
march 13-28   Star of Texas Rodeo Nonprofit organization puts on 
event that features livestock show, fair, chuck wagon cookoff, carnival 
and the world’s sixth largest indoor ProRodeo. | 5

march 24   Downtown Austin Plan town hall meeting 
City consultants will present density bonus and affordable housing 
recommendations. The public can ask questions and provide feedback. | 5
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Rising home values may be silver 
lining for Austin’s housing market

By Candace Birkelbach, Patrick Brendel and Eric Pulsifer 
National builders’ woes will halt new home 

construction in a still-vibrant Austin market, 
Angelos Angelou predicted in his 2009 eco-
nomic forecast, released in January.

“My fear is that national developers may 
have overreacted, and Austin may be penal-
ized in the form of lower home starts, which 
eventually can create an artificial shortage,” 
said Angelou, principal executive officer for 
AngelouEconomics.

According to Angelou’s math, Austin has 
grown by about 60,000 people annually in 
recent years, with a natural growth (the dif-
ference between births and deaths) of about 
18,000 per year. That means 42,000 people are 
newcomers to the area in need of housing.

In 2007, Austin had 18,000 home starts, but 
in 2008 only 8,100 housing units were built. 
He said 6,000 units are expected in 2009.

“That’s not enough. The ideal number of 
home starts for Austin is 11,000. Obviously, 
business conditions dictate that only so many 
units are being built because the credit mar-
kets are frozen,” Angelou said.

The largest decline in home starts has been 
in the $200,000 and under price range since 
fourth quarter 2006, according to data from 
housing data analysis firm MetroStudy.

“Capital constraints faced by builders and 
the tightening in credit for buyers played 
large roles in this decline,” said Eldon Rude, CONTINUED ON | 13

CONTINUED ON | 10

By Mark Collins
Austinites should expect a familiar frenzy 

when South by Southwest takes over the city 
March 13-22 as promoters expect crowd siz-
es similar to years past.

“We think that by the end of SXSW 2009, 
we will either be even with last year in our 
total body count, or maybe even a little 
ahead,” SXSW Managing Director Roland 
Swenson said. 

Badge sales for the music conference 

SXSW expects same 
number of attendees, 
boost to economy
Story Highlights

Conference and festival pumped $103 million  •	
into Austin economy in 2008
Film and Interactive components now make up  •	
more than half of SXSW events

dropped 10 percent from 2008, Swenson 
said, but were offset by increases in sales of 
SXSW Interactive and multi-event badges.
Economic impact 

In an economic impact analysis request-
ed by the City of Austin, it was shown that 
SXSW 2008 fed $103 million into the local 

Meria Carstarphen was named 
AISD superintendent by school 
board trustees Feb. 26. She will be 
the first African-American and first 
woman to lead Austin’s schools. | 5

City of Austin mayoral and city 
council candidates were finalized 
March 9. Four council positions are 
open. | 12

Steck Avenue underwent a repaving 
and restriping project that is part of 
a pilot program to study the flow of 
traffic in early March.  | 11

Local legislators received 
committee assignments and face a 
March 13 deadline to file major bills. 
The 81st session ends in June. | 14
 

The Capital MetroRail Red Line will 
begin service March 30. Trains will 
stop at stations every half hour. | 11 

Carolyn Schwarz 
was named 2009 
Austinite of the 
Year at Austin 
Under 40’s annual 
banquet, which 
raised more than 
$60,000 for charity.
more.impactnews.
com/3494

Seton celebrated the relocation 
of its administrative offices to east 
Austin Feb. 27. The four-story office 
building houses 700 Seton employees.
more.impactnews.com/3481

The Austin Toros and Austin River 
City Rec’ers held a first-of-its-kind 
wheelchair exhibition Feb. 26 at the 
Austin Convention Center. 
more.impactnews.com/3445

What’s News    

What’s Online    
www.impactnews.com

What’s Ahead    

Central Austin 
housing market data

Source: Austin  
MLS market data.
Data are for listed 
homes only.  
Not all home sales  
are included.
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head of MetroStudy in Austin. “While starts 
of homes priced below $200,000 will likely 
continue to slow in 2009, most of the decrease 
in activity will be in the higher price points.”
Wait, wait — don’t sell me

Angelou said that now is an ideal time to 
buy, but those thinking of selling should wait 
for the housing shortage.

“You don’t want to be selling now. This is 
not a seller’s market at all; it’s a buyer’s mar-
ket,” he said. “I would not even think of selling 
a house until two years from now, at least.”

Owners whose home values have dropped 
should not panic and sell, said Mark Sprague, 
Austin partner for Residential Strategies.

“You haven’t lost any equity if you haven’t 
sold your house,” he said. “It’s like a stock. You 
have to wait for that equity to come back.”

Renting out homes instead of selling them 
could be a viable option for homeowners 
wanting to move immediately, Angelou said. 
Rental prices are expected to remain stable, 
and the rent money collected should help cov-
er the payments on a new home.

“If you’re buying, now is the best opportu-
nity to buy,” he said. “I wouldn’t wait for the 
market to go down any further necessarily 
because the minute it goes down further and 
the credit market is unfrozen, then a lot of 
people are going to jump in it.”

RE/MAX real estate consultant Shara 
Parker said thanks to lower interest rates 
and home prices, selling now can be a viable 

Economic impact of 2008 events on Austin economy

economy, up from $95 million in 2007.
SXSW impacts the Austin economy in three 

ways, the most substantial one coming from 
the $83 million spent by attendees on hotels, 
transportation, food and other necessities.

Economic forecast shows housing 
shortage could drive prices up

Duration Attendance Economic impact

SXSW
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DEMoCRATIC STATE ConvEnTIon
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1 DAy

2 DAys

4 DAys
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65,000/DAy

94,000*

15,000

40,000

$103 million

$36 million

$25 million*

$15.3 million

$34.5 million

Sources: Austin Convention and Visitors Bureau, SXSW, and Fresh and Clean Media
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You have so much to gain from losing.

Obesity is something that many people struggle with everyday, 

not just physically but emotionally.  If you’re overweight and 

want to make changes in your life, our Weight Loss Surgery 

Seminar Series is a step in the right direction.  With the help 

of our dedicated team of healthcare professionals, you’ll 

find out exactly how much you have to gain from losing. 

TO REGISTER CALL: 512.544.LIFE �5433�

WEIGHT LOSS SURGERY 
SEMINAR SERIES

ST. DAVID’S MEDICAL CENTER
919 E 32nd Street, Austin, Texas 78705

March 19th, April 2nd & 23rd, May 7th & 21st

6:30pm - 8:00pm
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I like to travel, and 
somehow I usually end 
up as the trip planner. My 
sister’s 30th birthday is 
coming up, and we have 

been brainstorming weekend trips we 
could take to celebrate. Because she loves 
all kinds of music, we were trying to find 
a fun city with good music venues for a 
weekend sister trip. After a lot of search-
ing and planning, we remembered that 
the best music festival in the country is 
right here in Austin, and South by South-
west is an event we wouldn’t dare miss. 
Is it possible to plan a vacation in your 
hometown? It looks like we are going to 
give it a try.

Austin should be really proud of SXSW; 
it is yet another example of our city buck-
ing the trend and proving that people are 
still spending money. Most cities would 
be extremely jealous of the economic im-
pact of an event like SXSW. It also makes 
many out-of-town visitors fall in love with 
our city, which could be debated as either 
a positive or negative side effect. I imagine 
residents have mixed feelings about more 
people moving to Austin and so do I. Per-
haps there are ancillary SXSW economic 
impacts, such as our housing market, 

which happens to be our other top story.
Local economists have some interesting 

theories predicting that as people continue 
to move to Austin over the next few years, 
we may end up with a housing shortage in 
the not-too-distant future. I have to admit 
that I have been spending more time on 
Austinhomesearch.com, picking out my fa-
vorites and wondering if I should go ahead 
and buy now before a possible shortage 
and/or price increase.

One last thing we should all keep an 
eye on is the city council and mayoral 
race. Be sure to visit page 12 for a list of 
candidates. Community Impact News-
paper Publisher John Garrett will be the 
moderator of two city council candidate 
forums hosted by the Greater Austin 
Chamber of Commerce. If you miss the 
forums, they will be available at www.
impactnews.com/2009forum.

Karin Shaver
kshaver@impactnews.com
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Community Impact Newspaper is Central Texas’ 
fastest growing news organization. Founder 
John Garrett grew up in the Austin area and 
since launching the first paper in Round Rock 
and Pflugerville in 2005, our mission has been to 
provide useful information to the communities 
we serve. Now distributing to more than 383,000 
homes and businesses in six markets, the papers’ 
commitment to local, unbiased reporting has 
become a recognized brand. At a time when print 
media are on the decline, Community Impact 
Newspaper has restructured an old product — 
the community newspaper — and turned it into 
an important tool by providing readers useful, 
informative news.
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special occasions (trips to airport, UT Football games, etc.)

Daily

monday-Friday commute

never

35.9%

33.3%

20.5%

10.3%

Poll results from February 2009 
Subscribe to weekly e-mail newsletters at

www.impactnews.com/emailupdates

How much would you use urban rail?  

AUSTIN’S
Choice for
LUXURY

9910 Stonelake Blvd
Austin, TX 78759
(512)343.3400

TOLL FREE (800)90.LEXUS
www.LexusofAustin.com

IN THE ARBORETUM AREA.
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Central Austin Community Impact 1 Sushi Zushi Austin
San Antonio-based Sushi Zushi is 
expanding to Austin. The 5,322 sq. ft. 
restaurant at 1611 W. Fifth St. will be 
Sushi Zushi’s sixth location in Texas, 
according to NAI Austin real estate. Visit 
www.sushizushi.com.

2 Electricity relocation
Texas Electric Cooperative moved into 
a 7,700 sq. ft. office on the 24th floor of 
the Westgate Tower, 1122 Colorado St., at 
the beginning of the year. TEC represents 
statewide cooperative electric utilities and 
performs related services. Call 454-0311 
or visit www.texas-ec.org.

3 Rich get richer
Jenny Fleming recently opened EquiStar 
Wealth Management, 901 S. MoPac, Ste. 
300, a boutique financial advisory firm 
that provides wealth management and 
financial planning services. Call 250-2277 
or visit www.eswealth.com.

4 Closed reading
The John Henry Faulk Central Library, 
800 Guadalupe St., will reopen April 15 
after a six-week renovation that started 
March 2. The primary purpose of the 
project is to comply with ADA standards. 
Other changes include additional self-
check machines, an audio-visual section 
and a rearranged first-floor collection. 
During the renovation, library staff are 
offering limited services next door at the 
Austin History Center, 810 Guadalupe 
St. Call 974-7400 or visit www.ci.austin.
tx.us/library/faulk_central.htm.

5 Texas teuscher
Owner Angus Black opened teuscher 
Chocolates of Switzerland & Coffee of 
Austin, 409 W. Second St., Jan. 20. It is 
the only shop in Texas to have a license 
agreement with teuscher, a family-
owned chocolatier in Europe famous for 
inventing the champagne truffle. The 
shop serves Cuvee coffee, which is roasted 
in Texas. Call 236-1657 or visit 
www.teuscheraustin.com.

6 Mango means money
Mango Financial, Inc., a consumer 
financial services company for 
underserved customers, will open this 
spring at 519 W. Oltorf St. Mango is 
a portfolio company of MPOWER 
Ventures, a venture capital fund whose 
mission is to empower the world’s 
underserved. Visit www.mangomoney.
com or www.mpowerlabs.com.

7 blog gets physical
The heads of political blog Burnt Orange 
Report, Matt Glazer and Karl-Thomas 
Musselman, are turning their venture 
into a business entity. The new company, 
Burnt Orange Media, is headquartered 
in the 501 Studios building, 501 N. IH 35. 
Visit www.burntorangereport.com.

8 kitchen Door downtown
The Kitchen Door, a bakery, deli and gift 
shop, relocated from Tarrytown to the 
Chase Tower building, 221 W. Sixth St., in 
mid-February. Call 476-1000 or visit 
www.thekitchendoor.us.

9 Management mania
The Austin branch of Association 
Management, Inc. opened Dec. 15 at 
3103 Bee Cave Road, Ste. 100. Founded in 
Houston in 1979, AMI offers professional 
management services, such as master-
planned communities, high-rise condos 
and active adult communities. 
Visit www.amitx.com. 

10 Doubletree renovation 
The Doubletree Hotel Austin-University, 
1617 N. IH 35, completed a $5 million 
renovation in February. The year-
long project included upgrades to the 
hotel’s 149 guest rooms, meeting rooms 
and public areas. The new lobby bar 
and restaurant, Topaz Bar and Grill, 
debuted along with the completion of the 
renovation. Call 479-4000 or visit 
www.austinuniversity.doubletree.com.

11 Resourceful management
On Feb. 26, NWP Services Corporation 
held a ribbon-cutting ceremony to mark 
the opening of its new Austin office at 800 
Brazos St., Ste. 500. The California-based 
company offers resident billing, utility 
management and payment services to 
multifamily residential developments. 
Visit www.nwpsc.com.

12 birds of a feather
Birds Barbershop is doubling the number 
of its shops. The Austin-based haircutter 
opened its third location Feb. 23 at 1107 E. 
Sixth St., with another shop coming soon 
on Congress Avenue. Call 457-0400 or 
visit www.birdsbarbershop.com.

13 Dancing on the moon
Galaxy Dance Studios is planning a 
grand opening gala from 7-11 p.m. on 
April 4 for its new studio at 1700 S. 
Lamar Blvd., Ste. 338. G.P. Avery founded 
the nonprofit to provide the area with 
adequate facilities for dance and fitness 
programs. Call 442-5299 or visit 
www.galaxydances.com.

14 Phat sandwiches
Owner Joseph Eighoul opened Big 
Bite Pizza & Grill, 415 W. 24th St., in 
January. The restaurant serves pizza and 
specializes in making authentic “Phat 
Sandwiches,” originally created in New 
Brunswick, N.J., where Eighoul was a 
restaurateur. Call 457-4992 or visit www.
bigbiterestaurant.com.

15 kiss and fly
A new lounge is coming to 404 Colorado 
St. this spring. Called Kiss and Fly, the 
business is located next to Truluck’s. Visit 
www.kissandflyaustin.com.

N

Map not to scale

183

290

290

I-35

I-35

71

71

2222

moPac

Ben White Blvd.

Martin Luther King Jr. Blvd.

Barton Springs Rd.
Cesar Chavez St.

7th St.

6th St.

15th St.

45th St.

51st St.

Koenig Ln.

Anderson Ln.

Rundberg Ln.

5th St.

Riverside Dr.

N. L
am

ar
 B

lv
d.

Ex
po

sit
io

n 
Bl

vd
.

N. Lamar B
lvd.

Bu
rn

et
 R

d.

S. 
La

m
ar

 Blvd
.

S.
 1s

t S
t.

Oltorf St.

S.
 C

on
gr

es
s A

ve
.

Gua
da

lu
pe

 St
.

Airport Blvd.

Re
d 

Ri
ve

r S
t.

Lake Austin Blvd.

M
an

ch
ac

a R
d.

38th St.

Bee Cave Rd.

Har
t L

n.

Co
lo

ra
do

 S
t.

Tr
in

ity
 S

t.
N

ec
he

s S
t.6th St.

12th St.

5th St.

Cesar Chavez St.

G
ua

da
lu

pe
 S

t.

Co
ng

re
ss

 A
ve

.

Re
d 

Ri
ve

r S
t.

N
. L

am
ar

 B
lv

d.

3rd St.

4th St.

2nd St.

N
ue

ce
s S

t.

N
Map not  
to scale

I-35

1

2

3

4
23

5

6

7

8

9

10

11

12

13

15

16

24

18

19

20 25

21

24th St.
14

Br
az

os
 S

t.

22

12th St.
17



impactnews.com   March  2009  |  5  

News or questions about Central Austin? 
E-mail ctanews@impactnews.com.

Byrne Rock, teuscher Chocolates employee

5

Inside Birds Barbershop on East Sixth Street

12

Big Bite Pizza & Grill

14

United Rent All/Austin’s Party & Wedding van

16

Calendar events for print must be submitted by the 22nd 
of the month. Submit events and find our Central Texas 
calendar online at www.impactnews.com.

Community Events    

March
13-28 | Star of Texas Rodeo
Livestock show, fair, rodeo, carnival and more
Travis County Expo Center, 7311 Decker Lane
Event times and prices vary.
477-6060 • www.rodeoaustin.com

13-May 10 | “The Grapes of Wrath”
Zachary Scott Theatre, 1510 Toomey Road
Wed.-Sat. 7:30 p.m., Sun. 2:30 p.m. • $20-$46
476-0541 • www.zachtheatre.org

21 | Couture Cupcakes
Learn to properly mix, bake and adorn gourmet cupcakes
Whole Foods Market, 525 N. Lamar Blvd.
10 a.m.-12:30 p.m. or 2-4:30 p.m. • $65
542-2340 • www.wholefoodsmarket.com

21-22 | Art and Artisans Festival
Features locally created watercolors, metalwork, pottery, 
jewelry and more
Lady Bird Johnson Wildflower Center, 4801 La Crosse Ave.
Sat. 9 a.m.-5 p.m., Sun. noon-5 p.m. • Free
232-0100 • www.wildflower.org

24 | Downtown Austin Plan town hall meeting
City consultants will present density bonus and affordable 
housing recommendations
Town Lake Center, 721 Barton Springs Road, room 130
6 p.m. • Free
974-6415 • www.ci.austin.tx.us/downtown

26-April 19 | “The Chronicles of an Era”
The City Theatre Company, 3823 Airport Blvd., Ste. D
Thu.-Sat. 8 p.m., Sun. 5:30 p.m. • $12-$20
524-2870 • www.citytheatreaustin.org

28 | Asian Food and Cultural Festival
Benefits three local nonprofits with food, native dancers, 
singers, martial arts and interactive demonstrations
Fiesta Gardens at Lady Bird Lake, 2101 Bergman Ave.
11 a.m.-6 p.m. • $5, children under 10 free
www.keepaustinspicy.com

16 Wedding destination
United Rent All/Austin’s Party & 
Wedding moved to 810 Capitol Court,
near Lamar Boulevard and 51st Street. 
The store rents out items for parties and 
weddings. Call 452-9206 or 444-3287 or 
visit www.austinpartyandwedding.com.

17 Twist of fete
Fete Accompli restaurant opened at 917 
W. 12th St. and began serving lunch Feb. 
24. Owned by Quincy Adams Erickson, 
the restaurant is an extension of Fete’s 
catering services, which have been in 
operation for about a year and a half. 
Erickson plans to offer dinner at the 
restaurant in the near future as well. Call 
478-3383 or visit www.feteaustin.com.

18 Moxie re-re-grand opening
Moxie held a “re-re-grand opening” Jan. 
21, after Matt Swinney purchased the 
boutique in fall 2008. The shop, 2110 S. 
Lamar Blvd., features items from Austin 
artists and designers. Call 441-6699 or
visit www.moxieandthecompound.com.

19 Chinatown Downtown opens
Owner Ronald Cheng held a kickoff party 
Feb. 25 to mark the official opening of 
Chinatown Downtown at 109 E. Fifth St. 
The restaurant is the second for Cheng, 
who also owns Chinatown Restaurant, 
3407 Greystone Drive. Call 637-8888 or 
visit www.chinatown-mopac.com.

20 Zilker sprinklers
Much of Zilker Park, 2100 Barton Springs 
Road, will be under construction for 
the next few months as workers install a 
sprinkler system throughout the 42-acre 
park. Water from Lady Bird Lake will be
used for irrigation. The project is expected 
to be finished in the summer. Call 974-
6700 or visit www.ci.austin.tx.us/parks/
zilkerparkimprove.htm.

21 new Stompin’ Grounds
Stompin’ Grounds, a coffee shop by day 
and martini lounge by night, is set to 
open April 13 on the first floor of SoCo 
Lofts, 3801 S. Congress Ave. The shop 
will deliver coffee door to door to loft 
residents. Happy hour specials will run 

from 3-7 p.m. every day. Visit 
www.stompingroundslounge.com.

22 School improvements
Mid-February marked the beginning of 
a massive renovation of the Texas School 
for the Blind and Visually Impaired, 
1100 W. 45th St., expected to cost 
$68 million and take nearly two years to 
complete. The state-bond-funded project 
involves the construction of 19 buildings, 
replacing 14 structures. Call 454-8631 or 
visit www.tsbvi.edu.

23 Dressed to the nines
Title Nine, a store dedicated to women’s 
participation in sports and fitness 
activities, is set to open in March at 500 
N. Lamar Blvd. It will be the first Texas 
location for the California-based retail 
chain. Visit www.titlenine.com.

24 Get your fix
A Walgreens pharmacy is set to open 
at the end of April at 5819 Burnet Road. 
Visit www.walgreens.com.

25 Mighty Texas Dog Walk
More than 10,000 dogs are needed to help 
Austin reclaim the Guinness World Record 
for “Largest Dog Walk” on April 11. 
The walk begins on the Congress Avenue 
bridge at 9 a.m. and lasts until noon. All 
dogs get a gold medal at the finish line and 
their best friend gets a collector’s T-shirt. 
The event benefits Texas Hearing & Service 
Dogs, a nonprofit that adopts shelter dogs 
and trains them for disabled Texans free of 
charge. Visit www.servicedogs.org.

AISD names superintendent
Meria Carstarphen will succeed Pat 
Forgione as superintendent of Austin 
public schools. Trustees voted Feb. 26. 
Carstarphen has been chief accountability 
officer for Washington, D.C., schools and
superintendent of schools in St. Paul, 
Minn. Carstarphen is the first African-
American and first woman to serve as 
superintendent of Austin schools. In June, 
Forgione will retire from the position he 
has held for 10 years. 
Visit www.austinisd.org.

Sponsored by

919 E. 32nd street, Austin

How to prevent a stroke series
Heart Disease and Hypertension
Mar. 17, 6-7 p.m.
Diabetes and High Cholesterol
Apr. 13, 6:30-7:30 p.m.  

Call 888-868-2104 to register.
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Remodeling • Aged Wood Floors
Specialty Painting • Custom Furnishings

Accessories and Gifts

3401 West Slaughter Lane • Austin, Texas  78748 • www.sitrichouseandhome.com

512-291-0804

30% off all home accessories 
with this coupon

Excludes Farrow & Ball paint and wallpaper
Expires April 30, 2009
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By Patrick Brendel
Fender guitars, Marshall amps and 

memories of Austin’s legendary musi-
cians: Ray Hennig has been known to 
share them all.

Stocked with the same kinds of instru-
ments he has sold for nearly a half-
century now, Ray and Shane Hennig’s 
store, Heart of Texas Music, is a mecca for 
guitarists hoping to emulate superstars 
who launched their careers with Hen-
nig’s instruments, including Stevie Ray 
Vaughan’s “Number One” Fender Strato-
caster that was his primary guitar.

“It was the biggest piece of junk I ever 
traded for,” Hennig said.

Hennig has probably told the story 
of Vaughan’s guitar a million times. 
Vaughan walked into the store in 1973, 
like he did almost every day, and saw the 
beat-up ’59 Strat hanging up. On the spot, 
Vaughan offered to trade Hennig straight 
up, using a much newer Stratocaster that 
Hennig had previously loaned him. Hen-
nig agreed to the switch, though he did 
not think it was that great of a deal.

Loaning out instruments for free may 
seem like a bad business decision, but 

Business Profile    Ray and Shane Hennig’s Heart of Texas Music

Hennig said that is a big reason why Aus-
tin now calls itself the Live Music Capital 
of the World.

“I didn’t lose as many instruments as 
you might think I did,” he chuckled.

Hennig, who prefers country music to 
rock ’n’ roll, would loan instruments to 
broke musicians, who would play gigs 
booked by Charlie Hatchett (of the Fabu-
lous Chevelles) or at Clifford Antone’s 
original club on Guadalupe Street.

Hennig was born in Coryell County 
and opened a home construction compa-
ny after returning from the Korean War. 
His friend talked him into opening a mu-
sic store in the town of McGregor, west of 
Waco, in 1963. The store was successful — 
selling guitars was easier than hammer-
ing nails — so Hennig quit construction 
and entered the music business full-time.

In 1974, Hennig founded the Aus-
tin store that he, wife Mary Jo and son 
Shane run today. Hennig’s secret is to sell 
customers what they need, not what they 
think they want, he said, even if the right 
instrument is not the most expensive 
one. His inability to play the guitar well 
is another asset, because he does not have 
to worry about intimidating customers, 
he said. 

Shane specializes in professional audio 
set up and plans to take over the store 
from his dad.

Heart of Texas Music
1002 S. Lamar blvd.
444-9750

Co-owners Shane, Mary Jo and Ray Hennig

Heart of Texas offers an array of guitars.
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Business Profile    Austin Gift Company

Local products at Austin Gift Company

Austin Gift Company
4211 S. Lamar blvd., Ste. A-19
236-9460 • www.austingiftcompany.com

Owner Mike Lopez

Collection of wind chimes

Jeweled silverware

By Patrick Brendel
Austin Gift Company is an emporium 

for area artisans and crafts makers. The 
majority of its 120 booths are dedicated to 
local products, ranging from soy candles 
to Texas music to magnets featuring post-
age stamp art. Owner Mike Lopez sells 
his own merchandise, such as Longhorn 
gear, T-shirts and historical flags.

“If you don’t need it, we probably have 
it,” he said from behind the counter of the 
5,000-sq. ft. store.

Business is better than ever despite the 
national recession, Lopez said, with a 
waiting list for artisans reserving booths 
and a steady stream of customers mak-
ing purchases.

“We’re up this year from last. That’s all 
you can ask for,” he said.

Founded in August 2000, the store sur-
vived the economic downturns following 
Sept. 11, 2001, and the dot-com bubble. 

“I think when times are down, people 
will maybe boycott the local mall, but 
they shop here a little heavier. People still 
need the little feel-good things,” he said.

Lopez expects to see a brief boost in 
sales during the annual South by South-
west Festival, which runs March 13-22.

Throughout the years, products made 
by hundreds of full-time and amateur 
artisans have passed through his store.

“Sometimes, it’s just something for 
them to do. For others, it’s their living,” 
he said.

Lopez started out in 1992 making rustic 
Texas flags, maps and fountains, then 
sold them wherever he could — the Drag, 
trade shows, street corners, etc.

“I’d set up on the side of the road some-
where and sell $1,000 in a day,” Lopez said.

Artisans he met around town and 
during trade shows were clamoring for a 
physical location in south Austin in which 
to sell their products. Austin Gift Com-
pany fills that need, he said.

Thriving on tourists looking for au-
thentic Texas souvenirs, the company has 
six employees. Most of Lopez’s advertising 
is word-of-mouth, though he does have a 
good relationship with the Austin Con-
vention and Visitors Bureau.

For spring, Lopez is stocking up on 
seasonal items like birdhouses, bird feed-
ers and yard art. He also carries certain 
merchandise most Austin merchants 
would not typically carry.

“I’m one of the few people in town to 
have Texas Tech items,” he said. “I carry it 
because it sells. It outsells A&M merchan-
dise probably two-to-one.”

Buchanan Crafts • Art in handmade barn wood frames

Fredericksburg Farms • Jellies, jams, salsas and spices

KatySweet Confections • Pecan pralines

Keep Austin Weird • T-shirts, bumper stickers, etc.

Skyline Specialty • Repurposed dinnerware and flatware

So.A.P. • (South Austin People) Natural body care products

T-Bar Candle Company • Handmade soy candles

Texana • Handmade, framed Texas-themed flags

We Got Your Gift • Plasma cars

Wicked Stitch Designs • Handbags and accessories

Yesterkids Designs • Handmade children’s aprons
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Left Unsaid (Austin Premiere)
Choreography by: Nicolo Fonte

Music by: J.S. Bach

Songs of Innuendo (World Premiere)
Choreography by: Stephen Mills

Music by: Aretha Franklin,
B. B. King and James Brown

An intimate evening in the casual
environment of our downtown theater.

Mar 26-Apr 5, 2009
AustinVentures StudioTheater

Tickets starting at $25!

The Studio Theater Project

Visit www.balletaustin.org
or call 512.476.2163

Season SponsorsSeason UnderwriterProduction Sponsors

Promotional Sponsor Media Sponsors
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Why Buy a Certifi edPreowned.com Vehicle?

Certifi edPreowned.com
913-3960

•   Thoroughly Inspected and 
Detailed Vehicles

•    100,000 Mile Comprehensive 
Manufacturer Backed Warranties

• HUGE Selection
• Inventory Updated Nightly

• Multiple Photos
• Detailed Information
•  eBrochures with Detailed Information
• Online Payment Calculator
• Online Secure Credit Applications
• Find My Car Vehicle Search Tool

 *Not quite enough room below to list all our vehicles. Check out our massive inventory online today!

C -  Vehicles  that are 
certifi ed by the 
manufacturer

ACURA
2006 TL-3.2 
44796 miles $18,495
2007 RDX AWD W/TECH 
22560 miles $25,500
2007 ACURA RDX (AWD) 
13333 miles $26,875
AUDI 
2003 A4 3.0 
62690 miles $12,990
2001 A6 2.7TQ 
89270 miles $12,995 
2006 A3 2.0T 
52565 miles $18,995 C
2007 A4 2.0T 
18364 miles $19,990 C
2005 A4 2.0TQ 
19000 miles $19,990 C
2007 A4 2.0TQ 
27568 miles $23,555 C
2005 S4 
30832 miles $25,555 C 
2004 TT 250 COUPE 
35581 miles $25,955 C
2008 A4 AVANT 2.0TQ 
12036 miles $29,555 C
2007 Q7 3.6 
13739 miles $33,9955 C
2008 A5 S-LINE 
1705 miles $48,888

MAZDA
2004 MAZDA 6 WAGON 
72891 miles $9,147
2005 3 S 
35309 miles $11,995
MERCEDES-BENZ
2003 C230K 
57269 miles $11,695
2003 CS30 S 
61325 miles $11,995
2003 C240 SEDAN 
60384 miles $14,882
2005 C240 
51364 miles $16,795
MINI
2006 MINI COOPER S 
35881 miles $21,777
MITSUBISHI 
2008 LANCER ES 
15519 miles $12,995
NISSAN
2007 SENTRA S 
19771 miles $11,495
2004 MAXIMA SL 
73279 miles $11,995
2008 MAXIMA SE 
20880 miles $17,595 
PORSCHE
2005 CAYENNE 
59185 miles $26,995 
2008 BOXSTER 
2076 miles $42,995 C

2005 MUSTANG CV GT 
32863 miles $16,700
HONDA
2005 CIVIC LX 5SP 
93701 miles $8,750
2003 ACCORD EX V6 
95043 miles $8,995
2003 CIVIC HYBRID 
59424 miles $9,995
2004 ACCORD EX/V6 
80672 miles $11,888
2006 CIVIC LX SEDAN 
54484 miles $13,025
2006 CIVIC EX 
46045 miles $13,495
2006 ELEMENT EX-P 2W 
49142 miles $13,900
2007 ACCORD EX V6 
39959 miles $17,216
HYUNDAI
2006 TUCSON V6 LTD 
36921 miles $11,900
INFINITI
2007 G35 SEDAN 
37569 miles $22,700
KIA
2006 RIO LX 31195 
miles $8,495
2008 RIO 
5614 miles $9,995
LEXUS
2002 IS300 
72209 miles   $11,995

2007 S-6 
13890 miles $52,990 C
2007 A8 
15632 miles $54,888 C
2008 S5 
13708 miles $56,888
2007 RS4 
8016 miles $56,990 C 
BMW  
2005 CONVERTIBLE 
42200 miles $39,995 
CHEVROLET
2004 COLORADO XCAB 
42072 miles $8,995
2006 HHR LT 
47225 miles $11,400 
CHRYSLER
2005 PT CRUISER 
32280 miles $6,995
2006 CROSSFIRE CONV. 
13564 miles $20,990 
DODGE
2003 DURANGO SXT 2WD 
80435 miles $7,995
FORD
2002 ESCORT ZX2 CP 
80262 miles $4,470
2005 500 SE SEDAN 
36662 miles $9,990
2007 500 SEL 
16166 miles $11,900
2006 F150 CREW XLT 
34276 miles $15,495

2004 911 CARRERA 40T 
39977 miles $44,995 C
2008 CAYMAN S 
17123 miles $48,995 C
2008 BOXSTER LE S 
2738 miles $49,995 C
2007 911 CARRERA 
5516 miles $61,995 C
2007 911 CARRERA 
12125 miles $61,995 C
SAAB
2003 9-3 
81575 miles $7,899 
2004 CONVERTIBLE 
53770 miles $13,995 
2004 9-3 ARC CONV’T 
60164 miles $14,656 
2005 9-5 
41493 miles $15,817 C
2005 9-3 LIN CONV. 
42803 miles $15,881 C
2005 9-3AERO/354MSR 
37801 miles $16,301 C
2006 9-3 
44501 miles $16,310  C
2006 9-3 
45004 miles $16,456  C
SATURN
2004 SATURN ION 3 
58387 miles $8,225
2006 VUE 2WD V6 
48897 miles $9,995 

SUBARU
2004 LEG OUTB LTD AW 
78921 miles $10,900 
2005 IMPREZA WRX 
59604 miles $13,495 C
2006 B9 TRIBECKA LTD 
53514 miles $15,995 C
2008 IMPREZA I 
11472 miles $15,995 C
2008 IMPREZA I 
7965 miles $15,995 C
2008 FORESTER 2.5X 
25377 miles $15,995 C
2008 FORESTER 2.5X 
29758 miles $15,995 C
2008 FORESTER 2.5X 
34338 miles $15,995 C
2008 FORESTER X 
30027 miles $15,995 C
2008 LEGACY SP ED 
25232 miles $16,295 C
2007 IMPREZA OUTBACK 
26892 miles $16,995 C
2008 LEGACY I SP ED 
9957 miles $17,995 C
2008 OUTBACK I 
8121 miles $19,495 C

2008 IMPREZA I 
4987 miles $19,995 C
2008 OUTBACK LTD 
12936 miles $19,995 C
2009 FORESTER PRM PK 
4356 miles $21,995 C
TOYOTA
2001 TOYOTA COROLLA 
127840 miles  $5,995
2007 CAMRY 
38427 miles $15,473
2007 CAMRY SE SPORT 
24390 miles $16,931 
VOLKSWAGEN 
2003 JETTA GLS WGN5S 
59986 miles $8,450
2002 GOLF 
59040 miles $9,995
2004 PASSAT 4 MOTION 
38300 miles $14,983
2008 NEW BEETLE SE 
12292 miles $16,800 

VOLVO 
2001 S60 5CYL ASR 
103041 miles $6,995
2002 XC70 AWD 
98342 miles $9,995

2005 V70 2.4I ASR 
98703 miles $10,700
2004 S40I ASR 
54491 miles $11,900
2006 S40I ASR SPT 
60126 miles $13,450 C
2005 S60 2.5T 
31771 miles $14,900 C
2004 XC70 AWD ASR5 
48190 miles $15,995 C
2005 S40 T5 AWD 
45891 miles $15,995 C
2006 V50 2.4I 
35137 miles $16,450 C
2008 S60 2.5T ASR 
24145 miles $19,900 C
2007 S60 2.5T ASR 
9807 miles $21,400 C
2008 VOLVO C30 2.5L 
10385 miles $21,888 
2008 S40I ASR 
9749 miles $21,900 C
2008 V70 3.2 ASR 
17756 miles $28,675 C
2007 S80 3.2 ASR 
9577 miles $28,900 C
2008 S80 T6 AWD 
13475 miles $30,995 C

You won’t fi nd an easier, more cost-effective way to
BUY and INSTALL NATURAL STONES. 

1

2

Come by and select from our 25,000 sq ft warehouse - 
the largest warehouse in Austin!
Pacific Shore is a processor, importer and wholesaler of exotic 
natural stones. We offer granite, marble, travertine, slate and a 
number of other stones in slabs or tiles to meet your needs.

We will connect you to a fi rst class installer.

Have your installer order 
your granite through us 
and we’ll throw in the

kitchen sink 
value of $299

With minimum purchase. Must present coupon.
Certain Restrictions Apply. Expires 4/9/09.

We have developed joint ventures with quarries across the world so that you can have 
access to the � nest blocks. As one of the few distributors in the U.S. with its own factories 
overseas, we have complete control over the processing of stone blocks into polished, 
resined slabs. We distribute the highest quality, hand selected stone through � ve 
company-owned distribution centers across the U.S. as well as through other wholesalers. Each 
center maintains a large inventory of over 120 colors to support fabricators, consumers and 
designers in selecting the right stone for their projects.

10220 Metropolitan Drive
Austin, TX 78758
512.339.2300

Beautiful Granite
DIRECT FROM THE SOURCE
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Vespaio Enoteca

vespaio
1610 S. Congress Ave.
441-6100 • www.austinvespaio.com
bar opens at 5 p.m. daily
Reservations must be made before 6:30 p.m.
Tue.-fri. 5:30-10:30 p.m.
Sat. 5-10:30 p.m.
Sun.-Mon. 5:30-10 p.m.

A cook at Vespaio prepares homemade flatbread in the restaurant’s wood-burning brick oven.

By Eric Pulsifer
Everything about Vespaio is designed 

to make the art of fine dining something 
even the most inexperienced of eaters 
can appreciate.

“It isn’t pretentious; it isn’t downtown. It’s 
not haughty at all,” co-owner and Execu-
tive Chef Alan Lazarus said. “It feels like 
a neighborhood restaurant, rather than a 
place where you have to be super proper. It’s 
casual in a sense, but the food isn’t casual.”

Despite the menu’s formality, everything 
about Vespaio feels accessible. The candlelit 
dining room is inviting and filled with the 
sounds of conversation. Servers are friendly 
and quick to offer wine suggestions and 
translate the menu into layman’s terms. The 
open kitchen allows a sneak peek at what 
goes into the food behind the scenes.

Ingredients, both plain and exotic, are 
mainly from local sources: area farmers 
markets and a garden in the back of the 
restaurant provide produce and the restau-
rant butchers much of its own meat. 

“The ingredients drive the menu,” 
Lazarus said. “The specials are created 
serendipitously by the ingredients we get.”

These exceptional daily specials — rare-
ly, if ever, the same twice — are once-in-
a-lifetime opportunities to see what the 
kitchen can really do.

A meal at Vespaio begins with assorted 
homemade breads served with a hummus-
like spread made of cannelloni beans and 
parsley oil. Almost everything that follows 
is considerably less healthy, but worth 
every bite.

Spinach salad ($10) is presented beauti-
fully and topped with a spiral of pancetta, 
cheesy croutons, candied walnuts, radic-
chio, roasted red peppers, mushrooms and 
a chunk of gorgonzola dolce cheese. 

The meat mixed grill ($38) includes 
proscuitto-wrapped pork tenderloin atop 
crispy shoestring potatoes, hanger steak 
kabob, bone marrow, stuffed quail and 
cauliflower in a cream sauce. Handmade 
potato gnocchi ($26) is tossed in tomato-
braised chicken and mushroom cacciatora 
with melted taleggio cheese. 

For dessert, Zeppole ($7.50), warm 
spiced doughnuts served with ricotta 

gelato topped with caramel sauce, is heav-
enly, as are the S’Mores ($8.50), made with 
vanilla bean marshmallow and luxurious 
French chocolate terrine.

Thanks to faithful regulars and a much-
deserved reputation, Lazarus said Vespaio 
has managed to fare well over the nearly 11 
years it has been open.

“We have survived this economic situa-
tion, but I can’t imagine how some restau-
rants in this town are surviving,” he said. 
“There are a lot of choices here, and I feel 
very fortunate that people are still coming 
to Vespaio.”

With appetizer, wine and dessert, din-
ner for two at Vespaio can easily cost over 
$100. But even in tight times, it feels like 
money well spent.

Next door to Vespaio is Vespaio Enoteca. Opened three 
years ago, Enoteca serves lunch, dinner and brunch. 
The more casual of the sister eateries, the café shares a 
kitchen with Vespaio and the same dedication to quality 
ingredients and recipes. Prices range from $5 to $20. 

Recommended are the fried calamari ($10) and the B.A.T. 
panini ($9), made with bacon, avocado, tomato, feta 
cheese and arugula on sweet toasted walnut bread.

Neighborhood Dining    Vespaio
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Comment, view photos and learn about the origins of the  
name “Vespaio” at more.impactnews.com/3544

3801 North Lamar Blvd. • Austin, TX 78756 
hearthospitalofaustin.com

and your heart 
will follow.

In a cardiac emergency, keep your head

If you have a heart emergency, don’t 
panic. Just be prepared. Let the EMS 
know you want to go to Heart Hospital 
of Austin. We’re an Accredited Chest Pain Center, 
which means we’re specialists at treating heart 
emergencies. Our treatment time is faster than 
the national average. And we’ve been ranked 
#1 in Texas for overall cardiac services six years 
in a row by HealthGrades. That can make a big 
difference to your heart. So if you have a heart 
emergency, just follow your best judgment. Tell 
the EMS to take you to Heart Hospital of Austin.

To learn more, call 512-407-SAVE (7283)  
or visit hearthospitalofaustin.com.

HH Austin CommImpact_March.indd   1 1/30/09   10:45:32 AM
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SXSW

Find links to related SXSW happenings at 
more.impactnews.com/3548

More than 149,000 individu-
als were entertained at SXSW in 
2008, 85 percent coming from 
out of town and 25 percent from 
outside the U.S. Downtown hotel 
rooms during SXSW 2009 were 
completely booked by December.

“It is important to remember 
SXSW is a worldwide leading 
industry conference that attracts 
people who are not just here to 
listen to bands, but to network 
at the highest levels of the music, 
video gaming and film indus-
tries,” AngelouEconomics Proj-
ect Manager Justin Sabrsula said. 

SXSW’s year-round operations 
as a for-profit company that em-
ploys 60 people on an annual 
basis and another 40 during the 
event accounts for an additional 
$20 million in economic impact.

The unquantifiable impact of 
the festival comes from the val-
ue SXSW creates for Austin as a 
community in terms of branding 
and worldwide identity.

“Austin gets more than 200 
million ‘impressions’ annually. 
Impressions is a marketing term 
for the number of times people 
see SXSW and think of Austin,” 

Sabrsula said. “That is a huge im-
pact that can’t be measured exact-
ly, but that Austin receives in posi-
tive branding as a creative place.”
Growing future 

“We have believed from the 
beginning that SXSW needs to 
be in a constant state of reinven-
tion or the event will die,” Swen-
son said. “When we started the 
two new events in 1994, we were 
trying to anticipate what enter-
tainment was going to be in the 
21st century. We didn’t know 
what the future would bring, but 
we did believe that images, mu-
sic and interactivity would be at 
the core of it.”

In years past the music compo-
nent of SXSW has accounted for 
80 percent of total participation. 
Today, Interactive and Film com-
ponents make up 50 percent of 
the total participation. 

“Film adds an irreplaceable 
component, not only strong in 
its own right, but as a great com-
plement and accent to Music and 
Interactive,” SXSW Film Pro-
ducer Janet Pierson said. “We 
are unique because of our inte-
gration. More and more in this 
digital age people look to SXSW 
for creativity and innovation 
across all forms.”

SXSW Interactive, which saw a 

40 percent growth in attendance 
in 2008, hopes to see similar 
growth this year.

“As digital tools become less 
expensive and are put in the 
hands of content creators and 
artists, you will see that creativ-
ity and productivity we feature 
at SXSW Interactive increase, 
despite what the economy is do-
ing.” Interactive Festival Pro-
ducer Shawn O’Keefe said.
Reaching constraints

 “I would say the festival has 
started to come up against the 
constraints that Austin has in 
terms of hotel rooms and flights 
to Austin,” Sabrsula said. “I 
think it is already to the point 
where [if it gets] much bigger, 
they will really see some of those 
infrastructure complaints.”

SXSW badge sales slowed in 
December once downtown ho-
tel rooms showed no vacancies 
something that happens every 
year, Swenson said. 

“The event has grown in pro-
portion to the city,” Swenson 
said. “Until there are more ho-
tel rooms downtown and more 
flights into Austin, we will prob-
ably not grow as much.”

SXSW  mARCH 13-22
InTERACTIvE  mARCH 13-17 – AUsTin ConVEnTion CEnTER
fILM  mARCH 13-21 – AUsTin ConVEnTion CEnTER
MuSIC  mARCH 18-22 – THRoUGHoUT AUsTin

HoW To ATTEnD
A SXSW badge allows access to any conference, festival or trade show event. 
Badges ($495-$1,145) can be purchased for individual components of SXSW 
(Music, Film, Interactive) or can be grouped together. Visit www.sxsw.com.

Wristbands, which grant entry to most music shows, were available online only 
to Austin residents and sold out in early March. A second batch of wristbands, 
available to anyone, will go on sale for $180 at a time and location yet to be 
announced. Visit wristbands.sxsw.com.

Walk-up rates are available for all music shows and vary venue to venue.

AuSTIn, TEXAS

InTERACTIvE

• Described as a 
“digital playground,” 
the event showcases 
emerging technology. 
• The term “blogging” 
was coined at SXSW 
Interactive nearly 10 
years ago. 
• Screen Burn Arcade 
(March 13-17) is a free 
event open to the 
public where people 
can discover the 
newest innovations in 
video games (www.
sxsw.com/interactive/
screenburn).

fILM

• Roughly 3,500  
films were submitted 
to be screened at SXSW 
this year, up 10 percent 
from 2008. 
• Known for 
documentaries, the 
festival is growing to 
include small-budget 
films as well as major 
Hollywood films. 
• This year’s festival 
has 133 features 
and 130 short films 
programmed, and 
more than 50 panels 
and 40 speakers.

MuSIC

• Features a wide 
array of panels 
varying from “Artist as 
an entrepreneur” to 
“The risks and rewards 
of festivals” to “BBQ the 
Texas way.”  
• Grammy Award-
winner Quincy Jones 
will give the keynote 
address. 
• This year’s festival 
features 1,900 bands 
performing at 88 
different venues 
throughout Austin.

© 2008 Mama Fu’s Asian House. All rights reserved. * Some restrictions apply.

Order online. We deliver.
Sundays Kids Eat Free! 

 Happy Hour
Every Day 3-6pm

Southpark   |  Lakeline

VISIT US ONLINE AT MAMAFUS.COM OR AT OUR OTHER AUSTIN LOCATIONS

2nd street district

Colorado at Cesar Chavez  •  (512) 637-6774  

46th & lamar blvd.

At the Triangle • (512) 637-6773  

MamaFus_CIN_TRI_2nd.indd   1 12/19/08   11:59:42 AM

it’s YOUR cookie!

austin’s customizable 
dessert destination

home of over 45,000 cookies!
- 8 doughs & 35 mix ins
- baked while you wait
- local milks and shakes
- open 4 parties and events
- introducing cookie cakes!

dine-in or delivered
it’s DELICIOUS

free parking 
22 1/2 @ Rio Grande
austincookielounge.com
512.478.2253
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Capital MetroRail Red Line

1  Downtown 
401 E. Fourth St.

2  Plaza Saltillo 
412 Comal St.

3  MLk Jr. 
1719 Alexander Ave.

4  Highland 
6420 ½ Airport Blvd.

5  Crestview 
6920 N. Lamar Blvd.

6  kramer 
2427 ½ Kramer Lane

MLk Jr. project completion
Construction on Martin Luther King 

Jr. Boulevard between Lamar Boulevard 
and Rio Grande Street will be officially 
completed the week of March 15 when 
the roadway undergoes the final repav-
ing process. The project, which started 
in January 2008, replaced and corrected 
utility lines and included curb, ramp and 
gutter work.
Town Lake Hike and bike

The crosswalk connecting the Town 
Lake Hike and Bike Trail to the north 
side of Cesar Chavez at Sandra Muraida 
Way was completed in late February. The 
concrete path extends from the bottom of 
the Pfluger Pedestrian Bridge and allows 
safe crossing for those connecting to the 
newly completed portion of the Lance 
Armstrong Bikeway.
Steck Avenue repaving

Steck Avenue from Shoal Creek Boule-
vard to Burnet Road will be repaved and 
then striped to include a middle turn-
ing lane and two one-way bicycle lanes 
in early March. The reconfiguration is a 
pilot project supported by Austin’s public 
works department. The program includes 
a before study and a one-year review of 
the effects of the reconfiguration.  At the 

one-year mark, the public works depart-
ment will determine if the reconfigura-
tion of the roadway successfully im-
proved safety, decreased vehicle speeds, 
assisted traffic flow and increased bicycle 
and pedestrian volumes.

March 28
Capital Metro Red Line Grand opening
Downtown Station, 401 E. Fourth St. 
9 a.m. Pre-event activites: live music, 
giveaways and prizes, information tables  
and refreshments
10 a.m. Ribbon cutting: brief ceremony as 
train departs for inaugural trip to Leander
11 a.m.-5 p.m. Station celebrations: free 
rides (shuttle buses for return trips), family-
friendly festivities, live music, giveaways and 
refreshments
Free • 474-1200 • www.capmetro.org

When the 32-mile Capital MetroRail Red 
Line begins service March 30, it will be 12 
months late and $15 million overbudget, 
but that will not decrease the level of 
service provided. 
• The tentative Mon.-Fri. schedule 
allows seven southbound trips and 
three northbound trips in the morning, 
and seven northbound trips and three 
southbound trips in the evening.
• Trains will arrive at stations roughly every 
30 minutes. 
• A single ride is $1-$1.50, day passes are 
$3 and a monthly pass is $36. Tickets are 
available from Ticket Vending Machines 
at each station, or monthly passes can be 
purchased online at www.capmetro.org.

Transportation Report   Roads and rail By Mark Collins
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4915 Airport • 452-4558 • www.mcguiresclocks.com

The oldest clock shop in Texas
Since 1964 • Locally Owned

15% OFF
Clock Repair 

Expires 4-10-09

McGuire’s Clocks

Health Insurance

512.835.9439

Case Study #1
14 Employee Accounting Firm current rates $11,232 / mo.
Current agent says: Stay where you are, you have the best of the best available, can’t get any better, 
to reduce your cost let’s just raise your deductible.
Austin Brokerage Company says: Always check for better rates and benefits.
Results: Savings of $24,000 a year with lower office visit copays and lower deductibles. 
Case Study #2
Husband and wife own a business
Agents say You need an employee or no group.
Austin Brokerage Company says: We can help get you a group.
Blue Cross Blue Shield, Humana, Scott and White Health Plan, United Healthcare, 
Cigna, we represent all the top companies.  Let us compare your benefit package. 
Service is our top priority. We help with claims, billing and other service issues.

Call for a no-obligation quote tailored to meet your needs or email quote request to: info@austinbrokerage.com  

We also offer individual health plans. An Independent Insurance Agency

Vickie & Pitt Garrett
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May city council elections
General municipal elections will take place 
May 9 to elect the mayor and city council 
members for places 2, 5 and 6. A special 
election will be held at the same time to fill 
the unexpired term of place 1, which is being 
vacated by mayoral candidate Lee Leffingwell.

Mayoral candidates
David A. Buttross
Real estate and mortgage broker, banker
494-1111 • mayor@buttross.com

Josiah Ingalls
Writer 
www.myspace.com/josiah_ingalls

Lee Leffingwell 
Retired Delta Air Lines pilot 
Austin City Council Place 1, 2005-present 
289-7460 
HQ: 700 N. Lamar Blvd. 
www.austinleadership.com

Brewster McCracken 
Former Harris County prosecutor 
Austin City Council Place 5, 2002-present 
(Mayor Pro Tem since 2008) 
919-4485 
HQ: 2700 W. Anderson Lane, Ste. 901 
www.brewstermccracken.com

Carole Keeton Strayhorn 
Former Texas Comptroller of Public Accounts 
Former Austin mayor, 1977-1983 
981-8683 • www.caroleforaustin.com

City Council Place 1 candidates
Perla Cavazos
Former Texas Senate policy analyst 

President-elect, National Women’s Political
Caucus–Texas 

HQ: 811 E. 13th St. 
772-3732 • www.voteperla.com

Chris Riley
Attorney 
Founder, Downtown Austin Neighborhood

Association 
HQ: 621 W. Seventh St. 
850-9607 • www.chrisforaustin.com

City Council Place 2 candidate
Mike Martinez
Former Austin firefighter
Incumbent, 2006-present 
www.martinezforaustin.com

Jose Quintero
293-5022

City Council Place 5 candidate
Bill Spelman
UT LBJ School professor 
Former Austin City Council, 1997-2000 
466-6939 • www.billspelman.org

City Council Place 6 candidate
Sheryl Cole
Incumbent, 2006-present 
542-9744 • www.keepsherylcole.com

Samuel Osemene
Texas Department of Family and Protective

Services Investigator
ACC assistant professor of government
554-7897 • www.osemenesam.com

2008 People’s Choice art selection
Austin photographer Roy Mata’s “Buba at 
Barton Springs” is the 2008 People’s Choice 
selection for the permanent collection of art 
in Austin City Hall, announced the Economic 
Growth & Redevelopment Services Office’s 
Cultural Arts Division. The fourth permanent 
piece of art, “Buba” will be in the atrium, 
by the stairs during the People’s Gallery 
exhibition that runs through Jan. 31, 2010.  
For information about the People’s Gallery, 
visit www.ci.austin.tx.us/cityhall/gallery.htm.

Don’t feed the wildlife
City council approved an ordinance to 
prevent the intentional feeding of deer within 
city limits. The ordinance makes it a Class C 
misdemeanor and carries a fine of $75-$125. 
Many residents came forward opposing the 
ordinance. A representative with the Austin 
Sierra Club said that most who feed deer use 
food unhealthy to the animals. He encouraged 
those who are concerned about the deer to 
plant “a big garden.”

Austin’s comprehensive master plan
City council voted unanimously to negotiate 
and execute a contract with San Fransisco-
based Gemini Solar Development Company 
to produce up to 30 megawatts of solar 
power over 25 years at $10 million per year, 
for a total of $250 million. Funding will be 
provided through the electric fuel charge 
revenue or future Green Choice revenue. The 
facility, which will be located in east Austin, 
will be the nation’s largest solar panel array. 
The array will be online by 2010. Visit 
more.impactnews.com/3536.

City Council Notes   Recent news By Patrick Brendel

“Buba at Barton Springs”
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Upcoming Austin
City Council meetings
March 26, April 2

Sessions begin at 10 a.m.

301 W. Second St.

Meetings are broadcast on municipal TV cable channel 6 and on 
88.7 FM radio, starting at 1:30 p.m. Meetings are streamed live 
on the channel 6 website, www.ci.austin.tx.us/channel6. Visit
www.ci.austin.tx.us/council for more information, including 
transcripts, schedules, agendas and archived video.

open incentives
When negotiating to bring businesses to 
Austin, city officials must now publicize 
details of tax incentive proposals two weeks 
before consideration by the city council. 
During that time, the council will hold at least 
two hearings where the public can weigh in 
on the proposals.

6533 East Hill Drive   l   Austin, TX 78731   l   near Far West Blvd. and North Mopac Expressway

A Northwest Hills 
Community

with City Views

A CONDOMINIUM COMMUNITY

Featuring
+ Free classes, entertainment, games, and food

+ Flashback to the year 1973 with SKYROCKET! and more free live music

+ Health screenings and demonstrations

+ Classic and custom car show

March 28  • 10 a.m. – 3 p.m.
ACC Eastview Campus
3401 Webberville Road | Austin TX 78702

austincc.edu/allaccess Start Here. Get There.

SATURDAY FREE !
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Housing

Source: Austin MLS Market Data

option, depending on the move a 
seller is looking to make.

“It is an excellent time to sell if 
you’re going to move up. If you’re 
buying more equity for a higher-
priced home, then you’re cutting 
your losses,” Parker said.

Drops in some home values 
have put more homes within the 
average buyer’s price range, Park-
er said. At the same time, it has 
become harder to get credit.

“The guidelines have tightened 
so much now that even A+ credit 
buyers are challenged,” she said. 
“I don’t think it can get any tight-
er than it already is.”

Rick Minicozzi, whose ESR De-
velopment group built 41 Waller, 
a condo development east of IH 35 
on Lady Bird Lake’s north shore, 
has had a different experience.

“I have seen zero incidents of 
folks who have good credit un-
able to get a loan,” he said, adding 
that the biggest obstacle is getting 
buyers to forget national news 
and pull the trigger on the sale.
Avoiding a glut

The series of skyline-trans-
forming high rises springing from 
the Central Business District over 
the past few years sparked con-
cerns among many residents that 
Austin was overbuilding and the 
shiny new towers were destined 
for permanent vacancy. That sce-
nario has changed as developers  
are nixing major projects amid 
national economic problems.

“The best news that we’ve had in 
the past year in downtown Austin 
is that several of the announced 
projects are on indefinite hold. It 
is terrific for our local downtown 
residential economy. It’s going to 
bolster the price of our existing 
units,” said Realtor Jude Galligan 
of Downtown Austin Blog.

“We haven’t overdeveloped,” 
Minicozzi agreed. “Permits for 

new units are down significantly, 
which bodes very well for the fu-
ture of the condo market.”

What you see under construc-
tion downtown is what you are 
going to get. All of the projects 
that could have been put on hold, 
have been put on hold, Galligan 
said. And the towers being built 
now will most definitely get com-
pleted, Angelou said, because 
the developers have already been 
paid to finish the work.

“If an atomic bomb went off in 
Austin, those developers will fin-
ish those projects because they’ve 
got the money. They’ve got to fin-
ish them,” he said.
Recovery in sight

Consumer confidence and af-
fordable mortgages will dictate 
any economic recovery. Angelou 
believes a recovery may occur in 
2010, but 2009 will be rough.

“Obviously, the psychology of 
the market is very important: If 
you expect that the economy is 
going to get better, it instantly 
gets better,” Angelou said.

He expects Austin to experi-
ence historically high unemploy-
ment rates — up to 6.5 percent 
— in Austin, compared to 9 or 10 
percent nationally.

“In anticipation of an economic 
recovery, most people who have 
lost their jobs in a small city will 
move to a larger city, and Austin 
will be one of those cities that will 
actually gain people because the 
understanding is that if things 
are to pick up, they will pick up 
here first,” Angelou said. “So in a 
way we’re kind of blessed that we 
have a housing market that has 
a lot of challenges, but nowhere 
near what those challenges might 
be elsewhere. This market will 
very quickly recover.”

The 2008 Austin real estate market
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Single-family houses in 78731 41 Waller

Comment and read a detailed analysis by 
Galligan of downtown Austin’s condo market at 
more.impactnews.com/3549

Buying, Selling or Leasing a Home? 
 Let a REALTOR

®

 work for you.

If you are buying, selling or leasing a home, you need a professional who can help guide you 
through the process.  A REALTOR® can manage complicated matters such as deciphering 
disclosures, researching legalities and negotiating contracts.  REALTORS® also commit to a 
strict code of ethics.

 
Visit Austinhomesearch.com  
to find the right home  
or REALTOR

®

 for you.
Brought to you by the members of the Austin Board of REALTORS

®
.
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Important dates

By Patrick Brendel
Central Austin’s state representatives are 

poised to spearhead development of the state’s 
renewable energy and entertainment indus-
tries. State Rep. Eddie Rodriguez, D-Austin, is 
on the new House Technology, Economic De-
velopment & Workforce committee, respon-
sible for incentivizing new technologies and 
jobs. Together with state Rep. Mark Strama, 
D-Austin, who chairs the committee, and 
state Rep. Dan Gattis, R-Georgetown, Central 
Texas representatives comprise three of nine 
committee members.

State Rep. Donna Howard, D-Austin, was 
named vice-chair of Culture, Recreation & 
Tourism, responsible for promoting the state’s 
music and film industry. Also on that com-
mittee is state Rep. Dawnna Dukes, D-Austin, 
who hopes to expand upon film incentives she 
created last session. Dukes also held on to her 
place on the powerful Appropriations com-
mittee, responsible for the state budget. 

State Rep. Elliott Naishtat, D-Austin, is the 
new vice-chair of Public Health, which has 
jurisdiction over mental health issues, the De-
partment of State Health Services and Texas 
medical licensing boards.

March 13 • 60th day, deadline to file major bills

June 1 • “Sine Die,” the last day of the 81st session

June 21 • Last day for governor to sign or veto bills

Aug. 31 • Bills with no effective dates become law

At the Capitol    Local legislators receive committee assignments

Members’ experience and responsibilities

Number of Sessions Committees

Elliott naishtat, D-Austin
463-0668
www.house.state.tx.us/
members/dist49/naishtat.htm

10 • Public Health
• Human Services

Naishtat’s leadership position as vice-chair of Public 
Health and return to the Human Services committee 
should give him the opportunity to help shape physical 
and mental health issues and influence the Health and 
Human Services Commission.

Eddie Rodriguez, D-Austin
463-0674
www.house.state.tx.us/
members/dist51/rodriguez.htm

4 • Public Safety
• Technology, Economic Development &  
 Workforce

A member of the new Technology, Economic 
Development & Workforce committee, Rodriguez is 
also a new member on the Public Safety committee, 
responsible for law enforcement, crime prevention, the 
Department of Public Safety and other charges.

kirk Watson, D-Austin
463-0114
www.senate.state.tx.us/75r/Senate/
members/dist14/dist14.htm

2 • Transportation & Homeland Security
• Business & Commerce
• Economic Development
• Jurisprudence
• Nominations

The vice-chair of Transportation & Homeland 
Security, Watson is the lone Central Texas voice on the 
transportation committee in the state legislature.

Donna Howard, D-Austin
463-0631
www.house.state.tx.us/ 
members/dist48/howard.htm

• Culture, Recreation & Tourism
• Higher Education
• House Administration

In addition to her vice-chairmanship of Culture, 
Recreation & Tourism, Howard retained her position on 
the Higher Education committee. House Administration 
is responsible for the State Preservation Board and 
annual budgets for House departments.

2

Dawnna Dukes, D-Austin
463-0506
www.house.state.tx.us/ 
members/dist46/dukes.php

• Appropriations 
• Culture, Recreation & Tourism

Appropriations is a very important committee 
responsible for the state budget. Among the 
responsibilities of Culture, Recreation & Tourism are 
efforts to promote the music and film industry in Texas.

8

Notes

Their mission: 
Making the time you 
spend standing in your 
home more comfortable.

Our mission: 
Making Let’s Gel employees 
more comfortable and 
worry free while using 
their offi ce network. 

Robb McMahan, founder of Let’s Gel, maker of GelPro Mats

512.476.7378  •  www.missionitservices.com  •  Austin  •  San Antonio

Protecting I.T. resources for Central Texas’ most respected businesses.

Bradley Herzing, Mission IT ServicesBradley Herzing Mission IT Services

Jeff Wentworth, R-San Antonio
463-0125
www.senate.state.tx.us/75r/Senate/
members/dist25/dist25.htm

9 • Jurisprudence
• Administration
• Intergovernmental Relations
• Transportation & Homeland Security

Wentworth returns as chair of Jurisprudence, responsible 
for legislation regarding the Texas judicial system.
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Community Profile    Travis County Sheriff Interview by Mark Collins

How does your office work with other 
departments?

We work real closely with state and 
federal and other local departments. I 
think that in order to have a good law 
enforcement agency, good collaboration 
is key — and not only with law enforce-
ment. I’ve always said that in order for law 
enforcement to do their job, they’re going 
to need to have a relationship with the 
community in which they serve also.

Are there issues the community calls 
the city about when it should be calling 
the sheriff’s office and vice versa?

Travis County is responsible for the 
unincorporated areas, and the lines are 
blurred sometimes because of annexa-
tion. We have various areas where one 
side of the street is in the city and one 
side is in the county. One of the things 
we do is when we go to a call, if we’re not 
the proper agency or have jurisdiction, 
we will still maintain the scene until the 
proper agency gets there.

What would you say are your biggest 
challenges?

No. 1, I would say the jail. I think 
that would be twofold — it’s the jail and 
trying to get the proper allotment of 
officers to do the things you need to do 
[within budget]. A lot of people think jail 

is something where you put a person in 
there, lock them up and throw away the 
key. I think we are doing a disservice if 
we do that. Only 7 percent of the people 
who come into my facility actually go to 
the penitentiary. The other 93 percent are 
getting out of jail and going back into the 
community. 

If you lock them up like a caged dog 
and don’t try to give them some type of 
life skills, I think you’re just setting these 
individuals up for failure. A lot of people 
think that when you have programs in 
jail it is a waste of time. I think we have a 
captive audience at that time. There are a 
lot of individuals in our facility who only 
have a sixth-grade education. We need 
to try to help these people get their GED, 
or at least start it, and have some type of 
connection with somebody outside of the 
community that can pick it up. If that in-
dividual is only in jail for two weeks and 
it takes him a month and half to get his 
GED, then we need to have a relationship 
with people outside of the jail. 

Has it been rewarding to be the first 
black sheriff in the county?

One of the things that I want my legacy 
to be is that I was a darn good sheriff who 
just so happened to be black. And I’m 
proud to be the first African-American 
to do this. Hopefully the youngsters are 

looking at me, and now looking at Barack 
Obama, and saying, ‘I can be anything I 
want to be.’ But I’ve been in these positions 
all my life. I was the first African-American 
to start as quarterback as a freshman in 
college. I was the first African-American 
chief of enforcement for Texas Alcohol Bev-
erage Commission; [as a] matter of fact, I 
was the youngest since 1935 when the orga-
nization started. It’s a big deal, about being 
an African-American and being in those 
positions. I hope I showed individuals that 
it’s not about your color.  It’s about what you 
have right there in your chest that beats all 
the time and what you have in your head — 
whether or not you can do the job.

What makes being Travis County 
Sheriff unique?

I am really blessed and honored to serve 
these folks in Travis County, and it is the 
best job I’ve ever had. One of the things I 
can do is quit being on the sideline com-
plaining about how law enforcement reacts. 
I am in a position that I can change the 
thinking of ‘lock ’em up and throw away 
the key.’ 

The mindset I’m encouraging my depu-
ties to have is to embrace the community. 
When they’re not going to calls, I encour-
age them to get out of the car and introduce 
themselves to Joe Citizen and just say, ‘I 
patrol this area, here is my card, if you have 

Greg Hamilton
Travis County
Education: Southwest Texas State University
Experience: Corrections officer, DARE officer, 
mounted patrol, chief of enforcement at 
the Texas Alcoholic Beverage Commission, 
selected to serve on the Governor’s DWI Task 
Force Advisory Board from 1996 to 2000
Contact: 854-9788
greg.hamilton@co.travis.tx.us

For full interview, visit more.impactnews.com/3540
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any problems or need anything, call me.’
That is the kind of relationship we need 

to build with the community because once 
you built the relationship, there is a trust 
factor there.

www.TaylorMorrison.com© 2008 Taylor Morrison. Information contained within this advertisement is correct at  time of publication and subject to change. TAYLOR MORRISON, INSPIRED BY YOU, HOMES INSPIRED BY YOU and The 4 Man Logo 
are trademarks or registered trademarks of Taylor Morrison, Inc. or of one of its affiliates.  Marks used by permission only.  For more information about Taylor Morrison, please visit our website at http://www.taylormorrison.com

ONE HOME. ONE STORY. Countless M emories.

Homes Inspired by You
Find your inspiration in any one of our 
desirable communities across Central Texas.

HOMES FROM THE MID $100’S TO $1+ MILLION

Teravista
512-388-4740
Paloma Lake
512-341-7611
Walsh Ranch
512-733-7600
VVillages of Berry Creek
512-763-1212 
Whitestone Oaks
512-259-3357

Brodie Springs
512-292-6186
Falconhead West
512-263-5196
Steiner Ranch
512-845-7350
Senna HillsSenna Hills
512-263-2655
Pioneer Crossing
512-490-2441
Legends Village
512-845-7350
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Residential Real Estate Neighborhoods at a glance
Burnet Heights - 78757 Ridgetop - 78751 

featured homes featured homes

1 1906 Pequeno St.
3 Br/1 Ba | 752 sq. ft.
Agent: James Watson, Keller Williams Realty

$214,900
964-5151

2 919 E. 51st St.
3 Br/1 Ba | 1,400 sq. ft.
Agent: Susan Hester, Paula Adkins Real Estate

$289,900
791-6647

3 1902 Alegria Road
2 Br/2.5 Ba | 1,604 sq. ft.
Agent: Chad Goldwasser, Chadwasser RE

$370,000
420-0300

3 4511 Depew Ave.
2 Br/1 Ba | 1,008 sq. ft.
Agent: Kent Riddle, J.B. Goodwin Realtors

$249,950
502-7818

2 1911 Romeria Drive
2 Br/1 Ba | 932 sq. ft.
Agent: Mike Kight, RE/MAX Capital City

$239,777
924-6524

4 2007 Alguno Road
3 Br/2.5 Ba | 1,384 sq. ft.
Agent: Bette Cook, Bette G. Cook

$364,500
422-2617

4 4609 bennett Ave.
2 Br/1 Ba | 712 sq. ft.
Agent: Douglas Rives, Rives Real Estate Services

$265,000
380-9490

Older homes and classy remodels fill this 
sleepy neighborhood in the heart of Austin. 
Retail and dining options are right around the 
corner on Burnet Road.
Schools

Brentwood Elementary School• 
Lamar Middle School• 
McCallum High School• 

Many of these smaller homes have a classic 
charm that reflects the timeless Hyde Park 
area. If home isn’t where you need to be, easy 
access to IH 35 gets you there quick.
Schools

Lee Elementary School• 
Kealing Middle School• 
McCallum High School• 

1 91212 50th St.
2 Br/1 Ba | 672 sq. ft.
Agent: Daria Holtzclaw, Vox Real Estate

$179,900
913-9220

Airport Blvd.

Ca
sw

el
l A

ve
.

Re
d 

Ri
ve

r S
t.

D
ep

ew
 A

ve
.

Be
nn

et
t A

ve
.

50th St.
51st St.

47th St.
I-35

2222

Bu
rn

et
 R

d.

Alguno Rd.

Romeria Dr.

Ar
ro

yo
 S

ec
o

Alegria Rd.

Pequeno St. H
all St.

N

1
2

3
4N

1

2

3

4

Vivek Mahendru, M.D.
Medical Director

Austin • Bastrop • Georgetown 

www.centraltexaspaininstitute.com Ph: (512) 485-7200  •  Fax: 512-485-7220

Central Texas Pain Institute, P.A.

TAKE PAIN 
MANAGEMENT 

INTO YOUR 
OWN HANDS

Pain Management Services • Interventional Pain & Spine Care • Behavioral Health Services

Exceeding Expectations!

•  Full-time real estate professional with 
over 13 years experience

•  Fully customized market analysis for 
each individual home

•  Serving all clients with tenacity, 
determination and high ethics

Ruth E. Vela
MBA, ABR Realtor
512-964-3434 Mobile
512-476-1591 Offi ce
www.presidiogroup.com
velaruthe@yahoo.com

Call Me Today!

Less than $100,000
$100,000-$149,900
$150,000-$199,900
$200,000-$299,900
$300,000-$399,900
$400,000-$499,900
$500,000-$749,900
$750,000-$999,900
$1 million + 
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Price range Number of homes for sale/ Avg. days on market

Feb. 2009
Feb. 2008

Feb. 2009
Feb. 2008

Month  

 3/$220,000 13/$444,500 20/$315,000 22/$368,500
 5/$308,200 12/$525,000 27/$317,500 22/$338,250

 8/$274,254 5/$465,000 20/$240,750 
 13/$292,500 12/$216,000 30/$241,500

on the market*  (February 1-28) Monthly home sales*

*Market data includes condominiums, townhomes and houses.

78701 7870178704 7870478703 7870378731 7873178751 78756 78757
Number sold/Median price

Market Data provided by the Austin Board of Realtors
Residential Real Estate Market Data

Month  
78751 78756 78757

Number sold/Median price


