
ability to forecast an area’s worth, brokering 
landmark property deals opening the way 
for retail centers such as IKEA and Gate-
way. But in 1999 Endeavor was just getting 
started, and The Domain was supposed to 
be their first success story. 

Then, in 2001, the technology boom 
went bust, leaving The Domain’s future up 
in the air.
Rebirth

Four years later, Endeavor decided to pick 
up the pieces and reinvent The Domain. 
When they first pitched a large-scale multi-
use complex to the Austin City Council 
in 2003, council member Betty Dunkerly 
complimented Endeavor Real Estate Group 
for being “willing to take a risk, to step out 
and do something unique in a community 
that’s in a downturn.”

Converting The Domain to retail was an 
opportunity to capture the shopping dol-
lars being spent outside of Austin in places 
like Round Rock and San Marcos. 
Simon Properties

In 2005, Simon Property Group came on 

Fe b r u a r y  2007
vol. 1, issue 1         w w w . i m p a c t n e w s . c o m

VALUABLE
COUPONS 

INSIDE 
SEE PAGES

16-23
FEBRUARY  2007

17

impAct nEws.com

COUPONS INSIDE:
• Arbor carwash and Lube center .......17

• Austin Brokerage company...............22

• café Java ...........................................20

• carnival ............................................19

• ceramic cellar Art studios................20

• china café........................................22

• Digital planet....................................20

• Double Dave’s pizzaworks .................19

• Dr. Joseph p. Goodson.......................22

• Floor centers of texas .......................21

• Gordon’s over Head Doors ...............22

• K&m steam cleaning.......................23

• massage Envy....................................21

• mG Floors........................................20
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• saccone’s pizza and subs ...................21

• sullivan’s irrigation............................20

• texas spice ........................................22

• time warner cable ...........................18

• wireless systems ...............................22

346-8050www.arborcarwash.com

•  State Inspections•  Full Service Car Wash 
•  Detail Center•  Lube Shop/Maintenance

The Arbor Car Wash and Lube Center

10401 Jollyville Rd • Austin, TX 78759

Hours: Mon - Sat 8:30 to 6:00; Sun 9-5

$3.00
OFF

$3.00
OFF
Expires 3/31/07

Expires 3/31/07
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State Inspection
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FREECar Wash
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State Inspection
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Downtown living moves north 
Upscale shops and urban living replace landmark
by Rachel youens

by chRisti snow

CONTINUED ON |15

CONTINUED ON |12

To shoppers, The Domain means trying 
on rings at Tiffany’s. To Endeavor Real Es-
tate, the Domain means defining the urban 
Austin lifestyle for the next 100 years.

As the city has expanded, Northwest 
Austin has largely been regarded as a sub-
urb, but recently new attention has been 
focused on the area. When The Domain 
opens March 9, it will create a new model 
for Austin growth. 

“Endeavor envisioned The Domain as 
a dense, urban, transit-oriented develop-
ment, with a vertical mixed-use element,” 
said Chad Marsh Endeavor Principal in 
charge of The Domain. “It will take a lot 
of cars off the roads and have all the things 
people want close by.”
Boom and Bust

In 1999, at the peak of the tech boom, 
IBM stopped manufacturing operations 
and sold the 2.8 million sq. ft. of property 
wedged between MoPac and Burnet Road. 
Endeavor bought the land intending to 
capitalize on the boom by building a busi-
ness park named The Domain.

Today, Endeavor displays a near-magic 

Restaurant Review
Catfish Parlour
Page 8

When IBM first moved to Austin in 1967, locals 
considered its location on Burnet Road in the north-
western outskirts of the city a rural countryside. For-
mer employee Malcolm Richburg remembers snakes 
and scorpions literally appearing on their building’s 
doorstep.

With an 500 initial employees, the company planned 

to hire another 1,500, who would build a then state-of-
the-art IBM Selectric typewriter.

However, they surpassed original intentions, at one 
time employing more than 7,500 people. 

Today the Selectric is long ago abandoned, and the 
plant has transitioned into a research and develop-
ment center with 6,200 employees. After 40 years in 
Central Texas, retail and homes surround the site. It 
is one of only eight company international research 
labs, responsible for products like the chips used in the 
XBox 360, Nintendo Wii and PlayStation 3. 

“IBM brought some of the greatest minds of the 
world to Austin, people who are staggeringly brilliant,” 
said Drew Scheberle of the Greater Austin Chamber of 

14 Restaurants
390 Apartments
75,000 sq. ft. office space

Built atop land once owned by IBM, phase one of the Domain 
opens March 9.
60 Retail stores including 
• Barneys CO-OP • Tiffany & Co.
• Louis Vuitton • Lacoste

Live, Work, PLay in The Domain

Closer Look
Stall Jewelers
Page 6

Dream Bakery
Page 7

IBM Austin : Then and Now
1967

2007

Employees:  500
Plant Size:  200,000 sq. ft.
Purpose:  Manufacturing
Hot Product:  Selectric Typewriter

Employees:  6,200
Plant Size:  1.1 million sq. ft.
Purpose:  Research & Development
Hot Product:  Playstation cell processor

Technology giant 
spurred Northwest 
Austin development

Profile
Mayor Will Wynn
talks Northwest 

Austin
Page 16
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The ARC Advantage

Easy Access 
Same-day Appointments  Daytime Urgent Care  After Hours 

Convenient  
18 locations  Onsite Lab & X-ray  All-night Phone Nurse   

Online Appointment Requests  Multispecialty Group Practice

Everywhere You Need Us 
Austin  Cedar Park  Pflugerville  Round Rock  Hutto

Visit AustinRegionalClinic.com or call ARC-INFO (272-4636) 
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I grew up in Northwest Austin. Some of 
my best memories are of playing baseball 
at the Balcones Little League grounds. 
When my family and I went downtown, we 
traveled along MoPac passing undeveloped 
grasslands on our way to the city. I call it 
that, because it felt like I was in another 
city, especially when we went into south 
Austin.

My parents located in this developing 
area because they wanted to raise their 
growing family in an area that emphasized 
community and education. They took an 
active role in their children’s schooling and 
participated in neighborhood organiza-
tions. They voted in all elections, and I grew 
up knowing the issues that faced Austin 
and Texas. 

However, as the city grew, they began to 
feel their area was neglected.  Too much 
was going on around us, too much was be-

ing planned for us, but too little was being 
reported about us. 

I left the Austin Business Journal because 
I saw a need for a newspaper that explained 
development and transportation news at 
the local level and offered local businesses 
a medium to tell their story to their local 
market. 

We began Community Impact Newspaper 
in Round Rock and Pflugerville with this 
mission in mind. It was so well received we 
added a Cedar Park and Leander edition. 
Today, we bring you the Northwest Austin 
edition a year and a half after our start in 
the game room of my house.

When other publications write about this 
area, they do so as outsiders, but many of 
our staff grew up in these neighborhoods 
and realize the importance of this com-
munity. 

Recently, we met with Austin Mayor 
Will Wynn about our intentions to begin 
this newspaper. It was clear the city has big 
plans for Northwest Austin. Our newspa-
per’s purpose will be to explain these plans 
to you in a clear, informative and useful 
format. Let us know what you think.

John P. Garrett

Publisher’s 
Note

As Northwest Austin grows, so does 
the need for better news coverage
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What is Community Impact?

Why is it free?

Who gets it?

Our other papers:

Round Rock/Pflugerville

Leander/Cedar Park

Community Impact Newspaper began in 2005 when Publisher John Garrett recognized the need for 
a publication that could intelligently report on the growth and development of Round Rock and 
Pflugerville. In September 2005, the first issue arrived in the homes of Pflugerville and Round Rock 
residents bringing detailed maps of the new toll roads and breaking news about local hospitals. 

In April 2006 a second publication was added for Leander and Cedar Park, another fast growing, 
underrepresented area. 

What sets Community Impact apart is the care and investment the staff has in the area they represent. 
The reporters have grown up and live in the area they cover, so the stories are as important to them as 
they are to the reader. Community Impact is an active member in the chambers of commerce in all the 
cities it covers, and a supporter of local schools, nonprofits  and businesses.

©2007 JGMedia, Inc., All Rights Reserved. No 
reproduction of any portion of this issue is allowed 
without written permission from the publisher.

It used to be that cedar trees outnumbered people 
in this area, but a population rise of 40,000 in 20 
years makes Leander and Cedar Park two of the 
fastest growing cities in the nation. 

With an entertainment center, commuter rail, a 
possible water park and Toll183A all on the horizon, 
this area faces even more transformation.

Zip codes: 78641, 78613, 78717 (Avery Ranch area)

Readers won’t  be billed for 
Community Impact because the 
paper is ad supported. 

Editorial content is never paid 
for and has a journalistic integrity 
uncommon for a free publication.

Our paper is mailed free to 
everyone within the 78729, 
27, 59 and 50 zip codes 
once a month. 

The paper does not mail 
to post office boxes, 
but is available at 30 
racks in businesses and 
restaurants.

The articles and 
downloadable PDFs of the 
paper are available in the online 
archives at www.impactnews.com.

One of the first publications to map and explain 
the toll roads, our Round Rock/Pflugerville 
edition carefully tracks the big businesses and 
transportation issues transforming this area. 

With major articles on Dell, school bonds, IKEA 
and The Round Rock Express, Community Impact 
follows as Round Rock and Pflugerville evolve 
from farming communities to burgeoning cities.

You can score a new Sportster® for as low as $99 
a month*.  So now there’s every reason to follow 
the dream - freedom, adventure, and the thrill of a 
shrewd, timely, money-saving move.

512-973-8521

Payments
as low as

$99
per month*

*Monthly payments increase beginning in year four.  Offer valid on new, previously untitled 2006 and 2007 model Sportster® 883 and 1200 motorcycles financed through Eaglemark Savings Bank (ESB), a subsidary of Harley-Davidson Credit Corp., subject to ESB 
credit approval.  For example, a 20076 Sportster® 883L motorcycle with a $6,995 MSRP, no down payment , a 72-month repayment term and 9.89% APR, would result in 36 monthly payments of $99 followed by 36 montly payments of $169.73; a 2007 Sportster® 
1200C motorcycle with a $9,965 MSRP, no down payment, a 72-month repayment term and 9.89% APR, would result in 36 monthly payments of $125 followed by 36 monthly payments of $251.66, APR and monthly payments may vary and are based on evaluation 
of applicant’s credit.  Buyer pays tax, title, registration, license and document preparation charges.  Not all applicants will qualify.  Not valid in conjunction with other offers.  Other terms, conditions, and limitations apply - see Dealer for details.  Delivery must be 
taken by 7-31-07.  Subject to change or cancellation at any time.

804 E Braker Lane • Austin, TX

www.CentralTexasHarley.com

Zip codes: 78664, 78681, 78660, 78717(Brushy Creek area) 

Subscribe to Community Impact’s weekly E-Newsletter
Free and easy to sign up at www.impactnews.com

   Receive all the breaking news happening between issues of Community Impact Newspaper

www.impactnews.com
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Northwest Austin

Liberty Fitness
Liberty Fitness at 3808 Spicewood Springs Road is 
celebrating its Grand Opening. Liberty Fitness is a Women’s 
Health club specializing in fitness, weight loss and wellness 
programs.  To schedule your free health assessment call 
338-4242 or drop by the club for a tour. 
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New Austin Fitness Facility  
World Gym has opened in the old Randall’s grocery 
location at 1700 W. Parmer Lane. The gym is now 
enrolling members.  For membership information, call 
835-5000.

Business Office to Open
Set to open this spring, Research Park Place will include 
250,000 sq. ft. of office space. The location will be next 
door to Research Park which is home to such businesses 
as Lennar, Emerson, Cyber Trade, Motive, Tyco and 
Solectron. For leasing information contact 474-9900.

 

Café To Offer Varied Menu
Coming soon to the Arbor Walk shopping center, 
Mimi’s Café blends several styles of cuisine to make 
their menu. Mimi’s expects to begin serving their 
breakfast, lunch and dinner menu April 12 at 10515 
N. MoPac. For information or to inquire about job 
opportunities, call 241-0309.

Martial Arts Academy Opens
Now open at 9308 Anderson Mill Rd., Austin Karate 
Academy offers family-oriented classes for ages 4 and up. 
Children ages 4 to 7 can enjoy Fit Kid Tiny Tigers classes 
while moms increase safety awareness with Women’s Self-
Defense. Adult Martial Arts and Boot-Camp Kickboxing 
classes are also available. 

Visit www.austinkarateacademy.com or call 335-KICK.

Anniversary Celebration
This year marks the 50th Anniversary for United Heritage 
Credit Union. The Credit Union began in 1957 as a 
Military Federal Credit Union with only eight members 
and $40 in deposits. Ground breaking ceremonies will 
occur at three new branch locations soon. Reunion and 
community day events are planned during the year for 
members. 

For history and upcoming events, go to www.uchu.org.

Silver Creek Restaurant
Salsarita’s, located in Silver Creek Center at 4101 W. 
Parmer Lane, is now open offering made-to-order fast 
food and catering. Call 492-8911.

Keeping it local
Austinville, located at 1326 N. US 183, in front of the 
Main Event on the north bound access road, will be home 
to Amy’s Ice Cream and Freebirds World Burrito.  At 
1,250 sq. ft., Amy’s Ice Cream will also have an outdoor 
dining area surrounded by trees.  The closing on the 
property took place Feb. 20 with Amy’s anticipating 
an August opening. Only Austin owned-and-operated 
businesses will move into Austinville.

Graphic Arts Business
Now open, Trinity Arts Company specializes in 
hand-drawn and computer graphics for architectural 
marketing, Web sites and presentation. Trinity 
Arts Company provides professional architectural 
photography to support your portfolio and high-impact 
Flash Web sites for small local companies. Check it 
out at www.trinityarts.biz or call 825-0523 for more 
information.

8

10  

9 

4  

7
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1 New Stores in Shopping Center
The Anderson Arbor Shopping Center at 14435 
US 183 N. has added to their center.

WineStyles, a national franchise, opened its first 
store in Austin. WineStyles organizes its wine 
by color and style, instead of by varietals and 
region, simplifying the wine buying experience for 
consumers.  Most of its wines are priced at or below 
$25 per bottle. 331-WINE

Enjoy Asian food prepared and made to order at 
Pei Wei Asian Diner, now open. For take-out, call 
996-0095.

Red Robin Restaurant opens March 5, and will 
donate 50 cents for every burger sold during the 
first week to the Miracle League. 249-8902

Texas Roadhouse is famous for their ribs and is 
now open. 336-7427

4  
Spicewood Springs

M
esa

Old Jollyville

6

6

MoPac

Mexican Restaurant Opens
Don Luis Super Tacos & Cafe opened recently near 
MoPac and Parmer Lane at 12408 FM 1325. The  
restaurant specializes in hand rolled, homemade 
flour tortillas, but also offers a full menu of South 
Texas food for breakfast, lunch and dinner. They 
are open Tuesday - Saturday from 6 a.m. to 9 p.m. 
and Sunday from 7 a.m. to 3 p.m. For takeout call 
836-8006.
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‘07 Chevrolet HHR
$18,995

‘07 Chevrolet Tahoe
$38,499

‘07 Chevrolet Silverado
$36,499

w w w . H E N N A . c o m
8 8 0 5  N O R T H  I H - 3 5
512-832-1888

w w w . H E N N A . c o m
8 8 0 5  N O R T H  I H - 3 5
512-832-1888

N E W
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‘06 Trail Blazer
$19,995

Jeff Sawisch
512-719-6201 
for New Cars Sales

Dustin Lindig
512-832-1888 

for Previously Owned Cars 

Serving Central Texas for more than 70 years!

Presidents’DayPresidents’Day

‘06 Impala
$15,995

Stock # 69344714

Stock # 72109183

+TT&L

Stock # 7S510204
Stock # 7R325238

Stock # 71517568

MSRP  $21,294
REBATE        -500

20,794
Henna Discount   -1,799

$18,995 +TT&L

MSRP   $41,494
REBATE       -1, 000

40,494
Henna Discount   -3,995

$36,499+TT&L

Must Trade 1999 
or newer

MSRP  $45,530
REBATE        -2,000

43,530
Henna Discount   -5,031

$38,499 +TT&L

‘06 Cobalt
$12,995

Stock # 67751062
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 Stall JewelerS

Custom designs, personal attention secret to success
by racheL youens

Norma Stall and her husband Eric show name-brand and custom designs.

Stall Jewelers
13770 N. US 183 • 250-9011

Besides each other, perhaps the only thing Norma and 
Eric Stall have had a longer relationship with is jewelry. 
This year the couple’s store, Stall Jewelers, celebrates its 
25th anniversary. 

Through three locations and almost three decades, the 
business has thrived in Northwest Austin. Even as big 
diamond outlets move in around them, Stall sits securely 
in its niche as a home to original, high-quality jewelry.

“When people come here, they’re often bringing with 
them a piece of jewelry that was their grandmother’s, their 
first wedding ring, an heirloom,” Norma said. “They want 
us to see how important that jewelry is to them, and for us 
to treat it that way. The memories attached to those pieces 
are priceless, and we incorporate that into what we create.”

Stall sells a range of jewelry including charms, chains, 
watches and rings, but their specialty is custom-made 
pieces. Norma doesn’t need to ask customers what style of 
jewelry they’re looking for. She analyzes them like a palm 
reader, observing how they sit, what they wear, their style 
and personality. 

Norma is also one of the store’s most successful show-
cases. Many times women will choose a piece of jewelry 
she is wearing rather than something under the glass. 

While she strives to stay up-to-date with what’s in style, 
going to conventions and reading celebrity magazines, 
nothing she makes is ever trendy.

“I won’t copy something out of a magazine for a cus-
tomer. What I do is take trends and make them timeless 
and unique,” said Norma, who likes to use large, uniquely 
cut gems set in custom-designed settings.

The couple attributes the store’s success and longevity to 
the relationships they’ve developed with customers.

“That was the hardest part in the beginning - getting 
people to trust us,” Eric said. “Today most of our business 
comes through referral, so the customer is already sold 
before they come in the door.”

The reason Norma is so good at selling jewelry, accord-
ing to Eric, is because she just loves it so much. She never 
designs the same piece twice, and while she’s sad to see 
each of her designs go, she is happy to reminisce on where 
each piece has ended up.

“Jewelry is such a special thing to sell because it is 
passed on through a family and through history. It doesn’t 
break or get thrown away, it’s just melted and reworked. 
I always like to tell people that the gold they’re buying 
could have been the same gold Cleopatra wore.”

Stall Jewelers

Lake Creek Pkwy

183

RM 620D e S i g N e D  b y  N o r m a
This large stone is morganite, a member 
of the emerald family.  At top are white 
diamonds surrounding a brown dia-
mond, chosen because its tone matches 
the pink of the morganite.  At bottom are 
pink sapphires

While Norma loves big gems, such as this 
one, they often pose problems. Their large, 
irregular size usually means she can’t use 
a pre-made setting. One trick Norma uses 
when she designs rings with big heavy 
gems is to square off the bottom of the 
ring giving additional support.

Local  Business

Products and services not available in all areas. Some restrictions apply. ©2006 Time Warner Cable. All rights reserved.

Do what you love. We’ll handle the rest.
When it  comes to keeping you connected, the local dedicated business specialists at Time 
Warner Cable Business Class are the people to call. We will help you understand how 
technology can improve productivity and make your job easier, by tailoring data, video and 
security solutions to fit your business needs. All of them are backed by our robust, reliable 
network. So call today. Then get back to doing what you really love.

“I’d rather unravel user errors 
than deal with data storage.”

Contact us at 

512-531-7815 
or visit 

www.austin.twcbc.com
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Chemist-turned-baker makes Persian treats

P e r S i a N  S w e e t S

To Azar Owlia a job change from college professor to 
bakery owner was a natural transition. After all, chemistry 
and cooking aren’t so different.

Owlia taught chemistry in Iran for years before moving 
to the University of Texas at Galveston to work on colon 
cancer research. 

“It had always been my dream to own a bakery, but I 
didn’t have the money, and I didn’t speak English,” Owlia 
said. “I was finally able to apply for retirement with UT, 
and I used that money to open Dream Bakery. I called it 
that because it was my dream.”

Handling the construction, the health inspections and 
the city code all with a language barrier and no experi-
ence were some of the hardest parts for Owlia.

“God helped me along the way by sending me people 
who could help me,” Owlia said. “My daughter is an 
interior designer who helped me furnish the shop, my son 
works with computers and was able to help me make a 
Web site.”

The bakery’s proximity to the Le Cordon Bleu and 
Texas Culinary Academy cooking school provided the 
talented chefs, who bustle around the kitchen in tall white 
hats with floury hands. 

Dream Bakery specializes in European cakes, which are 

lighter with a whipped frosting that’s less sweet. However, 
all of Azar’s recipes are distinctive because she blends 
European style with her own Iranian background.

“I used to make an Iranian pastry stuffed with ground 
beef. Later on I realized it was very much like kolaches, 
which are popular in central Texas. I’ve started making 
my own kolache recipes like spinach and ricotta or potato 
curry,” Owlia said.

In the glass pastry cases, Persian treats bump up against 
classical French and Italian ones. Naaneh Asali, an al-
mond honey bar, and Pofakeh Gerrdu, a walnut macaroon 
cookie are two of the bakery’s shirini, Persian for sweets.

“A lot of what we carry are items customers can’t find 
at other places, or can’t find fresh or traditionally made, 
Chocolate Mousse and Éclairs, for example,” she said.

The cakes are Dream Bakery’s crown jewel, and whether 
it’s for a wedding or a retirement party, their bakers create 
cakes that are far from the average grocery store sheet 
cake.

“I’m never scared to try something new, and I’m always 
willing to sit down with people and listen to their ideas,” 
Owlia said. “My favorite part of owning a bakery is 
connecting with people and being able to chit chat with 
customers.”

183

RM 620

Dream Bakery

Anderson Mill Rd

by racheL youens

Closer
    Look 

 Dream Bakery

All Persian sweets are known as shirini, 
beyond that they are divided into 
Shirini Tar, wet, and Shirini Khoshk, dry.

Bastani - ice cream in flavors such as 
rose water, orange blossom and saffron

Falodeh - a shredded white pudding 
soaked in lemon juice

Baklava - flaky phyllo pastry around 
chopped nuts covered in honey

Ghotab - A pastry native to the Iranian 
oasis city of Yadz, uses the spice 
cardamon which is similar to cinnamon 
or clove

Noon Khamei - Cream puff

Local  Business

Strawberry Roulade

Behind the counter at her bakery, Azar Owlia invents recipes for new desserts.

Dream bakery
9422 anderson mill road, Ste. b

219-1235  •  www.mydreambakery.biz

For more information, visit us online today » truepresence.com

© 2007 TruePresence. All rights reserved.

Get an online presence that works as hard as you do. 

Lots of websites have neat tricks and slick design—
but what good is any of that if it doesn’t help you grow your 
business? Your local TruePresence consultant has the innovative 
tools and strategic insight you need to maximize your business’s 
online potential—on your website and beyond. Plus, enjoy the 
leading expertise and 24/7 support of our national center. 

Bells and whistles are for bicycles.
Not your business. 

To learn more, call your local TruePresence
consultant, Kim Wendland, today » 512.990.5358

›› Website design  & development 

›› Content management

›› Ecommerce

›› Search marketing

›› Email marketing

›› Online advertising

tru_02_12_TX101_ad_cmyk.pdf   2/12/07   6:04:37 PM

*39 month smart buy, $1400 down payment assistance from GMAC, 1 final payment of $17,930, WAC, 10,000 miles 
per year, stock #C7354, MSRP $32,600, 8 to choose from, $299 cash down plus T.T.&L., photo for illustration, must take 
delivery from dealer stock, retired loaner.
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Gumbo, Red Fish or Chicken or fried, 
blackened, grilled or Dave’s favorite 
“swamp style” (covered with gumbo), 
you are in for a real delight with all the 
offerings. 

The catfish is farm-raised, grain-fed 
and never frozen.  All of the fried items 
are flash- fried in pure canola oil and are 
trans-fat free.  The tarter sauce is home-
made and with prices starting at $6.75 
there’s no better value.

Even though dinner is served family 
style, each person can order individually. 
The hearty eater can get All You Can Eat 
while others can order the lite plate or the 
Senior Citizen lite plate.  

All come with unlimited refills of hush 
puppies, cole slaw, fries, pinto beans and 
Caesar salad.   Or you can choose from 
a selection of other seafood treats and 
combo dinners.  

There are also weekday specials and 
a children’s menu that offers popcorn 
shrimp, catfish, chicken strips or steak 
fingers. Children three and under eat free. 

by PiTT GarreTT

Tasty catfish and fun ambience in the parlour

For the inaugural issue of Community 
Impact Northwest Austin, it was our plea-
sure to visit Catfish Parlour, an area main-
stay for more than 20 years. Fresh seafood, 
along with the freshest vegetables we’ve 
had in a long time, make this a must stop 
for those seeking fun, quality and value.

Dave Kerbow, whose nametag reads 
“CEO, CFO and Janitor,” was actually be-
hind the counter taking and filling orders.  
His resume is Austin-flavored.  He was 15 
when he began his career with the legend-
ary Holiday House.  He learned from the 
ground up how to offer good food, excel-
lent service and how to make his custom-
ers happy. He opened the first Catfish 
Parlour in South Austin in 1973. 

Lunch at Catfish Parlour is a real treat.  
Just walk up to the home-style vegetable 
table, grab all the vegetables and salad you 
want and then saunter over to the counter 
to order your entrée and pick up all the 
French fries and secret recipe hush pup-
pies you can eat.  It’s quick and easy.  

Whether it’s Catfish, Shrimp, Oysters, 

North by Northwest
10010 N Capital of texas Hwy

231-8157  •  www.nxnwbrew.com

Fa m i ly  t i e S
The south location has reopened after the 
completion of road construction on Ben White 
Boulevard.

 A new Catfish Parlour in Georgetown is 
scheduled to open in the fall and will be owned 
and operated by Dave’s son, keeping the family 
tradition alive.

Neighborhood
         Dining

CatfiSh Parlour

Duval

Catfish
Parlour

Oak Knoll

183

Tony DeLaune, manager, and Dave Kerbow, owner

Dining
Sunday- thursday 11-10pm

Friday/Saturday 11-11pm

bar
monday-thursday 11-11pm

Friday/Saturday 11-12pm
Sunday 11-11pm

aplusfcu.org

During the 0% Home Loan Event at A+ Federal Credit Union! Whether you’re 
looking to build, buy, or refi nance a home, come to A+ for a mortgage loan between now and 

September and you’ll be entered to win a 0% APR mortgage for a year!*  Promotion runs from 
2/01/07 to 9/30/07.  With great everyday rates, exceptional personal service, and a 

chance to get a 0% APR loan rate, why 
would you go anywhere else for 

a mortgage loan?

THE HOME LOAN EVENT*

*APR = Annual Percentage Rate. Normal credit criteria apply. No purchase necessary. Members who apply 
for a fi rst-lien mortgage loan at A+FCU between 2/01/07 and 8/31/07 and close on the mortgage loan with 
A+FCU (new money) by 9/30/07 will be entered for a one-time chance to win a mortgage loan rate of 0% for 

twelve (12) months. Not valid on A+FCU mortgages  closed prior to 2/01/07 or after 9/30/07. For a complete list of rules, rates, 
fees, and promotion details, visit our website at aplusfcu.org.

Your savings federally insured to at least $100,000
and backed by the full faith and credit of the United States Government

National Credit Union Administration, a U.S. Government Agency

EVERYONE
can make the 
grade at

!
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Scofi eld Ridge Parkway
REPORT

TRANSPORTATION 

© 2007 Taylor Woodrow Homes.
Inspired by you® is a registered mark 
of Taylor Woodrow, Inc. Information
contained within this advertisement 
is correct at time of publication 
and subject to change. 0207

Realtors® Welcome

LUXURY IN ALLTHE
RIGHT PLACES.

Taylor Woodrow builds in communities that reflect

our commitment to addressing the total lifestyle

priorities of our customers, such as exemplary schools

and abundant amenities. We build masterfully designed

homes with all the right touches just the way you want

it and where you’ll enjoy it the most.

So, come find your Taylor Woodrow Home today.

TaylorWoodrowHomes.com

Cassady Dr

With the passing of House 
Bill 87, neighborhoods are 
allowed to vote to lower the 
speed limit from 30 to 25. 
The following streets near 
Parmer Lane lowered the 
speed limit:

Adelphi Cove
Abelia Drive
Adelphi Lane
Amalfi  Cove
Ambleside Drive
Andromeda Cove
Antoinette Place

•   Construction on Scofi eld 
Ridge Parkway at Howard
Lane will expand the road 
to four lanes from Howard 
to IH-35. 

•   Projected completion: 
July 

•  Construction to expand the
two lane road from RM 620 
to Spicewood Parkway into a 
four lane road with a left turn 
only median turn lane began 
September 2006. 

•  Projected completion:                
April 2008

T

INTERSTATE

Speed limit changes

Anderson Mill Road

Arrowwood Drive
Aspendale Cove
Aspendale Drive
Balboa Lane
Bedrock Trail
Blossomwood Drive
Bouvet Court
Brown bark Place
Callisto Terrace
Canter Lane
Carmel Park Lane
Cavern Springs Road
Charlemagne Court
Cologne Lane
Cookstown Drive
Cumbria Lane
Danny Drive
Dauphine Drive

Dorsett Oaks Circle
Dorsett Road
Dugan Drive
Enchanted Forest Drive
Eton Lane
Europa Lane
Everest Lane
Forsythe Drive
Fremont Cove
Gable Drive
Ganymede Court
Ganymede Drive
Grimsley Drive
Harcourt Drive
Havelock Drive
Hawkhaven Lane
Hawkshead Drive
Kilgore Lane

Ladrido Lane
Leaf Circle
Leaf Lane
Lemans Place
Limewood Court
Marblehead Drive
Mercury Lane
Meuse Cove
Monaghan Trail
Mosley Lane
O’Neal Lane
Pamona Drive
Peddle Path
Pelham Drive
Phoebe Court
Pluto Lane
Rhea Court
Saxony Lane

Sceptre Cove
Scotch Broom Drive
Sidereal Drive
Skipton Drive
Spaniel Drive
Stony Drive 
Tarragona Lane
Tattershall Lane
Terra Nova Lane
Tipperary Cove
Transit Circle
Transit Cove
Trianon Lane
Turtleback Lane
Tyrone Drive
Waters Park Road 
Yucatan Lane

620

        Pkw
y

N
O
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Historical  
Impact

Pond Springs first 
settlement in northwest 
Austin
by kaRen thoMPson

Today, it is all but impossible to identify 
the early community of Pond Springs, but 
that was not always the case.

In 1839, when Austin was laid out, set-
tlers were anxious to go further west into 
the area that would become Williamson 
County in 1848. 

As settlers left Austin and traveled north 
up the Balcones Escarpment, one of the 
first areas to be populated was known as 
Pond Springs. Abundant water, trees, grass 
and wildlife made the area desirable. 

Pioneer wagon trails gave way to roads 
and the area of Pond Springs is now basi-
cally the stretch along old US 183 from 
Spicewood Springs Road north to RR 620.

By 1854 a one-room log building was 
constructed for a schoolhouse, later a 
wooden building was erected. A better 
Pond Springs School was built in 1927 at 
13401 Pond Springs Road at the intersec-
tion of US 183 and Anderson Mill Road.

For taxing purposes, the district was 
officially Pond Springs Common County 
Line District. In 1969, after 115 years, 
Pond Springs School district consolidated 
with Round Rock Independent School 
District. Nearby, developer Bill Cotton had 

been building new homes in a subdivision 
named Balcones Country Club.  A new 
school was needed, and Round Rock ISD 
could build facilities much faster. That first 
school built after consolidation was Spice-
wood Springs Elementary School. Soon 
Grisham Middle School was added. 

In 1977 a Texas Historical Marker for 
Pond Springs Community and School was 
dedicated at the old school site. The mark-
er reads: “After James O. Rice settled in the 
1850s near a spring-fed pond, the area was 
called Pond Springs. By 1854 a log school 
building was erected near the pond and 
also served for worship and a social center. 
Thomas S. Rutledge ran a nearby store, 
post office and blacksmith shop. After the 
post office closed in 1880 and the Austin 
& Northwestern Railroad bypassed Pond 
Springs in 1882, the community declined.” 

About 20 years ago, a new larger Pond 
Springs School was built at 7825 Elkhorn 
Mountain Trail, several miles away. This 
school still serves the area youth and even 
though it is the fifth building at the third 
site, Pond Springs School has been in 
operation for 153 years, making it one of 
the oldest in Texas. Their mascot name is 
Pioneers.

A graveyard was begun for members of 
the Pond Springs Community in the 1860s 
and shows up in deed records in 1877. It 
can be seen along Lake Creek Parkway 
across from Wal-Mart, just south of RM 
620. The oldest grave is believed to be that 

of Mrs. Asenath M. Stewart who died in 
1862. Also buried is a Mexican War vet-
eran, William P. Rutledge, Sr. (1815-1890) 
and Lavinia H. Chapman (1844-1929) a 
citizen of the Republic of Texas. It first 
appeared in deed records as a cemetery 
in 1877 and serves as a reminder of early 
Pond Springs history.

Cemetery

School Historical Marker

Pond Springs Rd

620

La
ke

 Cre
ek 

    
 Pkwy

Anderson Mill

183

Several of the Thompson 
family are buried in the 
Pond Springs cemetery. 
Karen and her husband 
David have helped 
maintain the cemetery, 
now surrounded by 
retail and residential, 
through volunteer 
service and donations. 

Pond Springs School 
in 1910.

The school was 
consolidated in 1903 
with Jollyville, and 
became part of the 
Round Rock  school 
district in 1969.

Karen Thompson is a seventh-genera-
tion Texan passionate about preserving 
and recording Texas history. She has 
written books on Williamson County, 
Round Rock and Austin. She is manager 
of archives for Williamson County.

Picture This...
...More freedom 

with rewards

Low rates
Cash back on  all retail purchases

No Annual Fee
24-hour member support

Free on-line account access
Balance transfers

512.458.2558     800.749.9732
6411 N. Lamar Blvd., Austin
1180 Airport Blvd., Austin

Rates and credit limits may vary. Membership 
required, see branch for details. 

Experience more freedom with 
rewards from a 

Greater TEXAS FCU 
Classic or Platinum VISA or

MasterCard.
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Round Rock 
welcomes skatepark
by Mandy hobby

After more than 10 years of requests 
from Round Rock’s growing skate com-
munity, the city’s Parks and Recreation 
department will open the first phase of a 
$390,000 skatepark this month behind the 
Clay Madsen Recreation Center on Gattis 
School Road.

Locals will be able to enjoy a 5,000 sq. ft. 
concrete bowl and also look forward to the 
second, and final phase to begin construc-
tion next month. Expected to be finished 
in May, the second phase is a 7,500 sq. ft. 
street course complete with handrails and 
steps.

“There has been a lot of support and 
momentum driving us to come up with 
this park,” Rick Atkins, parks and recre-
ation director, said. “We have learned that 
the skate community is not just teenagers, 

but adults, as well. ”
The Seattle-based design firm, Grind-

line, designed the park after city staff met 
and worked closely with the skaters in the 
community to see what would meet their 
needs the best.

Other stories 
www.impactnews.com

Community Corridor

Other News

The US 183 Tollroad grand opening will be Saturday, March 
3 at the Park Street Main Toll Plaza on TOLL 183A south of 
FM 1431

Concordia unveils master site plan.  University plans move to 
Northwest Austin in 2008.  

This aerial view of SH 130 and 
SH 45 shows Pflugerville’s 
first large retailers and major 
employers. The city prepares 
for developments at the 
major intersection.

If all goes as planned, by 2008 Cedar 
Park may have a water resort anticipated 
to draw 4,000 visitors a day during the 
May 1- Labor Day season. 

“I think it would do for Cedar Park what 
Dell Diamond did for Round Rock,” Rick 
Redmond, the project developer, said. 
“This particular attraction is unique.”

If he gets what he wants—and he is 
quick to note the plans are anything but 
finalized—then the unnamed park will far 
surpass what he has as owner of Volente 
Beach.

 The new park will sit on 20 acres at 
FM 1431 east of Parmer Lane. Along with 
rides and a lazy river that flows through 
the property, its conceptual design 
includes what Redmond describes as an 
“aquarium on steroids,” where visitors can 
swim with tropical fish.

Out of town visitors will be able to stay 
inside tree houses reminiscent of those in 
the novel, Robinson Crusoe. 

On an additional 50 acres at the pro-
posed site, he envisions a 250- to 300-
room hotel that includes around 9,000 
sq. ft. of conference space with a separate 
small meeting center. Eventually, the 

Possible water park for Cedar Park
by chRisti snow property could also add an upscale devel-

opment modeled after the Legacy Town 
Center in Plano.

Redmond would like for the water park 
to open by Summer 2008, the hotel to fol-
low by that Christmas and to add the town 
center three years later. 

Before investors purchase the prop-
erty, Redmond needs cooperation from 
the City Council because the 70 acres he 
wants to buy is zoned for commercial- or 
office-use only. 

Last month, the city’s Planning and 
Zoning Commission unanimously voted 
to form the area into a planned unit devel-
opment, which creates unique guidelines 
and standards for a specific project to be 
built in the designated land. 

At the Jan. 11 council meeting, residents 
surrounding the proposed PUD voiced 
concerns. Although most of the residents 
are in Round Rock’s extra-territorial juris-
diction, they asked the council to consider 
their noise, privacy and lighting fears.

If the council approves the PUD and 
the annexation, Redmond anticipates his 
investors will give their approval to move 
forward with purchasing the property.
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O
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*39 month smart buy, $1400 down payment assistance from GMAC, 1 final payment of $17,930, WAC, 10,000 miles 
per year, stock #C7354, MSRP $32,600, 8 to choose from, $299 cash down plus T.T.&L., photo for illustration, must take 
delivery from dealer stock, retired loaner.

c o v e r t c a d i l l a c . c o m

11750 Research Blvd., Austin, TX 78759

Covert

512.583.3000

$299 month $299 down

2007 Cadillac CTS

• On-site X-ray, Lab, and EKG
• Most health plans accepted
• All patients seen by a physician
• No appointment needed
• Scheduled Well Woman Exams    
  Now Available

Brushy Creek Rd

Avery Ranch Blvd

Parm
er   Ln

1431

+

www.austinurgentcare.com
Hours: 8 a.m.- 8 p.m. – 7 days a week – 365 days a year • 10625 Parmer Lane, Suite D400

512.733.9400

Health care when you need it

512.733.9400
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When seconds count...rapid treatment for heart and minor emergencies.

Located at 38th St. and Lamar Blvd.
512-407-7000 • www.HeartHospitalofAustin.com

EMERGENCY CARE with a greater sense of urgency.

#1 RANKED HEART PROGRAM IN TEXAS BY HEALTHGRADES [FOUR YEARS IN A ROW].

board as a partner. If Endeavor is king of Austin real es-
tate, then Simon is the king of retail. To the north, Simon 
owns Round Rock’s new Premium Outlets and to the south 
Barton Creek Square Mall. In between lies the Arboretum, 
Gateway Shopping Center and Highland Mall.

“What we particularly liked about The Domain loca-
tion was that it had all of the general retail needs,” Simon 
spokesman Les Morris said. “It’s big and easily accessible, 
but it’s also got a real sense of place and a nice history.” 

Beyond interesting architecture and high-end shop-
ping, the new Domain has natural beauty. The land, for-
merly IBM’s Century Oaks recreation park, is dotted with 
100 year-old trees, most of which were spared during The 
Domain’s construction, giving an historic presence to the 
new center.

Many of The Domain’s retailers are new to the Central 
Texas market. Barneys CO-OP, Tiffany & Co., Neiman 
Marcus, Intermix and Lacoste will all be opening their first 
Austin locations, while businesses like St. Thomas Bou-
tique and J. Crew will be moving from their previous Aus-
tin locations.

“Most of the stores opening up in The Domain are the 
kind where there’s only one in a market,” Marsh said. “So 

if they’re here versus San Marcos or Georgetown, it creates 
good destination retail for the area.”

As a part of their agreement with the city, Endeavor ear-
marked $1 million to help local retailers, such as Bettys-
port, an Austin-owned sportswear store, set up shop and 
pay rent in The Domain. 

“It’s important that we bring in new nationally-recog-
nized retailers, but we also wanted to give a chance to 
local entrepreneurs who have a following in the commu-
nity,” Morris said.
Live, Work, Play

“Live, work, play” is the newest mantra in city planning. 
It is also the concept behind The Domain. 

The phrase comes from the phenomenon that Austinites 
frequently live in one part of the city, while working and 
playing in others. By centralizing these activities, the city 
can ease sprawl and congestion. 

“Cities want to contain urban sprawl, and the only way 
to do that is to go vertical,” Marsh said. “If Austin wants to 
be more efficient, it needs to densify.”

The city has already exercised a vote of confidence for 
the “live, work, play” ideal in the form of $37 million in 
property and sales tax rebates for The Domain. It turns out 
that all those features that make The Domain appealing 
to the city (green space, tall dense buildings, landscaping) 
also make it expensive. In 2003, Endeavor appealed to the 

city council for help offsetting the costs, and with Mayor 
Will Wynn’s support, Endeavor received rebates.

When The Domain opens, Simon has said there will be 
390 residential units mixed with 60 different stores, 14 res-
taurants and 75,000 sq. ft. of office space. According to Do-
main spokesperson Lauren Harris, the Domain is Simon’s 
most complete and most upscale example of mixed-use 
development.
More to Come

What shoppers see when they enter The Domain occu-
pies less than a quarter of the land Endeavor owns. The 
Domain’s phase two is slated to open in Spring 2008 and 
will add another 350,000 sq.ft. of retail. 

Across The Domain’s main street, Domain Drive, 
Endeavor is demolishing IBM’s old manufacturing 
buildings to make way for new office space, a hotel and 
parking garages. 

Within the next 12 years Endeavor expects the entire 
Domain area to house 3,400 residential units, 3 million sq. 
ft. of office space and 10 acres of park space.

“People are really going to be surprised by the beauty of 
The Domain and what we’ve been able to do with the archi-
tecture and location,” Morris said. “We’ve created a place 
where you want to spend a lot of time whether you’re living 
or shopping or just hanging out. It’s really a showpiece for 
Austin.”

Domain redefines urban living
CONTINUED FROM |1

Century Oaks Terrace, the main drive
through the retail area, is lined by a 
Courtyard fror concerts and events.

Many of the retailers at The Domain, such
as Louis Vuitton, are breaking into the

Austin market for the first time.

Neiman Marcus, surrounded by palm trees,
is at The Domain’s northernmost corner.
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When seconds count...rapid treatment for heart and minor emergencies.

Located at 38th St. and Lamar Blvd.
512-407-7000 • www.HeartHospitalofAustin.com

EMERGENCY CARE with a greater sense of urgency.

#1 RANKED HEART PROGRAM IN TEXAS BY HEALTHGRADES [FOUR YEARS IN A ROW].

The	Domain	Lineup
Expected retail and restaurant tenants

1. Sur La Table 6. Kona Grill
2. Martin & OSA 7. Apple
3. Ruehl  8. Victoria’s Secret
4. Spa Reception 9. Banana Republic
5. Nestle/Haagen Dazs

10. Brig  16. Tourneau
11. The Grape 17. Stepping Room
12. Daily Grill 18. Betsy Johnson
13. Starbucks 19. Tommy Bahama
14. Jaspers 20. North
15. Tumi

21. Cole Haan 26. Coach
22. Juicy  27. Barneys CO-OP
23. Calypso 28. Stuart Weltman
24. Tiffany  29. Polo/Ralph Lauren
25. Bailey Banks & Biddle

30. Brighton 35. Bebe
31. J. Crew 36. BCBG
32. Sony  37. Madewell
33. Brookstone 38. Cache
34. Lilly Pulitzer

39. Swoozie 45. Rugby
40. Z-Gallerie 46. Aldo
41. Betty Sport 47. Origins
42. Lucky Brands 48. Puma
43. Metropark 49. Painted With Oil
44. White House/Black Market 

50. Lacoste 56. Mac Cosmetics
51. St. Thomas 57. Fleming’s
52. Diesel  58. David Yurman
53. Intermix 59. Anne Fontaine
54. Louis Vuitton 60. LVMH
55. McCormick & Schmicks

Residential

Commuter rail

Phase two and beyond

IBM’s current operations

Approved by voters in 2004, the commuter rail
will begin running on pre-existing tracks starting in
2008.  The rail, which will run from downtown Austin
to downtown Leander, will make one of its stops at
Braker Lane and Burnet Road.

Phase one of The Domain is just a preview of 
what’s to come.  In the next 12 years the area is slated 
to host apartments and hotels along with additional 
retail stores and offices.  

The majority of IBM’s campus has moved across the 
street from the old manufacturing plant on the other 
side of Burnet Road. IBM continues to leave a building 
in Endeavor’s Domain area.

Braker Ln
Braker Ln
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+11 Number of
homes sold
over last year

Hidden Glen
Round Rock - 78681
1118 Hidden Glen
Agent: Linda DeMarco (512) 423-7333

5 Br./4/0 Ba.         
$410,000

Forest Creek
Round Rock - 78664             
2127 Hilton Head Dr.     
Agent: Marianne Lamele (512) 789-5775

Wood Glen
Round Rock - 78681            
2824 Chatelle Drive
Agent: Linda DeMarco (512) 423-7333

5 Br./3/0 Ba.         
$310,000

4 Br./3/1 Ba.         
$459,000

Pflugerville

Northwest Austin Area
r e a l  e S tat e  r e P o r tR e s i D e n T i a L

On The Market

Less than $100,000

$100 - $149.9k

$150 - $199.9k

$200 - $299.9k

$300 - $399.9k

$400 - $499.9k

$500 - $749.9k

$750 - $999.9k

$1 Million + 

2

16

34

10

14

5

8

-

-

January	Monthly	Home	sales	Market

78750

78759

78727

78729

Price Range # of Homes for Sale
78750

-

3

17

13

4

-

-

-

-

78759
Average Price

+$13,108 
78727

+$24,862 
78729

Changes in average selling 
price over last year

Village at Anderson Mill
11608 Star View Trail, 78750
Agent: Don Crow  (512) 415-6677

Milwood - 78727
13013 Garfield Lane
Agent: Tatchi Lay  (512) 767-6764

Springwoods - 78729
13213 Briar Hollow
Agent: Kim Bishop  (512) 785-5561

Balcones Woods - 78759
4115 Balcones Woods Drive
Agent: Janet Holt  (512) 567-2384

4BD/2.5BA
$335,500

4BD/2.5BA
$189,000

3BD/2BA
$158,900

3BD/2.5BA
$180,000

78729
3

9

7

17

10

10

9

-

-

-

7

14

25

3

1

-

1

-

78727 Sold ‘07

13

35

18

13

Sold ‘07 Sold ‘06 Sold ‘06 2007
Average Price

2006

$249,900

$240,516

$172,068

$175,012

27

40

32

18

$297,405

$266,007

$158,960

$150,186

56

65

37

58

51

61

54

40

-$47,505 78750

-$25,491 
78759

Data provided by Coldwell Banker

Days on Market

Northwest Austin Specialist
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IBM innovation
CONTINUED FROM |1

Commerce. “Not only do they bring direct 
employment, not only projects that affect 
the world, not only do they continue to 
further the international market, they are 
a magnet for talent.”

With that talent comes money, noted 
Scheberle, who is senior vice president of 
workforce and education development. 
IBM’s local payroll is over $600 million, 

Leaders of invention
• IBM Austin provides only three percent of 
the corporation’s worldwide population, they 
represent 10 percent of the corporation’s 
technical leadership.  

• In 2006, for the 14th consecutive year, IBM  
received the most U.S. patents and Austin 
contributed more to that final tally than any 
other IBM location. Three of the corporation’s 
top inventors work in Austin.

IBM is dedicated to protecting the 
environment. Not only is IBM the tenth largest 
purchaser of renewable energy in the U.S., 
Forbes.com listed Building 101 on IBM’s Austin 
campus as one of the world’s greenest office 
buildings in 2006. 

Strategically 
located near public 
transportation as 
a part of the city’s 
Smart Growth 
development zone, 
the building uses 
wind energy, while 
the parking garage 
depends on solar 
energy. 

The office’s white 
Energy Star roof 
reflects sunlight, 
reducing heat 
otherwise absorbed 
into the building. 

A four-acre pond and landscaping surround 
the 200,000 sq. ft. space, which is also certified 
by Leadership in Energy and Environmental 
Design, a recognition of IBM’s use of alternative 
energy. 

which means employees pay an estimated 
$40 million in local sales and property tax-
es, while the company pays $10.3 million 
itself.
Workforce Evolution

Like the technology industry’s evolution, 
IBM Austin and its workforce has changed 
and matured. Richburg started with the 
company as an assembly line worker a few 
months after it opened. He received pro-
motions and became involved with man-
agement, not retiring until 1997.

“It was nothing like I ever experienced,” 
he said. “I had worked in construction and 
in a grocery store. For me, it was almost 
like the Wizard of Oz.”

Leroy J. Wormley, Jr. was there on the 
very first day IBM opened in July 1967. A 
native Austinite, he left his former job as a 
waiter, went to the Hancock Shopping Cen-
ter and applied to work the assembly line.

Along with the other people hired, he 
traveled to the corporation’s major plant in 
Lexington, Ky. for training. 

When the first group returned, Building 
One still was not finished so they began op-
erating in an old farmhouse situated where 
the new Neiman Marcus store will open 
this spring. 
Impact on Northwest Austin

During the next few years, he saw North-
west Austin mushroom with homes as the 
company drew employees from around the 
world.

“They have brought the infrastructure, 
the water, the gas, the food,” he said. “It had 
a ripple effect on the city.”

Green Power

Eventually the company would educate 
and promote him to become Corporate 
Community Relations Manager, a position 
he held until retirement in 2002. He still at-
tributes IBM with opening opportunities 
for him individually, along with the city’s 
eventual technology boom in the 1990s.

“IBM brought high-tech,” Wormley said. 
“Austin became a Mecca for that kind of 
skill.”

Scheberle has also worked closely with 
IBM because of their support for local edu-
cation initiatives and seen its affect on the 
community.

 “Like most industries, the tech industry 
clusters itself,” he said. “Because of IBM, 
people know they can come here and may-
be steal some of their employees or absorb 
into them.”

“Austin sold itself,” former IBM Vice 
President Gordon M. Moodie said in 1966, 
according to an archived Austin-American 
Statesman article. “It offers a fine living and 
working environment, outstanding edu-
cational advantages and impressive recre-
ational and cultural features.” 

Through the decades, the company fo-
cused on building products. However, 
when the dot.com crash began to impact 
the local economy in the late 1990s, IBM 
Austin moved their efforts to an emphasis 
in designing. 

Today, the staff provides only two percent 
of the international manufacturing work-
force and three percent of IBM’s world-
wide population, but represent 10 percent 
of the corporation’s technical leadership. 
IBM also remains the third largest private 

employer in the Austin area after Seton and 
Dell Inc.

In January, IBM announced for 2006 they 
had received more patents than any other 
company in the U.S. for the 14th consecu-
tive year, and the Austin plant contributed 
the largest percentage to that final tally. 

“We’re so global,” Sandy Dochen, IBM 
Austin Corporate Community Relations 
Manager, said. “To be so stable here is a tes-
tament to the site and to Austin.”

Selectric Typewriter, 1961

Revolutionized typing 
with a rotating ball 
of letters that could 
be changed for 
different fonts and 
a technology that 
kept letters from being 
pressed twice in a row.

Playstation 3 cell processor, 2005

Acting as the brain of the computer 
chip, this cell processor allows the 
Playstation to handle many different 
computing tasks simultaneously.

Source: IBM
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@ Great Hills Trail, Between Borders and Bed, Bath & Beyond
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Foot
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Specializing in orthopaedic solutions for better 
health. Get the ultimate in active footwear.  The 
patented rocker motion reduces pain associated 
with many foot ailments.  Other benefits include:

• Muscle toning of legs, stomach and buttocks
• Reduced stress on knees, hips and ankles
• Improvement of your posture
• Improved circulation
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Realtors®

chols TeamE
- Your North Austin Neighbors for Over 30 Years! -

Terry & Sharon Echols

Whether You’re Thinking of  Selling or Buying
a Home, You Owe It to Yourself  to Talk with the 
Echols Team Realtors®. We’ll Provide You the 

High Level of  Service We’re Known For.
KELLER WILLIAMS 

REALTY®

Each Office Independently 
Owned and Operatedwww.EcholsTeam.com

You did an excellent job. Giving us feedback from potential 
buyers helped us improve the staging of the house. . . You are 
professionals who are concerned about your clients and 
live by your word. There wasn’t anything to improve on.

 - E&O L.”

512-453-0903
Call Us at:

512-453-0903

“
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Family: Father of two daughters ages 10 and 8
Education: Bachelor’s in Environmental Design from 
Texas A&M University
Contact information: 974- 2250

Having a mayor whose background is in real estate, rather than 
politics, is a good thing for Austin. Will Wynn knows the value of the 
undeveloped land in Austin and has a strategy for using it. Now in 

his second term, Wynn is working with regional planning organizations and 
transportation alliances to make Austin a model for the contemporary city.

Will Wynn, Mayor of Austin

Q.  How did you become involved in politics?
A.  It never really crossed my mind. My background is in 
real estate and commercial development and I was involved 
in real estate projects in the early 90s. I became part of the 
Downtown Austin Alliance and later the chair of the alliance. 
That got me active in city hall. There was certainly a time 
when downtown wasn’t a good place to be, and I just won-
dered why the city wasn’t doing more with it.

Q.  What is the biggest challenge in Northwest Austin 
today?
A.  Austin is growing. Growth done incorrectly is disastrous 
for the air, the schools, the environment. One reason traffic 
is so bad here is that people are shopping in one area of the 
city, then living in another part, then working in another part. 
I’d like to see more developments where people can live work 
and play in the same vicinity. The Domain will be a sort of test 
case for mixed-use development in that area. It will set the 
tone for the future.

Q.  How would you like to see Austin developed to pre-
vent urban sprawl and capitalize on the land we have?
A.  Nowhere more than Northwest Austin do we have a 

chance to change land use patterns for the better. There are 
still some big swaths of undeveloped land in Northwest Aus-
tin, and that area actually has the highest number of homes 
furthest from a city park. We want to use money from the last 
bond election to pinpoint small areas within north Austin that 
can be used as parks.

Q.  The commuter rail will be operational by 2008. How 
do you see the commuter rail transforming Austin?
A.  It’s hard because, while it seems like a lot of money, 
what we’re starting with for the commuter rail is really a very 
modest beginning. What the rail can truly do, besides helping 
traffic, is to dramatically change land use patterns. Transit-
oriented developments form where everything is centralized 
into one area rather than spread all over. People can’t judge 
the commuter rail strictly on ridership. My sense of success for 
commuter rail is much more holistic. 

Wynn visits The Arboretum will.wynn@ci.austin.tx.us
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“Come let my family show your family what a car buying 
experience should be. Call 345-4343 and ask for Kenny and 

I’ll get you the best deal on the car or truck you want.”
-Kenny Covert

2007 Escape XLS
MSRP......................................... $21,225
Rebate.......................................... -$3000
Matching Down Payment............ -$1000
Covert Discount........................... -$2237

$14,988 +TT&L

MSRP......................................... $29,685
Rebate.......................................... -$2000
Matching Down Payment............ -$1000
Covert Discount........................... -$4690

$21,995

2007 F150 SuperCrew XLT

+TT&L

Photos are for illustration purposes only. Units are subject to prior sale. Must take delivery from dealer stock. Prices through Ford Motor Credit. Prices subject to change.

Shop online at covertford.com

Covert Ford
SALE ENDS April 2nd


