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Plano reduces consumption by about 30%, 
yet still faces November rate increase

Water rates rise as 
residents’ usage falls

By Krista Wadsworth and 
Renee Hansen

Plano has managed a water 
savings of about 30 percent 
throughout this year to date in 
comparison to the city’s test year 
in 2011, before water restrictions.   

Like the other 13 member cit-
ies that are supplied water by the 
North Texas Municipal Water 
District, Plano has been in Stage 
3 water restrictions since June 
2013, limiting residents to run-
ning sprinkler systems no more 
than once a week or once every 
other week.

As much as the water sup-
ply might benefit from such a  
restrictive conservation policy, 

the savings generated by less 
consumption is not reflected 
in city coffers or residents’ 
pocketbooks. 

City Council approved 
the 2014–15 budget Sept. 
8 that includes an increase 
in Plano residents’ water 
bills starting Nov. 1. The resi-
dential water rate increased by 10 
percent and the wastewater rate 
by 2.5 percent.

“I hate to go to our citizens 
and say ‘You’ve conserved 
all this water, and now 
you’re going to have to pay 
because you’ve conserved,’” said 
Public Works Director Gerald 

See Relocations | 18

See Water rates | 17
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North Texas Food Bank helps to 
ensure no child in Plano is hungry

New rate structure, effective Nov. 1, adds a premium on 
monthly water usage over 30,000 gallons.
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Based on 
current average 

usage:  21,480 gallons

New business development on 
Legacy Dr. creates ripple effect

Relocations will 
benefit residents

By Renee Hansen
Dirt is turning on the northwest corner 

of Headquarters and Legacy drives where 
signs boast the future homes of Toyota Motor  
Corporation’s North American headquarters 
and FedEx Office and Print Services. 

By 2017, both companies combined are 
expected to bring more than 4,000 jobs 
to the city, and Toyota alone is expected to 
bring $7.2 billion to the area over a 10-year 
period, said Sally Bane, Plano economic 
development director. Toyota will anchor 
Fehmi Karahan’s 240-acre Legacy West  
development on the west side of Dal-
las North Tollway, which is located in the 
heart of Legacy Office Park. The mixed-use 
development surrounds the J.C. Penney Co. 

LEGACY WEST 
MIXED-USE DEVELOPMENT
Toyota’s North American  
headquarters will anchor  
Fehmi Karahan’s Legacy West, a 
mixed-use development that will 
provide 240 additional acres in 
Plano to work, live, shop and play. 
Karahan said the first phase of 
construction will be completed 
fall 2016. 

Initial phase:

• 280,000 square feet retail

• 600 multifamily units

• 150 condominiums

• 100 townhomes  

• 5 million square feet office 
space

Legacy 

Dr.

Headquarters 
Dr.
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TOLL

Source: The Karahan Companies

COUPONS
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John Paul II High School
Catholic. Coeducational. College Preparatory.
 

For more information, please contact our Admissions department:
469.229.5195  or admissions@johnpauliihs.org

John Paul II High School, a Catholic, coeducational school, is an 
exceptional place of learning, dedicated to providing a superior spiritual, 

academic, athletic, and artistic experience in a competitive college 
preparatory environment. Join us on campus to learn more about our 

community, tour our dynamic campus, and meet our students and faculty.

Open House
Sunday, October 19th

1:30 - 4:00 p.m.

 

John Paul II High School       900 Coit Road            Plano, Texas 75075   www.johnpauliihs.org 
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WHO WE ARE

WHY IS IT FREE?

WHO GETS IT?

Publishers and founders John and Jennifer Garrett began  
Community Impact Newspaper after realizing the need for news 
with a hyperlocal focus in north Austin. It has grown to include 
eight editions in Central Texas and six in the west Houston 
area. The Dallas/Fort Worth area has editions in Grapevine/
Colleyville/Southlake/Westlake and in Frisco. Now this same 
unbiased coverage is being distributed to residents in Plano. 

Readers will not be billed because the paper is ad supported. 
Editorial content is never paid for and has a journalistic integrity 
uncommon for a free publication.

The paper is mailed monthly to all homes and businesses in 
the coverage area. We do not mail to post office boxes, but 
copies are available at the Plano Chamber of Commerce, at the 
Community Impact Newspaper office in Frisco and online at 
impactnews.com. 

PUBLISHERS AND FOUNDERS

John and Jennifer Garrett
PUBLISHER - DFW METRO

Toni Barrron
GENERAL MANAGER

Leanne Libby, llibby@impactnews.com

Editorial
FOUNDING EDITOR  Cathy Kincaid

EXECUTIVE EDITOR  Shannon Colletti
EDITOR  Renee Hansen

COPY EDITOR  Richard Guerrero
STAFF WRITERS  Lindsey Juarez, Krista Wadsworth

CONTRIBUTING WRITER  Abigail Allen

Advertising
ACCOUNT EXECUTIVE  Stephanie Hensley

ACCOUNT COORDINATOR  Jennifer Voith

Design
CREATIVE DIRECTOR  Derek Sullivan

GRAPHIC DESIGNER  Virginia Otto-Hayes
STAFF DESIGNERS  Aubrey Cade, Jean Henric
AD PRODUCTION MANAGER  Tiffany Knudtson

Business
CHIEF OPERATING OFFICER  Claire Love
CIRCULATION SPECIALIST  Cody Leitholt

About us
John and Jennifer Garrett began Community 

Impact Newspaper in 2005 in Pflugerville, Texas. 
The company’s mission is to build communities of 
informed citizens and thriving businesses through 

the collaboration of a passionate team. Now, with 17 
markets in the Austin, Houston and Dallas/Fort Worth 

metro areas, the paper is distributed to more than  
1.25 million homes and businesses.

Contact us
7460 Warren Parkway, Ste. 160

Frisco, TX 75034 • 682-223-1418
impactnews.com

PRESS RELEASES  plnnews@impactnews.com
ADVERTISING  plnads@impactnews.com

COMMENTS  plnfeedback@impactnews.com
SUBSCRIPTIONS  impactnews.com/subscriptions

©2014 JG MEDIA INC. ALL RIGHTS RESERVED. NO REPRODUCTION OF ANY PORTION 
OF THIS ISSUE IS ALLOWED WITHOUT WRITTEN PERMISSION FROM THE PUBLISHER.

FROM THE GENERAL MANAGER

Leanne Libby
GENERAL MANAGER

llibby@impactnews.com

COMMUNITY FEEDBACK

TAKE THE POLL

What steps do you take with your 
landscaping to conserve water?

  I follow the city’s weekly watering recommendations.

  I use a moisture meter to measure soil moisture.

  I perform regular check-ups on sprinkler systems.

  I do nothing, besides following city restrictions.

  I plant drought-resistant plants and landscaping.

  Take the poll online at impactnews.com/pln-poll

Look for the results right here in next month’s print edition of 
Community Impact Newspaper.

Plano has been under Stage 3 water restrictions since 2013.
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It has been a thrill over 
these last few months, 
riding this tidal wave 
of information about 
Plano all the way to your 
mailbox and mine. I have 
lived here a long time, 
this is my family’s home, 
and yet I have never seen 
a lot of the information 
that Community Impact 
Newspaper will be 
providing our city. As a 

resident, I am more informed and empowered. 
As the general manager of the Plano edition of  

Community Impact Newspaper, I have an important job 
to do: to keep the wave coming month after month.

So much is happening in this diverse and growing 
city, from commerce to community, and Community 
Impact Newspaper  will be bringing useful, local content 
in a format you can embrace to every home and busi-
ness in Plano. We will do this every month, for free, 
via the U.S. Postal Service. And everyone will get it. 
Whether it is reporting on the upcoming water rate 

increase, property tax revenue increase, or updates on 
new development and transportation projects, our goal 
is to bring the facts to the page so we all know what is 
happening in our backyard. Our mission is clear: to 
build communities of informed citizens and thriving 
businesses through the collaboration of a passionate 
team.

As companies such as Toyota Motor Corporation and 
Fed Ex Office and Print Services move headquarters to 
Plano, there will be thousands of new residents in the 
community. Community Impact Newspaper will keep 
everyone informed on schools, transportation, govern-
ment, health care and business development. Not to 
mention, great features on local businesses and events 
will keep us all engaged and entertained in our city. 

If you have questions or ideas to help us improve our 
coverage, please call 682-223-1418 or send an email 
to llibby@impactnews.com. We want to hear from 
you. Visit impactnews.com for additional content. As 
expected, it is free.

LOCATED IN THE HEART 
OF FRISCO, TX

WEDDINGS • CORPORATE • SPECIAL EVENTS

NORTHWEST CORNER OF STONEBROOK PKWY AND DNT •  FRISCO, TEXAS 75034  •  (972) 837-8034  •  WWW.VERONAVILLA.COM

COMING SOON! FOLLOW US ON        
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IMPACTS

 
 

 
 

 

 
 

 
 

 

 
In

de
pe

nd
en

ce
 P

kw
y.

289

W Parker Rd.

W Park Blvd.

   
 

 
 

 
                 W Spring Creek Pkwy.

Legacy Dr. 

Hedgecoxe Rd.

P
re

st
on

 R
d

. 

M
id

w
ay

 R
d

. 

A
lm

a 
D

r.

C
oi

t 
R

d
.

Plano

McDermott Rd.

   E. Parker Rd.

E. Plano Pkwy.

C
us

te
r 

R
d

.

75

O
hi

o 
D

r. 

    Headquarters Dr. 

     

  

  R
idg

ev
iew

 Dr.

K
 A

ve
. 

N
 J

up
ite

r 
R

d
. 

E 15th St. 

S
hi

lo
h 

R
d

. 

    E. Renner Rd.       

   
  

 L
os

 R
io

s 
B

lv
d.

W 15th St. 
W. Plano Pkwy. 

 
 

 
 

 
 

 
   

   
 

 

   
   

  
P

ar
kw

oo
d

 B
lv

d
.

E. Park Blvd.

Tennyson Pkwy.

   Windhaven Pkwy.

75

Map not 
to scale

18

17
12

2

7

4

15

22

6

14

20

5

10

21

19

16
W. Park Blvd. 11

3

PLANO: 2100 Preston Rd, Suite 612 
(972) 769-2244
IN THE TRADER JOE’S CENTER  

NEXT TO BOSTON MARKET

SOUTHLAKE: 2175 E. Southlake Blvd., 
Suite 110, (817) 488-1999
IN THE KIMBALL CROSSING CENTER  

NEXT TO ZOE’S KITCHEN

STRAIGHT RAZOR SHAVES

HOT TOWEL FACIALS

HAND DETAILS

HAIRCUTS

20% Off
ONE OF OUR PREMIER 
BARBERING SERVICES FOR 
NEW FINLEY’S CLIENTS.
Must present coupon at time of checkout. 
Limit one discount per customer.  

Can not be combined with any other discount  
or offer. This offer is not valid for returning  
clients. Offer valid at both Southlake and  
Plano Finley’s Barber Shop locations.  
Expires: 10-26-2014. Coupon Code: CIPLNEW

OPEN DAILY. Walk-ins welcome but 
appointments are recommended.  

Book online at: FINLEYSFORMEN.COM

PHOTO COURTESY IMPERIAL BARBERING PRODUCTS.

FinleysComImpt_083114.indd   1 8/31/14   11:28 AM
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Now Open

1  Legacy Preparatory Charter Academy 
opened its newest location at 601 Accent 
Drive. The academy prepares students to 
become college and career ready through 
the development of intellectual and 
emotional independence. 469-206-2250. 
www.legacypreparatory.com

2  Brook Mays Music Company, a full-
line musical instrument dealer, opened 

its newest location at 6921 Independence 
Parkway, Ste. 120. The business carries a 
variety of musical instruments, sheet music 
and supplies for bands and orchestras. 
972-618-3222. www.brookmays.com 

3  The Village Church Plano campus 
opened at 5333 Independence Parkway. 
Service times are Sun. 9 a.m., 11:15 a.m. 
and 5 p.m. Little Village service is offered 
at all three services, and Kids Village 
service is offered at the 9 a.m. and 

11:15 a.m. services. 972-537-1100.  
www.thevillagechurch.net/plano

4  Wholesome Grub opened at 4609 
W. Park Blvd. The restaurant serves food 
designed for people with special dietary 
needs with a menu that features items, 
such as the bison burger, a seaweed soba-
noodle salad and a basil chicken wrap.  
972-964-4782. www.wholesomegrub.com

5  Dr. Smart Phones opened at 2411 Coit 
Road, Ste. 120. The store buys, sells, trades, 
repairs and unlocks smart devices such as 
phones and tablets as well as computers, 
laptops and more. 972-805-1668.  
www.drsmartphones.com

6  Holiday Warehouse opened Aug. 15 
at 2819 W. 15th St. The 30,000-square-
foot facility will feature Christmas items 
year-round, as well as a large selection of 
ribbon and a floral department. The store 
will carry pieces from Mark Roberts’ and 
Katherine’s Collection. 469-814-0494.  
www.holidaywarehouse.com 

7  Dr. Sarah J. Eubank is now accepting 
patients at the established Eubank Dental 
Group at 2101 Teakwood Lane, Ste. 100. 
She has joined her father, Dr. Jimmy 
Eubank, in his dental practice.  
972-596-1811. www.therightfitdentist.com

8  Plano’s Dark Hour Haunted House 
is now open for the Halloween season at 
701 Taylor Drive. In its second year, the 
haunted house features three distinct 
sections: Voodoo Vengeance, Coven 
Manor and Dominion of the Dead.  
469-298-0556.  
www.darkhourhauntedhouse.com

9  Tompson Liquor Mart is now open 
at 3100 Independence Parkway, Ste. 303. 
The store is locally owned and offers both 
wholesale and retail liquor, beer and wine. 
972-599-0900

10  18|8 Fine Men’s Salons opened in 
late August at 1941 Preston Road, Ste. 
1003. The salon, the company’s first Texas 
location, is designed specifically for men, 
offering haircuts and styling, facial, scalp 
and nail treatments, shaves and more.  
469-331-8225. www.eighteeneight.com

Coming Soon

11  YogaJax is having its grand opening in 
October at 2001 Coit Road, Ste. 155. The 
studio offers yoga lessons for various skill 

SRT
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PGBT
TOLL

PGBT
TOLL
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Compiled by Abigail Allen

A new Golden Corral restaurant is still under  
construction and expected to open in October.
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Dr. B.J. Hahn owns Spa on the Creek, which  
provides chiropractic care and spa treatments.

17

Aaron and Oscar Miranda own Wholesome Grub 
with their other brother Jeremiah (not pictured).

4

972-801-9798
www. l e g a c y p l u m b i n g . n e t

FREE Service Call
$50 Value

First Time Customers Only
Minimum Purchase $100

Not valid with any other offers or prior service
*Restrictions May Apply

First Time Customers Only
Max Discount $100

Not valid with any other offers or prior service
*Restrictions May Apply

10%
off

Any One 
Repair

Service with 
Integrity

Our Promise:
We only hire skilled licensed professionals. 
We will show up on time.
You will always know the price before we start.  
We will leave the area cleaner than we found it.

LEGACY
PLUMBING
GUARANTEE

Residential Repair Specialists 
Serving North Texas With Over 20 Years Of Experience

PLUMBING
LEGACY 

Looking for a 
plumber?

2011 
Small Business 
of the Year

2011
Emerging
Business

Lic #M37588
News or questions about Plano? 
E-mail plnnews@impactnews.com.

levels and in different styles such as static 
yoga, vitality yoga and hot yoga.  
469-331-9913. www.yogajax.com

12  Sweet Arleen’s Cupcakes and 
Bread Puddings is expected to open in 
October at 1921 Preston Road, Ste. 2004. 
The business is a three-time winner of 
Food Network’s “Cupcake Wars” and 
offers boutique-style cupcakes and bread 
puddings. 805-418-5225. 
www.sweetarleens.com 

13  Golden Corral plans to open at 3425 
Premier Drive in October. The buffet-style 
restaurant offers a variety of breakfast, 
lunch and dinner items as well as dessert. 
919-781-9310. www.goldencorral.com

14  Jersey Mike’s Subs will open a new 
store at the end of September at 7120 Coit 
Road, Ste. 116. The shop, which will be 
Plano’s third location; offers cold and hot 
sandwiches, wraps and salads made to 
order. 1-800-321-7676.  
www.jerseymikes.com

Relocation

15  The LED Skin Care Center moved to 
2304 Midway Road. The center provides 
noninvasive and nontoxic treatments 
for skin therapy and specializes in acne 
treatments and anti-aging. 214-587-3786. 
www.ledskincarecenter.com

16  Rally House moved its Plano location 
to 2432 Preston Road. The store provides 
apparel, accessories, gifts and decor for 
local college and professional sports 
teams, including the Texas Rangers, Dallas 
Cowboys and Texas A&M Aggies. 
972-673-0070. www.rallyhouse.com 

17  Spa on the Creek opened at 609 W. 
15th St. Dr. B.J. Hahn moved her business 
from Richardson, where it was called 
Family Wellness Chiropractic, to Plano. 
The wellness spa provides a full range of 
treatments, including facials, body scrubs, 
mud pie body masque and massages in 
addition to chiropractic care and fitness. 
972-437-4944. www.myspaonthecreek.com

18  D&J Sports Inc. moved to 5813 
Preston Road, Ste. 565, in August. D&J 
Sports sells swimwear for men, women and 
children, water shoes, pool equipment and 
more. 972-732-7946. www.djsports.com

Anniversaries  

19  King Arthur Clocks & Jewelry, located 
at 1201 Central Expressway, celebrates 30 
years of business in September. The store 
provides watch, clock and jewelry repair, 
and it also sells all three items. Owner 
James L. Forrest said the store is one of 
the largest sellers of grandfather clocks in 
North Texas. 972-423-2205. 
www.kingarthurclock.com

20  Nex Rev Inc. celebrates 20 years in 
business at its Plano headquarters at 
601 Development Drive. The business 
focuses on multisite energy management 
and control systems. Customers include 
box retailers, quick-service restaurants, 
convenience stores and theater companies. 
972-578-0505. www.nexrev.com 

21  Taverna Rossa celebrated its 
anniversary in early September at 
4005 Preston Road, Ste. 512. The tavern 
offers craft pizza and beer, with menu 
items such as the Farmer’s Pie, a red-sauce 
pizza with local Texas sausage, red pepper, 
white onion and fresh garlic, and the All-
American, a red-sauce pie with pepperoni, 
Luscher’s sausage, turkey, Canadian bacon, 
local bacon, fontina and mozzarella.  
972-403-3321. www.tavernarossa.com

22  Benchmark Bank, at 5700 Legacy 
Drive, Ste. 10, is celebrating its company-
wide anniversary of 50 years. The Plano 
location has been open since 2002. Services 
at the bank include personal banking, 
mortgages and business banking.  
972-673-4000. www.benchmarkbank.com



Community Impact Newspaper • impactnews.com6  NEWS

PCA-Full Pg - Sept 2014 -ad.indd   1 9/5/14   12:31 PM



Plano Edition • September 2014 NEWS  7

1   Spring Creek and  Independence 
Parkways
Work continues to reconstruct the Spring 
Creek Parkway and Independence 
Parkway intersection. The project includes 
creating double left turn lanes and a right 
turn lane in all four traffic directions.

The original plan for the intersection was 
to create an overpass on Spring Creek 
Parkway, but because the City Council 
decided not to create that overpass, the 
area will now be constructed into a normal 
intersection.

This project is being done in two phases. 
The first phase to reconstruct the Spring 
Creek Parkway and Custer Road 
intersection was recently completed.

Phase I 
Timeline: Construction completed

Phase II 
Timeline: December 2014 
Cost:  $5.2 million 
Funding: City of Plano and the North 
Central Texas Council of Governments

2   Legacy Drive 
Construction will continue for the next few 
months at Legacy Drive and the Central 
Expressway frontage road. The project 
includes building a new on-ramp on the 
southbound side of the frontage road and 
removing the stop sign to align traffic with 
the traffic signal.
Timeline: Construction is expected to be 
complete by early 2015.
Cost: $65 million
Funding: Texas Department of 
Transportation  

 
 
 
 
 
 
 
 
 

3   15th Street 
Portions of 15th Street will close between 
9 a.m. and 4 p.m. to allow crews to 
remove medians and place temporary 
asphalt between G Avenue and Central 
Expressway. This reconstruction will 
move traffic to the center of the road 
while crews add a wider sidewalk to the 
north side of the street.
Timeline: December 2015
Cost: $4 million
Funding: Regional Toll Revenue, Collin 
County, city of Plano

TRANSPORTATION UPDATES
Major projects in the area Compiled by Lindsey Juarez

   2014 GMC Sierra
   Crew Cab

Up to $10000 off MSRP. Price 
Includes $3000 consumer cash, 
$1000 Bonus Cash and $6000 
Dealer Discount.

Retired service loaner,
Stk#G264767. 
Ends 10/5/14.

    2014 Buick Enclave
Up To $8250 Off (with ownership of 99 or
newer non GM vehicle) $7250 off without
ownership of 99 or newer non GM vehicle.
Includes Sunroof, Navigation, 20 Inch Wheels.
Sale Price includes up to $4750 dealer
discount, $1500 Consumer Cash, $1000
Conquest Rebate (must own a
1999 or newer non GM vehicle),
and $1000 Bonus Cash.

Retired Service Loaner. 
Stk#B267306. Ends 10/5/14.

EWING BUICK GMC
4464 West Plano Parkway, Plano, TX 75093

ewingbuickgmc.com •  469.331.9529

    2014 GMC Acadia
Up to $7750 Off MSRP!!! Includes $1500
Consumer Cash Rebate, and $1600 
Bonus Cash, and $4650 dealer discount. 
Heated and Cooled Seats, Forward 
Collision Alert. Retired Service Loaner.

Retired Service Loaner. Stk#G291314. 
Ends 10/5/14.

    2014 GMC Acadia

0% ON ALL 2014 0% ON ALL 2014 0% ON ALL 2014 
BUICK MODELSBUICK MODELSBUICK MODELS

20% OFF ANY  20% OFF ANY  20% OFF ANY  
MAINTENANCEMAINTENANCEMAINTENANCE
AND REPAIRSAND REPAIRSAND REPAIRS

MAXIMUM DISCOUNT $200. OFFER EXPIRES 10/31/14.MAXIMUM DISCOUNT $200. OFFER EXPIRES 10/31/14.MAXIMUM DISCOUNT $200. OFFER EXPIRES 10/31/14.
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DEVELOPMENT

NOW OPEN
FIRST CHARTER SCHOOL IN PLANO!

601 ACCENT, PLANO TX 75075 • 469-249-1099
WWW.LEGACYPREPARATORY.COM

LEGACY PREPARATORY 
CHARTER ACADEMY
Plano • Mesquite • Dallas
Now enrolling grades K – 9

WHY LEGACY?
NO COST - Exceptional Choice in Public Education

Safe Atmosphere - Strongly Enforced Anti-Bullying Policy
Early Childhood Dual Language and with Spanish at Every Grade
Rigorous and Challenging - Project Based Learning Environment

Innovative Learning Methods Enabling Discovery, Imagination and Creativity

• Provide a FREE rental analysis
• Advertise your rental property on over 230+ websites
• GUARANTEE your tenant for 6-9 months with our TENANT 

WARRANTY
• Conduct 100-Point tenant background check on all tenants
• Provide full-service property management for ONLY $80 per 

month
• Collect monthly rent payments
• Coordinate all maintenance
• Provide � nancial reporting
• Much, much more!!!

Call for a FREE Rental Analysis, 
469-480-RENT (7368) 

or visit 
www.dallas.renterswarehouse.com.

Hello 
Homeowner,
Let Us Rent & Manage Your Home.

When you choose Renters Warehouse we will:

Revitalization movement spurs more 
interest in downtown Plano activity
By Renee Hansen

A recent push for revitalization in 
downtown Plano has transformed a once-
dusty farming community into a city that 
buzzes with activity, said Phyllis Jarrell, 
manager of special projects in the city. 

“If anyone had said 15 years ago that 
downtown Plano was going to be a 
hotspot, I think people would’ve looked at 
them and said, ‘You’re crazy,’” Jarrell said.

City Council approved an additional 
financial incentive bonus of $630,000 
to Phillips May Corporation in July to 
urge the contractors to finish reconstruc-
tion sooner along 15th Street, between G 
Avenue to Central Expressway, according 
to city records.

Jarrell said the project will include 
street repairs, the addition of a hike and 
bike trail and enhanced landscaping. 
Utilities will also be hidden from view. 

“It will be a painful process, but it will 
really be a nice gateway into downtown,” 
Jarrell said. 

New housing opportunities are pop-
ping up along downtown roads as well. 
Junction 15 is a mixed-use development, 
located on 1001 14th St., that comprises 

280 apartments and includes 9,000 square 
feet of commercial space for tenants on 
the first floor, Jarrell said. The apartment 
community provides studio, one-, two- 
and three-bedroom units, and Jarrell said 
tenants are expected to move in starting 
in late October or early November. 

Julie Holmer, owner of Angela’s at the 
Crosswalk restaurant, remembers down-
town before a Dallas Area Rapid Transit 
station existed and said the city has made 
leaps and bounds since revitalization 
began. Holmer said she hopes the changes 
to the area will bring more foot traffic to 
downtown, but that it will also retain the 
same atmosphere.

“Hopefully, developers will be selective 
to retain that small-town, historic feel,” 
Holmer said.

Michael Hamilton owns La Foofaraw, 
a downtown boutique that specializes 
in home decor and retail. Hamilton said 
he anticipates the increased housing will 
boost sales for current downtown busi-
nesses as well as the new future tenants on 
Junction 15’s first floor. 

“I’m hoping more retail comes in there 
because [those stores help downtown] 

become more of a destination for all of 
Plano,” Hamilton said. 

City Council also approved a re-zoning 
request Aug. 25 for InTown Homes to 
construct 61 single-family detached 
houses at Rice Field, located at 18th Street 
and G Avenue. Jarrell said the new hous-
ing opportunities support businesses, 
increase DART ridership and attract new 

residents to existing downtown neighbor-
hoods.

Hamilton said he isn’t looking forward 
to construction, but he said the result will 
be better for the community.

“[Construction is] part of being pro-
gressive, it has to happen,” he said. “Let’s 
hope for good weather so that it gets done 
quick.”

Downtown 

Plano Parking

New 

Development
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15th Pl.

17th St.

16th St.

I A
ve.

J A
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14th St.

As downtown expands with 
new development, Special 
Projects Manager Phyllis 
Jarrell said additional 
parking will be created 
as new developments 
come in, including a new 
parking garage.

Junction 15 
• 280 apartments
• 9,000 square feet of 

commercial space

InTown Homes
• 61 single-family detached 

houses

Future parking garage

15th St.

13th/14th 
connector Current parking

New developments

Future parking

Source: city of Plano

InTown Homes

Junction 15
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CITY & COUNTY
News from Plano and Collin County Compiled by Renee Hansen and Lindsey Juarez

Plano City Council
Regular meetings are scheduled on the 
second and fourth Monday of each month. 
7 p.m.
Plano Municipal Center, 1520 K Ave., Plano
Live webcasts are available online.
www.plano.gov

Plano Independent School 
District
Meetings are scheduled on the first Tuesday 
of each month. 7 p.m.
Plano ISD Administration Building,  
2700 W. 15th St., Plano.
www.pisd.edu

Collin County Commissioners 
Court 
Meetings are generally scheduled each 
Monday. 1:30 p.m.
Jack Hatchell Collin County Administration 
Building, 2300 Bloomdale Road, McKinney. 
www.co.collin.tx.us

For instant coverage of these 
meetings, follow us on Twitter 
@impactnews_pln

TweetingsMeetings

Plano City Council approves 
$469 million budget with ease 
PLANO   City Council approved a $469 million operat-
ing budget for fiscal year 2014–15 at its Sept. 8 regular 
meeting that Mayor Harry LaRosiliere said will cause the 
new fiscal year to be “an even greater year.”

The approved budget retained the tax rate at 48.86 
cents per $100 valuation, which has remained the same 
since 2009–10, Plano Budget Director Karen Rhodes-
Whitley said. City Council also ratified a tax revenue 
increase of 4.046 percent due to an increase in property 
revenue from the previous year.

The new budget allows for 39 new full-time positions 
within the city and a 3 percent salary increase for civil 
and noncivil service employees.

The budget includes a 10 percent monthly water rate 
increase and a 2.5 percent monthly wastewater treatment 
increase. The change is because of North Texas Munici-
pal Water District project costs to construct a pipeline to 
move water from Lake Texoma to the Wylie treatment 
plant that prevents the spread of zebra mussels and get 
the water supply back online. 

Before adjourning the meeting, LaRosiliere  
commented on the road infrastructure investment 
within the new budget adoption.

“One of the most exciting things to me is we’ve 
dedicated $57 million to our streets and roads,” he said. 
“I think it’s indicative of the reinvestment that we are 
making in our community.” 

Collin County tax rate could 
decrease again for residents
COLLIN COUNTY  The Commissioners Court is look-
ing to decrease the property tax rate next year from 
$0.2375 to $0.235 per $100 in county property value 
because of a revenue surplus.

If approved, 2015 would be the 22nd consecutive year 
the county did not increase the tax rate and the fifth time 
in the past eight years that the county cut the tax rate.

The growth in the county has generated enough rev-
enue that the county can afford to not increase the rate, 
said Mark Reid, county commissioner for Precinct 1, 
which includes Frisco.

The Commissioners Court began discussing the 
proposed fiscal year 2015 budget Aug. 18 with a two-day 
budget workshop.

The court was scheduled to approve the tax rate and 
budget on Sept. 22.

The total operating budget—which includes the gen-
eral fund, roads and bridges fund and the permanent 
improvement fund—is proposed to increase by 2 percent 
to $198.6 million.

Public Safety
$123,291,006
26.3%

Building & Development
$12,943,773

2.8%
Library
$10,844,583
2.3%

Public Works
$6,356,926
1.3%

Drainage
$9,095,318

1.9%

Parks & Recreation
$36,029,475

7.7%

2014–15 
Combined Budget 

Expenditures
by Service Area

$468,890,942Water & Sewer
$117,529,633
25.1%

General Government
$86,673,024 

18.5%

Debt Service
$41,550,384

8.9%

Sustainability & 
Environment $24,576,820

5.2%

Complete Installation Available  
Free In-Home Estimate

Why Choose PEEK’S?
• Huge Inventory
• Lifetime Carpet Labor Warranty
• Consumers’ Choice Award 2006-2014 

Since 1969

1-800-NEW-FLOOR
SUPERFLOOR!

Free In-Home Estimate

CARPET • WOOD
TILE • STONE

2006-2014

www.PeeksCarpet.com

GRAND OPENING SALE!!!

HARDWOOD SALE!!!

Beautiful Plush
Textured Plush
Karastan Plush Carpet
Masland 100% Wool

$2.19 sq ft installed
$1.69 sq ft installed
$2.99 sq ft installed
$4.99 sq ft installed

 20”x20” Roman
Stone Porcelain

Hand Scraped Hickory    $5.99-$7.99

Wood Vinyl Plank
4 Colors In Stock

IN STOCK

INSTALLED

INSTALLED

sq ft installed

sq ft installed
$4.29

$4.99
sq ft installed

Open Sundays! 10,000 sq ft
of Beautiful Choices
2595 Preston Rd Ste. 200
Frisco, TX 75034
972.712.2341

Look for our Grand Opening 
in Flower Mound!
5701 Long Prairie Road
Flower Mound, TX 75028
Next to Old Navy
972.353.5667

Source: city of Plano
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average Joes

MEDIAN HOME 
APPRAISAL SOLD

$216,900

PLANO’S

24 MINUTES  
THE AVERAGE ESTIMATED 

TRAVEL TIME TO WORK

2.66 
People 

per home $81,339 
annual 

household income 

36.7 
average

age

Total households - 104,015
Household structures

Education 7%
Have an 

associate degree

33%
Have a 

Bachelor’s degree

20%
Have a 

graduate degree

Age ranges
5 to 17

19.5%
18 to 64

64.8%
over 64

9%

White
58.3%

2.8%

16.8%

14.7%

7.4%

asian

other

Hispanic

african 
american

Couples with children 41.3% Couples without children 39.5%

Single parents 12.4%
Singles 6.8%

98 
different languages spoken by 
students as their home language.

Diversity in 
school
Plano ISD serves a student population 
of 54,683 that is 24% economically 
disadvantaged, 12% Limited English 
Proficient (LEP) and 23% at risk.

Source: city of Plano

Does intestinal upset rule your life?

Physicians are members of the medical staff at one of Baylor Health Care 
System’s subsidiary, community or affiliated medical centers and are neither 
employees nor agents of those medical centers, Baylor Regional Medical 
Center at Plano, or Baylor  Scott & White Health. © 2014 Baylor Scott 
& White Health.   BRMCPL_989_2014  CE 08.14

Does heartburn, ulcers or other GI upset make it difficult to enjoy a good meal? Whether you 

are experiencing recurrent indigestion, heartburn, ulcers, irritable bowel syndrome or other 

unpleasant gastrointestinal symptoms, Baylor Regional Medical Center at Plano can offer 

relief. The highly trained physicians on our medical staff, along with certified nurses, provide 

a wide range of advanced diagnostic and therapeutic services for all kinds of gastrointestinal 

disorders. Our specialized services include colonoscopy, sigmoidoscopy, and polypectomy. 

Don’t suffer any longer. 

For a referral or for more information,  
call 1.800.4BAYLOR or visit  
BaylorHealth.com/PlanoDigestive.

4700 Alliance Blvd., Plano, Texas 75093

We Sell the Best and 
Service the Rest!

A Step in the Right 
Direction!

469-513-2222
www.CompassAirService.com

• No Interest up to 60 months
• No Down Payment
• Up to 10-year Parts and Labor Warranty
• Free Estimates on new units

Up to 

$1250
TRADE-IN
and 60 Months No Interest

• Trane XV18 and Trane XV20i    
   Systems
• 10 Year Parts and 2 Year
   Labor Warranty
• Plus free Wi-Fi Thermostat

Available witth approved credit on complete 
Trane Comfort Systems. Terms are 60 equal 

payments at 0% APR.

$1000
TRADE-IN

and 36 Months
No Interest

• XR-15-16-17
• 10 Year Parts Warranty
• 2 Year Labor Warranty
• Plus FREE High Effi ciency Air
   Filter System

Available witth approved credit on complete 
Trane Comfort Systems. Terms are 36 equal 

payments at 0% APR.

$500
TRADE-IN

and 12 Months
No Interest

• XR13 or 14 SEER
• 10 Year Parts Warranty
• 2 Years Labor Warranty
• Plus FREE High Effi ciency Air
   Filter System

C   MPASS AIR SERVICES
TACLA 43996E
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18 ‘Politically Incorrect: Not What 
You’d Expect’

The Plano Art Association hosts an exhibit 
designed to encourage guests to share 
perspective and engage the community in 
dialogue about important issues. Organizers 
hope to inspire guests to exchange ideas 
with someone they would not likely meet 
outside the gallery. 5–7:30 p.m. Free. Plano 
Art Association Gallery, 1013 15th Place, 
Ste. 105. 214-929-0668.  
www.planoartassociation.com

18 Plano International Festival
Guests enjoy cultural displays, a 

naturalization ceremony, parade of flags, an 
art exhibit, multicultural music and dance 
performances. 11 a.m.–5 p.m. Free.  
Haggard Park, East 15th St.  
www.planointernationalfestival.org

trails and streets. There is also a 1-mile fun 
run that takes participants onto the Oak 
Point Park recreation trails and features 
trail decorations for a Halloween-themed 
experience. Children receive a free T-shirt, 
and adults run free with a registered child. 
Prizes will be given for runners who choose 
to participate in a costume contest. 5–9 p.m. 
$10–$25. Oak Point Amphitheatre, 2801 E. 
Spring Creek Parkway. 972-941-5601.  
www.hauntjaunt.com

11 Farm Fest 2014
The Heritage Farmstead Museum 

hosts a family event that celebrates 
Plano’s agricultural heritage. The second 
annual festival features a county fair 
atmosphere and includes historic 
demonstrations, tours, animal exhibits, 
arts and crafts, rides, live entertainment 
and food. The festival kicks off new 
events on the farm including a new 
theme called “The Female Frontier,” 
which is supported by two new exhibits. 
9 a.m.–3 p.m. $8 (HFM member), $10 
(general admission). Heritage Farm 
Museum, 1900 W. 15th St.  
972-881-0140.  
www.heritagefarmstead.org/event 
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September

26 through Oct. 5  
Downtown Plano Feastival

The festival features music, food and 
art from Collin County and North Texas. 
Live entertainment includes a headline 
performance by Jonathan Tyler and the 
Northern Lights. Other activities include the 
Great Pumpkin Race and Special Olympics 
of Texas Fire Truck Pull. 10 a.m.–8 p.m. Free. 
15th Street. 972-543-8840.  
www.visitdowntownplano.com

October

07 through 09 
Just Between Friends Sale

The biannual sale includes children’s and 
maternity items that are consigned by 
families in the community. Sales are held in 
Plano in the fall and spring. Portions of the 
unsold items go to charity. 2–9 p.m. (Tue.),  
9 a.m.–7 p.m. (Wed.), 9 a.m.–noon (Thu.). 
Free admission. Plano Centre, 2000 E. 
Spring Creek Parkway.  
www.plano.jbfsale.com

08 Third Annual Haunt Jaunt 
Nighttime 5K and Fun Run 

The city of Plano hosts the Halloween-
themed event that guides runners through 
Oak Point Park and Nature Preserve. 
Participants enjoy Halloween scenes, 
lighting and sound effects along paved park 

CALENDAR
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Worth the TRIP

Find more or submit Plano events at  
impactnews.com/pln-calendar.

To have Plano events considered 
for the print edition, they must be 
submitted online by the first Friday  
of the month.

Online calendar

Compiled by Renee Hansen

Gary Burns Frisco Fun Run
The Frisco Education 
Foundation hosts the annual 

event in celebration of the foundation’s 
15th birthday. The event benefits the Frisco 
Education Foundation and will include a 
1-mile walk/fun run and a 5K.  
8 a.m. (walk starts), 8:30 a.m. (5K starts). 
$20 (child/student), $30 (adult). Individual 
and team preregistrations are available. 
Toyota Stadium, 9200 World Cup Way, 
Frisco. 469-633-6000. www.friscoisd.org

O C T
25

average Joes

Taverna Rossa • 4005 Preston Road
972-403-3321 • www.tavernarossa.com 
Oct. 4  Chant • Oct. 11  Zydeco 
Stingrays Oct. 31  Buster Brown Band 
 
Love & War in Texas • 601 E. Plano 
Parkway  •  972-422-6201 
www.loveandwarintexas.com 
 Sept. 28  Monte Montgomery with Chaz 
Marie • Oct. 5  Billy Joe Shaver with Van 
Darien • Oct. 24  Aubrey Lynn England’s 
Witch Like Me benefit

Featured 
              LIVE MUSIC

THE CHOICE IS YOURS AT
NO ADDITIONAL COST.

OR ORAt home Study Master Bath with tubLiving Room Shower with seat

Pricing, features and availability subject to change without notice. See New Home Counselor for complete details. © 2014 Beazer Homes.

One home. Lots of choices!  How will you personalize your new Beazer home?

With Choice Plans, you can design a home that fits your needs and lifestyle. Visit us today to see how Choice Plans give you cost-free options to personalize your new home!

Now available at all 14 Dallas-Fort Worth Communities

• 4 Little Elm communities, 3 in McKinney, 2 in North Fort Worth, 1 in Fate, 1 in Sunnyvale, 2 in Denton, 1 in Prosper
• Join our VIP list for up-to-date information. Miramonte and Creekside at Craig Ranch Coming Soon!

More information: 972.250.5515 or rebecca.gibson@beazer.com

Starting from the $180s
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The Wooden Spoon
Shop serves as a liaison between Plano and 
Scandinavia for tourists and residents alike 

BUSINESS

While running her business, Gwen Welk Workman has written three children’s books, all sold at the store.

After six years of renovations, the Foreman House was restored and remains at its place on K Avenue.
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L ocated inside a restored home 
in Plano, The Wooden Spoon 
transports customers to places far 

beyond the city limits. Floorboards creak 
as the customer walks among displays 
of Norwegian sweaters, Swedish dishes, 
colorful figurines and shelves of Scandi-
navian food items. 

Storeowner Gwen Welk Workman, an 
American of Norwegian and German 
descent, set up her Scandinavian shop 
in the Foreman House in 1992 featuring 
items from Norway, Sweden, Denmark, 
Iceland and Finland. A grocery store 
makes up the left side of 
the store where Work-
man sells items such 
as fruity beverages, 
cans of Norwegian fish 
balls and homemade 
cookies. Walking to the 
right of the store, one 
finds merchandise such 
as dolls, Viking hats, 
destination calendars and T-shirts.

Through her business, Workman said 
she meets all different types of people who 
travel to or live in Plano, and she said she 
enjoys making connections. 

“When you move, you’re totally dis-
jointed,” she said. “There’s a lot of lonely 
people and so they come in [to the store] 
and we might share a cup of coffee and a 
cookie. Then they’ll tell [me] what their 
problem is and I’ll give them a contact. I 
call it ‘your Scandinavian connection.’” 

Workman said visitors from all over the 
world come into her shop. 

“[The store] attracts more than just 
Scandinavians,” Workman said. “Any-
body who is traveled, anybody who wants 
to experience another culture, that’s who 
comes in.”

Organizations like the Sons of Nor-
way and the Swedish Chamber of Com-
merce meet on the second floor of the 
shop. Workman also arranges for various 
instructors to provide language lessons at 
the store, including beginning and inter-
mediate lessons in Swedish, Norwegian 

and Finnish. 
Workman said 

Plano’s diversity 
has made people 
more aware of other 
cultures, especially 
children in school.

“[Students] get 
seated in a classroom 
with so much diver-

sity. If we’re not reaching these kids about 
their heritage and their culture, how can 
they begin to understand someone else?”

Workman celebrated 26 years in busi-
ness Sept. 13 and said orders continue to 
flow in. She is already juggling requests 
for hams for Christmas celebrations. Her 
business keeps her busy, but Workman 
said she loves what she does.

“I just feel like I belong here, and that 
what I’m doing is what needs to be done,” 
she said. 

“Anybody who is  
traveled, anybody who 
wants to experience 
another culture, that’s 
who comes in.” 
— Gwen Welk Workman, owner 

The Wooden Spoon
1617 K Ave.
972-424-6867
www.woodenspoon.ws

Hours: Mon.–Sat. 10 a.m.–5 p.m.
Closed Sundays

A variety of cultural cooking books fill the shelves. Keychains and trinkets are available by the counter.

15th St.

18th St.

K
 A

ve.

75

Free 30 Minute Consultation
Call  or email for more details!

Dean Wisdom, ThM, MEd, LPC, RPT
Couples, Parents, Children
(214) 212-3008
Plano & Frisco Locations
dean@wisdomprocounseling.com
www.wisdomprocounseling.com

About to give up on your relationship?

By Renee Hansen

$499 MEDIUM
SMOOTHIE

Some restrictions may apply. Can not be
combined with any other offer. 

One per person per visit.
Valid at this location only.

Expires 10-31-2014

Any Medium (32oz.) 
Smoothie

Fruit Smoothies
Veggie Blends

Greek Yogurt Smoothies
Supplements

Vitamins 
Healthy Snacks

4701 W Park Blvd., Plano • 972-398-1107
In the same center as Studio Movie Grill, right next to Rockfish

FREE
SMOOTHIE

Some restrictions may apply. Can not be
combined with any other offer. 

One per person per visit.
Valid at this location only.

Expires 10-31-2014

Purchase Any Size Smoothie 
and get 2nd Smoothie of 

Equal or Lesser Value FREE

    Smoothies With A Purpose.™
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Sean Cahill owns Buffalo Bluez, a fast-casual burger restaurant where he said fresh is an unspoken rule. 
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Buffalo Bluez
Burger restaurant aims to be the local spot 
where the community can come together

DINING

Giving back to the community 

While Cahill pursues an active presence within the community, he is also focused on giving 
back to it through an effort called “Dollarz for a Differencez.” Cahill collects cash donations 
from patrons for City House, a nonprofit transitional living program for young adults in 
Collin County. Cahill said he intends to collect $1,000 before the end of the year to give to 
City House. 

Buffalo Bluez

4200 Legacy Drive
972-618-2833
www.buffalobluez.com

Hours: Sun.–Thu. 11 a.m.–10 p.m.,  
Fri.–Sat. 11 a.m.–11 p.m.

L ocated near the corner of Legacy 
Drive and Coit Road, inside what 
used to be a Jack in the Box fast-

food restaurant, is Buffalo Bluez, a local 
burger joint and bar where owner Sean 
Cahill said community is a way of life. 

Families and groups of friends fill tables 
in the dining space, hanging lights are 
strung across an outdoor patio and cards 
and board games wait to be taken off the 
shelves. A touchscreen, interactive juke-
box is mounted on the wall ready to shift 
the mood or help a customer take a selfie. 

“We’re the local joint that everyone 
wants in their neighborhood,” Cahill said. 

At the age of 5, Cahill said he knew he 
wanted to be a chef, and by the time he 
was 12, he decided to own a restaurant. 
After receiving his AAS culinary degree 
from Johnson and Wales University and 
serving as a sous chef in places such as 
Pappas Bros. Steakhouse Dallas, Cahill 
made good on his childhood dream when 
he opened Buffalo Bluez in January 2013.

“I got the degree, I got the foundation 
started, and then it was just a matter of 
learning what you’re doing,” Cahill said. 
“This is the end goal. This is where I 
wanted to be.” 

And where he wants to be is with his 
customers, evident by Cahill’s constant 
presence around the restaurant on any 
given day. Cahill is now friends with 
many of his customers who he said he 
would not have otherwise met without 

being in the restaurant every day. How-
ever, he said that kind of visibility has also 
made everyday errands difficult.

“I can’t walk through the grocery store 
without someone stopping me,” Cahill 
said with a grin.

As owner, Cahill said he has shifted 
to managerial duties from a chef role, 
leaving the menu and food preparation 
to Kitchen Manager Kory Gilbertson. 
Gilbertson said he has been in the busi-
ness for 25 years and served in corporate 
restaurant kitchens.

Gilbertson said he prefers Buffalo Bluez 
because he has the opportunity to interact 
with the customers and be creative with 
the menu. He said this includes taking 
customer requests, which is how the deep-
fried Nutter Butter dessert came to pass.

From the potato to the meat, Cahill 
said everything is sliced in-house and 
made daily. The house-cut Friez and the 
chef-favorite sweet onion teriyaki burger 
are both staples on the menu, but other 
items, such as the hatch chile burger, are 
seasonal offerings. 

With football season underway, Cahill 
said the restaurant booms on Sunday with 
fans ready to watch their respective teams 
on each of the five TV screens. 

“I want to be the guy people know and 
go see,” Cahill said. “This restaurant has 
really grown into something that the 
community can enjoy and be proud of.”

Legacy Dr.

C
oit R

d.

Cahill said the Ranch Hand ($10) is a fan favorite. Cahill pulls out a slate of fresh ribs in the kitchen.

By Renee Hansen

Dollarz for a 
Differencez

BEYOND CARPET CLEANING
CARPET  |  TILE & GROUT  |  HARDWOOD  |  UPHOLSTERY

1-800-STEEMER® 

stanleysteemer.com

PROUD TO BE THE FIRST CARPET CLEANING SERVICE

Minimum charges apply. Must present coupon at time of service. Not valid with any other offer or coupon. Residential only. Combined living areas, L-shaped rooms, and rooms over 300 sq. ft. are considered 2 areas. Protector not included. Valid at 
participating locations only. Certain restrictions may apply. Call for details. asthma & allergy friendly™ Certification applies to Carpet Cleaning service only. ASTHMA & ALLERGY FRIENDLY and ASTHMA & ALLERGY FRIENDLY LOGO are Certification 
Marks and Trademarks of ALLERGY STANDARDS LIMITED. The ASTHMA AND ALLERGY FOUNDATION OF AMERICA is a Registered Trademark of AAFA. 

Cleaning Completed By 10/31/14       
 Promo Code: SAVE99

CARPET CLEANING

$99
CERTIFIED 3 ROOMS

asthma & allergy friendly™ 
Certification applies to Carpet Cleaning service only.
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Harry LaRosiliere
Mayor, city of Plano

Harry LaRosiliere was elected mayor 
of Plano in May 2013, previously serving 
two terms on City Council from 2005–11. 
Since moving to Plano in 1994, LaRosil-
iere said he has seen the city grow and 
thrive as a diversely rich community.

With Toyota Motor Corporation’s relo-
cation to Plano and the inaugural student 
internship program, LaRosiliere said 
Plano is experiencing a renaissance.

“What I like to say is that Plano now 
has turned into one of the cool kids of 
Collin County,” he said.
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PEOPLE

Toyota has created a buzz in Plano. 
Since the announcement, what 
has Plano been doing to help the 
company get here?

Our biggest focus with Toyota is trying 
to emphasize to [the company] that their 
relocation is not a transaction but the 
start of a relationship. I think the easy 
conceptual thing to say is ‘OK, we’ve got 
them, they’re coming here, let’s move 
on.’ From a business [perspective], if you 
don’t nurture the relationship then, No. 
1, it doesn’t flourish and No. 2, you’re not 
creating the opportunity to deepen it. 
We’re working really hard with the com-
pany in terms of meeting their needs and 
responding to them by integrating their 
high-level executives. They are already 
here and on the ground preparing.

What were your goals for the 
inaugural summer internship 
program for high school students?

The idea behind the summer internship 
program was to give some of these dream-
ers the opportunity to be the leaders of 
today and tomorrow. If [the students] can 
have the skills and an understanding of 
what it takes to be in the business world, 
then they have a chance. We’re in such a 
competitive environment now that the 
[educational background] is a given. If 
[the students] don’t have that skill of how 
to give a firm handshake, look [employ-
ers] in the eye and do their homework 
before they get to the job interview, then 
they’re at a disadvantage. 

Did students develop in a visible 
way by the end of the summer?

I’ve done a number of site visits, and 
I think what I’ve gained from it is [the 
students] have gotten an opportunity to 
learn how to work as a team above and 
beyond studying the books and answer-
ing questions. Probably the best quote I 
heard was Jeff Womack of NTTData. He 
basically said [the business] went into this 
thinking they’re going to give these kids 

a shot, but [the company] didn’t realize 
how much they were going to give back to 
the organization in terms of their energy 
and their perspective. It was as beneficial 
to the company as it was to the young 
students. 

What transportation concerns are 
on your mind?

I think the main issue is the overarch-
ing concern of funding. The reality is we 
can’t lay enough concrete. There are 76 
people moving to Collin County a day. 
We can’t put enough roads [down] to 
accommodate them. Within the city itself, 
we have a high degree of mobility, and 
we really are focusing on upgrading our 
infrastructure. We are a mature city so we 
have to put the money into our streets so 
it’s vibrant and easy to get around town. 
To me, [transportation] is not sexy, it’s 
not exciting, but it’s something that when 
it’s not there, you notice. There’s going to 
be some level of discomfort as we do this 
because we have to hit different neighbor-
hoods, and you’re going to see three lanes 
turn into one. But as I tell everyone, if 
you’re caught in traffic because of con-
struction, it’s a sign of progress. 

What projects are in the works to 
help Plano become a greener city?
We have a number of programs that we 
offer to our new buildings to encourage 
them [to be green.] Toyota is going to 
be a LEED certification project. We have 
an annual “Learn To Live Green” event, 
which attracts over 18,000 people in a 
day at a convention center. We have an 
environmental purchasing policy for city 
supplies, and conversion of landscape 
to water and drip irrigation for water 
efficiency. We’ve added a number of 
hybrid vehicles to our city fleet to be 
environmentally friendly as well.

By Renee Hansen

HDPA
HISTORIC DOWNTOWN PLANO ASSOCIAT ION

Presented by:

Presenting sponsors:

food. family. fun.
Saturday, October 25th

10am – 8pm
Historic Downtown Plano

Support Plano and Collin County families by bringing canned and 
shelf stable foods to one of 3 entrances.

Live Music ALL DAY 
beginning at 11:30am

Headliner

Jonathan Tyler and
the Northern Lights
beginning at 6:45pm

•  Special Olympics Texas Fire truck Pull  •

•   This Side Up 3rd Annual Pumpkin Race  •

•   Raising Cane’s Kids Zone  •

•   Kroger Beer and Wine Garden  •
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 by Renee Hansen

This academy is offered at Plano East Senior 
High School and includes the ninth- and 10th-
grade International Honors preparatory program 
and the 11th- and 12th-grade International Bac-
calaureate Diploma program. The IB program 
is internationally recognized as a well-rounded 
liberal arts education, said Kathy Witcher, coordi-
nator of IB World School.

The academy allows students to choose a partic-
ular discipline through their choice of higher level 
exams in arts or sciences, PESHS principal George 
King said. The program also engages students in 
discussion and debate and encourages them to 
think more independently, King said.

Since the academy program allows ninth–12th 
grades to be together, King said the younger 
students have the chance to integrate with juniors 
and seniors throughout classes, unlike other high 
schools in PISD. 

“Having those ninth and 10th graders has been 
a very positive addition to student life,” King said. 
“Not only do [freshman and sophomores] want to 
do well in their classes, but they want to experience 
high school in every single way they can.”

Sisnios Abebe is a senior at IB World School who 
plans to go into pre-med after graduation. He said 
he is exploring out-of-state universities.

“The good thing about IB is that you have 
choices now. You can go outside the U.S. if you 
really wanted to,” Abbea said.  “It helps with study-
ing abroad.”

Witcher said, “[Students] are so well-prepared 
after they finish this program. They’re very confi-
dent students, and they go off to college that way.”  

Plano Academies offer students options for nontraditional education
In 2013, Plano Independent School District created three academy programs that offered students a wide array of options to receive their high school education as well as become 
better prepared for higher education and the workforce. All three require a high level of commitment and incorporate rigorous curriculums.

IB WORLD SCHOOL

Enrollment numbers 2014–15

Seniors: 85   Juniors: 105 

Sophomores: 164  Freshmen: 233

Academy funding
Plano ISD’s Education Foundation works to provide 
financial support to projects and academic pro-
grams across the district. 

Harvey Fishero, board president for the Education 
Foundation, said the school district asked the foun-
dation to reach out to the community and employers 
to make up any difference in funding for the three 
academies. The foundation hosts fundraisers and 
events like Ski Plano! and Thrill to Grill to help raise 
money. Last year, the foundation raised about $2.5 
million to support programs across the district. 

For more information visit:  
www.pisd.edu/about.us/foundation

This school 
is the only 
stand-alone 
facility of the 
three acad-
emies. It is an 
institution 
for students 
ninth–12th 

grade that uniquely offers interdisciplinary curriculum 
focused on problem-based learning, said Amy Bates, 
director of curriculum management and academy 
initiatives for PISD.

At AHS, science, technology, engineering, arts and 
math, or STEAM, are emphasized, with every subject 
touching another, and discussion revolves around real-
world scenarios, Bates said. The curriculum is project-
driven and throughout the semester, learners collabo-
rate in idea rooms to work on projects that incorporate 
every aspect of STEAM learning, Bates said. 

Hunter Hughes, a second-year learner at AHS, made 
the transition from a traditional high school setting to 
AHS and said he prefers the academy’s learning style.

“The problem-based learning style here is much better 
than getting a worksheet and having to remember some-
thing. At [traditional] high school, memory is the tool 
you use, and there’s nothing you can apply it to,” Hughes 
said. “[The facilitators at AHS] use the subjects to teach 
you how to apply them to your life.”

Principal Lynn Ojeda said her primary duty is to 
interact with learners as well as to cultivate community 
and corporate partnerships to enhance real-world  
experiences for learners. 

“Coming here requires you to find a new normal 
about what learning is,” she said. “We’re always putting 
[learners] in a position of the unknown. We’re always 
pushing them into unfamiliar territory. There’s a place 
for passion in this building.”

ACADEMY HIGH SCHOOL

Enrollment numbers 2014–15

Seniors: 0   Juniors: 74 

Sophomores: 111  Freshmen: 123

HEALTH SCIENCES ACADEMY

The 
academy is 
split up into 
a ninth- and 
10th-grade 
facility, 
located at 
Williams 
High School, 

and an 11th- and 12th-grade facility, located at PESHS. 
This school imitates the demands of a four-year uni-
versity or pre-med program and allows students the 
opportunity to receive college credit through Collin 
College, as well as technical certificates and mentor-
ship from professionals within the city’s vast medical 
community, said Amy Bates, director of curriculum 
management and academy initiatives for PISD. 

HSA offers an integrated education where students 
receive specialized health sciences classes as well as 
their core classes in math, English, science and social 
studies. HSA operates as a school-within-a-school so 

academy students can still participate in extracurricular 
activities, WHS Principal Gloria Martinez said.

Bates said students can pursue one of six tracks that 
allows for certified medical training upon graduation: 
emergency medical technician, certified nursing assis-
tant, phlebotomy, electrocardiogram technician, patient 
care technician and health care information. 

Martinez is new to her role as principal but said she 
enjoys the integration of HSA students.

“What I’m loving here is the kids definitely take on 
more responsibility,” she said. “[HSA staff] truly are try-
ing to give [students] a great experience that mirrors a 
college experience as much as possible.”

Enrollment numbers 2014–15
Seniors: 0   Juniors: 39 

Sophomores: 93  Freshmen: 75
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A s a child, Rodney Haggard 
remembers when the streets of 
Plano were very different from 

the roads bustling with traffic today. He 
remembers herding sheep down the road 
and driving a tractor on a street near 
Haggard Farm, where he grew up. 

Today, Haggard Farm is one of the 
last and oldest operating farms in Plano 
and boasts acres of undeveloped land in 
the middle of a nearly built-out city. The 
farmland has become a battleground for 
developers in recent years as the family 
has slowly started to sell off parcels of the 
property.

The Haggard family moved from 
Kentucky to Texas in the mid-1800s and 
started the farm to grow wheat and cotton 
and raise sheep and cattle in 1884.

As part of the fourth generation of the 
family to grow up on the farm, Haggard 
learned to use most of the farm equip-
ment at a young age.

Seeing crop dusters in the sky was a 
frequent sight for Haggard, and the streets 
were clear enough for him to ride his bike 
down the road. He said it seemed that 

An old photo of the house Rodney Haggard grew up in on Haggard Farm.
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everyone in the town knew each other.
“You couldn’t do anything that any-

body didn’t know pretty quick,” Haggard 
said. “We kind of took care of each other.”

The city was still mainly a farm town 
with about 2,500 people in the 1950s, 
Haggard said.

It wasn’t until the 1970s that Haggard 
started to see the city explode with devel-
opment. In a 10-year period, Plano grew 
from less than 18,000 people to more than 
72,000 people. Today, the city’s popula-
tion is more than 270,000.

But even while the city was growing 
around them, the Haggards held off on 
selling the farmland. Other properties 
the family owned were gradually sold, but 
the farm in the middle of Plano remained 
relatively undeveloped for decades after 
the 1970s.

Then in 2011, the Haggards announced 
that part of the farm would be sold for 
residential development. The land the 
Haggards sold is set to become the West 
Park Villas neighborhood as construc-
tion continues on the north end of the 
property. 

Watching his childhood home become 
developed is a bittersweet experience for 
Haggard.

“It’s really hard, and it’s really satisfy-
ing, too,” he said. “We take a lot of time to 
make sure that if we do sell [our land], it’s 
[going to] someone who will do a real nice 
job for us.”

Earlier this year, developer Visions5 
claimed part of the farmland to build a 
20-story residential tower that will anchor 
Haggard Farm. Despite the recent devel-
opment, Haggard said he and his family 

have no immediate plans to sell any 
additional land parcels. Rather, Haggard 
would like to keep the farm in the family 
for as long as possible.

Today, about 120 acres of the farm 
remain. Cattle still graze on the pas-
tures. The sheep are gone, but the llamas 
purchased to protect the sheep still roam 
the land.

The farm has been home for five genera-
tions of the family and a place, Haggard 
said, for “a lot of good memories for a lot 
of hard-working people.”

Haggard Farm
City sees growth around area’s oldest farm
By Lindsey Juarez

HISTORY       PLANO

Get a mammogram
like your life depends on it.

15th Annual Celebrating Women Luncheon
When: Friday, October 24, 2014
Call 1.800.4BAYLOR
www.baylorhealth.com/celebratingwomen

Underwriting Chairman -  
Maggie Kipp

Co-Chairman -  
Lisa Longino

Co-Chairman - Daffan Nettle

Wardrobe generously provided by TOOTSIES.
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Water rates
Continued from | 1

Of Plano’s neighbors, Frisco is the only member city in the 
North Texas Municipal Water District that benefited from 

the district’s charging process in 2013.
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Source: city of Plano, North Texas Municipal Water District

Cosgrove. “It’s a bad message. Unfortu-
nately [we had to conserve water]. If we 
hadn’t done it, then there might not have 
been any water to use.” 

The average city resident uses 21,480 gal-
lons of water per month, but starting Nov. 1, 
residents will see a rate increase on all gal-
lons over 30,000. The rate of $5.53 per 1,000 
gallons will increase to $7.50 per 1,000 gal-
lons on every gallon over 30,000. 

Rising costs
The NTMWD is a wholesale water pro-

vider to customers in 13 member cities, 
such as Plano and Frisco, and 33 regional 
customer cities, such as Little Elm and 
The Colony. Until the past few months, 
the NTMWD has not had access to Lake 
Texoma, which is 28 percent of the district’s 
water supply, because of a zebra mussel 
infestation. A $300 million pipeline was 
constructed to prevent the spread of zebra 
mussels and get the water supply back 
online. The cost of paying for the pipeline is 
in part handed down to water district cus-
tomers.

Denise Hickey, spokeswoman for the 
NTMWD, said power costs associated with 
pumping from Lake Texoma and the nec-
essary ozonation process combined with 
increased capital costs for a pump station 
and Lower Bois D’arc Creek Dam con-
struction are also contributing to the rate 
increases for FY 2015. 

As water costs are increasing, the district 
also continues to push for conservation 
with an eye on the present and future. The 
NTMWD population is expected to grow 
from 1.6 million current users to about 3.73 
million users by 2070. An extended drought 
has also taken a toll on existing water sup-
plies.

NTMWD payment structure
More conservation for the good of the 

district as a whole, however, does not trans-
late to being good for the Plano city budget. 
With NTMWD’s pay structure, no matter 
how much water residents save, the city is 
still required to pay a fixed amount. Cities 
pay the water district a set amount every 

year based on the maximum amount of 
water it has needed for any one year in the 
past. For Plano that year was 2001 when 
the city had about 20 percent less people 
than its current population of more than 
270,000. The city is locked into paying the 
water district for 26 billion gallons of water, 
although on average it uses 10–15 percent 
less than that peak every year, Cosgrove 
said. This year Plano has used only 18.7 bil-
lion gallons—about 30 percent less than the 
average yearly usage in recent years, Cos-
grove said. 

“Even with all the future growth we proj-
ect for Plano, we may never hit that [peak] 
again,” he said.

Cities are refunded 35 cents per 1,000 
gallons for the cost of the power and chemi-
cals associated with unused water. The city 
is paying $13 million this year for water it 
will not use, said Plano Budget Director 
Karen Rhodes-Whitley.

She said the city has a reserve fund to pay 
the difference, which has been drawn upon 
more as the amount of conservation has 
increased and the amount of money com-
ing back to the city through water bills has 
decreased.

Rhodes-Whitley and Cosgrove said  
cities like Frisco that are still in the major 
growth stages actually benefit from the take 
or pay system because its peak usage—and 
therefore the amount of water it is required 
to purchase—continues to go up each year. 
As a result, the growing city is not required 
to purchase water it does not use. 

Only now with the drought and subse-
quent extra conservation are other member 
cities “starting to turn around to the issue,” 
Rhodes-Whitley said.

Hickey said each city benefits at different 
stages of development and growth, which 
balances out over time.

“The NTMWD has reviewed the current 
water rate methodology and each scenario 
evaluated—some cities will benefit and 
others will not benefit from a structure 
change,” she said.

Hickey said for a pay structure change, 
all 13 cities must agree on the water rate 
methodology.

Full Service Day 
Spa Catering to Men

Coloring • Manicure • Pedicure 
Waxing • Haircuts • Free Beer

8408 PRESTON RD.  PLANO  972.731.8880
3753 BELTLINE RD.  ADDISON  972.243.7070

Check in on Facebook and receive 10% o�  any auxiliary service: 
Color, Knockout Gray, Mini-Facial, Waxing, Mani/Pedi

20% off
Any One Service

For new clients only 
®

Explore the all-new

•  Redesigned with you in mind

•  Hundreds of local coupons

•  Easily browse or search

•  Local and regional deals

•  Redeem right on your phone

Easily browse or searchEasily browse or search

•  Local and regional dealsLocal and regional deals

•  Redeem right on your phoneRedeem right on your phone
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The lure to Legacy 
Toyota has staked its flag for 70 acres on 

the northwest corner of Legacy and Head-
quarters drives for its new office that will 
consolidate the Japanese automaker’s U.S. 
operations in California, Kentucky and 
New York.  

FedEx Office has already broken ground 
on its 20-acre-campus across the street 
from Toyota, developer Karahan said. The 
space will be the new corporate hub for the 
Dallas-based company that has offices at 
the Galleria in Dallas and in Plano.

The success of landing the two companies 
came from the work of Plano’s economic 
development team which has an ongo-
ing marketing effort to attract companies 

looking to relocate, Bane said.
In October 2006, the city approved a 

property tax increase of 2 cents per $100 
valuation to be dedicated to an economic 
development incentive fund that has been 
used to bring more than 100 companies 
to Plano since the fund was created, Bane 
said. In the approved fiscal year 2015 bud-
get, the incentive fund totals $5.8 million

The incentive agreement issued for Toy-
ota was $6.75 million, and the package for 
FedEx Office was recorded at $1.67 mil-
lion, according to city records. The city also 
offered a 50 percent tax rebate on the real 
and personal property taxes for each com-
pany over a 10-year period. The rebate will 
affect Toyota’s amount of $350 million in 

taxes, and $45 million for FedEx Office.
To reciprocate, city records show that 

Toyota agreed to occupy at least 1 million 
square feet of office space and transfer or 
create up to 3,650 full-time jobs before 
Dec. 31, 2018. FedEx Office agreed to lease 
and occupy at least 255,000 square feet and 
retain, transfer or create up to 1,224 jobs 
before Dec. 31, 2016. 

New energy
LaRosiliere said the city’s growth will 

reach further than the new plots on Legacy.
“In terms of what Toyota has meant 

to the city, this announcement has really  
created a higher sense of energy, and it has 
emphasized the fact that Plano is going 

headquarters and is planned to be a hub 
like its counterpart across the Dallas North 
Tollway, Legacy Town Center. The initial 
phase of construction for the multipark  
development will include 280,000 square 
feet of retail, 600 multifamily units, 150 con-
dominiums, 100 townhomes, about 5 mil-
lion square feet of office space and a hotel,  
Karahan said.

“The city is changing. It’s evolving,” 
Mayor Harry LaRosiliere said. “The peo-
ple who have been here still feel comfort-
able, but there’s space and places for new  
people.”

1985 1990 i995 2000
Economic

Stats
Relocations
Continued from |

Headquarters in Plano
By 2018, Toyota Motor Corporation’s North American headquarters and FedEx Office and Print 
Services will have joined several other large corporations all housed in Plano. As companies 
grow in Plano, in turn, the companies provide economic impact to the city as a whole. 
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121,074
$42 mil

$70
Total Population:

Total City Revenue: 

Residential Home Value Average per sq. Ft.:

134,818
$55 mil

$86
157,406
$71 mil

$83

Sources: Population totals courtesy of US Census Bureau and city of Plano, total City Revenues courtesy of City of Plano Economic Development 
and City of Plano Budget Department, Real Estate Data courtesy of 1987–2001 courtesy of Plano Public Library Newspaper Archives, 
2003–2014 provided by Collin County Association of Realtors, courtesy of North Texas Real Estate Information System (NTREIS), 2015–2018 
Real Estate value forecast courtesy of RISMedia. Company annual property taxes courtesy of City of Plano Economic Development Department, 
Collin County Appraisal District and Collin County Tax Assessor. Photos courtesy of City of Plano Economic Development Department.
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Stats
J.C. PennEy
ARRIVED 1992
3,000 EMPLOYEES
$3.7 million property taxes

2
frito-lay
ARRIVED 1985
2,500 EMPLOYEES
$254,000 property taxes

1
hp enterprise
ARRIVED 1993
4,500 EMPLOYEES
$2.2 million property taxes

3
Dr Pepper 
ARRIVED 1998
1,250 EMPLOYEES
$1.1 million property taxes

4
ERICSSON
ARRIVED 2001
2,650 EMPLOYEES
$2.1 million property taxes

5
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through a renaissance,” he said. “There’s 
a multiplier effect where not only do you 
have Toyota [coming], but businesses who 
support Toyota will be moving to the area 
as well.”

Jamee Jolley, CEO of Plano Chamber of 
Commerce, said a number of small busi-
nesses are choosing Plano on a daily basis.

“We have companies every day with 20 
jobs or 50 jobs that are coming here that 
don’t really hit anybody’s radar,” Jolley said. 
“Not only are they relocating, but they’re 
also bringing opportunities for local indi-
viduals to be employed here.” 

In 2011, Golden Living, a senior health 
care company that operates in 21 states, 
chose Plano to centralize its corporate 

headquarters, relocating several of their 
employees as well as hiring about 50 peo-
ple from the city’s workforce, said Kelli 
Luneborg, director of public relations for 
Golden Living. She said the company liked 
Plano’s central location and talent.

“I think small businesses turn into big 
businesses. When you have a combination 
of a talented workforce and are located in a 
desirable place of the country where growth 
is taking place, it allows you to grow more 
efficiently,” Luneborg said. 

Officials from Ericsson Inc., an inter-
national communications technology and 
services provider, initially came to Plano 
in 2001 and then expanded in 2012 to con-
solidate all of its North American corporate 

services, which includes 2,650 employees.  
“We continue to see growth [in Plano], 

and it feels like it’s as strong as it’s ever been, 
especially in the Legacy Corridor,” said 
Vickie Bunch, head of real estate for Erics-
son in the Americas.

Reaping the benefits
Bane said Plano has an advantageous 

split in its revenue stream where 50 per-
cent is from the commercial sector and 50  
percent from residential, which has allowed 
the city to have the lowest effective tax rate 
in the Metroplex. She said the success of the 
commercial sector helps fund the expenses 
of delivering services to Plano citizens. 

“Even if a citizen is untouched by the 

impact of a company, [he or she] still ben-
efits from the improvement made to the tax 
base in Plano because that revenue helps 
support everything [he or she] gets to enjoy 
in this community at a really low cost,” she 
said.

Because of the difference in cost of liv-
ing, Karahan said employees making 
the switch from California to Plano will 
have approximately 30 percent disposable 
income, which could be used to pour into 
local businesses.

“When you have that caliber of reloca-
tion, the impact is huge,” Karahan said.

   Tell us what  
     you think. Comment at impactnews.com
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Ohio Dr. 

252,600
$197 mil

$92
258,461
$207 mil

$91
261,350
$219 mil

$90
269,330
$232 mil

$110
City Council approves 
economic development 
incentive fund

ADDITIONAL HEADQUARTERS
NOT MAPPED

500+ Employees
Dell Services—2,250
pepsico—1,340
Cigna—1,065
Tektronix Communcations—580

100–500 employees
Huawei Technologies (USA)—475
UnitedHealthcare—300
Cinemark—200
Raising Cane’s Chicken Fingers—120

50–100 Employees
Golden Living—50
U.S. Renal Care—80
Cookies By Design—60

List not comprehensive.

toyota  denbury 
ARRIVED 2010
800 EMPLOYEES
No property taxes - leasing

usaa
ARRIVED 2013
700 EMPLOYEES
$1.4 million property taxes

OPENING  2016/17
4,000 JOBS
$3.9 million property taxes

crossmark
ARRIVED 2003
500 EMPLOYEES
$700,000 property taxes

6
rent-a-center
ARRIVED 2007
700 EMPLOYEES
$900,000 property taxes

7
capital one 
ARRIVED 2008
2,500 EMPLOYEES
$1.3 million property taxes

8
pizza hut
ARRIVED 2009
450 EMPLOYEES
$850,000 property taxes

9 10 11
fedex
OPENING LATE 2015
1,000 JOBS
$511,000 property taxes

12

240,300
$165 mil

$88
277,250
$254 Mil

$122

There IS hope for reversing Type 2 diabetes! If you are age 45 to 65, have been told you 
are pre-diabetic or taking at least one diabetic drug, and have a desire to reduce or elimi-
nate your dependence on these potentially dangerous drugs…give me just ONE hour in 
this FREE seminar and and I promise I’ll give you the answers and solutions you’ve 
been looking for to reverse your diabetes!

Gourmet hors d’oeurves ARE included. Bring Your Spouse!  Adults Only.
Current seminar dates are posted at www.NTCHealthAndFitness.com

Reverse Type 2 Diabetes FOREVER!

Register at: www.PlanoDiabetesSeminar.com
or Call 972-881-4343 NOW!

***Space is VERY limited and you must register to attend!***

REVERSING TYPE 2 DIABETES: There is Hope!

Dr. Laura 
Shwaluk

Crave it. 
Love it. Give it.

want FREE 
popcorn?

Crave Popcorn • Lakeside Market
4021 Preston Road, Suite 619 • Plano, Texas 75093

972.608.9900• Monday-Saturday • 10am-7pm

It's as easy as 
1... 2... 3!

Snap a pic with 
your CRAVE 
popcorn.

Instagram, Like, 
Tweet or Pin 
your pic online.

1 2
Come in for 
some FREE 
popcorn!

3
Snap a pic with 
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10 4

8

6

7

13
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REAL ESTATE

The real estate feature for the inaugural 
edition includes Deerfield, a neighborhood in 
northwest Plano, and a selection of homes 
available throughout the city. 

Deerfield has a population of 3,231, and the 
average home price is $449,318. 

The neighborhood includes 11 homes for sale, 
and is minutes from the upcoming Toyota 
location.

Deerfield

5113 Silver Lake Drive  $1,195,000

5 Bedroom / 1 Bath  6,348 sq. ft.
Agent: Cindy O’Gorman  972-715-0190
Ebby Halliday

2713 Piedra Drive  $314,900

4 Bedroom / 3 Bath  2,962 sq. ft. 
Agent: Kelly Mcrae  214-770-4703 
Ceda Realty

4556 Jenkins Drive  $469,900

5 Bedroom / 4.5 Bath  3,811 sq. ft. 
Agent: Kelly Mcrae  214-770-4703 
Ceda Realty

5541 Saint Andrews Court $850,000

3 Bedroom / 4 Bath  4,127 sq. ft.
Agent: Cheryl Webb  214-418-6948
Keller Williams

Recent Listings

FEATURED NEIGHBORHOOD 

*As of 9/19/2014

  
Average list price: $449,318

HOA dues (estimated): $600 annually 

Amenities: clubhouse, 24/7 security, annual 
events such as community barbecues, Oktoberfest, 
Music Under the Stars, Easter egg hunt

Schools: Haun Elementary, Robinson Middle 
School, Jasper High School, Plano West Senior 
High School

Property taxes (in dollars):

2011  $7,397 
2012  $7,334 
2013  $7,738

878

Homes on 
the market*

$5,375

Median annual 
property taxes

$276,847

Median 
home value

30

Average days 
on the market*

433

Homes under 
contract*

$106.76

Median price 
per square foot

Market Data
On the market  (Sept. 16, 2014)

Number of homes for sale

Price Range 75074 75075 75093 75024 75025 75023

Less than $100,000 3 1 1 - - -

$100,000–$149,999 13 2 1 - - 2

$150,000–$199,999 11 12 8 - 7 27

$200,000–$299,999 18 55 11 12 30 40

$300,000–$399,999 11 4 17 26 28 15

$400,000–$499,999 10 1 35 17 21 1

$500,000–$749,999 1 1 15 17 2 -

$750,000–$999,999 - - 21 7 - -

$1 million + 1 - 29 9 - -

Price 75074 75075 75093 75024 75025 75023

$550,000

$500,000

$450,000

$400,000

$350,000

$300,000

$250,000

$200,000

$150,000

$100,000

–

Median price of homes sold  August 2013 vs.  August 2014

C
U

S
TE

R
 R

D
.

C
O

IT
 R

D
.

121

289

635

75

PRESIDENT GEORGE BUSH TURNPIKE

75025

75074

75094

75024

75093

75023

75075 Plano

FraserRealtyGroup.com

MATTHEW FRASER
(214) 995-1269

FRASER
REALTY
GROUP

BUYING OR
 SELLING A

HOME?
We can help! FraserRealtyGroup.com

MATTHEW FRASER
(214) 995-1269

FRASER
REALTY
GROUP

BUYING OR
 SELLING A

HOME?
We can help! FraserRealtyGroup.com

MATTHEW FRASER
(214) 995-1269

FRASER
REALTY
GROUP

BUYING OR
 SELLING A

HOME?
We can help!

FraserRealtyGroup.com

MATTHEW FRASER
(214) 995-1269

FRASER
REALTY
GROUP

BUYING OR
 SELLING A

HOME?
We can help!

Realtor® / Broker / Owner

matthew@fraserrealtygroup.com

CHAD LEMONS
NMLS #315006

p: 214.872.4442
c: 214.629.6172

clemons@fi rstratefi n.com
FirstRateFin.com

FIRST RATE FINANCIAL, LLC
A FIRST RATE

MORTGAGE LOAN
EXPERIENCE

Source: Market Data Provided by Collin County Association 
of Realtors, courtesy of North Texas Real Estate Information 
System (NTREIS). Home values and property tax data courtesy 
of Collin County Central Appraisal District and Collin County Tax 
Assessor. Featured neighborhood courtesy of Realtor.com.

–

Although every effor has been made to ensure the timeliness and accuray of this listing, Community Impact Newspaper assumes no liability for errors or omissions. Contact the property’s agent or seller for the most current information.
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Looking for
Coupons?

Explore the all-new

Hundreds of local 
and regional coupons

Just click and print



Most Comprehensive. Highest Quality.

•	 Only Level II Trauma Center of Collin County
•	 Region’s Largest Neuroscience Hospital
•	 First Designated Comprehensive Stroke Center in Collin,                  
 Dallas and Denton Counties
•	 First Accredited Chest Pain Center in Collin County
•	 Level III Neonatal Intensive Care Unit
•	 Joint Commission National Quality Approved
•		 Nationally Recognized for Cancer Care
•	 North Texas Center for Robotic Surgery

themedicalcenterofplano.com   |   3901 West 15th St, Plano,  TX  75075   |   972.596.6800 |   Physician Referrals: 1.855.665.TMCP
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