
Longhorn Food Court, which 
opened in May, houses five food 
trailers, including Hero’s Frozen 
Yogurt. | 5

The Formula 1 U.S. Grand Prix  
is scheduled to be in Austin from 
2012 to 2021. | 5

The CAMPO 2035 Plan includes  
$27 billion in regional projects, and 
an $85 million mobility city bond 
proposal maps out short- and long-
term transportation goals. | 25

A news report details how the gulf 
oil spill has affected local seafood 
restaurants. | 26

Livestrong will now be the title 
sponsor behind the Austin Marathon. 
more.impactnews.com/8737

Samsung will spend $3.6 billion 
expanding operations in Austin. The 
investment, which is the largest private 
capital investment in the U.S. this year, 
is expected to generate 1,500 jobs.
 more.impacntews.com/8756

What’s News    

What’s Online    
www.impactnews.com
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Malls face redevelopment

By Mary Tuma
The national decline of indoor 

shopping centers is an old story, 
but two blighted Austin malls are 
set to undergo unconventional 
transformations.

“At the time they were built, 
Highland Mall and Northcross 
were the premier shopping malls 
in the Austin region and the first 
wave of suburban mall develop-
ment,” said Charles Heimsath, 
president of Capitol Market 
Research, a locally based real 
estate research firm.

Now, a Walmart is under con-
struction at Northcross, and 
higher education facilities are 
planned to move into Highland. 
While the former project has 
received a strong pushback from 

Walmart under construction at Northcross; ACC buys 
194,000 square feet in Highland Mall at Dillard’s site
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Story Highlights
•	Council to take action on downtown plan in late fall
•	Plan is a product of years of stakeholder input
•	Parks, history balanced against dense development
•	new downtown economic development 

corporation could be created

Stakeholders plan future of downtown districts

By Patrick Brendel
After decades of population growth, despite 

city policy aimed at preventing dense develop-
ment, downtown Austin is primed to explode.

Potential new development—possible 
under current zoning laws—is estimated at  
37 million square feet, which would more 
than double the 30 million square feet of 
existing downtown development. With the 
near- and long-term future in mind, city offi-
cials, planners, property owners and individ-
uals have invested years of effort in crafting 
the Downtown Austin Plan, set for city hear-
ings and City Council action in late fall.

“Downtown should be designed and 
planned as a destination that serves the whole 
community. We’re trying to create a space 
that works for everyone,” said Jana McCann, 
of lead consultants McCann Adams Studio. 

Generally, stakeholders agree high-density 
development downtown, when done properly, 
can be an asset for residents, businesses and 
the environment. A major focus of the plan 
is offering solutions to encourage that kind 
of acceptable growth, while preserving and CONTINUED ON | 18

enhancing the things that make downtown 
attractive, such as parks and historic resources.

The Downtown Austin Plan will include a 
robust implementation strategy including the 
creation of a quasi-independent economic 
development corporation focused on down-
town development, McCann said.
Downtown Austin Plan

Acting like a neighborhood plan for the 
Central Business District, the downtown plan 
gives an overall vision for future growth, rec-
ommends public projects and lays out zoning What’s Inside    

A Higher 
Education 
Focus highlights 
regional colleges, 
the job market and entrepreneurship 
post-graduation. | 11

An elections Q&A features interviews 
with candidates in Congressional 
District 10. | 15

This artist’s rendering shows the future build-out potential of downtown Austin. Under current zoning laws, the amount of development 
could more than double, with much of the high-density growth clustered in the Rainey Street District and state Capitol Complex. 
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for buildings in the downtown area.
The council initiated the plan through a 

December 2005 resolution, eventually offering 
a $1.4 million contract to consultants McCann 
and Jim Adams, who have led several major 
planning projects, such as the Waller Creek 
District, Mueller development and others.

Distinguishing downtown from other proj-
ects is its size and economic significance to 
the region, not just Central Austin.

SAVINGS GUIDE
Community Impact Newspaper

Valuable coupons and offers from 
local businesses starting on page 29 

neighborhood residents, the lat-
ter is welcomed as a catalyst for 
future mixed-use development.
The fight at Northcross 

In February 2007, roughly 
3,000 neighborhood residents 
interlocked arms in an act of 
solidarity against the proposed 
Walmart Supercenter develop-
ment in Allandale. The human 
circle that formed in protest 
was a reflection of the ongoing 
efforts by community mem-
bers to stave off the two-story, 
225,000-square-foot retail space 
and three-story parking garage 
that would replace a portion of 
Northcross Mall.

“For lease” signs plaster the 
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In mid-June, construction for a new Walmart was 
under way at Northcross Mall.
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As a compromise with residents, the new Walmart will be smaller than what was originally 
planned. It is expected to be open this fall. 

When citizens learned that a Walmart Supercenter would be moving into their 
neighborhood in 2006, many responded with protests and two lawsuits. Several 
subsequent concessions by the company developed. 

Walmart comes to Northcross 
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Defining excellence in spine surgery.
One patient at a time.

At NeuroTexas Institute at St. David’s HealthCare, our patient-focused approach incorporates minimally-invasive 
spine surgical options, leading-edge technologies including image-guided spinal navigation, and seamless access 
to conservative treatment options. Collaboration between multi-disciplinary specialists and cutting-edge clinical 
research means you get exceptional care—right here in Austin.

Learn more about spine care at neurotexasinstitute.com
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Recently my wife and I 
welcomed in our newest 
member of our family. 
Our daughter, Claire 
Baker, was born this past 

month and came into the world kicking 
and screaming. The thought of our lives 
having forever changed is probably an 
understatement. This is evident each 
night when I am awakened by sounds 
that seem to be coming from something 
much larger in size than her tiny 8-pound 
frame. Of course, it is all worth it. The 
idea of change can easily generate an 
uneasy feeling, but if embraced, it can 
represent a wonderful opportunity.

It is in this spirit that Community 
Impact has changed the day you get the 
paper. Previously, you received it the 
second Friday of the month; you will 
now get it the fourth Friday. This is in 
an effort to distribute all three of our 

Austin papers—Northwest, Central 
and Southwest—on the same day. This 
represents nearly 230,000 households 
receiving our paper simultaneously. Each 
paper will still be completely unique 
to those three areas served, so you will 
continue to see news relevant to your area. 

This change has created an opportunity 
for us to pool our resources. By doing 
this we have the ability to bring larger, 
more in-depth stories to all of our Austin 
readers. The downtown story in this 
issue is a prime example. In the future 
we will continue to bring stories like this 
to you because we believe an informed 
community can change our city for  
the better.
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Texas political groups boycott Austin 
over Arizona boycott

more.impactnews.com/8503

“It is ridiculous for a city government paid by the 
members of that city to pronounce that they as 
a group boycott anything.  Until I am asked if I 
want my elected officials to boycott anything, 
you should keep your own displaced opinions to 
themselves.  I should hold my taxes in boycott of 
their decision.”

—“Austinite”

“Thank you Austin council for your courage; racism 
has many forms and is insidious; it is sometimes 
hard to believe that in the 21st century, people are 
still so backward, that these types of things like the 
Arizona law and all it’s supporters remain.”

—“Monty”

Groundbreaking for Austin’s first 
affordable housing TOD

more.impactnews.com/8301

“I just do not get it. Why is there even a group 
that gets preferential treatment to affordable 
housing, when you are now making the folks that 
work their tails off, try to provide for their families, 
and buy a home only to be able to not afford the 
astronomical climb in property taxes within the 
city so much so that they are forced to leave? “

—”Keenan”

Reader Feedback impactnews.com

Online-exclusive content
Visit the Central Austin home page 

for up-to-date community news, information and 
a full calendar of local events. Find us online at 
impactnews.com/central-austin.

Impact your inbox
Sign up to receive Community 
Impact Newspaper’s weekly updates.

impactnews.com/signup

In This Issue

“It’s a taco town; there’s no 
question about it. In the 
past few years there has 
been a lot of competition 
on the market.”

—Roberto Espinosa 
Tacodeli owner

7

“Austin is at a crossroads 
right now. We can’t sit and 
wait in the shadow of the 
semiconductor boon.”

 —Randall Crowder 
Texas Venture Labs co-founder

13

“I’ve come to appreciate the 
hard work people do and 
don’t get paid for. It’s seeing 
a handmade sign and 
appreciating the hard work 
that goes into everything.” 

 —JohnPaul Fierro 
So.A.P owner

8

“ We’ve got to educate our 
children for the jobs of the 
future, and we’re not doing 
a very good job of that.”  

 —Ted Ankrum 
Congressional District 10 candidate

15

Local jobs
Post your résumé and search for local  
jobs at impactnews.jobing.com.

April employment trends

Central Texas unemployment—7.0% 
Down from 7.1% in March

State unemployment—8.3% 
Up from 8.2% in March, due to the jump in the number 
of people looking for summer jobs

National unemployment—9.9%

From March to April, Central Texas saw the biggest job 
growth in hospitality, adding 1,500 jobs, while the health 
and education industries both rose by 700. These numbers 
contribute to the more than 2,800 jobs added since March.

Sources: Charla Lovelace/Jobing.com, Texas Workforce Commission

CertifiedPreowned.com           

We are focused on providing you the absolute best quality 
in manufacturer certi� ed preowned cars, trucks and SUVs. 

Our name says it all.

6 Locations To Serve You!               (512) 706-7065             CertifiedPreowned.com

(512) 706-7065
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Community Impacts  |  Central Austin Now Open
1 New green building supply store 

Element Supply recently opened at 1213 
W. Fifth St., offering custom material for 
floor coverings made using vegetable dye, 
recycled leather countertops and more 
than 1,500 colors of nontoxic paint. 
Owner Kelly Molak has 12 years of 
experience in commercial and residential 
building projects. Call 477-7733 or visit 
www.elementsupply.net.

2 Menchie’s Frozen Yogurt recently 
opened at the Central Market shopping 
center, 4001 N. Lamar Blvd., Ste. 550. The 
shop offers a variety of regular, no-sugar, 
low-carb and dairy-free flavors like 
mango tart and butter pecan. Toppings 
range from rainbow sprinkles and hot 
fudge to locally grown fruits. Customers 
pay by weight. Visit www.menchies.com.

3 Pioneer Green Energy opened its 
headquarters in May at 1802 Lavaca St., 
Ste. 200. The business was started by a 
group of wind and solar developers, 
including Andy Bowman, founder and 
president of Renewable Generation Inc., a 
former Austin wind company. Pioneer has 
started projects throughout the U.S. Call 
777-8580 or visit www.pioneergreen.com.

4 Foreign & Domestic opened in late 
May at 306 E. 53rd St. The eclectic menu 
features dishes like venison spare ribs, 
scallops a la plancha and fried okra, as 
well as beer and wine. The restaurant is 
owned by Jodi and Ned Elliott, who have a 
combined 35 years of experience in the 
restaurant industry. Ned said the 
European-inspired cuisine is a result of 
the couple’s culinary travels. Call 459-1010 
or visit www.foodanddrinkaustin.com.

5 Royito’s taco stand on Sixth and 
Wood streets held a grand opening in late 
May. The Airstream trailer is the latest 
business venture from GSD&M Idea City 
co-founder Roy Spence. Breakfast tacos 
are topped with Spence’s homemade hot 
sauce, made from a family recipe. The 
owner said Royito’s is a platform to 
promote his “Pass It Forward” initiative, a 
mentorship program and small-business 
investment fund hybrid dedicated to 
aspiring business owners. Royito’s is 
planned to open for lunch in the coming 
months and eventually deliver to the 
surrounding area.

6 Masarac Beauty Salon, 4008 N. 
Lamar Blvd., recently opened to offer 
haircuts, styles, highlights, facials and 
waxing. The studio replaces a furniture 
store and is owned by Raquel Martinez 
and Alejandra Frias, who branched off 
from a larger salon to open up their own 
business. The two friends have a 
combined 17 years of experince in the 
industry. Call 371-1060. 

7 Dragonfly Gallery opened in early 
May at 4007 Marathon Blvd. The gallery 
features rotating exhibits by Texas artists 
in all media and also offers classes and 
seminars in photography, painting, 
jewelry making and more. The Rosedale 
studio is owned by local resident and 
longtime artist Nina Mihm. Call 420-9000 
or visit www.dragonflygallerytx.com.

8 Local shoe store Stella Says Go 
opened in May at 500 N. Lamar Blvd., 
Ste. 170. Owners Amy Filbin and 
Natalie Rickards said there is a lack of 
independent women’s shoe stores in the 
area. The shop offers high-fashion name 
brand shoes like Miz Mooz and Jeffrey 
Campbell from $60 to $120. Call 524-5020 
or visit www.stellasaysgo.com.

9 Sushi a-Go-Go, 801 Barton Springs 
Road, is planned to hold a grand opening 
of its second location in June. The trailer 
serves fresh rolls like Texas Surf & Turf—
grilled steak, shrimp tempura, avocado, 
lettuce, candied jalapeño, eel sauce and 
cilantro. Soup, edamame and seaweed 
salad are also on the menu. Call 423-7170 
or visit www.sushi-a-go-go-austin.com.
In the same trailer spot, Osmo’s Kitchen 
also opened its doors recently. Run by 
longtime chefs Robin and Kenton O’Keefe, 
the stand offers made-from-scratch 
southern Louisiana and Italian-American 
menu items, such as chicken and andouille 
gumbo, and daily pasta plates. The 
O’Keefes seek to extend hours soon. Call 
514-1727. Elixer Coffee also joined the 
growing food trailer park, serving organic 
espresso, specialty drinks, homemade 
treats and tea out of a vintage truck. Call 
689-1448 or visit www.elixercoffee.com. 

10 Business owners in the new 4200 N. 
Lamar Blvd. shopping center opened their 
doors in May, welcoming a variety of 
services and food options. Floyd’s 99 
Barbershop was the first to open, offering 
haircuts and styles for men, women and 
children. The rock ‘n’ roll–themed shop is 
owned by Jay Palmer. Call 291-6056. 
Local Mexican restaurant Tacodeli began 
serving breakfast and lunch tacos at its 
third location, while Houndstooth Coffee 
made its debut, offering coffee, tea, 
pastries, beer and wine. The locally owned 
café, run by former Café Medici barista 
Sean Henry, features multiple roasters 
and a custom espresso machine. Call 
531-9417. Next door, the third My Fit 
Foods in Austin provides healthy, 
prepackaged meals and snacks. All items 
are cooked fresh daily, and customers can 
dine in or purchase meals to take home. 
Call 323-2738. Uchiko, a sister location of 
Uchi, is set to be open by late summer. 
Headed by chef Tyson Cole, the sushi bar 
will feature a different menu than the 
original but at similar prices. Visit 
www.uchikoaustin.com

11 The third Spicy Pickle restaurant in 
Austin recently opened at 300 S. Lamar 
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News or questions about Central Austin? 
E-mail ctanews@impactnews.com.

Blvd., Ste. O, in the Cole Apartment 
mixed-use development. The eatery offers 
paninis, subs, salads, soups and Pizzettis 
for either dine-in or to go. Call 519-9607 
or visit www.spicypickle.com.

12 HarGrave Arcade, 1185 1/2 Hargrave 
St., held a grand opening in late May. The 
“philantro-punk” project will be open 
once a month to hold fundraiser benefits 
for various humanitarian causes. The 
arcade features more than 14 game 
stations, classic and recent video and 
arcade games, foosball, a bike-in cinema, 
live music, food and drinks. All proceeds 
go toward the month’s selected cause. 
Visit www.hargravearcade.org.

13 Pho Taison opened at 2438 W. 
Anderson Lane. This is the locally owned 
Vietnamese restaurant’s fourth location in 
Austin. The menu offers pho noodle soup, 
vermicelli, rice and vegetarian dishes, 
pan-fried noodles and salads. Visit 
www.phothaison.com.

14 A new therapy center recently opened 
at 6010 Balcones Drive, Ste. 260. Run by 
resident Christopher Horan the center 
offers a form of hands-on-therapy called 
“rolfing” that helps with balance and 
alignment. The holistic approach is 
similar to chiropractory, Horan said, but 
it works with soft tissue. Call 934-3757 or 
visit www.austinrolfer.com.

15 The Jalopy Rotisserie and Press 
rolled its wheels to the corner of 18th and 
Guadalupe streets recently. Slow-roasted 
rotisserie chicken is wedged between two 
slices of bread and covered in anything 
from red onion marmalade to housemade 
barbecue sauce, pickled onions and herb 
slaw. Veggie options are also available. 
Owner Nick Patrizi converted an 
18-wheeler into a kitchen and a canvas, 
commissioning a group of local artists to 
paint the trailer. Patrizi plans to showcase 
live music and include a happy hour soon. 
Call 814-8557 or visit  
www.jalopyaustin.com.

16 Longhorn Food Court opened May 1 
on the corner of MLK Jr. Blvd. and Rio 
Grande Street. Five local food trailers are 
parked at the site, with a mobile Salt Lick 
expected to roll in by mid-June. Owned by 
Jason Umlas, Lucky J’s serves chicken and 
waffles, and waffle tacos, drizzled in syrup 
and other choice toppings. Call 296-9914 
or visit www.luckyjs.com. Sugarstar 
dessert trailer offers customers ice cream 
sundaes, brownies and cupcakes. Call 
432-1313 or visit www.sugarstarcupcakes.
com. Hero’s Frozen Yogurt stand scoops 
40 different flavors in superhero-themed 
size cups, like villain (small), hero 
(medium) or big daddy (extra large). Call 
961-3372. The Dog Almighty cart, an 
extension of its South Lamar Boulevard 
storefront, sells veggie, chili and kraut 
dogs. Visit www.hotdogalmighty.com. 
Elotes Locos trailer doles out tacos, Locally owned Sugarstar cupcakes is part of Longhorn Food 

Court trailer park eatery on MLK Jr. Blvd. and Rio Grande Street.

16

Jodi and Ned Elliott own Foreign & Domestic, a European-
inspired restaurant on 53rd Street. 

4
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Houndstooth Coffee is one of the new  businesses  at 4200 
N. Lamar Blvd. 

10

Royito’s Airstream trailer serves up breakfast tacos and 
homemade salsa crafted by GSD&M co-founder Roy Spence. 

5

Nina Mihm showcases work by Texas artists at Dragonfly 
Gallery. 

7

burritos and Mexican frozen popsicles.
Call 970-8256.

Baby Greens salad and wrap restaurant 
is back in business after closing three 
locations last year. The eatery is renting 
commercial kitchen space and taking 
orders from a downtown location. Owner 
Sharon Mays said she and her partners 
are currently searching for a storefront. 
Hungry patrons start with a salad or wrap 
base and top their meals with dressings, 
chicken, tofu or steak. Call 554-6353 or 
visit www.ilovesalads.com.

Vickie Menchhofer launched FitDog 
Austin in late April to encourage people 
to work out while spending time with 
their dogs. The exercise boot camp meets 
Monday, Wednesday and Saturday at 
Zilker Park’s kite field. To sign up, call 
751-9359 or visit www.fitdogaustin.com.

Austin Cycle School, a bicycle tour 
company run by local resident Travis 
Vilmont, began its services in May. The 
tour begins at Pease Park and then stops at 
the Congress Avenue bridge, Whole Foods, 
Lady Bird Lake, Zilker Park and more. 
Vilmont said he offers pannier bikes, a 
type of bicycle equipped with large baskets 
for storage. The three-hour tour is $35, 
with discounts for children. Visit 
www.austincycleschool.com.

Little Vittles Organic is open for delivery. 
The business offers baby food made 
from simple purees, puree mixes and 
first meals. Co-owner Lesley Paterson, a 
diabetes researcher and biologist, said she 
and her sister were inspired to start the 
business after noticing a lack of healthy 
options on store shelves. Call 481-2229 or 
visit www.littlevittlesorganic.com.

Say It With Cookie Cake started 
delivering custom-made baked goods 
recently. From “Epic Fail” to “I Quit,” 
workers will scribble nearly any message, 
no matter how irreverent or absurd, on 
8-by-12-inch chocolate-chip cookie cakes. 
Local residents Adam Avramescu and 
Kristin Kahlich are behind the snarky 
confection. Vegan cakes, different sizes 
and more icing flavors are coming soon. 
Visit www.sayitwithcookiecake.com.

Relocating
17 Storyville moved from 2001 A 
Guadalupe St. to 1115 S. Congress Ave. in 
May and plans to hold a grand opening by 
July. The custom T-shirt shop sells pre-
made shirts by local designers as well as 
offers screen printing services for men’s, 
women’s and children’s apparel. Call 
478-0000 or visit www.wearyourstory.com. 

18 D&B Auto relocated to 511 W. Live 
Oak after more than three decades at 705 
S. Lamar Blvd. The locally owned auto 
station offers general repairs, custom 
work and testing. Call 442-8141.

Austin’s Yellow Bike Project moved its 
headquarters to 1216 Webberville Road. 
The all-volunteer initiative operates 
community bike shops, teaches bike 
mechanics and maintenance and acts as 
a local bike advocacy group, all services 
are free of charge. Call 457-9880 or visit 
www.austinyellowbike.org.

Coming Soon
19 X-Train Facility, 917 W. Anderson 
Lane, planned to open in June. High 
school and college athletes as well as 
people of all types of fitness levels receive 
one-on-one training by an expert staff. 
The facility, run by local resident Barron 
Jackson, also hosts boot camps. Call 
789-4268 or visit www.vo2fitness.net.

Austin will serve as the host city for the 
Formula 1 United States Grand Prix 
from 2012 through 2021, F1 organizers 
announced in late May. The last U.S. 
Grand Prix was held in Indianapolis in 
2007. A facility will be specially built for 
the event, but a location has not yet been 
announced. Visit www.formula1.com.

In the News
20 The world’ first cooperatively owned 
brewery, Black Star Co-Op, 7020 Easy 
Wind Drive, Ste. 100, broke ground in 
May. Located in the Midtown Commons 
mixed-use development, Blackstar will 
feature a menu of local and seasonal Texas 
brews, a 10-barrel brewery producing six 
taps of house beers and 20 selections of 
guest draught beers. Call 452-2337 or visit 
www.blackstar.coop.

21 2020 Congress Condos, 2020 S. 
Congress Avenue, recently finished 
renovations to its front exterior. Developer 
David Kline of Kline Properties said the 
construction was meant to increase its 
identity along South Congress Avenue. 
Additions include acrylic paneling, 
bamboo, agave and cactus plants, front 
lights and steel planters. Call 383-8800 or 
visit www.2020congresscondos.com. 

The Capital Metro board of directors 
voted June 17 to offer Florida transit 
executive Linda Watson the position 
of president and CEO. Watson is CEO 
of LYNX, the Central Florida Regional 
Transportation Authority in Orlando. 
Visit more.impactnews.com/8837.

Closings
22 Drungo Ice House, 2828 Rio Grande 
St., recently closed and is replaced by Jax 
Neighborhood Cafe. Call 382-1570 or 
visit www.jaxjoint.com.

23 Hyde Park United Methodist 
Church, 4001 Speedway St., will close its 
doors after 100 years of service and is 
replaced by Trinity United Methodist 
Church, formerly at 600 E. 50th St.  
Call 459-5835.
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Sponsored by

Community Events

4  H-E-B Austin Symphony July 4th Concert 
and Fireworks
The annual Independence Day celebration 
features patriotic musical performances by the 
Austin Symphony and a fireworks show over Lady 
Bird Lake. • 8:30–10:30 p.m. • Free • Auditorium 
Shores, 920 W. Riverside Drive  
www.austinsymphony.org

6–7  Ben Crenshaw Junior Golf Tournament
The tournament is open to boys and girls under 
19 years of age who have not entered college.
7:15 a.m.–3 p.m. • $10 plus green fee • Lions 
Municipal Golf Course, 2910 Enfield Road 
477-6963 • www.eteamz.com/AustinPublicLinks

8–18  2010 Summer Acts! Austin Theatre 
Festival 
Presented by The City Theatre Company, 11 days 
and 36 shows ranging from new works, original 
musicals, dramas and original comedy projects. • 7 
p.m. weekdays, noon weekends  
Ticket prices vary • The City Theatre, 3823 Airport 
Blvd. • 524-2870 • www.citytheatreaustin.org 

9–11  Austin Lyric Opera: The Man Who 
Mistook His Wife for a Hat
14th Annual Austin Chamber of Music opera piece 
7 p.m. July 9–10, 3 p.m. July 11 • $25 • St. Martin’s 
Lutheran Church, 606 W. 15th St.  
www.AustinLyricOpera.org

10  Texas Roller Derby
The Cherry Bombs take on the Hellcats as part of 
the Lonestar Rollergirls 2010 season.  
6 p.m. (doors open), 7 p.m. (start time) • $15 
Palmer Events Center, 900 Barton Springs Road
www.txrd.com

16–Aug. 29  Consensus of Taste
Annual Young Latino Artists Exhibition features 
visual artwork of artists from the past 14 exhibits 

Calendar events must be submitted by the second Friday of 
the month. Submit events to calendar@impactnews.com  
and find our Central Texas calendar online at  
www.impactnews.com/calendar.

June
26  African-American Book Festival 
Features Pulitzer Prize winner Leonard Pitts, 
who will focus on the theme “Black Male Writers 
Inspiring Change,” and other writers, includes 
arts and crafts, face painting and more children’s 
activities. Presented by the Austin Public Library 
10 a.m.–4 p.m. • Free • Carver Museum and 
Cultural Center,1165 Angelina St. 
www.ci.austin.tx.us/library

Open Mic and Cabaret Night
Audience theater games, short performances, 
members can offer a poem, song, skit, magic, 
puppetry, juggling, comedy, storytelling, 
presented by VSA Arts of Texas • 7:30–9:20 p.m. 
$5 suggested donation • Access Gallery, 3701 
Guadalupe St., Ste. 103 • www.vsastx.org

July
1–2  Big Range Austin: Program C: Music and 
Movement Improvisation 
Performers develop a score together through 
improv, part of a contemporary dance festival that 
explores diverse concepts within the movement 
arts. 9:15 p.m. • $15 general admission/$10 
student/senior/under 12 • Salvage Vanguard 
Theater, 2803 Manor Road • 474-SVT-6
www.spankdance.com

2–Aug. 28  Second Annual ‘What Texas 
Means to Me’ Juried Awards Show 
Hundreds of national entries based on artists’ 
inspirations and impressions of any aspect of Texas’ 
past, present or future. Austin artist Phillip Wade 
will jury the event. • 11 a.m.–6 p.m. • Free • Austin 
Art Space Gallery & Studios, 7739 Northcross Drive, 
Ste. Q • www.austinartspace.com

3  Independence Festival 
Historical demonstrations, live music, hayrides, 
jam and jelly making, soap making games and 
more. • 10 a.m.–5 p.m. • general admission: $8 for 
adults/$6 for children. Children two and under are 
free • Pioneer Farms,10621 Pioneer Farms Drive 
837-1215 • www.pioneerfarms.org

4  Willie Nelson’s Fourth of July Picnic 
Live performances by Asleep at the Wheel, Billy 
Joe Shaver, Jack Ingram, Willie Nelson and more. 
Presented by Direct Events • Noon • $55 general 
admission • The Backyard at Bee Caves, 13472 Bee 
Cave Parkway • 263-4146 • www.thebackyard.net

June 26
By Kelsey Wilkinson
Now in its eighth year, the Keep 
Austin Weird Fest and 5K cel-
ebrates all things Austin and ben-
efits the Austin Parks Foundation.

The H-E-B-sponsored event kicks 
off at 2 p.m. with a performance 
by the Paul Green School of Rock 
children’s band, followed by live 
music from many other well-
known Austin musicians. Past 
performers have included Austin 
greats like Bob Schneider, Alejan-
dro Escovedo, South Austin Jug  
Band and more.

In addition to live music, attendees can also feast on the offerings of the city’s favorite food vendors, 
like Amy’s Ice Creams, and visit booths sponsored by local businesses, H-E-B and Austin Fit Magazine. 
Also making appearances at the festival: White Denim, Bright Light Social Hour and more.

At 7 p.m. attendees can participate in what has fondly been described as “the slowest 5K you’ll ever 
run.” The run starts at the north side of the South First Street Bridge, makes a quick loop through the 
Second Street District, heads to the Town Lake Animal Center and circles back.  The course includes a 
costume contest and several stops along the way.

South First Street Bridge and Auditorium Shores • 2–10 p.m. • $25 (adult 5K registration and festival 
admission), $10 (children 5K registration and festival admission), $10 (festival admission only)  
www.keepaustinweird5k.com

Co
ur

te
sy

 K
ee

p 
A

us
tin

 W
ei

rd

Runners get started at last year’s 5K.

Keep Austin Weird Fest and 5K

7–9 p.m. • $10 for public/free for members 
Mexic-Arte Museum, 419 Congress Ave.  
www.mexic-artemuseum.org

17–18  Citywide Garage Sale
The ongoing garage sale is the city’s largest 
antique, collectible and vintage marketplace. 
Buyers and sellers are welcome to attend. 
Saturday 10 a.m.–5 p.m., Sunday 11 a.m.–5 p.m. 
$5 (adults), free (children under 12 years) • Palmer 
Events Center, 900 Barton Springs Road
441-2828 • www.citywidegaragesale.com

17–23  Advanced Young Artists at Arthouse
A group exhibition of newly created student work 
alongside work of their mentors, a culmination 

of the pilot program for underserved area high 
schoolers. • 6–8 p.m. • Free • Okay Mountain, 1312 
E. Cesar Chavez St., Ste. B • www.arthousetexas.org

Monthly
1  First Thursday
Shop special sales and discounts along South 
Congress Avenue  as stores stay open past normal 
hours, enjoy local arts and crafts vendors and 
street performers. • South Congress Avenue 
www.firstthursday.info

3  First Saturday 
Walk from Barton Springs Road down South First 
Street and visit locally owned shops and purchase 
items at discounted rates, enjoy live music, food 
Noon • South First Street • www.ibuyaustin.com

4616 Triangle Ave, Ste. 403 • Austin TX  78751 • (512) 796-0301  
www.electricavenuescooters.com

Get off yer gas!

Visit us at the 
Triangle
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45th Street

Fun, affordable electric scooters (+ electric vehicle rebates and incentives).  
Sporty and retro scooter styles available. Zero emissions. Easy to park.
Maintenance-free, just recharge and go! Incredible performance. 

44661166 TTrriiaanngggllee AAvvee,, SSttee. 440033 •• AAuussttiinn TTXX  7788775511 •• ((551122)) 779966-00330011
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45th Street

Fun, affordable electric scooters (+ electric vehicle rebates and incentives). 
Sporty and retro scooter styles available. Zero emissions. Easy to park.
Maintenance-free, just recharge and go! Incredible performance. 
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Business Profile  |  Tacodeli

Roberto Espinosa, owner of Tacodeli, said the restaurant’s newest location in the new North Lamar Boulevard shopping center is 
perfect because of its proximity to campus, state agencies and retail centers. 

By Mary Tuma
Ten years ago a close friend told 

Roberto Espinosa he was crazy for want-
ing to start a taco restaurant. “You better 
make them good,” his buddy said. With 
his third location up and running at 4200 
North Lamar Blvd. this May, many would 
say he has risen to the challenge. 

Tacodeli Mexican restaurant debuted 
in 1999 with Espinosa not only manag-
ing the South Austin storefront, but also 
working behind the counter, in the kitchen 
and even washing dishes in the back of the 
house. Since its inception, the eatery now 
employs 75 staff members in its three loca-
tions, including Burnet Road. Co-owner 
Eric Wilkerson joined Tacodeli shortly 
after its start, bringing with him experi-
ence that complemented Espinosa’s. Inter-
estingly enough, though the two gradu-
ated the same year from The University 
of Texas and had several mutual friends, 
they had never met prior to building the 
business. 

Espinosa spent his childhood in Mexico 
City, soaking up the culture, the lifestyle 
and, most importantly, the food. His 
most significant memories entail visits to 
taco restaurants, at which point his love 
for Mexican cuisine developed. Espinosa 
said signature menu item, the Frontera 
Fundido (sirloin or grilled chicken, sau-
téed onions and poblano peppers glazed 
with melted Monterey jack cheese) was 
inspired by a dish he frequently ordered 
during his youth. Much of the menu, 
including breakfast tacos, tortas, tortilla 
wraps, salads and specialty tacos which 
range from bison to veggie and fish, is 
also a reflection of his mother’s recipes. 

His passion for food grew and served  
as the driving force behind Tacodeli.  
Espinosa strives to use as many local ingre-
dients as possible and coordinates with 
Farm to Table, a local produce supplier.  
He said with more than 120 pounds of  
jalapeños used a day it makes a difference. 

“The barometer of what customers are 
demanding has changed,” he said. 

The increase of “foodies” or 

self-proclaimed culinary experts, has 
caused the American palate to evolve, 
argues Espinosa. He points to the col-
lective discovery and embrace of mole, a 
traditional Mexican sauce, as an example.

Tacodeli stays creative with dishes 
by offering inventive daily specials that 
oftentimes make it to the full menu. 

“We are flexible and are able to adapt 
to changes. We always listen to custom-
ers and are never too proud to admit our 
mistakes,” Espinosa said. 

A decade ago, rivalry was scant. 
Tacodeli was one of the big players on the 
scene, but as trailer dining and taco eater-
ies seem to open every week, the business 
is forced to keep up with the pace. 

“It’s a taco town; there’s no question 
about it,” Espinosa said. “In the past few 
years there has been a lot of competition 
on the market. It keeps us on our toes 
and, at the same time, vindicates that we 
are on the right track.” 
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Tacodeli 
4200 N. Lamar Blvd. 
419-1900
www.tacodeli.com
Mon.–Fri., 7 a.m.–3 p.m. 
Sat.–Sun., 8 a.m.–3 p.m.
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Tacodeli also sells its products at these 
local retail shops: 
  Book People

Café Caffeine 
Caffé Medici 
Emerald City Press
Flipnotics 
Jo’s - S. Congress Ave.
Little City 
Royal Blue Market 
Ruta Maya
Thom’s Market
Trianon

austincc.edu

The early “bird” gets the “worm”

Classes fill fast.
  Apply now!
     Register early.

Austin Community College
Community Impact News
4.9167x2.94 CMYK

Run date: 06/04/10

Classes fill fast.
  Apply now!
     Register early.
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By yvonne lim Wilson
The story of So.A.P., or South 

Austin People, starts with the 
quest for alternative fuels. 

JohnPaul Fierro, a 2003 gradu-
ate of The University of Texas, 
spent his time as a chemistry 
major studying alternative energy 
sources when he discovered the 
many properties of vegetable oil. 
After a year of testing different 
combinations, Fierro hit on what 
he considered to be the perfect 
blend—not for fuel but for soap.

JohnPaul Fierro was a chemistry student when he developed the formula for his vegetable oil–based soap. 
Fierro said the soap is gentler on skin and better for the environment than most commercial products.
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“It’s a durable blend, but it’s real 
gentle,” he said. “You can wash 
your hands over and over again 
without getting dry.”

Six years later, So.A.P. includes 
a line of soaps, lotions, sprays, 
massage oils and even pet sham-
poo. The products have gained 
a cult following in Austin and, 
thanks to online availability, with 
customers throughout the coun-
try and as far away as Sweden.

Alicia Garza-Enloe has been 
using So.A.P. products since she 

Business Profile  |  So.A.P. (South Austin People)

bought her first bar four years 
ago at the downtown farmers 
market. Enloe, who has sensi-
tive skin, said Fierro was very 
helpful in discussing his prod-
ucts’ ingredients. She said her 
favorite product is the meadow-
foam face cream. 

“It goes on nicely; I don’t 
break out. It’s a good alternative 
to the higher end stuff you get at 
department stores,” she said.

Fierro said the driving force for 
his work is providing high-qual-
ity products for regular people. 

“People deserve the best. I 
don’t want people to think it’s 
too fancy to use every day,” he 
said, adding that he was hesitant 
about using the word “organic” 
in his marketing materials even 
though all So.A.P. products are  
100 percent organic.

Fierro uses a cold process to 
create his soaps, as opposed to 
the hot process commonly used 
in commercial soap making. The 
commercial process boils all the 
glycerin out, he said, and leaves 
behind cheaper substances that 
dry skin.

In contrast, natural soaps 
that use a cold process help skin 

better retain moisture, Fierro 
said, and these soaps also last 
longer because less is needed. 

“The biggest obstacle is edu-
cating people on how spending 
an extra 50 cents on a bar of 
soap will give you better skin  
20 years from now,” he said.

So.A.P. soaps and lotions are 
petroleum free, which Fierro 
said has an added perk of help-
ing the environment.

As for the challenges of own-
ing a small business, Fierro said 
he has learned a lot of random 
skills not directly related to 
soap making.

“I’ve come to appreciate the 
hard work people do and don’t 
get paid for,” he said. “It’s seeing 
a handmade sign and appreciat-
ing the hard work that goes into 
everything.”

The next step for Fierro is 
taking his products to a national 
level, something he is in the 
process of developing.

“We have a lot of families 
who tell me they wouldn’t use 
anything other than our soap—
a whole lot of moms with kids 
with itchy skin,” he said.

So.A.P. (South Austin People)
503 Radam Lane (factory site)
373-7627
www.southaustinpeople.com

What’s in a name?
As a former student of Bowie and 
Travis high schools, So.A.P. owner 
and founder JohnPaul Fierro has 
strong roots in South Austin. When 
developing the name for his product, 
he wanted to show some love for 
South Austin and jumped on the trend 
referring to South with “So” as in SoCo 
(South Congress).

Fierro came up with the So.A.P. slogan, 
“washes away hippy grime as easily as 
corporate slime,” because those are 
the two extremes that need a good 
washing, he said.

“Everyone fits somewhere in between,” 
Fierro said.

Products available online and at:
Austin Gift Company 
4211 S. Lamar Blvd., Ste. A19 
www.austingiftcompany.com

Austin Farmers Market downtown  
4600 Guadalupe St. 
www.austinfarmersmarket.org

Hyde Park Market 
4429 Duval St. 

Wheatsville Co-op 
3101 Guadalupe St.  
www.wheatsville.coop

NORTHWEST AUSTIN
258.3764
12416 HYMEADOW DR.

O U R  L E G A C Y  I S  Q U A L I T Y  C A R E

FOR ADDITIONAL LOCATIONS AND SERVICES, VISIT: AUSTINORALSURGERY.COM

AUSTIN ORAL SURGERY, 

PROVIDING A FULL RANGE OF 

SERVICES INCLUDING 

WISDOM TEETH REMOVAL 

AND DENTAL IMPLANTS.

NORTH CENTRAL AUSTIN
346.7949
7800 N. MOPAC

SOUTH AUSTIN
447.6684
2501 W. WILLIAM CANNON

CENTRAL AUSTIN
454.6725
711 W. 38TH ST.

CELEBRATING

IN CENTRAL TEXAS

39 Years of Service

Welcoming
DR. MICHAEL DING 

TO NORTHWEST AUSTIN
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Maru Japanese Restaurant features a wide selection of fresh traditional sushi, nigiri and sashimi, but also offers such one-of-a-kind 
creations as the J-Bomb (left, $8.95), a deep-fried jalapeño filled with cream cheese, spicy tuna and crab.

By eric Pulsifer
It would be easy to pass by Maru. The 

simple exterior of this humble Japanese 
restaurant in Rosedale does not beg for 
attention, but inside you can find some of 
the freshest, most reasonably priced sushi 
in Austin.

Maru’s dining area is small and invit-
ing, and though it is in a small strip mall, 
Maru feels like it could have once been 
a house. The design and décor—there is 
an obvious Asian influence, but it feels 
neither cheap and tacky nor pretentious 
with urban sushi chic—mixed with the 
dim lighting and the sound of old timey 
slow jazz give the feeling of going over to 
a friend’s house for a dinner party, assum-
ing you have a friend who happens to be 
an experienced sushi chef.

Adding to the atmosphere is the fact 
that Maru is BYOB. A selection of sake, 
wine and Japanese beers are available, but 
for $3 a person you can bring whatever 
beverage or spirit suits you best.

Maru is Japanese for “circle” and since 
opening more than three years ago, Maru 
has gone from traditional Japanese cui-
sine to a brief foray into Korean and has 
now returned full circle to its Japanese 
roots. Along the way, the menu picked up 
some unique offerings such as the J-Bomb 
($8.95), a fusion of sushi and Tex-Mex 
with four colossal pieces—each the size of 
half a tennis ball—of deep-fried jalapeño 
loaded with cream cheese and a blend of 
spicy tuna and crab. This sushi joint’s take 
on the jalapeño popper is not too spicy, 
but if you prefer something a little tamer, 
Maru also serves up a fried mushroom 
packed with the same goodies.

Maru’s signature rolls are the kind of 
massive creations that make sushi purists 
shake their heads and food lovers foam at 
the mouth.

The Samurai Roll ($11.95) is the largest 
of the specialty rolls and is made with 
sweet potato, smoked salmon, avocado 
and crab and topped with a modest sprin-
kling of masago atop a drizzling of spicy 

mayo and sweet brown sauce. 
As a fan of melt-in-your-mouth fish, the 

Hawaiian Roll ($10.95) was my favorite of 
Maru’s specialty rolls. With a beautiful, 
thick layer of rose-colored buttery tuna 
and avocado on the outside and spicy 
tuna and cucumber on the inside, the 
taste of the fish shines through most on 
the Hawaiian Roll.

If you prefer your sushi in its pur-
est form, Maru also has a selection of 
nigiri and sashimi. Like the tuna, the 
unagi ($4.95)—or fresh water eel—nigiri 
was among the cleanest I have ever had, 
with no fishy aftertaste. Though my date 
insisted on smearing gobs of wasabi on 
the sushi before each bite, the rolls were 
fresh enough to require no doctoring.

Vegetarian options are pretty slim, but 
for those not so fond of fish, Maru has 
a selection of noodles, bowls and bento 
trays, such as yakisoba ($9.95), soft and 
slender fried wheat noodles with stir-fried 
chicken, onions and cabbage.
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Maru Japanese Restaurant
4636 Burnet Road
458-6200
www.austinmaru.com
Mon.–Fri., 11 a.m.–2:30 p.m. and 5–10 p.m. 
Sat., noon–2:30 p.m. and 5–10 p.m. 
Closed Sunday

W. 49th St.
W. 47th St.

Woodrow 
Ave.
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Neighborhood Dining  |  Maru japanese Restaurant
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FREE CHECKING
250+ FREE ATMs

FRESH START CHECKING
FREE BUSINESS CHECKING

WWW.ATFCU.ORG 512.302.5555

WWW.ATFCU.ORG

302.5555

*ANNUAl PERCENTAGE RATE. All RATES ARE ExPRESSEd “AS low AS”. ACTUAl RATE MAy vARy dEPENdING oN CREdIT qUAlIFICATIoNS. **AUSTIN TElCo wIll 
PAy All STANdARd CloSING CoSTS oN HoME EqUITy loANS BElow $100K. AddITIoNAl NoN-STANdARd FEES wIll BE THE RESPoNSIBIlITy oF THE MEMBER. 

***RATE APPlIES To 1ST lIEN CoMMERCIAl REAl ESTATE loANS wITH A loAN To vAlUE oF 80% oR lESS; CoNSTRUCTIoN/
dEvEloPMENT loAN RATES/TERMS MAy BE dIFFERENT. No PRE-PAyMENT PENAlTy. ****ANNUAl PERCENTAGE yIEld. PENAlTIES FoR 
EARly wITHdRAwAl MAy APPly. All APR’S, APy’S ANd TERMS ARE SUBjECT To CHANGE wITHoUT NoTICE. PlEASE CAll FoR dETAIlS. 
THIS CREdIT UNIoN IS FEdERAlly INSUREd To AT lEAST $250,000 PER MEMBER By THE NATIoNAl CREdIT UNIoN AdMINISTRATIoN.

CERTIFICATE OF DEPOSIT1

1.16%****6 MoNTHS

1.46%****12 MoNTHS

1.91%****

1Regular - Min. deposit of $1,000 Required
CERTIFICATE OF DEPOSIT2

1.26%****6 MoNTHS

1.56%****12 MoNTHS

2.07%****

2jumbo - Min. deposit of $95,000 Required

AUTO LOANS

3.45%*UP To 60 Mo

3.75%*66 MoNTHS

3.95%*72 MoNTHS

New, Used or Refinance

MONEY MARKET ACCOUNT

1.00%****

1.11%****

1.26%****

Min. Daily Balance of $2,000 Required

HOME EQUITY LOANS

4.89%*10 yEARS FIxEd

5.19%*15 yEARS FIxEd

5.69%*20 yEARS FIxEd

Plus No Closing Costs**
COMM. REAL ESTATE LOANS

5.49%***5 yEARS FIxEd

5.69%***7 yEARS FIxEd

5.99%***10 yEARS FIxEd

20 year Amortization/ No Pre-Pmt. Penalty

$25,000
To $74,999

$75,000
To $124,999

$125,000
ANd ABovE 24 MoNTHS24 MoNTHS

YOUCAN
JOIN

MEMBERSHIP IS OPEN TO ANYONE 
IN THE 5 COUNTY AUSTIN METRO AREA

17AUSTIN METRO
LOCATIONS

NEw 
BRANCHES

NOW
OPEN

ROUND ROCK PFLUGERVILLE
UNIvERSITy oAKS
NEAR IKEA/jCPENNEy

SToNE HIll
NEAR HoME dEPoT

www.IPSSAaustin.com
Visit our website for a calendar of events and contact information.

WHO’S IN YOUR BACKYARD?
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101 W. Louis Henna Blvd., Suite 100 • Austin, TX 78728

CREATE A FUTURE
Find inspiration at The Art Institute of Austin

HUGE SAVINGS
                Buy Local. Go Green. Best Prices in Austin. 

Visit www.applianceassociates.com for additional savings 
814 Romeria Dr.  • appliance.associates@yahoo.com

• New
• Scratch & Dent, 

save $$$
• Close Outs, Clearance
• Open Box Items
• Factory Blemish

FAMILY 
OWNED AND 
OPERATED 
SINCE 1974

454-5896 
Mon.–Fri. 9 am–6pm • Sat. 10am–5pm
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Regional Higher Education Focus 2010

By Andrea leptinsky
As the economy slowly continues to 

improve since its bottom fell out in 2008, 
college graduates are being forced to learn 
new ways to find—and apply for—available 
positions in a limited market.

“Seventy to 75 percent of jobs are in the 
‘hidden job market,’ which are jobs that are 
obtained through word of mouth, referrals 
and other similar things,” said Roger Young, 
director of career services at Southwestern 
University in Georgetown. “We have to 
teach students how to get into the job mar-
ket now more than ever.”

Students entering the workforce in 2010 
have a slight advantage over 2009’s gradu-
ates. According to the Job Outlook 2010 
Fall Preview report released in April by 
the National Association of Colleges and 
Employers, companies project a 5.3 percent 
increase in college hiring this year. The 
same NACE study conducted in fall 2008 

Experts advise students to seek out recruiters and job opportunities through networking

Recent grad job seekers forced to stay proactive, competitive to gain foothold in workforce

Largest ACC campus to open in August Increased state college funding unlikely in 2011

Fastest growing occupations

projected a 22 percent decrease in college 
hiring due to the slumping economy.

Stressed budgets at companies across the 
country have placed a strain on recruitment 
efforts. Fewer businesses can afford send-
ing recruiters to colleges and career fairs. 
Instead, they are shifting toward inexpen-
sive approaches. NACE reported that, in 
2010, out of 219 employers surveyed for the 
report:
•	 28 percent plan to attend fewer career fairs,
•	 24 percent plan to incorporate more 

social networking into recruiting efforts,
•	 20 percent plan to focus more attention 

on local hires and
•	 19 percent plan to make more contact 

with student organizations and faculty.
Young said this trend is reflected in the de-

crease of job opening advertisements placed 
on traditional job search websites, such as 
Yahoo’s Hot Jobs and CareerBuilder.com.

“You can still go to the big job boards or 

The Bureau of Labor Statistics recently updated 
its 2008 projections on the country’s fastest 
growing occupations through 2018. The 
majority of positions expected to see significant 
growth fall within the healthcare field.

Home health aides and personal 
and home care aides

48% growth
Growth is expected to stem from a rise in 
the number of elderly people. This growth, 
together with the need to replace workers 
who leave the occupation permanently, should 
result in many job prospects.

Medical scientists

40% growth 
New discoveries in biological and medical 
science are expected to create strong 
employment growth for these workers.

Physician assistants

39% growth
Employment growth will likely be driven by an 
aging population and by healthcare providers’ 
increasing use of physician assistants to 
contain costs.

Athletic trainers

37% growth
Athletic training will increasingly be used 
to prevent illness and injury. Job prospects 
for athletic trainers should also be good in 
high schools. Keen competition is expected 
for positions with professional and college 
sports teams.

Veterinary technologists  
and technicians

36% growth
Increases in the pet population and in advanced 
veterinary care are expected to create 
employment growth for these workers.

Source: Bureau of Labor Statistics Occupational Outlook 
Quarterly, Spring 2010

Hiring projections
The National Association of Colleges and Employers’ hiring projections have vastly changed between 
2005 and 2010. After the economy turned sour in 2008, job opportunities decreased drastically in 2009. 
According to local educators, students new to the workforce will need to be more aggressive in seeking 
out available jobs even though employers are expected to increasingly hire more recent graduates.

the newspaper, but you’re not going to see 
nearly as many jobs,” he said. “Only about 
25 percent of jobs are available that way.”

The trend is forcing soon-to-be graduates 
not only to re-evaluate how they apply for 
a job, but also how they prepare them-
selves to win the right position. With fewer 
recruiters on the prowl, graduates need to 
be more aggressive in pursuing leads and 
landing work.

“It’s a new game, to a certain degree,” 
Young said.

Tip No. 1: Network, network, network

“There’s a big misconception in young 
people about networking,” Young said. 
“They think it is just about using people. 
But it is really the best way to get a job.”

Michael Powell, director of the Engineer-
ing Career Assistance Center at The Univer-
sity of Texas at Austin, said students should 
be proactive and seek out contacts and 
professionals with whom to develop bonds 
that could be beneficial in a job search.

“It is the idea of establishing more of a 
lifeline, or ‘adoption,’ as I call it,” Powell 
said. “It’s more of honing in on the people 
that can be helpful to you, whether it’s 
friends in the industry, faculty members or 
staff at career services.” 

Students should visit with these contacts 
often, keep them informed of their situa-
tion and always check in to let them know 
if they are still job searching, Powell said. 

“They adopt you in a way, and they 
become much more invested in your own 
success,” he said. “Instead of just being a 
casual contact and keeping their eyes open, 
they become someone who is actively 
searching on your behalf because they want 
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By Rob Heidrick
Austin Community College 

will open its new Round Rock 
campus Aug. 23 with an ini-
tial enrollment of about 5,000 
students. Once complete, the 
campus will accommodate about 
11,500 students, making it ACC’s 
largest location. 

Residents living in the Round 
Rock ISD taxing area voted to 
become part of the ACC District 
in 2008.

Property owners within any 
part of the district pay a property 
tax of $0.0946 per $100 valuation 
to ACC in exchange for enhanced 
programs and services. The col-
lege has a standard $5,000 home-
stead exemption plus a $105,000 

exemption for seniors and home-
owners with disabilities. 

For a property valued at 
$200,000, the 2010 ACC District 
tax bill would be $184.47, or 
$15.37 per month. Seniors and 
disabled homeowners with prop-
erty of the same value would pay 
$85.14 in district taxes.

Most of the communities that 
have opted for ACC annexation 
are school districts, but annexa-
tion can also be defined by city 
boundaries, as was the case in 
2005 with the annexation of the 
City of Austin, which includes 

By Patrick Brendel
In the 2009 Texas legislative ses-

sion, lawmakers used $12 billion 
in federal stimulus funds to pass 
a $182 billion budget. Going into 
the 2011 session, legislators face 
an estimated $18 billion budget 
shortfall, without the prospect of 
significant federal dollars.

In 2009, state legislators were 
able to increase higher education 
spending by 7.4 percent over the 
previous biennium to $22.8 bil-
lion. Right now, the best plausible 
scenario in 2011 is for lawmakers 
to avoid a reduction in funding, 
said state Rep. Donna Howard, 
D-Austin, a member of the House 
Committee on Higher Education.

“We’ll be in a good position if 

we manage to maintain what we 
already have,” she said.

State leaders have called for 
across-the-board budget cuts of 
5 percent in preparation for the 
deficit. Gov. Rick Perry exempted 
college financial aid from those 
cuts. In May, The University of 
Texas at Austin began imple-
menting a plan to reduce annual 
recurring expenses by $14.6 mil-
lion. The plan eliminates about 
200 positions, including 125 
already cut in the past year.

The looming state budget gap 
in 2011 will probably preclude 
the reintroduction of failed 2009 
legislation to re-regulate state 

The Round Rock campus, photographed May 12, will be the largest in the ACC system.

CONTINUED ON | 14 CONTINUED ON | 14
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1  ACC Rio Grande Campus
A newly remodeled building opened in June at 

Austin Community College’s Rio Grande Campus, 
after the completion of a reconstruction effort 
that began in February 2008. The new building, 
called Building 3000, originally served as the 
gymnasium of Austin High School and opened in 
1929. Building 3000 contains 38,000 square feet, 
includes new classrooms and faculty offices and 
will eventually house a new central heating and 
cooling plant for the campus. The renovation 
project added an additional floor in an open area 
that used to be a basketball court and replaced an 
adjacent band hall with a courtyard. 

Austin Community College also recently acquired 
the former Dillard’s at Highland Mall. See Page 1 
for more information.

In other ACC news, Dr. Stephen B. Kinslow, 
president of the Austin Community College District, 
announced June 7 his intention to retire when his 
contract ends in June 2011.

For the full story, see more.impactnews.com/8733.

Rio Grande Campus, 1212 Rio Grande St.  
223-3137 • www.austincc.edu/rgc

2  Concordia University Texas
As Concordia University Texas gets ready for 

its third school year at the new campus in the 
Four Points area, the school continues to expand. 
The university has two new programs preparing 
to launch in the fall with the Master of Business 
Administration program and a Baccalaureate of 
Science in Nursing program. The nursing program, 
which was approved April 22, will feature pre-
nursing and professional nursing courses. 

11400 Concordia University Drive, Austin
313-3000 • www.concordia.edu

3  EWCHEC
While the East Williamson County Higher 

Education Center’s Taylor campus on Main Street 
will remain unchanged, the cities of Hutto and 
Taylor are both lobbying Temple College officials 
to bring a second campus to fruition, an issue that 
will require a vote of approval from Temple’s board 
of trustees.

516 N. Main St., Taylor
254-298-8954 • www.ewchec.com

4  Huston-Tillotson University
Celebrating its 135th anniversary, Huston-

Tillotson University faces record enrollment with 
more than 800 students currently enrolled. This 
year, the school has also seen a jump in African-

American male enrollment and a spike in the 
number of students who are part of the Male 
Initiative on Learning and Excellence Program, a 
student retention and engagement plan. 

The university recently completed retrofitting and 
upgrades to the Dickey-Lawless Science Building, 
and on Oct. 22 Huston-Tillotson will break ground 
on a new Health and Wellness Center. 

900 Chicon St., Austin • 505-3000 • www.htu.edu

5  Southwestern University 

Southwestern University’s $11 million “green” 
Charles and Elizabeth Prothro Center for 
Lifelong Learning opened in March to house 
student services departments and Georgetown 
Senior University. Southwestern also became 
headquarters to the National Institute for 
Technology in Liberal Education in April. 
University officials signed an agreement with 
the City of Georgetown Jan. 12 to have all the 
university’s energy derived from wind power. 
They also completed a strategic plan to guide the 
university through 2020. 

1001 E. University Ave., Georgetown
863-6511 • www.southwestern.edu

6  St. Edward’s University
St. Edward’s University commemorates 125 years 

this year, which also marks the completion of the 
private Catholic university’s strategic plan, crafted 
in 2000. Undergraduate enrollment has increased 
by 80 percent, and more than 40 new academic 
programs have been added in the last decade. A 
new strategic plan should be announced this fall. 

The university plans to expand with the inclusion 
of a second phase of the John Brooks Williams 
Natural Sciences Center slated for completion by 
2012 and a new chapel. St. Edward’s also recently 
launched a global engagement initiative. 

3001 S. Congress Ave., Austin
448-8400 • www.stedwards.edu

7  Texas A&M Health Science Center 
The Texas A&M Health Science Center opened 

the first building on its new Round Rock campus 
in December, and the medical school is planning 
future phases to expand the campus and add new 
programs of study in coming years. 

The College of Nursing begins its first Round 
Rock program in June.

Plans are also in the works for the Round Rock 
campus to host other HSC colleges.

3950 N. A.W. Grimes Blvd., Round Rock • 341-4922
http:// medicine.tamhsc.edu/campuses/rr/index.html

8  Texas State University Round Rock 
Higher Education Center

When Austin Community College moves into its 
new Round Rock campus in August, Texas State 
University will have seven additional classrooms in 
the Round Rock Higher Education Center.

RRHEC Director Edna Rehbein said the new space 
will be used to offer additional courses, provide 
more office space and create a new advising 
center. Texas State’s first class in the St. David’s 
School of Nursing will also move into RRHEC’s 
second building in the fall.

1555 University Blvd., Round Rock 
716-4000 • www.rrhec.txstate.edu

9  The University of Texas at Austin
The University of Texas at Austin is addressing 

new program and facilities creation while facing 
restricted funding. The study of sustainable 
energy began through The Energy Institute, a 
multidisciplinary institution formed last summer. 
On March 25, the College of Communication 
broke ground on the Belo Center for New Media, 
a $50.6 million facility to better serve the needs of 
communications studies. The exhibit “Our Body: 
The Universe Within” is on display until Sept. 22. 
Also this year, the university began implementing 
a plan to reduce annual recurring expenses by 
$14.6 million. 

2400 Inner Campus Drive, Austin 
475-7348 • www.utexas.edu

News briefs on Central Texas colleges and universities
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Th e Tax Rebate has expired but the BUYER REBATE IS HERE!

Linda Welsh, ABR, GRI, SRES, CLHMS
Accredited Buyers Representative

Graduate Realtor Institute
Seniors Real Estate Specialist

Certifi ed Luxury Home Marketing Specialist
Multi Million Dollar Producer

Up to $8,000 back when we represent you as a buyer in the purchase of a home.*
*Limited time only and conditions apply

Rebate is ½ of 1% on the home. Must have a signed buyer/tenant representation agreement. Must purchase and close on a property where Linda Welsh Realty is paid the 
Buyer Broker Representation fee off ered by a listing agent. Linda Welsh Realty and NYTEX Auctions are a division of Linda Welsh Auction & Realty Group.

www.LindaWelshRealty.com
512-263-1030

Linda@LindaWelshRealty.com
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UT Venture Labs starting up startups

Wes Hurt, founder and owner of Hey Cupcake, 
said he always wanted to own his own business. 
So when St. Edward’s University opened up an 
entrepreneur track for the first time in 2005, 
Hurt, who was an undergraduate student at the 
time, jumped on board.

“I learned a little bit of everything, specifically, 
operations management: Know your strengths 
and weaknesses,” he said. 

Hurt had taken classes at other universities, 
but said what stood out at St. Edward’s was the 
personal attention he received.

“You always hear people say they can talk after 
class, but the people at St. Ed’s will really take 
you up on it,” he said. “They will spend extra time 
to give you extra stuff. The personal aspect of  
St. Ed’s makes it a strong program and university 
in general.”

Dianne Hill, St. Edward’s associate dean of the 
School of Management and Business and Master 
of Business Administration director, explained 
that the entrepreneurship program, available 
for undergraduates and graduates, begins with 
their own idea on which they can work. 

Currently, about 97 undergraduate students are 
enrolled as entrepreneurship majors for a Bachelor 
of Business Administration degree, and about 80 
graduate students are enrolled with a concentra-
tion in entrepreneurship for an MBA degree.

Traditional courses in marketing, finance and 
other subjects are taught in classrooms with 
small student-to-teacher ratios, about 20 to 25 for 
undergraduate and 15 to 20 for graduate courses.

Students also have the opportunity to go 
through their business plan in a practicum and 
compete in business plan competitions.

“Whenever we have a business startup, we sup-
port them by buying whatever they are selling to 
service faculty events,” Hill said. “We care about 
the students and we get excited about them.”

By yvonne lim Wilson
As a city, Austin consistently ranks at the top of the list for entre-

preneurship and small-business creation. Part of what contributes 
to the city’s strong entrepreneurial spirit is the various business 
programs available locally.

In March, The University of Texas at Austin announced 
the creation of Texas Venture Labs, a program that connects 
entrepreneurs, investors and students with the goal of getting 
projects funded.

UT McCombs School of Business faculty member Rob Adams 
co-founded Texas Venture Labs with Randall Crowder, executive 
director for Central Texas Angels Network, a nonprofit investment 
organization.

Crowder said the university has always had entrepreneurial 
education opportunities, but the new program formalizes all the 
resources available. 

“We want to be able to give the UT System, specifically UT-Aus-
tin, a very compelling model to foster entrepreneurship in the real 
world,” Crowder said. “We are also a part of the community and 
we’re here to support local entrepreneurs.” 

Texas Venture Labs welcomes its first class of 31 graduate stu-
dents from UT’s business, law and engineering schools this fall. 
Students earn three credit hours for the course and will have the 
option of enrolling in a second semester for an additional three 
credit hours.

Matt Chasen was a student in Adams’ New Venture Creation 
class, a precursor to Texas Venture Labs. Through the class, Chasen 
developed his idea for uShip, which launched in 2004 and is the 
largest online shipping marketplace, with revenues of more than  
$5 million. 

“To me, it felt like having high-end entrepreneurship consultants 
directly supporting me as I was building the business plan and 
launching the business,” Chasen said.

Through Texas Venture Labs, selected entrepreneurs submit their 
business ideas. Students, working in teams of five, gain  

St. Edward’s entrepreneurship program 
provides personal attention

Rob Adams and Randall Crowder, co-founders of Texas Venture Labs

Matt Chasen, founder of uShip

real-world experience by helping to create business plans, conduct 
market research, create lead generation tools and other services 
businesses need to acquire funding. Typically, these services would 
cost $10,000 to $20,000 in professional services and a significant 
amount of the business owner’s time. 

At the same time, the students work with potential investors 
to find potential business opportunities and to conduct all of the 
necessary research.

“We want to fill that void and help the entrepreneur, investor and 
student get what they want,” Crowder said. “It’s like an internship 
program on steroids.”

As the program develops, Crowder said the goal is to open it up 
to undergraduate students in fall 2011. All participants have access 
to a strong mentoring network that continues beyond graduation, 
Crowder said. 

“This is something you can get excited about,” he said. “I’m not 
going to lie to you: Some of these entrepreneurs can get funding 
and turn around and hire these students.”

Leon Chen, co-founder and co-owner of Tiff ’s Treats, was a 
freshman business student at UT in 1997 before Texas Venture 
Labs existed. Chen, who regularly speaks at UT business classes, 
said the university’s renewed focus on entrepreneurship is greatly in 
demand among students. 

“There’s definitely more of an entrepreneurial spirit in the busi-
ness school now,” Chen said. “It’s a matter of seeing the success of 
former students; it’s an attitude.”

Crowder sees Texas Venture Labs as a benefit not only to UT, 
but also to the larger Austin community in supporting the local 
economy.

“Austin is at a crossroads right now,” Crowder said. “We can’t sit 
and wait in the shadow of the semiconductor boon. There are a lot 
of people innovating in Austin, and we want to give them the best 
possible chance to be funded.”

Leon Chen and Tiffany Taylor, co-founders of Tiff’s Treats

you to succeed.”
Social networking sites such as Facebook 

and LinkedIn provide additional avenues 
for students to connect with others and tap 
into the hidden job market, Young said. 

Tip No. 2: Research before you apply

Terry Jones, assistant professor at the 
UT School of Nursing, said she assigns 
an investigation project to her students to 
help prepare them for applying to highly 
competitive nursing jobs. 

“They have to select a couple of jobs to 
investigate,” Jones said, “then do research. 

What are the key things they want to know 
about a hospital? Then they choose one of 
those jobs and develop a résumé, cover  
letter and follow-up letter.”

This project is important, Jones said, 
because students need to do their home-
work as a part of their job search. Nursing 
students, for example, are watching their 
field become more competitive as nurses 
with seniority return to the field to generate 
additional income for their families. When 
it is hard to get a job, students should make 
sure their applications are going to posi-
tions they believe are a good fit; otherwise, 
they may find themselves job searching 
again quickly.

“What I hear from hospitals is that 
they’re interviewing a couple hundred 
people for a dozen jobs,” Jones said. “The 
competition is very tight.”

Tip No. 3: Get comfortable with selling 
yourself

With fewer available jobs and tighter 
company budgets, students need to exude 
confidence—through their dress, résumé, 
speaking abilities and overall actions, 
Jones said. 

“They need to take every opportunity 
they have to get their name in front of a 
recruiter,” she said. 

If there is an application online, Jones 

advises her students to follow those direc-
tions, but also to hand deliver a nicely 
printed hard copy of their cover letter and 
résumé when possible. This allows stu-
dents to have their names associated with a 
professional-looking document.

Jones said she shows her students how 
to transform skills developed in outside 
jobs, even though they may not apply to 
their field.

“The reality is most [students] don’t have 
experience in nursing,” Jones said. “We 
teach them how to look at what skill sets 
they have developed in those other jobs that 
could be useful in nursing—transferable 
skills are always important.”

Job seekers
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Higher Education Continued
Concordia University Texas offers new MBA program

MBA programs available in Central Texas 

By Tiffany young
Concordia University Texas is enrolling 

40 students for its first Master of Business 
Administration program, which starts this 
fall. Twenty students will attend Concor-
dia’s main campus in West Austin, and 
another 20 will take classes at its North 
Austin location. 

“Many people say Austin does not need 
another MBA program, but we say Austin 
does need another MBA [program] to learn 
skills that can impact the world,” said Don 
Christian, dean of Concordia University’s 
College of Business. 

What will set the program apart from 
others is its focus on personal transforma-
tion, Christian said. 

Linda Ford, director of the program, said 
the college is not just looking to get the 
students who have the highest scores. 

“The focus is on getting to know the 
whole person and then choosing based on 
that,” Ford said. 

At its first informational session, held 
at the university April 6, staff outlined the 
profile of a successful applicant as one who 
exceeds the minimum requirements, whose 
goals are aligned with the program, who 
wants to make a difference in the world, 
who can write with clarity and who has a 
strong work experience. 

While the program will only be accepting 
40 applicants this fall, two more cohorts will 
begin next spring and a wait list is likely. 

“This entire program is designed for 
practical ends,” said Tommy Darwin, cur-
riculum architect for the MBA program. 

He said in the first year, the program 
would focus on leadership, personal trans-
formation and making an impact. 

“The first year is laying your founda-
tion—laying the nuts and bolts for what 
you’re going to do [with your degree],” 
Darwin said.

The second year will focus more on inte-
gration of business skills. There will also be 

Acton MBA in Entrepreneurship
1404 E. Riverside Drive, Austin
450-5080 • www.actonmba.org
Application deadline: For class of 2012, final 
deadline is March 14, 2011 (2011 class is full)
Cost: $24,750 per semester
Number accepted: 30–40 students
Length of program: 12 months

Baylor Executive MBA
Freescale Austin Campus, 7700 W. Parmer Lane, 
Austin • 996-4095 • www.baylor.edu
Application deadline: July 31; classes begin in 
August
Cost: August 2010 program is $71,500
Number accepted: Up to 40 per year
Length of program: 21 months; classes meet 
Mondays and Thursdays from 6 to 10 p.m.

Concordia University Texas
11400 Concordia University Drive, Austin
7701 N. Lamar Blvd., Austin
313-3000 • http://mba.concordia.edu

Application deadline: July 1 for fall admission
Cost: $550 per credit hour
Number accepted: 40
Length of program: Two years

DeVry University Keller Graduate School  
of Management
Stratum Executive Center, 11044 Research Blvd., 
Ste. B100, Austin
231-2500 • www.keller.edu
Application deadline: Open enrollment
Cost: Per course $2,100 onsite, $2,225 online
Number accepted: Open enrollment
Length of program: 16 months

McCombs School of Business at The 
University of Texas at Austin
1 University Station B6000, Austin
471-5921 • www.mccombs.utexas.edu
Application deadline: April 1 (2010 class is full)
Cost: One year, in-state $48,572 (including 
estimated cost of living, books and a laptop) 

a component in which each student designs 
something that will benefit the community 
based on a personal passion: whether that 
includes supporting a nonprofit or starting 
a business or nonprofit. 

Classes will meet once a week on Tuesday 
or Thursday night, depending on the loca-
tion, and will last four hours. Two courses 
are offered per evening. 

Darwin outlined three possible outcomes 

for future students: a new set of skills to 
better the world, a sense of how to make a 
meaningful impact and the belief this goal 
they had was doable.

While Darwin said the two years would be 
very intense, he also believed everyone who 
is accepted could complete the program.

“We’re all about taking the excuses out of 
this,” he said. 

Concordia University Texas will launch its new MBA program this fall at its main campus and North Austin location.

Number accepted: 260
Length of program: 21 months for full time and 
executive MBA; 33 months for evening MBA

McCoy School of Business  
at Texas State University
1555 University Blvd., Round Rock 
716-4000 • www.rrhec.txstate.edu
Application deadline: June 1 for fall start; Oct. 1 
for spring start
Cost: Approximately $14,000 based on the 2010 
tuition and fees for a student who takes six hours 
per semester
Number accepted: Historically about 70 percent 
of applicants
Length of program: General MBA is a 42-hour 
program; 45 hours with an area of emphasis

St. Edward’s University
Main campus, 3001 S. Congress Ave., Austin
Professional Education Center, 9420 Research 
Blvd., Bldg. Echelon III
448-8600 • www.stedwards.edu

Application deadline: July 1
Cost: Evening classes $900 each; daytime classes 
for Digital Media Management MBA fall 2010 is 
$50,228 for two-year program  
Number accepted: 150
Length of program: Two to three years

Strayer University 
8501 MoPac, Ste. 100, Austin
568-3300 • www.strayer.edu/north_austin
Application deadline: Open enrollment, summer 
session starts June 28
Cost: $2,050 per class
Number accepted: No limit
Length of program: 54 credit hours or 12 classes

University of Phoenix
10801 N. MoPac, Austin
344-1400 • www.phoenix.edu
Application deadline: Open enrollment
Cost: $605–$655 per credit hour plus fees
Number accepted: No limit
Length of program: 36–54 credit hours

portions of Round Rock ISD, 
Pflugerville ISD and Eanes ISD.

Tuition for students who live 
within the district is considerably 
lower than it is for those who live 
outside of it. Factoring in the $3 
per credit hour increase approved 
this year, ACC’s in-district tuition 
rate this fall will be $42 per credit 
hour, with a total cost of $174 
for a typical three-credit class, 
including fees. Out-of-district 
students will pay $150 per credit 
hour, or $498 with fees for a 
three-credit course.

Whenever a new area is an-
nexed into the ACC District, the 
taxable properties go on the tax 

rolls the following January, and 
taxes will not be due until the 
next January. The lower in-dis-
trict tuition rate goes into effect 
immediately.

Some communities outside of 
the ACC District are within the 
college’s service area, meaning 
residents could eventually vote 
to join the district. Students who 
live in these areas may enroll in 
classes but must still pay out-of-
district tuition. 

There are 11 ACC Centers that 
operate at local high school sites 
within the service area, offering 
credit classes to the general pub-
lic and high school students. A 
recent rise in enrollment reflects 
increases in higher education 
participation rates across the 

ACC State higher ed funding

CONTINUED FROM | 11 CONTINUED FROM | 11

community, further enhanced by 
the college’s comparatively low 
cost, ACC spokeswoman Alexis 
Patterson said.

“There is also a growing aware-
ness of the growing number 
of careers requiring associate 
degrees and technical certificates 
not available at four-year univer-
sities,” she said.

In order for a new area to join 
the district, at least 5 percent of 
registered voters would need to 
sign a petition supporting the 
annexation, allowing the ACC 
board of directors to call for a 
local election on the issue. This 
process is required by state law 
and applies to any jurisdiction 
that pursues annexation.

college tuition, Howard said. Last 
session, lawmakers considered—
but did not pass—bills to prevent 
Texas’ major schools from hiking 
tuition and fees by more than  
5 percent each year.

“This is not a time that the 
state is going to be looking at 
forcing the universities to have 
tuition regulated, knowing that 
the state won’t be in a position to 
help out,” Howard said.

House Speaker Joe Straus has 
asked lawmakers not to create 
new taxes in 2011. That probably 
means no new high-dollar pro-
grams, such as new law or medical 
schools, Howard said.

In 2009, lawmakers increased 
state student financial aid by 34 
percent, surpassing the $1 billion 
mark for the first time. Additional 
TEXAS grant funding allowed the 
state to assist 70 percent of eligible 
applicants (up from 50 percent).

One of Howard’s goals in 2011 
is to create a process giving prior-
ity to college-ready applicants.

A bill passed in 2009 allows UT-
Austin—beginning in fall 2011—
to cap the amount of freshmen 
admitted automatically under the 
Top 10 Percent rule to 75 percent. 
About 77 percent of UT’s 2009 
freshman class were admitted 
under the Top 10 Percent rule.

For an extended version of the story visit 
more.impactnews.com/8803  
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What makes you the best candidate 
for this position?  

 I’ve got direct experience in regulating oil fields, 
in regulating nuclear power plants, in doing wind 
energy projects and putting legislation through to 
advance wind and solar power. As the former deputy 
head of Superfund hazardous waste cleanup for the 
[Environmental Protection Agency], I know a lot about 
hazardous waste and disposing of nuclear waste. My 
opponent [Michael McCaul] has never done anything 
but push paper. I’ve done projects around the world.  
What issues most affect constituents of 
Congressional District 10?

The most important thing facing the whole country, 
not just District 10, is jobs. We need good jobs for our 
people. And after jobs comes energy—energy prices 
and energy availability and where we get our energy 
from because right now we’re getting too much 
energy, too much oil, from overseas providers that are 
actually aiding the terrorists.

What makes you the best candidate 
for this position? 

 A difference of ideas in general. I think the United 
States and Texas need fresh ideas going into the 
midterm elections. I’m more interested in seeing a 
more socially acceptable agenda out there. A lot of 
groups don’t have a voice now. It seems politics now 
has become bickering between the two major parties 
who, at the end of the day, offer the same solutions to 
the same sets of problems.
What issues most affect constituents 
of Congressional District 10?

First off, jobs. I think the economy seems to still be 
having a hard time in the nation as a whole. I am for 
tax breaks for small businesses going forward—espe-
cially in District 10, where small businesses make up a 
large percentage of employers—instead of pouring 
our money into large businesses. I’d like to see small 

What about your background and 
your experience makes you the best 
candidate for this position?

 I have delivered and I have taken the lead in 
reforming the way Washington does the people’s 
business. In my third term in the U.S. House I have 
a proven 96 percent conservative voting record. 
During this recession I have stood up for taxpayers 
and voted against the Wall Street Bailout, against 
the stimulus, against the Omnibus, against a pork-
filled budget, against government takeover of our 
healthcare system, against a national energy tax and 
against raising the debt ceiling. Further, I stopped 
requesting earmarks over two years ago until the 
system becomes 100 percent transparent. I was 
sent to Washington to represent the conservative 
principles, and I have not forgotten who I work for.

Ted Ankrum, Democrat
Education: University of Colorado; Loyola 
University (MBA)
Experience: Vietnam veteran; senior NASA exec.; 
chief quality inspector of Nuclear Regulatory 
Commission; head of committee operations for 
the Conservation and Renewable Energy office
281-379-3098 • www.ankrum2010.com

jeremiah Perkins, libertarian
Education: Current Austin Community College 
student studying economics; attended classes at 
DePaul University

Experience: AT&T salesman; U.S. Air Force; prior 
sales experience

Michael McCaul, Republican 
Education: Trinity University; St. Mary’s 
University School of Law  
Experience: Incumbent congressman; chief 
of Terrorism and National Security in the 
U.S. Attorney’s office in Texas; Texas deputy 
attorney general; federal prosecutor in the U.S. 
Department of Justice’s Public Integrity Section
431-2525 • www.michaelmccaul.com

 We’ve got to educate our children for the jobs of 
the future, and we’re not doing a very good job of that. 
We’re putting too much emphasis on college education 
instead of community college technical education. 
One-third of students aren’t going to go to college, and 
we need to give them community college training in 
subjects like welding and automobiles. All these skills 
are needed for jobs that will be available in the future.
If elected, what would your top prior-
ity be upon taking office?

Constituent service. Our current congressman 
doesn’t do a very good job of that. I would have a 
person whose sole job is to help me in providing 
assistance to veterans and service members. I’ve heard 
so many complaints from our county veterans affairs 
coordinators that they’re just not getting the help from 
the congressional affairs office that they feel like they 
should be getting.

businesses take the lead in reviving the economy. 
Personal freedoms are a big issue. I’d like to see 

things like medical marijuana be legalized. I think 
it’s a great opportunity to use tax revenue from 
something like that to fill in some of the budget gaps. 
Things like transportation are a very big issue here. 
I’d like to see more interest in green energy, high-
speed rail, things like that. 
If elected, what would your top prior-
ity be upon taking office?

Besides the oil leak, my top priority would be small 
business. I believe it’s the quickest way to stimulate 
the economy. They’ll be the first ones to rehire, and the 
most growth in Texas, especially, will come from small 
businesses. I would work for lowering taxes for small 
businesses. 

How are you different from your 
opponents?

 [Michael] McCaul says he’s not going to take ear-
marks. Earmarks are the way congressmen get federal 
money for projects in their district. Other members of 
Congress from Texas got things like improvements to 
the Houston ship channel and grants to state universi-
ties. And those are good earmarks.

I would take an earmark to improve the Hwy. 290 
interchange through Brenham so that it would not be 
the bottleneck for hurricane evacuation traffic. And 
that is a perfect earmark project. 
Why are you running?

We need a congressman who can look at the 
facts, look at the issues and do what’s right for the 
American people rather than opposing every single 
thing a democratic president proposes. I don’t agree 
with everything Mr. [Barack] Obama is doing, but an 
automatic “no” is not a plan to solving our problems. 

How are you different from your 
opponents?

The standard two opponents are going to be 
Republicans and Democrats. I’d like people in general 
to know there are other options out there. I’m just 
your regular everyday citizen. I work a full-time job, 
and politics isn’t my full-time business. I think I would 
better represent your everyday, average, blue-collar 
job worker than someone who spends their entire 
time being a career politician.

What issues most affect constituents 
of Congressional District 10?

Job creation is the No. 1 challenge facing the 10th 
District. We can lay the groundwork at the federal level 
by permanently easing the tax burden on businesses, 
allowing them to expand and hire. Lower the corpo-
rate tax rate, which is second highest in the world at 
35 percent, to 25 percent to stop driving American 
businesses overseas. Suspend capital gains taxes 
through 2010 then cut the current rate. Reform the tax 
code making it simpler, more pro-growth and more 
competitive. We must give families more control of the 
money they earn by cutting income taxes.
If re-elected, what would your top 
priority be upon returning to office?

 In addition to my continued work on national secu-
rity and border security, we must work to repeal the 
nationalized healthcare law that has already stunted 
job creation and limited the availability of health care 
by driving doctors out of practice and cutting Medicare 

by $500 billion. I will work to replace the existing law 
with our own legislation that would address the core 
reforms of ensuring access to care regardless of means 
and pre-existing conditions without needlessly punish-
ing individuals, families and businesses, without killing 
jobs and without driving an estimated one-third of 
doctors out of their profession.  
Why are you running for re-election?

After 9/11 I was compelled to use my experience as 
chief of counter-terrorism in the U.S. Attorney’s Office 
and as a federal prosecutor in the Justice Department 
Integrity Unit to make our nation safe from terrorists 
by shaping our policies in the legislative branch of 
government. In addition, over the last two years the 
democratic majority has steered the United States 
away from the philosophy of a small government with 
limited powers that our founding fathers envisioned in 
the Constitution. It is my intent to reverse this danger-
ous course. 

Texas’ Congressional District 10 encompasses an area that spans from northwest Houston to Austin, Pflugerville and portions of Westlake and represents 
portions of Travis, Lee, Burleson, Washington, Austin, Walter and Harris counties. The district is currently represented by Republican Michael McCaul who has 
served since 2005. Previously the district has been represented by Democrat Lloyd Dogget, now of Congressional District 25, and Democrat J.J. Pickle. 

Editor’s note: This is the second in a series of candidate interviews that will appear until the November general 
election, as part of Community Impact Newspaper’s mission to promote civic involvement. For complete 
transcripts, interviews with candidates for other positions on the ballot and more information about the 
election, visit www.impactnews.com/vote10.

2010 Congressional District 10Congressional District 10
Interviews by  Patrick BrendelFor up-to-the-minute election results, visit www.impactnews.com/vote10.

 Election 
dates

Election date: Nov. 2
Last day to register to vote: Oct. 4
Early voting: Oct. 18–Oct. 29
Last day to apply for ballot by mail: Oct. 26
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Simonton Winner of the JD Power Award 2 Years in a Row

We are a James Hardie VIP preferred remodeler.
Allied Siding & Windows is now an Austin Energy Power 

Saver ProgramTM participating company, helping customers 
assess and treat their homes for improved energy effi ciency, 

comfort and value.

James Hardie
  Hardieplank
Roofs
Windows

LIMITED TIME OFFER

15% OFF AND

$500 BEST BUY
 GIFT CARD
Valid on new business contracted 
from 6/25/10 to 7/22/10. Minimum 
requirements. Cannot be combined 
with any other offer.

FINANCING AVAILABLE

Subject to credit approval
Restrictions apply

               Texas’ Largest
Remodeler and Now 
Texas’ Only VIP ColorPlus® 
Technology Partner

512-6-Siding  |  www.AlliedSidingAndWindows.com 2108 W. Anderson Lane   Austin, Texas 78757   (512) 452-5055     www.sofaandchaircompany.com

Always something new where the designer is you.

Featuring designs by 
Candice Olson, host of 
HGTV’s Divine Design.

SOFA SALE
Hundreds of Styles and Thousands of Fabrics
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Community Corridor  |  upper South First Street Compiled by Mary Tuma

recently begun a custom event 
stationery and invitation side venture. 
The quaint house-turned-office is also 
occupied by Ruby Rogers event 
planners and Mandarin Flower Co., a 
floral design company.  
1002 S. First St. 
466-2551, www.themodstudio.com
695-6926, www.rubyrogersstudios.com
300-3163, www.mandarinflower.com

5 Teddies for Bettys lingerie and 
lounge wear shop is lined with high-
fashion imported European pieces. The 
boutique is owned by Ashley Kelsch, 
who started the business from her house 
before moving to a storefront. 
1100 S. First St.
215-9165, www.teddiesforbettys.com

6 Mary-E Company residential real 
estate firm’s 13 agents cater to clients 
who are looking for property in Central 
Austin’s Hyde Park, Crestview, Travis 
Heights, Zilker and more. 
1104 S. First. St. 
444-7171, www.themaryecompany.com

7 Women’s consignment store Lovely 
Austin started selling gently worn 
clothing and accessories in September 
2009. The shop, co-owned by Danielle 
Tatro and Jane Bromley, features several 
local clothing and jewelry designers. 
Outgrowing its 900 square foot location, 
the store is set to move just down the 
road to 1506 S. First St., garnering an 
extra 500 square feet of space. 
1106 S. First St. 
291-7132, www.lovelyaustin.com

8 Synthetic Pictures is a production 
company that specializes in national and 
regional TV commercials, films and music 
videos. 
1200 S. First St.
485-3033, www.syntheticpictures.com

9 Vegan trailer Edible Earth serves 
gluten-free and vegan cuisine, including 
baked potatoes, soup, sandwiches, 
quesadillas and baked goods for dessert. 
Its neighbor Izzoz Tacos makes breakfast 
and lunch tacos as well as tortas.
1207 S. First St. 
326-4996, www.izzoztacos.com

10 The first El Mercado debuted 25 
years ago in south Central Austin as one 
of the only Mexican food restaurants in 
the area. Initially, the family-owned and 
-operated local favorite served only 
breakfast tacos but has since expanded 
to a full menu ranging from fajitas to 
enchiladas. The eatery recently faced its 
toughest two years due to the 
economic downturn, but looks toward a 
promising year ahead, co-owner Denise 
Villegas said. The longstanding 
institution sees regulars daily and has 
maintained many of the same staff since 
its inception. 
1302 S. First St. 

447-7445 
www.elmercadorestaurant.com

11 South Austin Trailer Park & Eatery 
includes Torchy’s Tacos, Man Bites Dog, 
a gourmet hot dog stand, and dessert 
trailer Holy Cacao. A redeveloped indoor 
seating area is slated for completion on 
the lot by the end of July. Farrell Kubena, 
co-owner of Torchy’s, said it will feature 
ping-pong tables, darts, a picture wall for 
photos, several tables, sliding doors, 
opportunities for party reservations and 
two bathrooms. “It’s going to be one of 
these Austin iconic places that everyone 
will be coming to,” he said. Kubena also 
plans to improve existing outdoor 
seating by building decks for tables, 
hosting a South Austin Trailer Park 
Beauty Queen pageant and obtaining a 
beer and wine license soon. 
1311 S. First St. 
366-0537, www.torchystacos.com
445-5591, www.manbitesdogaustin.com 
851-2253, www.theholycacao.com
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Maria Orozova, The MOD Studio 4

South Austin Trailer Park & Eatery11

Erika James, manager of Lovely Austin 7

Upper South First Street is marked by the 66-acre Texas School for the Deaf, the 
oldest continuously operating publicly funded school in Texas, and several locally 
owned boutique retailers who occupy a cluster of former residential homes. These 
businesses are part of the South First Street IBIZ District, designated by the Austin 
Independent Business Alliance. Every first Saturday of the month local businesses 
open the doors to shoppers at extended hours and offer sales and discounts on 
their merchandise. About 80 independent retailers make up the district.

taking place over the past two decades. 
1102 S. Congress Ave.
462-5353, www.tsd.state.tx.us

Local business
2 Outgrowing its South First storefront 

after eight years, Shag Salon, owned by 
local resident Amy Joseph, is planning to 
move to a new shopping strip at 2203 S. 
Lamar Blvd. by July. Eco-friendly hair care 
specialists run the full-service salon. 
908 S. First St.
851-7424

3 Started by costume designer Leslie 
Bonnell, Stitch Lab opened last 
November, offering sewing classes 
taught by one of its12 teachers covering 
everything from textiles to embroidery. 
The shop also carries a vast array of 
fabric, from independent designers to 
Japanese material. 
1000 S. First St.
440-0712, www.glitzkrieg.biz

4 Graphic design and advertising firm 
The MOD Studio moved from Hyde Park 
to south Central Austin about a year ago. 
The boutique agency specializes in 
brand identity and logo design and 
works with mostly local clients of all 
types. President and creative director 
Maria Orozova said the group has 

History
Bouldin Creek, one of Austin’s oldest 
neighborhoods, features several historic 
homes that date back to the start of 
the 20th century, according to the 
neighborhood website. The stretch of 
land is bounded by Lady Bird Lake on 
the north and Oltorf Street on the south 
and includes Auditorium Shores, The 
Long Center for the Performing Arts and 
the Lester E. Palmer Community Events 
Center. Before post-war damming and 
flood control, the price to here live was 
relatively less expensive than property 
north of the river. This was in part due 
to the flooding caused by the Colorado 
River, which deterred residents from 
going downtown. Bouldin Creek was 
home to notable icons such as writer 
and activist John Henry Faulk (whose 
childhood house is now Green Pastures 
Restaurant) and Negro League baseball 
player Willy Wells. Visit 
www.bouldincreek.org/n/index.php. 

Education
1 Texas School for the Deaf has 

educated more than 10,000 deaf and 
hard of hearing students and provides a 
resource center on deafness for students, 
parents and professionals. The original 
structure, built in 1856, was demolished 
100 years later. Renovations have been 
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Downtown

Northwest District

Downtown Austin Plan

Historic assets 
Eight Texas historic landmarks, 
36 city historic landmarks, eight 
National Register properties

Existing development 
Historic schools, including Austin 
Community College’s Rio Grande 
Campus and Pease Elementary 
School; many original homes 
converted to offices; small retail; 
commercial development

Future development 
Planners have identified 
21 opportunity sites in the 
district, totaling about 13 acres. 
Redevelopment infill potential is 
about 1 million square feet.

District goals 
Preserve the neighborhood’s 
historic residential character; 
bring residents back to the 
neighborhood; preserve the tree 
canopy along streets; preserve 
and enhance open space; improve 
the pedestrian environment; 
improve cycling conditions; 
improve Shoal Creek and its trail

Primary objectives 
Update the Cultural Resources 
Survey and Presentation Plan; 
develop form-based design 
standards requiring new 
development to be compatible 
with the district’s historic fabric; 

With one- and two-story 
family homes dating back to the 
1800s, the 34-block Northwest 
District was one of the city’s 
first residential neighborhoods, 
in contrast to the more urban-
ized parts of downtown. The 
district is generally bounded 
by Seventh Street, Shoal Creek, 
Martin Luther King Jr. Boule-
vard and San Antonio Street.

allow multi-unit residential as 
a permitted land use; amend 
zoning so front yard setbacks 
are regulated by street; establish 
creekfront setback standards 
along Shoal Creek; replace 
citywide compatibility standards 
with area-specific standards 
aimed at preserving compatibility 
between the Northwest and 
Judges Hill districts; allow for 
greater density along major 
auto-oriented corridors, subject 
to provisions of the Downtown 
Density Bonus Program; enhance 
Duncan Park; improve the cycling 
environment; underground 
transmission lines

This concept plan is a design for the $1 million House Park BMX/Skate Park approved by Austin 
City Council in May. Improving parks is a key component of the Northwest District plan. 
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“Even if you may not come 
downtown every day, it is really 
important,” McCann said.

About 80 percent of downtown 
property taxes are exported to 
provide services—such as schools, 
hospitals and infrastructure—
outside of downtown, said Charles 
Betts, executive director of the 
Downtown Austin Alliance.

Additionally, the vibrancy and 
culture of downtown attract visi-
tors and form their impressions 
of Austin once they leave. 

“When people think of Austin, 
if they’ve ever been here, they 
think of downtown,” Betts said.

The downtown plan is the sum 
of several smaller plans focused 
on areas, projects or topics, such 
as the Northwest District, trans-
portation infrastructure or den-
sity. Some of the individual plans 
have already been approved by 
council; some are still pending 
and some, like urban rail, might 
not be decided when council 
votes on the overall plan, tenta-
tively set for late fall.
Density vs. affordability

High-density development 
is associated with increased 
residential rent. As a solution, 
the downtown plan includes a 
Downtown Density Bonus Pro-
gram, where developers can build 
bigger in exchange for including 
affordable housing or paying into 
a city fund to purchase affordable 
housing.

One conflict is whether the city 
should use the fund to buy hous-
ing units downtown, or more 
units outside of downtown.

“It raises a lot of interesting 
questions about what we expect 
from downtown, how we should 
allocate scarce funds, how we can 
continue to make downtown as 
diverse as we all expect it to be,” 
Councilman Chris Riley said.

Approved in July 2009, the 
original density bonus/afford-
able housing plans were made 
with housing aimed at downtown 
workers earning 80 to 120 percent 
of the area’s median income, or 
about $73,000 for a family of three,  
McCann said.

However, in March the City 
Council passed a resolution that 
emphasizes providing housing—
in combination with social ser-
vices—for those making less than 
30 percent of the area’s median 
income, or about $20,000 for a 
family of three.

The plan supported creating 
170 very-low-income housing 

units downtown, compared to 
the council resolution of 350 
units. McCann said a revised 
density bonus/affordable housing 
plan will likely be a part of the 
overall downtown plan. In June, 
the city’s Planning Commission 
suggested that half of the fund be 
used for housing downtown and 
half for housing near downtown.
Old and new

A seemingly haphazard patch-
work of old and new structures, 
downtown has developed from 
an 1839 design by Edwin Waller, 
Austin’s first mayor. The plan lays 
out a grid of streets anchored 
by major public green spaces, 
including the Capitol, Colorado 
River and four public squares, 
three of which exist today.

Today’s downtown plan calls 
for a major revitalization of green 
spaces to serve as focal points of 
development in places such as 
Waller Creek, Palm Park, Water-
loo Park and the historic squares. 

“Parks and open spaces are the 
most undernourished resources 
in downtown. Most recent devel-
opment and redevelopment clings 
to Lady Bird Lake because it is a 
great open space,” McCann said.

Another top priority of the plan 
is to maintain downtown’s historic 
feel, a task made more difficult by 
a lack of information on buildings 
potentially worth saving.

The last time the city attempted 
a comprehensive study of historic 
resources was more than 25 years 
ago. A primary objective of the 
downtown plan is to update the 
1984 Cultural Resources Survey 
and Presentation Plan, which 
identified about 7,300 potentially 
historic structures built before 
1935 in Central Austin. Since the 
survey, hundreds of downtown 
structures have been razed.

Fred Schmidt, owner of Wild 
About Music on Sixth Street, is 
torn between a respect for history 
and a penchant for new urban-
ism, or appropriate high-density  
development.

“The towers [on Congress 
Avenue] are good. They brought 
vertical construction and a den-
sity of use good for downtown, 
but in the process we lost a lot of 
the original urban historic fabric 
of ‘The Main Street of Texas,’” 
he said.
County, state plans

An integral, independent factor 
to the downtown plan is develop-
ment of Travis County and state-
owned property downtown.

“[The county and state] are 
very important members of the 
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In an October 2009 town hall 
meeting, McCann Adams Studio, 
consultants on the Downtown 
Austin Plan, presented outlines, 
including key goals and priorities, 
for seven districts in the downtown 
plan: Core/Waterfront, Northwest, 
Uptown/Capitol, Market/Lamar, 
Lower Shoal Creek, Waller Creek 
and Rainey Street. While the Waller 
Creek District was conducted as a 
separate planning effort by McCann 
Adams Studio, it is being integrated 
into the downtown plan. The Waller 
Creek, Core/Waterfront and North-
west districts are the primary focus 
of the downtown plan, as they make 
up nearly half of downtown.

The remaining two districts, 
Judges Hill and UT/Northeast, do 
not have district plans. City staff 
decided not to include these areas 
because Judges Hill is a single-fam-
ily zone and will remain that way, 
said Jana McCann, CEO of McCann 
Adams Studio; and in the UT/
Northeast District, The University of 
Texas has its own master plan.

McCann also said the districts 
were not in danger of change.

“It was more important to address 
those districts that were more sus-
ceptible to change,” she said.

The following is a breakdown of 
key goals and priorities within the 
seven identified district plans.

CONTINUED ON | 20
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The Waller Creek District 

Master Plan and Tunnel Project 
is integral to downtown plan-
ning and is also being led by 
consultants McCann Adams 
Studio.

Austin City Council members 
were scheduled to take action 
on the master plan during their 
June 24 meeting. The Waller 
Creek plan comprises nine 
individual projects that together 
would revitalize the area 
surrounding the creek into a 
linear greenway, equipped with 
bicycle and pedestrian trails, 
businesses and public parks. 
The estimated cost of the first 
three projects is $34.1 million, 
with $27 million allocated for 
environmental restoration. The 
first project would take place in 
the southern part of the district, 
from Lady Bird Lake to Fifth 
Street. 

To ensure the plan is reflective 
of citizen needs, City Council 
and county commissioners 
appointed a 16-member advisory 
committee to shape and oversee 
the vision of the plan.

 Funding for the Waller Creek 
plan is still undetermined but 
could come from a variety of 
sources, including federal, state 
and private entities. The plan’s 

above-ground improvements 
will likely be on the November 
transportation bond election.

Plans for revitalization of 
Waller Creek—named for first 
Austin Mayor Edwin Waller—
have been around since the 
’70s, when improvements were 
made in honor of the nation’s 
bicentennial celebration. The 
current iteration has been driven 
by Councilwoman Sheryl Cole, 
whose proposal was approved 
by the council in 2007.

Commissioned in early 2009, 
McCann Adams Studio has 
held a series of public meet-
ings while drafting the plan to 
re-envision the Waller Creek 
District.

In the past, development in 
the district has been foiled by 
excessive flooding, pollution 
and vagrancy. The purpose of 
the $127 million Waller Creek 
Tunnel Project is to mitigate 
those problems. To be complete 
in July 2014, the city-county 
project is funded by a 20-year 
Tax Increment Financing Zone.

During tunnel construction, 
Waterloo Park, which makes up 
more than half of Waller Creek’s 
open space, will be closed for 
renovations for more than two 
years, starting in mid-2011.

Core/Waterfront District

Waller Creek District Transportation

Rainey
Street
District

UT/Northeast
District

Waller Creek
District

Source: City of Austin
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Historic assets 
29 Texas historic landmarks, 
70 city historic landmarks, 25 
National Register properties

Existing development 
Offices for public and private 
sector entities, major hotels 
and high-density mixed-use 
developments

Future development 
Planners have identified 
63 opportunity sites in the 
district, totaling about 50 acres. 
Opportunity sites—underutilized 
or vacant parcels of land without 
historic significance and one-
quarter block or greater in 
size—have the potential to be 
redeveloped within the next five 
to 15 years.

Significant potential 
Redevelopment infill potential is 
estimated at more than 14 million 
square feet.

District goals 
Enhance the Core/Waterfront 
District as the premier 
employment, cultural and visitor 
center of the region; improve 
the quality of the pedestrian 

experience; make it easier to 
move around without a car; 
restore and activate the historic 
squares; ensure that the district 
is a welcoming and affordable 
place for all; preserve the historic 
building fabric

Primary objectives 
Update the city’s 1984 
Cultural Resources Survey and 
Presentation Plan; change cocktail 
lounges from a permitted use (a 
right) to a conditional use (having 
to meet specified requirements); 
continue the city’s Great Streets 
Program; install public restrooms; 
install a way-finding system 
of signs directing people to 
significant sites; convert many 
one-way streets to two-way; 
enhance bus service; create 
urban rail; have the city lead the 
coordination of parking, improve 
old water and wastewater 
systems; provide higher levels of 
solid waste collection, recycling 
and composting; improve the 
public space around the ARCH 
facility; improve fire and police 
facilities

The heart of downtown, 
the 97-block Core/Waterfront 
District is the most intensively 
developed part of the city, 
bounded roughly by Lady Bird 
Lake, Shoal Creek, 11th Street 
and Red River Street.

The district includes several 

recognized sub-districts, 
including East Sixth Street, the 
Warehouse District, Second 
Street Retail District, Lady 
Bird Lake and Austin’s three 
remaining original public 
squares: Brush, Republic and 
Wooldridge.

The 6th Street Improvement District is helping to develop a streetscape design built around the 
concept of narrowing East Sixth Street to three lanes and widening sidewalks to 24 feet in width.
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The Downtown Transporta-
tion Framework Plan, a part 
of the Downtown Austin Plan, 
builds upon guidelines in the 
city’s Great Streets Program, first 
implemented in 2000. The Great 
Streets Program reimburses 
developers for a portion of the 
cost of building sidewalks, if 
built to Great Streets standards. 
The city sets aside about 30 per-
cent of downtown parking meter 
revenue to fund the program.

The new transportation plan 
specifies four major modes of 
transportation: pedestrian, auto-
mobile, transit and bicycle.

Pedestrian

• All streets should have wider 
sidewalks, shade trees and 
high-quality street lighting and 
furnishings.

• Most downtown streets should be 
at least 18 feet wide.

• Pedestrian priority streets include 
Congress Avenue, Cesar Chavez, 
Second Street, East Sixth Street 
and future Waller Creek Corridor

Automobile

• Regional access to downtown is 
limited by barriers both natural 
(river) and man-made (The 
University of Texas campus) so 
alternative transit modes are 
required for downtown to grow.

• Convert all one-way streets 
into two-way streets, except for 
Lavaca, Guadalupe, Fifth, Sixth 
and a portion of Trinity streets

• Build a new bridge to traverse 
Lady Bird Lake by extending 
Trinity Street to the south shore

• Automobile priority streets 
include Lamar Boulevard, 
Guadalupe, Lavaca, Congress 
Avenue, Red River Street, Cesar 
Chavez, 15th, Sixth, Seventh, 
Eighth, Fifteenth and MLK.

Transit

• Construct urban rail line 
connecting downtown with 
Central Austin and the airport. A 
bond proposal for urban rail could 
be in front of city voters in a fall 
2011 election.

• Bus priority streets include Lamar, 
Guadalupe, Lavaca, Congress, Red 
River, Seventh, Fifteenth and MLK

• Create on-street transfer system 
for bus-to-rail transfers

Bicycle

• One-third of 1998 Austin Bicycle 
Plan recommendations have been 
implemented. The bike plan was 
updated in 2009.

• Complete Lance Armstrong 
Bikeway and Pfluger Bridge 
Extension

• Create downtown bicycle corridor 
along Nueces and Rio Grande 
streets

Brush 
Square 

Park

“Northeast
Square” 

Park

Uptown/Capitol District

Promote diversity of uses, with retail 
and restaurant uses and higher density 
residential

Encourage redevelopment of 
underutilized sites and garages

Enhance State Capitol campus 
consistent with its 1989 master plan

Improve North Congress Avenue as 
landscaped civic axis

Market/Lamar District

Strengthen area as mixed-use with 
ground-level shops and restaurants

Improve quality and safety of 
pedestrian environment

Introduce flood control measures, creek 
bank stabilization along Shoal Creek

Encourage pedestrian-oriented uses 
that open onto Shoal Creek

Lower Shoal Creek District

Improve continuity of creekside trails 
along Shoal Creek and implement 
flood control improvements and creek 
bank stabilization

Extend street grid to create stronger 
bicycle, pedestrian, transit and vehicular 
linkages to Core/Waterfront District

Rainey Street District

Allow for transition of neighborhood 
from single-family enclave to a high 
density mixed-use district

Establish an infrastructure plan to 
promote an adequate roadway, 
pathway and utility network

Preserve Rainey Street’s tree canopy

Create stronger pedestrian linkages to 
Lady Bird Lake and Waller Creek

I-35
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Downtown’s historic public squares

Republic 
Square 

Park Brush 
Square Park

Wooldridge
Square Park

Named after a prominent 
merchant, Brush Square is in 
southeastern downtown.

Historic uses 
Overflow for 1800s public 
market; used by Alliance 
Cotton Yard around 1900

The “Northeast Square” is 
the “lost” park in the 1839 
Waller Plan. Never developed 
as an open space, the site 
between Ninth, Trinity, Tenth 
and Neches streets has been 
occupied since the 1960s 

Named after a mayor who 
led a rehabilitation efffort of 
the park, Wooldridge Square 
is in northwest downtown.

Historic uses 
Did not become a park for 
70 years; used as a dump 
in early 1900s until Mayor 
Alexander P. Wooldridge 
led a cleanup effort; city’s 
preferred spot for public 
events in early to mid-1900s

Current uses 
Historic bandstand/pavilion; 
park tables; mainly used by 
homeless persons

Republic Square is in the 
southwest quadrant of 
downtown. The park was 
named Republic Square (in 
honor of the Republic of 
Texas) after a 1974 renovation 
project led by the parks 
department and Sierra Club.

Historic uses 
Adjacent to courthouse 
proposed by Waller and built 
in 1855; contains historic 
Auction Oaks where the 
Waller Plan lots were sold; 
used by congregation of Our 
Lady of Guadalupe Cathedral 
(built in 1890s) 
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Neighbors 
Austin History Center; county 
buildings; Bank of America

Events 
Saturday giant chess; Cinco 
de Mayo; summer concerts

Long-term 
recommendations 
Improve park access; 
improve amphitheater 
seating; preserve bandstand; 
expand stage area; designate 
plaza in northwest corner

Near-term 
recommendations 
Allow food vendors; make 

tables and chairs available 
for public use; Great Streets 
and transit improvements; 
work with county to provide 
public restrooms; develop 
exhibits about square’s 
history; improve tree health

Current uses 
Recently emerged from 
the first phase of a major 
revitalization project; Austin 
Farmers Market on Saturdays

Neighbors 
U.S. courthouse (to be 
complete fall 2012); U.S. post 
office; Chase Bank; potential 
sites for three high-rise 
mixed-use developments, 
new Austin Museum of Art 
building, office tower

Events 
Diez y Seis; Movies in the 
Park; Yoga in the Park; Austin 
City Limits bus staging

Long-term 
recommendation:  
Fund and complete all phases 
of existing park master plan

Other recommendations 
Great Streets improvements; 
food vendors; restrooms

Current uses 
Fire Station No. 1 (original 
station built by 1939); O. 
Henry Museum (built in 1888, 
moved to square in 1934); 
Susanna Dickinson-Hannig 
Museum (moved to square in 
2002, renovated in 2010)

Neighbors 
Capital Metro downtown rail 
station; Austin Convention 
Center; Lance Armstrong 
Bikeway; Hilton Hotel and 
Residences; Marriott; The 
Avenue Lofts

Events 
O. Henry Pun-off; SXSW

Long-term 
recommendations 
Relocate firefighters and 
repurpose station; replace 
parking lot with green space

Near-term 
recommendations 
Reduce size of station parking 
lot; encourage neighborhood 
activities; allow food vendors; 
introduce bicycle rental 
facilities; plant a double row 
of shade trees along Fourth 
Street; install raised deck 
area to protect major live oak 
tree; improve tree health and 
provide irrigation

by the First Baptist Church. 
Church representatives say 
they have no intention of 
selling the site or relocating.

Historic uses 
Site of original Austin High 
School (opened in 1900), 
which became John Allan 
Junior High in 1925

Current use 
Site of main sanctuary 
building for First Baptist 
Church (originally founded 
in 1867 at the current site of 
the Austin History Center by 
Wooldridge Square)

Neighbors 
State and federal buildings; 
future U.S. post office

Long-term 
recommendation 
Discuss opportunities for 
land swaps with the church; 
one scenario would relocate 
church to adjacent block

Alternative 
recommendations 
Discuss creation of nearby 
public space on an unused 
plaza on a half-block owned 
by federal government; 
explore other potential sites

Wooldridge Square “Northeast Square”
Republic Square Brush Square

“Northeast
Square” Park
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downtown community, provid-
ing public services and creat-
ing a stable employment base,” 
McCann said. “They create a sig-
nificant amount of jobs.

“We’re excited that both agen-
cies are reinvesting in their 
downtown presence in a signifi-
cant way. It’s good news for the 
downtown plan.”

In coordination with city plan-
ners, Travis County is preparing 
a Central Campus Master Plan 
for its facilities downtown. 

County planners estimate the 
amount of space county gov-
ernment needs will more than 
double in 25 years, from about 
530,000 square feet today to  
1.1 million square feet in 2035.

The process began in June 
2009 with a needs assessment. 
Public workshops are set for 
July and again at the end of the 
year. County commissioners will 
consider the plan in meetings in 
September and again in January, 

with the final report set to come 
out in March.

Even before the plan is com-
plete, commissioners have 
already made a major real 
estate acquisition to prepare 
for growth, by voting to buy an 
office building at 700 Lavaca St. 
for $61.25 million. The building 
will contain the Commissioners 
Court, commissioners’ offices 
and administration.

The county should close on the 
15-story building by the end of 
June, said Bill Anderson, senior 
vice president of Office Leasing 
Advisors, an office tenant repre-
sentation firm headquartered at 
the Lavaca building.

“They plan to start moving 
county people in the fourth quar-
ter of this year,” he said.

In the long term, the county’s 
and state’s plans will cause rental 
rates to rise, he said.

“Anything between Cesar 
Chavez and 15th is going to be 
looking at increases because 
everybody down here now is 
fighting over space,” he said.

For state development, Texas 

Facilities Commission staffers 
released plans in late spring pro-
jecting development in the state 
Capitol Complex to triple in the 
future, with an addition of 7 mil-
lion square feet—about 20 per-
cent of downtown’s entire devel-
opment potential.

The tentative scenario esti-
mates future state office needs 
to be 1 million square feet in the 
seven-block, 122-acre Capitol 
area. Another 1 million square 
feet of office space would be 
added on state-owned land near 
The Triangle.

The remaining 6 million 
square feet of potential space in 
the Capitol Complex would be 
developed under public-private 
partnerships—as The Triangle 
was—making the state-owned 
land subject to taxation.

Staffers will report to the com-
mission in August. They expect 
a timeline to be drafted within 
a year. Although the plan is still 
in an early phase, it represents 
a radical departure from a 2009 
plan to create a new state com-
plex near Toll 130 east of Austin.

Implementing the plan
The Downtown Austin Plan is 

not the first city plan for down-
town, or even the only plan in 
the works involving downtown. 
A major concern for some is how 
the neighborhood plans—includ-
ing the downtown plan—will fit 
into the broad comprehensive 
plan, the city’s overarching poli-
cies for growth and development. 
The neighborhood plans exist as 
amendments to the city’s cur-
rent 1979 Austin Tomorrow 

The Travis County Central Campus is centered on Wooldridge Square.
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Downtown Austin Plan continued
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Downtown

Comprehensive Plan, which 
would be replaced by the pro-
posed Imagine Austin Compre-
hensive Plan, slated for council 
consideration in 2011.

Attorney and Realtor Frank 
Herron has been involved in 
shaping the comprehensive plan, 
which would provide mandatory 
guidelines for development of the 
entire city for the next 30 years. It 
does not make sense, he said, for 
smaller plans to precede passage 
of the comprehensive plan.
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Judge Edwin Waller and the 1839 Waller Plan: How Austin was built around open spaces

The first mayor of Austin, Edwin Waller, was also the 
architect of the city’s first master plan, created from May 
to October 1839. Charged by the nascent Republic of Texas 
government, Waller and a team of about 200 laborers 
surveyed and plotted out the now-familiar grid street plan 
that characterizes downtown today.

The 1839 Waller Plan effectively prepared the tiny settlement 
of Waterloo and surrounding wilderness for development 
into the capital city of Texas, with the arrival of the state 
government from Houston in October 1839.

Born in Virginia in 1800, Waller arrived in Texas in spring 1831. 
In July of that year, the Mexican government granted him 
a tract of land in what is now Brazoria County in southeast 
Texas. Soon after, Waller gained notoriety for resistance of the 
Mexican government, first by being jailed for refusing to pay 
custom duties to Mexican authorities, then by participating 
in the June 1832 battle of Velasco—a bloody prelude to the 
Texas Revolution—where he was wounded in the head.

In 1833, Waller became alcalde of Brazoria Municipality, 
part of his duties being the exercise of judicial authority. 
He was a delegate from Brazoria to the Convention of 1836 
on Washington-on-the-Brazos, and he signed the resulting 
Texas Declaration of Independence and also helped draft the 
Constitution of the Republic of Texas.

In 1839, Waller was chosen by Texas President Mirabeau B. 

Lamar, a political ally, to supervise the surveying of Austin, 
sale of town lots and construction of public buildings. Waller 
carried out his duties on the edge of the Texas frontier with 
the protection of armed citizens. That same year, he helped 
organize Austin Masonic Lodge No. 12 at his residence.

Waller was appointed Texas postmaster general by the 
Senate on Dec. 10, 1839, but he resigned the next day. He was 
elected Austin’s first mayor in January 1840, but he gave up 
that position in August.

Waller then moved to Austin County, where he served 
as chief justice from 1844 to 1856. He campaigned 
unsuccessfully for lieutenant governor in 1846.

In 1861, Waller represented Austin County at the Secession 
Convention. Because he was the only delegate present who 
had signed the Texas Declaration of Independence, members 
allowed Waller to be the first person to sign the ordinance of 
secession.

In 1873, Texas legislators formed a new county from Austin 
and Grimes counties, naming it Waller in his honor. Waller 
was elected the first president of the Texas Veterans 
Association in 1873. He died in January 1881 while on a trip to 
Austin on association business.

He was buried in the family cemetery in Waller County. In 
1928 his remains, along with those of his wife, Juliet M. de 
Shields, were moved to the State Cemetery in Austin.

The 1839 Waller Plan for the City of Austin was based on William Penn’s plan for 
Philadelphia, which featured a grid street pattern around Independence Hall and 
four public squares.
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State  
Capitol

“Northeast
Square” Park

The red buildings represent new state offices. The blue represents public-private projects.

Congress Ave.

“By passing all of these smaller, 
more detailed planning efforts 
first, we’re painting ourselves into 
a corner of having to match the 
comprehensive plan to smaller 
efforts than vice versa,” he said. 

However, City Councilman 
Chris Riley does not anticipate 
that type of conflict to occur.

“The neighborhood plans 
would be folded into the com-
prehensive plan. They would be 
something like subchapters in 
the comprehensive plan,” he said.

McCann said the final draft of 
the downtown plan, when pre-
sented to city officials starting  
this fall, will include a robust 
implementation strategy. The 

Potential and current downtown projects

Comment at more.impactnews.com/8814

For more information on the Downtown Austin 
Plan, visit www.cityofaustin.org/downtown.

details are still being worked out, 
but the plan will recommend 
creating an economic develop-
ment corporation specific to 
downtown. The strategy will 
also include a list of prioritized 
projects for the next 10 years, 
suggested capital projects and 
changes to city policy.

“The worst case is for this to 
be a wonderful study that costs 
millions [and sits] on a shelf,” 
Schmidt said. 

Additional reporting by Rebecca Nordquist

The Waller Creek Tunnel 
Project is a stormwater bypass 
tunnel from Waterloo Park 
to Lady Bird Lake near Waller 
Beach. Construction will be 
completed in 2014.

The 683-foot-tall Austonian 
mixed-use tower at Second 
Street and Congress Avenue 
opened mid-June. 

The Seaholm Power Plant is 
set to transform into a mixed-
use development. The project 
is still under negotiation. 

The six-mile Lance Armstrong  
Crosstown Bikeway, stretching 
from Levander Loop through 
downtown and ending near 
Deep Eddy Pool, is under 
construction. 

The Thomas C. Green Water 
Treatment Plant redevelopment 
is planned at Second Street and 
Shoal Creek.

A new 230,000-square-
foot federal courthouse is 
developing west of Republic 
Square Park.
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City of Austin historical highlights:

• Pre-18th century: Nomadic tribes of 
Tonkawas, Comanches and Lipan 
Apaches camped and hunted in the 
Austin area

• Late 18th century: Spanish set up 
temporary missions

• 1830s: First permanent Anglo settlers 

arrive and found the village of 
Waterloo

• 1839: Waterloo is chosen to be the 
capital of the new Republic of Texas 
and is renamed in honor of Stephen 
F. Austin. Edwin Waller lays out grid 
street pattern for town site.

• 1881: Austin City Public Schools 
admits its first students. The Tillotson 

Collegiate and Normal Institute—
predecessor to Huston-Tillotson 
College—opens its doors.

• 1888: First state Capitol Building 
completed

• 1893: Great Granite Dam established 
on Colorado River

Sources: Texas Historical Commission, City of Austin

Downtown Austin Plan continued



22  |  June 2010   Community Impact Newspaper • Central Austin Edition

Urgent Care • Occupational Medicine 
Sports Medicine • Travel Medicine

Don’t let summer 
injuries get you down. 

Get back into the 
swing of things faster.

Serving South Central Texas Since 1982

(512)291-5577 • www.texasmedclinic.com

• No Appointment Needed

• Minutes From Downtown Austin

• Most Insurance Plans Accepted

• Physicians on  Duty at All Times

• Digital X-Ray, EKG & Lab

OPEN 7 days a week, 8am-11pm

9900 S IH 35 | Austin, TX 78748
Located in the Southpark Meadows Shopping Center at IH 35 & Slaughter Lane

• Sprains, Strains & Minor Fractures

• Joint Dislocations

• Lacerations, Cuts & Minor Burns

• Eye Injuries

• Animal & Insect Bites

Whether you’re the super cool runner who trips 
over a dog while running at Lady Bird Lake, the 
greatest-of-all-time BBQ chef who burns your 
hand on the grill,  or the over zealous volleyball 
player who takes a tumble after spiking the ball, 
we can fi x all of your summer injuries.
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Malls

Comment at more.impactnews.com/8813

windows at the once-robust shopping cen-
ter. Though it has seen a small uptick in 
new businesses, Northcross Mall on West 
Anderson Lane, home to shops such as 
Guitar Center and Chaparral Ice Skating 
Rink, has fluctuated in tenant occupancy. 

After mounting a four-year campaign 
and two unsuccessful concurrent law-
suits against the city and Lincoln Property 
Company, the Allandale Neighborhood 
Association and Responsible Growth for 
Northcross—a group formed to fight the 
developer—will share their neighborhood 
with Walmart in the coming months. 

RG4N Vice President Jason Meeker cited 
public safety hazards because of truck and 
traffic congestion, a potential spike in 
crime and decrease in property value, and 
the threat to business for local mom-and-
pop shops as some of the reasons residents 
were wary of the Walmart Supercenter. A 
2007 survey conducted by RG4N found 
that 85 percent of the 3,239 participants 
questioned opposed construction.

In an effort to create a sense of cohesion 
among the local shop owners, independent 
businesses banded together to form the 
Northcross Business District. Despite the 
alliance, unease persists. 

“There is still a lot of fear and a lot of 
concern among business owners,” said Jan 
Triplett, CEO of the Business Success Cen-
ter, a small-business advising firm in the 
area. “The impact of big-box development 
can be very detrimental to all of them.” 

The protesting seemed to pay off for the 
residents as Wal-Mart Stores Inc. eventu-
ally reformed its plans. Rather than a super-
center, the building was downsized by more 
than half to 99,000 square feet, Wal-Mart 
spokeswoman Kellie Duhr said. Addition-
ally, it will not be open 24 hours or include 
a tire and lube or garden center. Duhr said 
the store is expected to open this fall.  

Public input on the original project was 
not sought because the center fell under 
the city’s “administrative review,” rather 
than the more stringent “conditional-
use” zoning, which Meeker described as 
“flawed and unlawful.” 

“The end result of the Northcross fight is 
an indication on what the city, developers 
and citizens can improve on in the future,” 
he said. “There must be citizen input and 
collaboration before a plan is announced.

“We don’t all have to go to court to 
resolve our differences,” he said.
An endangered mall

Bankruptcy, lawsuits and low tenant 
occupancy plague once-thriving Highland 
Mall. Austin’s oldest mall opened its doors 
39 years ago with 160 tenants; now fewer 

than 90 stores are in the shopping center. 
A 2009 Yahoo! Finance/U.S. News and 

World Report feature cited Highland as 
one of America’s Most Endangered Malls,   
making the list with a relatively low 61 per-
cent occupancy rate.

As Barton Creek Square began to court 
upscale tenants about eight years ago, 
the allure of Highland Mall diminished, 
Heimsath said. The Domain shopping 
center, owned by former Highland owner 
Simon Property Group, seemed to push 
the longstanding mall even further from 
the minds of consumers.  

“Both [Barton Creek Square and The 
Domain] have a very strong and attractive 
mix of retailers that include some of the 
retail anchors that were located at High-
land,” he said. “As those centers developed 
and included more tenants, they drew cli-
entele away from Highland Mall.”

Some critics, such as local indepen-
dent real estate investor John Cordes, say 
Simon, the country’s largest mall owner, 
failed to invest in improvements for its ail-
ing property and instead focused attention 
on new developments such as The Domain. 

“These giant mega corporations inten-
tionally strip tenants away from one mall 
to bulk up retail in their newest project,” 
Cordes said. “When the city decided to 
give Simon $57 million in rebates for 
infrastructure in exchange for low-paying 
retail jobs, they didn’t leave any concern 
for a contingency fund to redevelop the 
properties that were going to suffer, like 
Highland.”

General Growth Properties Inc. and 
Simon Property Group relinquished con-
trol of Highland to mortgage lenders in 
December. In May, the new owner filed for 
bankruptcy, nearly a year after anchor ten-
ant Dillard’s sued the mall and attempted 
to close its doors. The department store 
claimed the mall had fallen into disrepair 
and referred to the retail space as a “ghost 
town” in court documents. 
Highland Mall meets higher ed

Seeing an opportunity, Austin Commu-
nity College opted to purchase the newly 
vacated 18.5-acre Dillard’s site for a cam-
pus expansion. ACC plans to renovate 
194,000 square feet of the four-story retail 
space for classrooms, business and admin-
istrative services. The expansion could 

also house the school’s continuing educa-
tion division, as well as provide space for 
a conference center and additional offices 
for nonprofit organizations. Renovations 
are expected to begin within the next two 
to three years. 

“The idea is to take an area that has seen 
better days and use it for different and 
more sustainable uses,” said Ben Ferrell, 
ACC’s executive vice president for finance 
and administration. “Highland was an 
obvious choice because it is right next to 
our headquarters.” 

The ACC project is seen as a catalyst for 
future mixed-use development. 

Matt Whelan, principal of RedLeaf 
Properties LLC, is partnering with ACC 
on the expansion. Whelan helped rede-
velop the former Mueller Airport property. 

“There is certainly significant potential 
for mixed-use development,” he said. “The 
existing building is in a great location, 
benefited by transit. But the timeline is a 
question mark.”

Although a lease had yet to be signed at 
press time, a nonlocal educational organi-
zation is expected to move in to the JCPen-
ney site, which exited in 2006, adding to 
the academic scene at Highland Mall. 

Albert Ayala, a former Highland tenant, 
is hopeful of the mall’s future. The Aus-
tin resident even started a website, www.
highlandmallisnotclosing.com, to counter 
gloom-and-doom reports.

“Even though Highland Mall is not doing 
as good as it used to, I feel in light of the new 
development with ACC, things are really 
going to start turning around,” he said. 
The future of malls 

Shopping center development nation-
wide is trending away from enclosed malls 
to what Heimsath called “lifestyle centers,” 
pointing to The Domain and components 
of the Mueller development as examples.

The outdoor retail centers, anchored by 
high-end department stores, include fine 
dining restaurants, playscapes and are 
typically surrounded by residential units. 
Heimsath foresees future mall develop-
ment in Austin to emulate this model. 

“The concept is ‘shopping as entertain-
ment,’ as opposed to just a purchasing 
experience,” he said.

Highland Mall transformation
Highland Mall is set to transform into a part-retail,  
part-educational center in the next two to three years. 
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A proposed 
nonlocal educa-
tional organiza-
tion has shown 
interest in 
moving into the 
former JCPen-
ney site. 

IH-35

Airport Blvd.

AUSTIN CHAMBER OF COMMERCE 
SOUTH AUSTIN BUSINESS COUNCIL LUNCHEON

 Featuring Bob Lander, President and CEO 
of the Austin Convention & Visitors Bureau 
Lander discusses the need for a new Austin 
Convention Center hotel and the potential 
impact on the local economy.

Members: $30 by July 9; $35 week-of; 
$40 day-of. 

Future members: $40 by July 9; 
$45 week-of; $50 day-of.

Register online today at 
www.austinchamber.com/events

July 13, 2010
11:30 a.m. Check In & 

Networking 
Noon – 1:00 p.m. Program

Omni Austin Hotel
Downtown, 700 San Jacinto Blvd.

Dillard’s men’s 
and women’s 
clearance store 
will end its 
lease in 2017. 

ACC purchased the 
four-story Dillard’s build-
ing for classrooms and 
business and administra-
tive services. It is part of 
the college’s expansion 
efforts.

Men/Women
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Transportation Report  |  Short-term and long-term transportation projects

By jenn Rains
The Capital Area Metropolitan Plan-

ning Organization adopted its updated 
long-range transportation plan, the 
CAMPO 2035 Plan, May 24. The plan 
identifies the top projects for transporta-
tion at the city, county and regional levels.

The new plan came about because federal 
law requires metropolitan planning organi-
zations in attainment to update long-range 
plans every five years, said CAMPO Execu-
tive Director Joe Cantalupo.

CAMPO includes five counties: Wil-
liamson, Travis, Hays, Bastrop and 
Caldwell. Bastrop and Caldwell coun-
ties were included in the organization in 
February.

Cantalupo said while many people think 
a metropolitan planning organization is 
just a place it go to receive federal money, 
there’s more to CAMPO than just that.

“What we’re trying to bring more aware-
ness to is that we’re supposed to help coor-
dinate the planning process,” he said.

By eric Pulsifer
An $85 million draft bond package with 

a mix of road and pedestrian projects 
unveiled June 14 includes both short-term 
projects designed to offer traffic conges-
tion relief and funding for preliminary 
work on long-term regional solutions.

Public comment will be gathered before 
the bond package would go up for a vote, 
and Austin City Council may still make 
modifications before then. If the city 
decides to put it up to voters, the package 
of projects could go out for a November 
bond election.

A majority of the projects, totaling 
$71 million, would go to short-term 
improvements or immediate construction 
projects, while $14 million is included for 
design and preliminary work for future 
projects.

“The variety of mobility improvements 
included in the bond package proposal 
reflects the importance of multiple forms 
of travel to reduce congestion and our 
reliance on cars alone,” Assistant City 
Manager Robert Goode said. “The City 
of Austin should build the infrastruc-
ture that supports walkable and cycling 
environments and promotes long-term 
sustainable mobility that is better for our 
pocketbooks and the environment.”

The draft bond package was developed 
as part of the Austin Strategic Mobility 
Plan, which involved examining more 
than 3,000 mobility projects gathered via 
public outreach since October 2009.

Comments will be accepted by mail or 
online at ctf@austinstrategicmobility.com 
until July 18.

Proposed projects include:
• Interim improvements for the Y at Oak Hill

• Guadalupe/Lavaca streets transit 
improvements/sidewalk enhancements

• Third Street reconstruction/Lance 
Armstrong Bikeway

• Airport Boulevard corridor arterial 
improvements

• MLK Jr. Boulevard corridor preliminary 
engineering

• Manor Road redesign

• Boardwalk at Lady Bird Lake

• Traffic signalization improvement for US 183 
between Hwy. 290 and Hwy. 71

• MoPac corridor downtown access 
preliminary engineering

• Sidewalk improvements on Burnet Road, 
Manchaca Road and Brodie Lane

• Bike crossing at Jollyville Road and US 183

• Rundberg Lane roadway extension

• Rails to trails – Austin to Manor

To see a more detailed list of projects, visit  
www.austinstrategicmobility.com.

Sample projects in Austin 
from CAMPO 2035 Plan
Many of Austin’s projects included in 
the CAMPO 2035 Plan focus on arterial 
roadways—major roads connecting the 
city, HOV lanes and public transportation 
services.

Ben White Boulevard at I-35 is a TxDOT-
sponsored project that will see the 
construction of four direct connects at the 
interchange. The direct connects will allow 
traffic to flow smoothly from one roadway 
to the next without using access roads or 
having to exit. The project is scheduled 
to start in 2010 and is expected to be 
complete by 2012.

TxDOT and Central Texas Regional Mobility 
Authority are sponsoring a project in 
two phases to create managed lanes on 
northbound and southbound Loop 1, or 
MoPac, from Parmer Lane to Slaughter 
Lane. Unlike HOV lanes, managed lanes 
would restrict the speed on the road and 
charge a toll, though the charge would 
depend on the amount of traffic in the 
lanes. Phase one from Parmer Lane to 
Cesar Chavez is due to begin in 2013 and be 
completed by 2015. Phase two, from Cesar 
Chavez Street to Slaughter Lane, will start in 
2015 and be completed by 2017.

A project to create bus only or high 
occupancy lanes on North Lamar Boulevard 
from the Tech Ridge Park and Ride, 900 
Center Ridge Drive, to Downtown Austin, 
is projected to begin in 2025 and will take 
about 10 years to complete. The project 
is unsponsored and funding has not been 
allocated, but could come from local, state 
or federal resources.

An urban rail extension in the south part 
of the city is being sponsored by the City 
of Austin and is projected to begin in 
2020 and take about five years to finish. 
The extension would involve expanding 
the streetcar from Downtown Austin 
along Riverside Drive to Austin Bergstrom 
International Airport.

Draft of $85 million mobility 
bond proposal releasedThe new long-range plan for CAMPO 

serves two purposes, “ensures our region 
can receive federal funds for transporta-
tion and to function as a coordinating 
document,” Cantalupo said.

The plan includes a description of each 
project along with the location, sponsors 
and cost for roads and other transporta-
tion projects.

The latest long-range plan differs from 
ones previously and shows a growing trend: 
more local spending on state systems.

“Local spending on transportation used 
to go toward local roads, but now, the 
federal and state government cannot give 
us as much as we need to maintain sys-
tems,” Cantalupo said. “Not only are we 
accounting for more local money be put 
into [maintenance and operations] of local 
systems, but local money is being spent on 
state transportation systems too.”

Based on the 2035 Plan, about one-third 
of the projects—more than $9 billion out 
of a total of about $27 billion—of regional 

transportation in the next 25 years will be 
funded by local governments.

Local governments used to fund city 
roads and state agencies, such as Texas 
Department of Transportation, was 
responsible for state and regional roads, 
even the portions that fell within the city 
limits. However, with budget woes at the 
state and federal level, local governments 
will be forced to “pick up larger portions 
of the bill,” Cantalupo said.

He said the problem with this new 
trend is that local governments do not 
have the resources needed or the author-
ity to handle state projects, a problem 
that must be addressed if the cities will be 
forced to fund the projects.

Whether it is ideal or not for local 
governments, “for the foreseeable future, 
the trend of local governments taking on 
funding responsibilities will continue,” 
Cantalupo said.

CAMPO’s 2035 Plan includes $27 billion in regional projects
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News Report  |  Gulf oil spill may keep some fish off Austin tables

By eric Pulsifer 
From oysters to shrimp, the 

Gulf of Mexico is the source of 
much of the seafood Austinites 
eat, be it from the grocery store 
or a restaurant down the road. 
But with the Deepwater Horizon 
oil spill potentially devastating 
the Gulf ’s commercial fishing 
industry, some of that seafood 
may have to come from different 
sources other than off the Texas 
coast. In addition, some places 
may be forced to stop carrying 
certain items altogether if prices 
continue rising.

Quality Seafood Market 
supplies seafood to businesses 
around Central Texas, from 
hotels to taco shacks to four-star 
restaurants and food service 
companies. Among the hun-
dreds of restaurants in Austin it 
serves, are iconic eateries such 
as Texas French Bread, Tacodeli, 
Hudson’s on the Bend, Mangia 
Pizza, Vino Vino, Z’Tejas South-
western Grill and Chez Nous.

Sarah Harper, a wholesale 
sales representative for Quality 
Seafood Market, said the long-
term impact of the oil spill on 
seafood is yet to be seen, but that 
there are alternatives—either 
farm-raised or from other bodies 
of water—for most of the Gulf 
seafood that makes its way to 
Austin tables. 

“We’re able to find products 
elsewhere to substitute for Gulf 
products, but whenever we can 
we buy locally whenever it’s 
available, not only because it’s 

cost effective but because we’re 
supporting Texas businesses,” 
Harper said. “There’s a lot of 
speculation, which has definitely 
affected prices of certain Gulf 
fish like mahimahi, swordfish 
and shrimp, which are available 
in other parts of the world but 
specifically our Gulf suppliers 
have seen prices rising and falling 
rapidly just because of specula-
tion as to what’s going to happen 
to those fish populations.”

Harper said there is one Gulf 
fish in particu-
lar Quality Sea-
food Market 
sells that is 
exclusive to the 
Gulf of Mexico: 
the black drum 
or rockfish, a 
versatile and 
affordable fish 
this is popular 
with restau-
rants around 
town.

“As of now, we’re still bringing 
in the same amount of shrimp 
and the same amount of black 
drum we always have,” she said.

As for Gulf oysters, one of the 
seafoods most susceptible to pol-
lution, Louisiana oyster beds are 
mostly shut down, but Texas beds 
and many other sources around 
the country are unaffected.
Accept no substitute

Evangeline Café owner Curtis 
Clarke is from Lake Charles, La., 
and said he gets a majority of his 
seafood from the Gulf.

“I haven’t called it an oil spill 
for three or four weeks myself. 
I call it an oil gush,” he said. 
“Being from south Louisiana 
myself, it just makes me sick.”

Shipping oysters from Chesa-
peake Bay or the West Coast is 
not an option for Clarke, who 
said there is no substitute for the 
affordable, delicious oysters he 
gets from Galveston Bay, even if 
their price goes up. 

“I don’t like West Coast oys-
ters or East Coast oysters, and 

they’re already 
that expensive 
anyway,” he 
said. “The Gulf 
oysters have 
always been 
cheaper because 
they come from 
here. As long as 
I can get Gulf 
oysters, I’m 
going to use 
Gulf oysters.”

Clarke said 
the oysters he brings in are 
never frozen and are typically 
on the table at Evangeline Café 
within 48 hours of coming out 
of the water.

The shortage of oysters—used 
in Evangeline Café’s signature 
appetizer, Oysters Contraband, 
and po-boys—has made Clarke 
consider raising prices. Oysters 
and Gulf shrimp, which Clarke 
said have shot up in price by 
around 20 percent, make up 
a little less than half of sales, 
and costs have gone up since 

Comment at more.impactnews.com/8797

the oil spill. The rise in cost has 
translated to temporary price 
increases on the menu for dishes 
with Gulf shrimp, and Clarke 
said oysters may be next.

“I typically sell about 100 
pounds of oysters a week,” 
Clarke said. “Oysters that I buy 
right now are about 35 percent 
higher than they were a month 
ago. I haven’t changed my prices 
on that yet, but it looks like I 
might have to.”

Clarke said he does not 
believe Gulf oysters will become 
unavailable entirely, but said if 
the price gets high enough, he 
will be forced to pull them from 
the menu.

“If it goes from $7 a pound to 
$20 a pound, there could be a 
point where I don’t have them 
because I don’t feel they’re worth 
what the going rate is,” he said. 
“I’m hoping things work out to 
where everybody can have some 
and they don’t get too expensive, 
but we’ll just have to see.”

Clarke said this is not the first 
time he has had difficulties with 
the price or availability of Gulf 
seafood. He said hurricanes typi-
cally have a similar effect on the 
seafood industry, as runoff and 
pollution pouring from the land 
into the water bring fishing to a 
halt temporarily.
Nothing to fear

Roberto San Miguel owns 
San Miguel Seafood and sells at 
farmers markets and to kitchens 
such as La Condesa, Perla’s Sea-
food and Oyster Bar and Four 
Seasons Hotel Austin. 

San Miguel has had an abun-
dance of seafood lately as orders 
have been down the past month. 
He blames that more on unin-
formed fear of eating Gulf fish 
than a lack of supply coming in.

“We don’t have a problem here 
in Texas. That is a long, long way 
away from where we fish, so it 
doesn’t really affect us. What 
we’re dealing with is this intense 
negatively with people lumping it 
and people saying, ‘You can’t eat 
red snapper because it’s full of 
oil,’ and it just isn’t true,” he said. 
“There’s nothing wrong with 
our Gulf red snapper, with our 
shrimp with any of the product 
we’re bringing in. It’s absolutely 
gorgeous.”

Mark Friudenberg, owner 
of Freeport-based wholesale 
seafood provider Captain Mark’s 
Seafood, said more than any-
thing, he believes the public’s 
fear of eating fish will be more 

harmful to the Texas fishing 
industry than the oil spill.

“The demand has definitely 
gone down it,” he said. “We’ve 
already seen an impact here on 
the Texas coast. They’re thinking 
that most of the fish is contami-
nated. Therefore, they’ve slacked 
off on their buying of the fish 
and Texas products.”

Friudenberg said the rising 
cost of shrimp is largely due to 
the close of shrimp season. Every 
year, Texas waters are closed 
for two months to allow shrimp 
populations to replenish. The 
season closed this year in May 
and is not scheduled to reopen 
until mid-July. This downtime 
lowers the amount of inventory. 

“The price has gone up as 
much as $3 a pound, but in the 
same respect, the demand has 
gone down somewhat also,” he 
said. “It’s kind of a crazy deal. 
They’re wanting high dollar for 
a product that the demand has 
come down for.” 

If the oil spill does begin to 
seriously hamper fishing in 
Texas waters, Friudenberg said 
it would be devastating to many 
businesses along the Texas coast.

“In our business, we don’t 
import any of our fresh fish,”  
Friudenberg said. “This could 
really be a hit for us, I always 
refuse to buy imported fresh fish. 
I told people, I’d close my doors 
if I had to buy imported fish 
because the quality is not there.”

Protecting consumers from 
contaminated seafood
Federal and state officials monitor 
waters from which seafood is 
harvested, the product that is brought 
in and have the authority to close 
waters to commercial fishing. As of 
June 16, about one-third of the Gulf ‘s 
commercial fishing area was closed.

According to a report from the  
U.S. Food and Drug Administration, 
while oil has the potential to taint 
seafood, as of press time, there are “no 
reasons to believe any contaminated 
product has made its way to the 
market.” If adulterated seafood is 
discovered, the FDA has the authority 
to seize and remove the product.

Donte Oliver shucks oysters at Quality Seafood Market. Louisiana Gulf oysters and shrimp could become scarce in Austin because of the oil spill, but 
seafood from Texas waters remains unaffected.
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“There’s nothing wrong 
with our Gulf red snapper, 
with our shrimp with 
any of the product we’re 
bringing in. It’s absolutely 
gorgeous.”

—Roberto San Miguel 
San Miguel Seafood, owner

At Evangeline Café, Oysters Contraband is made 
using Gulf seafood. The café may have to stop 
selling oysters if the price gets too high.
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78731

78731

Less than $149,999
$150,000–$199,999
$200,000–$299,999
$300,000–$399,999
$400,000–$499,999
$500,000–$599,999
$600,000–$799,999
$800,000–$999,999
$1 million + 
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14/141
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13/183
22/152
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32/84
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27/103
60/110

29/78
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26/117
26/88
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13/267

13/74
16/92
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28/92
34/91
35/87
26/66

14/116
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21/106
10/60
42/94
27/67
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7/96
4/54
1/18

1/207

7/66
10/64
15/88
22/54
5/40

2/125
11/52
3/105

-

41/127
25/64
71/86
25/53
3/52
2/71

-
-
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Price range Number of homes for sale/ Avg. days on market

May 2010
May 2009

May 2010
May 2009

Month  

 23/$250,000 35/$520,000 61/$329,000 17/$376,000  
 9/$275,000 32/$495,000 32/$310,500 24/$429,000

 14/$300,000 13/$385,000 28/$230,000   
 20/$270,000 18/$319,000 41/$242,500

On the market*  (As of June 9, 2010) Monthly home sales*  (May 1–31)

*Market Data include condominiums, townhomes and houses.

78701 7870178704 78704 7873178703 7870378731 78751 78756 78757
Number sold/Median price

Residential Real Estate  |  Market Data Market Data provided by the Austin Board of Realtors

2008 Robinhood  Trail, Austin  $1,795,000

ZIP code guide
78701 Downtown
78703 West Austin
78704 South/Central
78731 Northwest/Central
78751 Hyde Park
78756 Brentwood
78757 Burnet Road/Anderson Lane

Central Austin
ZIP code City Subdivision Address Bed/Bath Price  Sq. Ft. Agent Agency Phone

78701 Austin Brazos Place Condo 800 Brazos St. 2br/2ba  $489,500  1,324 Elham Tarkashvand Keller Williams Realty 789-5224
78701 Austin Greenwood Towers  1800 Lavaca St. 1br/1ba  $115,000  608 Sharron Bowman Coldwell Banker United Realtor 422-6921
78701 Austin Towers Town Lake Condo 40 IH-35 2br/2ba  $269,000  1,360 Amy Ballinger Goldwasser Real Estate 820-6650
78703 Austin Brykerwoods Annex  2904 Oakmont Blvd. 3br/3ba  $429,900  1,750 Linda Godinez J.B. Goodwin, Realtors 203-7375
78703 Austin Enfield Challenge Condo 2508 Enfield Road 2br/2ba  $199,983  967 Gary Gentry Keller Williams Realty 794-6728
78703 Austin Marlton Place  2206 11th St. 5br/3ba  $922,500  3,733 Mary Jane Moran Moreland Properties 656-7600
78703 Austin Pemberton Heights  1205 Gaston Ave. 5br/3ba  $3,250,000  4,135 Roya Johnson Keller Williams Realty 472-1000
78703 Austin Remington Condo 1200 Baylor St. 2br/2ba  $435,000  1,485 Christi Davidson Keller Williams Realty 794-6770
78703 Austin Sherwood Forest, Tarrytown 2008 Robinhood  Trail 5br/5ba  $1,795,000  5,443 Gay Puckett J.B. Goodwin, Realtors 502-7787
78703 Austin Tarry Town  3214 Stevenson 3br/1ba  $395,000  1,167 Kent Redding Prudential Texas Realty 306-1001
78703 Austin Windsor Oaks Condo 1210 Windsor Road 2br/2ba  $169,900  1,085 Fred Norton Prudential Texas Realty 658-9411
78704 Austin Capital Heights 1001 Jewell St. 3br/3ba  $520,000  2,320 Jeff Coffman Keller Williams Realty 964-6640
78704 Austin Oak Ridge Heights  2604 Second St. 2br/1ba  $220,000  962 Alice Solis Gaston & Sheehan Realty 252-0004
78704 Austin Okie Heights 903 Jessie St. 2br/2ba  $399,000  1,572 Carol Strickland Amelia Bullock, Realtors 426-2381
78704 Austin Talisman Condo  1501 Barton Springs Road 2br/1ba  $225,000  903 Susan Patterson Keller Williams Realty 637-8406
78704 Austin Travis Heights 801 Rutherford Place 2br/1ba  $419,500  1,125 Susan Dudley Amelia Bullock, RealtorS 497-6332

Property listings

Month  
78751 7875778756

Number sold/Median price

Consult with your Austin REALTOR® to learn  
 more or visit www.AustinHomeSearch.com.

BROUGHT TO YOU BY THE 
AUSTIN BOARD OF REALTORS®

There aren’t many investments that have held their value like 
Central Texas real estate. In fact, the average Central Texas home 
purchased just six years ago has appreciated 20 percent. With 
plenty of homes available and interest rates at 40-year lows, 
now may just be the best time for you to move up. Why not learn 
how you could build wealth through Austin real estate today?

Get the facts from your REALTOR® today.

Central Texas Real Estate 
is Different.  

GRANITE COUNTERTOPS!

with 50 sq. ft. or 
more installed

American Made, 
Stainless, Dayton
10” deep, equal-

bowl sink.

dAmerican Made, 
nStainless, Dayton

512-864-2750

Work featured in: Real World Austin, 
Extreme Home Makeover, Parade of 
Homes & Womens Symphony Homes

9850 Hwy. 29W • Georgetown • www.topsolutionsinc.com

RGGR

Now Serving 
Central Texas!

DON’T WAIT... GET YOUR REBATE

Davis
Service
Company $2600 

after rebates and 
tax credits, plus tax. 

Expires 7-24-2010

after rebates and 
tax credits, plus tax. 

Expires 7-24-2010

after rebates and 
tax credits, plus tax. 

Expires 7-24-2010

plus tax. 
Expires 7-24-2010

$1850
* for most installations

Financing Available

Your Air Conditioning & Heating Experts

Call Us Today! (512) 335-6579
Look online at 

www.DavisServiceCompany.com 
for future specials.

pertsperts Look online at

TACLB010746E

$2400

$2500

2 ton 16 SEER 
A/C System with 

Gas Heat Installed*
10 year warranty

2 ton 15 SEER 
Heat Pump System 

with Gas Heat Installed*
10 year warranty

3 ton 15 SEER 
Heat Pump System 

with Gas Heat Installed*
10 year warranty

3 ton 13 SEER 
R-22 Condenser 

Installed*
10 year warranty

3 ton 16 SEER 
A/C System with 

Gas Heat Installed*
10 year warranty

4 ton 16 SEER 
A/C System with 

Gas Heat Installed*
10 year warranty

$3100$2700
after rebates and 

tax credits, plus tax. 
Expires 7-24-2010

after rebates and 
tax credits, plus tax. 

Expires 7-24-2010
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The residential real estate listings were added to the market between 6/8/10 and 6/18/10 and were provided by the Austin Board of Realtors, www.abor.com. Although every effort has been made to ensure the timeliness and accuracy of this listing, 
Community Impact Newspaper assumes no liability for errors or omissions. Contact the property’s agent or seller for the most current information.

For additional residential real estate listings, visit more.impactnews.com/8795

Residential Real Estate  |  Property listings

Central Austin
ZIP code City Subdivision Address Bed/Bath Price  Sq. Ft. Agent Agency Phone

78704 Austin Travis Oaks Condo  2215 Post Road 2br/1ba  $142,500  905 Michael Takao Keller Williams Realty 659-6991
78705 Austin Hancock Place Condo 908 32nd St. 1br/1ba  $143,900  735 Angela Noeth Keller Williams Realty 695-7025
78705 Austin Orange Tree Condominia  2529 Rio Grande St. 2br/1ba  $192,000  906 Nathan Vargo Lee Real Estate Services, Inc. 417-0220
78705 Austin University Heights, Aldridge Place 117 32nd St. 2br/2ba  $619,000  1,564 Kay Bieberdorf Amelia Bullock, Realtors 565-6485
78705 Austin West University Place Condo 808 29th St. 2br/2ba  $204,900  981 Jessica Licona Keller Williams Realty 637-8434
78731 Austin Cat Mountain North  5200 Backtrail Drive 5br/5ba  $755,000  4,223 Cindy Greenwood Moreland Properties 784-4160
78731 Austin Cat Mountain North  5203 Backtrail Drive 3br/2ba  $489,500  2,751 Catherine Prather Moreland Properties 297-8150
78731 Austin Courtyard  5806 Tom Wooten Drive 3br/2ba  $429,900  2,196 Beata Zadrozna Keller Williams Realty 554-6712
78731 Austin Dry Creek West Condo 3839 Drivey Creek Drive 2br/2ba  $147,500  967 Timothy Seeliger Keller Williams Realty 879-7808
78731 Austin Mount Bonnell Shores  5312 Tortuga Trail 3br/2ba  $829,000  2,863 Kay Roush Coldwell Banker United Realtor 335-1891
78731 Austin North Hills Club Townhomes 6622 East Hill Drive 2br/2ba  $184,900  1,600 Linda Moore Amelia Bullock, RealtorS 577-1015
78731 Austin North Hills Club Townhomes 6610 Hill Drive 3br/2ba  $199,500  1,671 Kent Redding Prudential Texas Realty 306-1001
78731 Austin Northwest Hills  6002 Spancreek Circle 4br/2ba  $460,000  2,064 Chad Goldwasser Goldwasser Real Estate 420-0300
78731 Austin Oakmont Heights 1913 37th St. 2br/1ba  $329,000  1,072 Mark Miller Keller Williams Realty 538-5915
78731 Austin Shoal Village  2635 45th St. 2br/1ba  $225,000  1,000 Quinn Palmer J.B. Goodwin, RealtorS 736-9560
78751 Austin Fairway Heights 907 43rd St. 3br/2ba  $419,995  2,693 Kathleen Bucher Keller Williams Realty 784-7169
78751 Austin Hegman 4710 Rowena Ave. 2br/1ba  $319,000  1,248 Clayton Bullock Moreland Properties 480-0848
78751 Austin Worley Add 810 48th St. 2br/1ba  $295,000  1,032 Julie Delgado Keller Williams Realty 554-2653
78757 Austin Allandale Park  7617 Shoal Creek Blvd. 4br/2ba  $349,416  2,109 Cathy Trifiro Keller Williams Realty 797-4917
78757 Austin Allandale Terrace  6804 Pioneer Place 4br/2ba  $324,951  1,927 Ann Daughety Stanberry & Associates 626-0160
78757 Austin Allandale West  5718 Louise Lane 3br/2ba  $424,900  1,812 Cathy Trifiro Keller Williams Realty 797-4917
78757 Austin Allandale West  6108 Janey Drive 4br/2ba  $385,000  2,175 Melanie Waters Keller Williams Realty 771-2775
78757 Austin Allendale Condo  2104 Cullen Ave. 2br/2ba  $132,500  901 Bettye Turner J.B. Goodwin, Realtors 241-1745
78757 Austin Bellaire 1700 Payne Ave. 2br/1ba  $212,500  820 Heather Greenberg Keller Williams Realty 695-6002
78757 Austin Burnet Heights 1905 Alegria Road 3br/1ba  $224,950  920 Amanda Keith Keller Williams Realty 736-2919
78757 Austin Foster Lane Townhoms 3314 Foster Lane 2br/2ba  $184,500  1,384 Kimberly Montgomery Keller Williams Realty 709-3094
78757 Austin Northgate  904 Taulbee Lane 3br/2ba  $399,000  1,752 Kevin Karos RE/MAX Capital City II 744-4167
78757 Austin Northwest Terrace  8700 Stillwood Lane 3br/2ba  $190,000  1,640 Sandy Perkins Coldwell Banker United Realtor 797-7375
78757 Austin Pequeno Street  1905 Pequeno St. 2br/2ba  $315,000  1,686 Jeff Gifford Keller Williams Realty 775-1797
78757 Austin Terrell Heights 2000 Pasadena Drive 2br/1ba  $259,900  1,158 Ron Redder Presidio Group, Realtors 657-8674
78757 Austin Violet Crown Heights  1407 Brentwood St. 5br/3ba  $399,000  2,409 Jeff Baker Stanberry & Associates 619-7421

5200 Backtrail Drive, Austin $755,000

5312 Tortuga Trail, Austin $829,000

7617 Shoal Creek Blvd., Austin $349,416

1905 Pequeno St., Austin $315,000
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S e r v i n g  o u r  C o m m u n i t y  f o r  3 4  Ye a r s !

IT’S OUR PEOPLE THAT MAKE THE DIFFERENCE.

Please visit our website
W W W . A U S T I N C U S T O M F L O O R S . C O M

Located near the “Y” in Oakhill   •   7500 Hwy 71 W, Ste. 111  •  Austin, TX 78735 

Monday - Friday: 9:00 a.m. - 5:00 p.m.  •   Saturday: By appointment only

C O M M E R C I A L ,  R E S I D E N T I A L , 

R E A L T O R  &  B U I L D E R

5 1 2 . 3 0 1 . 5 5 8 0

Send your money to a school in your community 
instead of your credit card company!

1% of your fl oor purchase (wood, carpet or tile) will be 
donated in your name to the local High School Education 

Foundation of your choice.*

MADE IN THE USA

FE
ATURING PRODUCTS

*Does not apply to credit card purchases.
*Does not apply to Commercial jobs.


