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Central Austin's state representatives are 
championing these issues during the 2009 
Legislative Session, which began Jan. 13.
Rep. Donna Howard, D
•	 Increase	funding	for	nurse	education	—	
One candidate is Texas State University's 
Round Rock Higher Education Center
•	 Subject	the	Lower	Colorado	River	Au-
thority to the Legislature's Sunset Review 
process	 —	 Change	 the	 structure	 of	 the	
LCRA	board	so	that	10	of	the	15	positions	
are	appointed	by	local	officials	instead	of	
the governor
•	 Disallow	State	Board	of	Education	can-
didates	from	declaring	party	affiliation
Rep. Eddie Rodriguez, D
•	 Create	a	Central	Texas	 regional	 trans-
portation	 system	 —	The	 system	 would	
allow	additional	funding	mechanisms	for	
local	transportation	projects
•	 Exempt	renewable	energy	devices	from	
franchise	and	sales	taxes	—	Study	increas-
ing	 the	 mandated	 percent	 of	 renewable	
energy offered by utilities; Encourage the 
building	of	green	low-income	housing
•	 Change	 the	 state	 air	 quality	 program	
that replaces old vehicles so that more 
people in Travis County will use it
Rep. Elliott Naishtat, D
•	 Require	 that	 votes	 on	 all	 substantive	
bills and resolutions by the Legislature be 
recorded and made available to the public 
on	the	Internet
•	 Require	 public	 officials	 to	 disclose	 on	
personal	 financial	 statements	 the	 fair	
market	value	of	gifts	they	receive	
•	 Increase	 income	eligibility	 in	 the	Chil-
dren's	Health	 Insurance	Program	 to	 300	
percent	of	the	federal	poverty	level	so	more	
low-income children will be covered
Rep. Dawnna Dukes, D
•		Increase	 state	 funding	 for	 the	film	 in-
dustry	—	Loosen	 restrictions	 to	 include	
video game development and give the 
state film commission more flexibility
•	 Require	 the	 state	 to	 match	 funds	 for	
social	security	coverage	of	school	district	
employees, a $28 million annual expendi-
ture	for	Austin	public	schools
•	 Increase	income	eligibility	in	Children's	
Health	 Insurance	 Program	 and	 expand	
the program to include adults

Capitol NEws

As developments slow and Austin 
nears	 the	 end	 of	 a	major	 growth	 spurt,	
it	is	worth	asking	if	the	shop	local	cam-
paign	has	been	successful.
“I	 hear	 lots	 of	 people	 coming	 in	 the	

store and talking about shopping local,” 
said	Jennifer	Hendrix,	manager	of	Sparks	
Cards	 and	Gifts	 on	 Sixth	 Street.	 “If	 we	
don’t have something, shoppers will ask 
me to recommend another locally owned 
store.	 It	seems	 like	people	are	making	a	
concerted effort to stay local.”
Raising	 awareness	 of	 the	 benefits	 of	

shopping	local	is	a	primary	objective	of	the	
Austin	Independent	Business	Alliance.	
“It	is	easy	for	local	businesses	to	some-

times	 feel	 forgotten,”	 said	Dean	 Lofton,	

Story HigHligHtS
• entire development complete by 2010
• cutting-edge green-building techniques distinguish project

• development is part of larger growth pattern shift in austin
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Local small-business owners hope trend 
of shopping local continues in new year

by Mark Collins

by PatriCk brendel
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East Avenue development 
grows on neighborhood

Independent business districts 
formed throughout city

Residents	of	 the	Hancock	Neighborhood	 in	Central	Austin	
recognize	the	ramifications	of	transforming	the	23-acre	former	
campus	of	Concordia	University	into	a	$750	million	urban	cen-
ter	with	buildings	rising	more	than	100	feet	above	the	ground.	
However, a conciliatory approach by developers has neighbors 
looking	forward	to	the	creation	of	new	shopping,	restaurant	and	
office	space	within	walking	distance	of	their	homes.
In	early	2007,	neighbors	protested	initial	East	Avenue	devel-

opment	plans,	calling	for	several	buildings	of	nearly	300	feet	
in	height	on	nine	blocks	just	north	of	the	University	of	Texas,	
said	Bart	Whatley,	 retiring	president	of	 the	Hancock	Neigh-
borhood Association.
“It	was	a	pretty	bold	request,”	said	Whatley,	an	architect.

location, location, location
Though	a	national	recession	is	holding	back	some	Austin	

projects,	the	2.5	million	sq.	ft.	East	Avenue	development	is	
progressing on schedule, lead developer Andy Sarwal said, 
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Item
Milk
Eggs

Cereal
Macaroni and cheese

Tomato soup
Loaf of bread
Toothbrush
Toothpaste
Shampoo

Nyquil
Tylenol

Dog food
Dog treats

Leash
Tennis ball toy 

CD
Blu-ray disc

Total
Local economic impact

Everyday items, when purchased locally, can have a big impact on the 
local economy. This January 2009 comparison of common items was 

calculated using Civic Economics 2002 Economic Impact Analysis.

Chain
$3.89
$1.46
$2.97
$.80

$1.12
$2.97
$2.99
$4.39
$3.99
$6.49
$7.79

$21.99
$4.49
$4.99

$14.99
$14.99
$27.99

$128.30
$16.68

Local
$3.79
$1.99
$3.49
$1.09
$1.79
$2.79
$3.24
$4.98
$4.48
$7.35

$11.17
$23.99
$5.99
$6.99

$13.99
$12.99
$26.99

$137.10
$61.70

AIBA	director.	“When	people	make	any	
kind	 of	 purchase,	 we	 want	 them	 to	 at	
least	consider	buying	local	before	head-
ing to a chain.”

Small-business owners agree that 
shoppers have taken notice.
“When	I	talk	to	people	in	the	commu-

nity,	 there	 is	 a	 total	 awareness	 of	 shop-
ping local, almost like people didn’t know 
it	 was	 there	 before,”	 Sew	 Much	 More	
employee	Mary	Kay	Schwartz	said.	“We	
understand	that	if	we	buy	local	we	ben-
efit ourselves as residents and as business 
owners.”
The	 converse	 reaction	

from	 corporate	 retailers	
is that traffic has not been 
affected.	 Managers	 at	 The	
Buckle	 and	The	Gap,	 both	

A mid-December photograph  
(right) shows construction of 
a nine-story office building 
and a water retention system 
that will lie underneath the 
$750 million development's 
main road. The bottom-right 
image depicts a viewpoint 
similar to the photo from the 
north side of the project.

The bottom-left image is a 
street view of East Avenue, 
which is intended to reflect a 
Texas hill country experience.

Renderings from Alexandrina
For more images, visit 
www.eastave.net.
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You have so much to gain from losing.

Obesity is something that many people struggle with everyday, 

not just physically but emotionally.  If you’re overweight and 

want to make changes in your life, our Weight Loss Surgery 

Seminar Series is a step in the right direction.  With the help 

of our dedicated team of healthcare professionals, you’ll 

find out exactly how much you have to gain from losing. 

TO REGISTER CALL: 512.544.LIFE (5433)

WEIGHT LOSS SURGERY 
SEMINAR SERIES

ST. DAVID’S MEDICAL CENTER
919 E 32nd Street, Austin, Texas 78705

January 22nd, February 5th & 19th – 6:30pm - 8:00pm
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Publisher’s 
Note

I’m	a	local	business	owner.	I	have	
vendors	and	suppliers	that	I	purchase	from	
locally	and	out	of	town.	I	am	also	someone	
who has worked to create a company that 
brings	local	businesses	to	the	forefront,	not	
because	I	believe	buying	from	a	corporation	
is evil, but because we do have choices. One 
of	our	core	editorial	missions	is	to	present	
these choices to our reader. Our story 
about the impact we can have when we buy 
locally	hit	home	for	me.	I	love	that	local	
businesses aren’t	asking	for	bailout	money	
during these uncertain times; they are busy 
at work spending their days working hard 
to	survive	and	keep	jobs.
Speaking	of	uncertain	times,	the	

tightness	of	credit	is	really	starting	
to	change	plans	for	Central	Austin	
development. Earlier this month, the new 
office	space	project	and	home	of	the	Austin	
Museum	of	Art,	as	well	as	the	new	Marriott	
hotel	project,	was	postponed.	One	project	
our sources say continues to stay on track 
is	the	East	Avenue	Investment	Group’s 
transformation	of	the	old	Concordia	site	
into a new urban center. Construction is 
obviously well underway, and we wanted to 

update	you	on	the	project	—	where	it	is	and	
where it is going.
Although	this	is	just	our	third	Central	

Austin	edition,	it	has	joined	our	other	
five	newspapers	in	moving	forward	with	
passion to provide our readers with 
information	that	helps	them	understand	
their community in new ways. Central 
Austin	resident	Myndi	e-mailed	us	last	
month to say, “I	can't	thank	you	enough	for	
this	publication.	You	packaged	everything	I	
ever wanted to know in a concise, relevant 
publication.	It's	the	only	publication	that	I	
read	cover	to	cover.	I	really	appreciate	the	
information	about	the	upcoming	legislative	
session.	I	absolutely	love	the	information	on	
what's happening downtown ... please don't 
ever stop this newspaper!”
We	love	serving	our	readers	with	

local	and	useful	information	about	their	
communities, and we certainly appreciate 
the	feedback	we	have	gotten	on	our	paper.	
Although this newspaper won’t be asking 
for	any	of	the	federal	bailout	money	to	get	
through these uncertain times, you can 
count on us to be working harder than ever 
to keep you up to date on local impacts in 
your community and in the state legislature.
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what is Community Impact Newspaper?
Publisher John Garrett began Community 
Impact after recognizing the need for 
intelligently reported news covering northern 
Travis and Williamson counties. In September 
2005, the first issue arrived in the homes and 
businesses of Pflugerville and Round Rock, 
bringing detailed maps of future toll roads and 
breaking stories about local hospitals. Now it 
has five other publications that cover Leander, 
Cedar Park, Northwest Austin, Georgetown, 
Hutto, Taylor and Southwest and Central Austin. 

why is it free?
Readers will not be billed for Community Impact 
because the paper is ad supported. Editorial 
content is never paid for and has a journalistic 
integrity uncommon for a free publication.

who gets it?
Our paper is mailed free to everyone in the 
coverage area once a month. The paper does 
not mail to post office boxes, but is available at 
the Greater Austin Chamber of Commerce and 
the Community Impact offices. The articles are 
available online at www.impactnews.com.
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CENtRal BUsiNEss DistRiCt

1  Feeling blue
A Royal Blue Grocery plans to open 
in mid- to late January on the first floor 
of	360 Condominiums,	360	Nueces	St.	
Owner George Scariano Jr. said the new 
store	will	be	2,600	sq.	ft.,	compared	to	
the	original	1,000	sq.	ft.	location,	247	W.	
Third	St.	The	new	store	will	have	a	deli	and	
kitchen	for	prepared	foods	and	will	also	
deliver	downtown.	Call	499-3993	or	visit	
www.royalbluegrocery.com.

2  Library designers picked
The	city	council	chose	Lake/Flato Archi-
tects and Shepley Bulfinch Richardson 
& Abbott to design the new $90 million 
Central Library at the Seaholm Substa-
tion	plot,	704	W.	Cesar	Chavez	St.	Con-
struction	of	the	250,000	sq.	ft.	library	is	
estimated to begin in winter 2011, with a 
grand	opening	in	spring	or	summer	2014.	
Visit	www.ci.austin.tx.us.

3  Keep running
RunTex opened Jan. 12 at The Triangle, 
4615	N.	Lamar	Blvd.,	Ste.	301,	owner	Paul 
Carrozza	said.	The	5,000	sq.	ft.	store	will	
be	the	fifth	location	for	the	Austin-area	
running	store.	Call	795-6802	or
visit www.runtex.com.

4  Park it
The	Heart Hospital of Austin,	3801	N.	
Lamar	Blvd.,	has	proposed	replacing	
Bookstop, which is near the hospital, with 
a	400-	to	500-space	parking	garage.	Hospi-
tal officials say there is not enough parking 
at	the	Central	Park	shopping	center	on	N.	
Lamar	Boulevard	and	W.	38th	Street.	Visit	
www.hearthospitalofaustin.com.

5  Marriott delayed
Developers	have	postponed	the	planned	
$275	million,	26-story	Marriott hotel on 
Congress Avenue, between Second and 
Third	streets.	Developers	are	not	predict-
ing	when	construction	will	begin.	The	
1,000-room hotel would be the biggest in 
Austin.	Visit	www.marriott.com.

6  Restaurant relocation
An	event	was	held	Dec.	8	at	Athenian 
Grill to celebrate the restaurant’s sum-
mer relocation to 600 Congress Ave., Ste. 
C-150,	which	was	made	possible	by	the	
City of Austin’s Neighborhood Com-
mercial Management Program. Call 
474-7775.
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7  Fancy plants
Walton’s Florist & Nursery,	5604	Bee	
Cave Road, scheduled a February grand 
opening	for	a	new	downtown	location,	609	
W.	Sixth	St.	In	addition	to	plants,	Walton’s	
downtown has a deli, bakery and sidewalk 
café	seating.	Call	327-1206	or	visit	
www.waltons-florist.com.

8  La Condesa
La Condesa,	a	Mexican	restaurant,	is	
scheduled to open in February at the corner 
of	Guadalupe	and	Second	streets.	Above	the	
restaurant will be a lounge called Malverde. 
Visit	www.lacondesaaustin.com.

9  Food mart face lift
West Lynn Food Mart,	1001	W.	Lynn	St.,	
has been completely renovated and will 
offer	organic	food,	groceries,	wine	and	im-
ported	beer.	New	owner	Vasantha Bogale 
plans	to	have	the	store	open	by	the	end	of	
January.	Call	507-8846.

10 Born and bread
Sandella’s Flatbread Cafe opened in 
December	at	3208-A	Guadalupe	St.	The	
Connecticut-based restaurant has more 
than	125	locations	in	the	U.S.,	including	
one in Round Rock at 201 University Oaks 
Blvd.,	which	opened	in	November.	Call	
420-0992	or	visit	www.sandellas.com.

11 Burgers in Austin
Burger	chain	Five Guys is spreading to 
Texas,	including	two	in	Austin.	The	first	
Austin	location	opened	Nov.	4	at	3208	
Guadalupe	St.,	with	a	second	planned	for	
the	Arboretum	in	spring	2009.	The	Austin	
franchise	owner	plans	a	total	of	90	Five	
Guys	in	Austin,	Dallas-Fort	Worth	and	
San	Antonio.	Call	452-4300	or	visit	
www.fiveguys.com.

12 Scooter shop
New	store	Scooter Freedom	opened	Dec.	
12	at	3800	S.	Congress	Ave.,	Ste.	A.	The	shop	
sells	and	repairs	all	sorts	of	scooters.	Call	
276-2691	or	visit	www.scooterfreedom.com.
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community    events
January

13 Current affairs
Inviting Affairs,	a	stationery	boutique,	is	
moving	to	3742	Far	West	Blvd.,	Ste.	106.	
The	store,	which	offers	invitations,	statio-
nery, greeting cards and more, is currently 
located	at	2105	Justin	Lane,	Ste.	113.	Call	
331-2133 or visit www.invitingaffairs.com.

14 Museum Tower shelved
The	Austin Museum of Art will not be 
getting its new home downtown, accord-
ing to Hines Interests, LP, citing the 
national	recession	as	the	cause.	The	plan	
was	for	the	Houston	real	estate	company	
to	build	a	30-story	Museum	Tower	office	
building and a $23 million three-story 
museum	on	land	owned	by	AMOA	at	
West	Fourth	and	Guadalupe	streets.	Visit	
www.amoa.org.

15 Author fundraiser
The	Humanities Texas Book Fair at-
tracted	22	Austin	authors	for	book	signing	
and	raised	more	than	$7,500	for	hurri-
cane-damaged libraries in three hours on 
Dec.	13.	The	event	at	1410	Rio	Grande	St.	
coincided	with	the	announcement	of	a	
$30,000	emergency	grant	for	that	effort	by	
parent	organization	National	Endowment	
for	the	Humanities.	Call	440-1991	or	visit	
www.humanitiestexas.org.

16 Good burgers
P. Terry’s will open a second location in 
March	at	the	corner	of	32nd	Street	and	La-
mar	Boulevard.	The	burger	stand	opened	
its	original	location	on	S.	Lamar	Boule-
vard	in	2005,	serving	beef	burgers	and	
veggie burgers as well as all the necessary 
accoutrements,	including	freshly	squeezed	
lemonade	and	milkshakes.	Call	473-2217	
or visit www.pterrys.com.

17 Triple threat
Dickey’s Barbecue Pit, McAlister’s Deli 
and a U.S. Army Career Center are all 
about	to	open	at	Northcross	Mall,	2525	W.	

Anderson	Lane.	Dickey's	is	set	to	open	in	
late spring or early summer, a spokesper-
son	said.	Visit	www.dickeys.com	or	
www.mcalistersdeli.com.

18 Later Skater
Owner Troy Bozeman recently opened 
Lone Star Sk8	at	917	W.	Anderson	Ln.,	
Ste.	A.	The	skate	shop	has	all	the	standard	
equipment	and	apparel,	as	well	as	engraved	
decks	and	boards	made	entirely	of	bamboo.	
Call	459-7827	or	www.lonestarsk8.com.

Austin board game
Local company A-town Games released 
Cityism, an Austin-themed trivia and board 
game.	Inventor	Keely Morgan, Creative-
Pickle and Amelia Stone collaborated to 
produce	the	game,	which	is	for	people	ages	
12	and	up.	Visit	www.cityism.com	or	
http://more.impactnews.com/2803.

Counting on you
The	U.S. Census Bureau is seeking hun-
dreds	of	temporary	part-	and	full-time	
workers to help conduct the 2010 census 
of	the	United	States	population.	Census	
takers,	office	and	supervisory	jobs	are	
available. Call the Georgetown office at 
942-6190	or	visit	www.2010censusjobs.gov.

$20K for charity
Austin Pluckers restaurants raised $20,000 
for	local	charities	in	2008	through	their	
innovative community profit-sharing 
program.	Pluckers	designates	a	day,	week	
or	month	to	an	organization.	During	that	
time, the organization receives 20 percent 
of	the	profits	from	Pluckers	customers	
who mention the organization by name. 
For	more	information,	e-mail	kwollman@
pluckers.net.

It’s a date
Austin City Council has made several 
changes to meeting dates in the first two 
months	of	2009.	The	council	will	meet	on	
the	following	Thursdays	in	January	and	
February: Jan. 29, Feb. 12 and Feb. 26. 
(The	council	canceled	meetings	scheduled	
for	Jan.	22	and	Feb.	19	and	added	the	Feb.	
26	meeting.)	Call	974-2000	or	visit	
www.ci.austin.tx.us/council.

“the Last five years”
Produced by The Austin Playhouse 

and Penfold Theatre Company, this musical by Jason 
Robert chronicles the five-year life of a marriage, from 
meeting to break up.
Austin Playhouse, Larry L. King Theatre
3601 S. Congress Ave., Bldg. C
8 p.m.; Sun. 5 p.m. • $20, $15 for groups of 10 or more
476-0084 • www.penfoldtheatre.org

Art & design faculty 
Exhibition 2009

St. Edward’s University presents “A&D09,” an exhibition 
featuring recent work by full-time and part-time faculty 
members from departments of art and graphic design.
St. Edward’s University Fine Arts Gallery
3001 S. Congress Ave.
Opening reception: Jan. 16. 6-8 p.m. • Free
492-3159 • www.stedwards.edu

symbol and Allegory: the 
hidden Language of Art

Discover what artists had in mind as they created 
art, and how audiences decoded the artwork. Tour is 
included in museum admission price.
Blanton Museum of Art
200 E. Martin Luther King, Jr. Blvd.
2-3 p.m. • $7 adults, $5 seniors, $3 students and 
children
471-7324 • www.blantonmuseum.org

“Love’s Writ” Art Exhibit
Selection of pieces strong in 

content, specifically using text creatively
Studio2gallery
1700 S. Lamar Blvd., Ste. 318
Tue.-Fri. noon-6 p.m., Sat. 1-7 p.m. • Free
448-2662 • www.studio2gallery.com

Locks of Love hair drive
Nonprofit Locks of Love provides 

hairpieces to financially disadvantaged children 
suffering from long-term medical hair loss. Avant salon 
locations around Austin will offer a discounted cut, 
shampoo and style for hair donors.
Avant Salon downtown
318 Colorado St.
Every Tue., Wed. and Thu. • $20
472-6357 • www.avantsalon.com 

Artist talk: the texas chair project
Sculptor Damian Priour will discuss his art 

project, which will be on display through Feb. 8
Austin Museum of Art
823 Congress Ave.
7 p.m. • $5
495-9224 • www.amoa.org

tree talk Winter Walk
Walks and talks throughout the day are led by 

staff and tree experts. Get tips on landscape design and 
tree maintenance.
Lady Bird Johnson Wildflower Center
4801 La Crosse Ave.
9 a.m.-5 p.m. • Free
232-0100 • www.wildflower.org

16-18

22

24

News or questions about Central Austin?
E-mail Patrick at pbrendel@impactnews.com or call 465-2623.

Calendar events must be submitted by the 22nd of the preceding month. Visit www.impactnews.com/calendar.

Extreme Voyage: richard garriott's 12 days on 
the international space station
Garriott, an Austinite and former ZACH board member, 
will discuss his journey into space, including artifacts 
and photos from his personal collection.
Zachary Scott Theatre: Wisenhunt Arena Stage
1510 Toomey Road
2:30 & 8 p.m. • $65
476-0594 • www.zachtheatre.org

Austin Jewish film festival
Seventh annual festival presents 28 

award-winning films from 12 different countries, 
as well as interactive programs with directors, 
filmmakers, screenwriters and community leaders.
Various times and locations throughout Austin
Unlimited access badge, $150; flex pass, $60; 
individual event, $8
795-9937 • www.austinjff.org

return to the moon
Panel discussion with astronauts and artists 

to discuss the past, present and future on the moon 
The event is free, but tickets are required and will be 
available at the LBJ Library.
Frank Erwin Center, Lone Star Room
1701 Red River St.
6-7:30 p.m. • Free
721-0200 • www.lbjlib.utexas.edu

“dancing at Lughnasa”
Follows the laughter, loves and 

struggles of five sisters in rural 1930s Ireland
Austin Playhouse
3601 S. Congress Ave.
8 p.m., 5 p.m. Sun. • $26-$30
476-0084 • www.austinplayhouse.com

“Legally blonde the musical”
Based on the major motion picture

Bass Concert Hall
2300 Robert Dedman Drive
Times vary • $19.50-$68.50
474-5664 • www.thelongcenter.org

Easy raw food
Introductory class presents a series of simple 

raw food recipes
Whole Foods Market
525 N. Lamar Blvd.
6:30-8:30 p.m. • $45
542-2340 • www.wholefoodsmarket.com

photojournalist discussion
Three prize-winning photographers and professors will 
discuss what photographs reveal about society, conflict 
and change.
Austin Museum of Art
823 Congress Ave.
7 p.m. • $5
495-9224 • www.amoa.org

16-Feb. 5

23-Mar. 1
17-Feb. 14

17, 24 & 31 27

5

February

3-8

24-30

Vivek Mahendru, M.D.
Medical Director

Hui Kang, M.D.
Fellowship Trained Pain Management

Austin • Bastrop • Georgetown 

www.centraltexaspaininstitute.com Ph: (512) 485-7200  •  Fax: 512-485-7220

Pain Management Services • Interventional Pain & Spine Care • Behavioral Health Services

20-29
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business    profile by Patrick brendel

MCGUiRE's CloCKs

Dozens	of	timepieces	in	
various	stages	of	assembly	

litter	the	backroom	of	McGuire’s	
Clocks. Some have stopped, some 
still parceling out time in steady 
one-second increments. Owner 
Ray	McGuire	does	not	even	
notice the ticking anymore, not 
after	four	decades	spent	fixing	
watches and clocks.
“I	enjoy	it,”	he	said.	“I'm	still	

learning.”
McGuire	took	over	his	father’s	

watch and clock repair busi-
ness	in	about	1977,	he	said.	A	
few	years	later,	a	salesman	told	
McGuire	that	two	longstand-
ing	repair	shops	in	Dallas	and	

Owner Ray McGuire

4915 airport Blvd.
452-4558

www.mcguiresclocks.com

west Texas had closed, making 
McGuire's	Clocks	the	oldest	
clock shop in Texas.
I	couldn't	prove	it	in	court,"	

McGuire	said,	but	no	one	has	
disputed his shop's claim to the 
title since then.
McGuire's	father,	Archie,	was	

a stamp collector, stationed in 
France with the U.S. Air Force. 
While	hunting	for	collectibles	at	
his base's postal exchange, Archie 
happened upon a broken an-
niversary clock. He bought it and 
stayed up until 1 in the morning 
fixing it. Once he got it running, 
he went back to the store and 
bought up all the broken clocks 

The Earth's official 
timekeepers introduced a 
"leap second" at the end of 
Dec. 31, 2008, in order to 
synchronize atomic clocks 
with the Earth's rotation. 
Scientists have determined 
from ancient observations 
of eclipses that tidal friction 
has caused an average 
deceleration of the Earth's 
rotation of about 1.4 
milliseconds per day per 
century. The last leap second 
took place at the end of 
December 2005. The first leap 
second was introduced on 
June 30, 1972.

Source: Time Service Department, 
U.S. Naval Observatory, 
Washington, D.C.
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McGuire's Clocks

and fixed them, too.
"He	was	going	to	the	flea	

markets, buying clocks. He'd fix 
people's	clocks	for	free,	just	so	
he'd	learn,"	McGuire	said.
After	returning	to	Austin,	

Archie started repairing clocks 
out	of	the	family's	home	behind	
Capital	Plaza.	The	next	year,	in	
1964,	McGuire's	Clocks	opened	
at	5923	Burnet	Road.
Though	Ray	McGuire	was	

always mechanically inclined, he 
never thought he would end up 
working	at	his	father's	shop.	He	
served	for	six-and-a-half	years	
in	the	Marine	Corps	Reserves,	
six	months	of	that	on	active	duty.	
After	attending	an	electronics	
school,	he	landed	a	job	tinkering	
with gravity meters (sensitive de-
vices used in oilfield exploration), 
a vocation not terribly unlike 
repairing watches, he said.
“It's	the	same	kind	of	stuff,	

working with your hands,” 
McGuire	said.	“I	don't	mind	do-
ing tedious tasks.”
Then	McGuire	got	married,	

and	his	father	asked	him	for	
help running the store. He 
joined	the	shop	in	June	1969.	
In	1986,	hard	economic	times	
spurred	the	relocation	of	the	
clock shop to its current loca-

tion	on	Airport	Boulevard.
“I’ll	tell	you	what:	Those	22	years	

went	by	real	fast,”	McGuire	said.
Today,	four	shop	employees	

repair	about	1,000	to	1,500	or	
more clocks and watches each 
year,	he	said.	In	recent	months,	
repair work has increased as sales 
have lessened.
With	the	help	of	McGuire's	

sons	(one	of	whom	works	in	the	
clock shop), the shop 
is building an internet 

presence, attracting custom-
ers	from	as	far	away	as	Europe.	
McGuire’s	Clocks	sells	all	kinds	
of	timepieces,	from	brand-new	
wristwatches	and	grandfather	
clocks	to	150-year-old	wall	
clocks, repaired and with a 
12-month guaranteed warranty. 
“It’s	more	of	an	Old	World-

type	thing,”	McGuire	said.	“If	
you	want	to	get	the	time	from	a	

computer, you can look it up 
on	the	VCR."

This clock is 
made entirely of 
wood, and is one 
of the oldest at 
McGuire's Clocks.

In 1852, Wells Fargo began carrying gold across the West. People knew they 
could count on a Wells Fargo stagecoach to protect and deliver their valuables. 
Over 150 years later, Wells Fargo is still that trusted source. In fact, Wells Fargo 
& Company has been ranked as one of the world’s 20 most admired companies 
the past four years by Barron’s. That’s why our mission has remained the same: 
to make the road that leads to your someday a little easier. Talk with Wells Fargo 
today and see how we can help you reach your someday.

And they’ll be counting on
us for years to come.

© 2008 Wells Fargo Bank, N.A. 
All rights reserved. Member FDIC. (118827_11076)

For over 150 years, customers 
have counted on the strength 
and stability of Wells Fargo.



JANUARY 2009 7impAct News.com

business    profile by Mark collins

aqUatEK tRopiCal FisH

Considering	two-thirds	of	the	Earth’s	
surface	is	covered	by	water,	it	seems	

logical that an entire store would be dedi-
cated	to	capturing	a	little	piece	of	life	under	
the sea.
AquaTek	Tropical	Fish	specializes	in	

both	fresh	and	saltwater	aquariums	and	all	
the	accompanying	accessories	required	to	
maintain	a	fish	tank.	While	the	store	offers	
enough	selection	to	satisfy	an	expert	fish	
collector,	co-owner	Bruce	Kelley	said	he	
also	enjoys	working	with	beginners	to	set	
up their first tank.
“I	would	say	our	employees	have	a	

higher	level	of	information.	We	pride	
ourselves on not trying to upsell anything, 
but telling customers what will work best 
for	their	aquarium.”
Kelley	said	the	industry	has	a	high	turn-

over	rate	of	collectors	—	one	out	of	every	
10	people	who	start	an	aquarium	abandon	
it	—	but	that	beginners	who	start	out	under	
his	watchful	eye	will	be	more	likely	to	stick	
with it.
“People	will	go	to	a	less	informed	place,	

get	bad	info,	and	then	they	aren’t	really	
happy	with	their	aquarium,”	Kelley	said.	
“If	you	have	an	informed,	knowledgeable	
beginning, then you’re going to have a bet-
ter	looking	tank	and	enjoy	your	investment	
a lot more.”
Two	aquatic	biologists	and	a	botanist	

founded	AquaTek	in	1998.	Under	the	
supervision	of	remaining	co-owners	Kelley	
and Aaron Strong, the business has stayed 
in	the	same	location	for	the	past	10	years.
“This	is	my	first	small	business,	other	

than	as	a	kid	mowing	lawns,”	Kelley	said.	
“You	have	to	spend	a	lot	of	time	with	a	
small	business.	I	have	a	child,	but	I	spend	a	
lot more time here.”
While	AquaTek’s	specialty	is	tropical	

fish,	the	shop	also	carries	supplies	for	coral	
tanks,	fresh	plant	tanks	and	more.
“We	see	a	lot	of	advanced	hobbyists	that	

know what they want and see a goal to their 
aquarium,”	Kelley	said.	“It’s	just	like	some-
one who collects coins or stamps.”
The	fish	emporium	also	does	its	part	

to	foster	a	young	generation	of	aquarium	
enthusiasts	by	hosting	classrooms	of	wide-
eyed children all hoping to catch a glimpse 
of	a	real	life	Nemo.

Co-owner Bruce Kelley

 “Once a week a small school bus will 
show	up.	We	give	them	a	little	tour.	They’re	
not buying anything, but it is an education-
al	process,”	Kelley	said.
AquaTek	recently	added	an	aquarium	

maintenance division that makes house 
calls to homes and businesses to upkeep the 
aquariums.	
Kelley	said	expanding	the	store	is	part	of	

the owners’ long-term plans.
“I’ve	been	keeping	fish	for	30	years,”	

Kelley	said.	“If	you	can	turn	something	you	
love into your career choice, you’re doing 
pretty well.”

saltwatER vs. FREsHwatER:
Perhaps the biggest difference between 
freshwater and saltwater aquariums are 
the inhabitants. Fresh water fish originate 
from lakes, rivers and streams and lack 
vibrant colors, but are more adaptable 
to environmental changes. Saltwater fish 
are more colorful and include a host of 
invertebrates from shrimps to corals, but 
require more attention and tank maintenance.

8023 Burnet Road
450-0182

www.aquatektropical.com

Two Discus fish in a freshwater aquarium
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3801 North Lamar Blvd. • Austin, TX 78756 
hearthospitalofaustin.com

and your heart 
will follow.

In a cardiac emergency, keep your head

If you have a heart emergency, don’t 
panic. Just be prepared. Let the EMS 
know you want to go to Heart Hospital 
of Austin. We’re an Accredited Chest Pain Center, 
which means we’re specialists at treating heart 
emergencies. Our treatment time is faster than 
the national average. And we’ve been ranked 
#1 in Texas for overall cardiac services six years 
in a row by HealthGrades. That can make a big 
difference to your heart. So if you have a heart 
emergency, just follow your best judgment. Tell 
the EMS to take you to Heart Hospital of Austin.

To learn more, call 512-407-SAVE (7283)  
or visit hearthospitalofaustin.com.
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East Avenue
crediting that to its proximity to UT, St. 
David’s	Medical	Center	and	state	govern-
ment	—	three	entities	expected	to	 thrive	
despite the downturn.
“There	 couldn’t	 be	 a	 better	 place	 for	 it,	

frankly.	The	location	screams	for	something	
like this,” Sarwal said.
To	the	north	of	East	Avenue	is	the	boom-

ing,	sprawling	Mueller	Development.	Sarwal	
described it as a locomotive and his develop-
ment, by comparison, a scooter.
“But	it’s	a	nice,	expensive	scooter,”	he	said.	

“We’re	 in	 between	 them	 and	 downtown.	
And that’s where we want to be.”
striking a compromise
Neighbors	argued	that	Planned	Unit	De-

velopment zoning was allowing developers 
to construct massive structures without re-
gard	 for	nearby	 residents.	 Sarwal	 does	not	
like	to	talk	about	that	period	of	strife,	simply	
saying	 his	 East	 Avenue	 Investment	 Group	

follows	the	“3	Cs”:	culture,	community	and	
conservation.

His group hired an attorney to represent 
the	neighbors	and	brought	on	ROMA	De-
sign Group as a third-party mediator. As a 
result	of	that	process,	East	Avenue	IG	scaled	
down	 the	 project	 and	 placed	 the	 largest	
buildings	away	from	existing	homes.
“I	 think	 they	 came	 up	 with	 something	

more responsible to the community and the 
surroundings,”	Whatley	said.

Green building practices helped develop-
ers	win	over	neighbors.	The	old	Concordia	
University buildings on site were disman-
tled,	 rather	 than	 demolished.	 Developers	
encouraged neighbors to retrieve old bricks 
to	reuse	in	their	homes.	They	also	donated	
building materials to local schools and non-
profits	like	Habitat	for	Humanity	and	reused	
materials in the new development. 
Sarwal	said	85	percent	of	the	building	ma-

terials that made up Concordia have been 
recycled. For example, pulverized concrete 
from	the	old	structures	will	compose	much	
of	the	new	streets	in	the	development.	

“In	the	age	we	live	in,	it’s	increasingly	more	
important	not	to	take	for	granted	things	like	
that.	We	aren’t	trying	to	fill	up	the	landfill,”	
Sarwal said.
Green approach
The	 entire	 East	 Avenue	 development	

should be complete by summer 2010, he 
said.	When	finished,	East	Avenue	will	have	
1,450	 residential	 units,	 210	 hotel	 rooms,	
600,000	sq.	ft.	of	office	space,	325,000	sq.	ft.	
of	retail	space	and	two	parks.	Developers	are	
aiming	 to	 garner	LEED	green	 certification	
not	just	for	the	buildings,	but	for	the	entire	
project.	 If	 they	are	 successful,	East	Avenue	
will	be	one	of	the	first	ever	to	earn	that	des-
ignation site wide.
Lying	beneath	the	concrete	of	the	develop-

ment and its namesake corridor will be East 
Avenue’s secret gem, and another environ-
mentally	friendly	first:	an	underground	wa-
ter runoff detention and filtration system.

To meet environmental standards, most 
projects	have	big	 surface	ponds.	 Instead,	 a	
subterranean river will flow beneath East 
Avenue into underground detention tanks 

and	 a	 large	 pond.	The	water	 will	 undergo	
treatment	 and	 cleaning	 before	 being	 re-
turned to the environment.
Construction underway
In	the	coming	months,	passersby	will	no-

tice	the	taller	buildings	rising	first,	followed	
by the smaller structures which can be built 
at a much more rapid pace. Construction 
has	 already	 begun	 on	 a	 17-story,	 Hyatt-
brand hotel, Andaz; an eight-story office 
building	that	will	be	the	new	home	for	Texas 
Monthly	magazine;	and	a	64-foot,	315-unit	
AMLI	apartment	complex.	
The	 first	 floor	 of	 every	 building	 except	

Andaz will have retail space leased by East 
Avenue	IG.	Developers	are	in	talks	to	attract	
a higher-end, locally owned movie theater; 
several restaurants, including two that serve 
Tex-Mex	and	American	bistro-type	cuisine;	
a coffee house; and a specialty grocer, which 
will	not	be	a	Whole	Foods.	The	development	
will	 also	 have	medical	 offices	 for	 rent	 and	
townhouses	for	individuals	to	buy.

East Avenue developers saved all trees with trunks 
greater than 18 inches in diameter, including some 
that were OK’ed by officials for removal. Among the 
saved is the oak tree pictured here. Though it was 
marked for destruction, the oak tree will instead 
be transplanted to East Avenue’s main roundabout, 
becoming a centerpiece for the development. 

This rendering from Alexandrina depicts the view 
from the north of the nine-story office building that 
will be the headquarters of Texas Monthly magazine.

This rendering from Alexandrina illustrates the 
17-story Hyatt Andaz Hotel with downtown Austin 
in the background to the south.

parcel Uses Height More

Century square 
apartments

Red River
apartments

Red River street

st. paul 
lutheran Church

Hancock 
Neighborhood

Upper Boggy Creek
Neighborhoodst. David's 

Medical Center

East avenue development

Comment and find links to related websites at 
more.impactnews.com/2943

a  Non-residential,  65 to 80 feet 325 residential units, with the possibility of a  
 residential, retail  small, locally owned, high-end movie theater

B Medical offices, retail 65 feet, four stories

C office space, retail 120 feet, nine stories Major tenant is Texas Monthly magazine

D Hyatt andaz Hotel 182 feet, 17 stories 210 hotel rooms, 150 condo units (ranging  
   from 800 to 2,700 sq. ft., starting in the   
   $400,000s), restaurant space

E office space,  90 feet, seven stories East avenue is negotiating with two 
 residential, grocer  natural grocers

F aMli apartments, retail 64 feet 315 units (one- and two bedrooms, 
   averaging 900 to 1,000 sq. ft. each), 
   350,000 sq. ft. of residential, 
   45,000 sq. ft. of ground floor retail

G townhomes 35 feet, three stories 23 units to be sold to individual owners

H office, retail 65 feet, five stories
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Help save the lives of Central Texans by giving blood this 
holiday. Each donor receives one FREE pint of Amy’s Ice 
Cream. For hours and locations, call 512-206-1266 or visit 
InYourHands.org. Now through January 15.

Sponsored by

neighborhood    dining by eric Pulsifer

aRtz RiB HoUsE

When	Art	Blondin	packed	up	and	
left	Vermont	for	Austin	in	1980,	he	

came	to	pursue	his	passion	for	music.	Tour-
ing the state and eating every meal on the 
road,	Blondin	fell	in	love	with	Texas	chow.	
Years later, the experience would lead to the 
development	of	a	second	passion:	ribs.
Blondin	opened	a	sandwich	shop	in	the	

old	caboose	on	W.	Fifth	Street	called	Artz	
Caboose. He eventually branched out and 
began experimenting with smoking meats. 
To see how he stacked up to his culinary 
competitors,	the	self-taught	smoker	

Owner Art Blondin

If you can manage to still be hungry after a full 
rack of ribs, Artz's dessert menu is not to be 
passed over. While there are several tempting 
options, if you can only have one, opt for the 
French bread pudding with brandy sauce ($4.79).

Chocolate mousse pie ($4.99)
Vanilla ice cream ($1.99)
Sweet potato pecan pie ($3.99)
Banana pudding ($2.99)
Raspberry peach cobbler ($3.99)

RooM FoR DEssERt

2330 s. lamar Blvd.
442-8283

www.artzribhouse.com
Mon.-sat. 11 a.m.-10 p.m.

sunday noon-9 p.m.

entered a rib cookoff and took home first 
place.	Shortly	after,	Blondin	ditched	the	
sandwiches,	left	the	caboose	behind	and	
moved	south	of	the	river	to	his	current	
location.
“I	thought,	well,	I	guess	I’ll	try	barbe-

cue,” he said.
Blondin	opened	Artz	Rib	House	17	

years ago. From the beginning, he was 
heavily	involved,	waking	up	before	dawn	
to start on the ribs and staying late to 
smoke the brisket. Today, he still takes a 
hands-on approach. 
The	day	I	came	to	visit,	the	man	behind	

the ribs was in the kitchen preparing the 
soup	of	the	day,	a	mouth-watering	gumbo.	
After	putting	the	final	touches	on	his	
Cajun	creation,	Blondin	came	out	of	the	
kitchen,	which	is	open	and	visible	from	
the dining area, and scrawled the day’s 
specials in yellow on a chalkboard. 
The	atmosphere	at	Artz	is	casual	and	

inviting. Red-and-white checkered table-
cloths	are	illuminated	by	the	glow	of	neon	
beer	signs	and	sunlight	from	the	patio	
area.	The	walls	are	decorated	with	awards	
and	concert	photos.	It’s	the	perfect	place	
for	a	pint	of	Texas	beer.
Not	surprisingly,	Blondin	said	the	most	

popular items are the ribs, which come in 
three varieties: baby back ribs ($12.99), 
country-style pork ribs ($10.99) and 
jumbo	beef	ribs	($11.99).	Whatever	your	
preference,	all	three	are	tender,	made	with	
a	homemade	rub	and	have	just	a	touch	of	

Blondin’s	Texas-style	sauce.
“We	don’t	slather	it	on	the	meat	like	

some	places	do,”	Blondin	said.	“We	put	a	
light	coating	on	and	put	it	on	the	grill	just	
to give it a glaze.”
All	plates	are	served	with	sides	of	potato	

salad, coleslaw, pinto beans and a slice 
of	bread	and	can	be	paired	with	a	link	of	
sausage	($1.99)	or	a	quarter	of	chicken	or	
turkey	($3.50).
If	barbecue	isn’t	your	thing,	Artz	has	

several	alternatives.	From	the	soup	of	the	
day	($3.99)	—	try	the	roasted	garlic	soup	
on	Friday	—	to	the	charbroiled	teriyaki	
cheeseburger	($5.99),	Artz’s	non-barbecue	
fare	may	even	outshine	the	classics.	One	
standout is the South Austin cheese steak 
tacos	($6.99).	Topped	with	grilled	jala-
peños and onions, it’s an Austin take on 
Philadelphia’s	signature	sandwich.

Artz showcases live music seven days a 
week.	Blondin	said	he	gets	some	customers	
who	may	not	have	ventured	in	for	the	ribs,	
including some vegetarians.
“We	still	let	’em	in,”	Blondin	said.
Vegetarian	options	include	grilled	

vegetables ($9.99), veggie cheeseburgers 
($6.29),	grilled	cheese	quesadillas	($4.99)	
and a lengthy dessert menu.
Blondin	continues	to	pursue	the	pas-

sion that brought him to Texas nearly 
30 years ago, playing bass guitar with 
hillbilly rocker Jon Emery.
“It	gives	me	an	excuse	to	get	out	of	the	

kitchen,” he said.
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Call 512.255.5805 for more information
www.roundrocktex.com

Round Rock Chamber of Commerce
Economic Development Partnership

Brain Power,
Brain Surgery.

Round Rock, Texas is where 
the future of the Life Science 

Industry is being educated. 
Our state of the art healthcare 

facilities provide a training 
arena for the medical future!

Round Rock Economic Development Partnership is a public-private partnership between 
the City of Round Rock and the Momentum Investors of the Round Rock Chamber of Commerce.” 

Professional trainers lead every training session, in a friendly, 
safe, and supportive environment. Call to try a Free class!

The Krav Maga Defensive System teaches you, regardless of 
experience, how to effectively deal with situations where force or  
the threat of force is used against you and an immediate response  
is required. Taught to Austin Police department, DPS, and every  
branch of the US Military.

CrossFit is the principal strength and conditioning program for  
elite military and law enforcement units, UFC fighters/martial  
artists, and professional athletes worldwide.

512-441-5728
fitandfearless.com
Visit our website for  
free PDFs and videos!

Train like it matters,
Become Fit and Fearless.

Free 7-Day
VIP Pass

 Expires 2/28/09. Must mention this ad.
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Urban living trend pushes south to SoCo
southWEst Austin

Construction of 34-mile cross-county trail to begin this spring

• Oak Hill’s land plan nearly done
 more.impactnews.com/1049

• AMD completes major “green”  
 tech campus
 more.impactnews.com/1228

• city protects Edwards Aquifer  
   for barton springs
 more.impactnews.com/1224

• Community gives input  
   for town center design
 more.impactnews.com/1380

• Inter-city rail planned  
   to run by 2012
 more.impactnews.com/1921

• Community gives input  
   for town center design
 more.impactnews.com/1380

A new hike bridge and a regional trail 
will connect to Barton Creek greenbelt.

Bel Air, 4801 S. Congress Ave., is one of several urban living developments in the 
growing condo market just south of Hwy. 71.

B

A

m o r e  t o p  s t o r i e s

by eriC Pulsifer

by eriC Pulsifer

southwest austin		While	
the	thought	of	condo	living	in	
Austin may bring to mind costly 
towers overlooking the capitol, 
on South Congress Avenue south 
of	Hwy.	71	urban	living	options	
are	available	at	a	fraction	of	the	
cost.	With	prices	starting	in	the	
low $100,000s, condos in south 
Austin are near downtown, 
but	far	enough	out	to	be	more	

affordable than their skyscraper 
counterparts to the north.
“One	of	the	keys	that	we	see	

with	the	developments	south	of	
Hwy.	71	is	that	it’s	almost	like	
it’s	becoming	the	new	78704	ZIP	
code,” Realtor Simon Cawley 
said.	“People	have	a	choice	
between being a little closer 
with	less	square	footage	or	being	
a	little	farther	out	where	their	

money	goes	further.”
Cawley	handles	sales	for	Bel 

Air, a development on South 
Congress Avenue with available 
lofts	starting	in	the	$200,000s.	
In	this	buyers’	market,	he	said,	
many condos are being offered at 
a discount.
“There	are	some	incentives	in	

place	to	be	attractive	for	people	
that are in a position to close 
sooner rather than later,” he said. 
“The	current	incentives	we	have	
range	from	$25,000	to	$75,000,	
depending on the floor plan and 
the price.”

Other developments in the 
78745	ZIP	code	are	offering	similar	
discounts	of	$10,000	to	$25,000.
Realtor	Will	Steakley	handles	

sales	for	the	Village on Congress, 
a development with flats starting 
at	$120,000.	He	said	the	78745	
ZIP	code	is	now	targeted	as	an	
entry-level	market.	While	he	
does not expect it to stay that way 
for	long,	he	has	seen	a	20	to	40	

percent	price	cut	on	housing	from	
one	side	of	Ben	White	Boulevard,	
or	Hwy.	71,	to	the	other.
“The	buyers	are	going	to	get	a	

direct	benefit	of	the	developers	
buying	it	at	a	third	or	a	quarter	of	
what	the	land	costs	north	of	71.”
For	the	Village	on	Congress,	

Steakley said developer Richard 
Coons purchased the property 
around	two	years	ago.	When	it	
was appraised recently, it was 
worth	two-and-a-half	times	what	
he	paid	for	it.

“You are seeing land values are 
going	up,”	Steakley	said.	“What	
these buyers are getting is a direct 
benefit	of	what	the	developer	got.”	
This	month,	construction	

is scheduled to begin on 
SkyBridge, a development with 
condos and townhomes starting 
at	$130,000.	Phase	one	(of	four)	
and the amenities center are 
planned to be completed in 
the summer, with other phases 
coming online as they are sold.

southwest austin 
Construction is set to begin this 
year	on	a	trail	connecting	34	
miles	of	Travis	and	Hays	counties	
from	Barton Springs Pool to 
the Onion Creek Preserve.	The	
Walk for a Day	project	will	run	
mostly through city property and 

will be the longest contiguous 
trail in Central Texas.

Hill Country Conservancy, 
a nonprofit preservation group, 
has	spearheaded	the	project	and	
first announced its development 
in	2007.	George	Cofer,	HCC	
executive director, is currently 
working with local entities on 
the necessary legal agreements 
to make the trail a reality. 
Construction is slated to begin as 
early	as	March	or	April.
“Everybody	is	still	fully	on	

board,”	he	said.	“It’s	just	now	
trying to document the details 
and get that blessed by all the 
jurisdictions.”

Although HCC has been 
coordinating	the	project	with	all	
the different entities involved, 
including private landowners, 
Hays	County	and	the	cities	of	
Austin	and	Sunset	Valley,	Cofer	

said	he	thinks	the	City	of	Austin	
will ultimately manage the trail.
Initial	building	costs	are	

estimated	between	$5	million	
and	$10	million	with	project	
completion tentatively scheduled 
to take place in five to 10 years. 
Before	construction	can	begin,	
an agreement will also need to be 
made	with	the	Texas	Department	
of	Transportation,	as	the	trail	will	
cross a state road, Hwy. 290.
Austin	Parks	Foundation	

Executive	Director	Charlie	
McCabe	has	also	been	involved	
with	and	supported	the	Walk	
for	a	Day	project.	He	said	it	is	
what residents have said they 
wanted, pointing to surveys 
conducted every five years by the 
City	of	Austin	and	Travis	County	
concerning	park	uses.	Since	1995,	
the answer has been the same.
“No.	1	for	all	three	surveys	is	

basically	trails	or	the	equivalent,	
meaning it could be sidewalks, 
it could be bike lanes, places to 
walk, hike, bike, throw your kid 
in	the	stroller	and	jog	behind	
him	—	the	No.	1	amenity,”	
McCabe	said.
He	points	to	1995	as	the	year	

when regional trail interest began 
to grow. Several park groups got 
together and created a vision 
map, which would encompass 
not only Austin and Travis 
County,	but	all	of	Central	Texas,	
including	Bastrop,	Hays	and	
Williamson	counties.
“I	think	that	is	the	bigger	

picture	that	I	get	excited	about,”	
Cofer	said.	“The	Walk	for	a	Day	
trail	is	one	piece	of	the	regional	
trail vision.”
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m o r e  t o p  s t o r i e s

• New development on Hwy. 79
 more.impactnews.com/2481

• New Lake Pflugerville Park   
 with swim area, pavilion to be  
 complete by next summer
 more.impactnews.com/1702

• Fine arts: the next frontier of  
 round rock
 more.impactnews.com/1170

• Recruiting the right retailers
 more.impactnews.com/1169

• New medical school
 more.impactnews.com/1175

• Mixed-use development   
 planned for south side of  
 pecan street in pflugerville
 more.impactnews.com/1693

pflugerville  Best Buy and 
SuperTarget will be open by early 
March	to	anchor	Stone Hill Town 
Center, along with The Home 
Depot,	which	opened	in	May.	The	
new retail shopping center at the 
southwest	corner	of	Toll	45	and	

Toll	130	also	features	Verizon 
Wireless and Mattress Firm, both 
of	which	opened	in	December.
Houston-based	NewQuest	

Properties	broke	ground	on	
the	million	sq.	ft.	shopping	
center	in	October	2007.	David	
Meyers,	senior	vice	president	of	
brokerage and leasing, estimates 
that	at	least	525,000	sq.	ft.	of	
retail will be open at Stone Hill 
by	the	end	of	the	year.
“Nationally,	this	type	of	project	

just	isn’t	being	built	right	now,”	
Meyers	said.	“The	good	news	is	
we’re going to get this amount 
of	square	footage	open	in	2009.	
Pflugerville’s	going	to	get	the	
benefit	of	a	brand-new	center	this	
year, which clearly may be our 
lowest	point	in	the	downturn	of	
the economy.”

Bealls is also expected to open 
in	March.	

A multi-tenant building on the 
south	side	of	SuperTarget	will	
feature	GNC, Quiznos Sub Shop, 
Sport Clips and a nail salon and 
spa by this spring. Rack Room 
Shoes, teenage specialty retailer 
rue21 and maurices women’s 
apparel will be located in another 
multi-tenant building on the 
north	side	of	SuperTarget.

Chick-fil-A is anticipated 
to open this spring, and 
construction is underway on 
Dick’s Sporting Goods and 
PETCO, which are expected to 
open in July. Office Depot plans 
to	open	in	the	fall	of	2009.
Meyers	said	he	is	hoping	to	add	

more restaurants to Stone Hill, but 
Chili’s Grill & Bar, once planned 
for	the	development,	is	no	longer	
planning	to	open	there	because	of	
nationwide cutbacks.
“In	terms	of	what	our	needs 

are right now, there’s a 
high	demand	for	sit-down	
restaurants,”	he	said.	“The	fast-
casual	category	of	restaurants	
has been really struggling 
because with the economy, 
people are opting not to go out 
and	eat.	But	we’re	expecting	to	
see	some	new,	fresh	concepts	
start to enter the Texas market.”

24 Hour Fitness and a 
Cinemark theater were once 
anticipated	for	Stone	Hill,	but	are	
no longer planning to open there 
either.	Meyers	said	openings	like	
these have been scaled back, but 
they may eventually reconsider as 
the economy improves.

“A gym is a component we’d 
like	to	see	in	the	center	for	
the whole live, work and play 
mentality,”	Meyers	said.	“We	
envision	a	theater	there,	if	not	
Cinemark, then another.”
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Large-scale development planned for northeast Round Rock

Avery Centre will feature a town center with retail, residential and commercial.

ROuND ROCk • PFLugeRvILLe

SuperTarget is expected to open at 
Stone Hill Town Center March 8, and 
Best Buy’s grand opening is Feb. 27.

SuperTarget, Best Buy to open soon at Stone Hill Town Center
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Round Rock  In	November,	
the Round Rock City Council 
approved	a	937-acre	planned	
unit	development,	part	of	the	
1,400-acre	mixed-use	project	
called Avery Centre in northeast 
Round	Rock.	Waterstone	
Development	was	hired	about	
a	year	ago	by	the	Avery	family	
to manage and plan the large-
scale	project.	Bob	Wunsch,	CEO	
of	Waterstone	Development,	

also worked with the Averys to 
develop Avery Ranch, an 1,800-
acre residential community in 
north Austin between Round 
Rock	and	Cedar	Park.
The	master	plan	is	a	New	Urban	

design with residential, retail, 
commercial and institutions, 
including universities, colleges 
and	hospitals.	Two	types	of	
housing will be built: apartments 
and townhomes.

“One	of	the	ideas	on	the	
multifamily	townhouses	
is to make them look like 
brownstones	in	New	York,	where	
you walk up steps, but they’re 
very near the street,” said Gary 
Newman,	president	of	land	
development and operations at 
Waterstone	Development.
The	Averys	have	final	approval	

on	any	proposed	development	of	
the land. Some design guidelines 
that have been established set 
standards	for	the	appearance	and	
design	of	buildings,	such	as	a	
deed	restriction	requiring	service	
stations’ gasoline pumps at the 
back	of	the	building.	Newman	
also	said	that	any	fast-food	
restaurants are not allowed to 
have drive-through windows.
“We	want	to	make	this	a	

pedestrian-friendly	development,	
so you park and walk,” he said.
Though	portions	of	what	is	

now included in Avery Centre 
have already been developed or 

planned, such as Seton Medical 
Center Williamson, Texas State 
University, Austin Community 
College and the Texas A&M 
Health Science Center,	Newman	
said he is working closely with 
those existing entities to develop 
complementary	plans	for	the	
area. For example, a privately 
owned medical office building 
is	planned	just	south	of	Seton,	
and a book store, coffee shop and 
sandwich shop will likely be built 
near the Texas State and ACC 
campuses to serve students.
Full	build	out	of	the	

development is expected by 
2018.	Waterstone	is	looking	for	
a	developer	of	the	town	center	
that would buy the tract and 
work with retailers to bring 
them to the area.
“It	would	be	similar	to	a	

developer	of	The	Domain,”	
Newman	said.	“They	would	go	
out and recruit the retailers.”        
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Georgetown’s Main Street Program works to revitalize downtown 
geORgetOwN • HuttO • tAyLOR

The Georgetown Main Street Program has spent more than $120 million helping 
businesses on the Square.

The Crossings of Carmel Creek on hold

m o r e  t o p  s t o r i e s

Hutto		Developers	of	The 
Crossings of Carmel Creek 
have delayed construction on the 
466-acre	mixed-use	project	in	
Hutto.	Atlantic	Coast	Developers	
President	Bill	Sulzbacher	said	
they are dealing with a difficult 
economy and are not sure when 

construction	will	begin.	The	
project’s	ground	breaking	was	
originally	set	for	fall	2008.
When	complete,	the	mixed-

use retail, residential and 
commercial development is 
expected to increase connectivity 
and walkability in the city 
—	a	concept	defined	as	New	
Urbanism.
“This	brings	to	Hutto	the	

New	Urbanism	concepts	that	
communities, such as Hutto 
and Taylor, embraced 100 years 
ago,”	Hutto	City	Manager	Ed	
Broussard	said.	“You	had	the	
combination	of	downtown	
businesses	and	residential.	[In	
recent years] we’ve separated 
residential	from	business,	
dividing	our	communities.	We’re	
bringing those elements back.”
The	City	of	Hutto	announced	

the	project	in	2005	as	a	response	

to a spike in population 
growth.	One	factor	in	the	city’s	
decision	to	pursue	this	project	
is	the	strategic	location	of	The	
Crossings	—	within	the	Austin-
metro area and at the intersection 
of	Toll	130,	Hwy.	79	and	FM	685.
Despite	changes	in	the	

developer’s timeline, the city 
feels	confident	the	project	will	
proceed,	said	Matthew	Lewis,	
Hutto	director	of	community	
development.	Meanwhile,	the	
city can work toward other 
goals, he said.
“In	the	economic	times	that	

we	are	currently	faced	with,	
staff	has	been	focusing	on	long-
range	planning	for	the	ultimate	
build	out	of	the	city.	This	is	the	
first time the city has had an 
opportunity to address the long-
term	goals	of	the	community	
since	the	explosion	of	growth	in	

2004,”	Lewis	said.
In	courting	development,	the	

city offered tax rebate incentives 
to	the	project’s	developers.	The	
sales tax rebate stipulates that 
25	percent	of	the	total	sales	tax	
accrued	by	the	development	from	
Jan.	1,	2010,	to	Dec.	31,	2029,	
will be rebated to the developer, 
and	that	30	percent	of	the	total	
hotel occupancy taxes accrued 
by hotels within the development 
during	that	timeframe	will	also	
be rebated to the developer.

Rebate timelines will not change 
with	the	delays,	Broussard	said.
Atlantic	Coast	Developers,	LLC,	

a Jacksonville, Fla.-based group, 
and	New	York-based	Glenmont	
Capital	Management,	LLC	are	the	
project’s	developers.	Austin-based	
TBG	Partners	and	Atlanta-based	
Phillips	Partnership,	P.C.	are	in	
charge	of	design.

Street level depiction of retail, 
restaurants and entertainment
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• the future of Hwy. 29
 more.impactnews.com/1457

• Higher education expands   
 in taylor
 more.impactnews.com/1204

• Hutto’s smart growth plan
 more.impactnews.com/2059

• County develops habitat plan  
 to protect endangered species,  
 aid developers
 more.impactnews.com/1205

• golf communities reflect   
 regional growth
 more.impactnews.com/1327

• Police departments out  
 of space
 more.impactnews.com/1801
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Georgetown  The City 
of	Georgetown’s	Main Street 
Program	was	named	one	of	
the	52	National	Main	Street	
Cities in Texas at the Texas 
Downtown	Association/Texas	
Main	Street	Conference	in	
Temple	in	November.
The	Texas	Main	Street	

Program	promotes	historic	
preservation and economic 
revitalization in communities, 

Georgetown	Main	Street	
Program	Manager	Shelly	
Hargrove	said.	The	program	
assists commercial property 
owners in downtown districts.
Through	the	program,	business	

owners	are	able	to	apply	for	
façade	reimbursement	grants	up	
to	$10,000.	In	fiscal	year	2008/09,	
the	program’s	incentive	fund	has	
$43,320	to	award.
In	2006/07,	Steve	and	Kyra	

Quenan	received	a	$10,000	
façade	grant.	Since	that	time,	the	
couple	rebuilt	a	building	at	700	S.	
Austin Ave. and opened Quenan’s 
Jewelry on the first floor. Other 
businesses that have received 
grants include RunTex, Sweet 
Serendipity and Novita Spa.
The	program	became	part	of	

the city’s economic development 
department in October.
The	switch	from	the	tourism	

department allows the 
program	to	focus	on	economic	
development, including new 
market	opportunities	for	the	
downtown area, Hargrove said.
In	the	FY	2008/09	budget,	

Hargrove said the program 
received	$20,000	in	funding	to	
hire a downtown retail consultant.

Hargrove is also working 
with Georgetown Art Works, a 
nonprofit that supports the arts 
in Georgetown, to convert the 
interior courtyard located behind 
the	storefronts	on	Eighth	Street	

into a multipurpose art space. 
The	proposal	divides	the	space	
into	three	zones	with	room	for	
sculptures or instillation art, an 
artist display and sales area, and a 
restaurant and winery seating area.
Benefiting	from	the	city’s	

membership, downtown 
building and business owners 
can receive on-site evaluations 
by a historic preservation 
architect and consultations 
about visual merchandising and 
window displays.

Georgetown has been involved 
with	Texas	Main	Street	since	1982,	
spending more than $120 million 
in downtown revitalization in the 
past 26 years.
Funding	for	Main	Street	comes	

primarily	from	the	city.	Additional	
funding	comes	from	fundraisers,	
such	as	Main	Street’s	annual	Red	
Poppy	Festival,	and	donations.

Community Impact
Newspaper
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It’s two in the morning. The house is dark and quiet — except for 
the buzz saw sounds of snoring that leave your partner wide-eyed 
every night and exhausted every morning. Sleep disorders can 
affect everyone in the family. The good news is there are lots of 
non-surgical treatment options at Heart Hospital of Austin. 

To learn more about how sleep disorders affect your life, go to 
www.hearthospitalofaustin.com, or talk with your doctor about 
the Sleep Disorders Center. You’ll rest easier, and your spouse will 
love you for it.

In the dark about snoring? Your spouse isn’t.

512.407.REST

First phase of St. David’s women’s hospital complete
northWEst Austin

New businesses set to open in The Domain

Southwest AustinSouthwest Austin

290

1

290

71 Central AustinCentral Austin

• Homeless population   
 moves north
 more.impactnews.com/2780

• technology business   
 impacts local economy
 more.impactnews.com/2631

• Private school to build high   
 school in northwest Austin
 more.impactnews.com/2259

• transportation moving   
 right along
 more.impactnews.com/1940

• Clinic to move  
 to northwest Austin
 more.impactnews.com/1402

• Single stream recycling conserves  
 city resources
 more.impactnews.com/2253

Renaissance Women’s Group, Austin Diagnostic Clinic OB/GYN and Austin Area 
OBGYN and OB/GYN North will all practice at St. David’s Women’s Center of Texas.

Northwest austin  Phase	
I	of	The Domain, which includes 
high-end retailers, restaurants, 
office space and apartments, was 
completed	in	March	2007	and	is	
owned	by	Simon	Property	Group.	
Phase	II,	which	has	projects	from	
both Simon and Endeavor Real 
Estate Group, started in June and 

is estimated to be complete by 
November	2009.	With	the	failure	
of	Proposition	2	in	November,	
Simon’s	tax	incentives	of	more	
than	$64	million	remained	intact.	
These	incentives	apply	only	to	
Phase	I	and	not	Phase	II,	which	is	
currently underway.
Simon’s	Phase	II	began	in	

December	with	the	ground	
breaking	of	the	340-room	
Westin Hotel,	a	joint	venture	
with White Lodging.	The	hotel	
is scheduled to be complete by 
March	2010	and	includes	an	
indoor	pool,	fitness	center,	full-
service restaurant and more than 
13,000	sq.	ft.	of	meeting	space.	
Dillards, Dick’s Sporting Goods, 
Maggiano’s, BJ’s Restaurant 
and Brewhouse,	411	residential	
units	and	75,000	sq.	ft.	of	class	
A	office	space	are	also	a	part	of	
Simon’s	Phase	II.	Village Road 

Show Gold Class Cinema will 
open its first Texas location at 
The	Domain.	The	upscale	theater	
will have eight auditoriums with 
approximately	40	reclining	seats	
each and a personal gourmet 
food	and	cocktails	service.
Of	the	176	acres	Endeavor	

owns,	only	about	5	percent	has	
been	developed.	The	Domain 
Gateway	—	a	five-story,	188,000	
sq.	ft.,	class	A	office	building	
—	is	still	under	construction,	
and buildings two and five were 
once	a	part	of	the	IBM	campus.	
Convio, a company that provides 
technology to nonprofits, recently 
expanded by approximately 
22,000	sq.	ft.	on	the	second	floor	
of	building	five.	KingsIsle, a 
software	gaming	company,	has	
leased	about	19,000	sq.	ft.	on	the	
first	floor	of	building	five	and	
hopes	to	move	in	by	January.	The	

Texas Culinary Academy is in 
building two, where video game 
producer Midway Games was 
until	closing	in	December.
Endeavor	is	in	the	process	of	

clearing ground on its remaining 
property	to	make	way	for	new	
development, including a retail 
district	with	a	138,000	sq.	ft.	
Nordstrom,	an	80,000	sq.	ft.	
Saks Fifth Avenue	and	a	70,000	
sq.	ft.	Whole Foods. Road and 
utility	construction	for	this	
project	is	underway,	and	vertical	
construction is expected to begin 
in	2010.	In	December,	Endeavor	
announced	the	opening	of	these	
stores would be delayed until 2012 
due to the struggling economy.
Since	The	Domain	opened,	two	

businesses	—	Oakville Grocery 
and Nestle Toll House	—	have	
closed; new tenants have yet to 
open in those spaces.

Retail and residential construction 
at The Domain
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Northwest austin  A 
hospital	in	Northwest	Austin	is	
expecting to deliver more than 
5,000	babies	this	year,	about	
1,200 more than in 2008.
In	December,	the	first	phase	

of	an	$83	million	women’s	
hospital, St. David’s Women’s 
Center of Texas, opened at St. 
David’s North Austin Medical 
Center.	The	first	phase	includes	
labor and delivery rooms, 

Cesarean-section surgical suites, 
a women’s diagnostic imaging 
center	and	the	Breast	Cancer	
Resource Center.

Connected by a sky bridge to 
the	second	floor	of	St.	David’s	
North	Austin	Medical	Center,	the	
facility	will	increase	its	capacity	
for	labor,	delivery	and	recovery	
37	rooms,	and	will	feature	61	
postpartum rooms.
The	idea	for	the	women’s	center	

blossomed	a	few	years	ago	after	
Austin Area OBGYN approached 
St.	David’s	about	moving	its	
practice	from	central	Austin	to	
north	Austin.	With	the	growth	
of	Renaissance Women’s Group, 
Austin Diagnostic Clinic OB/
GYN and OB/GYN North, St. 
David’s	had	already	planned	to	
expand its women’s services and 
realized	with	AAOBGYN’s	help,	it	
had greater possibilities.
“When	AAOBGYN	ap-

proached us and indicated that 
they wanted to move up here, we 
knew that that took us to a new 
place	in	terms	of	how	we	would	
look at developing the women’s 
services	expansion	at	this	facil-
ity, and that led us to create or 
develop	the	plans	for	what	we	
now	refer	to	as	the	St.	David’s	
Women’s	Center	of	Central	
Texas,”	said	Donald	Wilkerson,	
CEO	of	St.	David’s	North	Austin	
Medical	Center.
The	rest	of	the	121,000	sq.	

ft.	project,	which	will	be	three	
stories and could later be 
expanded up to eight stories, will 
open	this	spring.	It	will	include	
physician	offices	of	various	
specialties	for	women’s	services	
and	6,000	sq.	ft.	of	retail	space	
dedicated to women’s needs.
“The	St.	David’s	Women’s	

Center	of	Texas	is	quickly	taking	
shape to be a place where women 
from	across	the	region	will	come	
to	receive	the	highest	level	of	
care	at	all	stages	of	their	lives,”	
Wilkerson	said.	“The	facility	will	
provide the latest in healthcare 
technology while also providing a 
new standard in hospitality.”
St.	David’s	North	Austin	

Medical	Center	has	a	level	III	
neonatal intensive care unit that 
allows	it	to	provide	care	for	births	
as	early	as	24	weeks.
Wilkerson	expects	to	hire	100	

more nurses and supporting staff 
to accommodate the new services.
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Cedar Park. Topping the Charts. 
• Forbes Magazine ranked Cedar Park as the 11th fastest growing suburb in the nation from 2000-2006.
• Family Circle Magazine rated Cedar Park as one of the ten best places in the country to raise a family.
• Cedar Park had the second fastest growing labor force in the nation between 2000-2005, according to the Census Bureau.

Construction continues on Cedar Park Center
LeANDeR • CeDAR PARk

X-Park to go vertical this summer 

Southwest AustinSouthwest Austin
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• toll 183A project update
 more.impactnews.com/2592

• Fraction of Leander, Cedar Park  
 residents stay in town to work
 more.impactnews.com/2158

• Health care in a growing   
 county
 more.impactnews.com/1363

• earmarks supply federal funds  
 to local projects
 more.impactnews.com/910

• gateway development brings  
 big retail, makes room for more
 more.impactnews.com/716

• County picks up roads where  
 txdot left off
 more.impactnews.com/1252

A rendering shows what the Texas 
X-Park would look like. 

The Cedar Park Center is expected to be complete by September 2009.
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leander  Phase	one	
construction	of	the	Texas X-Park 
Skate and Bike Park,	a	$35	
million extreme sports complex 
on	the	northwest	corner	of	
Bagdad	Road	and	Halsey	Drive,	
is expected to begin this summer, 

said	Tommy	LeVasseur,	a	project	
team member.
“We’re	trying	to	move	forward	

in our financing, which will put 
the finishing touches on the devel-
opment	stage,”	he	said.	“We	hope	
to be financed by early spring.”
Biff	Johnson,	Leander	city	man-

ager, said another development 
agreement is in the works between 
the	city	and	X-Park	partners.	The	
city council has already approved 
several	X-Park	propositions,	in-
cluding a development agreement 
on June 2, 2006.
Phase	one	of	the	park	will	in-

clude motocross and supercross 
facilities,	a	flat	track,	paintball	
venue, an overnight instruc-
tional	action	sports	camp,	BMX	
jump,	BMX	track,	climbing	wall,	
water spray park and a skate-
board park and plaza. An am-
phitheater	with	2,500	fixed	seats	

and	a	52,000-sq.	ft.	clubhouse	
with	12,000	sq.	ft.	of	extreme	
sports-related	retail	space,	food	
and an exhibition area round out 
phase one.

Once work begins, construc-
tion should be complete in eight 
to	10	months,	LeVasseur	said.
Development	of	phase	two	

is expected to occur in two to 
three years and includes retail, 
commercial and lodging space 
on the land surrounding the 
sports venues.
The	X-Park	property	was	an-

nexed	into	the	City	of	Leander	
in	March	2006.	The	city’s	direc-
tor	of	community	development	
at	the	time,	Jim	Bechtol,	said	he	
worked	with	developers	for	10	
months to create an agreement 
to make the park compatible 
with the surrounding properties.
“It’s	a	growing,	expanding	area,”	

LeVasseur	said.	“We	have	good	
relationships with [the school dis-
trict]	and	Benbrook	Ranch.”	
LeVasseur	said	a	county	road	

project,	the	extension	of	San	Ga-
briel	Parkway	from	Halsey	Drive	
to	Bagdad	Road,	would	help	the	
X-Park	by	providing	a	more	di-
rect	route	to	it	from	the	east.
Connie	Watson,	Williamson	

County	public	information	 
officer, said the road extension is 
in the design phase. A timeline 
for	road	construction	has	not	
been developed.
“In	this	environment,	the	city	

and the county both have been 
doing their best to work with 
us,”	LeVasseur	said.

Cedar park  The Cedar 
Park Center	went	vertical	Dec.	
1, when workers raised the 
metal beams that will support 
the	structure’s	walls.	The	$55	
million,	181,000	sq.	ft.	stadium	
will	be	the	home	of	the	Texas 
Stars	—	AHL	affiliate	of	the	
Dallas	Stars	—	and	will	host	a	
range	of	events,	from	concerts	
to	graduation	ceremonies.	The	
primary	resident	of	the	center	

will	be	the	Texas	Stars.	Much	
like the Round Rock Express, 
the Texas Stars will provide 
a	farm	system	for	the	NHL’s	
Dallas	Stars.	Professional	players	
may spend time in the minors 
to	recover	from	an	injury,	and	
up-and-coming minor league 
players	may	get	called	up	for	a	
chance to play in the big leagues.
Developers	expect	to	be	fin-

ished	by	September	2009.	As	of	

mid-December,	the	project	was	
on	schedule,	said	Phil	Brewer,	
economic development director.

Crews broke ground on the 
center	in	June	at	the	corner	of	
Toll	183A	and	New	Hope	Drive.	
For hockey games, the center 
will	seat	6,800	fans.	Capacity	for	
other	events	will	be	8,700.
	“It	will	not	only	enhance	the	

quality	of	life	for	our	residents	in	
terms	of	providing	quality	en-
tertainment opportunities, but it 
will	also	be	an	asset	for	William-
son	County	and	for	this	region	
to	have	a	facility	of	that	kind	up	
and	running,”	Brewer	said.
Cedar	Park	had	been	con-

sidering building a large event 
center	for	several	years,	but	
did	not	find	the	right	fit	for	the	
project	until	Jim	Lites,	president	
of	Hicks	Sports	Marketing,	ex-
pressed interest in partnering 
with the city. 
The	city	will	pay	for	78	per-

cent,	or	$43	million,	of	the	

project.	Cedar	Park’s	4A	Board	
proposed	funding	its	share	with	
4A	bonds.	Voters	approved	this	
in	late	2006.	Funding	for	the	
center does not involve property 
tax increases. Hicks will cover 
the	remaining	$12	million	of	the	
project	cost.
Hicks	will	also	pay	rent	of	$2	

million	over	the	next	25	years,	
with the first five years being rent-
free.	He	will	fund	capital	repairs	
solely	for	the	first	eight	years.	
The	next	eight	years	will	be	co-

funded	by	Cedar	Park	and	Hicks,	
with repairs in the final years 
of	the	agreement	being	the	re-
sponsibility	of	the	city.	Proceeds	
from	events	will	be	split	evenly	
between Hicks and the city. 

Hicks affiliate Center Operat-
ing Company, which operates 
the American Airlines Center in 
Dallas,	will	manage	the	center,	
book	acts	and	staff	the	facility.
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shop local

Automotive
1  Arbor Car Wash

3120 Guadalupe St.
451-2696

2  Don’s Automotive Repair
1636 S. First St.
447-9032
www.donsautomotive.com

3  Flamingo Automotive
3512 Guadalupe St.
459-8269

13 Pilates Studio
3016 Guadalupe St., Ste. 175
480-0662

14 Polish Nails Spa
1002 S. First St.
448-1803

15 Shag Salon
908 S. First St.
699-3453

16 Ultraviolet Salon
1632 S. First St.
731-2566
 

Real estate
17 The Marye Company
1104 S. First St.
444-7171
www.themaryecompany.com

18 Matrix Homes
1715 S. First St.
794-8700
www.matrixhomes.net

19 Premier Realty
3401 Guadalupe St.
479-9922
www.praustin.com

Restaurant
20 Amy's Ice Creams
3500 Guadalupe St.
458-6895
www.amysicecreams.com

21 Bouldin Creek Coffee House
1501 S. First St.
416-1601
www.bouldincreek.com

22 Epoch Coffee
221 W. North Loop Blvd.
454-3762
www.epochcoffee.com

23 Jade Leaves Tea House
3110 Guadalupe St., Ste. 400
687-0569
www.jadeleaves.net

24 Milto’s Mediterranean Café
2909 Guadalupe St.
476-1021

25 Phara’s Meditteranean 
Cuisine
111 E. North Loop Blvd., Ste. B
632-7067
www.pharas.com

26 Snow-Beach
3402 Guadalupe St., Ste. B
833-5833

27 Somnio’s Café
1807 S. First St.
442-2500
www.somnioscafe.com

28 Torchy's Tacos
1207 S. First St.
366-0537
http://torchystacos.com

Retail
29 Amelia’s Retro-Vogue & 
Relics
2213 S. First St.
442-4446
www.ameliasretrovogue.com

30 Calla Florist & Gifts
3701 Guadalupe St., Ste. 106
453-2552

31 Earth Art
211 W. North Loop Blvd.
693-9400

32 Flashback
1805 S. First St.
445-6906
www.flashbackaustin.com

33 The Glassy Knoll
1713 S. First St.
447-8199

34 Hogwild Texas Vintage
100 E. North Loop Blvd., Ste. A
467-9453
www.hogwildtx.com

35 Lobo
3204 Guadalupe St., Ste. A
454-5406
www.loboaustin.com

36 Ozone Bike Dept.
3202 Guadalupe St., Ste. C
302-1164
www.ozonebikes.com

37 The Peddler Bike Shop
119 E. North Loop Blvd.
220-6766
www.peddlerbike.com

38 Play It Again Music Center
123 E. North Loop Blvd.
419-1003

39 Refinishing Shoppe
2209 S. First St., Ste. A
444-1188

40 Rev N Evolution
100 W. North Loop Blvd.
371-9771

41 Roadhouse Relics
1720 S. First St.
442-6366
www.roadhouserelics.com

42 Room Service Vintage
107 E. North Loop Blvd., Ste. A
451-1057
www.roomservicevintage.com

43 Scooter Revolution
112 E. North Loop Blvd.
245-3512
www.scooterrevolution.com

44 Sonny’s Vintage
2928 Guadalupe St., Ste. 104
628-0670
www.sonnysvintage.com

45 Toy Joy
2900 Guadalupe St., Ste. B
320-0705
www.toyjoy.com

46 Unbridaled
1106 S. First St.
444-2743
www.unbridaled.com

Service
47 Angel Funeral Home
1606 S. First St.
441-9738
www.angelfuneralhome.com

48 Capitol Cleaners
1408 S. First St.
445-4505
www.capitolcleanersaustin.com

49 Ecoclean Laundry
2915 Guadalupe St., Ste. A
236-8645
www.ecocleanaustin.com

50 Elephant Productions, Inc.
3404 Guadalupe St.
302-3130
www.elephantproductions.com

51 Four Son's Quality Cleaners
3001 Guadalupe St.
477-2969
www.foursonsquality
cleaners.com

52 G 31 Nails
3016 Guadalupe St., Ste. B300
320-5488

53 Golden Slipper Shoe Repair
1903 S. First St.
442-6334

54 Good Luck Food Mart
3715 Guadalupe St.
323-9711

55 H A Guerrero Carpet 
Cleaners
2313 S. First St.
442-8437

56 Michael Hsu Design Office
3423 Guadalupe St., Ste. A200
706-4303
www.mhsudesign.com

57 My Cleaners & Alterations
3100 Guadalupe St.
465-9500

58 North Loop Food Store
120 E. North Loop Blvd.
458-5424

59 Wheatsville Co-op
3101 Guadalupe St.
478-2667
http://wheatsville.coop

60 Word of Mouth Catering
910 S. First St.
472-9500

While Community Impact did its 
best to showcase a variety of 
local businesses, this shopping 
guide does not include all of the 
locally owned businesses in the 
shopping districts. A full listing 
can be found online at more.
impactnews.com/2942, or to 
learn more about the districts 
visit www.ibuyaustin.com.

4  Groovy Lube
3511 Guadalupe St.
275-0535
www.groovylube.com

5  Hawks Used Cars Inc.
2201 S. First St.
448-4295

6  John’s Upholstery
1601 S. First St.
442-4051 

Body and health
7  Bombshell Beauty

401 E. 53rd St., Ste. 103
326-2929
www.bombshell
beautyaustin.com

8  Botanica Oggun
2101 S. First St., Ste. G
569-6932

9  Good To Go Studio
207 E. 53rd St., Ste. D
407-9930

10 Herbs and Things
204 E. 53rd St.
459-4372
www.herbsandthings.com

11 Hyder & Hill Salon
3405 Guadalupe St., Ste. K
419-1466

12 Kneadz Professional 
Massage
1506 S. First St.
306-0200

national	retailers,	stated	they	were	familiar	
with the push to shop local but that sales 
in Austin stores had not decreased.
“We	 are	 aware	 of	 Austin’s	 push	 to	 en-

courage citizens to shop at locally owned 
stores,”	 said	Ashley	 Pearce,	 spokeswoman	
for	Simon	Property	Group.	“There	has	not	
been	 a	 noticeable	 impact	 on	 any	 of	 our	
shopping malls.”
why it matters 
Groups	 like	 the	 Austin	 Independent	

Business	Alliance	and	the	Downtown	Aus-
tin	Alliance	were	formed	in	the	mid-’90s	as	
a response to Austin’s sudden growth and 
subsequent	interest	from	developers.
"We	wanted	to	make	sure	Austin	kept	its	

culture,"	Lofton	said.	"Shopping	local	keeps	
dollars in the local economy, gives consum-
ers	more	choices	and	it	keeps	Austin	from	
becoming	Anywhere,	U.S.A."
In	an	economic	impact	analysis	Civic	Eco-

nomics	performed	in	2002,	it	was	shown	that	
for	every	$100	 spent	at	 a	 chain	 store	 there	
was	a	local	economic	impact	of	$13,	whereas	
the	same	$100	spent	locally	returned	$45	to	
the	local	economy.	The	study	cited	a	locally	

owned merchant’s higher likelihood to keep 
wages, purchases and profits local as the rea-
son	for	the	disparity.

Local businesses also have the ancillary 
benefits	 of	 trying	 innovative	 ideas,	 DAA	
Associate	Director	Molly	Alexander	said.

“Small businesses are allowed to be more 
creative and take 
chances because 
they don’t have to 
go through all the 
corporate channels 
to get something 
approved,” Alex-
ander said.  “South 
Congress wasn’t 
what it is until small businesses came in and 
made	it	the	hip	place	to	be.	Now	you	have	
the first national retailer, American Apparel, 
opening	 there	 last	 year.	What’s	 sad	 is	 that	
rent	costs	are	going	up	so	some	of	the	small-
er guys won’t be able to stay in the place they 
helped create.”
what the city is doing 
The	City	of	Austin	has	several	programs	

in place designed to help small businesses.
The	 Neighborhood	 Commercial	 Man-

agement	Program	is	a	revolving	loan	pool	
that	 provides	 gap	 financing	 for	 eligible	
business owners who want to expand their 

operations.
Athenian Grill owner Anil Simicia was 

able	 to	 acquire	 a	 $250,000	 loan	 after	 the	
expansion	of	a	neighboring	business	forced	
the restaurant to relocate.
"My	family	and	I	have	seen	our	future	for-

ever changed by the opportunity the city's 
program offered 
us,"	 said	 Simi-
cia, who works 
alongside his 
mother, Aishe, 
and	father,	Isma-
jal,	 at	 the	 family	
restaurant.	"In	an	
already tough 

economy, this program offered me a solu-
tion to grow my business and contribute to 
this community that recognizes the impor-
tance	of	small	businesses."
The	city	also	recently	launched	the	Small	

Business	Mapping	Program,	which	uses	in-
teractive	web-based	maps	to	display	informa-
tion	on	specific	area	businesses.	More	 than	
275	locally	owned	businesses	can	be	found	at	
the site, www.explorelocalaustin.org. 
local influence
Regardless	 of	 the	 shop	 local	 campaign’s	

recent	success,	chains	primarily	fill	many	of	
the established shopping venues through-

out Austin. 
Although,	 it	 is	 through	 little	 fault	 of	 the	

developers.	Banks	are	more	likely	to	provide	
loans	 for	 projects	 that	 have	 a	 commitment	
from	a	national	 retailer,	 and	major	compa-
nies are more likely to be able to afford high-
er costs associated with some developments.

Craig Staley, who owns six small busi-
nesses throughout Austin including Royal 
Blue	 Grocery	 in	 the	 AMLI	 development	
on	Third	Street	and	Betty	Sport	in	The	Do-
main,	said	Austin	has	a	unique	climate	that	
favors	local	businesses	and	that	developers	
are beginning to realize that.
“We	were	 really	 nervous	 about	 our	 first	

meeting	with	AMLI	because	we’re	a	little	guy	
so we thought they weren’t going to care, but 
they	loved	our	pitch,”	Staley	said.	“They	were	
really	looking	for	local	retailers.”
AMLI,	 a	 residential	 developer,	 still	 has	

space	available	in	its	Third	Street	develop-
ment	because	it	wants	to	fill	the	storefront	
with	local	businesses.	Staley	feels	that	this	
trend will continue as developers adapt to 
consumers’ desires.
“This	is	Austin;	you	can’t	just	do	Gap	and	

Banana	Republic	everywhere,"	Staley	said.	
"You	have	got	to	talk	to	the	local	businesses	
or people won’t show up.”
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“I think you’d be crazy right now to 
come in and do a development and not 
pay any attention to local businesses.”

— Craig Staley
local small-business owner
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Key Statistics

residential    real estate
NEiGHBoRHooDs at a GlaNCE

Less than $100,000
$100,000-$149,900
$150,000-$199,900
$200,000-$299,900
$300,000-$399,900
$400,000-$499,900
$500,000-$749,900
$750,000-$999,900
$1 million +

Price range 
78701

On the market  (December 1 - 31)

Change in average selling 
price during last year

Change in number of
homes sold during last year

78703 78704 78731 78751 78756 78757
Number of homes for sale / Average days on market

0
3 / 61 days
2 / 11 days

40 / 98 days
36 / 86 days
22 / 94 days

29 / 147 days
5 / 220 days

24 / 141 days

0
3 / 107 days

10 / 154 days
15 / 151 days
32 / 124 days
21 / 109 days
58 / 135 days
36 / 113 days
34 / 121 days

7 / 91 days
7 / 32 days

23 / 115 days
50 / 194 days
66 / 110 days
57 / 101 days
40 / 106 days

20 / 75 day
7 / 176 days

0
4 / 76 days
6 / 34 days

12 / 121 days
13 / 75 days

20 / 144 days
40 / 98 days

21 / 123 days
11 / 58 days

1 / 164 days
3 / 77 days

5 / 101 days
24 / 117 days
18 / 87 days

14 / 100 days
9 / 128 days
2 / 62 days

0

1 / 93 days
4 / 157 days
4 / 63 days

7 / 156 days
20 / 77 days

17 / 102 days
10 / 80 days

0
0

11 / 77 days
11 / 112 days
9 / 138 days
43 / 70 days
28 / 73 days
10 / 60 days

0
0
0

78701

-$292,500 

-6

78703

+$142,130

-12

-$13,791

-1

+$30,855 +$47,125 -$225,675

-4 -4 -16

-$88,695

-18

Market data Provided 
by donna scoggins

froM the austin board of realtors

423-5901 
 DonnaSellsAustin@yahoo.com

www.donnascoggins.com

Market Data Central austin Mls area

78751 78756 787577873178704

If you are a broker, agent, builder or 
property owner and would like to have 
your residential properties listed in our real 
estate section at no cost, please contact us 
at realestate@impactnews.com to request a 
submission form. All listings received will be 
considered for publication in one or more 
editions of Community Impact Newspaper.

905 Norwalk lane 2503 Greenlawn parkway

2109 10th st. 2703 Cascade Drive

1106 Meriden lane 3006 skylark Drive

2206 11th st. 3102 silverleaf Drive

4 Br./3 Ba. 
2,370 sq. ft. 

3 Br./2 Ba. 
1,671 sq. ft. 

5 Br./3 Ba. 
2,769 sq. ft. 

4 Br./2 Ba. 
1,766 sq. ft. 

5 Br./4 Ba. 
3,761 sq. ft. 

3 Br./2 Ba. 
1,792 sq. ft. 

4 Br./3.5 Ba. 
3,733 sq. ft. 

3 Br./2 Ba. 
1,778 sq. ft. 

Agent: Ryan Gehris, Housepad, LLP Agent: David Drayer, RE/MAC River City

Agent: Michael Kennedy, Keller Williams Agent: Kelly Crochet, Canady Realty

Agent: Sara Madera, Turnquist Partners Agent: Lee Allbright, CB United

Agent: George McGee, Austin Silent market Agent: Joanie Capalupo, Moreland Properties

$699,900 $397,000

$699,900 $299,000

$749,000 $289,000

$779,850 $400,000

866-534-3726 743-8685

346-3550 944-6288

469-0894 413-9520

480-0848

78703 78757

Featured homes Featured homes

schools
• Casis Elementary
• O Henry Middle School
• Austin High School

schools
• Gullett Elementary
• Lamar Middle School
• McCallum High School

1 5

3 7

2 6

4 8

Marlton place
• Quiet neighborhood with older homes
• MoPac and other well-used roads nearby
• Easy access to local shopping, parks and hike and 
bike trails along Lady Bird Lake

allandale park
• Centrally located for easy access to all of Austin
• Neighborhood parks and lots of trees
• Welcoming community ideal for families
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2700 WEST ANDERSON LANE     512.374.1121     cover-3.com
COVER 3 .  UNIQUE.  CLASSIC.  AUSTIN.

      • WEEKEND “U MIX IT UP” 

         BLOODY MARY BAR 

         & BRUNCH SPECIALS

      • HAPPY HOUR SPECIALS

       • FIFTEEN - 52” HD TVS & MASSIVE 60 SQ. FT. MULTI–CHANNEL DISPLAY:
ALL OF THE ACTION IS CLEARLY VISIBLE FROM EVERY SEAT IN THE RESTAURANT

• OVER 100+ WINES IN 

   OUR EXTENSIVE WINE CELLAR

• OPEN FOR LUNCH AND DINNER

• 12 ICED COBRA TAPS & CHILLED LIQUOR TAPS

COVER 3  HAS REDEFINED UPSCALE AUSTIN DINING
COMBINED WITH A LOVE OF THE GAME.

PRIVATE PARTIES ARE AVAILABLE IN OUR UPSTAIRS LOUNGE
AND BANQUET ROOM. SEATS PARITES UP TO 60.


