
$26,608,546

$1,392,419 from ticket sales

Total trust fund gain to the state

Martin Berson | 15 
The head of one of Austin’s newest 

startups discusses launching a 
successful business in Austin.
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New programs target costs, 
marketing for local startups

Council passes racetrack pact using no public funds Plan designed to escalate 
city’s cultural complexion

City officials green-light 
10-year Formula 1 deal

Arthouse, Austin 
Museum of Art 
consider merger

By Bobby Longoria
Formula 1 took the checkered 

flag June 29 in a race to win the 
Austin City Council’s endorse-
ment and unlock $250 million in 
state funds, after a 5–2 vote and 
hours debating the fine details.

Council members Laura Mor-
rison and Kathie Tovo voted 
against the city’s contract with 
F1 more on a matter of principle 
rather than the language of the 
contract itself, they said.

“I don’t think it’s appropriate 
for the city to endorse, to unlock, 
not only $25 million a year, but 
a quarter of a billion dollars in 
state funds so that it can go to a 
for-profit enterprise,” Morrison 
said. “We also have to step back 

By Phyllis Gasper
A possible transformation of the 

local art scene looms on the hori-
zon as the Austin Museum of Art 
and Arthouse at the Jones Center 
continue discussions of a merger. 

According to Lynn Sherman, 
president of AMOA’s board of 
trustees, and Melba Whatley, 
president of Arthouse’s board of 
directors, the merger is expected 
to be a four-month process. The 
collaborative effort began in the 
spring when the idea of merging 
first became public.

“The exploratory talks examine 
whether a combined entity might 
serve the community better than 
two separate institutions,” Sher-
man said.

Both institutions share roots in 
the Texas Fine Arts Association 
but have undergone significant 
changes over the years.

From the beginning
Arthouse began in 1911 as the 

Texas Fine Arts Association. In 
1995, the group purchased down-
town real estate at 700 Congress 
Ave. The space was then renovated 
and opened to the public in 1998. 
Four years later, the name Texas 
Fine Arts Association changed to 
Arthouse at the Jones Center.

Originally deeded to the 
TFAA, the Austin Museum of 
Art was established in 1961 as 
Laguna Gloria Art Museum. In 
1996, the name changed to Aus-
tin Museum of Art; and primary 

and say, ‘What kind of negotia-
tors are we? This came to us as a 
done deal in terms of the money 
and the funding, and we can do a 
better job on that.”

Council members Bill Spel-
man, Chris Riley, Mike Martinez 
and Mayor Pro Tem Sheryl Cole 
all originally voted for postponing 
the contract June 23, but by the 
end of the June 29 special called 
meeting, they were convinced the 
city held no liability by endorsing 
the Circuit of the Americas track.

“We intend for the city to have 
no liability under this contract 
and put up no public funds for 
the contract,” Cole said, empha-
sizing that the city would receive 

By Andrea Leptinsky
Although Austin’s base of small busi-

nesses has seen exponential growth—
one of the largest surges in the coun-
try—some of the city’s resources are 
developing initiatives to ensure suc-
cess is shared by all industries and only 
continues to gain momentum. 

The most recent official statistics 
show Austin has grown its small-
business base by 1.5 percent between 
2007 and 2008. To date, Austin has 
more than 40,000 small businesses 

working within the metropolitan area. 
And according to the Texas Workforce 
Commission and the U.S. Bureau of 
Labor Statistics, the Austin Metropoli-
tan Statistical Area included 128,000 
more jobs in April compared to its 
employment figure in April 2010. 

Even so, Austin needs to see a more 
fleshed-out sense of thriving commu-
nity, said Susan Davenport, senior vice 
president of global technology strate-
gies with the Greater Austin Chamber 
of Commerce. 

“Austin really kind of missed a key 
ingredient in its technology ecosystem 
development,” she said. “When we 

See Formula 1 | 11

See Merger | 13See Support | 12

Austin chamber, Postal Service 
launch small business support

$4,572,182
Total Austin tax gain

F1 revenue breakdown

Revenue by sector

Advertising: $27,894

Airfare cost: $46,624

Hotels: $2,540,514

Food and drinks: $393,267Alcoholic beverages: $288,756

Shopping and 
entertainment: 

$664,830

Venue merchandise: 
$28,839

Car rentals: $50,756

Other: $143,038

TV production costs: $11,815

Gratuity: $134,849

Catering: $153,145

Event costs: $87,855

Austin’s job growth by sector
The number of small businesses in Austin grew by  
1.5 percent between 2007 and 2008. No other market in the 
country did better than 0.6 percent. Industry sectors that saw 
the most growth include private service-producing jobs.

+1,100 
private goods– 
producing jobs

+13,200 
private service– 
providing jobs

-600
government
jobs

Net job creation for 12 months ending May 2011
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impactnews.com/signup
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impactnews.com/facebook-cta

General Manager’s Note  

Reader Feedback

©2011 JGMedia, Inc., All Rights Reserved. No reproduction of any 
portion of this issue is allowed without written permission from the publisher.

Trader Joe’s: ‘Austin is not in our  
two-year plan’
more.impactnews.com/12512

“I keep sending Trader Joe’s messages on their website 
to please come to Austin/Round Rock. I would drive from 
Killeen weekly to get the quality and variety they offer!”

—Lola

How do you feel the City of Austin’s new 
approach to South Congress Avenue parking will
fare in South Austin?

Other

33.33%
I typically park on side streets anyway.

27.78%
I think it will help solve the avenue’s parking problems.

16.67%
I think it is not enough to help solve the avenue’s parking 
problems.

11.11%
I rarely try to park along South Congress Avenue.

11.11%
Results from an unscientific web survey, collected 7/11/11–7/17/11

Travis Baker
tbaker@impactnews.com
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Is June too hot to have 
one of the world’s largest 
sporting events in our own 
backyard? Apparently not, 
according to City Council. 
While the exact date for 

F1 has not yet been finalized, this was 
just one of the many topics brought up on 
the two days it took City Council to come 
to a final conclusion on tapping into the 
$25 million per year offered from the 
state Major Events Trust Fund. 

City Council first tried to take on the 
issue as part of an all-day affair in June 
but Council could not come to a decision. 
Fast forward to a few weeks later—and 
with the addition of recently sworn-in 
Councilwoman Kathie Tovo—the verdict 
was finally in.

When council voted 5–2 in favor of 
F1, it sealed the deal and Austin moved 
closer to having some really fast cars 

driving around a track come next year. 
The event promoters have dubbed the 
facility as one to be used for much more 
than racing, including research, educa-
tion, musical events (the first headliners 
have been named) and the like. Let’s hope 
the space is utilized to its fullest.

While I am far from a race fan—far-
ther than the mob of supporters who 
wore Ferrari shirts while cheering on the 
race track at city meetings—I can say I 
am excited to attend the first event. After 
all the hype, I am a fan of sports, and this 
is something I would like to see with my 
own eyes.

Austin, start your engines!

 5 Impacts

 7 Calendar

 9 City and County

 14 News 
  The Longhorn Network

15 Business Insider 

16 At the Capitol  
  End-of-session wrap-up

17 Business  
  Northwest Hardware

 18 Dining 
  Sagra

 19 History 
  Scholz Garten

 20 East Austin Report

21  Real Estate
Local jobs
Post your resume and search for local  
jobs at impactnews.jobing.com.

May employment trends

Central Texas unemployment—6.7%
Down from 6.5% in April

State unemployment—8.0%*
No change from April

National unemployment—9.1%*
Up from 9.0%* in April

In Austin-Round Rock-San Marcos, the leisure and 
hospitality sector added 1,500 jobs. Mining, logging and 
construction increased by 1,200 jobs. Professional and 
business services added 900 jobs. 
Sources: U.S. Bureau of Labor Statistics, Texas Workforce Commission
*Seasonally adjusted numbers

CertifiedPreowned.com           (512) 706-7065

1-Subaru - Model BAB. With approved credit. Dealer contribution may a� ect � nal negotiated price. 42 mo lease, $1,999 total due at inception, no sec. dep. required, 42 monthly payments of $219.00, � nal pymt / residual = $12,205. Based on 10k mi. / yr with $.15 per mi. excess charge. MSRP $21,795. Stk# Z5728. Expires 7-31-11. 2-Volvo - With approved credit through US Bank. 36 mo. lease, $2,969 +TT&L due at inception (no sec. dep. required). 36 monthly 
payments of $275. Final payment / residual = $14,029.50. Based on 10,000 mi./yr with $.18/mi excess charge. MSRP $25,975. Stock# V3324. 0.9% for 48 mo. = $21.22 per $1,000 borrowed. 3-Saab - Example: Stk# Y8166, 2010 9-3 Convertible Demo, Auto, All power, OnStar®, Touring package. MSRP $45,405 - $12,000 dealer discount = $33,405 +TT&L. Valid in lieu of other o� ers including special � nancing. Expires 7-31-11. Vehicle must come from dealer 
inventory. 4-Audi - Closed-end leases o� ered to quali� ed customers by Audi Financial Services through participating dealers. A6 based on MSRP $55,495. $2,499 down + $695 acquisition fee + $0 security deposit = $3,194 due at inception + TT&L. Purchase option at lease end for $29,967.30. 38 monthly payments of $695.  Advertised o� ers require dealer contribution; � nal negotiated price may vary by dealer. Lessee responsible for insurance, maintenance and 
repairs and may have some � nancial liability at lease end. Lessee responsible for $0.25/mile over 10,000 miles per year and a disposition fee of $375 due at lease end. See dealer for details. Higher MSRP will a� ect lease price. O� ers expire 7-31-11.  Vehicles shown are for display purposes and may not be the actual vehicles.

2011 Subaru Legacy 2.5i Sedan CVT 
$219/mo1

2011 Volvo C30 T5 FWD
$275/mo2

2010 SAAB  9-3 Convertibles
$12,000 o�  MSRP3

2012 Audi A6 3.0T Premium 
Plus quattro $695/mo4

1st payment paid by Audi
$ ,
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loud and clear.

Explore the all-new
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3
JuiceOver opened June 29 at West Fifth and Walsh 
streets serving custom-made smoothies.

News or questions about Central Austin? 
E-mail ctanews@impactnews.com.
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Downtown Austin 

Now Open

1  Rajinder and Navrose Hayer opened 
Naan Stop in mid-June at 519 E. Seventh 
St. The food trailer serves Indian and 
Pakistani food, including samosas, 
chicken tikki masala and paneer naan 
wraps. 537-6226

2  Be Yoga, a pay-by-donation yoga 
studio, opened June 16 at 43 Rainey 
St., Ste. 104. Owner Cici Parsons asks 
that participants donate $20 per visit or 
whatever amount that can be afforded. The 
studio provides Ashtanga, Vinyasa Flow, 
hot Hatha, night blooming yoga and other 
types of classes. 469-0224,  
www.behappybeyoga.com

3  JuiceOver, a smoothie shop dedicated 
to providing healthy icy treats, celebrated 
its grand opening June 29 at West Fifth 
and Walsh streets. The location offers 
custom-made smoothies and its exclusive 
JuiceOver blend that features cactus plant. 
585-2263 

4  Hank’s Garage opened in June at 115 
San Jacinto Blvd., Ste. A. Owner Jeffrey 
Kuhn offers nearly three dozen beers on 
tap at the Belgian-style pub. 520-8060,  
http://hanksgarageatx.com

Coming Soon

5  Bridget Dunlap will open Container 
Bar at 90 Rainey St. in January 2012, after 
construction crews break ground on the 

new bar concept this summer. Dunlap, 
owner of Bar 96, Clive Bar and Lustre 
Pearl, will transform 4-ton metal shipping 
containers into the bar’s housing, but 
the overall concept will provide for 7,000 
square feet of outdoor space.  

6  The owners behind the former 
Restaurant Jezebel—which closed in 
2010 after a fire—will open a new version 
of the restaurant at 800 W. Sixth St. in 
summer 2012. Owner Parind Vora will 
open two additional restaurants in the 
same building, including Bar Ziño, a bar 
establishment, and Cafe Ziño, a coffee 
shop. www.restaurantjezebel.com

7  Endeavor Real Estate Group will 
construct a high-rise tower in downtown 
Austin, on lots that are currently occupied 
by small buildings at 309, 311 and 315 
Bowie Street. On June 23 Austin City 
Council approved a zoning change for the 
area that will allow the tower to be built up 
to a height of 400 feet. Endeavor has not 
determined whether the space will serve as 
office space or as a mixed residential/office 
development. www.endeavor-re.com

The Refinery, a privately held strategic 
consulting firm for executives and upper-
level management, announced June 24 that 
it will open a full-service office in Austin 
in October. The Vancouver-based firm 
operates offices in Toronto, Calgary and 
Houston. The firm is searching for office 
space in either downtown or North Austin. 
www.refineryleadership.com,  
Twitter: @RefineryLeader

Relocations

8  The Texas Real Estate Commission 
relocated July 18 from its previous office at 
1101 Camino La Costa to its new location 
at 1700 Congress Ave., Ste. 400.  
www.trec.state.tx.us

9  Restaurant and bar 219 West will 
relocate to the former Union Park 
space at 612 W. Sixth St. by the fall. The 
establishment currently occupies 219 W. 
Fourth St. in the Warehouse District.
www.219west.com

New Ownership

10  The Marq, 422 Congress Ave., has 
been purchased by new owners JD Dunn, 
Stephen Condon and Brian Sparks. The 
trio will transform it into Geisha Room, 
an open-venue bar and restaurant that 
will serve a small menu of tapas plates. An 
official change date has not been released. 

Expansion

PubCrawler of Austin, launched in 2010, 
has expanded to include a second bike 
to serve downtown patrons. Each bike 
sits up to 10 riders who all help pedal the 
vehicle throughout the downtown area. 
Each vehicle is manned by a company-
designated driver and a bartender.   
www.pubcrawlerofaustin.com,  
Twitter: @PubCrawlerATX

Closing

11  The management behind Union Park 
announced in June it closed its 612 W. 
Sixth St. location to move to North Austin 
in The Domain. The bar is now located at 
11601 Domain Drive, Ste. 200. 478-7275, 
www.theparkdomain.com   

In the News

12  Two boathouse structures along 
Lady Bird Lake, south of the Trinity 
Street cul-de-sac, were demolished in  
late June. The removal was part of 
the Waller Creek Tunnel Project. The 
structures were located at the site 
of the future tunnel’s outlet lagoon. 
Contractors are now building a two-
story boathouse west of the former 
location. www.ci.austin.tx.us/wallercreek

13  Z’Tejas unveiled its new summer 
menu July 5. The downtown location, 
1110 W. Sixth St., will serve ahi ceviche 
tacos, grilled redfish with white 
peach salsa and 15 Spice Chicken. The 
restaurant will also release its annual 
drink book July 18.  
www.ztejas.com/z-tejas-6-street.html

Austin nightlife hotspot The Marq was purchased 
by new investors to become Geisha Room.

Rainey Street’s Be Yoga opened recently as a pay-
by-donation yoga studio headed by Cici Parsons.

11
West Sixth Street’s Union Park traded its downtown 
location for a new space at The Domain in June.

12
Two Lady Bird Lake boathouses were demolished 
in June as part of the Waller Creek Tunnel Project.
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South Congress Books opened recently in the 
former Austin Art Glass location in South Austin.
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Central Austin 

Now Open

14  Bella Cucina, 3600 S. Lamar Blvd., 
opened in mid-May serving Italian-
style street food. The food trailer offers 
dishes such as zeppole, chicken cutlet 
sandwiches, arancini and meatball 
sandwiches. 965-8197,  
Twitter: @BellaCucinaATX

15 Capital City Village recently opened 
at 2207 Hancock Drive. The nonprofit 
organization offers support to help seniors 
remain living in their own homes as they 
age. 524-2709, www.capitalcityvillage.org

16 South Congress Books opened in June 
in the former Austin Art Glass location at 
1608 S. Congress Ave. The shop sells used 
and rare books and is headed by Luke 
Bilberry and Sheri Tornatore. 916-8882

17  Marcus Sterling opened Postal Etc. 
on June 24 at 5350 Burnet Road. The 
shop offers packing supplies, shipping, 
stamps, fax services, copies, mailboxes 
and office supplies. 614-6897,  
www.austinspostaletc.com

18 Frank and Tina Luo opened Lux Bag 
Genie in May at 4220 S. Lamar Blvd., Ste. 
200. The shop sells authentic pre-owned 
designer handbags and accessories, 
including products from brands such as 
Chanel, Burberry, Marc Jacob, Coach 
and others. www.luxbaggenie.com

The Creative Fund launched June 28 to 
provide funding to emerging local artists. 
The organization helps fund rental fees 
and other creative support costs for Austin 
artists. http://thecreativefundatx.org, 
Twitter: @CreativeFund

Emily Ingle and Lindsay Leslie opened 
The Pie Society in March to provide 
homemade pies to the Central Austin 
community. The menu includes crimps—
bite-size crimped balls of pie with a flaky 
golden crust—as well as sweet and savory 
full-size pies. The South Austin–based 
business takes orders online or over the 
phone, and delivery is complimentary. 
638-1416, http://thepiesociety.com

Coming Soon

19  Bay and Lindsay Anthon will soon 
open Hopfields at 3110 Guadalupe St., 
Ste. 400. The gastropub will offer selected 
beers with French-inspired street food 
when it opens this summer.  
http://hopfields.wordpress.com,  
Twitter: @hopfieldsaustin

20 The Lamar Plaza shopping center, 
located in the 1100 block of South Lamar 
Boulevard, may soon become home to 
a mixed-use development that would 
feature both residential and retail space. 
The project, headed by Stream Realty 

Partners and Greystar Real Estate, is 
intended to include The Highball and 
Alamo Drafthouse that currently exist on 
the property. www.streamrealty.com,  
www.greystar.com

The Snoring Center will open its first 
Austin office at an undisclosed location in 
October. The office will provide minimally 
invasive treatments for snoring and sleep 
apnea. www.snoringcenter.com

EA Sports is expected to open a new 
development studio in Austin at an 
undisclosed location. While the office 
is still in its early stages of planning, 
it is expected to provide connected, 
multiplatform development.  
www.easports.com

Expansions

21  Construction began recently on  
St. Andrew’s Episcopal School’s new 
chapel located at 1112 W. 31st St., the 
school’s lower and middle school campus. 
St. Andrew’s is also constructing a 
new fine arts center at its upper school 
campus, which is located at 5901 
Southwest Parkway. The project is 
expected to be completed in April 2012. 
www.sasaustin.org

22 The For the Love of Christi 
organization held a grand opening 
celebration June 4 for its new Greg and 
Dawn Crouch Family Building at 2306 
Hancock Drive. The nonprofit organization 
offers grief support to adults, teens and 
children. www.fortheloveofchristi.org

Closing

23 Grocery store MGM Indian Foods 
will close its Central Austin location at 
7427 Burnet Road in August. Owner 
Jolly Varghese will instead focus on 
the company’s new location at 9225 W. 
Parmer Lane, Ste. 102, in North Austin.

In the News

The Austin Independent Business Alliance 
has established the Lo-Burn Independent 
Business Zones District to serve locally 
owned businesses located along Burnet 
Road between 45th Street and North Loop 
Boulevard. AIBA’s website hosts a business 
directory for the area. The IBIZ district 
also promotes events, sales and activities 
occurring throughout the area.  
www.ibuyaustin.com

Frontier Airlines announced June 27 it 
will add nonstop service from Austin-
Bergstrom International Airport to the 
Branson Airport in Branson, Mo. The 
seasonal service runs Sept. 16 through 
Dec. 14. Discounts are offered for specific 
dates as well. www.frontierairlines.com

IMPACTS

News or questions about Central Austin? 
E-mail ctanews@impactnews.com.

Plans are under way to turn the Lamar Plaza 
shopping center into a mixed-use development.
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CALENDAR

Through Sept. 25 
‘Thought Cloud’: Young Latino Artists 16
“Thought Cloud” shows the work of 10 Texas 
artists, all under the age of 35, telling stories 
about the human condition in the 21st century. 
Artists interpret real-world circumstances and 
invent new realities through photography, 
video, sculpture, painting and installation. 
The exhibition is guest-curated by Alexander 
Freeman, education curator at Artpace San 
Antonio. • Mon.–Thu. 9 a.m.–6 p.m., Fri.  
9 a.m.–5 p.m., Sat. 10 a.m.–5 p.m., Sun. 
noon–5 p.m. • Adults ($5), seniors and 
students ($4), children 12 and younger ($1) 
Mexic-Arte Museum, 419 Congress Ave.   
480-9373 • www.mexic-artemuseuminfo.org

Every Saturday 
Sustainable Food Center Farmers’ Market
The year-round farmers’ market opens rain 
or shine every Saturday morning to provide 
fresh produce to local shoppers, chefs and 
foodies. Free parking is provided at the 
adjacent surface lot. • 9 a.m.–1 p.m. • Free  
Republic Square Park, 400 W. Guadalupe St.   
http://sfcfarmersmarket.org

Sponsored by

Find more or submit Central Austin events at  
www.impactnews.com/cta/calendar.

For a full list of Central Texas events visit  
www.impactnews.com/austin-metro/calendar.

To have Central Austin events included in the print edition, 
they must be submitted online by the second Friday  
of the month.

Aug. 20–27
By Andrea Leptinsky

Launch787 will host its third annual Austin Fashion Week that includes a weeklong lineup of 
events that will feature runway shows from designers such as Betsey Johnson and Harley-
Davidson MotorClothes. The third annual Austin Fashion Awards will take place Aug. 27 at 
7:30 p.m. at the ACL Live studios. 

As part of fashion week, the organization will select showcase designers and pair them with 
retail and beauty locations to host everything from large-scale fashion shows to smaller trunk 
shows. For the first year, AFW will feature nightly presentations highlighting regional, national 
and international designers and their collections at the Driskill Hotel. 

Check website for schedule and times • VIP package ($400), AFW badge ($200), showcase 
events (free), Austin Fashion Awards ($60) • http://fashionweekaustin.com
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Aside from traditional runway shows, Austin Fashion Week connects designers with retail and beauty 
outlets to showcase their designs. Some events are free, while others are puchased as part of a package.

Austin Fashion Week

28  The Stray Gypsies
Guitarists and other instrumental artists will 
take the scene at Momo’s Jazz Happy Hour 
and perform jazz with a mix of old and new 
techniques. The Stray Gypsies are masters 
of fast-paced music, performing classic jazz, 
swing, some modern jazz and originals. Slim 
Richey, bassist Dennis Ludiker and mandolin 
player Noah Jeffries make up the group.  
Free • 5:15–6:15 p.m. • Momo’s Club,  
618 W. Sixth St., Ste. 200 • 479-8848   
www.momosclub.com

28 Impact Wrestling world tour
Impact Wrestling comes to Austin in July. 
This nationwide professional wrestling 
promotion began in 2001 and has expanded 
its programming ever since. • $20–$50   
7:30 p.m. • Austin Music Hall, 208 Nueces  
St. • www.austinmusichall.com 

29 ‘Super Smash Bros.’ Brawl 
Tournament 
All ages are welcomed for “Super Smash 
Bros” video game tournament leading to 
the championship finals at the Austin Public 
Library’s Windsor Park Branch on July 30.  
The event starts at 2 p.m. Free • North Village 
Branch, 2505 Steck Ave. • 974-9960
www.connectedyouth.org/gaming.cfm

30 Katy Perry at the Frank Erwin 
Center
Pop singer Katy Perry travels to Austin as part 
of her “California Dreams 2011 Tour.” For one 
night, she will interact with her fans via social 
networking websites such as Facebook and 
Twitter. Fans can submit their photos through 
Twitter to be shown during the live show.  
Tickets ($45) • 7:30 p.m. • Frank Erwin Center, 
1701 Red River St. • 471-7744 
www.uterwincenter.com 

August 
13 On the Runway for Autism
The nonprofit organization Social Good in 
Action will host a runway event to create 
awareness about autism. The fashion show 
includes the latest trends in high fashion.  
Top local models, designers, retail stores  
and celebrities will participate. • 10 p.m.   
$20–$40 • Austin Music Hall, 208 Nueces St.   
www.austinmusichall.com 

Online Calendar
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22–31 Future Present: Five Artists, 
Five Weeks
In the age of the Internet, five artists are 
finding new ways to approach art. The final 
week of this exhibition at the Arthouse 
at Jones Center features work from John 
Kilduff, Jennifer Sullivan, Brian Bress, 
Frankie Martin and Shana Moulton. Artists 
use different genres and humor to engage 
the audience. • Wed. noon–1 p.m., Thu.–
Sat. noon–9 p.m., Sun. noon–5 p.m. • Free  
Arthouse at the Jones Center, 700 Congress 
Ave. • 453-5312, www.arthousetexas.org

23 ‘Journey to the Center of the Earth’
Parents and children are invited to see Jules 
Verne’s 1959 adventure film “Journey to the 
Center of the Earth” on July 23 at 2 p.m. 
The family matinee program brings together 
families every Saturday and shows movies 
from the ’50s and ’60s. • Free • Howson 
Branch Library, 2500 Exposition Blvd.  
974-8800 • www.austinlibrary.com

Norman Brown and Richard Elliot
Guitarists, singers and composers Norman 
Brown and Richard Elliot will bring forth 
a mix of music genres ranging from R&B 
to contemporary jazz. Both artists will be 
collaborating with Pamela Hart and Charmin 
Greene to add to the unique mixture of 
old and new music. • 8 p.m. • $38–$48  
Paramount Theatre, 713 Congress Ave.   
472-5470 • www.austintheatre.org

25–27 Texas Housing Conference
The Texas Housing Conference brings 
together housing professionals from across 
the nation for an annual event where 
attendees connect, network and learn with 
friends and professionals while addressing 
key issues facing the regional  
and national housing industry. The 
conference features a product and service 
exhibition and is hosted by the Texas 
Affiliation of Affordable Housing Providers. 
Visit website for schedule • General 
registration ($550), member registration 
($450) • Four Seasons Hotel, 98 San Jacinto 
Blvd. • www.texashousingconference.org 

26 ‘West Side Story’
Directed by Jerome Robbins and Robert 
Wise, The Paramount Theatre will feature 
the classic musical “West Side Story.” The 
musical was first featured in 1961  
and tells the gripping story of two New  
York gangs, the Sharks and the Jets.   
Doors open at 6:30 p.m., film begins at 
7 p.m. • Regular admission ($9), online 
advance admission ($7), Film Fan admission 
($5) • The Paramount Theatre, 713  
Congress Ave. • 472-5470,  
www.austintheatre.org

C
o

ur
te

sy
 A

us
tin

 M
us

eu
m

 o
f A

rt

Ongoing
July 22–Aug. 13 
‘Footloose’
The 53rd Annual Zilker Summer Musical is 
hosting “Footloose,” featuring music by Tom 
Snow, Dean Pitchford, Eric Carmen, Sammy 
Hagar and more. The musical is the story of 
a young man from Chicago who stays defiant 
in the midst of narrow-minded political 
environment that bans dancing in a small 
town. • Thu.–Sun. 8:30 p.m. • Free • Zilker 
Park, 2301 Barton Springs Road • 479-9491  
www.zilker.org

Through Sept. 11
Good Design: Stories by Herman Miller
The exhibition includes drawings, models, 
photographs and various forms of storytelling 
by artists such as Gilbert Rhode and George 
Nelson to bring together masterpieces of 
20th and 21st centuries. The exhibition also 
features furniture from a West Michigan–based 
company, intended to add to the overall 
aesthetics. • Adults ($5), students/seniors ($4), 
kids younger than 12 (free) • Austin Museum 
of Art, 823 Congress Ave. • 495-9224   
www.amoa.org
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• Specializing in Dell, IBM/Lenovo, Toshiba, HP/Compaq
• Repair all major brands
• Screens/Drives/Motherboards/Spyware/Viruses

NOW 
OFFERING 

the latest 4G Wimax 
Internet Service!

Downtown Austin:  24th & Rio Grande  474-6060
 M-F 10-6 Sat 11-4

Cedar Park:  1890 Ranch Shopping Ctr  260-9393 
M-F 10-7 Sat 10-5 Sun 12-5 (next to Half Price Books)

SALES • SERVICE • PARTS • UPGRADES

www.mrnotebook.com

RECEIVE $50 OFF 
ANY APPLE MACBOOK 

OR HP ELITEBOOK!
Not valid with any other offers. 

One coupon per person. Not valid on previous 
sales. Expires August 26, 2011.

FREE DIAGNOSTICS/EVALU-
ATION ON ANY NOTEBOOK 
OR DESKTOP COMPUTER 
Not valid with any other offers. One coupon 

per person. Not valid on previous sales. 
Expires August 26, 2011.

WHERE F IRST IMPRESS IONS BEGIN

The Front Door Company Specializes in:
• Rustic Doors
• French Doors

• Leaded/Beveled 
Glass Doors

• Wrought Iron Doors
• Custom Glass Shop
• Staining & Sealing

Visit our showroom
5209 NORTH LAMAR

512.459.9034

www.thefrontdoorco.com FREE ESTIMATES

• ON-SITE GLASS REPAIRS
• ON-SITE REFINISHING

• CUSTOM DOORS & GLASS
• IRON DOORS

Has Your Front Door
Worn Out Its Welcome?

BEFORE AFTER

Hurry & Save!
$30 OFF
Purchases 
$250 - $500

Must present at time of purchase. One coupon per customer. 
Offer NOT valid on previous purchases or house accounts.

$120 OFF
Purchases 
$500 - $2500

$250 OFF
Purchases 
$2500+

Expires 8/30/11

Fossils • Incense • Celtic, Pagan & Native American Items • Crystals • Clocks • Geodes • Bookends • Fossils • Tables • Salt Lam
ps • M

eteorites • Pyram
ids • Gem

s • Petrified W
ood • Slabs • Tum

bled Stones ntain’s•CD’s•Spheress•Jewelry•Hearts•Obelisks•Globes•Carvings•Oils•IncenseCa
nd

le
s

•
Be

ad
s

&
Fi

nd
in

gs
•

Gi
fts

•
Bo

ok
s

Sa
cr

ed
Ge

m
oe

tr
y

Se
ts

•
La

pi
da

ry
Su

pp
lie

s
•

Bo
ok

en
ds

•
M

in
er

al
La

m
ps

North Austin, 2307 Kramer Lane 
512.833.7760
Georgetown, 4300 South IH-35
512.864.7319

STILL HONORING 2
STAMP TUESDAYS!

Our Stamp program awards you 
a stamp per visit with 20% off 
ALL your purchases with your 

5th stamp.
RECEIVE 2 STAMPS PER VISIT

ON TUESDAYS!

OTHER LOCATIONS:

IH
 3

5

Airport Blvd.

45th St.

381/2 St. Wilshire 
Blvd.

• CD’s • Spheress • Jewelry • Hearts • Obelisks • Globes • Carvings • Oils • Incense •

•

Crystals • Minerals • Fossils • Jewelery • Unique Gifts



impactnews.com • July 2011 | NEWS | 9

 
 
 

N Mopac @ Parmer  
across from hospital 

512.835.5577 
 
 

I 35 S @ Slaughter  
in SouthPark Meadows 

512.291.5577 
 
 
 

www.texasmedclinic.com 
    

 

     

WWWEEE’’’RERERE   HHHEREEREERE   WWWHENHENHEN   YYYOUOUOU   NNNEEDEEDEED   UUUSSS   FFFOROROR………                                                    
       immunizations.       .   

AND ALL OF LIFE’S LITTLE EMERGENCIES 

Serving South Central Texas since 1982 

Urgent Care and Occupational Medicine 
Open 8am-11pm, Every Day 

No appointment needed 
Most insurance accepted 

Physician on duty at all times 
Save time and money instead of using the ER 

 

  

  Austin City Council
Austin City Hall, 301 W. Second St.
974-2497, www.ci.austin.tx.us/council

July 28, Aug. 4, 18 and 25, 10 a.m.
City Council meetings are aired live on 
cable Channel 6 and webcast live at 
www.ci.austin.tx.us/channel6.

  Travis County 
Commissioners Court
314 11th St., Austin 
854-9425, www.co.travis.tx.us/
commissioners_court 

Meetings are every Tuesday at 9 a.m.

CITY AND COUNTY

Travis County, Central Health keep 
historic tax exemptions intact

Citing needs for further study and coor-
dination with the City of Austin, the Travis 
County Commissioners Court voted 3–2 
on June 28 to maintain existing historic 
property tax exemptions for 2011.

At its July 5 meeting, the court voted 
to have Central Health, the former Travis 
County Healthcare District, maintain its 
exemptions for the same reason.

The court plans to coordinate exemp-
tion policies with the City of Austin after a 
lawsuit related to the city’s policy is settled.

Historic residential properties receive 
exemptions on 100 percent of the value of 
improvements and 50 percent on the value 
of the land. 

Officials launch program for small business construction opportunities
The city expanded contract opportuni-

ties July 1 for small businesses by allowing 
them the first opportunity to bid in small 
construction projects.

The Small Business Construction Pro-
gram reserves initial bidding of projects 
less than $50,000 to businesses certified 
as Small Business Enterprises. The city 
anticipates 15 projects annually under the 
program.

In order to qualify, a firm’s average 

gross receipts over the past three years 
cannot exceed $14 million. The threshold 
is determined by the U.S. Small Business 
Administration. 

Firms can apply by submitting either 
an affidavit signed by a certified public 
accountant affirming the firm meets size 
requirements or three previous tax returns 
with an affidavit signed by the owner.

Visit www.austintexas.gov/smbr for 
more information.

Historic homes, including this one on Blanco 
Street, will continue receiving historic property 
exemptions from Travis County and Central Health.

Austin Travis County

Meetings

By repaving a long stretch of South Congress 
Avenue, the city added 70 parking spaces to the 
street through reverse-angle parking.
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South Congress Avenue 
sees facelift, more parking  

The city’s transportation department 
worked throughout June and July to 
improve South Congress Avenue with 
a newly paved surface between Oltorf 
Street and Riverside Drive. Reverse-
angle parking was completed July 7 and 
brought about resistance from the sur-
rounding business community.

Brandon Hodge, owner of Big Top 
Candy Shop and president of the South 
Congress Business Alliance, said mer-
chants are opposed to reverse-angle 
parking along the roadway because 
of the public’s unfamiliarity with the 
concept and the abnormal parking and 

traffic situation it creates along the street.
Road improvements included 70 new 

parking spaces, improved crosswalks, 
traffic signal additions and sidewalk 
repairs.

Redistricting on agenda for August
In light of new census data, the Travis 

County Commissioners Court is expected 
to adopt a plan for redrawing its precincts 
before Aug. 23.

The court must reconfigure precinct 
boundaries to reflect population changes. 
When redistricting, each precinct must 
have roughly the same population with up 
to 10 percent variance. 

The ideal commissioner district com-
prises 256,066 people, according to the 
county’s Office of Intergovernmental Rela-
tions. To view the proposed plans, visit  
www.co.travis.tx.us/intergovernmental_
relations/plan_maps.asp.

By Bobby Longoria and Joe Olivieri
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Friday, August 26, 2011 - 6:30 p.m.
Four Seasons Hotel | Austin, Texas 

Honoring 
Rebecca Powers
Founder, Impact Austin

For additional information on the Gala, 
to purchase tickets or learn about sponsorship opportunities 

please call Heidi Doering at 512.313.4110 
or visit www.concordia.edu/EIL

ARE YOU READY TO TAKE YOUR
BUSINESS TO THE NEXT LEVEL?

5.25%*
SEE US FOR A COMMERCIAL REAL ESTATE  LOAN.

7 YEAR 
FIXED RATE

20 Year Amortization • No Prepayment Penalty

Call Jim Howey (ext. 7317) or 
Jim Greenwood (ext. 7379) at 
512.302.5555 or 800.252.1310

FREE CHECKING
250+ FREE ATMs
21 METRO LOCATIONS

*Rate applies to 1st lien commercial real estate loans with a loan to value of 80% or less; construction/development 
loan rates/terms may vary. Rates and terms are subject to change without notice. Austin Telco Federal Credit Union 
is federally insured to at least $250,000 per member by the National Credit Union Administration.

JOBST 
Compression 
Stockings help
- relief of leg vein problems

- relief of leg fatigue

- reduction of ankle & 
  leg swelling

- control of lymphedema

- prevention of DVT 
  when traveling
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increased revenue from tax dollars gener-
ated by the track and its local impact. “We 
need that money. We need it for all types of 
things that are consistent with our values, 
from affordable housing to open space to 
social service programs. I think we would be 
remiss to not take a step to move the needle 
in the direction of obtaining these funds.”

The evolution of an agreement
By endorsing the contract, Austin has 

given F1 race officials the ability to initiate 
a Major Events Trust Fund with the state 
comptroller’s office, which will provide the 
track with $25 million per year for 10 years.

F1 expected the city to offer $4 million per 
year from its incremental taxes generated by 
the race to initiate the METF. After council 
concern, the Circuit Events Local Organiz-
ing Committee offered to fund the $40 mil-
lion needed over 10 years.

The METF is a state fund that pools 
incremental taxes generated by large 
events. Race officials said F1’s contract is 
a no-liabilty, no-cost agreement, because 
F1 must meet its performance measures of  
$29 million in state and local generated 
taxes every year.

“Should CELOC not make the contribu-
tion, all the contracts go away—everything 
goes away,” F1 attorney Richard Suttle said. 
“There is no—zero, none—obligation on 
the city to do anything under this.”

F1’s potential impact
An economic impact study of F1 authored 

by economist Don Hoyte estimated 
F1’s 2012 race would bring a tax gain of  
$26.6 million to the state and $4.6 million 
to Austin. The study estimated that up to 
120,000 people will attend the three-day 
grand prix event in Austin and that 94,684 
of those people will be from out of the state 
or out of the country.

“I think people are getting a feel to the 
degree of which F1 is a fixation to the 
world,” Hoyte said. “If Austin is to benefit 
from this long-term by holding this race, it 
will take itself from the comparison of how 
Austin is doing versus Dallas to how Austin 
is doing versus London.”

The study concludes that up to 5,000 
jobs will be supported by having the race in 
Austin and that nearly 3,700 of these jobs 
would be supported from direct spending 
related to F1.

Hoyte said the study’s conclusions are 
not meant to be taken as fixed numbers; 
rather, they are conservative estimates.

The study is a prerequisite to the METF 
as it guides the comptroller in determining 
the amount of state funds to award an event 
out of the METF.

A second prerequisite is an economic 
impact study and the comptroller’s deter-
mination of funds be conducted no later 
than one year before the proposed event. 
Race officials announced June 3 that 
the tentative race date had been set for  
June 17, 2012. The Fédération Internatio-
nale de l’Automobile, also known as the 
FIA, governs F1’s race dates around the 
world and has the power to adjust the date.

Forming a consensus
Cole had the contract between the city 

and the committee amended to affirm that 
the Circuit of the Americas would be a 
guarantor should the committee not meet 
its responsibility of $4 million a year.

Mayor Lee Leffingwell, who was the sole 
vote for the contract as it stood June 23, 
said F1 would remain a no-cost, no-liability 
asset to the city, and its impact to Austin’s 
economy could be greater than foreseen.

“It puts the City of Austin firmly on 
the international map,” Leffingwell said. 
“Everybody in the world now is going to 
know a lot about Austin, Texas, and that 
potentially has economic benefits that we 
haven’t thought of yet. We are competing 
against London, Paris and Tokyo and cit-
ies like that. We are in the big leagues. We 
gotta get over it; we are a big city now.”

Months of discussion and final tweaking 
led to council’s majority vote to approve the 
contract with F1. Although some members 
still oppose F1 on principle, council has 
taken its final action on F1 and has granted 
the committee power to act on its behalf 
related to F1 matters. If the rest of the ride for 
race officials remains smooth, Austin could 
see F1 cars roll in by summer 2012.

Formula 1
Continued from | 1

Comment at more.impactnews.com/13787

On average, more than 116,000 fans visit professional races from around the world. 

2010 British Grand Prix
Silverstone, England

115,000 people

2009 Australian Grand Prix
Melbourne, Australia

105,000 people

2008 Spanish Grand Prix
Barcelona, Spain

132,600 people

2007 Canadian Grand Prix
Montreal, Canada

120,000 people

Don Hoyte’s estimate for 
2012 U.S. Grand Prix
Austin, Texas

120,000 people

2006 Australian Grand Prix
Melbourne, Australia

118,200 people

A history of race attendance

10,311  
Local  
attendance

Of the 120,000 fans expected to attend Austin’s races, the majority of  
them are expected to travel to Austin from outside of Texas.

94,684 
Out-of-state 
attendance

15,005 
Statewide 
attendance

Source: Don Hoyte

WWW.MAUDIES.COM
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transitioned from Web 1.0 to Web 2.0, that 
consumer Internet part of company startup 
development wasn’t there.”

Instead, Austin flourished in other sec-
tors, such as developing larger campuses 
that focused on engineering, hardware and 
low-level software, Davenport added. 

“Our region didn’t put into the place the 
right kind of fit and feel of space to cultivate 
fast-moving, young entrepreneurs, such as 
mobile applications and software,” she said. 

As a result, Davenport and several other 
Greater Austin Technology Partnership 
board members are overseeing Austin Live, 
an initiative that will serve as an open office 
hub for technology startup companies who 
need a meeting and networking space to 
help get off the ground. 

“We looked at places like San Fran-
cisco, at its South Market district, and we 
saw all these real estate plays,” Davenport 
said. “They were open, collaborative spaces 
where young entrepreneurs could come 
in and have membership space. There 
were smaller spaces, but they were part of 
a larger group of people who were creat-
ing and taking new ideas to a commercial 
realm. And they were doing it in somewhat 
of a collaborative fashion.” 

The chamber envisions Austin Live to 
consist of at least 10,000 square feet of 
space that will be located within Austin’s 

Support
Continued from | 1

downtown district. Although the initiative 
was announced June 24, details concern-
ing its launch, specific location and capacity 
have yet to be determined. Additionally, the 
chamber is considering fielding manage-
ment of Austin Live out to a secondary com-
pany through an intense selection process.

“We have groups coming to us,” Daven-
port said. “They … will come in, take the 
space, manage it, and add activities and 
products to it. They will become a partner 
with the chamber through those activities.”

Spreading the word of startups
Startups in Austin’s diverse lineup of 

industries have experienced highs and lows 
ever since the recession of 2008. Accord-
ing to the TWC, private service provid-
ing–companies in the Austin MSA experi-
enced the most growth from June 2010 to 
May 2011, adding more than 15,000 jobs 
to fields such as professional and business 
services. 

To help fuel Austin’s growth in pri-
vate goods and private services sectors, 
the United States Postal Service devised a 
program—the Small Business Direct Mail 
Hub—to give small businesses and startups 
a chance to bring marketing in-house at a 
reasonable cost. 

The USPS eliminated rounds of paper-
work previously required in order to send out 
direct-mail advertisements when it created 
the hub, Austin Postmaster Fina Morales 
said. After three years of development on 

Comment at more.impactnews.com/13786

Austin office real estate market
As businesses continue to launch in Austin, 
vacant office space has seen a decline. 

Qualifying as a test market
When the U.S. Postal Service began searching for test markets 
as part of its direct mail program in 2009, it reviewed several 
factors that Austin was seen to have in its favor at that time.

the hub’s priorities and process, it will launch 
during the last week of July in two pilot mar-
kets: Austin and Raleigh, N.C. 

“Austin was selected solely because of 
the demographics and what was provided 
by the chamber,” Morales said, adding that 
qualifying demographics included more 
than 40,000 small businesses in the Greater 
Austin area that typically employed 20 peo-
ple or less.

“That’s the diversity the postal service 
saw, and said ‘They have it all,’” Morales 
said. “It became a great target market to 
pilot something like this.” 

Once live, business owners will be able to 
log into the hub, enter their advertisement’s 
information, select a design and choose a 
type of product, whether it be a postcard or 
a brochure. Customers pay for the cost of 
delivery rather than the cost of design and 
can handpick which sections of Austin will 
receive the direct mail advertisement.

“The website has a calculator, so the con-
sumer says ‘I’m going to mail 10,000,’ and 

it’s going to tell them what that will cost,” 
she said. “The consumer can control their 
costs by controlling the address they hit. 
The printing will actually be their cost. 
When they design their piece, they are 
going to control their cost based on their 
selection and they will see that tabulation 
as they navigate through the website.”

Creating success
Whether taking advantage of the Austin 

Live incubator space or the postal service’s 
advertising hub, Davenport recommended 
all small-business startups play off Austin’s 
high economic rankings and respected 
brand to acquire new business.

“Play the Austin card,” she advised. “If 
they are pitching an idea and it’s between an 
Austin company and a company in another 
city that has not fared as well economically, 
I think that would be a great thing.” 

Source: Austin Chamber of Commerce

$

2009 regional 
population:

1,705,075
2000–09 population 
growth: 36.43%

Total number of 
small businesses:
Approximately 

40,000

Median 
household 
income: $48,950

Private sector 
employment: 15.58%

+

15.2% vacant (12.5 million sq. ft.)

13.6% vacant (11.2 million sq. ft. )

Office space vacancy rate in square footage
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Merger
Continued from | 1

Comment at more.impactnews.com/13785

exhibition space opened at  
823 Congress Ave. AMOA will 
operate both locations until 
October, when the lease on its 
downtown space expires and will 
go unrenewed. 

Between the Laguna Gloria 
space off West 35th Street and 
its downtown location, AMOA 
maintains a permanent collec-
tion in addition to small exhibits, 
Sherman said. 

“Specifically, AMOA is dedi-
cated to developing and educating 
a broad audience for the visual arts 
in Austin, focusing primarily on 
20th century and contemporary 
art,” he added. 

On the other hand, Arthouse 
does not have a permanent collec-
tion, focusing instead on special 
exhibits of contemporary art. In 
this way Arthouse “creates mean-
ingful opportunities to investigate 
and experience the art of our time 
through exhibitions, programs 
and commissions of new work,” 
Whatley said.

Working together
Despite varying approaches, 

both organizations view their mis-
sions as complementary. AMOA 

and Arthouse share a dedica-
tion to making art accessible and 
enjoyable for the public. Both 
AMOA and Arthouse are non-
profit organizations with fund-
ing from broad resources, such 
as public grants and corporate, 
foundation and private donations. 
Sherman and Whatley believe the 
potential merger offers the abil-
ity to broaden their focus, while 
becoming a stronger resource for 
the community.

Recently, the difficult economy 
has put both institutions in the 
spotlight, as Arthouse reduced 
its budget and staff and AMOA 
announced it would not renew 
its downtown lease. Talk began 
to circulate of what would be the 
next step for both of the promi-
nent art institutions. 

One primary question is 
whether AMOA will continue 
looking for a separate space, or if 
the Arthouse location on Congress 
Avenue will be the sole downtown 
presence. 

“We don’t know every detail 
yet, but we do know we are com-
mitted to some important things, 
such as realizing the full potential 
of Laguna Gloria as a destination 
for art and programs, retaining a 
significant presence downtown at 
Arthouse, creating a sustainable 

operation and to presenting excel-
lent exhibitions focusing on mod-
ern and contemporary art,” Sher-
man said.

For the stakeholders involved, 
the prospective merger is at once 
exciting and challenging. 

A task force of 10 members, 
with each organization having 
appointed five members, is cur-
rently examining the merger. 
Sherman and Whatley said the 
task force is working closely with 
Greenlights for Nonprofit Suc-
cess to facilitate a thoughtful and 
methodical process as they work 
through various details. Green-
lights provides consulting and 
education services to Austin-area 
nonprofits to assist them in oper-
ating successfully.  

If the merger is confirmed, the 
process moving forward will be 
carefully laid out. While no defini-
tive timeline is set, the aim is for a 
fluid and logical path forward. 

“As with any organization going 
through a process like this one, we 
need to be thoughtful about issues 
such as programming, exhibi-
tions, education, communication, 
finances and governance,” What-
ley said. 

Sherman and Whatley empha-
size that there are still many deci-
sions to be made, as they are only 

in the early phases of discussion. 
Details such as possible renaming 
will be addressed down the line.  

One thing both AMOA and 
Arthouse members said they are 
certain of is the positive impact 
on the Greater Austin commu-
nity. The art institutions stand to 
make constructive gains in the 
event of a merger, but the people 
of Austin will also benefit greatly. 

The potential marriage of AMOA 
and Arthouse could significantly 
elevate the overall cultural com-
plexion of Austin.

Sherman and Whatley said 
that ultimately, the goal of the 
two entities is to create a museum 
that is a beacon for excellence in 
the visual arts community. 
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Stakeholders are still unsure if Arthouse at the Jones Center (shown above) on 
Congress Avenue will remain in that location once both organizations have merged.
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NEWS REPORT

By Wendy Rubick
The Longhorn Network will launch 

Aug. 26., funding $5 million for academ-
ics and $5 million for athletics each year 
over a 20-year period.

Future use of funds, including salaries 
for a full-time philosophy and physics 
chair are still in discussion, said Don 
Hale, vice president of The University 
of Texas Public Affairs, adding that UT 
President William Powers Jr. designated 
departments from the sciences and 
humanities as top priorities.

Ten percent of programming will cap-
ture non-athletic activities, Hale said. The 
university is working closely with ESPN, 
and coverage may include events on 
campus as well as stories about education, 
research and community service. ESPN 
will own and operate the network and 
cover the cost of all programming.

“I think the network will enable us to 
tell the university’s story more clearly 
and more frequently than we have had an 
opportunity to do in the past,” Hale said.

Contract funds will back programs, 
personnel, facilities and support for 550 
student athletes, said Women’s Athletic 
Director Christine Plonsky.

Ticket sales, sponsorships, media rights 
and other sources make up the athletic 
department’s $137 million budget, which 

ESPN to launch UT-focused sports network

From left: Tom Stultz, IMG College senior vice president; Christine Plonsky, UT women’s athletics director; 
Burke Magnus, ESPN senior vice president; UT President William Powers Jr. and UT Men’s Athletic Director 
DeLoss Dodds discuss the network’s launch at a press conference earlier this year.
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will increase to $167 million in September 
for the construction of sports facilities.

The department’s operation is in many 
ways similar to a nonprofit because of its 
self-generated budget, she said.

“It may be wonderful that we have 
this television agreement, but what if the 
economy gets sticky and our fundraising 
dips because people can’t reach in their 
pockets and attend games or buy tickets 
or donate the philanthropic dollars they 
have?” Plonsky said.

Since 2007, UT, ESPN and IMG Col-
lege, the media company which owns UT’s 
television rights, have been in discussion 
about the network, a process which gained 
momentum after UT’s decision to stay in 
the Big 12 Conference, Plonsky said. A per-
centage of contract funds will go to IMG, 
whose ownership rights date back to 1998.

“ESPN paid us a very handsome rights 
fee because they respect our university, 
our brand,” Plonksy said. “They knew 
that in the footprint of Texas where there 
are 25 million people, a big student body 
of 50,000 students, 20,000 employees 
and a half-million alumni, that’s a lot 
of influence, and those are perspective 
consumers.”

A majority of coverage will focus on 
Longhorn football, with pre- and post-
game shows by coach Mack Brown. But 

the network will also cover less-marketed 
sports—swimming, track, golf, volleyball, 
softball and other Olympic events. In 
addition, it will serve as an incentive for 
coaches and student athletes during the 
recruiting process, Plonsky said. 

Programming includes: “Texas Game 
Day,” modeled after ESPN’s “College Game 
Day;”  “Longhorn Extra,” a nightly UT 
sports news show; and “Texas All Access,” 
a weekly show of behind-the-scenes looks 

at UT teams and groups. Brown will host 
“Rewind” and “Game Plan.”

“When the lights go on, the best of the 
best step up and shine brightest,” Plonsky 
said. “I do think media coverage does that 
to people who are very competitive or are 
artists or musicians; playing in front of an 
audience is what people enjoy, and now 
we’ve just expanded the audience to the 
most universal platform available to us, 
the television.”
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BUSINESS INSIDER

When Martin Berson and Bradley 
Radoff opened Snap Kitchen in 2010 at 
The Triangle, they figured opening a 
satellite location on Sixth Street only one 
week later was a risky endeavor. But after 
watching the company grow by nearly 
70 employees within a year to meet the 
demand for their food, they realized they 
had launched a successful business.

Snap Kitchen incorporates two forms 
of meals: prepackaged breakfasts, lunches 
and dinners that can be picked up right 
in the store. A second form, offered only 
at the Triangle location at 4616 Triangle 
Ave., is its onsite salad bar, which takes 

GSD&M Creative Director Will Chau 
began the Austin Creative Department 
in June to give students who have limited 
time and income the chance to brush up 
on their portfolios. 

Calling the organization an advertising 
bootcamp, Chau said he hopes to give stu-
dents the chance to explore the advertis-
ing field in a creative way.

“It felt like an obvious idea that hadn’t 
been done before,” he said. 

ACD consists of 10 eight-week courses, 
such as visual communication, concepts, 

Sharon Munroe, owner of recently 
opened Little Green Beans at 9070 
Research Blvd., Ste. 103, has launched Lil’ 
Sprouts Toy Club, a membership-based 
organization that will allow customers of 
her upscale children’s consignment store 
to share toys for a small fee. 

Munroe said she wanted to expand her 
store by adding the toy club after Family 
Connections, a nonprofit organization 
that provided early childhood education 
and support, closed last year.

“It really left a void in the community,” 

Austin-based Tabbedout, a company 
that has devised a mobile application 
that lets customers open, view and pay 
a bar or restaurant tab with their phone, 
has become certified by Dinerware, one 
of the leading point-of-sale software 
developers in the country. 

This allows the company, founded in 
2009 and headquartered on South Sixth 
Street, to work with restaurants and 
bars nationwide to implement a mobile 
payment option.

“This [certification] is key to our 
vision of making mobile payments an 
everyday simple and secure process that 
allows customers to maximize their 
time out with friends,” said Rick Orr, 
CEO of Tabbedout.

Payment information is stored on the 
customer’s phone. A secret code is dis-
played on the phone screen each time 
a tab is opened—the only information 
the customer provides to the bartender. 
When customers are ready to leave, 
they can enter a tip amount and pay the 
tab by touching one button. For more 
information, visit www.tabbedout.com. 

Mobile app startup 
earns backing from 
dining software firm 

Snap Kitchen sees rising success

Austinite creates portfolio bootcamp

Resale shop expands with toy club

Snap’s flagship store at The Triangle offers entrees, 
snacks and a made-to-order salad bar.

Martin Berson, along with his partner Bradley 
Radoff, opened Snap Kitchen in 2010. 
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Store visitor Anwen rides the Plasma Car, a self-
propelled bike that will be lent through the toy club.

Will Chau, head of the Austin Creative Department, 
currently teaches 12 students of varying ages.

orders for custom-made salads. The com-
pany’s mission is to provide inexpensive, 
healthy and fresh snacks and meals for 
Austinites on the go.

“Everything is done with nutrition in 
mind,” Berson said. “We do the heavy lift-
ing and get everything made.”

While Snap Kitchen also operates a 
third kitchen in Houston, both cities 
employ a dietician to oversee the menu 
and its ingredients. Inside the locations 
are color-coded charts to show customers 
which selections fulfill restricted diets, 
such as gluten-free and low-sodium diets. 
While the store also provides snacks, its 

viral media and integrated solutions. 
His first class began in June and more 

than 30 students sent in applications for 
that course. He said he chose 12 students, 
all of whom range in age from college level 
to mid-50s, and he hopes to expand the 
program as it progresses. Still, he wants to 
keep the school small and intimate.

“I want to keep it Austin-y,” he said, 
adding that he is currently accepting 
applications for the fall. “I want it to be 
that Italian restaurant that doesn’t have a 
sign that everyone wants to get into.”

Munroe said. “There were a lot of families 
that liked the idea of borrowing toys and 
letting their kids experiment with them.”

Munroe said she will provide wooden 
toys, exercise balls and stacking blocks as 
part of the toy club inventory. Once join-
ing the club, families can rent two toys at 
a time for three weeks. Membership costs 
$50 every six months.

“This is a way for them to try out new 
toys, and if they like them, we can cer-
tainly make arrangements for children to 
keep [the toys],” Munroe said. 

meals are grouped into small, medium 
and large categories, with large entrees 
containing between 300 and 600 calories. 
Snap Kitchen also carries protein bars, 
desserts and beverages.

Snap Kitchen
4616 Triangle Ave. • 459-9000
1014 W. Sixth St. • 479-5959
www.snapkitchen.com
Twitter: @snapkitchen

Austin Creative Department
Classes held at GSD&M
828 W. Sixth St. • 242-5905
www.austincreativedepartment.com

Little Green Beans
9070 Research Blvd., Ste. 103
346-3046 • www.lilgreenbeans.com
Twitter: @lilgreenbeans

By Andrea Leptinsky 
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AT THE CAPITOL

After an extended session, the Lege 
calls it quits with a balanced budget
By Marcus Funk

With the state budget’s funding plans 
passed to the governor, Lake Travis and 
Westlake’s delegation in the Texas House 
of Representatives said the surprise spe-
cial session has been an overall success. 
But what caught the most attention were 
two prominent Republican priorities—
arguments that became more fueled as 
deadline after deadline continued to pass.

The Lege’s highest priority, said fresh-
man Rep. Paul Workman, R-Austin, was 
to balance the state budget without rais-
ing taxes. The Legislature did that, but 
it took longer than expected; a Spartan 
budget plan was passed in May along 
party lines, but it took an impromptu 
special session to solidify funding mech-
anisms determining how funding for 
health care and public education would 
be divided. Of special note is a bill grant-
ing more fiscal flexibility to local school 
districts, which will be allowed to reduce 
pay of teachers and administrators or 
institute furloughs instead of layoffs.

“All of those things, I think, were 
important to complete the entire package 
for the budget and get us on firm footing 
for the coming biennium,” Workman 
said. “We’ve got some issues we’ll have to Comment at more.impactnews.com/13779

deal with next time, there’s no question 
about it, and I think that the theme of 
the next biennium will be different than 
the theme this time.” 

What was left undone were conser-
vative initiatives on so-called “sanc-
tuary cities,” or municipalities with 
lax enforcement policies concerning 
undocumented immigrants, as well as 
a bill banning invasive pat-downs by 
Transportation Security Administration 
officials at airports. Supporters called 
the pat-downs akin to groping. Both 
disintegrated in the final days and hours 
as Republican leaders in the House and 
Senate could not agree on dueling ver-
sions and conflicting amendments which 
had been added to each bill.

Republicans were united on the 
sanctuary cities bill in principle but had 
different minds concerning the TSA bill. 
A week before the session ended, House 
Speaker Joe Straus, R-San Antonio, 
publicly called the bill a publicity stunt 
after the House failed to reach a quorum 
to discuss it; on the final day, Rep. David 
Simpson, R-Longview, gave a highly 
critical speech of House leadership and 
the failure of the TSA bill. Both bills 

were added midway through the special 
session by Gov. Rick Perry; originally, 
only the funding mechanisms had been 
mentioned. 

Many Democrats said both bills were 
a distraction. A Democratic filibuster in 
the Senate forced a special session, and 
Democrats had hoped to use the special 
session to secure additional funding for 
public schools and public education.  
Rep. Donna Howard, D-Austin, said she 
was disappointed in the Lege’s special 
session direction.

“In my opinion, we could’ve done a 
better job using this time to actually 
improve what we’re doing for public edu-
cation,” Howard said. “I’m on record as 
saying these additional bills are political 
posturing. These are strictly emergency 
issues in terms of creating campaign fod-
der for the governor’s potential national 
campaign. They have nothing to do with 
any emergency in terms of our state 
government.”
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Donna Howard, D-Austin, (left) said she felt the Legislature spent too much time on pet issues—such as the 
TSA bill —as part of the special session, when more time could have been devoted to education.

979.436.0110 

nursing.tamhsc.edu
Scan this QR code with your smart phone. 

Interested in a Bachelor  
of Science in Nursing?

Whether you are an RN, college  
graduate, or beginning college, we  
have the program to fit your needs.

Locations in Round Rock  
and Bryan-College Station.
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I n Austin’s Northwest Hills neighbor-
hood, residents rely on stores like 
Northwest Hardware to provide a sense 

of stability in their community.
“It’s been here for so long they perceive 

it as theirs; we just operate it,” said Ron 
Wood, owner of the store for 22 years.

The hardware store on Far West Bou-
levard has served as the local go-to shop 
for nuts and bolts, lawncare supplies, 
fertilizer, paint supplies, plumbing items, 
gifts, key copies and electrical and screen 
repairs for 40 years.

“We do an awful lot of keys,” he said. 
“We have probably 400 to 500 blanks. 
Keys sell every day.” 

Prior to owning Northwest Hardware, 
Wood worked for the City of Austin for 25 
years in public event facilities. He said he 
was not ready to retire and had admired 
his local hardware store while growing up 
in the Rosedale neighborhood.

Wood said he completes a lot of special 
orders for customers, one of the most 
common being for specialty air condition-
ing filters because of the vast number of 
custom-built homes in the area. Custom-
ers can even call ahead to see if Northwest 
Hardware carries an item, and if they do, 
Wood can hold the item at the register.

He frequents the markets in Dal-
las, Houston and San Antonio to find 
upgrades on existing products or items 
that are harder to find. He is a member of 
the Handy Hardware wholesale hardware 
distributor group, made up of more than 
1,300 locally owned hardware stores 
nationwide.

Northwest Hardware is located in the 
Chimney Corners center next to Far West 
Optical and Veterinary Eye Center.

“[The plaza] becomes more like a family 

Owner Ron Wood helps a customer pick the right hardware item from his shop, Northwest Hardware.

type almost,” he said. “We make referrals 
to each other.” 

Three years ago Northwest Hills Phar-
macy and Florist relocated its operations 
from the shopping center to Westlake, 
taking with it foot traffic that often gener-
ated new business. Wood said the effect 
was immediate, but has combated the 
downturn by working harder to provide 
newer items customers would want.

“With the loss of 
these institutional 
places, you lose a 
significant chunk 
of the community,” 
said Susan Sager, 
a Northwest Hills 
resident.

Sager said by visit-
ing the store often, 
she has been able to 
form comfortable 
relationships with the store’s staff. 

“They hear you complain about things 
going on in your house and they will 
know what works,” she said.

Klondike Steadman, co-founder of 
neighboring Orpheus Academy of Music, 
spent a day-and-a-half rushing back and 
forth to the hardware store trying to solve 
a hinge problem.

“We just think this shop is the best 
thing, especially since we’ve expanded 
twice,” Steadman said. “If you run out of 
caulk, you don’t have to run across town. 
The people know how to help you.”

Northwest Hardware
3916 Far West Blvd.
345-6691

By Amy Deis

Northwest Hardware
Local shop provides the nuts and bolts for community

BUSINESS

“They hear you 
complain about 
things going on 

in your house and 
they will know 
what works.” 

—Susan Sager, 
Northwest Hills 

resident

Far West Blvd.
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Call (512) 452-5211

BOARD CERTIFIED 
ANESTHESIOLOGISTS

FELLOWSHIP TRAINED IN PAIN 
MANAGEMENT

Relief from: 
Back Pain

Head and Neck Pain
  Sciatica 

Herniated Disc  
Sports Injuries

Joint Pain
Cancer Pain
Pelvic Pain
Chest Pain

All Types of Pain

Austin   •   South Austin   •   Georgetown   •   Bastrop
512-485-7200  •  PAINSPECIALISTSOFAUSTIN.COM
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Gabriel Pellegrini created the entire menu at Sagra, 
which includes Neopolitan pizza cooked on a flat 
stone in the kitchen’s wood-burning oven.

The Casarecchi alla Arrabiata ($15) features home-
made sausage, salami, kalamata olives, mozzarella, 
spicy tomato sauce and casarecchi pasta.

The scent of Sagra’s wood-fired stove can be 
experienced anywhere within the main dining area.

MLK Jr. Blvd.
17th St.

15th St.
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DINING

Sagra
Infusing flavor, quality and freshness into every bite

The caprese salad—made of fresh mozzarella, heirloom tomatoes, green tomatoes, basil, red onion and 
olive oil—is one of chef/owner Gabriel Pellegrini’s favorite dishes offered in his menu.

F or head chef and owner Gabriel Pel-
legrini, few things are more impor-
tant in his restaurant, Sagra, than 

fresh tomatoes. 
“We really love tomatoes and fresh pro-

duce,” he said, adding that his intimately 
small Italian eatery goes through up to 
60 pounds of tomatoes in a week during 
the summer. In the winter, while it drops 
slightly, Sagra still serves about 40 pounds 
of tomatoes each week.

To help continue Sagra’s tradition of 
serving fresh, locally grown produce, it 
operates a greenhouse in South Austin. 
Currently 800 square feet of the green-
house is devoted to growing tomatoes, as 
well as fresh herbs, including five kinds 
of thyme, two kinds of mint and a lot of 
basil. Pellegrini said his employees are 
currently canning as much produce as 
possible for the colder winter months, 
including fig mustard and peppers, along 
with their prized tomatoes. 

When Sagra first entered the greenhouse 
a year ago, it only occupied 400 square feet 
of space—about the size of a small apart-
ment. Demand for fresh, flavorful produce 
is one trend Pellegrini said he sees among 
his Central Austin customers.

“I like the fact that everyone likes local 
products more,” Pellegrini said. Before 
coming to Austin in 2007, he spent 17 
years in New York running several res-
taurants.

He opened Sagra with his wife, Sarwat, 
who runs the front end of the restaurant. 
They also select approximately 170 dif-
ferent types of Italian wine for their bar, 
ensuring each pairs perfectly with the 
menu’s pizza and pasta selections.

When creating Sagra’s menus for 
brunch, lunch and dinner, Pellegrini said 
he values simplicity. 

“I like a lot of fresh ingredients and 
keeping things simple,” he said. “I like to 
let ingredients shine through.”

By Andrea Leptinsky

Life before Austin
Sagra owner and head chef Gabriel 
Pellegrini came to Austin in 2007 after 
spending 17 years as a restaurateur in New 
York City. Although he was born in New York 
City, he grew up in Houston and attended 
The Art Institute of Houston.

Pellegrini said his inspiration for Sagra came 
from a two-week stint at an Italian cooking 
school. Rather than creating a large event–
driven establishment, he sought to create a 
space that was more intimate.

“I wanted to open a family-based restaurant 
that you would find in a small town in Italy, a 
place where you can just eat and hang out,” 
he said. 

More than just pasta
According to Pellegrini, Sagra takes pride 
in its fresh menu offerings that include two 
things: simplicity and quality. One of his 
favorite dishes—the margherita pizza—is 
made from scratch with 15 ingredients.

Much of the menu features tomatoes grown 
locally in Sagra’s South Austin greenhouse 
or fresh mozzeralla made onsite. 

“We try to use local ingredients—it just 
depends on the season,” he said. “Right 
now we’re using a lot of fresh vegetables 
and canning them. We save the good stuff 
now so we can use it in a few months.”

Behind the scenes
Sagra is housed in a 150-year-old 
farmhouse and seats 70 people inside,  
with room for 80 more outside. 

Although its customer base hits its 
seasonal fluctuation and drops in the 
summer months, it gets significant business 
from legislators and lobbyists in town when 
the Legislature is in session. 

“We get a lot of lobbyists that come in for 
happy hour,” Pellegrini said. “We also do a 
lot of takeout for the Capitol. It’ll pick up in 
the fall.”

Sagra
1610 San Antonio St. • 535-5988
www.sagraaustin.com
Twitter: @SagraAustin
Mon.–Thu. 11 a.m.–2 p.m., 4–10 p.m.
Fri. 11 a.m.–2 p.m., 4–10:30 p.m.
Sat. 4–10:30 p.m.
Sun. 10:30 a.m.–9 p.m.
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“This place is heaven 
on earth with angels as 
baristas.” 
-

“Kick Butt Coffee is like 
Bushido, it keeps me in 
a state of sound mind 
and body.”  
-

I-35

2222

FREE LUNCH
Because we’ve added samiches to 
our menu we thought you would 
want to try them. Risk Free. So 
come in with a friend, buy one 
samich and get the second one free. 
Just tear this out and bring it in to 
get your Free Samich today!
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Scholz Garten
Eatery builds upon its 150-year legacy

Old voices of Texas have resonated in 
Scholz Garten for decades. Stories and 
legends have been immortalized within 

the garten’s hall where political disputes were 
resolved and where Texas authors fostered their 
inspiration.

August Scholz, a German immigrant and 
Civil War veteran with the Confederate army, 
purchased the old boarding house that would 
become Scholz Garten in 1862. After the Civil 
War ended, Scholz built his bar and cafe at the 
site in 1866, and overnight it became a prime 
meeting place for Austin’s German population.

The garten’s current owner, Tom Davis, said 
Scholz opened the garten during a time when 
most of Austin’s saloons were gambling halls or 
associated with brothels. Scholz turned the bar 
scene on its head by introducing opera singers, 
choirs and orchestras on a nightly basis.

Scholz died in 1891 and passed ownership to 
his stepson Theodor Resiner. Soon after he sold 
it to the Lemp Brewery Company in 1893, which 
operated the garten as a secondary brew house.

In December 1908, the Austin Saengerrunde, a 
German singing club, purchased the garten and 
built a hall and bowling alley that rests alongside 
the garten’s building. The club still owns the 
building but leases out the bar and restaurant. 

Ownership passed among several people 
including Bob Bales and his nephew Larry Bales, 
a Texas legislator who ran the garten for 30 years 
until his death in 1994.

Davis, a restaurant entrepreneur who estab-
lished The Green Mesquite Barbecue, was chosen 
by the Austin Saengerrunde in 1996 to head the 
historical restaurant and bar.

He hit the ground running and invested more 
than $400,000 in renovating and repairing much 
of the garten, which was coming apart after 
decades of use. After four months of repair work, 
Davis reopened the garten and had one of the 
most profitable years of its entire history.

Scholz Garten, Davis said, exists beyond just a 
typical restaurant and bar. Texas legislators have 
visited the garten on a routine basis, Davis said, 
often working over a few beers on legislation that 

Top: Owner Tom Davis took 
over Scholz Garten in 1996; 

below: the restaurant and 
bar as it stands today. 

 Nearly 150 years later, Scholz Garten continues 
to serve dishes and drinks to Austin diners.

 August Scholz was a German immigrant. 

Scholz Garten
1607 San Jacinto Blvd.
474-1958
www.scholzgarten.net

MLK Jr. Blvd.
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HISTORY

By Bobby Longoria

Scholz Garten: A timeline

The 59th Texas Legislature in 1966 enacted 
House Resolution 68 that honored Scholz 
Garten as “a gathering place for Texans 
of discernment, taste, culture, erudition, 
epitomizing the finest tradition of magnificent 
German heritage in our State.”

Scholz Garten was formally recognized as a 
state historical landmark in 1967.

The wake of Bob Bullock, former Texas 
comptroller and lieutenant governor, was held 
at Scholz after Bullock’s death in 1999.

Owner Tom Davis said the University of 
Colorado offered him $50,000 to close Scholz 
during a game they had at The University of 
Texas because of their rivalry. Davis turned 
down the offer from the UT competitor.

garnered days of dispute at the capitol. Davis said a 
key ethics bill during the 1970s was resolved at the 
garten, which eventually led to its engrossment.

Texas author Billy Lee Brammer frequented 
the garten during his time as an associate edi-
tor with the Texas Observer. His book, The Gay 
Place, set many scenes at the garten, which was 
codenamed “The Dearly Beloved” by legislators 
who appeared in his book.

His widow, Nadine Eckhardt, also wrote 
a book that gave a behind-the-scenes look at 
Brammer’s social circle and the role Scholz 
played in their lives, in particular the political 
and social aspects of Austin during the 1950s.

Davis said legislators such as Rep. Elliott 
Naishtat, D-Austin, and Sen. John Whitmire, 
D-Houston, as well as several other politi-
cians still visit Scholz. The garten is also home 
to numerous celebrations by The University of 
Texas students and athletes, who flood it during 
football season.

The garten’s food was built off of old German 
recipes that were passed down since August Scholz 
opened it in the 1860s. Barbecue has been incorpo-
rated into the menu through the years and two of 
the most popular dishes are the three-meat barbe-
cue plate and the Yager Schnitzel. 

Davis said the garten will forever serve beer 
and wine only, which complements the garten’s 
conversational and informal atmosphere.

Everyday stories are told in the garten and often 
many of them surface from decades ago. The 
garten’s link to the Capitol and UT’s literary scene 
keeps the history of Scholz Garten active and 
retains it as a character in and of itself.

On any given night, men in suits, families in 
casual clothes and students in athletic garb all 
stand within the garten’s halls and within its old 
trees and garten lights. Davis said tradition and 
history will remain alive at Scholz and every day 
it is reinvigorated.

“Scholz is so important to me, so important to 
people who want to go to the traditional watering 
hole, that is why it stays the way it does,” Davis 
said. “You can’t change what’s been there; you can 
only make what’s been there a little bit better.”

Not just ordinary…Extra-ordinary!

Linda Welsh Realty and NYTEX Auctions are a division of Linda Welsh Auction & Realty Group.
info@LindaWelshRealty.com

Accredited Buyers Representatives • Relocation Experts • Certi� ed Negotiation Experts • Certi� ed Luxury Home Marketing Specialists •
Neighborhood and Community Experts • Home Staging Specialists • Graduate Realtor Institute members • Seniors Real Estate Specialists 

Over 100 years of combined experience in Austin Real Estate
Multi-Million Dollar Producers • Short Sale and REO Experts • Finance and Mortgage Specialists • Real Estate Investment Specialists • 

Auction Marketing Specialists • Members of Seven Boards of Realtors • Bilingual Realtors • Leasing Services

www.LindaWelshRealty.com  |  512-263-1030
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The East Side Drive-In, a down-
town site for food trailers, musical 
acts and film showings, has expanded 
its 1001 E. Sixth St. location to meet a 
booming demand for food carts.

A second parking lot, at 1000 E. 
Fifth St., opened this spring after 
the drive-in’s waiting list for new 
vendors grew to 30 trailers, manager 
Valerie Williamson said. The drive-
in’s Sixth Street location already is 
home to eight vendors, including Pig 
Vicious, Pueblo Viejo, EAT Trailer 
and Love Balls Bus.

Several vendors have opened at 
the Fifth Street location, including 
Slow Burn and MATI and Knight’s 
Pub Grub—and spaces for more 
carts are available.

“It’s a weird time in the market for 
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East Side Drive-in 
expands to meet 
vendor demand

Now Open

1  Rockin Rolls opened at 
the end of June at Sixth and 
Waller streets, next to Cheer 
Up Charlies. The food trailer 
offers gourmet-stuffed rolls 
for $7.50, including the Axl 
Rose, a roll stuffed with slow-
cooked ground beef mixed 
with sloppy joe seasonings.  
www.rockinrollsatx.com,  
Twitter: @RockinRollsATX

2  EAT Trailer opened in 
June at the East Side Drive-
In, 1001 E. Sixth St., offering 
gourmet sandwiches.  
http://eattrailer.tumblr.com, 
Twitter: @eattrailer

Coming Soon
3  Christian and Brian 

Lane will open in.gredients, 
the nation’s first zero-waste 
grocery store, at 2610 Manor 
Road. The store will open in 
2011. http://in.gredients.com, 
Twitter: @in_gredients

In the News

4  Bon Appetit Magazine 
named Franklin Barbecue, 
900 E. 11th St., the best 
barbecue in America in 
June, dubbing owner Aaron 
Franklin a “BBQ genius.” 
www.franklinbarbecue.com, 
Twitter: @FranklinBbq
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Fast Folks Cyclery owner Natalie Goforth opened 
the shop to tap into the local cycling community.
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Pig Vicious diners wait in line at the drive-in.
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Justine’s Brasserie features French-inspired cuisine 
created by Justine Gilcrease and Pierre Pelegrin.

Fast Folks Cyclery opened March 15, 
2009, during a time when fixed-gear bikes 
were a rarity in Austin and bike commut-
ers were rapidly growing in numbers.

“I think the cycling community has 
built the shop,” owner Natalie Goforth 
said. “I look at pictures from when we 
first started. I barely had enough product 
to fill one wall. There was definitely a 
demand for it. It’s a means for people.”

The shop sells and specializes in fixed-
gear bikes. Single-speed bikes are also 
available, and the shop can work on any 
model of bike, including mountain and 
cruiser bikes.

The shop participates in many group 
bike rides including the Alley Cat Race, 
the Wednesday night ladies ride and sev-
eral food trailer tours.

Goforth said the full-service bike shop 
is working with Bike Texas to help spread 
cyclist education, including cyclist safety. 
She hopes to launch the effort within the 
next few months.

As owners of a bungalow-turned-cozy 
restaurant and bar in East Austin, Justine 
Gilcrease and Pierre Pelegrin have much 
to be proud of in their hangout, Justine’s 
Brasserie, located at 4710 E. Fifth St.

The restaurant’s menu has a French flair 
and includes cuisine inspired by Pelegrin’s 
experience working at Chez Nous and 
Gilcrease’s roots in Berkeley, Calif. The 
result is a mixture of classic French dishes 
such as French onion soup, steak tartare 
and the fresh Californian flavors of grilled 
trout beside mixed greens.  

“It’s a big group of friends who run 
Justine’s,” said Justine’s manager Jardine 
Libaire. “The old friendships give the 
place a homey, sociable feel where every-
one talks to everyone.”

Libaire also pointed out that the late 
dining menu brings many musicians in 
after concerts.

“Justine’s is not just for 23-year-olds, 
but for all age groups looking for a late 
bite with their pint,” he said.

Fast Folks Cyclery
1105 E. Sixth St. • 524-8260
www.fastfolks.com
Twitter: @fastfolks

Justine’s Brasserie
4710 E. Fifth St.
385-2900
www.justines1937.com
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Map not to scale

July
23 ‘Big’  
The Blue Starlite mini urban 
drive-in movie theater hosts the 
showing of the 1980s movie 
featuring Tom Hanks. The movie’s 
audio is broadcast through car 
radios. • 9 p.m. • $25 per car 
Blue Starlite II, 1001 E. Sixth St.  
www.bluestarlitedrivein.com

28 True Colors Young 
Professionals Fundraiser  
The Anti-Defamation League 
hosts this second annual event, 
which features entertainment, 
food, beverages and artwork.  
7 p.m. • $50 • 1619 Willow St.
http://regions.adl.org/southwest/
events/true-colors-1.html

August
18 ‘Butoh’  
The Spank Dance Company 
presents its free improvisational 
dance performance at the 
Salvage Vanguard Theatre.  
7 p.m. • Free • 2803 Manor Road 
www.salvagevanguard.org

Ongoing
Sundays in July
Texas Music Festival
The Texas Music Museum 
presents this series of Sunday 
activities. Events on July 24 
will include Indian subcontinent 
traditional music. July 31’s events 
will feature Native American and 
Mexican music. • 1:30–4:30 p.m. 
Free • 1009 E. 11th St.   
www.texasmusicmuseum.org

Compiled by Staff

food trailers right now,” Williamson 
said. “They’re everywhere, cheap to 
open, everyone loves them and Aus-
tin is very accepting of them.”

Future entertainment planned at 
the drive-in’s main stage area and at 
neighboring properties will draw in 
crowds and most likely increase busi-
ness at the carts, Williamson said.

Past musical performances 
included those by South By South-
west artists rapper Big Boi and Minor 
Mishap Marching Band.

State program provides deal on a dozen new 
homes in East Austin, offers low financing

The City of Austin Neighborhood 
Housing and Community Develop-
ment Office is offering 12 brand-new 
homes for $110,000 at 0 percent inter-
est with no money down as part of a 
program that began July 5.

The deal is part of a state program 
designed to create affordable housing.

Each home offers three bedrooms, 

two bathrooms and meets the city’s 
two-star rating for green building 
standards. Owners must be able to 
qualify for a mortgage and have taken 
a homebuyer education course.

The houses are located within the 
Frontier at Montana subdivision near 
the intersection of Montopolis and 
East Riverside Drives.
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REAL ESTATE

Market Data Central Austin

Price Range

Number of homes for sale/Average days on market

78701 78703 78704 78731 78751 78756 78757

Less than $149,000 3/313 1/67 25/90 22/116 20/136 8/114 27/138

$150,000–$199,900 6/50 8/119 31/93 11/128 12/77 6/99 10/71

$200,000–$299,900 20/79 10/82 55/91 23/85 23/68 9/51 42/92

$300,000–$399,900 18/94 22/128 46/75 25/76 20/127 18/63 21/61

$400,000–$499,900 10/41 25/85 45/88 39/85 13/63 7/91 6/60

$500,000–$599,900 3/82 27/87 26/200 19/73 6/57 4/104 1/50

$600,000–$799,900 11/77 34/76 26/83 19/83 9/90 5/182 -

$800,000–$999,900 5/180 22/94 6/48 8/80 - - -

$1 million + 20/98 51/99 5/62 26/198 2/39 - -

Month

Number of homes sold/Median price

78701 78703 78704 78731

June 2010 18/$315,196 45/$607,500 64/$314,000 42/$404,988

June 2011 28/$302,500 37/$540,000 47/$286,634 46/$455,500

Month 78751 78756 78757

June 2010 17/$282,000 15/$189,000 26/$252,500

June 2011 26/$283,903 12/$346,375 44/$265,450

On the market*  (As of July 1, 2011) Monthly home sales*

*Market Data includes condominiums, townhomes and houses.

Market Data provided by 
the Austin Board of Realtors

ZIP code Subdivision Address Bed/Bath Price Sq. ft. Agent Phone Agency

78701 Austonian Condo Community 200 Congress Ave. 1br/1ba $634,454 1,295 Sarah Railey 623-3633 Moreland Properties

78701 Austonian Condo Community 200 Congress Ave. 2br/2ba $1,025,325 1,918 Sarah Railey 623-3633 Moreland Properties

78701 Cambridge condo  1801 Lavaca St. 2br/2ba $425,000 1,719 Gail Crann 431-1883 Private Label Realty

78701 Greenwood Towers  1800 Lavaca St. 2br/2ba $155,000 880 Clare Atkinson 917-2820 RE/MAX Capital City

78701 Sabine on 05 Residential Condo 507 Sabine St. 1br/1ba $174,900 916 Kent Redding 306-1001 Prudential Texas Realty

78701 The Austonian 200 Congress Ave. 4br/5ba $2,800,000 4,362 Sarah Railey 623-3633 Moreland Properties

78703 Brykerwoods 1701 Westover Road 3br/2ba $575,000 2,021 Wendy Griessen 431-9502 Amelia Bullock, Realtors

78703 Brykerwoods 3209 Glenview Ave. 2br/1ba $375,000 1,582 Leslie Davenport 771-0284 Moreland Properties

78703 Brykerwoods 1702 32nd St. 3br/2ba $509,000 1,766 Rita Keenan 431-6171 Moreland Properties

78703 Enfield Challenge condo 2508 Enfield Road 2br/2ba $195,000 889 Debbie Gainer 750-8700 Moreland Properties

78703 Enfield Road condo 1207 Enfield Road 3br/2ba $435,000 1,882 Mary Hickey 796-4245 Keller Williams - Lake Travis

78703 Hartford Road 1807 Polo Road 3br/3ba $455,000 2,059 Barbara Brown 799-0668 Turnquist Partners, Realtors

78703 Tarrytown 2200 Pecos St. 3br/3ba $1,250,000 3,663 Maru Davis 971-3797 Moreland Properties

78703 Tarrytown 3321 Windsor Road 3br/2ba $575,000 2,192 Cathy Coneway 422-5677 Stanberry & Associates

78703 Tarrytown 1905 Pecos St. 4br/3ba $769,000 2,700 Kristi Larkam 914-8950 Coldwell Banker United Realtor

78703 Tarrytown Place 1901 Vista Lane 4br/3ba $595,000 1,827 Lucie Kolar 924-1792 Keller Williams Realty

78703 Tarrytown Place 1908 Vista Lane 4br/3ba $749,000 2,576 Mary Jane Williams 517-9405 Moreland Properties

78703 Tobin and Johnsons  1803 Schulle Ave. 3br/2ba $674,500 1,732 Susan Dudley 497-6332 Amelia Bullock, Realtors

78703 Villa West condo 1501 Sixth St. 2br/2ba $320,000 1,671 Shirley Prud'homme 461-1124 Amelia Bullock, Realtors

78703 Weed 1415 10th St. 1br/1ba $599,000 616 Mona Crum 426-1341 Turnquist Partners, Realtors

78703 Windsor Oaks condo  1210 Windsor Road 2br/1ba $177,500 1,085 Patricia Smith 637-8277 Keller Williams Realty

78704 2020 Congress condo 2020 Congress Ave. 1br/1ba $99,900 425 Philip Myers 567-9541 Goldwasser Real Estate

78704 Brinwood 203 El Paso St. 3br/2ba $349,000 1,595 Jennifer Korba 502-7845 J.B. Goodwin, Realtors

78704 Delcrest addition 2207 Iva Lane 2br/1ba $344,500 1,170 Jim Farrington 413-7941 EXIT-Options Realty

78704 Garden Oaks  3104 Garden Villa Lane 3br/2ba $645,000 2,450 Dean Barrera 784-8893 Presidio Group, Realtors

Property Listings
ZIP code guide
78701 Downtown
78703 West Austin
78704 South/Central
78731 Northwest/Central
78751 Hyde Park
78756 Brentwood
78757 Burnet Road/Anderson Lane

1803 Schulle Ave. $674,500

3209 Glenview Ave. $375,000

• Expert building permit 
consultation and 
expediting

• Zoning changes
• Variance requests

• Subdivision cases
• Site feasibility studies
• Building Plan Review
• Construction Budget 

Analysis

Austin • San Antonio • Dallas

10% OFF
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ZIP code Subdivision Address Bed/Bath Price Sq. ft. Agent Phone Agency

78704 McEntire, H.L. addition 2711 La Mesa Drive 2br/1ba $184,900 768 James Haecker 203-4836 Keller Williams Realty

78704 Owen Park 2002 Glen Allen St. 3br/2ba $349,900 2,305 Nathan Vargo 417-0220 Lee Real Estate Services, Inc.

78704 Riverwalk Condo  500 Riverside Drive 2br/1ba $174,500 812 Aaron Farmer 899-9520 Texas Discount Realty

78704 Sanctuary 3601 Manchaca Road 2br/1ba $210,000 968 Ryanne Vaughan 619-5034 Keller Williams Realty

78704 Sanctuary 3601 Manchaca Road 2br/1ba $185,000 792 Ryanne Vaughan 619-5034 Keller Williams Realty

78704 Sanctuary 3601 Manchaca Road 2br/1ba $255,000 1,173 Ryanne Vaughan 619-5034 Keller Williams Realty

78704 Sanctuary 3601 Manchaca Road 1br/1ba $178,000 720 Ryanne Vaughan 619-5034 Keller Williams Realty

78704 Travis Heights 805 Mariposa Drive 3br/3ba $995,000 3,048 Kenneth Hilbig 751-4306 Moreland Properties

78704 Travis Heights 804 Rosedale Terrace 3br/3ba $825,000 2,494 Kenneth Hilbig 751-4306 Moreland Properties

78704 Travis Heights 1024 Bonham Terrace 2br/1ba $499,900 1,264 Jeffrey Schnabel 913-7480 Keller Williams - Lake Travis

78704 Travis Heights condo 1500 Eastside Drive 1br/1ba $169,500 578 Carrie Weikert 330-1028 Keller Williams Realty

78731 Balcones Park 4528 Balcones Drive 3br/3ba $689,000 2,872 Rebecca Spratlin 694-2191 Coldwell Banker United Realtor

78731 Balcones Park addition 4303 Edgemont Drive 3br/3ba $695,000 3,215 Margene Beckham 422-1420 Amelia Bullock, Realtors

78731 Bluffs at Balcones 6533 Hill Drive 2br/2ba $360,000 1,429 Jeannette Spinelli 784-8022 AvenueOne Properties

78731 Bluffs at Balcones 6533 Hill Drive 2br/2ba $385,000 1,695 Jeannette Spinelli 784-8022 AvenueOne Properties

78731 Cat Mountain Villas  6112 Twin Ledge Circle 3br/2ba $485,000 3,301 Gregg Klar 653-0488 Keller Williams - Lake Travis

78731 Cat Mountain Villas  4813 Twin Valley Drive 3br/3ba $399,900 2,010 Bernice Schaffer 250-0855 RE/MAX Capital City

78731 Courtyard 5701 Sam Houston Circle 3br/2ba $400,000 2,652 Joan Price 775-8942 Coldwell Banker United Realtor

78731 Far West Skyline Condo 3840 Far West Blvd. 2br/2ba $179,000 985 Pat Dukett 507-7161 Austin Real Pros, Realtors

78731 Far West Skyline Condo 3840 Far West Blvd. 2br/1ba $124,990 717 Lou Cartwright 381-8869 Avalar Austin

78731 Highland Hills Northwest  7216 Running Rope 4br/3ba $450,000 2,368 Susan DeGraffenried 699-7577 Amelia Bullock, Realtors

78731 Highland Park West 4903 Fairview Drive 3br/2ba $445,000 2,036 Kristen Williams 699-2984 Keller Williams Realty

78731 Highland Park West 5319 Western Hills Drive 3br/2ba $549,000 2,987 Adam Walker 280-7653 Walker Elite Real Estate

78731 North Cat Mountain, Vista West 7201 Valburn Drive 4br/2ba $825,000 3,503 Gay Puckett 502-7787 J.B. Goodwin, Realtors

78731 North Hills Club Townhomes 6622 Hill Drive 2br/2ba $179,900 1,600 Pamela Turlak 636-8649 Keller Williams Realty

78731 Northwest Hills Mesa Oaks 4112 Tablerock Drive 4br/2ba $499,000 2,366 Heather Jones 293-7206 Turnquist Partners Realtors

78731 Northwest Hills Northwest Oaks 7405 Chimney Cors 4br/2ba $450,000 2,439 Kathy Chappell 914-8859 Pacesetter Properties

78731 Northwest Valley addition 3510 Wendel Cove 4br/2ba $409,900 2,060 Peggy Little 970-7349 J.B. Goodwin, Realtors

78731 Oakmont Heights  1820 39th St. 2br/1ba $320,000 1,243 Laura Casey 569-3084 Prudential Texas Realty

78731 Oakmont Heights  3915 Oakmont Blvd. 3br/2ba $419,000 1,521 Samantha Hale 771-4681 Stonehaven Realty

78731 Ridgelea 3801 Petes Path 4br/2ba $375,000 1,772 Marsha Lebkowsky 779-3518 Coldwell Banker United Realtor

78731 Shinoak Valley  6005 Bon Terracera Drive 4br/2ba $539,000 2,818 Gerald GaffoRoad 698-2108 Keller Williams Realty

78731 Stoneledge 5611 Bonnell Vista St. 3br/2ba $535,000 2,311 Doatsy Shrake 565-3336 Amelia Bullock, Realtors

78731 Trails 4001 Ridgeline Drive 3br/2ba $299,900 1,601 Debbie Harmon 422-1583 Amelia Bullock, Realtors

78731 Vista West 7601 Long Point Drive 4br/2ba $350,000 1,948 Susan DeGraffenried 699-7577 Amelia Bullock, Realtors

78751 Hyde Park annex 4508 Speedway 2br/1ba $225,000 812 Nason Hengst 775-7900 Keller Williams Realty

78751 Inshallah addition 602 E. 43rd St. 4br/4ba $2,795,000 6,804 Kevin Bown 658-2419 Goodwin Partners, Inc.

78751 Leralynn Place Condo 5107 Leralynn St. 2br/1ba $194,900 1,084 Mendy Clark 771-7174 Keller Williams Realty

78751 Park Place Condo 4306 Avenue A 2br/1ba $131,299 750 Patricia Smith 637-8277 Keller Williams Realty

78756 North Loop Terrace 5412 Roosevelt Ave. 2br/1ba $249,900 804 Kevin Bown 658-2419 Goodwin Partners, Inc.

78756 Woodrow Place Condo 5405 Woodrow Ave. 2br/2ba $349,900 1,882 Bettye Turner 241-1745 J.B. Goodwin, Realtors

78757 Allandale North  1904 Wooten Drive 3br/2ba $219,900 1,180 Lee Allbright 413-9520 Coldwell Banker United Realtor

78757 Allandale Park  2419 Greenlawn Parkway 3br/2ba $355,500 1,756 David White 992-3409 Keller Williams - Lake Travis

78757 Allandale Terrace 3006 Terrace Drive 3br/2ba $435,000 1,767 Janet Dean 627-8111 J.B. Goodwin, Realtors

78757 Crestview addition 1917 Madison Ave. 3br/2ba $339,950 1,623 Shari Chambers 423-8946 AvenueOne Properties

78757 Crestview addition 7711 Woodrow Ave. 4br/2ba $389,000 1,916 Leslie Crider 626-9249 Coldwell Banker United Realtor

78757 Crestview addition 1806 Duke Ave. 4br/2ba $329,500 1,719 Shaun Hillin 786-280-3718 Private Label Realty

78757 Green Acres 2610 Albata Ave. 4br/2ba $255,000 2,040 Eugene Batson 909-5080 Keller Williams Realty

78757 Jackson Lillie 8531 Putnam Drive 3br/2ba $275,000 1,682 Michael Scheffe 328-1075 Keller Williams Realty

78757 Northridge Terrace  1809 Santa Clara St. 3br/1ba $225,000 1,262 Jennifer Smith 535-7665 Keller Williams Realty

78757 Northtowne  8208 Stillwood Lane 3br/2ba $270,000 1,372 Sue Ellett 422-7182 Coldwell Banker United Realtor

78757 Wooten Terrace 8513 Spearman Drive 3br/2ba $195,000 1,168 Judith Arnold 431-9244 Amelia Bullock, Realtors

REAL ESTATE

Property Listings

4813 Twin Valley Drive $399,900

4528 Balcones Drive $689,000

4508 Speedway $225,000

1917 Madison Ave. $339,950

2711 La Mesa Drive $184,900

3510 Wendel Cove $409,900

For more residential real estate listings, visit more.impactnews.com/13773

Residential real estate listings added to the market between 06/10/11 and 07/01/11 were included and provided by the Austin Board of Realtors, www.abor.com. Although every effort has been made to ensure the timeliness and accuracy of 
this listing, Community Impact Newspaper assumes no liability for errors or omissions. Contact the property’s agent or seller for the most current information.
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