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City officials: Tourism industry has room for 3rd resort
BY MIRANDA WILCOX

Tourism is anticipated to hit a 
new wave of growth because of a 
new attraction coming to Grape-
vine; Stand Rock Hospitality’s resort 
and water park.

“[Stand Rock] will actually extend 
the appeal for Grapevine as a family 

destination,” said Leigh Lyons, Grape-
vine’s Convention and Visitors Bureau 
communications director. 

Stand Rock will be Grapevine’s 
third water park, and it will be located 
within 3 miles of the city’s two other 
water parks and resorts, Great Wolf 
Lodge and the Gaylord Texan Resort. 

“We’re fortunate because we have 
so many [tourism attractions],” Lyons 
said. “We have Legoland Discovery 
Center, Sea Life Aquarium, the Grape-
vine Vintage Railroad, Nash Farm, 
Historic Vintage Main Street for the 
great shopping; we have Grapevine 

Colleyville staff seeking new  
improvements for gateways
BY MIRANDA WILCOX

Colleyville offi  cials are looking to the north and south 
gateways—linked by the construction-laden SH 26—to 
revive the city’s main commercial corridor. 

Aft er a project on each gateway failed to take root in 
2017, Colleyville Economic Development Director Mark 
Wood at a Feb. 6 City Council meeting asked the coun-
cil to approve a development survey for the city’s south-
ern gateway. The results of the study are expected to be 
brought back to the council in March.
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Stand Rock Hospitality has resorts in multiple locations, including this site in Sevierville, Tennessee.
SOURCE: STAND ROCK HOSPITALITY/COMMUNITY IMPACT NEWSPAPER

The Stand Rock impact

GRAPEVINE'S
Stand Rock Hospitality’s new Grapevine resort and waterpark is expected to add to the city's thriving tourism industry. 
Construction on the resort will begin later this year.

$330 million
total cost

33-acre 
development

1,020 
total rooms

$100 million
estimated impact 

per year

1,000+
created jobs
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Colleyville has two 
gateways for its 
business corridor 
on SH 26, which is 
currently under 
construction.
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LET US HELP YOU CREATE YOUR 
SPRING RENOVATION.
Specializing in quality hardwoods, elegant ti le, 
designer carpets, and natural stone countertops.
If you can dream it, we can do it. 

321 E. Northwest Hwy., Grapevine

817-479-9823
brandon@inspiredfl oors.net

Northwest Hwy.

N
. D

ooley St.

M
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FLOORINGINSPIRATIONSTEXAS.COM 
@FLOORINGINSPIRATIONSTEXAS

Flooring 
Inspirations

Mention
this ad

for special

sale
pricing!

3 Rooms 

$129
5 Rooms 

$189
Carpet Cleaning

Shower resurface cleaning

Small shower 

$129 
Medium shower 

$179
Large shower 

$229

65¢ 
per sq. ft. Min $135

Tile and Grout Cleaning

817-756-8113 • www.elevatedccr.com • www.facebook.com/ElevatedCCR

Spring CleaningSpecial 
Let us help with your 

remodeling design needs

$1 sq �  o�  
any pre-� nished wood

Discounts taken off  MSRP. 
Cannot be used with any other 

discounts or off ers. Sale Ends 4/10/18

1 sq �  o�  
any pre-� nished wood

Cannot be used with any other 
discounts or off ers. Sale Ends 4/10/18

CARPET SALE 

Free Carpet 
Installation

$3 sq yd value
With a 50 sq yd minimum purchase Minimum freight 

charges may apply. Discounts taken off  MSRP. Cannot 
be used with any other discounts or off ers. 

Sale Ends 4/10/18

YOUR ONE STOP SHOP FOR  
KITCHEN, BATHROOM AND 
HOME RENOVATION!

this ad
for special

Special
Mention
this ad

SpecialSpecial
Mention

Special
Mention

SpecialSpecial
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COLLEYVILLE
IS OPEN FOR BUSINESS

With the largest road construction 
project in Colleyville’s history 
underway, now is the perfect time 
to shop Colleyville.

Business owners are feeling the effects Business owners are feeling the effects 
of construction as it alters driveways, 
traffic, and storefronts, and now more 
than ever, they could use your help.

This doesn’t just benefit businesses, 
shopping in Colleyville generates sales 
tax that benefit your quality of life. 

The City of Colleyville uses The City of Colleyville uses 
sales tax dollars to pay for:

      Police Officers

      Firefighter equipment

      Library story times

      The Christmas Tree
        Lighting Celebration

            Senior programs

        Ball fields

When you think about where to eat 
and shop think Colleyville first.

For more information visit Colleyville.com.

SHOP COLLEYVILLE, IT JUST MAKES CENTS.
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Correction:  
Volume 7, Issue 12

In the transportation updates 
on Page 9 of the February 
edition, the updates for the 
Kimball Avenue improvement 
project and the Ira E. Woods 
Avenue road closure listed 
the incorrect costs for these 
projects. The cost is part of the 
$1.034 billion TEXRail project.

On Page 15 of the same 
edition, a candidate’s name 
was misspelled in the election 
guide. Her name is Julie 
Camacho.
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What is your favorite attraction in 
Grapevine? It’s hard to pick a favorite, but 
I can tell you about the one that intro-
duced me to this one-of-a-kind tourism 
hub. Ten years ago my older brother 
invited me to come visit him at his new 
home and took our family to Grapevine 
Lake for my 21st birthday. We rented a 
pontoon boat, swam all afternoon, made 
new friends along the lake and were 
amazed at the size of the Gaylord Texan 
Resort. I had never seen anything like it. 
They say everything is bigger in Texas, 
but I think the saying “everything is 
bigger in Grapevine” is just as accurate. 
On pages 26-27, we are focusing on what 
has made Grapevine such a tourism 

destination and the attractions that have 
helped elevate it to be internationally 
recognized for tourism. 

So what about our other cities? We 
have seen Southlake become a leader in 
retail and local dining, attracting tour-
ists from all over the Metroplex every 
day. And as for Colleyville, we know city 
officials have a vision for their “south 
and north gates” and the type of busi-
nesses they want to attract. We outline 
these plans on pages 28-29. 

With so many places to visit across 
our cities, it’s easy to stay right here and 
support local businesses. Now go enjoy 
your day … but only after you have read 
our March edition!

The National Council for Home Safety and Security 
recently identified the city of Colleyville as the safest 
city in Texas. In addition, Neighborhood Scout, a real 
estate data website, recently ranked Colleyville as 
the 11th-safest city in the United States.

The NCHSS recognized that Colleyville’s 0.26 vio-
lent crimes per 1,000 people is 26 times lower than 
the national state average.

Interim Chief of Police Robert Hinton credited 
the safety ranking to the relationship between the 
citizens and the police department.

Colleyville police reported a 2 percent decrease in 
crime in 2017. The decrease came from fewer property 
crimes, which include burglaries and thefts. Data 
shows the city reported 37 reported burglary cases in 
2017 compared to 45 in 2016. The city also reported 34 
vehicle burglary cases in 2017 compared to 41 in 2016.

The list was compiled by factoring both the num-
ber of violent crimes and property crimes per 1,000 
people. These variables were then weighted, with 
violent crimes assigned a value of 1.5 times that of 
property crimes due to their severity.

FROM THE GENERAL MANAGER

ASK THE EDITOR FEATURED STORIES

6 IMPACTS
Now Open, Coming Soon & more

8 TO-DO LIST
Upcoming area events

17 BUSINESS FEATURE
Furniture Consignment Gallery
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22 SUMMER CAMP GUIDE

30 REAL ESTATE

31 IMPACT DEALS

Having fun in our own backyards

What does it take to be a ‘safe city?’
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IMPACTS
at Southlake Crossing at 2001 W. South-
lake Blvd., Ste. 127, Southlake. The Driving 
Institute offers several courses, including 
classroom instruction, online instruction and 
behind-the-wheel training. 682-558-6234 
www.thedrivinginstitute.com

COMING SOON

5  Fast-casual restaurant Chipotle Mexi-
can Grill is coming soon to 4609 Colleyville 
Blvd., Colleyville. The restaurant will take 
over the former Taco Casa location and 
will serve burritos, tacos, burrito and salad 
bowls, chips and queso. An opening date 
has not been announced.  
www.chipotle.com

6  Scout & Molly’s Boutique will open 
next to Hopdoddy’s Burger Bar on Main 
Street in Southlake Town Square. The busi-
ness offers a variety of clothing styles and 
silhouettes by designer brands, including 
AG Jeans, Spiritual Gangster, Tees by Tina 
and others. An exact address and opening 
date have not been announced.  
www.scoutandmollys.com

RELOCATIONS

7  The Accommodated Learning 
Academy moved in January from 1025 S. 
Main St., Grapevine, to 860 Mustang Drive, 
Grapevine. The academy is a private school 
serving grades 3-12 with individual educa-
tion plans. 817-421-2955.  
www.alagrapevine.com

NEW MANAGEMENT

8  Mesa Kitchen Mexican Cuisine re-
modeled its restaurant and is now open for 
lunch as of Feb. 5. The remodeling comes 
with new management and infuses more 
art into the restaurant’s atmosphere. The 
restaurant is located at 1000 Texan Trail, 
Grapevine. 817-329-1144.  
www.mesagrapevine.com

NEW OWNERSHIP

9  Healthcare Associates of Texas, a 
portfolio company of Webster Capital and a 
full-service primary care practice operating 
in the Dallas Fort Worth Metroplex, an-
nounced in December that it has acquired 

NOW OPEN

1  Chicago Signature opened Feb. 19 
at 5600 Colleyville Blvd., Ste. B, Colleyville. 
The restaurant specializes in Chicago-style 
foods, such as Chicago polish sausages, 
hot dogs, Italian beef and Philly steaks. The 
business also serves a specialty avocado 

shake. 682-325-4522.  
www.chicagosignature.com

2  A branch of Frost Bank opened in 
December at 4718 Colleyville Blvd., Ste. 
100, Colleyville. The bank provides services 
such as investments, insurance, notary 
services and an online banking center.  
817-420-5200. www.frostbank.com

3  Mama Bear Cafe opened in January 
at 280 Commerce St., Ste. 140, Southlake. 
The locally owned cafe offers a variety of 
smoothies, coffee and tea lattes, bubble 
tea, a snow cream specialty dessert and 
sandwiches. 817-513-6707.  
www.mamabearscafe.com

4  The Driving Institute opened in January 

Businesses that have recently opened, are coming soon, relocating or expanding. 
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817-421-4030
www.mytruedental.com

$39.00
Pain Focused/

Emergency 
Exam and X-Ray

($135 Value)
Must mention this ad at

time of scheduling
Expires April 10, 2018

SmileSmile
Feel good 
 about your
Feel good 
 about your

ThisThis Spring!Spring!
HOURS: MON/WED 10-7,

TUES/THURS/FRI 8-4
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FEATURED IMPACT — RENOVATIONS

Apple Inc.’s Southlake Town Square outlet, located at 260 Grand Ave., Southlake, closed 
for renovations on March 4. Signs are posted explaining the nature of the closure. The 
renovations will include expanding the store’s facility and enhancing the facade of the 
store with a customized sidewalk, greenery and granite benches. Apple officials said since 
the store can be busy, the benches in front of the store will provide a place for parents or 
grandparents to relax while their children or grandchildren shop. The project is expected 
to be completed by the end of the year. 817-722-1401. www.apple.com

Mihills Webb Medical in Southlake. 
Mihills Webb Medical is located at 1001 
W. Southlake Blvd., Southlake. The clinic 
provides primary care services, including 
preventive care, acute care and chronic 
disease management, as well as allergy 
testing. 817-310-0421.  
www.mihillswebb.com

ANNIVERSARIES

10  Posh Paw Resort at 1808 Industrial 
Blvd., Colleyville, marked its fifth anniver-
sary on March 5. The business offers dog 
boarding, professional grooming, day care 
and outdoor turf play yards. 817-552-5582. 
www.poshpawresort.com

11  Locally owned art studio Loaded 
Brushes marked one year of being in 
business in December at 3930 Glade Road, 
Ste. 117, Colleyville. At Loaded Brushes, 
customers have the help of an instructor to 
create their own works of art step by step. 
Loaded Brushes is also available for private 
parties. 682-231-3450.  
www.getloadedbrushes.com

12  In December, Hampton Inn & Suites 
at 5300 SH 121, Colleyville, marked one 
year of business. The five-story hotel 
features 91 guest rooms, complimentary 
breakfast, a fitness center and an indoor 
pool as well as meeting space for up to 
80 people. The hotel also offers compli-
mentary shuttle service to and from the 
Dallas/Fort Worth International Airport. 
817-318-5000. 
 www.hamptoninn3.hilton.com

EXPANSIONS

13  Legoland Discovery Center Dallas/
Fort Worth debuted a new building 
experience called “Space Mission” on 
March 3 at Grapevine Mills mall, located at 
3000 Grapevine Mills Parkway, Grapevine. 
“Space Mission” allows guests to explore 
alien planets built out of thousands of Lego 
bricks. Visitors are be able to build their 
own spaceship, operate mission control 
and make a Lego rocket blast off into outer 
space. 469-444-3050. 
 www.legolanddiscoverycenter.com

RENOVATIONS

14  Let’s Pretend Parties is undergoing 
renovations at its location at 317 Jenkins St., 
Ste. A, Grapevine. The renovations began 
in September and incorporated new floors, 
paint, a play area, a runway, new decor and 
a boutique. Later this spring the business 
will add a new sign, an awning and window 
stickers. The business hosts birthday par-
ties, tea parties and camps. The business 
will continue to remain open through the 
renovations. 817-809-7465.  
www.letspretendparties.com

CLOSINGS

15  Yasser Alkazzaz, the owner and man-
ager of the French-themed Crepes Bistro 
in Colleyville, closed his business in Jan-
uary. He said Crepes Bistro is moving out 
of Colleyville, and that a new location has 
not been selected at this time. The eatery 
was located at 5615 Colleyville Blvd., Ste. 
300, Colleyville. It served an assortment of 
crepes as well as pies, phyllo, quiches and 
galettes. www.crepesbistro.com

 COMPILED BY MIRANDA WILCOX
News or questions about Grapevine, Colleyville or 

Southlake? 
Email us at gcsnews@communityimpact.com.

(817) 781-0994

SE C LU SION .  LU X U RY.  C ON V E N I E NC E .

Exclusive 32 home site gated community nestled 
in Southlake surrounded by mature trees, peaceful 
sounds and natural wildlife.

One Acre + Lots I  Gated Entry

Walking Distance to 758 Acre Park, Lake 
Grapevine, Hiking/Biking Trails, 
Equestrian Trails

Minutes to DFW Airport & 
Southlake Town Square

S A D D L E BA C K  R I D G E  E S TAT E S

™N OW
 SE L L I N G

Each offi  ce is independently owned and operated
www.Saddleback-Ridge.com

3065 W. Southlake Blvd, suite 140, Southlake  
COMPASSIONDERMATOLOGY.COM

Monday-Thursday 8am-5pm
Friday 8am-12pm

Vollure is indicated for correction of 
moderate to severe facial wrinkles 

and folds. EXP 4/10/2018

Buy 2 syringes of Vollure and 
get one syringe 

FREE
Vollure is indicated for correction of 
moderate to severe facial wrinkles 

and folds. EXP 4/10/2018

Buy 1 syringe of Vollure and 
get one syringe
½ OFF!

817-380-5911
Call to schedule an appointment

We now off er the Brilliant 
Distinctions Program

Come in and earn point towards 
future cosmetic procedures!

W. Southlake Blvd. 

Pe
ar

so
n 

Ln
.

Filler Special

BEFORE

AFTER

or



Community Impact Newspaper • communityimpact.com8

 COMPILED BY MIRANDA WILCOXLOCAL EVENTS

See a list of full events at communityimpact.com/events.

To-do list
Your ultimate local guide for events, meetings and more in the 
months of March and April.

MARCH 24

Easter bunny prepares 
candy, eggs for Southlake
Candy- and toy-filled eggs can be found 
at this event. Activities include inflatables 
and a petting zoo. 9 a.m.-noon. Free. 
North Park, 200 E. Dove Road, Southlake. 
817-748-8919. www.themarqsouthlake.
com/394/easter-in-the-park
COURTESY CITY OF SOUTHLAKE

MARCH 23

Easter bunny hops over  
to Grapevine for event
This community event has a twilight egg 
hunt, face painters, bounce houses and 
food vendors. Children should bring 
flashlights. 6-8 p.m. Free. Oak Grove 
Soccer Complex, 1299 Oak Grove Loop 
North, Grapevine. 817-410-3450.  
www.gograpevine.com/event/easter

MARCH 24

Colleyville hosts a brunch 
with the Easter bunny
Colleyville hosts an Easter brunch and 
egg hunt. The event will feature balloon 
artists, pony rides, a petting zoo and face 
painters. 10 a.m.-noon. $6 (children), $9 
(adults). Colleyville Center, 5301 River-
walk Drive, Colleyville. 817-503-1180. 
http://bit.ly/2Cbnpu2

COMING UP

March 12-16 | Spring break
Grapevine-Colleyville and Carroll ISD 
schools and district offices are closed

March 27 | Arts Council meeting
www.cityofsouthlake.com/259/
southlake-arts-council

April 5 | Southlake Sister Cities meeting 
www.cityofsouthlake.com/614/
southlake-sister-cities

APRIL 5

Legions of yellow rubber 
ducks to race for charity
The Grapevine Rotary Club and Five Star 
Subaru of Grapevine will host a rubber 
duck race for charity. 5-7 p.m. The ducks 
can be adopted for $10 for a duck, $25 for 
three ducks, $50 for six ducks and $100 
for 12 ducks. 1175 Municipal Way, Grape-
vine. www.grapevinerotaryduckrace.com

Find more or submit events at communityimpact.com/events.

Event organizers can submit local events online to be considered for the print 
edition. Submitting details for consideration does not guarantee publication.

FAN INSTALLATION • ELECTRICAL UPGRADES • LANDSCAPE LIGHTING AND MORE

CALL US TODAY! 972-790-0707

YOUR IDEAS BROUGHT TO LIGHT

ELECTRIC
https://cbdallaselectrician.com

TECL #17456

ADD 4 CAN 
LIGHTS AND 
RECEIVE LED 
UPGRADED 

TRIM FOR FREE
EXPIRES 4/10/18

In the Plaza with 
Market Street, Gloria’s 
and Studio Movie Grill
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5611 Colleyville Blvd, Suite 140
 Colleyville, TX

Family, Cosmetic & Implant Dentistry
5 STAR REVIEWS!

Call Today! 
817-809-4445 

www.azurefamilydental.com

Evening & Saturday Appointments • In-House Dental Plan • Beverage Bar & Massage Chairs • 
Netfl ix, Tablets & Wireless Headphones • Advanced Digital Equipment and Latest Technology • 

Same Day Emergency Appointments Off ered • Implant and Laser Gum Treatment. 
Invisalign™, ClearCorrect™ & Powerprox 6 Month Braces

GIVE YOU & YOUR LOVED ONES THE GIFT OF A LONGER LIFE: 
PEOPLE WITH MORE TEETH LIVE LONGER!

In absence of gum disease.
Cannot combine with other offers.

*Some rules apply. Expiration 4/10/18

Conditions apply.
Cannot combine with other offers.

*Some rules apply. Expiration 4/10/18

OR FREE
Custom Take Home

Whitening* -Value $300

FREE
Exam & Xrays 

For New Patients
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wall for the Myers Meadow subdivision 
located on the east side of FM 1938 near 
Lovegrass Lane has begun. This project 
is reconstructing the existing Randol Mill 
Avenue from one lane in each direction to 
a four-lane divided roadway with a raised 
curb median, and it is estimated to be 
completed in 2018.

Timeline: spring 2015-spring 2018

Cost: $20 million

Funding source: Texas Department of 
Transportation

SH 121/360 interchange 

Crews will soon close the eastbound SH 
114 off-ramp to SH 360 for approximately 
two months. This closure will allow crews 
to complete paving work near the end of 
the bridge. The eastbound SH 114 off-
ramp to southbound SH 121 will remain 
open. Additionally, crews will soon open 
the new southbound SH 121 off-ramp 
to SH 360 and the new northbound SH 
121 off-ramp to William D. Tate Avenue. 
Work continues on permanent barrier 
and guardrail, in addition to final touches, 
along the alignment in order to complete 
construction later this year.

Timeline: summer 2016-summer 2018

Cost: $61 million

Funding source: Texas Department of 
Transportation
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Pleasant Run Road reconstruction 

Pleasant Run Road construction contin-
ues. Crews are placing asphalt, working 
on sanitary sewer and storm drain, and 
installing sidewalks. Delays have been 
experienced because the contractor has 
to re-stabilize the subgrade underneath 
the road. Other delays on the project 
include installing a new municipal water 
line, as the former water line broke sev-
eral times during construction. The new 
water line has been installed and placed 
into service, but these issues have 
placed the contractor behind schedule. 
Crews will work six days a week now to 
try to mitigate for the time lost. Addi-
tional delays may occur as crews install 
a water line connection that will go 
through the DART right of way as well as 
other unforeseen delays.

Timeline: July-May

Cost: $4.9 million

Funding source: city of Colleyville

FM 1938/Davis Boulevard  
expansion Phase 2 

Roadway reconstruction from Brookforest 
Drive/Kingswood Drive to Randol Mill 
Avenue on the north end of the project has 
resumed with the rebuilding of drainage 
in that area. Construction of a screen 
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COMPILED BY MIRANDA WILCOXTRANSPORTATION UPDATES

All information on this page was updated as of  
2/20/18. News or questions about these or  
other local transportation projects? 
Email us at gcsnews@communityimpact.com.
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Claim your

plus $7 S/H Mini Wireless TENS UnitFREE
“My          is Finally                ” - Lucy W.Pain Gone!

Big relief.
All natural.

Visit iReliev.com/free-tens 
to claim your FREE Mini TENS unit.

 iReliev.com(855) 723-2582 No pills Just reliefNo side effects • •

YOUR PREMIER CONSIGNMENT GALLERY

210 E. FRANKLIN STREET • GRAPEVINE, TEXAS 76051

817-481-9754 • GRAPEVINE@KISSITGOODBUY.NET
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City to focus on improving traffic and pedestrian pathways

Southlake achieves high standards  
of safety and security, residents say

BY MIRANDA WILCOX

The results of Southlake’s 2017 Citi-
zen Satisfaction Survey are in.

In this survey sent once every 
two years, nine out of 10 residents 
reported satisfaction with city ser-
vices. In addition, 84 percent of those 
surveyed said their community had 
improved or stayed the same.

City Manager Shana Yelverton said 
at the Feb. 6 City Council meeting 
that the survey is used to help the city 
develop city programs and plans.

“We might identify some capital 
projects, and as the departments pre-
pare business plans and work plans, 
the citizen satisfaction survey plays a 
very prominent role in what they plan 
to do as a department going forward,” 
she said. “So the survey gets used in 
a variety of ways with the idea that 
we want to be responsive to what our 
residents want.”

To do this Southlake focuses on 

what it calls gap issues—or areas 
that scored low in satisfaction on the 
survey but high on the importance of 
the item. 

“We take the importance of a service 
and the satisfaction of the service, and 
take the difference between the two,” 
Assistant to the City Manager Lauren 
LaNeave said.

The 2017 survey had two gap issues 
emerge: managing traffic congestion 
and providing pedestrian pathways, 
sidewalks and trails. These two issues 
are consistent with results from the 
2015 survey as well, LaNeave said.

But the number of these gap issues 
has decreased over time, she said. 
The 2011 survey reported there were 
11 gap issues. This decreased to three 
in 2013, three again in 2015 and now 
two in 2017.

Southlake citizens said the top 
three most important services South-
lake provides include police, fire and 

emergency services, respectively. In 
turn, residents were also most satis-
fied with the way these services are 
provided in Southlake.

New questions on this survey 
involved residents’ engagements 
with each other. Survey results were 
compared against state and national 
averages, and indicated that South-
lake residents trust their neighbors 
and exchange favors more often.

“These might seem like weird 
questions, but they are important to 
know about residents’ social connec-
tivity, which is an indicator of citizen 
engagement,” LaNeave said.

LaNeave also said the city did well 
in providing services to its residents. 
Residents were asked about their 
interactions with city staff in the 
survey, and results showed residents 
agreed most with requests being 
directed to the correct department and 
the employee representing the city in 
a positive manner.

LaNeave said moving forward, the 
city will focus on closing its two gap 
issues while continuing to provide 
excellent customer service.

“We continue to work harder and 
we’ll get [the gap issues] down,” 
Mayor Laura Hill said. 

CITY GOVERNMENT

Southlake city staff use the 
Citizen Satisfaction Survey 
to determine what services 

are important to residents 
and the satisfaction level 
of that service. Staff then 

takes the difference 
between these two 

items to identify issues. 
Any service with a 25 

percent or higher gap is 
identified as a priority.

IDENTIFYING ISSUES TO RESOLVE
56% MANAGE TRAFFIC 

CONGESTION

PROVIDE SIDEWALKS, TRAILS 
& PEDESTRIAN PATHWAYS

PROVIDE ANIMAL 
CONTROL SERVICES

PREPARE THE CITY FOR 
EMERGENCIES

PATROL TO WARD OFF 
CRIMINALS

PROVIDE CODE-
ENFORCEMENT SERVICES

PROVIDE INFORMATION ON 
BICYCLE SAFETY & EDUCATION

SOURCE: CITY OF SOUTHLAKE/COMMUNITY IMPACT NEWSPAPER

53%

32%
32%

15%
21%

13%
20%

13%
19%

13%
19%

25%
15%

2015 2017

GAP PERCENTAGE
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The GCISD Walk of Honor will lead event attendees around the outer rim of the stadium to 
view plaques honoring community leaders.

Walk of Honor will be unveiled this fall 
at the GCISD Mustang-Panther Stadium
BY MIRANDA WILCOX

A plan to honor athletes, commu-
nity leaders and long-time teachers in 
the Grapevine-Colleyville ISD commu-
nity is in motion with a Walk of Honor 
at Mustang-Panther Stadium.

The Walk of Honor will be lined 
with plaques honoring GCISD commu-
nity members who have been nomi-
nated by the community. A committee 
will oversee the process to confirm 
nominees and see that this Walk of 
Honor will be built into the newly 
remodeled Mustang-Panther Stadium, 
to be unveiled later this year.

“The goal was to try to create some-
thing for the community that they 
could see and learn history,” commit-
tee President Leon Leal said. “… It is 
what it says it is—it’s a walkway; it’s a 
pathway to our event where everybody 
comes together, so as you walk in it’s 
the first thing you see.”

The stadium is already undergo-
ing major renovations as part of the 
2016 GCISD bond package. The bond 

included $6 million for concrete 
repairs to the stadium, and another 
$12 million will be funded through a 
$26 million tax increment financing 
zone payout from a 1996 agreement 
with the city of Grapevine.

To accommodate for the Walk of 
Honor, the entrance to the stadium 
will change so that event attendees 
will enter through the center gates to 
the outer rim of the stadium, which 
will split into a fork. From there 
attendees can go up the walk and see 
the names engraved on the plaques as 
they proceed to the stadium seating.  

“We don’t really have anything 
that’s centralized where people can 
go and learn the history and see who 
really made our district what it is,” 
Leal said. “We’re hoping that this will 
be a place where both communities 
come to.”

The Walk of Honor Committee is 
a group formed for the purpose of 
giving back to the community and 
providing those in GCISD a sense of 

who shaped the district as they gather 
at the stadium for events or games.

“I think a large percentage of the 
community has not been here that 
long, and even though I’ve been here 
28 years, there’s quite a legacy of 
probably decades before me of how 
the community and how the district 
has grown and some of the feats or 
accomplishments of people in the 
past,” said Nancy Coplen, Walk of 
Honor committee secretary. 

The committee operates inde-
pendently from the school board 
and is its own nonprofit. It will hold 
fundraisers to purchase the Walk of 

Honor plaques, which Walk of Honor 
committee Treasurer David Kelley said 
will continue to grow over the years. 

“It should be able to go for a long, 
long time,” Kelley said. “There’s going 
to be an initial display set up, but it 
can be added onto.”

Individuals are now able to submit 
Walk of Honor nominations. An induc-
tion ceremony will take place at the 
Walk of Honor annual event, currently 
slated for the GCISD rivalry high 
school football match in October.

More information and selection con-
sideration for nominees can be found 
at www.gcisdwalkofhonor.com.
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Home Theater - Automation & More

DESIGN - SALES
INSTALLATION - SERVICE

CUSTOM COMMERCIAL AND 
RESIDENTIAL AUDIO/VIDEO 
INSTALLATION

Highly eff ecti ve fun 30 MINUTE 

WORKOUTS

ALL FITNESS LEVELS WELCOME

Personal training in a group setti  ng

Flexible session ti mes

Burn 600 calories in our triple 

infrared sauna

Goal setti  ng, accountability, and 

moti vati on

3 FREE DAYS OF 
FIT BODY BOOT CAMP

Bring this voucher to Southlake Fit Body 
Boot Camp to receive 3 free days of 

boot camp
Expires 7 days aft er fi rst FREE session. 

No cash value. One Voucher per customer. 

2360 E State Hwy 114 · Southlake (Across highway from Costco)
817-752-9112 · www.SouthlakeFBBC.com

YOUR 

NEIGHBORHOOD 

GYM!

FREE SAUNA
WITH

MEMBERSHIP 

Y O U R  G O A L S  A R E 
O U R  P R I O R I T Y

#1 Boot Camp in America
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Canyon Falls New Campaign
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NASH Canyon Falls (“Owner”) is the owner and developer of Canyon Falls (the “Community”) and has retained Newland Real Estate Group, LLC (“Newland”) as property manager.  North America Sekisui 
House, LLC (“NASH”) has an interest in Owner. Owner, NASH and Newland are not responsible for obligations or representations made by Builders building homes in the Community.  Prices subject to 
change. Not an offering  of real estate to residents of any jurisdictions where prior-qualifi cation is required unless the Community has been qualifi ed or an exemption is available. ©2018 Canyon Falls is a 
trademark of Owner and may not be copied or used without permission. EQUAL HOUSING OPPORTUNITY.

Newland Communities is the largest private developer of planned mixed-use communities in the United States. With our partner, North 
America Sekisui House, LLC, we believe it is our responsibility to create communities for people to live life in ways that matter most to them. 
www.newlandcommunities.com | www.nashcommunities.com

Off the beaten path, you’ll find a place where homes overlook 

gently rolling hills. Where miles of trails surround unique 

amenities and inspiring spaces. At Canyon Falls, you’ll come 

for the views and then stay for a community unlike any other.

A  P L A C E  W I T H  R O O M   to be.
to breathe

A N D  R O O M

H O M E S  F R O M  T H E  $ 2 7 0 K S – $ 6 0 0 K +  |  C A N Y O N F A L L S T X . C O M
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Members of Grapevine City Council were some of the first to break ground on the tran-
sit-oriented development Grapevine Main.

The new Vin Hotel will have a lobby over-
looking the future transportation center.

Trinity Metro President Paul Ballard ad-
dresses the crowd at the ground breaking.

Grapevine officials hold ground breaking 
for $105M development Grapevine Main
BY MIRANDA WILCOX

The city of Grapevine, TEXRail 
and Coury Hospitality officials broke 
ground March 7 on Grapevine Main, a 
$105 million transit development.

“It is an exciting day,” Mayor 
William D. Tate said. “... It represents 
the beginning of ... the TEXRail, and 
a merger of our glorious historic past 
with the lifestyles of the next gener-
ation that we call the [millennials] 
and the urbanites. We’ve been a part 
of their past; we want to be a part of 
their future.”

Grapevine Main is located at the 
intersection of Main Street and 
Dallas Road in Historic Downtown 
Grapevine. The scope of the Grape-
vine Main development consists of a 
38,000-square-foot expansive outdoor 
plaza; a 42,000-square-foot, five-story 
rail station; and Hotel Vin, a six-story, 
120-room boutique hotel, all supported 
by a 552-space parking garage.

Hotel Vin will feature a luxurious 

lobby and restaurant with floor-to-
ceiling windows in the lobby over-
looking the future transportation 
center. Hotel Vin is projected to open 
in 2019.

“[Coury Hospitality has] a lot in 
common with Grapevine,” Coury Hos-
pitality CEO Paul Coury said. “We’re 
developers, but we’re storytellers. Our 
developments come alive through our 
storytelling. That to me is what a good 
boutique hotel is, and Grapevine has 
done a magnificent job telling a story. If 
you look at this downtown, in particu-
lar, you can see the stories told and the 
preservation and authenticity.”

The Grapevine Main project com-
plements the TEXRail commuter rail 
service, scheduled to carry its first 
riders later this year.

TEXRail is a 27-mile commuter rail 
project run by Trinity Metro, formerly 
known as The T. The rail line will run 
from downtown Fort Worth to the Dal-
las/Fort Worth International Airport.
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DEVELOPMENT

Have a 
story idea?

We’re looking to hear from you. 

Contact our newsroom with the inside scoop 
on the latest business opening, upcoming events, 

or questions about commerce, roads, development 
and schools. You could see your idea in print!SPACE IS LIMITED! 

Reserve Your Seat Today!  817-918-6759 | www.mcgeelawdfw.com | Office: 817-877-9944

SEVEN COSTLY MISTAKES OF ESTATE PLANNING

Tuesday, March 27th 

6:30 PM

DINNER & LEARN

Feragne Villa Center
755 Mid Cities Blvd.

Hurst, TX 7605

Monday, April 2nd

 6:30 PM 

DINNER & LEARN 
NRH Centre - Terrace

6000 Hawk Ave
North Richland Hills, TX 76180

Thursday, April 5th 
11:30 AM 

LUNCH & LEARN

NRH Centre - Terrace
6000 Hawk Ave

North Richland Hills, TX 76180

HOW TO PAY FOR LONG-TERM CARE WITHOUT 
GOING BROKE!

Wednesday, March 28th 

12pm

LUNCH & LEARN

Feragne Villa Center
755 Mid Cities Blvd., Hurst, TX 7605

Accolades and memberships of the
McGee Law Firm
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SOUTHLAKE   The City Council made 
amendments to the city’s 2030 Parks, 
Recreation & Open Space/Commu-
nity Facilities Master Plan at the City 
Council meeting Feb. 20.

In May city staff and the Southlake 
Parks and Recreation Department 
board held work sessions to discuss 
potential amendments to the South-
lake 2030 Parks, Recreation & Open 
Space/Community Facilities Master 
Plan. The City Council originally 
adopted the plan in 2013.

Since May the parks and recreation 

board held five additional meetings, 
and Southlake City Council held the 
first hearing on Feb. 6 for the changes 
the board suggested, which were 
approved. The second hearing on Feb. 
20 was also met with approval.

A complete update of the parks plan 
is scheduled to start next fiscal year.

Until then the council said it was 
important to discuss the proposed 
amendments to the current plan so 
that resources can be allocated to their 
pursuit prior to the adoption of the 
updated plan in fiscal year 2018-19.

DEMOCRATIC PARTY

U.S. representative, 
District 24
Edward “Todd” Allen
John Biggan
Jan McDowell
Josh Imhoff

State senator,  
District 10
Beverly Powell
Allison Campolo

State Board of 
Education, District 11
Celeste Light
Carla Morton

REPUBLICAN PARTY

U.S. representative, 
District 24
Johnathan Davidson
Kenny E. Marchant

State Board of 
Education, District 11
Cheryl Surber
Patricia “Pat” Hardy
Feyi Obamehinti

Southlake council approves changes to parks plan

Final votes tallied for March 6 primary election races

News from Grapevine, Colleyville, Southlake, Carroll ISD and Grapevine-Colleyville ISD COMPILED BY MIRANDA WILCOX

Amendments to McPherson Park are included in the revised 2030 Parks, Recreation & 
Open Space/Community Facilities Master Plan.
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WinnerKEY State representative, 
District 98
Armin Mizani
Giovanni Capriglioni 

District judge, 233rd 
Judicial District
Kenneth E. Newell
Lori DeAngelis Griffith

District judge, 322nd 
Judicial District
Jennifer Moore
James B. Munford 

District judge, 323rd 
Judicial District
Riley Shaw
Alex Kim 

District judge, 342nd 
Judicial District
Julie K. Camacho
*Pat Gallagher
*Kimberly Fitzpatrick

Judge, County Criminal 
Court at Law No. 4
Deborah Nekhom
Mamie Bush Johnson

Judge, Court of Criminal 
Appeals, Place 8
Dib Waldrip
Jay Brandon

Michelle Slaughter

District judge, 325th 
Judicial District
Judith Wells
Cynthia F. Terry 

District Clerk
Tom Wilder
Frank Palomino 

Judge, County Probate 
Court at Law No. 1
Mark W. Sullivan
*Patricia Cole
*Chris Ponder
Catherine Goodman
Louis J. Stefanos

Justice of the Peace, 
Precinct 3
Lenny Lopez
Bill Brandt

County tax assessor-
collector
*Mike Snyder
Trasa Robertson Cobern
*Wendy Burgess
Rick Barnes

*Candidates will advance to 
a runoff election May 22

Proudly Presented By

Great Taste of Grapevine is annually hosted by 
Women’s Division of the Grapevine Chamber

Focused on fostering the spirit of charitable giving 
and economic development among the women of 

the Grapevine area.

Thursday | April 19 | 5:30 PM - 8:30 PM
The Embassy Suites DFW North

2401 Bass Pro Dr, Grapevine, TX 76051
For More Information and Buy Your Tickets

GrapevineChamber.org

Philip H. 
Swanson, MD

• General Surgery

• Weight Loss Surgery

• Hernia Repair

• Abdominal Surgery

• Lumps and Bumps

• Minimally Invasive 

Surgery

• Thyroid and 

Parathyroid

• Breast (non-

cosmetic)

SOUTHLAKE
200 E. Southlake Blvd., Ste 10
817-424-2606

IRVING
6750 N. MacArthur Blvd., Ste 257
972-402-0090

WWW.SWANSONSURGERY.COM

PROFESSIONAL 

EXPERTISE WITH 

FOCUSED AND 

COMPASSIONATE

PERSONAL ATTENTION 

TO EACH PATIENT

Same Day Appointments! 
We accept most insurances, including

Medicare & Healthcare Marketplace plans
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Grapevine City Council OKs softball field purchases Board OKs second phase 
of purchasing new busesGRAPEVINE   The Oak Grove Softball 

Complex in Grapevine will soon 
have a different look.

At the Feb. 20 Grapevine City 
Council meeting, council approved 
the purchase of softball field lighting 
at the Oak Grove Softball Complex 
through funds in the city’s capital 
improvements projects budget. This 
comes as part of a project to upgrade 
the complex.

This was preceded by City Council 
action on Feb. 6 to purchase reno-
vations to the softball fields at Oak 
Grove Park from the city’s quality 
of life fund for an amount not to 
exceed $6,773,876.

Grapevine Parks and Recreation 
Director Kevin Mitchell told the coun-
cil that the renovation was part of the 
approved master plan for the park 
and that the updates would mirror 
the changes that were made to the 
Oak Grove Baseball Complex in 2009.

The project will add a fourth grass 
field to the complex; upgrade the 
concession stand area and restroom 
facility to meet current Americans 

with Disabilities Act standards and 
Architectural Barriers Texas Accessi-
bility Standards; add a playground; 
connect the trails system to the 
boat ramp; and provide a dedicated 
restroom for the boat ramp.

In separate items that were part of 
the same presentation, Mitchell had 
the council consider shade and roof 
structures and columns for the seat-
ing at the softball complex as well 
as a concrete restroom to match the 
facilities at the Oak Grove Baseball 
Complex. These items were approved 
for $536,031 and $54,850, respec-
tively, and are also being funded 
with quality of life funds.

CARROLL  ISD  The district has 15 
new buses to add to its fleet.

The board of trustees approved the 
purchase of 10 regular buses to hold 
77 passengers each, three special 
needs buses and two large activity 
buses. The cost of these buses is not 
to exceed $1.39 and will be paid for 
using 2017 bond funds.

This comes as part of the 2016 
bond package, which included a 
plan to replace all 77 of the district’s 
school buses and other vehicles 
over the next five years with a bud-
get of $7.5 million.

The regular and special needs 
buses will be 2019 gasoline buses, 
which are equipped with three-
point seatbelts, as required by law, 
a safety vision camera system and a 
five-year warranty.

The large activity buses hold 
44 passengers each and will be 
equipped with three-point seatbelts, 
10 DVD monitors, a luggage com-
partment and a five-year warranty.

News from Grapevine, Colleyville, Southlake, Carroll ISD and Grapevine-Colleyville ISD COMPILED BY MIRANDA WILCOX

Oak Grove Softball complex will undergo 
renovations and upgrades.
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NUMBER TO KNOW

46.8% The amount of 
Grapevine-Colleyville 

ISD’s property tax revenue that is sent 
back to the state each year increased 
compared to school year 2007-08 
payments. At the Feb. 26 trustees 
meeting, staff said property values have 
increased by 48.5 percent since 
2007-08, spurring the payment increase.

MEETINGS

Colleyville City Council meets at 7:30 p.m. 
the first and third Tuesday of each month  
www.colleyville.com

Grapevine City Council meets at 7:30 p.m. 
the first and third Tuesday of each month  
www.grapevinetexas.gov

Southlake City Council meets at 5:30 p.m. 
the first and third Tuesday of each month 
www.cityofsouthlake.com 

Grapevine-Colleyville ISD meets at 7 p.m. 
the fourth Monday of each month  
www.gcisd-k12.org

Carroll ISD meets at 5:30 p.m. the first and 
third Monday of each month 
www.southlakecarroll.edu

For instant coverage of these meetings, 
follow us on Twitter:  
@impactnews_gcs

#Pizza #MakesMeWhole

Pizza.
Still undefeated.
Colleyville is open for business!
Visit your Whole Foods Market store at: 4801 Colleyville Blvd., Colleyville, TX 76034
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O  n a Thursday afternoon at Colleyville’s 
Furniture Consignment Gallery, owner Robin 

Vander Stoep was agile and alert. At every opportu-
nity, she jumped into action, checking in with 
employees, speaking to customers about earlier visits 
or a chair for a son’s bedroom and carrying a piece 
out to a car. Eight-and-half years after the store’s 
opening, she said the job still keeps her on her toes.

“Oh my gosh, I could do this every single day,” 
Vander Stoep said. “… Stuff goes in, stuff comes out. 
… It’s like Christmas every day, and that’s the 
fun part.”

While Vander Stoep’s store receives some of its 
inventory from a handful of vendors, the vast major-
ity comes secondhand from local consignors, she 
said. Vander Stoep said consignment gives individ-
uals looking to sell used furniture a good alterna-
tive to online services, such as Craigslist, 5miles or 
Facebook. Besides possible safety or communication 
issues, she said selling in a store helps fight the inter-
net’s “garage sale mentality.” 

“When you have a dining set … that [someone] 
paid $8,000 or $9,000 new … you could put that on 
Craigslist and you’re not going to get $1,000 for it. It’s 
not going to happen,” Vander Stoep said. “… People 
want a deal. That’s why they’re on Craigslist.”

At stores like Furniture Consignment Gallery, 
Vander Stoep said consignors could sell items closer 
to their worth. Though the store deals largely with 
secondhand products, Vander Stoep said it is not 
a thrift store and that she is fairly picky about the 
quality of the pieces she accepts. Over the years she 
has started to weed out what does not sell as well, 
such as china cabinets, armoires and contemporary 
or midcentury modern styles.

Today the store is a maze of couches, chairs and 
dining sets. Beds and bookcases peek out from 
different corners. Price tags hang at face level 
under rows of chandeliers. Decorations both line 
the walls and pop up at random on desks or tables. 
And darting among all of it is Vander Stoep and her 
local customers.

BY AMBER FRIEND

1: In addition to furniture the store sells light fixtures, 
almost all of which hang in rows overhead. 2: Several 
room displays are set up throughout the store, includ-
ing this couch and coffee table. 3: The store offers a 
variety of furniture pieces. 

Furniture Consignment Gallery
Colleyville shop puts emphasis on customer relationships
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BUSINESS FEATURE

Furniture Consignment Gallery

6000 Colleyville Blvd., Ste.120, Colleyville 
817-488-7333 • www.furnitureconsignmentgallery.net 
Hours: Mon.-Sat.  
10 a.m.-6 p.m., 
closed Sun. 
Consignment: Mon.-
Sat. 10 a.m.-5:30 
p.m., closed Sun. 

N

PONDEROSA ST.

HARDAGE LN.

26

Owner Robin Vander Stoep opened Furniture Consignment Gallery over eight years ago.

 

Cruising to Alaska starting June 2018 
Crusing to the Caribbean starting October 2018

• Waterslide & kid’s aquapark 
• Largest racetrack at sea
• 180 degree observation lounge
• Two story screen for movie night
• The Haven, Family staterooms

Owners- 
Mike & Gloria Currie

Contact your International 
Travel Specialists for your 

Unique Travel Experiences!

100 N. Kimball Ave., Ste 102
Southlake, TX 76092

Ph: 817.421.7447
http://www.shangri-laworldtravel.com

     Newest Ship: Norwegian Bliss
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JESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUSJESUS
EASTER AT 121  COMMUNITY CHURCH

MARCH 31ST: 4:30P & 6:00P
APRIL 1ST: 9:15A, 11:00A & 5:00P 

121CC.COM

2701 Ira E. Woods Ave., Grapevine, TX 76051
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D  uring Il Calabrese Ristorante & 
Bar in Southlake’s twilight 

between lunch and dinner, Chef 
Luciano Salvadore began making 
pasta for the possible rush to come. He 
said the restaurant emphasizes its 
Italian fare, with food and talent from 
the country itself.

Salvadore said the dining establish-
ment is the product of a partnership 
between its majority owner, Oscar 
Renda, and himself, the on-site owner 
and chef. Upon its opening in 2012 
the restaurant was introduced as 
Patrizio Osteria, a local extension of 
the Patrizio chain. In 2014 the name 
changed to Il Calabrese as an homage 
to Renda’s past in Calabria, Italy. 

Il Calabrese is the first restaurant 
Salvadore, who is also from Italy, has 
owned in the states. He said he moved 
between Washington, D.C., and Italy 

for most of his adult life, owning three 
restaurants across the Atlantic. In 
America, he said the same elements 
make the job worthwhile. 

“It’s fun, and it’s challenging all the 
time,” Salvadore said. “It’s always dif-
ferent. … [That’s] the good thing about 
this profession.”

Down the highway from Southlake 
Town Square, the two-story dining area 
includes two bars, several reservable 
spaces for larger groups, and indoor 
and outdoor seating. A wood-burning 
pizza oven spells out the restaurant’s 
name in tiles over the flames while, 
near the bar, a much larger fireplace 
greets customers. On the dining tables 
downstairs, bottles of olive oil from 
Calabria are meant to remind visitors of 
the restaurant’s roots, Salvadore said.

Salvadore said the food itself is 
produced from the best products 

available. Some come from Wash-
ington D.C. and New York. The pasta 
and pizza dough is made on-site, 
and a host of herbs and fruit —basil, 
rosemary, sage, oregano, peaches and 
figs—are grown in a garden lining the 
restaurant’s exterior. 

Il Calabrese often partners with the 
community for fundraising and charity 
events, Salvadore said. It has worked 
with and supported Carroll ISD schools 
and football, local food banks and golf 
clubs, he said.

At the restaurant itself Salvadore 
said he sees lots of regulars and makes 
a point of interacting with customers, 
both new and frequent. It is good for 
business, he said, but it also makes 
the job more fun. It shakes up his day. 

“I like to be hands-on, basically,” 
Salvadore said. “Not just [in the] 
office. I don’t like [the] office.”

BY AMBER FRIEND

Il Calabrese

1281 E. SH 114, Southlake 
817-251-8798 • www.ilcalabrese.com 
Hours: Sun.-Thu. 11 a.m.-10 p.m.,  
Fri.-Sat. 11 a.m.-11 p.m.

Il Calabrese Ristorante & Bar
Italian eatery serves up authentic, imported fares
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DINING FEATURE

DISHES TO TRY

1  Orecchiette Alla  
Calabrese ($22)
Ear-shape pasta and crumbled Italian 
sausage served under broccoli, garlic, 
marinara sauce and Calabria peppers.

2  Tentazione  
Dell’Osteria ($24)
A board of aged cheeses and Italian-
imported salumi served with honeycomb, 
olive tapenade and walnut crostini

Chef Luciano Salvadore often interacts with customers at Southlake’s Il Calabrese restaurant.
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2750 W I L L I A M  D.  TAT E  AV E .  S T E .  #100,  G R A P E V I N E  
W W W.T H O M A S H E N D E R S O N E S Q.C O M
PAT@T H O M A S H E N D E R S O N E S Q.C O M

817 .358 .8900C A L L  U S  
T O D AY !

COMPLIMENTARY 
INITIAL  

CONSULTATION

T R A I N E D  I N  T H E  C O L L A B O R AT I V E  A P P R O A C H  T O  L AW

Patricia D. Henderson

L I C E N S E D  B Y 
S U P R E M E  C O U R T 

O F  T E X A S  N O T 
C E R T I F I E D  B Y  T E X A S 

B O A R D  O F  L E G A L 
S P E C I A L I Z AT I O N

Mark S. Henderson 
CFP®, CEO

Mike S. Franklin 
CFP®, President

CALL 
817-251-1008

for your complimentary 
consultation

  Learn how our multiple investment management 
strategies help grow your assets during the good times, 

but help reduce your losses in the bad times.

Preserve   your wealth! 

Advisory services offered through The Asset Preservation Group, Inc. (APG) A Registered Investment Advisor.
2750 William D. Tate Ave., Suite 100, Grapevine | theassetpreservationgroup.com
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SAVE NOW ON SHUTTERS
SAVE LATER ON ENERGY BILLS

The Louver Shop, locally owned and operated since 1972, makes 
premium quality interior and exterior shutters, blinds and shades. 

We offer free in-home consultation and 0% financing.

(817) 355-0853 • (972) 655-4999 • www.LouverShop.com
Offers not valid on previous purchases. May not be combined with any other offers. Not all products are available in all areas. 0% APR financing with approved credit & monthly payments. Call for details.

BUY ONE, GET ONE

PLANTATION
SHUTTERS

40%
OFF

EXTERIOR
SHUTTERS

SAVE

OR MORE ON SELECT BLINDS & SHADES BY
$100 25%

OFF
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DFW Airport unveils 
country’s largest 
duty-free store

Dancing for the 
Stars raises funds

CBI Retail Ventures unveiled its largest 
airport project to date—the new two-level 
TRG Duty Free store inside Dallas/Fort 
Worth International Airport’s Terminal 
D. City and airport officials held a ribbon 
cutting and grand opening Feb. 8

1  CBI CEO Steve Flory (far right) 
introduces the TRG Duty Free store team.

2  Shopping options at TRG Duty Free 
include Dior, Lancome and more.

The Colleyville Rotary Club’s annual Dancing 
for the Stars fundraiser was held Feb. 24 
at the Colleyville Center. The event pairs 
professional dance instructors with area 
“celebrities” to learn a dance they perform 
at the event. Votes were cast by donating 
money in the name of the dancer of an 
individual’s choice. 

The event raises money for local causes.

6  Colleyville City Council Member Kathy 
Wheat performs her routine at the Dancing 
For the Stars event.

7  The area celebrities pose with their 
professional instructors in this group 
photo.

8  Chris McLucas with National Title 
Insurance Agency performs his routine.

9  Mike Sexton strikes a pose with his 
partner during his routine.

10  Chris Gilliam dons sunglasses for his 
routine at Dancing for the Stars.

11  The professional dance instructors 
share a routine with the evening’s guests.

12 Doug Duvall stayed in character during 
his Dancing for the Stars performance.
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COMPILED BY MIRANDA WILCOX
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RECENT HIGHLIGHTS

5

Southlake hosts 
Sweetheart Dance
Some of Southlake’s fathers and daughters 
attended a ball Feb. 3. The annual 
Sweetheart Dance was held at Legends 
Hall at The Marq and featured a live DJ and 
activities.

3  Dads wearing royal crowns escorted 
their princesses to the Southlake ball.

4  The night included light refreshments 
as well as other activities for dads and 
daughters.

5  Grown-up princesses celebrated the 
evening with the junior princesses at the 
2018 Southlake Sweetheart Dance.
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The Grapevine, Colleyville and Southlake area is 
home to a variety of summer camps for children 
of all ages and interests. Parents can choose from 
academic, day, overnight and sports camps. This list 
is not comprehensive.  

COMPILED BY AMBER FRIEND AND MIRANDA WILCOX

DESIGNED BY SADIE LONG

GUIDE A noncomprehensive guide to summer camps Destination Science Camps will 

feature Lego robotics.

COURTESY DESTINATION SCIENCE CAMPS

 ACADEMIC

Creative Soul Music School  
Summer Music Camps
Creative Soul Music School’s Summer 
Music Camps host a summer rock camp to 
teach students about what it is like to be in 
a band. Children will write a song, make a 
music video and learn performing styles. 
Ages 7-17. June 25-29, July 9-13, July 30-
Aug. 3. $399

Creative Soul Music School, 280 Commerce 
St., Ste. 195, Southlake
817-764-1074

www.creativesoulmusic.com/ 
summer-music-camp

Destination Science camps
Colleyville is a hotspot of several Destina-
tion Science camps this year, including 
Amusement Park Science Camp, Trans-
forming Robots, Rovers Rocketing to 
Space, and Science Makers and Inventors. 
The camps include hands-on projects to 
embrace engineering and creativity. 
Ages 5-11. July 9-13, July 16-20, July 23-27, 
July 30-Aug. 3. $279

Compass Center, 4201 Pool Road, Colleyville
817-503-1180
www.destinationscience.org

Everything Chocolate Camp
This cooking camp features a week of 
making and decorating different kinds of 
chocolates. Campers will work with peanut 

butter cups, coconut haystacks and  
chocolate sculptures.   
Ages 6-12. July 16-20. $160 (REC mem-
bers), $170 (nonmembers)

The REC of Grapevine: 1175 Municipal Way, 
Grapevine
817-410-3450
www.gograpevine.com

Gardener Camp: Junior  
Horticulturist
During this four-day camp, students will 
learn the basics of horticulture through 
interactive instructions and hands-on 
plant-based activities. Each day will include 
different areas of the plant science world, 
including insects and what their jobs are in 
nature, vegetable gardening and the impor-
tance of composting.  
Ages 7-10. June 18-21. $85 (REC mem-
bers), $95 (nonmembers)

Grapevine Botanical Gardens, Pewitt Pavilion, 
411 Ball St., Grapevine
817-410-3360 
www.gograpevine.com

Natural Discovery Camp
The Bob Jones Nature Center holds camps 
to engage campers with different aspects 
of nature. Depending on the week, younger 
campers can learn about insects or fossils, 
predators or burrowers, while older camp-
ers become explorers of water, woods  
or wildlife. These camps offer lessons in 
nature while getting campers outdoors. 
Ages 3-14. Various camps held from June 
5-July 27. $180 (ages 3-5), $225 (6 and up)

355 E. Bob Jones Road, Southlake
817-491-6333
www.bjnc.org

GR APEVINE 

COLLEY VILLE | SOUTHLAKE

The all-new Dove Creek Day Camp 
launches this summer, bringing the 
shores of Grapevine Lake to your 

child’s summer adventure. Activities 
include water sports, wilderness skills, 
archery, gaga pit, fishing, volleyball, 

kayaking, and so much more!

SUMMER JUST GOT MORE  AWESOME!

Ages: 5 - 12 years Hours: 8:30 am - 4:30 pm
early drop-o� 7:30 am; late pick-up 5:30 pm

Fee: $250/week • $25 early drop-o� • $25 late pick-up

Register now at GoGrapevine.com/DoveCreek 

G R A P E V I N E  PA R K S  A N D  R E C R E AT I O N  L A U N C H E S

K I C K S  O F F  J U N E  4 !
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Dove Creek Day Camp’s activities 

include different camp games.
Adventure Day Camps include 

several water-based activities.

COURTESY ADVENTURE DAY CAMPS COURTESY GRAPEVINE PARKS AND RECREATION

Play-Well Lego Camps help camp-

ers explore engineering.

COURTESY PLAY-WELL LEGO CAMPS

OontzKids DJ Camps
At OontzKids DJ Academy, campers will 
learn about and become DJs. The camp, 
split into two levels, teaches students about 
music history and theory, introduces them 
to DJ equipment, and breaks down techniqi-
ues like sampling and mixing. At the end 
of each camp, campers choose their own 
DJ name alias, design a personal logo and 
perform a set in front of the class.  
Ages 8 and up. Camps are held from June 
19-21 and July 17-19. $269

Creative Soul Music School, 280 Commerce 
St., Ste. 195, Southlake.
817-773-6584
www.oontzkids.com

Play-Well Lego camps
Play-Well’s Lego camps teach campers the 
ins and outs of basic engineering. Using 
popular properties such as “Star Wars” and 
“Minecraft,” instructors lead the campers 
through building projects that demonstrate 
the mechanics of inertia, motion, gears and 
connected systems, among other lessons. 
Ages 5-12. Jedi camp held July 16-20, “Mi-
necraft” camp held Aug. 6-10. $164

2512 Glade Road, Colleyville
214-676-6336
www.play-well.org/schedule/class/list/county/
Tarrant/county_id/163/sort/2/type/camp

Urban Foodies Camp
Urban Foodies introduces students to the 
art of cooking both on the town and in the 
kitchen. All sessions tour different restau-
rants, vendors or markets, host Q&As with 
foodie experts and hold cooking classes 
back at the Taste Buds Kitchen. Campers 
will be able to learn about the food as well 

as how to make it.  
Ages 11-16. Various camps are held from 
June 11-July 27. $315

2140 E. Southlake Blvd., Southlake
817-488-0538 
www.tastebudskitchen.com/southlake/ 
kids-cooking-camps

 DAY CAMPS

Adventure Day Camps
Adventure Day Camps in Grapevine encour-
age children to experience the outdoors. 
Campers meet at Austin Ranch to partici-
pate in a host of activities, such as fishing, 
swimming, geocaching, kayaking, archery, 
painting and more. 
Ages 4-13. Various camps are held week-
days from May 21-Aug.17. $230

Austin Ranch, 2009 Anderson Gibson Road, 
Grapevine
972-338-5437 
www.adventuredaycamps.com/fun

Dove Creek Day Camps
Children at Dove Creek Day Camp will get to 
experience adventures such as watersports, 
wilderness skills, camp games and archery. 
The camp offers the experience of an over-
night camp without the hassle of packing 
for a full week.  
Ages 5-12. Various camps held weekdays 
from June 4-Aug. 10. $250

Meadowmere Park, 3000 Meadowmere Lane, 
Grapevine
817-410-3450
www.gograpevine.com

Summer Camp Mania
Camp Mania provides structured games, 
free play, arts and crafts, field trips and 
other activities. 
Ages 5-11. Various camps are held from 
June 4-Aug. 3. $150

Durham Intermediate School, 801 Shady Oaks 
Drive, Southlake
817-748-8019
www.experiencesouthlaketexas.com

Teen Scene Camp
Teen Scene offers older campers a week 
packed with local excursions. The groups of 
teenagers spend most of the day off-site on 
field trips to museums, zoos, water parks, 
stadiums, aquariums, arcades and more.  
Ages 13-15. Various camps are held from 
June 4-Aug. 3. $190

Durham Intermediate School, 801 Shady Oaks 
Drive, Southlake
817-748-8019
www.experiencesouthlaketexas.com

 SPORTS

Dallas Mavericks Hoop Camp
Basketball players of all skills levels can 
learn from coaches picked for their ability to 
work with children. Not only can campers 
learn the fundamentals of the game, but 
they can also get Mavs items, including two 
tickets to a Mavs game. 
Ages 8-14. July 16-20. $250

Grapevine High School, 3323 Mustang Drive, 
Grapevine
214-747-6287 
www.mavs.com/community/basketball 
academy/hoopcamp/

D-Bat Baseball and Softball Camp
D-Bat’s summer camps get young baseball 
and softball players in shape, running them 
through clinics on hitting, fielding, pitching 
and throwing. When not training physically, 
the camp quizzes children on the games 
themselves, pushing campers to perform 
their best. 
Ages 12 and under. June 4-8, 18-22, 25-29; 
July 9-13, 23-27; July 30-Aug. 3; Aug. 6-10, 
13-17. $250

2870 Market Loop, Southlake
817-251-4902
www.dbatdfw.com

Ping Pong Camp
At Ping Pong Camp, campers will learn to 
play table tennis and then test their skills 
with head-to-head matches. With lessons, 
match practice and game tactics, partici-
pants will get a crash course in play.   
Ages 6-17. June 4-8, July 16-20. $155 (The 
REC members) and $165 (nonmembers)

The REC of Grapevine, 1175 Municipal Way, 
Grapevine
817-372-0819
www.gograpevine.com

Southlake Summer Camp
Spicar’s Martial Arts will offer several 
themed camps this summer. Children will 
learn basic karate moves as well as team-
work and discipline. 
Ages 5-12. Various camps are held June 
4-Aug.17. $289

Spicar’s Martial Arts, 2120 E. Southlake Blvd., 
Ste. B, Southlake
817-488-6009
www.southlakesummercamp.com

5509 Colleyville Blvd Suite 230 Colleyville, TX 76034 •817-503-0124 • art-impressions.net

O� ering over 2,000 
frame choices!

COLLEYVILLE IS OPEN 
FOR BUSINESS 

Locally owned and operated 
for 27 years

Art Impressions
Art Impressions can change the ordinary 
into extraordinary!

Custom framing | Artwork | Shadow boxes | Sports memorabilia 
All work completed on premise

Whole Earth  
   Provision Co.

Summer Camp Checklist?  
We can help!

WholeEarthProvision.com

We can help!
Summer Camp Checklist? Summer Camp Checklist? 

We can help!We can help!We can help!

Southlake Town Square • 817-442-9132
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PEOPLE

Carolyn Sims
Colleyville Chamber of Commerce president 

I   n January Carolyn Sims was officially selected as the Colleyville Chamber of 
Commerce president, returning to the chamber after already serving as its 

president from 1989-95. Sims calls North Richland Hills home for now and holds 
a master’s degree in public school administration and a bachelor’s degree in 
business education, both from the University of North Texas.

What do you want people to know 
about you?
I have an unbelievable history … from 
teaching eighth-graders to running 
the Colleyville Chamber of Commerce 
nearly 30 years ago to running the 
Arts Council over at the Bedford Boys 
Ranch [Park] to working for a state [rep-
resentative], to working for the town of 
Westlake and doing the marketing for 
the town, and the Westlake Academy 
Foundation and running it, then going 
to Westlake [Independent School Dis-
trict] and running their foundation and 
then working for county Commissioner 
Gary Fickes as his chief of staff for nine 
and a half years. ... I’ve been over at 
Tarrant County College-Northeast cam-
pus, working there as their coordinator 
of events and community relations for 
about a year and half, and then there 
were changes there. So then I started 
thinking, ‘What do I want to do next?’ 
And then this [position at the chamber] 
came up. ... And I decided I could do 
this. This would be a great way to work 
with an organization from the concept 
of helping to rebuild, helping to grow, 
helping to serve, more than expecting 
anything for myself.

You’re not afraid of change?
No. Yes, it’s scary, but you learn to adapt 
over the years. Because after awhile you 
get to a stage that you look at things and 
you start going, ‘You know this really 
isn’t for me anymore; I need to step out, 

BY MIRANDA WILCOX

or I need to do something different.’ 
It’s like when I was working down in 
Austin for a state rep; it was like, ‘I’m 
ready to go home, I’m ready to come 
back up here.’ So that was more or less 
the reason I started looking to try to 
come back up here and do something. 
… Everything I’ve done, I wouldn’t 
trade any of it, because it has all edu-
cated me, and taught me many things 
that I’ve been able to carry forward 
and share with others and use in an 
environment. It’s given me information 
that I’ve been able to call on. … I love to 
connect people. I love being able to say, 
‘So you’re looking for something? What 
would you like to find? Oh, well why 
don’t you come over here; I want you to 
meet so and so.’ It’s things like that; it’s 
very important to me, as I’ve learned 
about myself over the years and all the 
different types of jobs I’ve had. 

What experience do you have  
that will help you with this position?
I’ve learned about relationships and 
listening and … not having the fear to 
step out and do what needs to be done. I 
don’t know if it’s fear. It’s sort of review-
ing and then going, ‘OK, well it would 
be great to look at some changes along 
the way.’ So maybe it goes back to the 
initial question, am I afraid of change, 
and no I’m not. It’s not being afraid to 
do what needs to be done by working 
and listening to people and hearing 
what they’re saying.

What do you foresee as some  
challenges in your new position?
I don’t think I look at it as challenges; 
I think I look at it as opportunities. I 
think I look at it as there are all kinds 
of possibilities that could happen here. 
... The opportunities are going to come 
in membership, people respecting 
and believing in the chamber. What 
I am loving seeing right now is the 
partnership between the chamber and 
the city. Where we are right now is 
amazing, and I said it to Jerry Ducay, 
the city manager, the other day and 
the board, with all this construction 
on [SH] 26, we as a chamber need to be 
helping these businesses whether they 
are members or not. We need to work 
with the city on how can we help them 
keep their doors open? What can we 
promote to get people to go and help 
them encourage chamber members, 
encourage citizens, encourage anyone 
to go in and do business with these 
businesses on [SH] 26? There are defi-
nite obstacles, but I know Grapevine 
and the Northeast chamber and the 
H-E-B chamber have all been through 
this because of the big highways. But 
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here you’ve got this road going through 
the middle of town, and it’s really hard. 
We need to be in this together to really 
support these businesses, and the 
city’s come up with some really good 
ideas and we need to help them share 
that. Because yes, we do have members 
on [SH] 26, and we would love more, 
but we have to know that the people 
have to get through this time frame. ...  
It just becomes a partnership. 

What goals would you like the 
chamber to accomplish?
It would be great to definitely see our 
membership grow again. If we’re really 
reaching for the stars it would be great 
to see it double. I’m not going to go there 
yet. … I’m going to shoot low so when 
we shoot past it, it sounds even better. ... 
But I really applaud this board of direc-
tors. They have taken this on with the 
intent of keeping the doors open. They 
have taken on having to sell a building, 
find someplace to go, create events, hire 
a new president, and they’ve done it. 
They’ve done a great job. 

Carolyn Sims began her first day as the Colleyville chamber president in March.

1021 E. SOUTHLAKE BLVD.   |   NEXT TO REI & BEAUTY BRANDS
Call 817-900-EYES(3937) or visit: www.EyeTrends-Southlake.com 

“Providing a Positive and Memorable Patient Experience to North Texas”

Dr. Chris Steritz

GRAND OPENING SPECIALS
E Y E  E X A M S           G L A S S E S           C O N T A C T S

*some restrictions may apply, 
see store for details

*

BUY ONE GET ONE 
PRESCRIPTION GLASSES

Therapeutic Optometrist

CONTACT LENS 
EXCLUSIVE DEAL

Voted Best 
Of The Best 
since 2007.

Colleyville 
is Open for 
Business!

85 Village Ln Colleyville Tx., 76034
www.elixirdaymaker.com | 817-427-9700

• Hair Cut, Color, Style
• Spray Tan
• Facials
• Massage
• Body
• Mani & Pedi
• Brows & Lashes
• Make Up
• For Men
• Hair RemovalTHIS SPRING!

GET READY TO

THIS SPRING!Glow
Locally owned and operated for 20+ years!

SUNLESS SPRAY TANS AVAILABLE HERE!
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Global headquarters 
flocking to Lewisville 
and Flower Mound
DENTON COUNTY    City officials say 

Flower Mound and Lewisville’s easy 
access to major highways and the air-
port have helped them attract employ-
ers and national firms.

Most recently, Lewisville attracted 
global cosmetics company Mary Kay 
Inc.’s $100 million manufacturing, 
research and development facility.

The town of Flower Mound is no 
stranger to attracting large companies, 
either, with Stryker Corp., Best Buy 
Distribution and HD Supply all in its 
Lakeside Business District.

When looking for the site for its 
new manufacturing facility in 2015, 
Deb Gibbons, Mary Kay chief financial 
officer, said Lewisville remained at 
the top of executives’ list due to its 
location and great incentives.

In the last six months, Flower 
Mound’s Lakeside Business District 
was able to secure Mannatech Inc.’s 

relocation of its headquarters from 
Coppell and Haag Engineering Co.’s 
relocation of its forensic engineering 
headquarters to the business district.

 “We have been excited about the 
growth of the town and the devel-
opment,” said Landen Fredrick, 

Mannatech chief global sales officer 
and president. “... The town was very 
supportive in putting together incen-
tives for us, and we felt wanted.”

Because Mannatech is a global com-
pany, Fredrick said having easy access 
to the airport was a must.

“The advantage of our Coppell office 
is the closeness to the airport, and ... 
we don’t lose that or the access to major 
highways,” he said. “That’s important 
because our employees live in various 
parts throughout the Metroplex.”
FULL STORY BY SHERELLE BLACK
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DOING BUSINESS IN THE REGION 1. Stryker Corp.

2. Haag Engineering Co.

3. Mannatech Inc.
Lewisville and Flower Mound have attracted several 
companies that are looking to expand their operations or 
relocate to another city. Here are some of the businesses 
that opened last year as well as some that are opening soon:

4. CVS Specialty Pharmaceutical Distribution

5. Bed Bath and Beyond Distribution Center

6. Mary Kay Inc. manufacturing facility

Abridged stories from our other editions Full stories online at communityimpact.com

BUSINESS

REGIONAL

1125 Davis Blvd., Ste. 100 
Southlake, TX 76092

817.210.4355

Lose up to 10 pounds the first week† with Medi-Weightloss®

Medi-Weightloss® is a physician-supervised weight loss program that works. Our Experts 
give you the support, education, and tools you need to help you lose weight and keep it 
off.† Our program will:

• Provide weekly support, encouragement, and motivation
• Educate you on how to lose weight in the real world using real food 
• Provide you with recipes and shopping lists as well as guidance for dining out
• Teach you how to overcome temptations and win the weight loss battle

INSURANCE*
ACCEPTING

*Not all products and/or services may be covered. Contact your carrier for details. † On average, patients compliant with the Medi-Weightloss® Program lose 6.4 pounds the first week and 14 pounds the first month. 
Rapid weight loss may be associated with certain medical conditions and should only be considered by those who are medically appropriate. © 2018 Medi IP, LLC. All Rights Reserved. 

BEFORE

Allie, 
actual patient, 

lost 28 lbs!†

Medi-Weightloss®, known as The One That Works!® offers a clinically-proven way for people to lose weight without resorting to fad diets, meal replacements, 
or surgery. Medical providers and compassionate counselors help patients reach a healthy weight by using evidence-based nutrition, behavior change, and 
accountability protocols. After preventive health screenings and evaluation, each patient receives an individualized plan based on their goal, health status, and 
food and exercise preferences. Prescription medication, supplements, vitamin-based injections, and metabolic testing may also be prescribed. 

Often patients report that they have tried countless other attempts to lose weight and nothing worked until they found  
Medi-Weightloss®. Allie lost 28 pounds and she says, “Now I am back to the REAL me! Not only do I look better, I feel  
better!” Reaching a lower weight leads to improved appearance and confidence, but it also reduces your risk for developing  
over 30 health conditions and complications, including high blood pressure and type 2 diabetes. One common result is  
increased energy and a renewed interest and joy in living an active lifestyle. “I get around the tennis court better. My weight  
loss has improved my tennis game and my life as a whole!” says Allie.

Take control of your weight and your health! On average, patients compliant with  
the program lose 6.4 pounds the first week and 14 pounds the first month.†

Take Control of Your Health! Lose Weight the Right Way  
with an Evidence-Based Weight Loss Program.

Also located in: Arlington & Plano



within the Dallas-Fort Worth Metroplex 
and in close proximity to the region’s 
leading family tourism destinations and 
[the Dallas/Fort Worth International] 
Airport,” said Jon Regnerus, director of 
development for Stand Rock Hospital-
ity, in an email.

Farley said Grapevine’s location is a 
big bonus because from a transporta-
tion standpoint; Grapevine pulls in vis-
itors from not just surrounding states, 
but also internationally with its proxim-
ity to the DFW Airport.

“[Grapevine] already pulls people 
from a long geographic distance to 
places like Gaylord and Great Wolf, 
and [developers like Stand Rock Hos-
pitality] look for that,” Farley said. “… 
That was already proved up here. It’s 
already worked.”

Farley said currently Stand Rock is at 
work on its site development plan.

“They’re planning to develop 33 
acres, and they’re planning to put close 
to 1,000 rooms, and it’s a little bit tighter 
than you would think,” he said. “Thir-
ty-three acres seems like a lot, but when 
you start adding on next phases and 
that sort of thing you have to change a 
lot of parking and confi gurations, so it’s 
more complicated because of that.”

He said Stand Rock is hoping to pres-
ent a plan to the planning and zoning 
commission later this spring.

With the hotel’s water park and other 
amenities, Lyons also said Stand Rock 

fi ts in well with the other two major 
resorts in Grapevine. 

She said the Gaylord Texan attracts 
convention attendees and business 
travelers from across the nation as well 
as internationally. The Great Wolf Lodge 
attracts a diff erent market, however.

“[Great Wolf Lodge is] looking at 
the drive-in market—about 350 miles 
or less,” she said. “So they’re attract-
ing those guests. But guests that are 
being attracted by the Great Wolf are 
oft en multigenerational travelers, like 
grandma and grandpa, mom and dad, 
and the kids. … So those two signifi cant 
properties do drive attendance at the 
diff erent venues throughout the city.”

With these strong separate identities, 
Lyons said the Stand Rock resort will 
add an additional option for Grape-
vine visitors. She said other Stand 
Rock resorts typically attract a slightly 
older group of children with water park 
rides geared for tweens and pre-teens, 
extending Grapevine’s appeal.

“In addition, it will extend that 
appeal past the 350-mile range, too, 
because that’s going to be a really 
unique off ering,” Lyons said. “We 
will now have a collection. We’ll be a 
three-water park destination. So that 
pushes out our reach for potential vis-
itors. That will increase it.”

In addition to these two, and soon 
to be three, resorts, Lyons said Grape-
vine is host to 18 additional hotels 

within its city limits, which she said 
encourages a broad range of visitors to 
come to the city.

GRAPEVINE AS A DESTINATION

Farley said establishing Grapevine as 
a tourism destination is more than add-
ing hotel rooms—it is about building a 
tourism environment.

He said the plethora of things to do in 
such a concentrated setting sets Grape-
vine apart from any other tourism desti-
nation in Texas.

“I don’t know that there are any other 
family-centered entertainment areas 
like there has been in Grapevine, at 
least up to this point, anywhere else 
in Texas,” Farley said. “… With some 
of the places you go that have larger 
parks, you go to the park, but you never 
leave the park and you don’t really have 
much of a community experience. You 
have whatever the facility is, and that’s 
pretty much it. … But here, we [want 
visitors to] feel comfortable moving 
around the community.”

Grapevine as a destination was 
one of the reasons the Gaylord Texan 
Resort chose its Grapevine location, 
said Martha Neibling, director of mar-
keting and public relations for the Gay-
lord Texan Resort.

“[Grapevine] off ers so many unique 
shops, restaurants and entertainment 
destinations in addition to the beau-
tiful wineries,” Neibling said. “The 

Grapevine CVB, and the vision of CVB 
director PW McCallum and Mayor Wil-
liam D. Tate, have made it a thriving 
city, which welcomes millions of visi-
tors each year.”

Farley said the city has made a point to 
curate its downtown and make connec-
tions between places people naturally 
gather and other parts of Grapevine. 

“The idea was to be welcoming to 
guests, whether they came here for a 
couple days, or business meetings, or 
a family’s summer vacation, or Christ-
mas Capital or any of that other kind of 
stuff , and we try to theme those things 
so that they overlap,” he said. “When 
we’re promoting Christmas Capital of 
Texas, and the hotels are also doing 
their Christmas [events], they all kind of 
feed off  each other.”

Lyons said any community that 
wants to be successful with a tourism 
project has to have elements that refl ect 
the destination’s identity. 

“The things that we have here really 
do that,” she said. “… Grapevine also 
continues to expand our off erings. We 
continue to off er new shopping, new 
dining, so there is always a sense of 
something new in Grapevine and some-
thing is coming, so that is a great expe-
rience for folks here as well.”

Tell us what you think. 
Comment at communityimpact.com.

6. Salt Lick BBQ
Address TBD

To open winter 2018

 This restaurant will be built on about 10 

acres in Grapevine. The restaurant will 

feature indoor and outdoor seating with 

515 seats overall split into three main 

areas   — a barn, an area near Denton 

Creek and a cellar.
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1. Grapevine Mills
3000 Grapevine Mills Parkway

Opened in 1997

 The shopping center is host to 180 

stores of shopping, entertainment and 

restaurants. It is located 2 miles north 

of Dallas/Forth Worth International 

Airport and includes stores such as 

Neiman Marcus Last Call, SAKS Fifth 

Avenue OFF 5th, H&M, Forever 21, Nike 

FactoryStore, Coach Factory, Ann Taylor 

Factory Store, Under Armour, Disney 

Outlet, J Crew and dine-in features.

2. Gaylord 
Texan Resort
1501 Gaylord Trail

Opened spring 2004

 The resort and conference center 

has a seasonal water park, indoor 

and outdoor pools, 4.5 acres of 

indoor gardens and riverwalk, spa, 

10 restaurants, bars and cafes, live 

entertainment at the Glass Cactus 

Nightclub, conference spaces with 

more than 400,000 square feet of event 

space. The Vineyard Tower expansion 

will open later this summer with 303 

additional guest rooms, an outdoor 

terrace and 86,000 square feet of 

carpeted meeting space. 

3. Great Wolf Lodge
100 Great Wolf Drive, Grapevine

Opened in 2008

The resort boasts an 80,000-square-

foot indoor water park and resort; 

around-the-clock schedules of family-

friendly events, including scavenger 

hunts and a ropes course; spa; 605 hotel 

rooms; 20,000 square feet of meeting 

space; and a board room.

4. Stand Rock 
Hospitality
Address TBD

To open in 2019

 The fi rst phase of Stand Rock Hospitality 

will feature 420 guest suites and an 

indoor and outdoor water park. The 

second phase will develop an additional 

400 guest rooms and 200 vacation 

ownership hotel condominium units.

5. Bass Pro Shops 
Outdoor World
2501 Bass Pro Drive, Grapevine

Opened spring 1999

Grapevine is host to the largest 

outdoor sporting equipment store in 

the Southwest, providing all sorts of 

equipment for outdoor enthusiasts. The 

store also features outdoor and casual 

apparel, gifts, toys and merchandise.

COMPILED BY MIRANDA WILCOX | DESIGNED BY JONATHAN MCGINNIS

Grapevine has a Texas-sized list of things to do and places to go, whether 
individuals are visiting the city for the fi rst time or have lived in the area for 
decades. Here are some in the area where Stand Rock Hospitality is coming. 

G
RAPEVINE MILLS BLVD.

Mills, the Bass Pro Shops, and I’d be 
remiss if I didn’t say that so many of the 
visitors that come to Grapevine come 
for the great festivals and events, like 
Christmas Capital of Texas, like Grapef-
est, like Main Street Fest and the Grape-
vine Urban Wine Trail.”

Lyons said 84 percent of the sales tax 
revenue in Grapevine is paid by tour-
ists. This percentage translates to a $2.4 
billion tourism industry in gross sales 
from its approximately 15 million visi-
tors annually—a number Lyons said the 
city expects to see increase when TEX-
Rail comes online.

“[The sales tax revenue] is huge,” 
Grapevine Economic Development 
Director Bob Farley said. “From the 
city’s perspective, that means that 
we’re able to provide more services 
for our citizens.”

Lyons said Stand Rock will only 
add to Grapevine’s tourism core and 
heavy family attraction atmosphere 
and will reinforce Grapevine’s iden-
tity as the premier tourism destination 
of North Texas.

ROOM FOR COMPETITION

On Aug. 2, 2016, Grapevine City Coun-
cil approved an incentive package for 
Stand Rock Hospitality. The package 
allows Stand Rock to build Phase 1 of 
a 1,020-room resort that will include 
190,000 square feet of entertainment 
space, including indoor and outdoor 
water parks, an arcade, mini-golf, laser 
tag, rock climbing, a spa, and multi-
ple dining outlets and meeting spaces. 
Phase 2 will include 400 additional 
rooms and 200 condominium units.

The project is expected to cost 
approximately $330 million.

Stand Rock offi  cials said Grapevine 
is the perfect destination for the resort.

“Grapevine is a proven market and 
tourist destination and is well-located 

CONTINUED FROM 1

SOURCES: GAYLORD TEXAN RESORT, GREAT WOLF LODGE, STAND ROCK HOSPITALITY/COMMUNITY IMPACT NEWSPAPER

Gaylord Texan Resort

6,000 square-foot lagoon pool at 
Paradise Springs

140,000 gallons of indoor waterways in a 
glass-covered atrium 

Great Wolf Lodge

80,000 square foot indoor waterpark

112,000 gallons of water in wavepool at 
Great Wolf Lodge

Stand Rock Hospitality 
will join the Gaylord Texan 

Resort and Great Wolf Lodge 
as the third water park and 

resort in Grapevine. Offi cials 
said these water parks will 

have different offerings 
for visitors and 

families.

RESORTS
MAKING WAVES City of Grapevine

Stand Rock Hospitality

170,000 square feet of indoor and 
outdoor water park amenities

15 million day and overnight guests visit 
Grapevine annually.

Existing attraction Planned constructionKEY

GRAPEVINE
Attractions

Visitor
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within the Dallas-Fort Worth Metroplex 
and in close proximity to the region’s 
leading family tourism destinations and 
[the Dallas/Fort Worth International] 
Airport,” said Jon Regnerus, director of 
development for Stand Rock Hospital-
ity, in an email.

Farley said Grapevine’s location is a 
big bonus because from a transporta-
tion standpoint; Grapevine pulls in vis-
itors from not just surrounding states, 
but also internationally with its proxim-
ity to the DFW Airport.

“[Grapevine] already pulls people 
from a long geographic distance to 
places like Gaylord and Great Wolf, 
and [developers like Stand Rock Hos-
pitality] look for that,” Farley said. “… 
That was already proved up here. It’s 
already worked.”

Farley said currently Stand Rock is at 
work on its site development plan.

“They’re planning to develop 33 
acres, and they’re planning to put close 
to 1,000 rooms, and it’s a little bit tighter 
than you would think,” he said. “Thir-
ty-three acres seems like a lot, but when 
you start adding on next phases and 
that sort of thing you have to change a 
lot of parking and confi gurations, so it’s 
more complicated because of that.”

He said Stand Rock is hoping to pres-
ent a plan to the planning and zoning 
commission later this spring.

With the hotel’s water park and other 
amenities, Lyons also said Stand Rock 

fi ts in well with the other two major 
resorts in Grapevine. 

She said the Gaylord Texan attracts 
convention attendees and business 
travelers from across the nation as well 
as internationally. The Great Wolf Lodge 
attracts a diff erent market, however.

“[Great Wolf Lodge is] looking at 
the drive-in market—about 350 miles 
or less,” she said. “So they’re attract-
ing those guests. But guests that are 
being attracted by the Great Wolf are 
oft en multigenerational travelers, like 
grandma and grandpa, mom and dad, 
and the kids. … So those two signifi cant 
properties do drive attendance at the 
diff erent venues throughout the city.”

With these strong separate identities, 
Lyons said the Stand Rock resort will 
add an additional option for Grape-
vine visitors. She said other Stand 
Rock resorts typically attract a slightly 
older group of children with water park 
rides geared for tweens and pre-teens, 
extending Grapevine’s appeal.

“In addition, it will extend that 
appeal past the 350-mile range, too, 
because that’s going to be a really 
unique off ering,” Lyons said. “We 
will now have a collection. We’ll be a 
three-water park destination. So that 
pushes out our reach for potential vis-
itors. That will increase it.”

In addition to these two, and soon 
to be three, resorts, Lyons said Grape-
vine is host to 18 additional hotels 

within its city limits, which she said 
encourages a broad range of visitors to 
come to the city.

GRAPEVINE AS A DESTINATION

Farley said establishing Grapevine as 
a tourism destination is more than add-
ing hotel rooms—it is about building a 
tourism environment.

He said the plethora of things to do in 
such a concentrated setting sets Grape-
vine apart from any other tourism desti-
nation in Texas.

“I don’t know that there are any other 
family-centered entertainment areas 
like there has been in Grapevine, at 
least up to this point, anywhere else 
in Texas,” Farley said. “… With some 
of the places you go that have larger 
parks, you go to the park, but you never 
leave the park and you don’t really have 
much of a community experience. You 
have whatever the facility is, and that’s 
pretty much it. … But here, we [want 
visitors to] feel comfortable moving 
around the community.”

Grapevine as a destination was 
one of the reasons the Gaylord Texan 
Resort chose its Grapevine location, 
said Martha Neibling, director of mar-
keting and public relations for the Gay-
lord Texan Resort.

“[Grapevine] off ers so many unique 
shops, restaurants and entertainment 
destinations in addition to the beau-
tiful wineries,” Neibling said. “The 

Grapevine CVB, and the vision of CVB 
director PW McCallum and Mayor Wil-
liam D. Tate, have made it a thriving 
city, which welcomes millions of visi-
tors each year.”

Farley said the city has made a point to 
curate its downtown and make connec-
tions between places people naturally 
gather and other parts of Grapevine. 

“The idea was to be welcoming to 
guests, whether they came here for a 
couple days, or business meetings, or 
a family’s summer vacation, or Christ-
mas Capital or any of that other kind of 
stuff , and we try to theme those things 
so that they overlap,” he said. “When 
we’re promoting Christmas Capital of 
Texas, and the hotels are also doing 
their Christmas [events], they all kind of 
feed off  each other.”

Lyons said any community that 
wants to be successful with a tourism 
project has to have elements that refl ect 
the destination’s identity. 

“The things that we have here really 
do that,” she said. “… Grapevine also 
continues to expand our off erings. We 
continue to off er new shopping, new 
dining, so there is always a sense of 
something new in Grapevine and some-
thing is coming, so that is a great expe-
rience for folks here as well.”

Tell us what you think. 
Comment at communityimpact.com.

6. Salt Lick BBQ
Address TBD

To open winter 2018

 This restaurant will be built on about 10 

acres in Grapevine. The restaurant will 

feature indoor and outdoor seating with 

515 seats overall split into three main 

areas   — a barn, an area near Denton 

Creek and a cellar.
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1. Grapevine Mills
3000 Grapevine Mills Parkway

Opened in 1997

 The shopping center is host to 180 

stores of shopping, entertainment and 

restaurants. It is located 2 miles north 

of Dallas/Forth Worth International 

Airport and includes stores such as 

Neiman Marcus Last Call, SAKS Fifth 

Avenue OFF 5th, H&M, Forever 21, Nike 

FactoryStore, Coach Factory, Ann Taylor 

Factory Store, Under Armour, Disney 

Outlet, J Crew and dine-in features.

2. Gaylord 
Texan Resort
1501 Gaylord Trail

Opened spring 2004

 The resort and conference center 

has a seasonal water park, indoor 

and outdoor pools, 4.5 acres of 

indoor gardens and riverwalk, spa, 

10 restaurants, bars and cafes, live 

entertainment at the Glass Cactus 

Nightclub, conference spaces with 

more than 400,000 square feet of event 

space. The Vineyard Tower expansion 

will open later this summer with 303 

additional guest rooms, an outdoor 

terrace and 86,000 square feet of 

carpeted meeting space. 

3. Great Wolf Lodge
100 Great Wolf Drive, Grapevine

Opened in 2008

The resort boasts an 80,000-square-

foot indoor water park and resort; 

around-the-clock schedules of family-

friendly events, including scavenger 

hunts and a ropes course; spa; 605 hotel 

rooms; 20,000 square feet of meeting 

space; and a board room.

4. Stand Rock 
Hospitality
Address TBD

To open in 2019

 The fi rst phase of Stand Rock Hospitality 

will feature 420 guest suites and an 

indoor and outdoor water park. The 

second phase will develop an additional 

400 guest rooms and 200 vacation 

ownership hotel condominium units.

5. Bass Pro Shops 
Outdoor World
2501 Bass Pro Drive, Grapevine

Opened spring 1999

Grapevine is host to the largest 

outdoor sporting equipment store in 

the Southwest, providing all sorts of 

equipment for outdoor enthusiasts. The 

store also features outdoor and casual 

apparel, gifts, toys and merchandise.

COMPILED BY MIRANDA WILCOX | DESIGNED BY JONATHAN MCGINNIS

Grapevine has a Texas-sized list of things to do and places to go, whether 
individuals are visiting the city for the fi rst time or have lived in the area for 
decades. Here are some in the area where Stand Rock Hospitality is coming. 

G
RAPEVINE MILLS BLVD.

Mills, the Bass Pro Shops, and I’d be 
remiss if I didn’t say that so many of the 
visitors that come to Grapevine come 
for the great festivals and events, like 
Christmas Capital of Texas, like Grapef-
est, like Main Street Fest and the Grape-
vine Urban Wine Trail.”

Lyons said 84 percent of the sales tax 
revenue in Grapevine is paid by tour-
ists. This percentage translates to a $2.4 
billion tourism industry in gross sales 
from its approximately 15 million visi-
tors annually—a number Lyons said the 
city expects to see increase when TEX-
Rail comes online.

“[The sales tax revenue] is huge,” 
Grapevine Economic Development 
Director Bob Farley said. “From the 
city’s perspective, that means that 
we’re able to provide more services 
for our citizens.”

Lyons said Stand Rock will only 
add to Grapevine’s tourism core and 
heavy family attraction atmosphere 
and will reinforce Grapevine’s iden-
tity as the premier tourism destination 
of North Texas.

ROOM FOR COMPETITION

On Aug. 2, 2016, Grapevine City Coun-
cil approved an incentive package for 
Stand Rock Hospitality. The package 
allows Stand Rock to build Phase 1 of 
a 1,020-room resort that will include 
190,000 square feet of entertainment 
space, including indoor and outdoor 
water parks, an arcade, mini-golf, laser 
tag, rock climbing, a spa, and multi-
ple dining outlets and meeting spaces. 
Phase 2 will include 400 additional 
rooms and 200 condominium units.

The project is expected to cost 
approximately $330 million.

Stand Rock offi  cials said Grapevine 
is the perfect destination for the resort.

“Grapevine is a proven market and 
tourist destination and is well-located 

CONTINUED FROM 1

SOURCES: GAYLORD TEXAN RESORT, GREAT WOLF LODGE, STAND ROCK HOSPITALITY/COMMUNITY IMPACT NEWSPAPER

Gaylord Texan Resort

6,000 square-foot lagoon pool at 
Paradise Springs

140,000 gallons of indoor waterways in a 
glass-covered atrium 

Great Wolf Lodge

80,000 square foot indoor waterpark

112,000 gallons of water in wavepool at 
Great Wolf Lodge

Stand Rock Hospitality 
will join the Gaylord Texan 

Resort and Great Wolf Lodge 
as the third water park and 

resort in Grapevine. Offi cials 
said these water parks will 

have different offerings 
for visitors and 

families.

RESORTS
MAKING WAVES City of Grapevine

Stand Rock Hospitality

170,000 square feet of indoor and 
outdoor water park amenities

15 million day and overnight guests visit 
Grapevine annually.

Existing attraction Planned constructionKEY

GRAPEVINE
Attractions

Visitor
121
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“The study will look at the commer-
cial frontage and see if it redevelops, 
what it could redevelop to,” Wood 
said. “What are the steps involved that 
are necessary to help spur that redevel-
opment along, and kind of what that 
process would look like.”

The city’s two gateways pose dif-
ferent challenges. While the south-
ern side is lined with gas stations, 
car washes and some older stores, 
the northern entrance to Colleyville 
is defi ned by green, open fi elds, trees 
and a shopping center.

Wood said the southern portion of SH 

26 into Colleyville is a prime candidate 
for redevelopment, while the northern 
gateway, which stretches from John 
McCain Road to Danielle Drive along 
SH 26, is green space that provides a 
canvas for new development.

“We want that fi rst impression to be 
a good one,” Wood said.

Developing the sites for both the 
northern and southern gateways cor-
rectly is something Colleyville Mayor 
Richard Newton said is an expectation 
of the residents.

“We talk about excellence a lot, and 
we want [the gateways] to be excel-
lent,” Newton said. “… We have very 

excellent, high-quality residential 
areas, and we also want that to apply 
to our commercial zones. So, as we do 
things, that’s the 
direction that we 
will be moving.”

With these high 
expectations the 
Colleyville gov-
ernment takes a 
hard look at any 
new developer that 
makes a pitch to 
build in either of these gateways. 

“I don’t think it’s an easy ‘yes,’” 
Wood said about potential projects. “… 

Our job as staff  from the very beginning 
is to keep the vision, get the projects to 
the best it can be for submittal so that 
when it does go to the governing bod-
ies it is a good project.”

Wood said it is the hope that with the 
correct development, more residents 
and visitors will be attracted to explore 
all that Colleyville has to off er. 

REJECTED AND STALLED PROJECTS

In 2017 two major projects pitched 
gateway developments to the Col-
leyville City Council. The fi rst was for 
a RaceTrac near Bear Creek Spirits & 
Wine, located at the northern gateway. 

At a June planning and zoning com-
mission meeting, the special-use per-
mits sought by RaceTrac were denied. 
The commission noted that a gas sta-
tion was not consistent with the vision 
that the city’s comprehensive plan has 
for that property.

The second project required a zoning 
change to allow a Lidl grocery store to 
open on Colleyville Boulevard at the 
city’s southern gateway. The planning 
and zoning commission originally 
denied Lidl’s request for a zoning 
change 4-2 at an Aug. 14 meeting, but 
City Council approved the rezoning 
request at a Sept. 19 meeting aft er Lidl 
developers made some changes.

However, Grapevine resident Ward 
Hayworth, who owns the southern 
gateway property Lidl had agreed to 
purchase, said he received a sale can-

cellation from Lidl’s 
law fi rm in October. 
He said he hopes the 
company eventually 
restarts the project, 
and that he and his 
family have high 
hopes for any project 
that does choose to 
develop at that site.

“I’d like something to move there 
that would interest me and my family 
as consumers,” Hayworth said. “But 

commercial real estate development 
takes a long time, so I’m only going 
to entertain buyers that fi t within the 
city’s vision for that area, because it 
will be a lost cause otherwise.”

Lidl offi  cials would not con-
fi rm if the Colleyville store is in the 
company’s plans.

“Our operational focus remains 
along the East Coast, where we are 
currently opening and forecasting our 
stores,” Jessica Haggard, public rela-
tions specialist for Lidl, told Commu-
nity Impact Newspaper in an email. 
“We have not yet addressed any indi-
vidual sites in Texas.”

What made Lidl a good fi t for this 
gateway was its unique off erings as 
well as its aesthetic features, said 
Susan Mathisen, Colleyville’s planning 
and zoning commission chairwoman.

“[The store] had some interest-
ing architectural design features,” 
Mathisen said. “The front of the 
building as designed is beautiful 
glass. The rest of the building is brick 
with limestone integrated through-
out to enhance the building and to 
assist in the blending in with the sur-
rounding community.”

She said the commission looks to 
Colleyville’s Comprehensive Plan to 
aid its decision making.

A COMMERCIAL ‘RENAISSANCE’ 

Construction to widen SH 26 from 
four lanes to six lanes is not expected 
to be complete until late 2019, but 
the city is not waiting for the road-
work to fi nish before looking to 
improve the gateways.

“Once the road is fi nished and it 
looks beautiful, I think there will be 
kind of a renaissance of that commer-
cial corridor in Colleyville,” Wood said.

He said city offi  cials are proactively 
working with developers as they go 
through the study process, and the 
goal is to bring both gateways up to the 
Colleyville standard. 

“I think that any commercial devel-
opments in Colleyville will look a cer-
tain way,” Wood said. “… Now, there 
will be some minor variations and 
diff erences, but I think generally on 
both ends of Colleyville, southern and 
northern, you’ll see real high-quality 
materials, nice architecture, buildings 
that we can be proud of.”

He said there are some potential 
developers exploring development at 
Colleyville’s gateways. Some of these 

Tell us what you think. 
Comment at communityimpact.com.
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prospective buyers are fairly serious 
specifi cally at the northern gateway.

“I would expect some type of plan to 
come forward hopefully relatively soon 
on some concepts of what this could 
be,” Wood said.

In the meantime the city is looking 
at improving its own streetscape at the 
southern gateway with some entry-
way features. This includes enhancing 
the landscaping and aesthetic fea-
tures of that area. 

“We’re looking at working with the 
property owners and the private busi-
ness on how we can partner to create 
some enhanced entryway features,” 
Wood said. “The goal is to let people 
know that you’re in Colleyville.”

At the southern gateway, Col-
leyville’s neighbor across the highway, 
Hurst, is making plans to improve its 
streetscape along SH 26, Wood said. 
With this in mind, Hayworth said it 
might encourage a developer to look at 
the southern gateway.

“Nobody really wants to be the fi rst 
to sink a lot of money into an area, 
so I’m thinking that if Hurst redevel-
ops their property across the street, 
it’s going to make Colleyville a lot 
more appealing on my side of the 
street,” Hayworth said.

Once the southern gateway study 
is completed, Wood said he can work 
with property owners in that area 
to fi nd out what their plans are for 
their properties.

“A lot of them are income-generat-
ing properties, so they may have no 
interest in redeveloping, but our goal 
is to let them know that if you are 
ever interested in redeveloping it, let 
us know and we can match you with 
a developer who is looking at this 
site,” he said. “It’s up to them, but we 
want to be a partner to help if that is 
ever the case.”

With the development survey, Col-
leyville will have sketches and con-
cepts of what the southern gateway 
could look like. Wood said this will 
help because redevelopment is a lon-
ger process than new development.

“You have existing structures, you 
have fractured ownership, and it takes 
somebody with creativity and the abil-
ity to do [redevelopment], so it’s a little 
bit more challenging,” Wood said.

2. LIDL STORE
In September council approved a 
rezoning application for a Lidl grocery 
store in the southern gateway. This is the 
only piece of property at this gateway 
that is undeveloped. Offi cials said the 
store could spark redevelopment in this 
area, but the project has stalled.

• Unique offerings
• High-quality 

tenants
• Possible water 

features

• A comprehensive 
plan, specifi cally 
for the northern 
gateway to make 
the area congruent

• High-end projects
• National and 

regional brands
• Area for community 

gathering spaces

In 2014 Colleyville residents took a survey that identifi ed key opportunities and 
issues for the city. The survey was used to help shape Desti nation Colleyville, a 
comprehensive development plan, which was approved in 2015 and amended in 
2017. With the results of this survey in mind, Colleyville offi cials look for certain 
characteristics of any project slated to develop on either of SH 26’s gateways.

RESIDENTS SAY...

On the most important types 
of development for the 
success of Colleyville: 

52%
Retail, 
restaurant 
development

28.6%
Preservation 

of open space

14.3%
A range of 

residential 
options

3.9%
Did not know, 

or other
1.3%
Offi ce uses

On destination shopping 
and dining: 

84.3%
Appropriate for 

areas along or 
closer to Colleyville 

Boulevard only

8.6%
Appropriate 

for all of 
Colleyville

4.3%
Appropriate 

locations other 
than Colleyville 

Boulevard

1.4%
Not an appropriate 

development 
anywhere in Colleyville 1.4%

Needed more 
information

“ONCE THE ROAD IS FINISHED 
AND IT LOOKS BEAUTIFUL, I 
THINK THERE WILL BE KIND 
OF A RENAISSANCE OF THAT 
COMMERCIAL CORRIDOR IN 
COLLEYVILLE.”

— MARK WOOD, COLLEYVILLE ECONOMIC 
DEVELOPMENT DIRECTOR

1. RACETRAC
In August Colleyville City Council 
denied an application for a proposed 
RaceTrac at this gateway. Council 
members voting in opposition said the 
gas station is not compliant with the 
vision the city’s comprehensive plan 
has for that area. 

SOUTHERN GATEWAY
The city’s southern gateway has 
been identifi ed as a potential 
space for redevelopment. 
The economic development 
department is conducting 
a survey of the gateway 
to see what kind of 
work can be done on 
this side of the city 
to enhance it.
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Colleyville has identifi ed two gateways to 
enhance its entryways. A 3-mile stretch of SH 
26 is under construction, but offi cials are not 
waiting for work to die down before targeting 
potential developers for these sites.

In the 2014 survey Colle yville residents answered 
questions specifi c to the development of 
Colleyville. These answers help offi cials shape 
the city’s gateways.

SOURCE: CITY OF COLLEYVILLE/COMMUNITY IMPACT NEWSPAPER

1

NORTHERN 
GATEWAY

The city’s northern 
gateway has been 

identifi ed as a 
place for new 

development. 
There are no major 

developments in 
this area currently, 

and Colleyville 
offi cials said they 

are looking for 
the right project 

to go in this area.
2

26

Construction sectionKEY
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“The study will look at the commer-
cial frontage and see if it redevelops, 
what it could redevelop to,” Wood 
said. “What are the steps involved that 
are necessary to help spur that redevel-
opment along, and kind of what that 
process would look like.”

The city’s two gateways pose dif-
ferent challenges. While the south-
ern side is lined with gas stations, 
car washes and some older stores, 
the northern entrance to Colleyville 
is defi ned by green, open fi elds, trees 
and a shopping center.

Wood said the southern portion of SH 

26 into Colleyville is a prime candidate 
for redevelopment, while the northern 
gateway, which stretches from John 
McCain Road to Danielle Drive along 
SH 26, is green space that provides a 
canvas for new development.

“We want that fi rst impression to be 
a good one,” Wood said.

Developing the sites for both the 
northern and southern gateways cor-
rectly is something Colleyville Mayor 
Richard Newton said is an expectation 
of the residents.

“We talk about excellence a lot, and 
we want [the gateways] to be excel-
lent,” Newton said. “… We have very 

excellent, high-quality residential 
areas, and we also want that to apply 
to our commercial zones. So, as we do 
things, that’s the 
direction that we 
will be moving.”

With these high 
expectations the 
Colleyville gov-
ernment takes a 
hard look at any 
new developer that 
makes a pitch to 
build in either of these gateways. 

“I don’t think it’s an easy ‘yes,’” 
Wood said about potential projects. “… 

Our job as staff  from the very beginning 
is to keep the vision, get the projects to 
the best it can be for submittal so that 
when it does go to the governing bod-
ies it is a good project.”

Wood said it is the hope that with the 
correct development, more residents 
and visitors will be attracted to explore 
all that Colleyville has to off er. 

REJECTED AND STALLED PROJECTS

In 2017 two major projects pitched 
gateway developments to the Col-
leyville City Council. The fi rst was for 
a RaceTrac near Bear Creek Spirits & 
Wine, located at the northern gateway. 

At a June planning and zoning com-
mission meeting, the special-use per-
mits sought by RaceTrac were denied. 
The commission noted that a gas sta-
tion was not consistent with the vision 
that the city’s comprehensive plan has 
for that property.

The second project required a zoning 
change to allow a Lidl grocery store to 
open on Colleyville Boulevard at the 
city’s southern gateway. The planning 
and zoning commission originally 
denied Lidl’s request for a zoning 
change 4-2 at an Aug. 14 meeting, but 
City Council approved the rezoning 
request at a Sept. 19 meeting aft er Lidl 
developers made some changes.

However, Grapevine resident Ward 
Hayworth, who owns the southern 
gateway property Lidl had agreed to 
purchase, said he received a sale can-

cellation from Lidl’s 
law fi rm in October. 
He said he hopes the 
company eventually 
restarts the project, 
and that he and his 
family have high 
hopes for any project 
that does choose to 
develop at that site.

“I’d like something to move there 
that would interest me and my family 
as consumers,” Hayworth said. “But 

commercial real estate development 
takes a long time, so I’m only going 
to entertain buyers that fi t within the 
city’s vision for that area, because it 
will be a lost cause otherwise.”

Lidl offi  cials would not con-
fi rm if the Colleyville store is in the 
company’s plans.

“Our operational focus remains 
along the East Coast, where we are 
currently opening and forecasting our 
stores,” Jessica Haggard, public rela-
tions specialist for Lidl, told Commu-
nity Impact Newspaper in an email. 
“We have not yet addressed any indi-
vidual sites in Texas.”

What made Lidl a good fi t for this 
gateway was its unique off erings as 
well as its aesthetic features, said 
Susan Mathisen, Colleyville’s planning 
and zoning commission chairwoman.

“[The store] had some interest-
ing architectural design features,” 
Mathisen said. “The front of the 
building as designed is beautiful 
glass. The rest of the building is brick 
with limestone integrated through-
out to enhance the building and to 
assist in the blending in with the sur-
rounding community.”

She said the commission looks to 
Colleyville’s Comprehensive Plan to 
aid its decision making.

A COMMERCIAL ‘RENAISSANCE’ 

Construction to widen SH 26 from 
four lanes to six lanes is not expected 
to be complete until late 2019, but 
the city is not waiting for the road-
work to fi nish before looking to 
improve the gateways.

“Once the road is fi nished and it 
looks beautiful, I think there will be 
kind of a renaissance of that commer-
cial corridor in Colleyville,” Wood said.

He said city offi  cials are proactively 
working with developers as they go 
through the study process, and the 
goal is to bring both gateways up to the 
Colleyville standard. 

“I think that any commercial devel-
opments in Colleyville will look a cer-
tain way,” Wood said. “… Now, there 
will be some minor variations and 
diff erences, but I think generally on 
both ends of Colleyville, southern and 
northern, you’ll see real high-quality 
materials, nice architecture, buildings 
that we can be proud of.”

He said there are some potential 
developers exploring development at 
Colleyville’s gateways. Some of these 

Tell us what you think. 
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prospective buyers are fairly serious 
specifi cally at the northern gateway.

“I would expect some type of plan to 
come forward hopefully relatively soon 
on some concepts of what this could 
be,” Wood said.

In the meantime the city is looking 
at improving its own streetscape at the 
southern gateway with some entry-
way features. This includes enhancing 
the landscaping and aesthetic fea-
tures of that area. 

“We’re looking at working with the 
property owners and the private busi-
ness on how we can partner to create 
some enhanced entryway features,” 
Wood said. “The goal is to let people 
know that you’re in Colleyville.”

At the southern gateway, Col-
leyville’s neighbor across the highway, 
Hurst, is making plans to improve its 
streetscape along SH 26, Wood said. 
With this in mind, Hayworth said it 
might encourage a developer to look at 
the southern gateway.

“Nobody really wants to be the fi rst 
to sink a lot of money into an area, 
so I’m thinking that if Hurst redevel-
ops their property across the street, 
it’s going to make Colleyville a lot 
more appealing on my side of the 
street,” Hayworth said.

Once the southern gateway study 
is completed, Wood said he can work 
with property owners in that area 
to fi nd out what their plans are for 
their properties.

“A lot of them are income-generat-
ing properties, so they may have no 
interest in redeveloping, but our goal 
is to let them know that if you are 
ever interested in redeveloping it, let 
us know and we can match you with 
a developer who is looking at this 
site,” he said. “It’s up to them, but we 
want to be a partner to help if that is 
ever the case.”

With the development survey, Col-
leyville will have sketches and con-
cepts of what the southern gateway 
could look like. Wood said this will 
help because redevelopment is a lon-
ger process than new development.

“You have existing structures, you 
have fractured ownership, and it takes 
somebody with creativity and the abil-
ity to do [redevelopment], so it’s a little 
bit more challenging,” Wood said.

2. LIDL STORE
In September council approved a 
rezoning application for a Lidl grocery 
store in the southern gateway. This is the 
only piece of property at this gateway 
that is undeveloped. Offi cials said the 
store could spark redevelopment in this 
area, but the project has stalled.

• Unique offerings
• High-quality 

tenants
• Possible water 

features

• A comprehensive 
plan, specifi cally 
for the northern 
gateway to make 
the area congruent

• High-end projects
• National and 

regional brands
• Area for community 

gathering spaces

In 2014 Colleyville residents took a survey that identifi ed key opportunities and 
issues for the city. The survey was used to help shape Desti nation Colleyville, a 
comprehensive development plan, which was approved in 2015 and amended in 
2017. With the results of this survey in mind, Colleyville offi cials look for certain 
characteristics of any project slated to develop on either of SH 26’s gateways.

RESIDENTS SAY...

On the most important types 
of development for the 
success of Colleyville: 

52%
Retail, 
restaurant 
development

28.6%
Preservation 

of open space

14.3%
A range of 

residential 
options

3.9%
Did not know, 

or other
1.3%
Offi ce uses

On destination shopping 
and dining: 

84.3%
Appropriate for 

areas along or 
closer to Colleyville 

Boulevard only

8.6%
Appropriate 

for all of 
Colleyville

4.3%
Appropriate 

locations other 
than Colleyville 

Boulevard

1.4%
Not an appropriate 

development 
anywhere in Colleyville 1.4%

Needed more 
information

“ONCE THE ROAD IS FINISHED 
AND IT LOOKS BEAUTIFUL, I 
THINK THERE WILL BE KIND 
OF A RENAISSANCE OF THAT 
COMMERCIAL CORRIDOR IN 
COLLEYVILLE.”

— MARK WOOD, COLLEYVILLE ECONOMIC 
DEVELOPMENT DIRECTOR

1. RACETRAC
In August Colleyville City Council 
denied an application for a proposed 
RaceTrac at this gateway. Council 
members voting in opposition said the 
gas station is not compliant with the 
vision the city’s comprehensive plan 
has for that area. 

SOUTHERN GATEWAY
The city’s southern gateway has 
been identifi ed as a potential 
space for redevelopment. 
The economic development 
department is conducting 
a survey of the gateway 
to see what kind of 
work can be done on 
this side of the city 
to enhance it.
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Colleyville has identifi ed two gateways to 
enhance its entryways. A 3-mile stretch of SH 
26 is under construction, but offi cials are not 
waiting for work to die down before targeting 
potential developers for these sites.

In the 2014 survey Colle yville residents answered 
questions specifi c to the development of 
Colleyville. These answers help offi cials shape 
the city’s gateways.

SOURCE: CITY OF COLLEYVILLE/COMMUNITY IMPACT NEWSPAPER
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NORTHERN 
GATEWAY

The city’s northern 
gateway has been 

identifi ed as a 
place for new 

development. 
There are no major 

developments in 
this area currently, 

and Colleyville 
offi cials said they 

are looking for 
the right project 

to go in this area.
2

26

Construction sectionKEY
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Your savings federally insured to at least $250,000
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National Credit Union Administration, a U.S. Government Agency
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Cash that’s ready (and waiting) for you. 
An Access Line of Credit Loan allows you to apply once, 
and then always have money when you need it.

Apply today!
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4 bedroom / 4.5 bath 5,101 sq. ft. $919,900 
Geoffrey Walsh  
Coldwell Banker Residential 972-743-5082

4 bedroom / 3.1 bath 4,808 sq. ft. $974,900 
Lisa Quinn  
Ebby Halliday, Realtors 817-657-1294

The neighborhood of Highland Meadows is a 
subdivision in Colleyville located between Pool 
Road and Hall-Johnson Road. It has more than 
300 single-family homes and feeds into the 
Grapevine-Colleyville school district. Highland 
Meadows has easy access to Dallas/Fort Worth 
International Airport as well as the restaurants, 
shopping and services on Colleyville Boulevard.

114

97

360

121

76051

26

26

114

76092

76034

N

Build-out year: 1996

Builders include: Custom Homes, JKH 
Homes, Harrison, MBA Homes, Sandin 
Properties 

Square Footage:  2,300-5,300

Home Values:  $500,000-$680,000

HOA Dues:  $355 annually 

Amenities: One of the earlier planned 
subdivisions in Colleyville, Highland 
Meadows boasts mature trees and wide 
streets. A park featuring baseball, basketball,  
a playground, picnic tables and a pond is 
shared with the neighboring Ross Downs 
subdivision. 

Property taxes (in dollars):

GCISD  1.39670 
City of Colleyville  0.33383 
Tarrant County  0.24400 
Total  1.97453 

$575,500

HIGHLAND MEADOWS RECENT LISTINGS IN THE AREA

Median annual 
property taxes

Median 
sold price

$155.24$10,500 60

Median price 
per square foot

Average days 
on the market*

*As of 3/1/18

1 0

Homes on  
the market*

Homes under 
contract*

Neighborhood data provided by Kimberly Holt
214-957-1370 • Ebby Halliday, Realtors

4 bedroom / 3 bath 3,448 sq. ft. $549,600 
Nanette Ecklund-Luker  
Allie Beth Allman & Associates 817-235-8260

3 bedroom / 2 bath 2,379 sq. ft. $369,000 
Sharon Sanden  
Coldwell Banker Residential 817-676-7458

2402 N. Whitehaven Drive

6912 Peters Path

2011 Willow Court

902 Emerald Blvd.

HOMES SOLD (FEBRUARY 2018)

Number of homes sold/ 
average days on the market

Price range 76034 76051 76092

$1 million + 4/25 1/8 24/20

$700,000-$999,999 7/11 1/21 6/15

$500,000-$699,999 11/12 5/14 8/13

$400,000-$499,999 3/10 5/27 1/26

$300,000-$399,999 1/0 7/9 -

$200,000-$299,999 - 2/10 -

$150,000-$199,999 - - -

$149,999 or less - - -

MARKET DATA

Price 76034 76051 76092

$1 million

$900,000

$800,000

$700,000

$600,000

$500,000

$400,000

$300,000

$200,000

-

MEDIAN PRICE OF HOMES SOLD  
IN FEBRUARY  2017 VS.  2018

+56.7%

+1.09%

+6.7%

FEATURED NEIGHBORHOODREAL ESTATE

Colleyville

Colleyville

Grapevine

Southlake

SOURCE: RECENT LISTINGS DATA PROVIDED BY KIMBERLY HOLT OF EBBY HALLIDAY REALTORS, COURTESY OF NORTH TEXAS REAL 
ESTATE INFORMATION SYSTEM (NTREIS)/COMMUNITY IMPACT NEWSPAPER

Although every effort has been made to ensure the timeliness and 

accuracy of this data, Community Impact Newspaper assumes no 

liability for errors or omissions. Contact the property’s agent or seller 

for the most current information.

NEW LISTINGS IN GRAPEVINE, COLLEYVILLE AND 
SOUTHLAKE IN FEBRUARY  2017 VS.  2018
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2615 E Southlake Blvd Ste 160 Southlake, TX 76092

(817) 873-8010

As your local Farmers insurance agent, I help you 
discover ways to protect what is important to you. 
Whether it’s home, life, auto, renters, commercial, 
motorcycle, motor home, boat, wave runner or fi nancial 
services you can count on me to help you make the 
correct choice.

Give me a call at (817) 873-8010, e-mail ssewell@
farmersagent.com or text me @ 817-655-4535 and I’ll 
be happy to answer any questions you might have.

Languages Spoken: English / Spanish

Auto Home FinanceLife

Stephen Sewell
Locally Owned
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E. SOUTHLAKE 
BLVD.

114

MADE FROM SCRATCH WITH 
ONLY THE FRESHEST 

INGREDIENTS AND A DASH OF 
SOUTHERN FLAVORS

Dine-in • Carry-out • Catering

FREE Entree
WITH THE PURCHASE OF

A SECOND ENTREE OF EQUAL
OR GREATER VALUE, UP TO 

$9.99 AND TWO DRINKS

2750 E Southlake Blvd #100, Southlake, TX 76092 • (972) 370-3660 • www.tazikiscafe.com

Discover 
THE 

DELICIOUSLY
DIFFERENT

Taste
mediterranean

OF

THE 

EXPIRES 4-10-18

College sweethearts JW & Olivia Mulkin are the 
owners of Taziki’s in Plano and Southlake.
They traveled to the Mediterranean during their honeymoon, 
and they love that they get the opportunity to bring the flavors 
of that beautiful area to north Texans each day.  Taziki’s is 
now hiring, and the Mulkins would love to speak with you if 
you are interested in joining their team. 
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CALL US TO FIX YOUR TECHNOLOGY PROBLEMS! WE’LL 
SEND A NERD TO YOU. SAME DAY SERVICE AVAILABLE.

CALL A NERD!

Serving Southlake, Grapevine 
and Colleyville

682-478-3680
www.nerdstogo.com

Cannot be combined with any other offer. 
Excludes Hardware. Expires 4/10/2018.

$89 special 
for a tune-up and 

virus scan

ESTABLISHED 2003

WE COME TO YOUR HOME OR BUSINESS!

MY COMPUTER IS 

SLOW! 
HACKED? VIRUS?

IDENTITY THEFT?

I NEED A NERD!Breakfast - Smoothie Bar - Bison Burgers 
- Fresh Salads - Infused Water Bar - 

Create Your Own Bowl - Protein Donuts

KIDS EAT FREE!

VETERAN OWNED AND OPERATED

Meal Prep 
& Catering 
Available freshfi tfoods.online | #FreshFitFoodsSouthlake

817-749-8121 | 2750 E. Southlake Blvd, Ste. 120 Southlake

M-F: 8am - 9pm
Saturday: 9am - 8pm
Sunday: 10am - 4pmHo

ur
s

Dine in only. May not be combined with 
other offers. One coupon per customer 

per visit. Expires 4/10/2018.

BUY ONE FOOD ITEM, 
GET ONE HALF OFF!

Dine in only. May not be combined with other offers. 
One coupon per customer per visit. Expires 4/10/2018.

4717 COLLEYVILLE BLVD
Near Whole Foods

682.325.3625

COLLEYVILLE IS OPEN 
FOR BUSINESS!

snuffers.comLUNCH. DINNER. HAPPY HOUR.

320 S. Main Street, Grapevine, TX 76051 | 817-481-2721 | Parking & entrance in the back

Serving DFW in the 
same location for 

over 40 years
MESSINA’S
SHOE AND BOOT REPAIR

Tues-Fri 8:30-6; Sat 9-4; Closed Sun-Mon  

To � nd services, prices 
and photos! www.messinashoerepair.com

Experts in the preservation and 
restoration of all your shoes, 
boots, handbags, luggage and 
more!
Specialists in designer brands:

Christian Louboutin
Jimmy Choo
Tory Burch
Prada
Louis Vuitton 

Michael Kors
Allen Edmonds
Lucchese
Ferragamo

Bring in this ad for 10% OFF 
any purchase or service.

Expires 4/10/2018



Grapevine | Colleyville | Southlake edition • March 2018 33

Buy a full size Old Skool 

roll and get a FREE coffee

($3 value)

Must present coupon. Cannot be combined 

with other off ers.  Expires 4/10/2018

SOUTHLAKE BLVD K
IM

B
A

LL
 A

VE
.

2704 E. Southlake Blvd. #102, Southlake, TX 76092
(817) 749-0246 WWW.CINNAHOLIC.COM

we cater!

 Tim Hogan’s Carpets & Floors has been offering our 
customers great values since 1974 on carpet, ceramic tile, 

wood fl oors, laminates, and area rugs. 

Serving the Grapevine area 
for 25 years

Historic Downtown Grapevine
817-481-8950

Grapevine
312 S. Main Street

CARPET | CERAMIC | LAMINATE |  WOOD | GRANITE 
COUNTERTOPS AND MORE!

Immediate Installation Available

BUY QUALITY/BUY LOCAL

 *WAC - See Store For Details. Some Restrictions Apply. 

Serving the Fort Worth area 
for 30 years

Ft. Worth
5724 Airport Fwy.

Hwy. 121 Between Carson & 
Haltom Rd.

817-831-4167

Heavy Plush 
Carpet Installed

$2.49
Sq. Ft.

Lifetime Stain Warranty. 10 Year 
Labor Warranty. Regular $3.99 
sq. ft. Coupon not valid with any 

other offer or sale items. 
EXPIRES 4/10/2018

Hand Scraped 
Wood Flooring 

Installed 

Regular $6.99 sq. ft. Coupon 
not valid with any other offer 

or sale items. 
EXPIRES 4/10/2018

$5.99
Sq. Ft.

$250 OFF*
Any purchase. 

$2000 minimum required. 
*Must present coupon. Not valid with any other offers 

or sale items. Expires 4/10/2018

Gene Allen’s Hallmark
for all your Spring Gift-Giving!

CARDS, CHOCOLATES, JEWELRY, CANDLES & MORE!

FREE GIFT WRAPPING
FOR PURCHASES

OVER $10

2030 GLADE RD, SUITE 232
(Glade Rd & Hwy 121)
GRAPEVINE, TX 76051

817-421-9993

$5 OFF$20 or MORE

$10 OFF$40 or MORE

Your Family Owned 
and Operated
Gold Crown 

Hallmark store!

www.geneallensgifts.com
Valid with purchase of regular priced items. Excluding 
red-dot items, greeting cards, and sale/promo items. 
Cannot be combined with other coupons or special 
offer. One coupon per customer please.
Exp 4/10/18.

Valid with purchase of regular priced items. Excluding 
red-dot items, greeting cards, and sale/promo items. 
Cannot be combined with other coupons or special 
offer. One coupon per customer please.
Exp 4/10/18.

Check us out on social media!

*two locations also in Arlington

OR
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Where BIGGER really is BETTER!

Hand Crafted  Flame Broiled - And Dressed Just The Way You Like It
We know Colleyville is serious about their burgers, and so are we. 

Oh, and don’t forget our ice cream shakes!

Buy 1 Combo, 
Get 2nd Combo $5 off

4712 Colleyville Blvd. Suite 100 
Colleyville TX 76034
817-503-21000

www.teddysbiggerburgers.com
TeddysBiggerBurgers @teddysburgers

Now 
serving 
Blue Bell 
ice cream

Come check out our new reduced prices!

UNDER NEW OWNERSHIP

LIKE US
on facebook

Catering available for parties, showers, weddings and meetings!

601 E. Southlake Blvd. Ste 100, Southlake, TX
Call for pre-orders: 817-329-3082

Bring this coupon in for a 

FREE DONUT! 
Not valid with any other offer. No cash value. Expires 4/10/2018

Manicures • Pedicures • Makeovers • Tea Parties • Hair Styling • Princess Meet & Greets

May not be combined with any other offers. One 
per customer, per visit. Expires 05/31/2018.

Play, Pamper and PartyPlay, Pamper and PartyPlay, Pamper and Party
Like a Pr incess

469-464-4495
princessdayspa.rocks 
2805 E. Grapevine Mills Circle

Ste. 124,Grapevine

Play, Pamper and Party
Like a Pr incessLike a Pr incess

Play, Pamper and Party
Like a Pr incess

Play, Pamper and Party
Like a Pr incessLike a Pr incessLike a Pr incess

Play, Pamper and Party
Like a Pr incess

Play, Pamper and Party

One Individual 
Service50% OFF

Kendra Roberts 
Hairstylist

Phenix Salon & Suites, Grapevine
4010 William D. Tate, Suite 110 

817.371.8812 

Hair Specialties

A New You! • Highlight/Lowlight 
$110+

• Partial Highlight/
Lowlight $85+

• Balayage $145+
• All Over Color $85+
• Color Retouch $55+
• Color Retouch Be-

tween Foils $30+
• Haircut $45+
• Haircut/Style $55+
• Toner/Glazing $20+

Call to book for a 
complete consultation 

and pricing.

Monthly Special 

$75 Partial
Highlights!

(Toner additional if needed)
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Gourmet Pizza • Salad Bar • Shaved Frozen Milk
100% ORGANIC COFFEE & TEA LOUNGE

1101 Cheek Sparger Rd., Colleyville | (682) 325-4515 |  MyHometownCafe

BUY ONE 
GOURMET 

PIZZA, GET 2ND

HALF OFF 
4/10/2018. Must present this coupon. FREE Unlimited 

Iced-Tea w/ purchase 
of any meal

11am-2pm only. Expires 4/10/2018. 
Must present this coupon.

Cheeks-Sparger Rd.

Bedford 
Ct.

1101 Cheek Sparger Rd., Colleyville | (682) 325-4515 | 

Iced-Tea w/ purchase 

Now Serving Gourmet Korean BBQ

C A LL  TO DAY  8 6 6.9 8 9.6 8 0 8

INSTANT 
EXPOSURE

State-of-the-art targeting capabilities allow you 

to deliver geographically within a radius 

of your business or to specific neighborhoods 

that meet your demographic profile.

T A R G E T  O N L Y  T H E 
N E I G H B O R H O O D S 
YO U  WA N T  TO  RE AC H

• POSTCARDS 
• FLYERS 

• STICKY NOTES

Designed, printed and mailed– 
starting at 10¢ a piece.

Biggest SELECTION, 
Best PRICES

& MOST KNOWLEDGEABLE 
STAFF AROUND!

www.barkavenuemarket.com

 Fresh Baked Treats  Raw and fresh food Diets for Dogs & Cats  
Birthday Cakes & Birthday Bone Club  Toys, Beds, Collars, Leashes & More!

817-656-BARK (2275)

6 1 1 4
5615 Colleyville Blvd. #230, Colleyville TX

info@barkavenuemarket.com 
Hours: Monday–Saturday 10am–7pm
Sunday 12pm–5pm

$5 OFF
When you spend
a minimum of $25

Limit 1 per customer per day. 
Cannot be combined with any 
other offers. Exp. 4/10/2018

ESSENTIAL OIL DIY 
Flea & Tick Repellent Class 

on March 31st at 12pm.
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Check out Southlake’s 
Newest Family Owned 
BRUNCH SPOT!

2750 E. Southlake Blvd., Ste. 140, Southlake • 817-329-0123
www.facebook.com/Mangos.Southlake || 7am-3pm Monday - Sunday

20% Off 
your order

Some restrictions apply. One per customer, 
per visit. expire 4/10/2018.

Join Our Team
Apply Today!

aisprinklers@yahoo.com
www.aisprinklers.com

817-888-2876

Israel Solis, 
Owner LI8013

Specializing in Irrigation Repair 
and Installation

RESIDENTIAL & COMMERCIAL

Over 
25  Years

Experience!

A $95 value. (for only up to a 
12 zone system) Expires 4/10/2018

SPRINKLER SYSTEM CHECK

$59.00
We Accept Credit & Debit Cards

Member of the 
Grapevine Chamber 

of Commerce

Specials

The original and most
trusted mosquito eliminator

for over 10 years.

Call The Squad today

817-567-2799
or visit MosquitoSquad.com

TPCL#0746485
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Always accepting new patients!

Because everyone deserves to smile!

Whether you’re in need of a routine checkup, 
dental cleaning, filling, or require more advanced 
dentistry such as a smile makeover, we offer the 
comprehensive solutions for your unique needs.

Like us on 
Facebook

Emergency Exam
$20  

with a credit of $50 
towards dental 

treatment
Expires 4/10/2018

No Insurance?
$50 EXAM  
x-rays and cleaning  

and FREE take home 
whitening

New Patients Only.  

Expires 4/10/2018

In network with most PPO insurance plans

“No insurance? No problem!” 

We offer an In Office Discount Plan

Monday
8am - 5pm

Tuesday
7am - 4pm

Wednesday
7am - 4pm

Thursday
8am - 5pm

Friday
By Appointment Only

Saturday 
Closed

Sunday
Closed

Wisdom Teeth  
with IV Sedation 

Special!    

$1,500
Expires 4/10/2018

the grapevine 
dentist

1600 W. Northwest Hwy., Ste. 300 | Grapevine, TX 76051 | 817-251-4888 | www.thegrapevinedentist.com 

Come in now for all 
your dental needs!

$800
Veneers

(per piece)
Over $300
in savings!
Expires 4/10/2018

It’s Spring
Cleaning Time!
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Locally Owned and operatedLocally Owned and operated

PIZZA - PASTA 
PREMIUM DRAFTS

The Best Pizza in 
Grapevine!

322 S. PARK BLVD, GRAPEVINE, TX 76051
WISEGUYSTX.COM

WE DELIVER! Call 817-488-0001

10% OFF 
any pick-up 

or delivery order
*EXP: 4/10/2018. MUST MENTION AD. 

NOT VALID WITH ANY OTHER 
OFFERS. NO CASH VALUE. 

Now Offering 
Online Ordering

411 S Main St, Grapevine
817-527-7093

www.CabinetSavie.com

Sales, Design, Delivery & Installation

Are you ready for a new kitchen or bath?
We can do that!

Visit our showroom on Historic Downtown
Main Street in Grapevine!

*FREE CABINETRY HARDWARE ON ORDERS PLACED IN MARCH!  
BRING THIS AD!

*Up to $15.00 per pull/knob

when you present this coupon
FREE Bundtlet

Limit one offer per guest. Cannot be combined 
with any other offer. Redeemable only at bakery 
listed. Must be claimed in-bakery during normal 

business hours. No cash value.

Southlake
339 N. Carroll Avenue 

Southlake, TX 76092 • (817) 416-6228

IMPACT

nothingbundtcakes.com

In Ava Salon Suites & Spa | 1217 W. Hwy. 114, Ste. 124, Grapevine 

Hot Towels - Facial & Head Shaves - Military Hair Cuts - Beard Trims - Flat Tops

Cutting hair for over 30 years in DFW, 
Kim is a veteran of the U.S. Army. 

Veteran & Senior Discounts!
Tuesday–Friday: 9:00am to 6:00pm
Saturdays: 8:00am to 3:00pm

KIMBLE HOWARD 
– BARBER
Please call before 

you come by 
214-394-5081
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DFW’s Largest Med-Spa Opening New Clinic In Southlake
� e team at Total Med Solutions (TMS) knows that when people feel good about themselves, they’re happier, more 

self-con� dent and enjoy a greater quality of life. Since 2011, Total Med Solutions has helped over 46,000 patients 
gain the bene� ts of looking and feeling their best through an array of medical services:   

Cosmetic Injectables
As an award-winning medical clinic, 
including the Galderma Chairman Level 
Clinic Award (makers of Dysport/Re-
stylane) and an Allergan Top 25 & Black 
Diamond Status Clinic (makers of Botox/
Juvederm), patients receive cosmetic 
injectable skin care treatments with 
con� dence.

Aesthetics
Equipped with state-of-the-art aesthetic 
devices, the highly quali� ed TMS team 
administers treatments, such as Micro-
dermabrasion, IPL Photofacial, Eclipse 
Micropen and many more. 

Weight Loss
TMS takes a personal approach and works 
with patients one-on-one to o� er custom-
ized weight loss treatments that transform 
patients’ desired body into a reality. TMS 
o� ers highly e� ective, FDA-approved 
prescription medications that can suppress 
your appetite, increase your metabolism, 
and burn fat without hunger pangs, fatigue, 
or constant cravings. 

Now o� ering CoolSculpting!

Hormone Replacement
Several hormone replacement therapy 
options are o� ered at TMS to help both 
men and women feel younger and resolve 
the physical e� ects of aging. 

Led by its Medical Director, skilled Advanced Nurse Practitioners and 
the support of a professional medical sta� , Total Med Solutions is a 
trusted comprehensive medical and aesthetic services provider.

� e North Texas-based company is now o� ering medical solutions 
to the Southlake area with its new location at 200 Miron Dr., on the 
south side of Southlake Boulevard near town square.  

LOOK YOUNGER, FEEL BETTER & SAVE A LOT OF MONEY

www.TotalMedSolutions.com • 200 Miron Drive | Southlake, TX 76092

GRAND OPENING SPECIAL OFFERS
Limited time so call today to book your appointment or free consultation

817-985-3433
1

2

3

4

5

Purchase 1ml Syringe of Juvederm Ultra $415 (normally $550)

Purchase 1ml Syringe of Restylane for only $389 (normally $500)

50 Units of Dysport for only $149 (normally $229)

20 Units of Botox for only $173 (normally $279)

 4-week Professional Weight Loss Program only $199 (normally $450)

6

7

8

9

6 Fat Burner Shots only $59 (40% o� )

Bio-Identical Hormone Pellets- As Low as  $349 
for female patients

Men: Testosterone Replacement � erapy- First month $259  

CoolSculpting – Prices so low that we are not allowed to
advertise them
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504 Saint Tropez Drive
Southlake  $930,000

Engel & Völkers 
Dallas Flower Mound
Located in The Shops at Lakeside 
2451 Lakeside Parkway, Suite 180 
Flower Mound, TX 75022
972-388-5008

WWW.DALLAS.EVUSA.COM
roxann.taylor@evusa.com 

roxanntaylor.evusa.com

Engel & Völkers 
Dallas Southlake
Located in Park Village

1111 East Southlake Blvd, Suite 460 
Southlake, TX 76092

817-416-2700
© 2017 Engel & Völkers. All rights reserved. Each brokerage independently owned and operated. All information provided is deemed reliable but is not guaranteed and should be independently verified. 

Engel & Völkers and its independent License Partners are Equal Opportunity Employers and fully support the principles of the Fair Housing Act.

405 Mesa Ranch Court
Southlake -  $1,250,000

2006 Navasota Cove
Westlake $5,285,000

2006 Wood Thrush Court
Westlake, - $1,986,000

1547 Meeting Street 
Southlake - $1,499,000

© 2017 Engel & Völkers. All rights reserved. Each brokerage independently owned and operated. All information provided is deemed reliable but is not guaranteed and should 
be independently verifi ed. Engel & Völkers and its independent License Partners are Equal Opportunity Employers and fully support the principles of the Fair Housing Act.

Engel & Völkers 
Dallas Flower Mound
Located in The Shops at Lakeside
2451 Lakeside Parkway, Suite 180
Flower Mound, TX 75022

Engel & Völkers 
Dallas Southlake
Located in Park Village

1111 East Southlake Blvd, Suite 460
Southlake, TX 76092

WWW.DALLAS.EVUSA.COM

is proud to represent the Dallas Showhome in support of 
The Alzheimers Assocition

roxann.taylor@evusa.com
roxanntaylor.evusa.com

Step inside the 2017 Designers Decorate Dallas Showhouse and see the magic yourself!
The tour begins promptly at 11 am and is open to the public.

September 24 – October 22
Tuesday – Saturday 11am-5pm  |  Sunday 1 – 5pm  |  Monday Closed

Early Bird Ticket (before August 31) = $35
Tickets = $40

Go to www.dallasshowhouse.com 
for tickets and information 

817.312.7100

You only live once. We will show you where.

MODEL HOME OPEN DAILY

1547 MEETING STREET
Southlake, Texas

Mon-Sat 11 - 6 * Sunday 11 - 5
817-310-1093

235 PARK RIDGE BLVD 
Southlake, Texas


