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Future city hall, more events 
aim to attract more customers

Businesses, city leaders rally to boost 
traffi c throughout Downtown Katy

First wave of restaurants set to open this spring 

LaCenterra prepares 
for major expansion 

The fi rst portion of LaCenterra’s expansion is set to open this spring. 

By Marie Leonard

More than 40,000 square feet 
of new retail space is slated 
to open this spring inside the 
mixed-use development LaCen-
terra at Cinco Ranch—only a 
fraction of developer Vista Equi-
ties Group’s plans for expanding 
the center.   

Th e fi rst phase of LaCenterra 
opened in 2007, several years 
aft er Vista Equities Group pur-
chased the property in 2003, 
thinking the intersection of 
the Grand Parkway and Cinco 
Ranch Boulevard would serve 
as the main intersection in the 
community, said Woody Mann 
Jr., president of Vista Equities 
Group.

“Th e more we studied the 
market and the unbelievably 
strong demographics and resi-
dential growth, we saw a real 
void in the market for a high-
end, mixed-used development 
that would combine retail, offi  ce 
and residential use and that 
would serve as a town center for 
the entire Katy and west Hous-
ton area,” Mann said.

Expansion details
LaCenterra has an existing 

170,000 square feet of retail space 
and 90,000 square feet of offi  ce 
space, but Phase 2 will add an 
additional 200,000 square feet of 
offi  ce and retail space in two dif-
ferent stages. 

“Phase 2 will encompass retail, 
offi  ce and residential compo-
nents that will expand and com-
plement Phase 1,” Mann said. 

Additionally, Phase 2C calls 
for the development of a 300-
unit residential midrise. 

Work began in November 
2012 on the fi rst part of Phase 
2, which includes 40,000 square 
feet of retail space, 60 percent of 
which is already leased.  

Scheduled to open in March, 
the area will have a variety of new 
tenants, such as Bonefi sh Grill, 
Grimaldi’s Pizzeria, Emmanuel 
Salon, Zoe’s Kitchen and World 
of Beer. 

Construction is expected to 
begin on Phase 2B in late 2013, 
and the mix of residential and 
offi  ce space will break ground in 
early 2014. 

By Carrie Thornton

As other sectors in the Katy area continue to 
boom, businesses in Downtown Katy are faced 
with the challenge of how to not be passed by. 
Together with local leaders, downtown busi-
nesses are banding together to fi nd ways to 
increase traffi  c and awareness for their area.

“Our biggest challenge is we are on this 
side of [I-10] and the railroad—most people 
just don’t know we’re here,” said Betsy Proc-
tor, owner of Limited Edition in Downtown 

Katy. “Because we’re away from a main road, 
you either know we are all back here or you 
stumble upon us. We want to change that.”

Th e Katy Area Economic Development 
Council markets Downtown Katy by posting 
images of the area on its website, in brand-
ing materials and on the group’s development 
map, said President Lance LaCour. Th e city is 
also looking at ways to help improve the over-
all look and feel of the area, but Mayor Don 
Elder said downtown’s biggest advocates have 
to be the businesses.

“No matter what, the business owners all 
have to come together for what they want to 

Existing tenants 
Several new retail outlets—

Brothers, Th e Flower Girls 
and LAVO Collections—opened 
inside LaCenterra in late 2012. 
Already-existing tenants said 
they hope the center’s expansion 
will bring in new business. 

“Phase 1 has done well, 
although when we opened in 
early 2007 no one could have 
foreseen the economic downturn 
that started in 2008 and contin-
ued through 2010,” Mann said. 

“As a result, our lease-up took 
longer than expected, but we are 
now fully leased. Th e majority of 
tenants are doing very well.” 

Lisa Brown opened Beau 
Kisses—an Austin-based bou-
tique that sells clothing, jewelry, 
boots and gift s—inside LaCen-
terra in 2009, yards away from 
where construction on Phase 2 
began. 

“I think [the expansion] will 
open that end of the center up 
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See LaCenterra | 16

See Downtown | 17

DOWNTOWN EVENTS
There are many events offered in 2013 

aimed at bringing people into the area. 

All are hosted in the center of Downtown Katy.

MARKET DAYS
10 a.m.–5 p.m., 

Every third Saturday
Vendors sell 

homegrown and 
homemade products.

LADIES’ NIGHT

3–8 p.m.
Shops offer 

special 
discounts 
as well as 

refreshments.

4/18 & 11/7
CAR SHOW

Noon–5 p.m.

Car enthusiasts 
can show off 

their collections.

4/20 &  10/19
CITY-WIDE 

GARAGE SALE
Katy residents 
can sell their 
belongings in 

one place.

11/16

HERITAGE HOMES
10 a.m.–5 p.m., 

Every fi rst Saturday
Historic homes from 

the Katy area are 
available for tours.

Source: Katy Business Association
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TowneLakeTexas.com 

•

 281.256.2772

Homes from the $200’s

Move In. The Water’s Fine.

•  HOUSTON’S 4TH LARGEST LAKE designed for recreational use, 

including motorized boating, water skiing, tubing and more

• LAKESIDE LOTS AVAILABLE

• LAKE ACCESS for all residents

• AWARD WINNING SCHOOLS

  - Rennell Elementary

  - Smith Middle School

  - Cypress Ranch High School
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Since becoming 
general manager of 
Community Impact 
Newspaper in Katy, I 
have thoroughly enjoyed 
being involved in this 
great community, espe-
cially meeting residents 
and business owners. 
It has been a wonder-
ful experience to attend 
community events, such 
as ribbon cuttings, City 

Council meetings, rotary meetings, Katy ISD school 
board meetings, Katy Area Economic Development 
Council meetings and Katy Chamber of Commerce 
events.

Th e Katy community has many things to off er its 
residents.  In our December poll, we asked our readers 
what amenities were most desired in Katy.  More than 
30 percent of readers said they wanted more retail shop-
ping options. If you haven’t visited Downtown Katy, it is 
worth your time. 

Th e Downtown Katy shopping experience is fi lled 
with locally owned businesses off ering antiques, home 
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Getting a mammogram is now easier than ever.

Cy-Fair Emergency & Imaging Center 
at Barker Cypress
7015 Barker Cypress Rd Cypress, Texas 77433

Evening and weekend appointments available

COMMUNITY FEEDBACK
TAKE THE POLL LAST MONTH’S POLL RESULTS

Where do you do most of your local 
shopping?

  LaCenterra

  Katy Mills Mall

  Downtown Katy

  City Centre

  Galleria

  Houston Premium Outlets in Cypress

  Take the poll online at impactnews.com/katy-poll

Look for the results right here in next month’s print edition of 

Community Impact Newspaper.

How oft en do you walk or ride a bike 
to work or school?

  85%   Never

               9%   Only on rare, special occasions

       3%    Once or twice a week

       3%   Every chance I get

0%   A few times a month

Results from an unscientifi c Web survey, collected 

Jan. 31–Feb. 15, 2013

Both of our cover stories this month talk about shopping op-

tions in the Katy area from Downtown Katy to LaCenterra. With 

so many choices for local shopping, we wanted to fi nd out 

where Katy area residents do their spending.

In our January edition, we reported on the Willow Fork proj-

ect that is set to create various parks and trails to connect 

area communities and provide more opportunities for hiking 

and biking. We asked readers how much they currently use 

alternative transportation options. 

furnishings, western wear and so much more. Th ere 
are also various restaurants, family friendly parks and 
many historical markers around the city to enjoy. For 
a detailed guide to Downtown Katy, see our map on 
Page 17. 

Momentum is also gaining at LaCenterra, which is 
expanding its footprint to bring in more retail shop-
ping, restaurant choices and additional offi  ce space 
to the Katy area. Th e open-aired shopping experi-
ence has so much to off er, including charity events, 
Monday’s with Mommy and farmers market hosted 
on Saturdays. 

As the Katy community continues to expand, I 
anticipate seeing more local shopping and restaurants 
detailed in our monthly Impact section. We will con-
tinue to strive to bring you local, useful information 
that aff ects you. For more frequent updates, please 
take a moment to visit and like our Facebook page and 
follow us on Twitter. 
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   Franz Rd.   

bread sandwiches, salads and other small 
appetizers. It off ers a happy hour 4–7 
p.m., Mon.–Th urs., with martinis, beer 
and wine on the menu. Reservations 
are available. 281-829-3749, 
www.midpointbar.com

4  Dana and Dianne Roark, along with 
their daughter Heidi Roark, opened a 
Great Harvest Bread Co. at 1623 S. Fry 
Road on Feb. 8. Th e Montana-based 
franchise has six other Texas locations. 
Bread and pastries are prepared fresh 
daily, and the shop houses a mill to grind 
wheat imported from Montana to make 
the freshest products possible. It also 
features  a coff ee bar—espresso and drip 
coff ee—as well as a variety of sandwiches. 
281-578-3097, greatharvestkatytx.com

5  Steeplechase Pediatrics Center 
opened its Katy location Feb. 4 at 22762 
Westheimer Parkway, Ste. 560. It has 
two other locations in the Cy-Fair area, 
and the Katy location is run by doctors 
Naheed Rahman, Grace Leonardo and 
Farah Mamedov. 281-921-0590, 
www.steeplechasepedi.com

6  A Dickey’s Barbecue opened early 
February at 390 S. Mason Road. Th e 
Dallas-based franchise sells authentic 
pit smoked barbecue and is known 
for its quality barbecue and smoky 
barbecue sauce. It has 11 locations in 
the Greater Houston area and off ers 
dine-in and take-out as well as catering 
and delivery services. 281-347-3097. 
www.dickeys.com

7  Taqueria Arandas opened its 14th 
Houston location at 233 S. Mason 
Road in February. Th e restaurant 
off ers traditional items from fl autas to 
paradilla to enchilada and quesadilla 
plates. Dine-in and takeout are available 
as well as catering services with a 
minimum of 25 people.
www.taqueriasarandas.com

8  A second Katy-area Tony’s Mexican 
Restaurant opened at 17790 I-10, 
Houston—near the Barker Cypress 

Now Open

1  Two Menchie’s Frozen Yogurt 
shops—6501 S. Fry Road, Ste. 700 (1A) 
and 9550 Spring Green Blvd., Ste. 432 
(1B)—opened Feb. 16. It serves regular, 
dairy-free and low-carb frozen yogurt in 
a variety of fl avors ranging from apple 
pie to barista blend coff ee. Menchie’s 
off ers a variety of toppings, including 

sprinkles, candies and fruit. All products 
are certifi ed kosher. 281-392-2040 (Spring 
Creek location), 281-392-4020 (Fry 
location). www.menchies.com

2  First Choice Emergency Room 
opened Feb. 15 at 1510 S. Mason Road, 
Katy. Th e practice, which is run by Dr. 
Shiraz Pirali,  is open 24 hours every 
day. Th e facility features CT scanners, 

ultrasound, digital X-ray and on-site labs. 
281-371-8300, www.fcer.com

3  MidPoint Bar and Eatery opened 
Feb. 22 in the former location of Drix 
Wine Bar, 20920 I-10. Owner Zack Kuru 
purchased the wine bar and changed its 
concept to include a full bar serving a 
variety of mixed drinks, wine and beer, 
as well as a lunch menu that features fl at 
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exit—Jan. 28. Th e menu features Tex-
Mex favorites, including a variety of 
tacos, burritos and enchiladas, as well as 
steak and seafood dishes. Th ey also serve 
wine and imported or domestic beer. Its 
other store is located at 2222 Ella Blvd. in 
Houston. 281-398-8100, 
www.tonysmexrestaurant.com

9  Franz Road Family Dental opened 
Feb. 4 at 5523 Franz Road, Katy. Th e 
practice includes two doctors and off ers 
a variety of services, including cosmetic 
dentistry, endodontics, family and 
pediatric dentistry and orthodontics. 
281-769-5499, 
www.franzroadfamilydental.com

10  Fusion Noodle House celebrated its 
grand opening Feb. 23. Located at 27110 
Cinco Ranch Blvd., Ste. 1100, Owner Beth 
Austin created the restaurant to specialize 
in noodle dishes from Asia—primarily 
Vietnamese, Th ai, Japanese and Chinese 
food. Beer and wine are also served. 
281-394-5377, 
www.fusionnoodlehouse.com

11  Th e Sweet Boutique opened Feb. 16 
at 23501 Cinco Ranch Blvd., Ste. R100, 
in LaCenterra. Owners Martin and 
Christine Nguyen opened the fi rst Th e 
Sweet Boutique in Sugar Land in June 
2011 and decided Katy would be the best 
site for expanding. Th e boutique bakery 
sells cupcakes, macaroons and custom 
cakes, and soon will feature other pastries 
such as eclairs and cream puff s. Th e Sweet 
Boutique can cater parties, weddings, and 
off ers to-go orders as well as an online 
ordering service. 281-394-5776, 
tsbcakes.com

12  Jersey Mike’s Subs opened as the 
franchise’s fi rst Katy location Feb. 27 at 
6645 S. Fry Road. Local owners Bryan 
Selden and Brent Jones celebrated by 
handing out $1 sandwiches and donating 
the proceeds to the Katy YMCA. Jersey 
Mike’s was founded in 1956 in the Jersey 
Shore and has since grown to include 
more than 750 franchises nationwide. It is 
known for selling authentic East Coast-

style subs on fresh baked bread. 
832-437-8648, www.jerseymikes.com

Katy Barrel Company debuted its 
fi rst collection of furniture Jan. 26. 
Owner Chris Atkin uses retired wine 
barrels to make furniture and home 
decor. Customers can customize pieces 
with diff erent stains and sizes, and the 
company can replicate pieces as well. 
Atkin is looking for a permanent location 
in Katy. 713-899-7236, 
www.katybarrelcompany.com

Coming Soon

13  A Timewise Food Store along with 
a Shell Gas Station and McDonald’s are 
under construction as the fi rst tenants in 
Woodcreek Commons, located at 6750 
FM 1463, Katy. Th ey are expected to 
open in late spring. 
www.landmarkindustries.com, 
www.mcdonalds.com

14  Nails of America will open its 10th 
store in early March at 9550 Spring 
Green Blvd., Ste. 426. Th e family 
owned store has 10 locations in Th e 
Woodlands, Conroe and the Katy area 
and provides nail and beauty services, 
including manicures and pedicures, skin 
treatments, facials and eyebrow shaping. 
nailsofamericakaty.com

15  Canvas Event Space will open in mid-
March at 22758 Westheimer Parkway, Ste. 
220. Owned by Evon Hood, the banquet 
hall will provide an upscale facility for 
parties, dinners, weddings and other 
social events. Exclusive pre-booking 
prices will be available soon on the 
business’ Facebook page, and a website is 
also under construction. 281-701-6712, 
www.facebook.com/canvaseventspace

16  Sundance at Woodcreek Reserve, an 
assisted living and memory care facility, 
will open April 1 at 1820 Woodcreek Bend 
Lane, across from Woodcreek Junior 
High. Th e facility aims to cater to the 
needs of those with Alzheimer’s disease 
and other forms of dementia. 

 281-347-4450,
 www.sundancepmc.com/woodcreek 

17  Mobile Innovations, a shop that can 
customize audio, video, tint and other 
features on vehicles, will open at 25201 
Market Place Drive around the end 
of March. Its services extend to boats, 
motorcycles, UTVs and ATVs. 
832-649-0432, 
www.facebook.com/mobileinnovationstx

18  Guitar Center Studios, the world’s 
largest musical instrument retailer for 
performers of all levels, is opening a 
new location in Katy at 24429 I-10 on 
March 14. Th e store off ers fully certifi ed 
instructors who teach beginner to 
advanced lessons, with both individual 
and group instructional lessons for 
guitar, bass, keyboards, vocals, drums 
and saxophone available. Customers 
can also purchase home recording 
instruction for Pro Tools, Logic, and 
Garage Band. 281-394-5390, 
www.guitarcenter.com 

In the News

Th e Katy Area Chamber of Commerce 
hosted its 44th Annual Gala, A Tribute 
to Katy, Feb. 22. Th e event featured an 
awards ceremony where the Katy Area 
Economic Development Council was 
granted the exceptional service award. 
It is a honor bestowed upon individuals 
and organizations that contribute 
exceptional service for the community, 
and it is not awarded every year. Th e 
KAEDC works to promote and spur 
economic growth and development.

Offi  cials at Obra D. Tompkins High 
School announced the mascot for the 
school will be the Falcons. Since the 
Katy ISD Board of Trustees named the 
school, campus administration started 
the mascot recommendation process 
by inviting input from the community. 
Principal Mark Grisdale and staff  
met with the incoming student body 
to discuss and vote. School colors are 
crimson, navy blue and white. News or questions about Katy? 

Email ktynews@impactnews.com.

Compiled by Carrie Thornton, Angie Brown and Demetrious Mahone

MidPoint Bar and Eatery features a lunch menu 
with fl at bread sandwiches, salads and appetizers.

3

The Roark family opened Great Harvest Bread Co. 
in early February. Bread is baked fresh daily.

4

Franz Road Family Dental is owned by Dr. Nilar 
Vargas who has more than 15 years of experience.

9

Katy Barrel Company owner Chris Atkin, right, 
crafts home decor and furniture from wine barrels. 
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Why Choose The Emergency Room 
at Katy Main Street over other 
emergency room facilities?

• Prompt attention
• Board certifi ed emergency physicians
• Latest technology
• Care and concern for all

25765 Katy Freeway | Katy, TX 77494 | (281) 395-9900
24 hours a day, 7 days a week

www.erkaty.com
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NELSON WAY

Dr. Christopher Fedoruk, M.D. & Dr. Ethan Brown, M.D.

Put the power of a 
conversation to work 
on your finances

Receive a discount of up to $20 on TurboTax® products when you meet with a banker*

The start of the year is the perfect time 
to sit down with a Wells Fargo banker to 
take a look at your finances and figure 
out where improvements can be made. 
One quick and easy discussion about 
your priorities and goals can help you take 
control of your finances and create the year 
you’d like to have. Call 1-800-WFB-OPEN 
(800-932-6736) or stop by to start a 
conversation today.

*The TurboTax discounts are as follows: $10 off TurboTax Online Deluxe (Online Federal and desktop download); $15 off TurboTax Premier (Online Federal and desktop download); $20 off TurboTax Home 
& Business (Online Federal and desktop download); and $20 off Business (desktop download only). At the end of your meeting or call with the Banker, you will receive a card with a link to the offer 
website to take advantage of this discount. You are responsible for any fees or charges in excess of the discount value. Promotion ends 04/15/13 and discount must be redeemed by 10/15/13. Limit one 
discount per person. Terms, conditions, features, availability, pricing, service and support options for TurboTax products subject to change without notice. You are responsible for determining whether 
any information, product or service is appropriate or suitable for you based on your objectives and personal and financial situation. You should consult an attorney or tax professional regarding your 
specific situation and requirements. All rights reserved. Intuit, TurboTax and TurboTax Online, among others, are registered trademarks and/or service marks of Intuit Inc. in the United States and other 
countries. Other parties’ trademarks or service marks are the property of their respective owners.
© 2013 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (782802_07195)
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ILLEGAL IMMIGRANTS IN TEXAS CONTRIBUTE AN ESTIMATED

ANNUALLY TO THE GROSS STATE PRODUCT

ILLEGAL 
IMMIGRANT
POPULATION

1.6 Million
ILLEGAL IMMIGRANT 
POPULATION IN TEXAS

ESTIMATED

ESTIMATED PERCENTAGE OF THE 
TEXAS WORKFORCE IN 2010 THAT WAS 
COMPOSED OF ILLEGAL IMMIGRANTS

ESTIMATED ILLEGAL IMMIGRANT 
POPULATION NATIONWIDE

11 million–20 million

$17.7 billion 9%

Estimates put the 
illegal immigrant 
population in Texas 
at around 1.6 million, 
more than any other 
state except California.

Proposals to reduce the number have ranged from 
creating a guest worker plan with a path to citizenship 
to an outright mass deportation. 

News from 83rd Legislative Session

Legislators discuss illegal immigration
By Karen Brooks Harper, Capitol Correspondent

Banning taxpayer-funded day labor 
sites and stripping undocumented college 
students of their access to in-state tuition 
are among proposals in the Texas Legisla-
ture that seek to limit the eff ects of illegal 
immigration.

But even as they are fi ling, Republican 
lawmakers, who have a majority in the 
House and Senate, said they are mindful 
that attempting to supersede federal law 
could bring about lawsuits and alienate 
Hispanic voters—while having no real 
impact in the Lone Star State. 

State’s authority
So far, the bills that have been fi led are 

largely limited to things the state can do, 
instead of bills that send strong anti-illegal 
immigration messages but cannot be 
enforced by the state, such as stripping 
birthright citizenship for children born in 
the U.S. to undocumented parents, a bill 
that failed last session. 

“It’s a diff erent conversation for Republi-
cans to have, and it’s a new conversation to 
have,” said Rep. Larry Gonzales, R-Round 
Rock, who said he supports border secu-
rity. 

A bill banning so-called sanctuary cities 
that was a priority for Republican leaders 
last session had not yet been fi led.

Th e bill would have stripped funding 
from cities that appear to fl out immigra-
tion laws—such as forbidding local police 
from asking for proof of citizenship. But 
its author now says she has other priorities 
with regard to immigration.

“Border security and public security as a 
whole is my No. 1 priority,” said Rep. Deb-
bie Riddle, R-Spring, adding that a ban on 
sanctuary cities is hard to enforce because 
those cities do not typically put such poli-
cies in writing. “Th e bottom line is, mak-
ing sure that the safety and security of the 
people of Texas is well established must be 
our No. 1 priority. If we don’t do that, well, 
there isn’t much of a No. 2 priority.” 

Gonzales agreed, saying he would 
rather address issues such as gangs, drug 
cartels and human traffi  cking than bills 
that could make the population less 
educated and more dependent on the 
system. 

Another bill that could be fi led is a 
requirement that all businesses use the 
federally recognized E-Verify system 
to make sure their employees are in the 
nation legally. Th e bill was fi led last ses-
sion by Rep. Paul Workman, R-Austin, 
but died in committee.

Democrats’ bills
A bill has been fi led by a Dallas rep-

resentative to allow illegal immigrants 
to obtain driver’s licenses. Th e bill fi ling 
deadline is in March.

Rep. Mark Strama, D-Austin, said 
illegal immigration is a problem that 
should be addressed. But he said Texas 
should avoid creating laws so harsh that 
business is stymied or parents are afraid 
to send their children to school. 

“However you feel about illegal 
immigration, there is no sensible benefi t 
to having the children of illegal immi-
grants go uneducated while remaining 
in this country,” he said. “No one wins 
from that outcome.”

Robert Biles, political science profes-
sor at Sam Houston State University, 
said many of the illegal immigrants in 
Texas contribute to the state’s economy, 
including children who grow up and are 
educated in the state.

“We’re just shooting ourselves in the 
foot by saying we don’t want these kids 
to have an education,” he said.  

Democrats point to the presidential 
elections, in which only 29 percent of 
Latinos voted for Republican candidate 
Mitt Romney, as proof that the GOP 
approach in the past has only served 
to alienate them from the Republican 
Party.
Additional reporting by Matt Stephens

AT THE CAPITOL

registering at the Homefinder Lodge 
and receive a $25 Gas Card!***
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Ranked 7th in Houston and
among the nation’s 20 top selling

master-planned communities*

Moving to

Sources: Pew Hispanic Center, State Comptroller’s Offi ce, U.S. Census Bureau
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02 Bingo Fundraiser
Keep Kids Connected hosts a family friendly event 

open to all ages. The nonprofi t organization serves children 

undergoing treatment for cancer and other life-threatening 

illnesses, and donations cover the costs of computers 

presented to them. An enchilada dinner is served before the 

game begins. The bingo fee covers a pack of nine cards 

to play a total of 12 games. The prize payout is $1,000 

minimum. 6 p.m. (dinner), 7 p.m. (bingo). $6 (dinner), $25 

(bingo). St. Bartholomew Catholic Church, 5356 11th St., 

Katy. www.keepkidsconnected.org

02 LaCenterra’s Cheers! for Charity
The event feature more than 100 wines from 

across the state and around the world, international 

beers, food samples and fi ne art from Katy area artists. 

Proceeds benefi t fi ve local nonprofi t organizations—

American Red Cross, Citizens for Animal Protection, 

Katy Culture & Arts Alliance’s Katy Art Fund, Support the 

Girls and Katy Family YMCA. Ticket purchase includes a 

souvenir tasting glass. Proper identifi cation is required. 

1–4 p.m. $50 (advance), $65 (at the door). LaCenterra at 

Cinco Ranch, 23501 Cinco Ranch Blvd., Katy. 281-395-

5533. www.lacenterra.com

11 through 13
Serving Other Souls (S.O.S.) Camp

Presented by the Children’s Ministry at The Fellowship at 

Cinco Ranch, the camp is open to children in kindergarten 

to fi fth grade and offers them an opportunity to make a 

difference in their community by serving with various projects 

and fun activities. Children must bring a sack of lunch each 

day. Deadline to register is March 7. 9 a.m.–4 p.m. $30. 

22765 Westheimer Parkway., Katy. 281-395-3950. 

www.thefellowship.org

13 through 16
Southland Conference 

Men’s and Women’s Basketball Tournament
Celebrating its 50th anniversary, the Southland Conference is an 

association of 10 member universities in four states, including 

University of Central Arkansas, Lamar, McNeese State, Nicholls 

State, Northwestern State, Sam Houston State, Southeastern 

Louisiana, Stephen F. Austin State and Texas A&M-Corpus 

Christi universities. Hours vary by day. $15 and up. Merrell 

Center, 6301 S. Stadium Lane, Katy. www.southland.org

22 through 23
Relay for Life of Katy West Houston

As one of the American Cancer Society’s primary fundraising 

events, teams gather across the county to celebrate cancer 

survivors, remember loved ones and empower those fi ghting 

cancer. Participants walk around Katy Park with their team 

members to raise funds and awareness for cancer-curing 

initiatives. Games, music and live entertainment continue 

throughout the night. 7 p.m.–7 a.m. $10. Katy Park, 

24927 Morton Road, Katy. 281-677-6407. 

www.relayforlife.org/katytx

22 through 24
Katy Crawfi sh Festival  

The second annual event includes three days of food, rides, 

live music and carnival games. More than 100 arts and craft 

vendors and commercial exhibitors display their goods. 

This year’s theme is Lagniappe, which means “small gift” or 

“something extra,” so participants can except to receive extra 

surprises. 6–11:30 p.m. (March 22), noon–11:30 p.m. (March 

23), 12:30–6 p.m. (March 24). $10 (adults), $5 (kids 12 and 

under), Free (children 4 and under), $17 (adult three-day pass), 

$8 (kid three-day pass). www.katycrawfi shfestival.com

23 Breakfast with the Easter Bunny
Peter Cottontail hops into Brookwood for Easter 

activities and photographs. An Easter-themed animal petting 

zoo is provided by Katy Feed and Tack. Reservations are 

required. 9–10:30 a.m. $8.95 (children’s menu), $15.95 (adult’s 

menu). The Shoppes and Cafe at The Brookwood Community, 

1752 FM 1489, Brookshire. 281-375-2100. 

www.brookwoodcommunity.org

23 Spring Carnival Fundraiser
Aristoi Classical Academy hosts its annual family 

friendly event with a petting zoo, pony rides, carnival games 

and a dunk booth. A silent auction includes donations from 

companies, such as Main Event Entertainment and the Houston 

Dynamo. 11 a.m.–3 p.m. 5618 Eleventh St., Katy. 

281-391-5003. www.aristoiclassical.org

Find more or submit Katy events at 

www.impactnews.com/kty-calendar.

To have Katy events considered for the print edition, 

they must be submitted online by the fi rst Friday of 

the month.

February

28 through March 2
Tot2Tot’s Spring Sale

The seasonal children’s consignment sale offers high-

quality items for babies, kids, teens and moms-to-be.  

Proceeds of the sale benefi t Kirabo Seeds, a nonprofi t 

organization dedicated to caring for orphans in Uganda 

and Kingsland’s Kid’s Closet, a foster care and adoption 

resource run by Kingsland Baptist Church for families in 

Katy. 4–8 p.m. (Feb. 28, pre-sale for volunteers) 9 a.m.–5 

p.m. (March 1), 9 a.m.–2 p.m. (March 2). Church of the 

Holy Apostles, 1225 W. Grand Parkway S., Katy. 

281-795-8417. www.tot2tot.net

March

02 Shred for Our Heroes
Katy Shred Days invites the community to bring 

boxes and bags full of outdated paper for shredding. 

Any documents, junk mail or magazines are accepted for 

shredding. Proceeds benefi t Impact A Hero, a nonprofi t 

organization that provides fi nancial and emotional support 

to post-9/11 veterans and their families. 9–noon. $10 

(minimum donation). McDonald’s of Spring Green, 27140 

Cinco Ranch Blvd., Katy. www.katyshreddays.com 

CALENDAR

Online Calendar
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With multiple pediatric subspecialties conveniently located on site, our experts

offer top care for kids. From allergy and asthma to physical therapy to radiology,

our specialist clinics are staffed by experts in their fields using the most advanced

facilities – all designed specifically for children and their families. They’re one reason

why U.S.News & World Report ranked us as the top pediatric hospital in Texas. The

next time your child needs medical care, come to us. We’re all about kids.

I-10 and Barker Cypress    |    westcampus.texaschildrens.org

West Campus

Follow us©2013 Texas Children’s Hospital. All rights reserved. WC232_011013

Specialist care
just for kids
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Good to Go
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Cinco Ranch Blvd.
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Tracy Bates and Jonathan Neil, founders of Good to Go, are dedicated to maintaining a gluten-free menu. 
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Good to Go
Gluten-free eatery fi nds local following

F or two years, one business in the 
Katy area has paid special attention 
to those who suff er from gluten 

intolerance or celiac disease. Good to Go, 
which opened in 2011 and off ers a full 
to-go menu of freshly made gluten-free 
food items, has seen its appeal grow to 
include people who are simply interested 
in healthy eating, said owner Tracy Bates.

“My family has always tried to stay 
away from gluten foods because the 
grains that are produced today are so 
genetically modifi ed,” she said. “More and 
more, people are realizing that they just 
feel better when they eat gluten-free.”

Although other restaurants off er special 
gluten-free menus on top of their regular 
menus, Good to Go is the only facility 
in Katy that is dedicated to remaining 
100 percent gluten-free. Th e distinction 
is critical to people with celiac disease, 
where the tiniest amount of gluten can 
make them severely ill, Bates said.

“It’s really important for the celiacs 
that there is absolutely no cross-contam-
ination between gluten and gluten-free 
foods,” she said. “Kitchens that off er 
gluten-free menus can actually scare 
celiacs because it’s so easy for cross-con-
tamination to occur.”

Good to Go’s menu off ers paninis, 
soups and stews, as well as entrees rang-
ing from chicken pot pie to pan pizza. 
Th e menu changes with each season. Th e 
winter menu off ers hearty dishes and 
comfort foods, such as meatloaf, while 
the spring menu—which comes out in late 
March—will feature more vegetarian and 
vegan dishes, Bates said.

Th e beverage menu is also health-
focused, with freshly juiced vegetable 
drinks, such as the Mean Green—kale, 
celery, cucumber, apple, lemon and 

ginger. Bates’ business partner and head 
pastry chef, Jonathan Neil, can whip up 
cakes and cupcakes for birthdays and 
other events.

In addition to not using gluten, Bates 
said she does not use any soy products in 
her food, with the exception of gluten-
free tamari sauce. Good to Go is also in 
the process of converting to 100 percent 
organic ingredients, she said.

“It’s not easy to fi nd gluten-free organic 
ingredients in bulk, but we’ve located a 
trusted fl our distributor and we hope to 
get a lot of our vegetables from Sprouts 
Farmers Market,” she said. “We’re get-
ting rid of the last bit of fl our from our 
last order and from here on out it’s all 
organic.”

When Bates opened Good to Go, she 
initially intended to run a catering busi-
ness. However, the demand from custom-
ers who wanted to buy from the front end 
became so great that she adapted the shop 
into what it is today. Catering is still a 
large part of the business though. 

Bates said her dream is to turn Good to 
Go into a restaurant where people can sit 
down and eat.

“We’re taking baby steps,” she said. 
“We’re looking into putting in some 
tables, but we would have to build a rest-
room fi rst. Th e fi nancing would be com-
ing out of my pocket, so right now we’re 
taking things slow and steady.”

However, Bates said she does not want 
to let her dreams of growing the business 
interfere with the overall mission to create 
quality food that tastes good while being 
good for you.

“We’re really passionate about what 
we’re doing here,” she said. “We don’t 
want to be some place that is just putting 
food out there. We want to do it right.”

BUSINESS

23144 Cinco Ranch Blvd.

Katy • 281-712-2222

www.goodtogokaty.com

Mon.–Fri. 11 a.m.–8 p.m.

Closed Sat.–Sun.

How to follow a gluten-free diet
• A gluten-free diet eliminates any food that 

contains a group of proteins found in many 

grains and grain products. This includes 

wheat, rye, barley and bulgur.

• Foods that are gluten-free include nuts, milk, 

beef, pork, lamb, poultry, fruits, vegetables 

and most cheeses. Grains can be replaced 

with cereals made from alternative products, 

such as cream of rice. Gluten-free fl our mixes 

can be found at many health food stores.

• It is critical that, when preparing gluten-free 

foods, chefs do not cross-contaminate by 

using utensils that were previously used with 

gluten foods. Scrub all utensils and surfaces 

thoroughly before switching from gluten to 

gluten-free.

Long-term goals include installing tables for dining. 

The kitchen is used strictly for gluten-free food, 
including meatloaf.

Living gluten free

By Shawn Arrajj

CHAMPIONS SCHOOL OF
PROFESSIONAL
DEVELOPMENT

Etiquette in the Workplace

Social Side of Business

Communication Etiquette

Organizational Skills

Dining Etiquette

Powerful First Impressions

Interviewing Skills

Public Speaking Like a Pro

If a career in Real Estate, Loan 
Originator, Inspection or Appraisal 
interests you, give us a call or go to 
ChampionsSchool.com and learn more 
about becoming a licensed professional. 

Classroom | Correspondence | Online

CHAMPIONS SCHOOL  
OF REAL ESTATE®

ChampionsSchool.com
TREC #0005 Open to the Public

Call a Campus Today!
Houston Galleria
713-629-4543

Houston North 
281-893-4484

Houston West
281-496-7386
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Register Now: 888-335-6767
www.TheChampionsProfessional.com

Grow Professionally 
with Champions

1 133out of 
every

people are affected 
with celiac disease

300More 
than

symptoms are related 
to gluten intolerance

25%
People with an 

autoimmune disease are

more likely to develop
celiac disease

5 out of 6
food groups are 

naturally gluten-free 

(grains are not)
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Kay’s Tea Parlour
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With more than 30 years of experience, Scotland native Kay McGlone opened Kay’s Tea Parlour in 2010. 

In addition to lunch and pastries, Kay’s Tea 
Parlour offers several fl avors of hot tea. 
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Kay’s Tea Parlour
Tea house serves lunch with European fl air 

The passion owner Kay McGlone 
possesses for cooking emanates 
from the storefront of Kay’s Tea 

Parlour, with the teapots, tablecloths 
and comforting smells enticing custom-
ers craving home-cooked fl avors with a 
European twist. 

Originally from Scotland, McGlone 
said she grew up cooking with her family. 
She operated a bakery, Just Cakes, for 10 
years in Dublin, Ireland before moving 
with her husband, Conor, and four chil-
dren to the United States about 20 years 
ago. Aft er working at another bakery for 
the better part of two decades, McGlone 
decided to create her own eatery, opening 
up Kay’s Tea Parlour in 2010. 

“I did really [want to open a tea parlor], 
because anytime I was out, there was 
nowhere to get a nice cup of tea,” she said. 

Th e restaurant has grown in popular-
ity in the three years since opening, but 
McGlone said she was initially concerned 
about how successful a tea parlor would be 
in Texas, where hot tea is hardly common. 

“When I opened, I off ered them hot tea 
and served it on china and everything,” 
she said. “And at fi rst people said, ‘Hot 
tea?’ But now I sell more hot tea than I do 
anything else. Most people drink hot tea. 
It’s more popular than coff ee.”

While Kay’s Tea Parlour features several 
distinctive fl avors from Tea in Texas, a 
Texas-based tea wholesaler, her estab-
lishment off ers more than just a hot cup 
of tea. Customers can enjoy a scone or 
sausage roll with their tea in the morning 
or sandwiches, homemade soups, salad 
plates and quiches for lunch. 

Kay’s also off ers a variety of pastries and 
desert options. Pie choices include tradi-
tional favorites, such as pecan, pumpkin 
and fruit fl avors, but McGlone also cooks 
carrot cakes, chocolate tortes, strudels and 
specialized desserts, such as banoffi   pie, 
a combination of graham cracker crust, 

fresh bananas, homemade toff ee and 
cream. 

However, the restaurant’s menu is 
hardly set as McGlone said she always 
looks for new and inventive recipes to 
off er her customers. 

During the holidays, McGlone makes 
traditional holiday fare with puddings, 
mince pies and Christmas cakes with 
marzipan in the icing. 

“It’s all my own recipes that I use,” she 
said. “When my family was growing up, I 
was always in the kitchen.”

McGlone said her Scottish and Irish 
infl uence is evident in her food.  Since 
opening she has developed several loyal 
customers including many native Irish 
and Scottish customers looking for a little 
taste of home. 

Brian O’Leary, originally from Ireland, 
said he has been coming to Kay’s Tea 
Parlour for years and frequents the locale 
two or three times a week. A fan of the 
chicken pot pie and steak and kidney pie, 
O’Leary said Kay’s is one of his favorite 
Katy restaurants. 

“We found this place two years ago, and 
it’s the best food in town,” O’Leary said. 

But the restaurant is also popular with 
American-born residents. Debbie Best, of 
Katy, said she loves hot tea and has been 
coming to Kay’s for years. She regularly 
orders quiches or soups of the day, but she 
said she always fi nd something diff erent 
to enjoy. 

“Th e food is delicious, and it’s like I 
would make at home,” Best said. “And it’s 
nice to come here to eat, because it’s not 
so noisy.” 

McGlone said she believes the restau-
rant’s growth in popularity mirrors the 
upward trend of hot tea and tea parlors in 
the United States. 

“I think it’s just diff erent to have hot 
tea,” she said. “I think it’s just people try-
ing diff erent types of food.”

DINING

5617 Second St.

Katy • 281-392-7970

www.kaysteaparlour.com 

Mon.–Sat. 9 a.m.–4 p.m. 

Types of tea
Kay’s Tea Parlour serves up hot tea presented 

on china. Customers can also purchase the 

following custom tea fl avors for $7.95 per bag:

• Green Dragon

• Orange Rooibos

• Peach Perfection

• Lady Bird Earl Gray

• Cowboy Rooibos

• Irish Morning

• Chocolate Madness

• Christmas in a Cup

Chef specialties
Quiches

• The menu offers homemade quiches includ-

ing ham and cheese, spinach, chicken and 

tomato and mushroom and bacon for $7.95 

with soup or side salad. Customers can also 

order them to take home. Vegetable fl avors 

are $9.95 for 6” and $14.95 for 9”. Meat 

fl avors are $12.95 for 6” and $16.95 for 9”. 

Meat pies

• Chicken pot pies and shepherd’s pie, a 

savory dish of ground beef underneath 

mashed potatoes, are both meaty favorites 

of Kay’s customers during lunch. The dishes 

can be ordered family style, costing $14.95 

for four servings and $22.50 for six to eight 

servings. Mince meat pies are also available 

for $14.95. 

Sandwiches

• The lunch menu offers a $4.95 sandwich 

special with options of chicken salad, tuna 

salad, smoked turkey or ham and cheese. 

Customers can also order a $7.95 lunch 

special with half a sandwich and a cup of 

soup or pick up party trays, offering 24 

sandwiches of their choice for $25. 

Pies

• Kay’s bakes its own fresh, homemade 

pies, including pumpkin, cherry, peach and 

apple for $14.95 and pecan for $16.95. The 

restaurant also offers banoffi  pie, made of 

graham crackers, bananas, homemade tof-

fee and cream for $22.50. 

Pastries and other desserts

• Kay’s offers a $25 dessert tray with several 

options. Lemon iced cake and carrot cake 

for $32.50; chocolate torte, apple raisin 

strudel or cherry cheese strudel for $22.50; 

and pumpkin bread for $8.95 are also 

available.  

By Matt Stephens

1/2 OFF PROCESSING FEE
MENTION THIS AD TO RECEIVE

Expires 3-28-13

Broker & Bank  Conventional & Government Loans 
Purchases  Refinance  Debt Consolidation

Cypress Owned and Operated

we specialize in mortgages that fit your lifestyle

Offi  ce:  832-220-1480      Cellular:  832-865-6065       Email for a FREE Quote: tami@cntmtg.com       Web:www.cntmtgc.com 

25250 Northwest Freeway Ste. 260, Cypress, TX 77429  |  TX Broker License #75191

Tami LaCoe Channel
President

Awards for Excellence
Winner of Distinction

2010

Company NMLS ID – 273344
Individual NMLS ID – 333134

SKIP 2 MONTHS OF 
PAYMENTS, ASK US HOW!!
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Don Elder
Mayor refl ects on 6 years of leadership
By Carrie Thornton

A Katy resident since 1945, Mayor Don Elder is passionate about his community and 
has a heavy heart as he fi nishes his fi nal term in offi  ce. Because of City of Katy term 
limitations, Elder cannot run for re-election in May, but would have to wait one year.

Although he said he is not sure he will run again, he will continue being an involved 
citizen with various organizations.

“Because aft er you leave and try to come back it’s not always like you left  it, it’s prob-
ably best to leave it—but I have enjoyed being mayor,” he said. “I hope I have done some 
things that will help our community in the future.”

Elder’s resume is full of years spent in education and business experience, and he 
currently owns and operates Elder Consulting, a fi rm focused on helping school and 
governmental entities. He has acted as mayor for six years.

What led you to run for mayor?
It started aft er I was on the Katy ISD 

Board of Trustees and Harris County 
Department of Education Board for 16 
years, and someone came to me and said, 
‘Why don’t you run for City Council?’ 
So I ran—and I won. Aft er fi ve years, 
someone else asked about me running for 
mayor. When asked why I would want to 
run for mayor, my thing is I have lived 
here in Katy since 1945, and I want to 
give back to my community. So I ran for 
mayor and was elected, and the next two 
terms I was unopposed. It’s been a great 
experience.

Where would you like to see Katy 
grow?

I would like to see the community mesh 
on both sides of the freeway and update 
the older city part to mesh it with the 
newer area across the freeway [I-10]. We 
want to build a new City Hall and in the 
distant future demolish the current City 
Hall and in its place have a park where 
there can be outdoor entertainment. We 
have heard from people in Katy that the 
city never does anything with downtown, 
and that is not true. We shut down the 
streets for festivals and the Market Days, 
as well as the Christmas celebrations. We 

want to see that area grow. I want to see 
better care of the buildings, because some 
have holes in the fl oors and such, and the 
owners do not want to do anything. But 
eventually either they will need to make 
those improvements, or the city may have 
to enforce it.

What is your proudest 
accomplishment as mayor?

I am really proud of our improvement 
of drainage and infrastructure in the city. 
When you have prairie land, it’s fl at and 
you have problems with fl ooding. But the 
mayor is kind of the front guy, and the 

City Council is the one that gives him 
the ability to do certain things. It’s not 
all about me. It’s about what they do, too, 
and how they represent the city.

What has been your biggest 
challenge as mayor?

Th e challenge was to bring attention to 
and market the community. Some things 
I am really proud of that we have in the 
city now is the areas that have developed 
around the mall. I am proud of what we 
have brought in, and we overcame that 
challenge because people know where 
Katy is now. 
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PEOPLE

START HERE. GROW HERE.
The Greater Houston Partnership (GHP) 
can help YOUR business grow.

- Confi dential real estate/business facilities searches

- Assisting in evaluating and applying for incentives

- Facilitating workforce training and recruitment

- Providing data on key business factors

- Advocating for local and state issues

- Facilitating the permitting process

- Providing key introductions to strategic partners

- Providing information on networking and 

   business events

- Collaborating on public relations matters

For more information about how we can help your business be successful in the 
Houston region and around the world, contact Chad Carson @ 713-844-3614 today!

Visit our website to see Houston business success stories.
www.opportunityhouston.com #WeAreHouston
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CROSSFIT

CrossFit Elevate

3750 S. Mason Road

281-761-7877

www.crossfi televate.com

CrossFit Katy

1315 W. Grand Parkway S., Ste 110A

281-827-2668

www.crossfi tkaty.com

CrossFit V3

1420 Katy Flewellen Road

281-392-0089

www.crossfi tv3.com

NHB Crossfi t

414 W. Grand Parkway, Ste. 197

www.nhbcrossfi t.com

832-524-4390

DANCE

Jazzercise Katy Dancesations

24210 Westheimer Parkway

281-550-5654

jcls.jazzercise.com/facility/
jazzercise-katy-dancesations

Zumba Fitness

2225 Porter Road

281-691-0566

www.zumbakaty.com           

Zumba with Kenyatta 
& Co. Studio

172 Applewhite Drive

832-891-7488

www.kenyattakelly.zumba.com

GYM

24 Hour Fitness

1550 S. Mason Road

281-398-0098

www.24hourfi tness.com

Anytime Fitness

1251 Pin Oak Road, Ste. 113

832-437-1513

www.anytimefi tness.com

Blast Fitness

17750 I-10

Houston

281-578-9191

www.blastfi tness.com

Bona Fitness and Wellness

5007 E. Third St., Ste. 100

713-977-2662

www.bonafi tnessandwellness.com

Cinco Fit

23010 Highland Knolls Drive, Ste. G

281-371-2004

www.cincofi t.com

Fitness 19

3111 N. Fry Road, Ste. 401

281-578-1166

www.fi tness19.com

KoKo FitClub of Katy

23010 Seven Meadows Parkway, 

Ste. C

281-769-9833

www.katy.kokofi tclub.com

FITNESS GUIDE 2 0 1 3

Lifetime Fitness

23211 Cinco Ranch Blvd.

281-644-5300

www.lifetimefi tness.com

My Gym: 

Children’s Fitness Center

414 W. Grand Parkway S.

832-437-8940

www.mygym.com/katy

The Little Gym

23010 Highland Knolls, Ste. A

281-347-1400

www.thelittlegym.com

YMCA

22807 Westheimer Parkway

281-392-5055

www.ymca.houston.org/katy

MARTIAL 
ARTS

Jade Mountain Martial Arts Inc.

22123 Katy Freeway

281-395-5935

www.jademountain.org

Katy TaeKwondo Academy

625 S. Mason Road

281-829-9300

www.katytkd.com

Meng’s Martial Arts of Katy

1718 N. Fry Road, Ste. 225

Houston

281-492-0090

www.martialarts4katy.com

Revolution Martial Arts & Fitness

414 W. Grand Parkway, Ste. 197

281-702-0789

www.revolutiondojo.com

Texas Kickboxing Academy

2004 S. Mason Road, Ste. D-3

281-347-8624

www.katymartialarts.com

PERSONAL 
TRAINING

Medical Fitness Pros

2004 S. Mason Road, Ste. A-4

281-500-6055

Jason Hodge

www.medicalfi tnesspros.com

Premier Personal Training

27110 Cinco Ranch Blvd., Ste. 600

337-853-2122

Carl Comeaux

www.premierptstudio.com

SPORTS 
MEDICINE

Apex Physical Rehabilitation 

& Wellness

777 S. Fry Road, Ste. 104

832-321-5754

www.apexrehab.com

CHRISTUS St. Catherine 

Sports Medicine

707 S. Fry Road, Ste. 160

281-599-6800

www.christusstcatherine.org/

christusstcatherine

sportsmedicine

Richmond Bone and Joint

21222 Kingsland Blvd.

281-344-1715

mhmg.memorialhermann.org/rbj/

YOGA

Art Montage Center 
Yoga Health & Fitness

2501 S. Mason Road, Ste. 240

855-666-8243

www.artmontagekaty.com

Bikram Yoga Katy

6734 Westheimer Lakes N. Blvd., 

Ste. 109

832-222-9642

www.bikramyogakaty.com

Dahn Yoga

1515 S. Mason Road

281-492-7000

www.dahnyoga.com/katy

LifePower Cinco Ranch

23211 Cinco Ranch Blvd.

281-644-5300

www.lifepoweryoga.com

Yoga West Studio

23855 Cinco Ranch Blvd.

281-579-2287

www.yogawest.net

Compiled by Angie Brown

Getting fi t is one of the more New Year resolutions, and this 
guide is intended to help readers fi nd a local gym, personal 
trainer or class. This list is not comprehensive. If you would like 
to add your business online, email listings@impactnews.com.

                               ...gift s with style ....home decor

One Mason Plaza • 1648 South Mason Road •  Katy, Texas 77450 
Mon.-Sat. • 10 a.m.-6p.m. Sun. • 11 a.m. - 4 p.m.

281-395-4595

 FREE 
“Lucky Strike Bracelet”  

with a $75 or more Brighton Charm purchase
Available through March 17th while supplies last

FREE Pandora Barrel Clasp Bracelet 
with a $100 Pandora purchase

March 21-25

Crabtree & Evelyn • Mark Roberts Fairies • China Baroque • Waxing Poetic • Tyler • Th e Th ymes • Department 56 • Jim Shore
Christopher Radko • Lampe Berger • Lollia • Maximal Art • Mary Francis Handbags • Marianna Jewelry • Consuela

“It’s Raining Cherries” Umbrella Event 
Receive a FREE Brighton 

Umbrella 
with a Brighton  purchase of $100 or more 

through April 2nd while supplies last.
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Complete Pediatric Care for Children Ages 0-18

22762 Westheimer Pkwy. | Building D | Suite 560
CONVENIENTLY LOCATED AT VILLAGIO TOWN CENTER
WWW.STEEPLECHASEPEDI.COM • 281-921-0590

NOW OPEN

SAVE THE DATE

WWW.SIPANDSTROLL.COM

Thursday, April 18 | 2013 | 6-9pm
Villagio Town Center

Peek Rd. @ Westheimer Parkway in Katy

CORE
DETAILS

20 Wine Sampling Stations
Restaurant Samplings
Live Music
Craft Beer Garden
Supporting Cinco Charities

$35 General Admission
$65 Firethorne V.I.P. Zone
+$15 Bubbles @ Villagio
$15 Designated Driver
All Tickets $5 More at the Door

  ENJOY      TICKETS     

 V.I.P. Zone
VIP treatment with reserved seating, premium wine 

selections, scrumptious treats by Bistro 829 
and great people watching!

MediSpa presents Bubbles @ Villagio PreiParty

Nosh on chocolate-dipped treats while sipping 
on bubbles. A true effervescent experience!

Pedal, hike or run on nature trails along the water or exercise trails with fitness stations. Fun andadventure are always just around the bend in Bridgeland.

Moving here is just the beginning.
®

F I N D  B A L A N C E

11,400-acre master planned community
Homes from the $180s to over $1 million
281-304-5588 or toll free 1-866-232-0270

www.bridgeland.com

2012 GHBA Developer Grand Award Winner

To learn more about Bridgeland, visit our Welcome Center today!

 Bridgeland’s Farmers Market  2nd Sunday of every month! 
Visit Bridgeland.com/events for information on all upcoming events.
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50%OFF*

Coming to Katy
MARCH 14

24429 Katy Freeway

 

THE WORLD’S LARGEST  
MUSICAL INSTRUMENT RETAILER

 & 
THE MOST CUTTING-EDGE MUSIC EDUCATION

FOR PERFORMERS OF ALL LEVELS
Fully certified instructors, offering beginner to advanced instruction, with individual and group lessons in guitar, bass, drums, keyboards, vocals and recording

L ike many Texas towns, Katy was 
shaped by the local discovery of oil 
and gas in the decade before World 

War II. Not only were some farmers the 
benefi ciaries of large royalty checks, but 
the completion of a landmark gas cycling 
plant caused Katy’s population to surge. 
As a consequence, farmers, ranchers, 
store owners and service providers alike 
thrived as demand increased.

“Th e impact of the Katy Gas Plant on 
the city of Katy cannot be overestimated,” 
said Carol Adams in “Historic Katy.” “It 
doubled the population in Katy from 400 
in 1942 to 800 in 1943 … [and] funded 
the young Katy ISD.”

In February 1935, J.D. Rockefeller’s 
Stanolind and British-owned Amerada 
Petroleum made the fi rst of many discov-
eries in the expansive Katy gas fi eld.

According to Adams, the hydrocar-
bons produced from the Katy fi eld were 
uniquely suited for use in the manufac-
ture of aviation gasoline, rubber, and 
toluene—which, among other uses, is a 
raw material for the explosive TNT. Th e 

Many workers at the Katy Gas Plant also lived on the premises with their families in employee housing.
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demand for Katy’s natural gas was suf-
fi ciently high that the companies with an 
interest in the acreage, including Humble 
Oil, decided to jointly fund a cycling 
plant—a gas processing facility built over 
the fi eld and designed to maximize recov-
ery without fl aring or wasting residue gas.

Built at a cost of $3 million—$50 
million today when adjusted for infl a-
tion—the gas plant covered 100 acres 
and included more than 150 buildings. 
Th e plant was located in the center of the 
roughly 35,000-acre gas fi eld, most of 
which lies in Waller County. Th e Humble 
plant was a critical strategic resource dur-
ing World War II when workers helped 
to produce millions of gallons of avia-
tion fuel for use by Allied forces. By the 
mid-1950s, the plant was the largest gas 
cycling project in the world. 

“Humble Oil had integrity,” said Linda 
Mikeska, whose father and husband both 
worked at the plant. “Th ey instilled it 
into their employees and their employees 
instilled it in their families. Th ey were 
very family oriented.”

Humble established an on-site camp 
that at its peak housed more than 700 
employees and families. Th e company 
maintained 158 houses for families, four 
bunk houses for unmarried employees 
and a central mess hall. Humble gave its 
employees the opportunity to purchase 
their homes at a reduced price when it 
announced the camp’s closure in 1959, 
and many chose to move their houses to 
Katy and Brookshire, Mikeska said.

Tax revenue derived from the sale and 
refi ning of the natural gas—and, to a 
lesser extent, oil—enabled Katy ISD to 
thrive. James E. Taylor, who served as 
superintendent for Katy ISD for more 

than 30 years, told the Katy Times in 
1976 that the gas fi eld and plant enabled 
Katy to attract and retain highly qualifi ed 
teachers and to construct state-of-the-art 
facilities, laboratories and libraries. 

Th e Katy fi eld was even richer than 
what had been anticipated in the 1930s. 
In 1954, two new horizons of the fi eld 
were discovered, followed by two more in 
the 1960s. 

Th e gas plant was offi  cially closed by 
Exxon in 2002. Th e gas fi eld continues to 
produce, albeit at a fraction of its early 
1970s peak of nearly 1.2 billion cubic feet 
per day.  

Source: “Historic Katy” by Carol Adams

Katy Gas Field
Oil industry helped early Katy thrive 

By Nathaniel Stone

HISTORY       
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LaCenterra
Continued from | 1

with the addition of the new 
retail, restaurants and eventually 
residential units,” she said. “It 
will make [LaCenterra] more of 
a lifestyle center than an outdoor 
shopping center, which is always a 
good addition for retail.”

Across from Brown’s boutique, 
Martin and Christine Nguyen 
opened a second location of Th e 
Sweet Boutique Bakery in Feb-
ruary, citing the expansion of 
LaCenterra as one of the major 
factors in deciding where to open 

a new store. Th e couple’s inter-
est in LaCenterra peaked when a 
customer told them about a new 
Whole Foods opening in the area, 
and they began to research the 
shopping center.

“We found out Phase 2 was 
being built and several big res-
taurants were coming in, and 
things were picking up in the 
center,” Martin Nguyen said. “All 
the pieces were there at the right 
time for us to move in. We feel 
that where we’re located we’ll be 
in the center of the action. When 
people park they’ll be walking by 
the bakery to go shopping or visit 
the amphitheater for events.”

Community benefi ts 
Situated at the gateway of mas-

ter-planned community Cinco 
Ranch, LaCenterra has been a 
positive addition for residents 
and potential homebuyers, said 
Heather Gustafson, marketing 
director for Cinco Ranch. 

“It’s more neighborhood conve-
niences and places to go out and 
entertain the family or go out for 
a date evening,” she said. “We’re 
very happy LaCenterra is in our 
community.”

Th e fi rst part of Phase 2 also 
involves the addition of a com-
munity park in the center, which 
will host events such as concerts, 

performances, charity events, 
garage sales and holiday events.  

“Central Green has been 
designed as an entertainment 
venue—similar to Discovery 
Green in downtown Houston—
which will benefi t the entire com-
munity,” Mann said.

Willow Fork Drainage Dis-
trict provided funding for Cen-
tral Green as part of its parks 
and recreation program and will 
be responsible for scheduling 
all events that take place there. 
Designed by landscape architec-
ture fi rm TBG Partners, the com-
munity park will feature large 
trees, seating areas, a restroom 

facility, an area for outdoor dining 
and small stage for performances. 

LaCenterra provided the land 
for the park area, which the drain-
age district is leasing, said Bill 
Odle, managing principal with 
TBG Partners. 

“It enhances the community 
because LaCenterra has been 
so successful in Phase 1 that it’s 
already a place where people are 
going,” he said. 

When work on the expansion at LaCenterra is complete, the mixed-

use development will have more than doubled its space. The new 

phases include more retail, dining, offi ce and living space. 
LaCenterra ExpansionLaCenterra Expansion

PHASE 1: RETAIL / OFFICE

170,000 sq. ft. of retail space 90,000 

sq. ft. of offi ce space

Opened in 2007

PHASE 2A: RETAIL

40,000 sq. ft. of new retail space 

Expected to open by March 2013

PHASE 2B: RETAIL / OFFICE

80,000 sq. ft. of new retail space

90,000 sq. ft. of new offi ce space

Expected to begin construction in 
late 2013

PHASE 2C: MULTI-FAMILY RESIDENTIAL

300-unit residential midrise

Expected to begin construction 
in early 2014

STRUCTURED PARKING

CONFIRMED TENANTS:

Bonefi sh Grill, Grimaldi’s Pizzeria, 

Emanuel Salon, Zoe’s Kitchen and 

World of Beer

CENTRAL GREEN:

Green space offering a place for 

community events. Set to open by  

March 2013 along with Phase 2A.

Where do you do most of your local shopping 
in the Katy area?

Take the poll online at 
impactnews.com/kty-poll

Source: Vista Equities Group
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volume on Katy’s south side. Elder said the 
city is also looking at some form of public 
transportation, which could be trolleys or 
horse-drawn carriages, to take people from 
Katy’s south side to downtown.

“I know it’s hard for small business own-
ers to compete, but you really can’t compete 
with places like LaCenterra because they 
are not the same,” Schmidt said. “Each place 
off ers diff erent things.”
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RETAIL DINING PARK
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Downtown
Continued from | 1

accomplish,” he said. “If they do that, they 
can be very successful.”

Downtown events
In December 2012, Proctor and a group 

of several other downtown business owners 
began meeting to discuss how to strengthen 
current events and to brainstorm new ones. 
Th e group’s goal is to one day join the ranks 
of Katy Mills Mall and LaCenterra as Katy 
area destination spots for residents in the 
Greater Houston area.

“Every third Saturday we have our Mar-
ket Days in the center of downtown with 
vendors selling fresh eggs, organic meat, 
and arts and craft s,” Proctor said. “It is very 
eclectic.”

Other events include art walks, city-wide 
garage sales, and for the fi rst time, the busi-
nesses have organized car shows to bring 
people downtown. Th e fi rst one is set for 
April 20. Some of the events, such as the 
Market Days, have existed for several years 
and are slowly yielding results, said Janine 
Anderson, owner of Th e Village at Old Katy 
as well as Gourmet to Go.

“Th ere are more people coming in, and 
more businesses coming into the com-
mercial vacancies, which is good,” she said. 
“What we are trying to do as a group is 
advertise together and come up with this 
calendar of events so we can still meet our 
personal budgets.”

By spending less individually on adver-
tising, the group of businesses can achieve 
more together, she said.

City efforts
In early February, the City of Katy invited 

individuals from the Texas Downtown 
Association to evaluate the state of Down-
town Katy and help gather feedback from 
the business owners, Elder said. 

A needs assessment will help shape future 
city action as leaders move toward creating 
plans for a new City Hall.

“We demolished our former senior citizen 
building across the street from the current 
city hall and hope to build a new one in its 
place,” Elder said. “Th ere is great potential in 

Downtown Katy.”
Th e new building will answer the city’s 

desperate need for space, but it will also 
act as a catalyst for additional growth and 
improvements in the area. In March, City 
Council will hear proposals from two 
architectural fi rms, Elder said. Although 
construction will not begin for at least two 
years, Councilwoman Carol Adams said the 
project will be worth the wait.

“Th e new City Hall will set the tone for 
downtown and will help re-invent the area,” 
she said. “Equally as important, our current 
City Hall is failing us. It is very old, too small 

and we have outgrown it.”
In the meantime, the Keep Katy Beauti-

ful Board—a group of citizens appointed by 
City Council—is working with the city to 
place more directional signs in and around 
Downtown Katy to help direct drivers to 
landmark buildings, parks and businesses.

“We have people coming in who may be 
looking for the museums and other local 
buildings, and we want them to be able 
to fi nd them,” KKB Chairwoman Sandy 
Schmidt said.

Signs would be placed on both sides of 
I-10 to potentially capitalize on customer 

RETAIL

1  Amber’s Design

2  Blue Sky Furniture

3  Casa Mendiola Rustic Furniture

4  Designs by Lynn

5  DoveTail Antiques & Collectibles

6  Katy Art and Frame

7  KT Antiques on Second Street

8  Limited Edition Arts & Antiques

9  Muliplicity, LLC

10  NY Texas Style

11  The Cottage Door

12  The Junkie Kloset

13 The Silver Hanger

DINING

14  Gourmet to Go & Patisserie

15  J-Dub’s Burger Barn

16  Joe 5 Star Pizzeria & Ristorante

17  Kay’s Tea Parlour

18  Salt and Pepper Premiere Venue

19  Railroad Park
The Missouri-Kansas-Texas 
Depot dominates this pocket 
park and also houses the 
Katy Tourist Center.

20  VFW Park
Recently renovated, it offers 
two picnic pavilions with 
tables, a jogging trail and 
Katy’s museum.

21  Katy City Park
The newly renovated sports 
facility offers a variety of 
fi elds and courts as well as 
picnic tables.

22  Katy Dog Park
An off-the-leash park for 
dogs of all sizes, it offers 
14 acres of grass and a 
wading pool.

23  Mary Jo Peckham
Maintained by Harris 
County, it has a multitude of 
features, including a fi shing 
pond and miniature golf.

Source: Katy Business Association
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10% o  $100 or more.Cannot be combined with any other offer. Expires March 31, 2013

Give us a call for a free estimate
281-955-0281  

21206 NW Freeway Cypress, TX 77429  
www.beyondparadisenursery.com

beb cocc moo bmm ibb nii eenn ddeee

Bring Paradise Home...

Tr e e s  –  S h r u b s  –  Pa l m s  –  D e s e r t  P l a n t s

Wholesale & Retail

Katy  
281-392-1470

25445 Westheimer Pkwy., Katy, TX 77494 

Bottle Brush
Blooms all year round!

Drought-tolerant; suitable 
for xeriscaping

This plant is attractive to 
bees, butterflies and/or 
birds

Orange 
Mahogany 
Esperanza

Blooms Spring, Summer 
& Fall!

Azalea Encore

Blooms Spring, Summer 
& Fall! 

Encore Azaleas can be 
planted in Full Sun

Texas Mountain 
Laurel

Available 6’ & 7’ 

Bloom-a-thon
Azalea

Why settle for just a 
week or two of flowers 
when you can enjoy 
up to five months of 
blooms?

Azalea Encor
Texas Mountain 
L l

Spring is almost here!

Where do you do your local shopping in the Katy area?

Take the poll online at impactnews.com/kty-poll
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Featured Neighborhood
Williamsburg Settlement, 77449

Build-out year: 1988

Number of homes: 768

Square footage: 1,758–3,424

Home values: $124,000–$251,639

HOA dues (estimated): $780/yr.

Amenities: Clubhouse, swimming pool and tennis courts

Nearby attractions: Katy Mills Mall, LaCenterra

Property taxes:

Harris County 0.636597
Harris County Dept. of Education 0.006617
Harris County ESD 48 0.090500
Harris County Flood Control 0.028090
Harris County Hospital 0.182160
Harris County MUD 61 0.590000
Katy ISD 1.526600
Port of Houston Authority 0.019520

Total (per $100 value) 3.080084

Data provided by 
Coldwell Banker United

281-304-5900
www.cbunited.com

REAL ESTATE

Featured homesOverview
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4 Bed / 2.5 Bath 2,013 sq. ft $163,500
Broker: Chavez & Assoc., Realtors   281-856-9860

22107 Vobe Ct

4 Bed / 2.5 Bath 3,031 Sq. ft. $184,900
Broker: Keller Williams Signature    281-599-6500

22231 Prince George Ln  

4 Bed / 2.5 Bath 2,512 sq. ft $165,000
Broker: Real LivingAgent  713-622-9339

22722 Royal Arms Ct

3 Bed / 2 Bath  2,672 sq. ft.  $195,000
Broker: Champions Real Estate Group  713-785-6666

22403 Rebecca Burwell
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On the market  (February 1, 2013) Monthly home sales
Number of homes for sale for last 6 months Average days on the market for last 6 months

Price Range 77094 77449 77450 77493 77494 77094 77449 77450 77493 77494

Less than $149,999 –– 151 24 20 1 –– 81 65 69 372

$150,000–$199,999 –– 72 18 23 17 –– 78 32 75 99

$200,000–$299,999 2 2 18 17 138 49 70 44 208 71

$300,000–$399,999 3 –– 10 –– 170 134 –– 53 –– 85

$400,000–$499,999 –– –– 9 1 59 –– –– 76 139 83

$500,000–$599,999 1 –– 2 1 27 27 –– 117 13 97

$600,000–$799,999 3 –– 1 2 21 121 –– 116 22 58

$800,000–$999,999 –– –– 3 –– 6 –– –– 192 –– 71

$1 million + 3 –– 2 1 4 128 –– 139 44 121

Number of homes sold Average price

Month 77094 77449 77450 77493 77494 77094 77449 77450 77493 77494

January 2012 1 15 34 18 79 $219,000 $98,903 $187,265 $180,573 $282,403

January 2013 9 99 59 22 107 $349,652 $113,316 $196,202 $143,924 $282,403

December 2012 8 109 73 29 168 $319,875 $112,442 $205,574 $147,478 $289,019

November 2012 10 123 70 25 17 $385,505 $111,437 $226,244 $158,745 $317,752

October 2012 3 –– 7 –– 118 $323,950 $109,971 $230,216 $180,471 $304,949

September 2012 1 –– 4 2 52 $377,490 $107,774 $211,439 $180,154 $304,954

August 2012 –– –– 2 –– 21 $493,269 $110,024 $232,080 $163,684 $295,834

July 2012 2 –– 1 –– 16 $336,217 $106,886 $251,378 $205,942 $297,060

June 2012 –– –– 3 1 6 $382,064 $107,926 $263,298 $186,262 $316,939

Homes on the market (As of February 1, 2013)

Annual home sales (Jan. 31, 2012 –Feb. 1, 2013)

No. of homes for sale 3

No. of homes under contract 5

Average days on the market 27

No. of homes sold 34

Square footage (low/high) 1,810 / 3,088

Selling price (low/high) $78,000 / $207,000

Where Are The
      Buyers Coming From?

Besides the typical First Time Homebuyers, 
the Move-up Buyers and the Downsizers, 
in a market like Katy, our growing job 
market is bringing Buyers from around the 
country and around the world.

Relocation does play a big role because 
we have buyers waiting on homes to 
come available. The Katy area is a prime 
relocation market where clients aren’t 

afraid to take risks if they are transferred in 
a few years.

As the Principal Broker in Katy for the 
CARTUS Broker network, Coldwell Banker 
United, REALTORS agents are relocation 
trained, work with many relocation clients 
and are supported by an award-winning 
relocation dapartment.

Katy Offi ce
3333 South Mason Rd.

Katy, TX 77450 • 281-579-2300

www.cbunited.com/katy

Market Data



Looking for
Coupons?

Explore the all-new

Hundreds of local 
and regional coupons

Just click and print


