zachary Gold-
berg, external communications director 
for the College Board, which is based in 
New York. 

“As with other assessments and mea-
surements, recent SAT results have cast 
a light on the inequities in our education 
system,” Goldberg said. “For the past 
five years, the percentage of SAT takers 
graduating from high school academi-
cally prepared for the rigors of college-
level course work hasn’t improved.”

To change this trend, Goldberg said 
educators must forge greater connections 
between assessment and instruction. 
By delivering more opportunities for 
growth, students can better navigate the 
path to college and workforce training 
programs, Goldberg said.

“At the College Board, we see stagnant 
results as a call to action with a need to 
focus on the few things that matter to col-
lege and career readiness —to  
integrate assessment and instruction 
more deeply —and to identify students 
who have fallen behind earlier and inter-
vene to help accelerate their progress,” 
Goldberg said.

University Ready
One way in which Plano students can 

prepare for college is through Univer-
sity Ready, Plano ISD’s one-stop college 
advice center that provides guidance for 
parents and students. University Ready's 
programs offer readiness assistance in 
the areas of academics, admissions and 
financial planning. 

Paul Weaver, assistant executive direc-
tor of counseling and family services, 
said counselors play a vital role in Uni-
versity Ready's mission. These programs 
are instilled in students from elementary 
school all the way to their senior year in 
high school, Weaver said.

“[Our counselors] lead students and 
work with parents and students all along 
the way,” he said. 

Meeting in 
small groups with 
eighth-graders 
and individually 
at the 10th-and 
11th- grade levels, 
students learn 
about academic, 
college and career 
planning, Weaver 
said.

 Counselors then 
meet with students 

again during senior year to go over col-
lege readiness tactics and career planning 
strategies. 

The one-on-one approach has become 
tremendously rewarding for students, 
despite being in a large district, Weaver 
said. Sources such as the University 
Ready website are also an effective way 
for students to work through the process 
at home, he added.

“We are helping these students and 
encouraging them to participate in 
[Advanced Placement] classes and [are] 
working with them as they go through 
these classes,” Weaver said. “Our district 
does a wonderful job of preparing [its] 
students.” 

Developmental college courses
Professor Rosemary Karr teaches 

developmental math at Collin College. 
Named the U.S. Professor of the Year in 
2009 by the Carnegie Foundation, Karr 
specializes in helping students who are 
underprepared for the rigors of college- 
level math. 

Similar courses are also available in 
reading and writing, subjects mandated 
by the state to be provided at colleges 
throughout the state. Colleges determine 
which new students will benefit from 
these developmental, noncredited courses 
based on their performance on the Texas 
Success Initiative, the placement test 
taken by students upon starting a two- or 
four- year college. 

While helping students understand 
subject matter is the primary mission for 
educators like Karr, developmental teach-
ers must take a more holistic approach 
when it comes to preparing students for 

HIGHER EDUCATION

“It’s so much more than 
teaching the subject. I 
like changing their  
attitudes, and that’s 
what I feel like I do.”
—Rosemary Karr, developmental math professor, 
Collin College

college-level course work.
“You have to teach study skills such as 

note taking—some students don’t know 
how to do that in a math class, Karr said.”

Many students have had negative 
experiences when it comes to math, so 
a teacher’s goal should be to break that 
cycle, said Karr, who has been teaching 
developmental math at Collin College for 
25 years. 

“Once you have success in math, it fuels 
you to work a little bit harder; and that, 
of course, leads to more successes,” Karr 
said. “It’s so much more than teaching the 
subject. I like changing their attitudes and 
that’s what I feel like I do.”

For more information about develop-
mental math and other developmental 
education courses, visit www.collin.edu or 
www.ur.pisd.edu.

Professor Rosemary Karr has taught developmental math at Collin College for 25 years. Karr, who also 
taught high school math, is dedicated to giving students the confidence they need to succeed in college.
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College ready

Class of 2014 SAT results

MAY

2

APRIL

7

JUNE

6
JUNE

13

Mark your calendar

College 101  
at Jasper High School

Development courses 
 at Collin College

College 101
7 p.m. at Jasper High 
School, 6800 Archgate 
Drive (For Jasper High 
School  students only) 

SAT exam  
(multiple subjects 
offered)
Register by April 6

SAT exam 
(multiple subjects 
offered) 
Register by May 5

ACT exam 
(last one for 2015)
Register by May 8

Plano ISD students scored higher than state and 
national averages in 2014. Educators attribute this 

partly to the district’s emphasis on providing college 
readiness tools and Advanced Placement courses. 

Reading

PISD average: 556
State average: 470

National average: 492

Math 

PISD average: 595
State average: 591

National average: 501

Writing

PISD average: 542
State average: 455

National average: 478

Source: Plano ISD
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8—10 p.m. $10—$12. Rover Dramawerks, 
221 W. Parker Road, Ste. 580.  
972-849-0358. www.roverdramawerks.com 

28 Natural HealthFest 2015
The festival features seminars 

from doctors, dentists and other health 
professionals, including Doug Kaufmann 
from TV’s “Know the Cause.” Participants 
can submit entry forms for door prizes, 
visit exhibits from different health-related 
businesses and speak with health 
professionals. 9 a.m.—5 p.m. $10 (at the 
door), $8 (in advance), $7.20 (seniors in 
advance). Plano Centre, 2000 E. Spring 
Creek Parkway. 972-372-0603.  
www.naturalhealthfest.com

April

 04   Aquatic egg hunt 
  Easter egg hunters ages 3 to 10 

can search for eggs left behind by the Easter 
Bunny and PAR D. Duck. The swimmers 
should be comfortable to be in the water 
alone and they need to bring a container for 
the eggs. Attendees can stay and swim until 
the pool’s usual closing time of 6 p.m.  
12:15-1 p.m. $6. Plano Aquatic Center,  
2301 Westside Drive. 972-769-4232.  
www.plano.gov

11 Trinkets to treasures sale 
The Junior League of Collin County 

offers shoppers the chance to find previously 
owned items. The organization uses the 

March

28 'One Day Only 24'
The 24th installment of Rover 

Dramawerks' 24-hour play festival in which 
five short plays go from concept to curtain in 
just one day now features two performances. 

money to help support the Junior League’s 
charitable activities. 8 a.m.—3 p.m. $5, free 
for children 10 and younger. Plano Centre, 
2000 E. Spring Creek Parkway.  
972-769-0557. www.jlcollincounty.org

14 Plano Career Fair
Attendees have an opportunity to 

meet top employers and interview for several 
positions during the course of the day and 
meet people who make the hiring decisions. 
Participants can also enter to win a free 
iPad mini. 11 a.m.—2 p.m. Free. Holiday Inn 
Express, 700 Central Parkway East.  
www.nationalcareerfairs.com

18 A Grand Gershwin Finale
Soloist Alex McDonald joins 

conductor Hector Guzman and the Plano 
Symphony conclude the 2014-15 Season 
with a musical celebration of one of the 
most beloved composers of all time, 
George Gershwin. 8 p.m. $9—$75.  
St. Andrew United Methodist Church,  
5801 Plano Parkway. 972-380-8001.  
www.planosymphony.org 

CALENDAR

Find more or submit Plano events at  
impactnews.com/pln-calendar.

To have Plano events considered for the 
print edition, they must be submitted 
online by the first Friday of the month.

Online calendar

Compiled by Abigail Allen

Angela’s at the Crosswalk 
1010 E. 15th St. • 972-633 -9500  
www.angelascrosswalk.com
April
01  Matthew James
03  The Iron Flat of Duncan
10   Jerry Rizzi & Friends
11    Dallas Songwriters Association

Urban Rio
1000 E. 14th St., Ste. 100 • 972-422-4466
www.urbanrio.com
April
01  Mickey the Rat
03  Chet Stevens
04  Josh Goode
08  Mickey the Rat

Featured 
              LIVE MUSIC
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Worth the TRIP

through  5
Deep Ellum Arts Festival
This three-day festival is one 

of the largest visual and performing 
arts festivals in the region. Experience 
more than 200 decorative and visual 
artists selling and commissioning 
original works, as well as hundreds 
of original bands and music artists 
showcasing the newest sights and 
sounds from five stages.  
11 a.m. –11 p.m. [Fri. and Sat.  
11 a.m. –8 p.m. [Sun.]. Free. Deep 
Ellum entertainment district, 2800 Main 
St., Dallas. 214-855-1881.  
www.deepellumartsfestival.com

A P R
03

18 Seton Soles 5K/1 mile run
Benefits Habitat for Humanity of 

Southern Collin County. 7-9:30 a.m. $30 
(adults), $15 (youth). St. Elizabeth Ann Seton 
Catholic Church, 2700 W. Spring Creek 
Parkway. 972-596-5505.www.setonsoles.com
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Janetta Michaels
 Senior VP of operations at the Children’s 
Advocacy Center of Collin County

By Kelley Chambers
Twenty years ago, Janetta Michaels answered a newspaper ad from a startup orga-

nization in Plano called the Children’s Advocacy Center of Collin County. Today, 
Michaels oversees many of the center’s programs that help give a voice to victims of 
abuse and their families. What began with two staff members in a small building off 
15th Street in 1992 is now a partnership made up of local law enforcement, medical 
personnel, Child Protective Services and the Collin County district attorney’s office. 

Having been with the organization since the beginning, Michaels has a vision for 
taking the center to the next chapter by forging ties to local school and churches. 

What are your responsibilities at 
the Children’s Advocacy Center of 
Collin County?

I oversee our staff, which provides the 
programs and services to our clients, with 
the exception of our clinical department. 
[This includes] our community resource 
department … the forensic interview pro-
gram for children … and our client care 
program. I also oversee the case manage-
ment program, our medical program, our 
physical facility [and] training institute.

What is happening now at the 
CACCC that we should know about?

Our community education program is 
making a concentrated effort at getting 
the word out about how to recognize 
and report [suspected instances of child 
abuse]. If we can educate people on how 
to recognize signs of abuse and neglect 
and give them comfort in their ability to 
report [it], they can get in front of this 
issue of child abuse in our community. 
We are not sitting back and being satis-
fied with the status quo. We are striving 
to fill in [the] gaps ... to make sure we’re 
doing what we need [to do] for these 
kiddos and their nonoffending family 
members. 

What are you most proud of?
For me, it is and will always be Ash-

ley’s Laws, which [state] Sen. [Florence] 

Shapiro [R-Plano] worked with the center 
staff and partners on back in 1995 as 
the result of the death of Ashley Estell. 
Sen. Shapiro pulled together 12 bills that 
really changed the way Texas punishes 
and tracks sex offenders. Because of those 
laws, other states have followed suit. 

What’s your vision for the future of 
the CACCC??

Our organization is mature enough to 
look at what we can do to actually prevent 
[abuse] from happening. My vision is that 
we always have trained professionals here 
to respond to the aftermath, but that we 
also have a larger presence of primary 
prevention. Twenty years from now, 
primary prevention will be a big chunk 
of what our organization does, and [our 
efforts at] prevention are truly reducing 
child abuse in our community. 

What are some other new programs 
you oversee?

Our client care program is geared 
toward being that constant point of con-
tact for nonoffending family members. 
[We] stick with them for however long it 
takes for their case to go from the foren-
sic interview to therapy and all the way 
through the court system. For an average 
person, this creates a lot of emotional 
stress. We want to be there to help guide 
them through that process.
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HUB Streat Food Port 
is expected to open by this fall. The own-

ers are also in charge of award-winning 
restaurants and gourmet food trucks in 
Philadelphia.

Food trucks
Continued from | 1

   Tell us what  
     you think.

Comment at impactnews.com

The Plano Planning and Zoning 
Department made regulations as 
easy as possible for the park develop-
ers, according to Eric Hill, develop-
ment review manager for the city of 
Plano. Department officials worked 
on the design from an urban plan-
ning perspective to make sure the 
park draws activity, Hill said.

“We approved food trucks to be 
allowed back in January 2014 in 
hopes that someone would bring this 
in. It is a hot 
and trendy 
topic right 
now, and 
brings a 
new fast-
casual din-
ing option 
to the 
downtown 
area,” Hill 
said. “It was important [to the city] 
that the food trucks are lined on the 
street to draw interest from the pub-
lic.” 

Anchored by a full-service restau-
rant made from repurposed ship-
ping containers, the park will host a 
minimum of two and no more than 
three mobile gourmet food trucks. In 

addition to other options, the park 
will include Joe Spuds, which will 
serve burgers, homemade fries,  and 
onion rings with creative topping 
options such as brisket and sautéed 
vegetables, West said.

“Our goal is to make sure trucks at 
our park are successful. If they aren’t, 
[truck operators] won’t want to come 
back,” he said. “The high-quality beef 
for the burgers will be provided by 
a sixth-generation, family-owned 

ranch in Glen 
Rose, Texas, 
called Hartley 
Ranch.”  

I n t e r e s t e d 
food truck oper-
ators will need 
to audition for a 
spot in the park. 
The vendors 
will have freshly 

made and innovative products, but 
will not be in competition with each 
other. Rather, each will offer different 
flavors to satisfy palates of all types, 
West said. HUB Streat will also be a 
dog friendly environment, taking the 
park to another level for their HUB 
Dogs, featuring a dog menu and a 
line of products for dogs. In addition, 

a social courtyard is planned for music and 
entertainment.

“We hope to [also] serve draft beers, a 
lot of Texas beers, margaritas and a variety 
of seasonal island drinks,” West said. “I am 
excited and humbled to be a part of Plano’s 
downtown revitalization. It is important 
for us to develop a strong network with 
local businesses. We want to be a good 
neighbor.”

Upon casting his vote at the March meet-
ing, Deputy Pro Tem Ben Harris expressed 
his excitement over the new concept.  
"Can just say how hip we are?" Harris said.

4,130

$290,556 $85,000

$9.80-$14.99

$650 
million

$2.7 
Billion

Number of food trucks 
in the United States

Average amount per 
order at a food truck

Average annual revenue 
generated per food truck Average cost of 

a food truck

2012 total profit

2017 expected 
total profit

11
29

food truck permits submitted in 
Plano since the change

gourmet food trucks 
in Plano currently

• Must have parking available
• Food trucks must be at least 150 feet 

from residential districts
• Vendor must pay $300 fee for health 

permit to operate food truck.

The city of Plano passed an ordinance in 
January 2014 that allows food trucks to 
do business within city limits.

“It is a hot and trendy 
topic right now, and 
brings a new fast- 
casual dining option to 
the downtown area” 
 —Eric Hill, development review manager, Plano
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The starting line
With more than 70 miles, Plano’s trail 

system is the most used of its amenities— 
eight out of 10 residents will use the trails at 
some point, according to city surveys. Fox 
has been with the department for 33 years 
and remembers when green space came to 
the forefront of city politics in the 1970s. 
The bedroom community was already see-
ing growth on the horizon. 

“We had a plan and we followed it, which 
is one of the things that really show today,” 
Fox said. 

Former Parks and Recreation board 
Chairman Jack Carter is credited for mak-
ing trails a priority. In the early 1980s, 
Carter worked alongside former recreation 
director and City Manager Bob Woodruff 
and others to set the initiative into motion. 
Carter worked with Texas Power and Light 
in acquiring easements along transmission 
lines that bisect the city. Today, Jack Carter 
Park is located where those lines intersect. 

“Carter was very much a pioneer in this 
area. It was the ideal trail corridor. I think 
that was the beginning of the very early 
trail networking issues that were set in 
motion in the late '70s and '80s,” Fox said. 
“It’s a piece of history where we’re very for-
tunate to have had leaders at that time who 
had the vision to say, ‘Wow, look what we 
can do.’”

The next evolution
By the 1990s, Plano’s population had dou-

bled and was primed for another decade of 
explosive growth, Fox said. Over the years, 
natural creek corridors were utilized and 
Plano ISD helped by adding parks to its 
campuses. With the economic downturn of 
2006, however, projects grinded to a halt. 

“The flip side is what’s happening now,” 
he said. “The economy is better and every-
one is wanting to move as fast as we can. We 
have a whole new set of challenges and the 
demographics are 
all different.” 

One of Trail Sys-
tem Planner Renee 
Jordan’s first duties 
when she was hired 
in 2007 was to roll 
out the on-street 
bike route system, a 
plan that had been 
sitting in the plan-
ning stage for years 
waiting for the roads it required to be built. 

Information about the system can be 
found at www.bikeplano.org.

“Obviously a lot of trail work was already 
in place when I got here. It’s complicated 
now. It’s so complicated that you need a 
person lining up easements or working on 

agreements with 
utility companies,” Jordan 
said.

Mapped along collector streets to keep 
cyclists off busier arterial roads, the sys-
tem complements the off-street trails and 
enhances Plano’s connectivity. Whereas off-
street trails can be found winding through 
parks and are ideal for jogging, dog walking 
and family hikes, on-street bike routes are 

also vehicle thor-
oughfares. But both 
play an integral part 
in connecting the 
city, Jordan said.

“Together the 
[off-street trails 
and on-street bike 
routes] can get you 
places. You really 
need both of them 
together to make a 

complete trip [through Plano],” she said.
Like DuLaney, Plano Bicycle Association 

President Andrew Hoodwin uses the trails 
and on-street bike routes to get around. 
On-street routes are beneficial in that they 
give cyclists a set place to be. With more 
awareness and connections, Hoodwin said 

the system could 
be very helpful for motorists, 
pedestrians and trail users of all types. 

“It’s really [new] in its existence, not a 
lot of people are using it—but some people 
use it,” Hoodwin said. “We need exposure. 
Most people don’t know what we have.”

For its part, Plano officials are eyeing the 
northwest portion of the city for potential 
trail extensions. These days, the challenge 
is now a matter of getting ahead of the 
development boom. One advantage is the 
fact that today’s developers understand the 
importance of green space, Jordan said.

“There’s a project to enhance the bridge 
on Legacy [Drive] over the [Dallas North 
Tollway] to connect over to the future Leg-
acy West development,” she said. “These 
private developers are interested in provid-
ing that connectivity. When they provide 
those walkable spaces and those green 
spaces, they’re providing an element of liv-
ability that people are looking for.”

Trails
Continued from | 1

   Tell us what  
     you think. Comment at impactnews.com

Hike & bike plano

“It’s a piece of history 
where we’re very fortu-
nate to have had leaders 
at that time who had the 
vision to say, ‘Wow, look 
what we can do.’”
—Jim Fox, Plano parks services manager
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Arbor Hills  

Nature Preserve

 
Located on 200 acres on Plano's western border, this 

park is intersected by two branches of Indian Creek 

and features miles of natural and concrete trails ideal 

for hiking, jogging and off-road biking. The pet-

friendly preserve is open from dawn to dusk and is 

also a certified Audubon cooperative sanctuary site.  
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Map not to scale
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Walking trail

Proposed walking

Park

Swimming Facilities

Dart station

Map Legend

Soccer/football fields

Basketball court

Baseball/softball fields

Volleyball court

Pond/creek
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Fully accessible

Biking trails are designated 
by number to help navigate 
and increase road safety 

Plano has 168 miles of on-street bike routes, 
more than 70 miles of off-street walking trails 
and a multitude of parks and other amenities.

1  Arbor Hills Nature Reserve

2  Big Lake Park

3  Bob Woodruff Park (North)

4  Bob Woodruff Park (South)

5  Chisholm Trail Greenbelt

6  Clearview Park

7  Enfield Park

8  Frank Beverly Park

9  Haggard Park

10  Harrington Park

11  High Point Athletic Fields

12  Hoblitzelle Park

13  Horseshoe Park

14  Jack Carter Park

15  Jack Carter - Dog Park

16  Oak Point Park & Nature Preserve

17  Prairie Meadow Park

18  Schell Park

19  Shawnee Park

20  Tejas Park

Featured parks

Source: city of Plano List not comprehensive. Design by Virginia Otto-Hayes
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REAL ESTATE

Gateway Crossing is a new luxury apartment 
community where modern interior finishes 
are standard, and floor-plans are unique. 
Conveniently located with quick access to the 
President George Bush Turnpike and  
Highway 75, Gateway Crossing is minutes 
from Dallas, shopping and dining.

Gateway Crossing Apartments

1400 Clarinet Ln.  $275,000 
3 Bedroom / 3 Bath  1,965 sq. ft. 
Agent: Cheryl Webb  214-418-6948 
Keller Williams Realty

2901 Middle Gate Lane   $899,900 
4 Bedroom / 3.5 Bath  4,498 sq. ft. 
Agent: Ebby Halliday  972-715-0190 
The O’Gorman Group, Cindy O’Gorman

FEATURED PROPERTY RECENT LISTINGS

  
Address: 9129 Blue Water Dr.

Opened: December 15, 2014

Unit Square footage:  611-1,563 sq. ft.

Price range: $955-$2,075 monthly 

Amenities: Lavish Clubhouse with Billiards, 
State-of-the-Art Strength, Cardio Training and Yoga 
Center and 24 hour fitness center, Resort style 
pool, pet park, cyber cafe with coffee bar, valet 
trash and recycling services.

Schools: Forman Elementary School, Armstrong 
Middle School, McMillen High School, Plano East 
Senior High School

628

Homes on 
the market*

$4,914

Median annual 
property taxes

$275,000

Median 
home value

46

Average days 
on the market*

376

Homes under 
contract*

$114.21

Median price 
per square foot

Market Data
On the market  (March 17, 2015)

Number of homes for sale / Average days on the market

Price Range 75074 75075 75093 75024 75025 75023

Less than $149,999 22/71 5/83 – – 1/NA 5/16

$150,000–$199,999 23/29 3/28 4/49 3/16 12/24 20/27

$200,000–$299,999 21/37 43/31 10/15 10/35 34/30 40/21

$300,000–$399,999 28/47 11/35 16/42 15/32 47/37 11/40

$400,000–$499,999 10/138 1/NA 26/51 31/51 28/34 2/23

$500,000–$599,999 1/NA 5/158 19/35 4/28 5/23 –

$600,000–$799,999 – 1/NA 25/65 26/64 – –

$800,000–$999,999 – – 15/78 12/108 – –

$1 million + – – 31/86 111/197 – –

Price 75074 75075 75093 75024 75025 75023

$550,000

$500,000

$450,000

$400,000

$350,000

$300,000

$250,000

$200,000

$150,000

$100,000

–

Median price of homes sold  Feb. 2014  vs.  Feb. 2015
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121

289

635

75

PRESIDENT GEORGE BUSH TURNPIKE

75025

75074

75094

75024

75093

75023

75075 Plano

Sources: Market data provided by Steve Haid of Collin County 
Association of Realtors, courtesy of North Texas Real Estate 
Information System, or NTREIS. Property tax data courtesy of 
Collin County Central Appraisal District and the office of Collin 
County Tax Assessor-Collector. New construction data courtesy 
of Gateway Crossing Apartments.

–

Although every effort has been made to ensure the timeliness and accuracy of this listing, Community Impact Newspaper assumes no liability for errors or omissions. Contact the property’s agent or seller for the most current information.

*City of Plano 
average 

residential market 
data as of 3/17/15
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Gateway Crossing
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Looking for
Coupons?

Explore the all-new

Hundreds of local 
and regional coupons

Just click and print
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