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by Kathy LesKo

Cedar Park has big plans for creating 
its downtown area. The plans call for 
a Town Center that includes a 1,300-
home residential community along with 
retail, entertainment and office space, 
all designed to create a destination and 
meeting place for the residents. 

“For years, our residents have said 
they don’t want a bedroom community,” 
Cedar Park Mayor Bob Lemon said.  
“They want a sense of pride in their 

Cedar Park creating destination area
New downtown combines residential, retail, commercial development

city, and want to be able to identify a place 
where Cedar Park actually ‘lives.’  When 
someone says, ‘Let’s go to Cedar Park,’ they 
will be envisioning Town Center.”

But before the big picture comes into fo-
cus, smaller venues are beginning to sprout 
up along FM 1431 bounded on each side by 
US 183 and the new US 183A. 
The Depot

According to Gracie Taylor, Threadgill’s 
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Leander city officials and businesses in 
position for transit-oriented development 
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Greg Maphet, 
owner 

Dean Morin, 
sales manager

As the first construction begins in the new transit-
oriented development, Leander not only has the eyes of 
Texas upon it, but most of the nation, as it positions itself 
to become a forward-thinking destination city in which to 
live, work and play.

Transit-oriented development is a progressive style of 
urban design that puts the pedestrian first and focuses on 
multi-use zoning.  It creates a mixed-use, mixed-residen-
tial environment that provides diversity in homes, retail 
and entertainment establishments. 
The birth of the idea

Leander’s TOD is a 2,300-acre community that will 
center around Capital Metro’s commuter rail system, op-
erational in 2008, and will occupy about 16 percent of the 
city’s total land space located between US 183 and the new 
US 183A.

To create a successful TOD, there has to be a cooperative 
relationship between the city and the private sector.  What 
makes Leander’s TOD unique is that the city actually served 
as the primary catalyst for the project, and partnered with 

What is a TOD?
• a progressive style of 

urban design putting the 
pedestrian first

• focuses on multi-use 
zoning, mixed use, mixed 
residential environment, 
retail and entertainment

Mixed-use loft apartment 
buildings developed around 
rail transit in Plano, TX.

Proposed mixed-use rail 
station for Leander.

Source:  Gateway Planning Group

Proposed Leander 
Transit-Oriented 
Development

Source:  Gateway Planning Group
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Since the launch of 
Community Impact in 
Leander and Cedar 
Park, we have received 
numerous phone 
calls and emails from 
readers offering story 
ideas, inquiring about 
advertising, or simply 

thanking us for bringing our newspaper 
to the area. Thank you to everyone who 
has taken the time to contact us. 

One of my favorite messages was 
from Jeanette Cacciola who wrote, “I 
am very impressed with Community 
Impact Newspaper. It is a high quality 
publication devoted to a growing part 
of Central Texas. I was very happy to 
see your focus on businesses in the area, 
and I plan to visit Zora’s now that I know 
more about it. I’ve driven past it regularly 
over the last several months.”

This response is an indication that we 

Thinking local goes a long way
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Service  Selection  Prices
IN CENTRAL TEXAS

4506 IH-35
SOUTH

(ON THE MOTOR MILE SOUTH)

800-660-9206
MazdaSouth.com

Mazda
South

 SERVICE: 
M-F 7AM-6PM

Sat 8AM-3PM

 SALES: 
M-SAT

8:30AM-8PM

TAKE A TEST DRIVE TODAY

You owe it to yourself and your wallet to visit Mazda South before you buy.
JUST SOUTH

OF HIGH
 PRICES!

JUST SOUTH
OF HIGH
 PRICES!

THIS IS JUST ONE EXAMPLE OF THE 
GREAT DEALS YOU’LL FIND

SOUTH OF THE RIVER!

MSRP $14,270 - $1,501 
DEALER DISCOUNT = 
$12,769 +TT&L.

$12,769$12,769
2006

$1500SAVE
OVER

Double Impact
Round Rock • Pflugerville • Cedar Park • Leander

97,000 + Mailed Distribution
Local, relevant news and information www.impactnewspaper.com

are accomplishing an important part of 
our mission: to encourage local spending 
by spreading the word about the small 
businesses that operate in Leander and 
Cedar Park. 

When my family moved to Leander 
over 20 years ago, FM 1431 was a two-
lane road with virtually no residential 
or commercial development. It has 
been incredible to watch national retail, 
restaurant, and hotel chains break 
ground along this stretch of highway. 
These businesses not only diversify the 
tax base, but also diversify our options as 
consumers. 

While we welcome these large 
businesses into our economy, it becomes 
increasingly important that consumers 
continue to support the unique, locally 
owned businesses that uphold the charm 
of our hometowns. Their founders 
discovered a need in this community for 
the goods and services they offer. They 

work hard to serve us, and they deserve 
our support. 

We are excited to hear plans for a 
downtown Cedar Park, and to learn of 
the Transit-oriented development project 
that will put Leander on the forefront of 
urban development. Though you might 
already be familiar with these projects, 
our goal in this issue is to provide a 
“one stop shop” for information, and to 
keep the momentum built around these 
important developments. 

I always welcome your input, and I 
encourage you to contact me with story 
ideas. I can be reached at 989-6808 or 
by email at clove@impactnewspaper.
com. You can also check us out online at    
www.impactnewspaper.com. 
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Soon, you won’t be
between Round Rock
and a heart place.
Because soon, St. David’s Round Rock Medical
Center will be joining the ranks of the other
St. David’s hospitals in offering unparalleled 
heart care. With the opening of our Heart and 
Vascular Center, the families of Williamson 
County will have state-of-the-art, comprehensive 
cardiac services available in the heart of the 
community. Staffed by teams of highly trained 
cardiac specialists, advanced procedures
including open heart surgery will be performed 
in new, cardiac surgical suites equipped with 
the latest technology. It’s another example of our 
continuing commitment to make sure the fi nest 
possible health care and medical expertise is 
available right here at home. 

St. David’s HealthCare Includes:
St. David’s North Austin Medical Center

St. David’s South Austin Hospital
St. David’s Medical Center 

St. David’s Round Rock Medical Center

www.roundrockmedicalcenter.com
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Water is a valuable commodity. 
The precious natural resource is 
an important element in foster-
ing a flourishing landscape. 
Hill Country Water Gardens & 
Nursery teaches customers how 
to utilize water in unique ways to 
create tranquil, restorative outdoor 
designs.

Steve Kainer, owner of the 
seven-year-old water gardening 
resource, launched the company 
with his wife, Christie, after work-
ing in landscaping as a high school student 
and as an aquatic plant wholesaler during 
college.

“The introduction of water into land-
scapes is a new trend,” Kainer said. “People 
lead such busy lives, and water features 
offer tranquility in a home setting.”

The company’s 16-person staff offers 
turn-key design and installation of koi 
ponds, water gardens, water features, as 
well as service, maintenance, and pond 
cleaning. They offer an array of retail ser-
vices, but emphasize their focus is teaching 
do-it-yourself landscapers and gardeners 
how to complete projects.

In keeping with sharing helpful tips, 
the company hosts weekly events and 
seminars to discuss different gardening 
topics, such as waterfall and pond build-

creates a peaceful ambience with very 
low maintenance.

When a customer is interested in 
adding a water feature or pond, Kainer 
encourages them to determine their 
motivations. 

“Some people want the sound and 
movement of water and are better 
served with a water feature,” he said. 
“Others are prepared for the time 
and maintenance that a living pond 
requires.”

Checking references and work 
samples are good ways to research 

a landscaping company’s expertise, ac-
cording to Kainer. Hill Country Water 
Gardens & Nursery invites customers to 
visit their outdoor showroom, where they 
can see eight pond examples.

“Many companies define pond building 
as digging a hole, lining it, and adding 
a pump,” he said. “Our ponds promise 
much more finesse.”

In addition to design services, the com-
pany consults and offers general service 
for pond leaks, pump replacement, filter 
service, and kit materials. 

Additionally, Hill Country Water Gar-
dens & Nursery sells locally grown plants, 
not found at larger retail stores. They also 
feature hardy and tropical water lilies, 
bog plants, lotus, ornamental goldfish, 
and Koi.

“Many companies define 
pond building as digging a 
hole, lining it, and adding a 
pump. Our ponds promise 

much more finesse.”
Steve Kainer, owner

Creative outdoor design flows with water gardening 
by autumn Rhea CaRpenteR

ing, disappearing fountains, and repotting 
aquatic plants.

Kainer leads a seminar that teaches how to 
build disappearing fountains, using contain-
ers such as urns, vases, or drilled boulders. 
Water pours out and disappears into the 
ground into a reservoir, and then drains 
back into the receptacle. The water feature 

Pond Building Basics:
Location – Most aquatic plants prefer direct sun 
to maximize plant growth and blooms. Position your 
pond to receive at least five hours of sun per day. If 
sun is not an option, don’t be discouraged, as many 
shade tolerant plants are available.

Size and Depth – If you plan to include koi, 
consider making your pond at least 10 x 6 x 2. 
Smaller, shallower ponds are usually adequate for 
goldfish.

Pre-form or Liner – There are several choices 
when deciding materials to use for your water 
garden construction. We recommend rubber liner and 
pre-form fiberglass. 

Pump and Filtration Systems – Choose a 
pump that will circulate the water in your pond once 
every hour to hour and a half. Your water feature 
(waterfall, fountain, etc.) will also help to determine 
what size pump is needed.

Estimating Number of Gallons in Pond– 
Average width x average depth x 7.5 = estimated 
total gallons

1407 North Bell Blvd.
260.5050

www.hillcountrywatergardens.com
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        Ground Broken for Regional 
       Water system
 The cities of Cedar Park, Leander and Round 
Rock recently celebrated the ground-breaking 
of a regional water system located at the water 
tower near the intersection of New Hope Rd. 
and Blockhouse Dr.  The pipeline will connect 
more than 15 miles of pipe, which will deliver 
water from Lake Travis.  The system will include 
raw water pumping and transmission lines, a 
treatment plant and treated water transmission 
lines.  The project will be constructed in phases, 
and when completed, will cost $250 million and 
have a capacity of 106 million gallons of water 
per day.

       Annual Chamber of 
       Commerce Picnic
 Join the Cedar Park Chamber of Commerce at 
its annual picnic, June 16, from 4 - 9 p.m. at Milburn Park, 
1901 Sun Chase Blvd.  The event is open to Chamber 
members and the City of Cedar Park.  Employees, family 
members and staff are also invited.  Free hamburgers, hot 
dogs and refreshments will be provided.  Attendees are 
welcome to bring side dishes.  Scheduled activities will 
include a moonwalk, face painting, and contests.  This 
year’s event sponsors include Wal-Mart, Cartwright’s 
BBQ, Renaissance Austin Hotel and Ryan Connor State 
Farm Agency. 

       Brown Hearing Centers 
       Cuts Ribbon
 Brown Hearing Centers celebrated 
the opening of its newest store at 930 S. 
Bell Blvd., Ste. 403, with an event that 
included a ribbon cutting, light lunch and 
complimentary hearing tests.  According 
to David Brown, owner, the newest store 
joins a chain of others throughout Texas 
and Louisiana, specializing in hearing 
testing and custom-fit digital hearing 
aids.  Brown Hearing Center is the first 
specialty hearing center for Cedar Park.  

City Finalizes Logo
 Even though the official voting is over, 
individuals with critical input regarding 
any of the four proposed logos for Cedar 

Park are encouraged to email their suggestions to Mike 
McKinnon, public information officer at mckinnon@
ci.cedar-park.tx.us.  The logo receiving the most votes 
will be revised by the advertising agency based on public 
input and presented to the City Council for approval on 
May 25.  Cedar Park residents are encouraged to visit 
www.ci.cedar-park.tx to view the four proposed designs 
and learn the background on the concepts behind them, 
ranging from the city’s history to its future achievements.

3

Impact Cedar Park
1

News or questions about Cedar 
Park? E-mail us at news@impact-
newspaper.com.

       east Park street open
 The new four-lane road extension of East Park Street 
officially opened April 27.  East Park Street provides 
east-west access between US 183 and Vista Ridge Blvd.  
The new roadway also provides improved access for 
emergency responders to the area, saving as much as two 
minutes in response time to Vista Ridge High School 
from Fire Station One.  

2

4

This Month’s Feature PropertyThis Month’s Feature Property

512.825.9577
If you need help buying or selling real estate - 

or just want to talk about options, call me today. Aurora Jackson
RealtoR®

Se Habla Espanol
aurorajackson@sbcglobal.netwww.buyorsellaustinhomes.com

3 Bedrooms, 2 Full baths, 
Living area, 2 Dining rooms$189,777 3 Bedrooms, 2 Full baths, 
Living area, 2 Dining rooms$189,777

Everyone has different decorating needs. We listen. And we get it.
Finding an interior decorator that fits your budget and understands 

your taste doesn’t just happen in your dreams. Whether one item or an 
entire room, we’ll come to you and create a custom Decor Plan to fit 

your life. Because it’s your budget, your style and your home.

Call Decor & You at (512) 260-6600
or visit www.decorandyou.com.

HighPoint Fellowship
Church is partnering with 
Hill Country Community 
Ministries in a campaign 
to STOMP OUT HUNGER.
Literally tons of food will 
be collected to feed hungry 
families right here in our 
area. Bring food donations 
to HighPoint Fellowship 
on Saturday, May 20th 
between 9 a.m. and 3 p.m.

For more information, contact HighPoint Fellowship Church at 260-5449.

New Hope Rd

Ba
gd

ad
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Landscaping company plans to grow with Leander 
by autumn Rhea CaRpenteR

Greg Maphet, owner of The 
Grass Patch, Inc. since 1978, 
knows that sometimes what is 
good for one is good for all. When 
BMW Motors offered to buy him 
out at his McNeil Rd location in 
2000, he knew he couldn’t refuse 
the price they were offering. 

But it wasn’t until the business 
relocated in December 2004, to 
its current location on Ronald 
Reagan Blvd. in Leander that he 
realized how good it would be for 
him.

In their new 9-acre facility they 
have room for all their needs, 
which includes growing their own sod.

“It’s been a good move,” Maphet said. 
“Most of our employees live within five 
to ten minutes from here, taxes are a little 
lower out here and this is such an area of 
growth.”

The full service business offers complete 
landscape installations, fences and gates, 
hardscapes, xeriscapes, waterless features, 
turf grass, ponds, and masonry services. 
By maintaining their own farm, they cut 
sod daily and sell only the freshest grass.

“Today’s customers are seeking a turn-
key operation that can provide all of the 
services that ensure a beautiful landscape,” 
Dean Morin, sales manager since 1994, 

said. “Clients demand more than a pretty 
yard; they want the comfort of the in-
doors, in an outdoor environment.”

According to Morin, initial consulta-
tions are provided to determine how 

“Landscape is one of the biggest 
water users in the summer, and 

with efficient and proper irrigation 
installation and controller 

operation, thousands of gallons of 
water can be conserved.”

Greg Maphet, owner

landscaping will best fit customers’ 
lifestyles. 

“People are very savvy and bring 
concepts from magazines and other 
sources,” he said. “Often we expand 
on those ideas or when a customer 
lacks direction, our staff provide sug-
gestions.”

“Other questions we ask include 
the client’s budget, safety concerns, 
privacy requirements, and time al-
lotted for maintenance,” Morin said. 
“Each project is customized.”

Since outdoor projects can become 
costly, some customers have decided 
to complete them in phases. 

“We have had customers who want a 
$40,000 job but who cannot afford to spend 
it all at once,” said Morin. 

“They have opted to break it up into 
$15,000 increments, allowing the work 
to occur slowly, ultimately reaching the 
finished goal.”

As the summer approaches, water con-
servation is always discussed. The Grass 
Patch supports the City of Austin Water 
Wise program, which controls water waste. 

“Landscape is one of the biggest water 
users in the summer, and with efficient and 
proper irrigation installation and control-
ler operation, thousands of gallons of water 
can be conserved,” Morin said. 

Tips for maintaining 
a healthy yard in May:
 Fertilization: 

Feed all spring-blooming shrubs after they 
have bloomed. Feed amaryllis after they bloom. 
Feed and mulch iris. Feed crape myrtle with 
1/2 cup per square yard of 3-1-2 ratio 
fertilizer beneath the branch 
spread.

 Watering: 
Water annuals as needed. Mulch all 
bare soil to retain moisture.

 Pest and Disease:
Check for aphids and spider mites. Look for tobacco 
hornworms and stink bugs, especially in vegetable 
gardens. Spray blackspot susceptible roses with 
fungicide every 7-10 days.

 Prune: 
Prune spring flowering shrubs and trees after 
they bloom, and climbing roses and other “once 
bloomers” as soon as they finish flowering. Divide 
chrysanthemums and pinch tips for bushier growth. 
Pinch back leggy annuals to encourage branching. 
Deadhead plants to encourage blooming. Prune frost-
damage trees and shrubs.

15841 Ronald W. Reagan Blvd.
259-5188

www.thegrasspatch.com
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       Fore! Third Annual GLCC Golf 
Tournament
 The Annual Greater Leander Chamber of 
Commerce Golf Tournament will be June 12, 
at the Golf Club at Crystal Falls.  The four-
man scramble will begin with a 1 p.m. shotgun 
start.  Cost to play is $85 per player or $340 per 
foursome.  A variety of sponsorship opportunities 
are available.  For more information, call 
259-1907 or visit www.leandercc.org.  

       Reunion square Ready to Lease
 Offering more than 12,000 sq. ft. of retail and 
office space, Reunion Square, 1815 South US 183 
is ready for occupancy.  The facility is a “green 
building,” allowing particular adjustments during 
construction and the use of recycled materials 

Higher education survey
 Hoping to attract greater educational opportunities for 
residents of Leander and Western Williamson County, 
the city created the Leander Education and Development 
Economic Resource Fund. Working along with Austin 
Community College, officials from the city, Leander ISD 
and Williamson County business leaders created a survey 
to determine the needs of high school students, residents 
and businesses. The survey closed May 7; the findings 
will help the city council market to potential vocational 
and academic institutions. For more information, visit      
www.leanderhighered.org.

Impact Leander

News or questions about Leander?  E-mail us at news@impactnewspaper.com.

        shoppers, start Your 
shopping Carts!
 A June groundbreaking for the H-E-B 
Plus at the northwest corner of US 183 
and RM 2243 will finally put Leander on 
the path to having its very own grocery 
store. The store plans to open in early 2007. 
The 140,000 sq. ft. store will have attached 
retail for additional commercial retail 
development.  

       summit Christian Academy
 Summit Christian Academy received two separate 
million dollar donations to aid in the growth and 
expansion of their two campuses.  The anonymous 
monies will be used for new classrooms, a science 
lab, new gymnasiums and educational opportunities.  
Founded in 2002, the Academy is a member of the 
Association of Christian Schools International, Texas 
Association of Baptist Schools, Texas Christian Athletic 
League and the Austin Christian Athletic Association. 
For more information, call the Cedar Park campus at 
250-1369 or the Leander campus at 259-4416.

2      

1 3

creating an energy-efficient structure.  Rainwater 
collection tanks accumulate the water for the landscaping 
and a reflective lightweight steel roof deters heat.  An 
opaque glass block floor system allows natural light to 
penetrate from the upper lobby level onto the lower.  For 
leasing information, call 259-4959.

Buy 2 Entrees
Get 1 Dessert FREE

Expires 6/30/06

106 W. Willis • Across from City Hall
www.LeanderRealty.biz

105 Willis • 259-3388

301 US 183 S
259-9899

20% OFF

www.LeanderCommunityClub.org

Support your local businesses

ANY ONE ITEM
Expires 6/30/06

www.babyfacedayspa.com

Waley Insurance Agency
Independent Agent

Serving the community since 1980

DOMINO’S PIZZA
in North Leander:

260-7111 •  Hwy 183 & FM 2243
Now open for lunch at 11:00 –  all week. 

Hiring for all positions.  EOE

Ask for our ImPACT carry-out special:
1 Large, 1 Topping Pizza just $5.99.

Limited time only

Voted Austin’s Best Self-Indulgent Babying
528-1116

Bring this and receive 10% OFF your first massage
103 West Drive N.

259-2338
202 N. Brushy Street

(across from the Police & Fire Dept.)

Meander through
OLD TOWN LEANDEROLD TOWN LEANDER

Zora’s Select GiftsZora’s Select Gifts
A little bit of 

Fredericksburg in Leander
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stuffed with Monterrey Jack cheese, bacon 
and mushrooms, lightly fried and served 
over a bed of rice with queso, charro beans 
and guacamole salad.  
 Our entrees arrived with delectable 
aromas of Mexican rice, frijoles, chili 

peppers, and fresh cilantro. My choice, 
the Pechuga Encebollada (7.99), was a 
large grilled chicken breast with sweet 
smothered onions and melted Monterrey 

n E i g h B O R h O O d  d i n i n g

600 S. Bell Blvd.
996-9349

by Deb aRnoLD

 When it comes to Mexican food, Jardin 
Corona in Cedar Park lays out some of the 
tastiest fare around. This family-oriented 
restaurant has a diverse menu, reasonable 
prices, and a pleasant dining atmosphere. 
 My daughter, a friend, 
and I started our evening 
with a variety of appetizers. 
The generous serving of 
guacamole (5.99) was well 
seasoned with bits of fresh 
tomato and served on a bed 
of fresh iceberg lettuce. The 
tortilla soup (3.99) was a 
tasty chicken broth base with 
chunks of chicken, carrots, 
onions, and corn topped with 
strips of crispy corn tortillas. 
Our third choice, the Caldo 
de Pollo (4.99) was a rustic 
combination of zucchini, 
corn, carrots, and onions in a 
hearty stock.
 The menu included the 
Especialidades section that has 
some really wonderful dishes such as the 
Pechuga Jardin Corona, which we intend 
to try next time. The restaurant manager, 
Cesar Barrera, named this dish as one of 
the customer favorites. It is a chicken breast 

Jack cheese served with generous sides of 
rice, charro beans, and guacamole. 
 Our friend had the Chimichanga Jardin 
(8.99) which was a large flour tortilla 
filled with tender chicken, savory spices, 
Monterrey Jack cheese, and fried to just the 

right crispness. My daughter 
ordered the traditional Chile 
Relleno (8.99), a generously 
stuffed poblano pepper with 
tender chicken and a blend 
of cheeses -- lightly breaded 
and fried. A smooth and 
mildly spiced sauce topped 
the dish.  
 To conclude our meal, 
we shared some flan as well 
as the fried ice cream. We all 
enjoyed the flan, but fought 
over the fried ice cream with 
its creamy vanilla ice cream 
under a light and crunchy 
topping set in a fried pastry 
bowl. We gave it three 
thumbs up!
 As we left the restaurant 

we all agreed that we had enjoyable 
dishes with more than generous servings, 
reasonably priced with great diversity in 
the menu in a pleasant atmosphere. Muy 
bueno!     
   

Jardin Corona diversifies traditional Mexican menu

Monday - Friday   11:00 am – 10:00 pm
Saturday   7:00 am – 11:00 pm

Sunday   7:00 am – 9:00 pm

 Pollo Tequila
 Pechuga Jardin Corona

 Fajita Nortenas
 Fajita Nachos
 Fried Ice Cream

The original Jardin Corona 
Mexican Restaurant opened 

13 years ago off Pond Springs 
Road in Austin. The restaurant 

owner, Jorge Benitez, brought the 
restaurant to Cedar Park in 1999 
and opened the third location in 

Leander a few years later. 

Customer 
Favorites
Customer 
Favorites

It Ain’t
Braggin’
if it’s the 
Truth.

You can say you’re the best when you truly

are the best. Scott & White Health Plan was

ranked the #1 health plan in the entire state

of Texas in the 2005 America’s Best List

from U.S. News & World Report. We excelled in the areas of

access to care, member satisfaction, prevention and treatment.

You can’t ask for friendlier coverage than that. To find a

health plan that’s right for you, call 1-800-758-3012 or

visit www.swhp.org.

Ranked the Number One Health Plan in Texas 
by U.S. News & World Report.
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Cedar Park & Leander MLS Area

Residential
R e A L  e s TAT e  R e P o R T

Area HOMES

$100,000
$100 - $149.9k
$150 - $199.9k
$200 - $299.9k
$300 - $399.9k
$400 - $499.9k
$500 - $749.9k
$750 - $999.9k
$1 million +

178
1046
742
352
52
11
5
3
0

$82,887
$126,909
$171,469
$235,862
$334,040
$445,910
$608,740
$818,750
–

83.30
76.18
80.23
96.47

116.06
94.73

148.60
106.33

–

Price Range 
$100,000

$100 - $149.9k

$150 - $199.9k

$200 - $299.9k

$300 - $399.9k

$400 - $499.9k

$500 - $749.9k

$750 - $999.9k

$1 million + 

# of Homes for Sale
24

211

219

156

40

11

5

6

0

Month  

April 2006

April 2005

march 2006

February 2006

January 2006

December 2005 
 

182

191

249

157

132

184

$168,140

$159,099

$158,028

$162,548

$156,292

$171,994

Number of Sales Average Price 

Monthly
Home Sales

Anderson Mill West
Cedar Park - 78613            
3010 Cashell Wood                  
Agent: Jeff Dillard (512) 426-1294

              5 Br./3 Ba.         
$320,000

SOLD
Price Range 

Data provided by Alamo Title Company (www.alamotitle-austin.com)

# SOLD Avg. Sales Price Days On Market 
May 1, 2005 – April 30, 2006

$9,041 
 

-9 
 

Increase in
avg. selling
price over 
last year

Change in
number of
homes sold
in April ‘06 
vs. April ‘05

Increase of 
homes on 
the market 
since last 
month

OnThe MarketOnThe Market

Horizon Park
Leander - 78641            
400 E. County Glen Rd                  
Agent: Kim Heng (512) 698-7136

              4 Br./2.5 Ba.         
$174,500

Ranch at Cypress Creek
Cedar Park - 78613            
2204 Milan Drive                 
Agent: Janet Mangan (512) 633-2133

              3 Br./2.5 Ba.         
$190,000

60  

Cedar Park and Leander Specialists
13376 Research Blvd, Ste 120

(512)258-6677
www.coldwellbankerunited.com
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area landowners, Capital Metro, and the 
Central Texas Regional Mobility Authority 
to make the development possible.

The vision for an urban community oc-
curred in 2003 when during his first week 
in office, Mayor John Cowman was looking 
at a map of Leander and noticed a dough-
nut-sized hole east of the city, about 200 
acres owned by Southwestern University.  

“That is where Leander is going to grow,” 
the Mayor thought to himself. 

With the support of Capital Metro, the 
Mayor assembled a group to travel to the 
Washington, DC area to see if the TOD 
structure would work in Leander.  “I re-
member standing in The Kentlands in Ga-
ethersburg, Maryland and saying to the 
others, ‘If we do this, look what can hap-
pen,’” he said.

This partnership was evident throughout 
the process: more than $550,000 was pro-
vided by seven major landowners whose 
properties have been annexed into the 
TOD to underwrite the costs of water and 
wastewater plans and the Master Plan for 
creation of the TOD.  The city of Leander 
and Capital Metro also paid a percentage of 
the Master Plan costs.  
Planned community

“We will be utilizing a new urbanist type 
of approach,” David Siebold, Leander’s 
Mayor Pro tem said. “We are ‘place-mak-

CONTINUED FROM | 1

ing,’ creating the perfect place to live as op-
posed to just creating living space.  Right 
now, so much of the development in Texas 
is cookie-cutter subdivisions.  They are all 
very isolated and residents basically have to 
drive on main arteries to get anywhere.”

Scott Polikov, project manager for Gate-
way Planning Group, the firm responsible 
for creation of the Master Plan for the TOD, 
said the combination of rail and roadway 
will attract people from around the region 
to Leander, not only to live, but to spend 
their money.  

“The creation of the TOD,” Polikov said, 
“will increase business opportunities in 
ways that would have never been possible 
before.”

It is anticipated that the project will in-
crease the city’s population by 30,000 peo-
ple, provide additional retail, a new down-
town, increase land value east of US 183 by 
more than a billion dollars, and create a tax 
base of two billion dollars.  
Innovative leadership

“The key to the TOD’s success will be 
gutsy, innovative leadership by landown-
ers,” Polikov said.  “This opportunity needs 
to be viewed as the development of a re-
gional, cosmopolitan destination.”

Kirk Clennan, Leander’s economic de-
velopment director says that the city offi-
cials need to educate landowners and de-
velopers on the options available to them, 
in particular, what they want to do with the 
properties 10 years from now.  

“We’ve had three generations of conven-

tional land use in Leander,” Clennan said. 
“This mixed-use development will allow 
people to become reacquainted with their 
neighborhoods, in an area where they can 
live, work and play all within walking dis-
tance of home.”
First steps

The beauty of the TOD Smart Code, a 
governing document that lists the TOD’s 
zoning codes and addresses development 
construction, is that it allows for changes in 
a facility’s use over time without having to 
go through the process of rezoning, so long 
as the urbanism of the area is maintained.   

Pix Howell, urban design officer, says the 
challenge in creating the TOD was taking 
the first real step in development.  “The 
area that is created first is going to serve as 

a kind of landmark,” he said.  While initial 
plans leaned toward the area immediately 
adjacent to the new commuter rail station, 
the Old Town section of Leander is actually 
serving as a “jumping off ” point due to its 
existing infrastructure.

“The trigger has been pulled,” Howell 
says.  “It’s a matter of who is going to catch 
the bullet.”  

Mayor Cowman refers to the develop-
ment of the TOD as that of taking a course 
in “Regionalism 101.”  “The TOD is going 
to show the residents of Leander that we 
are the little town that could.  More impor-
tantly, the impact it will have on the region 
is a challenge to our neighbors to improve 
on what we are doing.”

Pouring 5,000 square feet of concrete isn’t 
monumental in itself, but when it marks the first 

official project within Leander’s TOD, it tends to get 
noticed.

Sharon Stegall of Leander Realty is responsible for 
taking that first step by developing Old Town Plaza.  
Located west of US 183 and the railroad tracks, the 
project involves the rehab of a 3,300 sq. ft. building 

dating back to the early 1900s in addition to the 
creation of the plaza.

A covered stage adjacent to the new area serves as 
a venue for small outdoor events.

“When we bought this property, no one believed 
that we could turn this into a Plaza,” Stegall said. 
“But, I had a vision that the old town needed a place 
for people to come together and enjoy the quaint 
atmosphere of downtown Leander. I wanted it to feel 
like the small towns I grew up in where people would 
get together in the evenings and everyone knew 
everyone.”

Work on the interior of the building, which will 
house six small businesses, began in March.  The 
exterior facelift includes a new roof, new siding, new 
windows and the relocation of an electric utility pole.

Work on Old Town Plaza will be complete this 
June.

Sharon and Ray Stegall

Little town that could

First official project
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controller, the popular Austin restaurant 
has been looking at Cedar Park for about 
10 years. However, after a developer of the 
Depot, a new retail center, approached them 
about becoming the anchor restaurant for 
the retail space on FM 1431 adjacent to the 
Railyard shopping center, they liked the op-
portunity.

“The Depot will include other businesses 
beside Threadgill’s,” Taylor said, “and hopes 
to attract other homegrown, Austin enti-
ties.”

Threadgill’s new building will also in-
clude a Threadgill’s-run Mexican Cantina 
with a 7,000 sq. ft. multi-use area for ban-
quets, meetings and concerts sandwiched 
between the eateries. Behind this facility, 
there will be an area for outdoor music ven-
ues.  Threadgill’s will also house the depot 
for the Austin and Texas Central Railroad.  
The restaurants and meeting room will be 
finished by late fall.
Endeavor Group

Austin-based Endeavor Group is con-
structing another retail project comprised 
of mixed-use buildings that will provide re-
tail and residential space.  The 800,000 sq. ft. 
space is located on a 90-acre stretch of land 
at the intersection of US 183A and FM 1431, 
and will bear the name of the Carssow fam-
ily, the land’s original owners.

A Super Target will serve as one of the 
major anchors in the center. Site work is 
expected to begin in late August with oc-

cupancy in mid-to-late 2007.
  Other plans for the $100 million project 

include a movie theater, but no contracts 
have been signed.  Endeavor Group officials 
will be attending the International Confer-
ence of Shopping Centers in Las Vegas, May 
21-24, with hopes of signing additional re-
tail businesses to their space.

“Eighty percent of retail deals are signed 
during this conference,” Phil Brewer, Cedar 
Park’s economic development director, said. 
“When they return from the conference, we 
should know more about which businesses 
will be going in there.”

Brewer estimates that the retail projects 
and the new Cedar Park Regional Medical 
Center will bring in an excess of $300 mil-
lion to the community within the first 12-18 
months.

“When completed, these projects will have 
a positive result on stopping the flow of dol-
lars and sales tax revenue that is currently 
being spent elsewhere,” Brewer said. “More 
revenue for the city means more employ-
ment opportunities.  Our residents will also 
benefit from the city’s ability to provide addi-
tional services due to the influx of revenue.”
Residential Development

As the exclusive residential developer in 
the Town Center project, DR Horton built 
Discovery Boulevard, the main thorough-
fare, and created an entryway to the com-
munity featuring a carriage bridge spanning 
the lake and a dozen majestic live oak trees 
that were transplanted via crane from vari-
ous locations. 

Sales began in June 2004 and to date, more 
than 170 families call Town Center home.  
Four housing options are offered, ranging 
in price from $110,000 to mid-$200,000 for 
town homes, garden homes, condomini-
ums and larger residential homes. A swim-
ming and amenity center will be completed 
this summer.  

CONTINUED FROM | 1

Destination area

DR Horton homes on Discovery Blvd.

“When completed, these 
projects will have a positive 
result on stopping the flow 

of dollars and sales tax 
revenue that is currently 
being spent elsewhere.”

Phil Brewer, 
Economic development director

THE DEPOT

Threadgill’s Plaza
includes:

  Threadgill’s restaurant 
 mexican cantina
 7,000 sq. ft. pavillion
 outdoor music venues
 Covered boardwalk 

and depot

OPening fall 2006
    Two retail buildings 
separate from Threadgill’s each 
with 30,000 sq. ft.

Proposed Threadgill’s restaurant and adjacent train 
boarding platform looking south toward RM 1431

One of two proposed retail centers

Architect renderings courtesy Don Quick & Assoc.,Inc.

Introducing Time 
Warner Cable 
Business Class:

•  Scalable data, security, and 
video solutions

• Local professionals who tailor 
solutions to fit your business

•  A robust network to support 
all your communications 
needs

FREE All-In-One, Just for Being 
a New Customer!

Call Today!!
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Transportation Report
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  New Hope Drive
• Widen to four-lane roadway with center turn lane, 
   raised medians at major intersections and sidewalks.
• Expected completion October 2007.

  RM 1431/US 183 – Intersection 
 • Jointly funded between city and TxDOT. 

• Six-lane intersection with addition of dual left turn lanes 
   and free right turn lanes at each leg of intersection.
• Expected completion April 2006. 

  Anderson Mill Road South
 • Construction of 2300 linear ft of a four-lane divided roadway.
 • South end connects to new section that follows current FM 2769.

• Realignment of FM 2769 to form a T-intersection with proposed Anderson Mill Rd.
• Open to public in October 2006.

  Park Street/ US 183 - Intersection
 • Installation of turn lanes on Park Street at intersection with US 183.

  East Park Street Extension
 • Completed in April 2006.

  El Salido Parkway
• Two-lane roadway with curb and gutter, buried storm sewer system 
  and wide outside shoulders for bike traffic.
• Expected to begin in August 2006  and complete by January 2007.

  East Little Elm Trail – Kent Street Realignment
• Realignment and reconstruction of East Little Elm Trail at the intersection 
  of US 183 to increase mobility and safety at the intersection.

New Hope Dr

New Hope Dr
Bagdad Rd. to CR180

East Park
Silver Oaks subdivision

to Vista Ridge

Vista Ridge

El Salido
Cypress Creek Rd. 

to city limits

Anderson Mill Rd.
Dies Ranch Rd. to FM 2769

RM 1431/US 183
Intersection improvements

Park St. / US 183
Intersection improvements

East Little Elm Tr
Kent St. realignment
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Covert FordCovert Ford Covert Ford of Austin, the Volume Ford 
Dealer in Central Texas for 11 straight years.

Covert Ford is now open on Sundays from 11-5. Now in two great locations, Austin and Hutto.  

Serving Central Texas since 1909
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Shop on Saturdays and save on Sundays at Covert Ford.
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L E a n d E Rh i S TO R i C a L  i M Pa C TC E d a R  P a R K

About the same time Texas became 
a state in 1845, farmers from Kentucky 
and Tennessee began settling in present 
day Cedar Park, growing cotton, wheat, 
corn and other vegetables. The New Hope 
Baptist Church was formed in 1848 and 
held services in log cabin homes for 20 
years before becoming formally chartered 
in October 1868, by James and Elizabeth 
Trammell. The church was then called the 
New Hope Baptist Church of Christ, and 
Rev. Thomas F. Bacon was the first pastor.

Around that time, James Stuart and his 
wife Caroline Standifer moved into the area 
from Alabama. One of their daughters, 
Harriet, “Hattie,” married a local cattle 
farmer named George Washington Cluck 
in 1863. 

After having three children, the couple 
packed up their family to drive two herds of 
cattle along the Chisholm Trail to Abilene, 
Kansas in 1871. Harriet was the first 
woman to travel along the trail. The long 
trip took about six months and once they 
arrived, Harriet’s fourth child was born. 
After waiting out the cold winter, the family 
returned to Williamson County that spring.

Cluck used the money he earned from 
the cattle sale to buy 320 acres of land that 
ran along Running Brushy Creek. After 
the Clucks built their log cabin home near 
a spring that fed the creek, other families 
settled nearby and the town of Running 

Brushy was formed. Joel Sutton was the 
first postmaster, until Harriet Cluck took 
over in December 1874.

The Austin and Northwestern Railroad 
Company extended the rail line from 
Austin to Burnet in 1882, routing it 
through Running Brushy. The town’s name 
was changed to Brueggerhoff in 1883 to 
honor a railroad official and friend of 
George Cluck’s. However, Brueggerhoff was 
hard to pronounce, remember and spell. 

So just five years later in 1887, George 
and Hattie’s son, Emmett renamed the 
town Cedar Park for its pleasant, park-like 
features and prominent cedar trees. In 
1892, Cluck sold a portion of his land to 
the railroad company with the stipulation 
that a portion be set aside for a park. 

The beautiful park had extensive 
landscaping with flowers, benches and 
pebbled walkways, attracting people from 
all over Central Texas who traveled via 
train to picnic and spend the day. The park 
was considered one of the first country 
clubs in the Austin area.

Cedar Park born by creek and cedar trees
by amy stansbuRy

Railroad turns Bagdad into Leander
In 1835, Stephen F. Austin sent a group 

of armed rangers led by Capt. John J. Tum-
linson to build a blockhouse fort to help 
protect the settlers from Indian attacks. 
This was one of the first buildings of what 
is now Williamson County. The fort was 
burned by the Comanche Indians less than 
two years after it was built.

By the late 1840s, small groups of set-
tlers began moving into the area and in 
1855, the town of Bagdad was established, 
named for one of the first settler’s home-
town, Bagdad, Tennessee. 
Another settler, John 
Frederick Heinatz, built 
his home with an adjoin-
ing general store near 
the present-day intersec-
tion of Bagdad Rd. and 
Nameless Rd. Heinatz 
married Emilie Krohn 
and had nine children, 
and he eventually became the town’s post-
master, banker, public school trustee, and 
Sunday school superintendent.

In 1857, the Bagdad Cemetery was es-
tablished when Charles Babcock donated 
the land where his three-year-old son was 
buried. That same year, Rev. R. M. Over-
street organized the Pleasant Hill Presby-
terian Church, later renamed the Bagdad 
Presbyterian Church. By 1860, the United 
Methodist Church was conducting ser-

by amy stansbuRy vices in a log cabin also used as a school 
for nearly 11 years, until the Masonic 
Lodge was built in 1871, and became the 
new Bagdad public school.

In 1886, the Granite Mountain and 
Marble Falls City Railroad Company 
made a deal with the state to donate the 
granite for the new capitol if it would 
extend the railroad from Austin all the 
way to Marble Falls. The railroad was to 
run through downtown Bagdad, but the 
local citizens opposed so fiercely that the 
Austin and Northwestern Railroad offi-

cials gave in and 
moved the route 
one mile east. 

The town of 
Leander was 
formed in 1882 
when the citi-
zens of Bagdad 
realized their 

mistake in not 
considering the great benefits the railroad 
would bring, so they began moving their 
homes, businesses and churches closer to 
the rail line. The town’s namesake, Lean-
der “Catfish” Brown, was one of the men 
responsible for completion of the rail line. 
Bagdad was a deserted town by the end of 
that year, but with the growth of the cedar 
post business and cotton farming, Leander 
citizens were shipping products via rail-
way and the local economy was thriving.

Brushy Creek Train - 1886
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When Phil Brewer graduated from college, his first job was with the Temple 
Chamber of Commerce as an executive assistant.  “I didn’t even know what 

the Chamber did,” he recalls.  Over the next three years, he not only learned, but 
also developed a passion for economic development.  His professional career has 
included positions including senior industrial commissioner, director of national 
and international business development and even executive director of a chamber of 
commerce.  When the opportunity became available a year ago to join Cedar Park 
as its economic development director, Brewer knew it was the right time.  “I always 
intended on going back to work in a smaller town.  Now I get to be part of Cedar 
Park’s incredible growth.”

Q.  What does the economic development director do?
A.   I wear many hats.  I do marketing and sales for the community, serve as a facilitator, communicator 
and advocate for the city and potential developers/businesses.  At the end of the day, however, I’m 
measured on what kind of impact there’s been on jobs and revenue in Cedar Park.

Q.  Pick a day last week.  What did you do?
A. Wednesday – I start each day with a list of what I’d like to get done.  Here’s what really happened:  I 
met with a developer, followed with returning a bunch of phone and e-mail messages.  Then I spoke at 
the Central Texas Association of Commercial Realtors Economic Forum.  From there, I went to a meeting 
with representatives from Triad, who are bringing a new hospital to Cedar Park.  At the end of the day, 
some of the things on my list had been crossed off, but my list somehow was still just as long!

Q.  How do you work with the City?  the Chamber of Commerce?
A.  I have such convenient access to city employees.  It’s critical to our success.  We all work together 
with Cedar Park’s best interest at heart.  Cedar Park’s City Council and Chamber of Commerce work 
extremely well together.  Since our success with the Triad-Seton hospital, we’ve 
embarked on another project that involves attracting a hotel with conference 
facilities so that we finally have a large meeting/event venue within the city.

Q.  What is your vision of economic development for Cedar Park?
A.  A balanced, yet diverse economic base.  I’d like to see residents not have 
to drive great distances for products and services.  The creation of more jobs 
within the city would reduce the number of residents commuting beyond city 
limits.  This would also allow new college graduates to return to the city to 
work and raise their own families.

Q.  What book are you currently reading?
A. I have The Last 
Templar by Raymond 
Khoury sitting on 
my nightstand.  I’m 
looking forward to 
reading this action 
thriller.

First jobs lead economic development directors

The summer before beginning college, Kirk Clennan was digging holes for 
swimming pool forms.  One day, he looked up and saw a truck pull into a lot 

next to where he was working.  Two men got out and placed a map and a set of 
blueprints on the hood as they looked out over the property.  “That was the first time 
I really thought about what was involved in developing land,” Clennan says.  Today, 
as Leander’s economic development director, his view of the land is usually from high 
above, flying over available land parcels with prospective developers interested in 
becoming a part of the Leander community.

Q.  What does the economic development director do?
A.  I basically match community resources with the needs of businesses.  I take all the resources 
Leander has to offer:  location, transportation, labor, finance and natural resources, and determine what 
businesses can benefit from.

Q.  Pick a day last week.  What did you do?
A.  Tuesday – I briefly attended the Envision Central Texas Regional Rail Seminar in downtown Austin 
with Mayor John Cowman.  Then it was on to the groundbreaking ceremony for the regional water 
treatment facility in Cedar Park.  While in transit, I made some telephone calls to confirm participants 
in Leander’s next leadership class.  From there it was on to the monthly Austin Greater Chamber 
of Commerce meeting, where I was approached by a prospect regarding a business interested in 
relocating to Leander.  Then more leadership class calls, followed by a telephone interview with 
Community Impact Newspaper about the TOD.  I ended my day at a reception at Tuscan Flair for about 
200 real estate brokers that was hosted by Mercedes Homes and David Weekly Homes.

Q.  How do you work with the City?  the Chamber of Commerce?
A.  Working with the City is extremely easy because I’m surrounded by really smart 

people.  I interact the most with the GIS coordinator (the person who creates the 
maps based on data collected).  With the chamber, my involvement is pretty 
much seamless.  I work hand-in-hand with the executive director on a lot of 
their projects and provide them with information they can share with Leander 
businesses.

Q.  What is your vision of economic development for Leander?
A.  I ultimately want Leander to be a place where residents and visitors can 

truly live, work and play.  If we can develop a community where 
people achieve fulfillment 

on all these levels, we will 
be a successful city.

Q.  What book 
are you currently 
reading?
A.  I have been working 
my way through the 
Bible.  I’m currently on 
the Second Book of Kings.  
I’m also reading a book 
called Freakonomics, 
which is a practical 
commentary on 
economics.

Phil Brewer, Economic Development Director, Cedar Park
education:  Bachelor’s degree in business administration from Texas State University 
Family:  Married 23 years, 14-year-old son
Contact Information:  866-326-6338, brewer@ci.cedar-park.tx.us

Kirk Clennan, CEcD Economic Development Director, Leander
education:  Bachelor’s degree in urban regional planning from Texas State 
University, master’s degree in economic development from University of Mississippi, 
certified economic developer by the International Economic Development Institute
Family:  Married 13 years, 4 ½ -year-old son
Contact Information: 528-2852, kclennan@ci.leander.tx.us

High Design meets your reality!
Specializing in:
   - custom window treatments
   - custom upholstery, slipcovers, pillows, and bedcoverings

We carry 15 + custom fabric lines, including B. Berger, Kasmir, Latimer Alexander, Tapestria

15% Off15% Off
custom-ordered valances

Expires 6/16/06
260-3732

Store Hours 10 a.m. - 5:30 p.m.
appointments recommended

Located in the Railyard at Cedar Park
601 E. Whitestone Blvd., Suite 428, Cedar Park


