
BY SHERELLE BLACK

City offi  cials sa y Flower Mound and 
Lewisville’s strategic central location 
in the Metroplex, low tax rates and 
easy access to major highways and 
the airport have helped them attract 
major employers and national fi rms.

Since 2015, developers have deliv-
ered 4.6 million square feet to the 
Lewisville industrial submarket, 
which includes Flower Mound, 
according to CBRE  industrial 
research analyst Miller Hamrick.

CBRE is a company in Dallas that 
helps commercial real estate devel-
opers, companies and investors fi nd 
property.

Lewisville has attracted national 
companies, such as Xerox, Bed, 
Bath and Beyond, and most recently, 
global cosmetics company Mary Kay 
Inc.’s $100 million manufacturing, 
research and development facility.

The town of Flower Mound is 
no stranger to attracting large 
companies, either, with Stryker 

Corporations, Best Buy Distribution 
and HD Supply all in its Lakeside 
Business District.

Offi  cials in both cities have said 
that through continued investment in 
public infrastructure and quality of 
life as well as great incentives, Lewis-
ville and Flower Mound will remain 
high ly attractive to businesses.

“Having a diverse economy is 
critical to keeping taxes low and 
sharing the tax burden, as well as 
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Seven years aft er its inception, the Denton County 
Transportation Authority’s A-train has proven it has a 
multitude of economic benefi ts to its member cities—
Lewisville, Highland Village and Denton, according 
to case study results by consulting fi rm The Antero 
Group.

The A-train, which is funded from a one-half per-
cent sales tax from its member cities, is a 21-mile rail 
system connecting Denton to Lewisville. DCTA has 
fi ve stations—three in Lewisville and two in Denton.

The results revealed the A-train is good for 

Global headquarters flock to Lewisville, Flower Mound

CONTINUED ON 17
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Officials: A-train 
boosts local 
economy, job force

B
R

IA
N

 P
A

R
D

U
E

/C
O

M
M

U
N

IT
Y

 IM
PA

C
T 

N
E

W
SP

A
P

E
R

The A-train, a 21-mile rail system, has fi ve
stations—three in Lewisville and two in Denton.
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Since beginning my career with 
Community Impact Newspaper, I have 
been learning more about the behind-
the-scenes aspects of the growth we have 
witnessed in the southern Denton County 
area. In the nearly 17 years I’ve lived in 
Flower Mound, I have seen projects large 
and small, public and private, as well as 
infrastructure improvements that have 
aided in the growth.  

This month, we’re taking a look at 
some of the things that are driving growth 
in Lewisville, Flower Mound and High-
land Village, economically. Our story on 
Page 14 examines some of the key factors 
that have helped Lewisville and Flower 
Mound attract large companies and what 

that means for residents.
On Page 16, we look at how Highland 

Village and Lewisville benefit from the 
rail system, the A-train, run by Denton 
County Transportation Authority, which 
connects Denton with Dallas.  The A-train 
has spurred several residential projects 
located near the train stations and has 
lowered the cost of living for many. 

It is my belief that as the Metroplex 
continues to attract more residents and 
businesses, Lewisville, Flower Mound and 
Highland Village will remain attractive 
destinations for families to live and busi-
nesses to locate. I also believe the local 
governments will continue to address the 
issues and needs that arise as a result.

In February, Waste Management held a public 
meeting to discuss its request to vertically expand the 
DFW Landfill, which is located on Railroad Street in 
Lewisville. Although located in Lewisville, the landfill 
collects waste from other cities in Denton County as 
well as waste from Collin, Tarrant and Dallas counties.

Waste Management is seeking to add 52 feet of 
vertical height to its existing 623 feet above mean sea 
level. There would be no change in the type of waste 
collected, hours of operation or in the number of 
trucks per day.

WM Public Affairs Manager Greta Calvery said the 
expansion will add approximately three to five years 
of disposal capacity to the landfill. As it stands, the 
landfill has seven to nine years of life left.

If the City Council approves the request in March, 
Waste Management’s next step would be to file for a 
permit amendment with the Texas Commission on 
Environmental Quality, which is the state’s regulator 
for landfills.
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We make your good 
health our business
Affordable prescriptions, supplements,  
& fast and knowledgable service. 

See how Flower Mound Pharmacy  
is caring for you.

One coupon per customer. Certain restrictions  
may apply. See store for details. Non-prescription 

items only. Not valid on prescription co-pays or any 
government funded programs. Not to be combined 

with any other offers. No cash value.  
Valid only at: Flower Mound Pharmacy
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20%
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IMPACTS 6  Florida-based The Brass Tap Craft 
Beer Bar will open this summer in the Shops 
At Highland Village next to Bath and Body 
Works. The bar will feature more than 60 
beers on tap as well as wine and liquor. Food 
options will include five-cheese macaroni 
and cheese, burgers, salads, flatbreads, 
prime rib nachos, chicken wings and lettuce 
wraps. www.brasstapbeerbar.com

7  Layne’s Chicken Fingers, which 
opened its first location in 1994 in College 
Station, is expanding to North Texas. A lo-
cation will open in the former Pollo Tropical 
building at 4650 SH 121, Lewisville, this 
summer. The restaurant will serve chicken 
fingers, crinkle-cut fries, Texas toast, pota-
to salad and chicken sandwiches. 
www.layneschickenfingers.com

8  DTX Vapor is under construction at 
771 W. Round Grove Road, Lewisville. The 
business will sell e-cigarettes, e-liquids, 
novelty tobacco products and smoking-re-
lated glass products. An opening date has 
not been announced.

9  The new Lee Walker Government 
Center is under construction at 190 N. Val-
ley Parkway, Lewisville. The two-story gov-
ernment building will house offices for the 
health department; Women, Infants and 
Children program; and juvenile probation. 
The new center is expected to be complete 
by late 2018 or early 2019. 
www.dentoncounty.com

10  Exclusive Weaving will open at 713 
Hebron Parkway, Ste. 226, Lewisville. The 
hair salon specializes in hair extensions 
and wig installations. Other services 
include shampoo and style, haircuts and 
silk presses. An opening date has not been 
announced. 769-610-1114. 
www.facebook.com/exclusiveweaving

11  A new Bank of the West is being con-
structed at 5011 Long Prairie Road, Flower 
Mound, and will be complete this year. The 
bank will offer online banking, safe deposit 
boxes, personal and business savings, and 
checking accounts as well as loans.  
817-310-1904. www.bnkwest.com

12  Ladera Highland Village, which will 
be the first 55 and older community in 
Highland Village, is under construction at 
1010 Chinn Chapel Road, Highland Village. 

NOW OPEN

1  Krisp Kitchen opened Jan. 30 at 2702 
Lake Vista Drive, Lewisville. The restaurant 
serves breakfast and lunch until 2 p.m. 
Dinner hours will be added soon. Menu 
items include salads, tacos, waffles, om-
elets, coffee, beef skewers and cafe items. 
214-488-3976

2  Club Champion, a premium golf club 
fitting and building company, opened a fit-
ting studio in January at 2791 S. Stemmons 
Freeway, Lewisville, at the Hank Haney 
Golf Ranch at Vista Ridge. Club Champi-
on fits, sells and builds custom golf clubs 
constructed from clubheads, shafts and 
grips of the best brands in golf, including 
Callaway, TaylorMade, Ping, Titleist, PXG, 
Fujikura and Golf Pride. 888-340-7820. 
www.clubchampiongolf.com

3  Smallcakes Cupcakery & Creamery 
opened Feb. 21 in the Lakepointe Towne 
Crossing shopping center at 729 Hebron 
Parkway, Ste. 240, Lewisville. The business 
bakes and frosts 18 signature flavors every 
morning, fresh from scratch. It also offers 
15 flavors of cream, such as peanut butter 
cup, red velvet, salted caramel crunch and 
mint chocolate chip. 469-702-1291. 
www.smallcakeslewisville.com

Flower Mound residents Holly and Mike 
Roper launched My Imagination Mail, 
a subscription box for preschool-age 
children, in February. Each box focuses 
on imaginative play for young children by 
using various fairy-tale characters, such as 
Santa Claus, the Easter Bunny, Cupid and 
Man in the Moon as well as Mother Nature 
and Lady Liberty.  Each box is curated with 
items supporting the various characters 

and seasons ranging from toys, crafts, 
books, stickers, collector items and family 
activities. http://myimaginationmail.com

4  Testosterone Centers of Texas 
opened in January at 4150 Justin Road, Ste. 
118, Flower Mound. The center provides 
comprehensive care for low testosterone 
in men and women. The business offers 
testosterone-replacement therapy and 
promotes overall health and open discus-
sion. 972-532-7771. www.tctmed.com

COMING SOON

5  Palace Nail Spa is under construction 
at 360 E. Round Grove Road, Lewisville. 
The business will offer nail services such 
as manicures and pedicures as well as 
eyebrow waxing. An opening date has not 
been announced.

Businesses that have recently opened, are coming soon, relocating or expanding. 
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Valid with coupon at 
LEWISVILLE LOCATION ONLY. 

Exclusions apply. 
See store for details.

2403 S Stemmons Fwy Ste. 113 Lewisville, TX 75067
(972) 316-1113

THE LARGEST SELECTION OF FRAMES IN LEWISVILLE.
• Ray Ban
• Michael 

Kors 

• Coach
• Versace
• Oakley

• Tom Ford
• Tory Birch 
• Prada

We accept a wide
range of insurance
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FEATURED IMPACT — RAMEN IZAKAYA AKIRA

Ramen Izakaya Akira will open in Castle Hills Village Shops & Plaza at c, in mid-March. 
The restaurant will serve egg rolls, ramen, sake and Japanese food.  
www.facebook.com/ramenizakayaakira
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The community will consist of approxi-
mately 100 homes on 26 acres of land. The 
developer is expected to receive building 
permits for the units this summer.  
469-471-4413. www.laderatexas.com

13  Zoom Dry Cleaning will open at 1050 
Flower Mound Road, Flower Mound. The 
cleaners will use an eco-friendly cleaning 
process. Services will include alterations, 
dry cleaning, wedding dress preservation 
and leather cleaning. An opening date has 
not been announced.  
www.zoomecodrycleaners.com

14  Legacy Salons and Day Spa will open 
at 6000 Chinn Chapel Road, Flower Mound, 
in the summer. The establishment will 
feature several professionals who will offer 
services such as haircuts, hair extensions, 
manicures, pedicures, massages, skin care, 
waxing and eyelash extensions.  
214-488-4888. www.legacysalons.com

EXPANSIONS

15  On Jan. 26 the Children’s Advocacy 
Center for Denton County broke ground 
on the expansion of its Lewisville location 
at 1854 Cain Drive. The expansion will add 
11,000 square feet of new space and 3,000 
square feet of renovated space. The expan-
sion, which is expected to be complete in 

early 2019, includes more rooms for inter-
views and observations, play therapy, and 
individual and group therapy. CACDC is a 
nonprofit organization that coordinates the 
investigation of child abuse in a collabora-
tive, child-friendly environment.  
972-538-9612. www.cacdc.org

ANNIVERSARIES

16  The Lash Lounge at 5801 Long Prairie 
Road, Ste. 380, Flower Mound, celebrated a 
year in business in February. The specialty 
salon offers eyelash and eyebrow exten-
sions, eyebrow threading and permanent 
makeup services as well as an exclusive 
range of makeup products. 972-808-5274. 
www.thelashlounge.com

CLOSINGS

17  Shoe Carnival, located at 2325 S. 
Stemmons Freeway, Lewisville, is closing. 
The retailer sells a wide array of brand-
name footwear for men, women and 
children as well as backpacks, hats and 
handbags. A closing date has not been 
announced. 972-459-5712. 
www.shoecarnival.com

 COMPILED BY SHERELLE BLACK
News or questions about Lewisville, Flower Mound or Highland Village? 

Email us at lfhnews@communityimpact.com. QUALITY CRAFTSMANSHIP GUARANTEED
Family owned. Locally operated.

6201 Technology Drive #115  
Frisco, Texas 75033 

Call us for a free inspection and estimate  I  972-335-7325

Roofing  I  Gutters  I  Windows  I  Fencing  I  Storm Restoration

peakroofingconstruction.com

RESIDENTIAL & COMMERCIAL

 
  

  

 

 

 
 

 

 

 

 

 

 
 
 

2704 Cross Timbers Rd., Suite 118, Flower Mound, TX  75028 
 

 (972) 874-1111 
 

Mon-Fri ..... 10-6 

Sat .......... 8:30-6 

Sun ........ Closed 

 
BIRD FOOD ● FEEDERS ● GARDEN ACCENTS ● UNIQUE GIFTS  

Save 15% off regular price of bird houses! 
Sale ends Saturday, March 17, 2018 

At the Wild Birds Unlimited of Flower Mound location 
 

The Nest Best Thing! 
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MARCH 24

Annual Easter egg hunt to 
be held in Highland Village
The annual Easter egg hunt includes 
pictures with the Easter Bunny, face 
painting and a bounce house. 10 a.m. 
Free. Unity Park baseball/softball field, 
2200 Briarhill Blvd., Highland Village. 
972-899-5131. www.highlandvillage.org

 COMPILED BY  SHERELLE BLACKLOCAL EVENTS

MARCH 17

Celebrate St. Patrick’s Day 
Texas style in Lewisville
Celebrate St. Patrick’s Day with a Texas 
twist. This event includes children’s 
activities like a 40-foot zip line and other 
inflatable attractions, live music, plus food 
and beer. 2-10 p.m. Free. Wayne Fergu-
son Plaza, 150 W. Church St., Lewisville. 
972-219-3401. www.cityoflewisville.com

MARCH 15

Keep Lewisville Beautiful 
hosts DIY rain barrel class
Each participant builds and takes home a 
55-gallon rain barrel at $50 dollars each. 
Rain barrels are recycled food-grade 
containers and are roughly 36 inches tall. 
RSVP is required. 6 p.m. MCL Grand, 100 
N. Charles St., Lewisville. 972-538-5949. 
www.keeplewisvillebeautiful.org

To-do list
Your ultimate local guide for events, business openings, 
meetings and more in the month of March
Find more or submit Lewisville, Highland Village or Flower Mound events at 
communityimpact.com/events.

Event organizers can submit local events online to be considered for the print 
edition. Submitting details for consideration does not guarantee publication.

See a list of full events at www.communityimpact.com/events

MARCH 24

Funny Bunny Festival 
features petting zoo, train
Guests can take a ride on the Boogie 
Woogie Choo Choo train, pet animals 
from the petting zoo and fill an Easter 
basket with goodies. 9:30 a.m. Free. 
Lone Star Toyota of Lewisville Railroad 
Park, 1301 S. Railroad St., Lewisville. 972-
219-3400. www.cityoflewisville.com

MARCH 31

Flower Mound hosts 
underwater egg hunt
Activities include a visit by the Easter Bun-
ny, games and an egg hunt in the swim-
ming pool. The event is for guests ages 
3-12. 10 a.m. $5 (members), $6 (nonmem-
bers). Community Activity Center’s indoor 
pool, 1200 Gerault Road, Flower Mound. 
972-874-7275. www.flower-mound.com

MARCH 10

Texas Tunes concert series 
features Josh Grider Band
Josh Grider brings his CD release tour 
for his latest album, “Good People,” to 
Lewisville’s Texas Tunes concert series. 8 
p.m. $20 (tier 2), $30 (tier 1). MCL Grand, 
100 N. Charles St., Lewisville. 972-219-
8446. www.cityoflewisville.com

COURTESY CITY OF LEWISVILLE

MARCH 17-31

Easter Bunny to visit  
Music City Mall Lewisville
The Easter Bunny visits the mall to take 
pictures with children. He is available 
Mon.-Sat. 11 a.m.-7 p.m. and Sunday from 
noon to 6 p.m. in the JCPenney Court.  
Prices vary. Music City Mall Lewisville, 
2401 S. Stemmons Freeway, Lewisville.  
972-315-3641. www.mcmlewisville.com

MARCH 24

Children’s Advocacy 
Center gala to raise funds
The “Champions for Children” gala 
features food, live and silent auctions 
and music. 6 p.m. (preview party), 7 p.m. 
(gala begins). $200. Circle R Ranch, 5901 
Cross Timbers Road, Flower Mound. 
972-317-2818. www.cacdc.org/gala

COURTESY CHILDREN’S ADVOCACY CENTER FOR DENTON COUNTY

MARCH 24

Primrose Schools present 
an Easter egg scramble
The annual Easter egg scramble allows 
children of all ages to meet the Easter 
Bunny and find eggs filled with candy. 
1:30 p.m. Free. Jake’s Hilltop Park, 4975 
Timber Creek Drive, Flower Mound. 972-
874-6000. www.flower-mound.com

COURTESY TOWN OF FLOWER MOUND

www.ftwccu.org 
Your savings federally insured to at least $250,000

and backed by the full faith and credit of the United States Government

National Credit Union Administration, a U.S. Government Agency

NCUA

Cash that’s ready (and waiting) for you. 
An Access Line of Credit Loan allows you to apply once, 
and then always have money when you need it.

Apply today!

(Apply, tap, cha-ching and repeat)
Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow fast. Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.Borrow smart.

CADE 
FOR 

LEWISVILLE 
CITY COUNCIL • PLACE 2 

Political ad  paid for by the Ronni Cade for  Lewisville  City Council •  Place 2 Campaign 

ELECT 

RONNI 
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Waketon Road paving
Developer CalAtlantic Group, which 
is responsible for the project, recently 
merged with Lennar Corp. Because of this 
merger, the town anticipates the project to 
be delayed. The project was expected to 
be complete in March. As of February, sub-
grade preparation is scheduled to begin in 
early March with paving to follow and the 
road opening to traffic in April. Waketon 
Road is closed to through traffic from FM 
2499 to Chinn Chapel Road. Southbound 
Rippy Road is closed from Waketon to 
Pecan Meadows, and northbound Rippy 
will remain open allowing resident access 
to the FM 2499/Waketon signal. Traffic 
is being detoured to Dixon Road for the 
project duration. The project consists of 
the upgrade of the existing Waketon and 
Rippy asphalt roads located adjacent to the 
Bradford Parks subdivision to a two-lane 
urban collector. 

Timeline: summer-April

Cost: $2,763,000

Funding source: town of Flower Mound

Midway Road project
Traffic on Midway Road is reduced to one 
lane, one way for the next two to three 
months during construction of the water 
line underneath Midway. The project 
consists of constructing 16,500 feet of a 
24-inch water transmission line from Valley 
Ridge Boulevard to the Midway Pump Sta-
tion, including a river crossing at the Elm 
Fork Trinity River.

Timeline: November-May

Cost: $3.75 million

Funding source: city of Lewisville

FM 2499 improvements
The project includes the replacement of an 
undersized drainage structure under FM 
2499 west of the FM 2499/Gerault Road 
intersection, the installation of new drain-
age structure running along the western 
side of FM 2499 to Denton Creek, and the 
extension of the flyover lane into Grapevine 
as well as FM 2499/Gerault intersection 
improvements. Crews are working on 
installing drainage improvements. The 
drainage work is expected to help prevent 
flooding on the road, which the town has 
experienced in recent years.

Timeline: December-August

Cost: $8.7 million

Funding sources: town of Flower Mound, 
state funds

FM 544 widening
Work on FM 544 from FM 2281 to Dozier 
Road is 65 percent complete as of the end 
of February. The road is being widened 
from a two-lane rural roadway to a six-lane, 
divided urban curb-and-gutter roadway 
with a raised median. There are bridges 
being built that will run over the Kansas 
City Southern Railroad line and Indian 
Creek. Crews are tying rebar and setting 
bridge panels and overhangs. They are also 
preparing to pour the deck on the Indian 
Creek bridge.

Timeline: summer 2015-October 2019

Cost: $35.3 million

Funding sources: cities of Carrollton 
and Lewisville, Texas Department of 
Transportation, Denton County
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Celebrating 30 years in Texas!

98% Customer Recommended  n  Nationally Recognized Energy Program
Flexible Floor Plans  n  10 Year Structural Warranty

New homes from the $340s

Wildridge  n  Trailwood  n  Canyon Falls  n  Harvest

Prices and availability subject to change without notice.
Built Around You
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Canyon Falls New Campaign

Newland

CMYK

9.1837”w x 11.25”h 8.1837”w x 10.25”h 9.6837”w x 11.75”h

Community Impact

100%

7512

INDD CC 2017

-

The stunning homes with sweeping views. The miles of trails and 

unmatched amenities. The passionate community and excellent 

schools. They’re all waiting for you at Canyon Falls. Schedule your 

visit today.

H O M E S  F R O M  T H E  $ 2 7 0 K S – $ 6 0 0 K +   |   C A N Y O N F A L L S T X . C O MM

NASH Canyon Falls (“Owner”) is the owner and developer of Canyon Falls (the “Community”) and has retained Newland Real Estate Group, LLC (“Newland”) as property manager.  North America Sekisui 
House, LLC (“NASH”) has an interest in Owner. Owner, NASH and Newland are not responsible for obligations or representations made by Builders building homes in the Community.  Prices subject to 
change. Not an offering  of real estate to residents of any jurisdictions where prior-quali�cation is required unless the Community has been quali�ed or an exemption is available. ©2018 Canyon Falls is a 
trademark of Owner and may not be copied or used without permission. EQUAL HOUSING OPPORTUNITY.

Newland Communities is the largest private developer of planned mixed-use communities in the United States. With our partner, North America 
Sekisui House, LLC, we believe it is our responsibility to create communities for people to live life in ways that matter most to them. www.
newlandcommunities.com | www.nashcommunities.com
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Voters in the Castle Hills community will have the opportunity to join Lewisville’s Fire 
Prevention District prior to annexation, which would help pay for Fire Station No. 8.

Lewisville gives community option to join prior to annexation

Castle Hills to vote on joining fire district 

BY SHERELLE BLACK

The Lewisville Fire Control, Preven-
tion, and Emergency Medical Services 
District (Fire Prevention District) has 
called a special election for May 5 
in which Castle Hills residents will 
decide whether to join the district.

Lewisville City Council, acting as 
the district’s board of directors, called 
the election Feb. 13.

With the annexation of Castle Hills 
targeted as early as 2021, the com-
munity joining the Fire Prevention 
District now would bring it one step 
closer to having all of the municipal 
services offered by Lewisville.

Currently, Castle Hills’ sales tax rate 
is 7.5 percent, of which 6.25 percent 
goes to the state, 1 to Lewisville and 
.25 to Parks Development. If the 
measure passes it will become 7.625 
percent compared to Lewisville’s 8.25.

Lewisville’s rate is the same but also 
includes 0.125 percent for the Crime 
Prevention District and .50 percent 

for the Denton County Transportation 
Authority.

The Lewisville Fire Prevention 
District levies an eighth-cent sales tax 
to support fire department services. 
If Castle Hills voters opt to join the 
district, it would collect an estimated 
$200,000 in additional sales tax 
revenue per year, which would help 
pay operating expenses at the new 
Fire Station No. 8 currently under 
construction on Josey Lane. The city 
will budget about $2 million annually 
to operate the station starting this fall, 
including 18 new firefighter positions.

When completed this year, Fire Sta-
tion No. 8 will share with existing Fire 
Station No. 6 the primary response 
duties for rapidly growing east Lewis-
ville, including Castle Hills. Currently, 
those primary response duties are 
handled only by Fire Station No. 6.

If voters choose to join the district, 
it will not change the amount Castle 
Hills pays Lewisville for fire services.
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Lewisville provides fire and emer-
gency medical services to Castle Hills 
through an agreement with Denton 
County Fresh Water Supply District 
1-A, which manages the Castle Hills 
development. This year’s contract 
charge for fire services is $641,451.71. 

State law requires any change in 
sales tax rates to happen at the start of 
a fiscal quarter, so if passed, the tax is 
effective either July 1 or Oct. 1.

Early voting starts April 23 and 
continues through May 1. Election day 
voting will be at the Queen Margaret 
Community Center, 2501 Queen Mar-
garet Drive, Lewisville.

18 new
firefighter positions

new fire truck
for Fire Station No.8

If voters opt to join the district, 
Castle Hills’ additional 

$200,000 sales tax
per year would help pay for:
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FLOWER MOUND     At their Feb. 19 meeting council members 
approved a consulting agreement with The Cultural Plan-
ning Group in the amount of $58,155 to develop a cultural 
arts master plan.

Director of Library Services Sue Ridnour said the purpose 
of the master plan is to identify cultural assets and gaps, 
gauge citizen interest, and develop recommendations and 
funding opportunities.

We’ve been talking about somewhere in Lakeside putting 
a cultural arts building,” Mayor Tom Hayden said. “So 
perhaps as you go forward, that’s part of this.”

Ridnour said hiring a consulting firm to do the plan 
would help staff save time. She also said the firm would 

add a higher level of expertise and experience.
The first phase of the process will include interviews 

with key figures, focus groups, surveys, research and iden-
tifying comparison cities.

The second phase will include outlining program needs, 
determining the town’s role, finding funding strategies, 
outlining partnerships and meeting with the community to 
discuss preliminary strategies.

Deputy Mayor Pro Tem Kevin Bryant suggested establish-
ing a Friends of Cultural Arts organization, which could 
help with fundraising.

The master plan is expected to take six months to com-
plete.

LEWISVILLE   At the Feb. 5 Lewisville 
City Council meeting, members 
approved revisions to the Lewisville 
City Code that will allow for and 
regulate valet parking in the Old Town 
Entertainment District.

The revisions spur from Jim Murray, 
the owner of J2 Steakhouse, which 
will open in March, who has requested 
that the city allow him to use city right 
of way to maneuver customer cars 
as they are taken to a nearby valet 
parking lot.

The ordinance also lays out asso-
ciated fees and certain operational 
restrictions intended to mitigate 
impact on surrounding properties 
and protect customers. Some of the 
restrictions include the hours of oper-
ation, which are 5 p.m.-2 a.m.; where 
vehicles can be parked; and the loca-
tion of queuing spaces and stands. No 
on-street parking will be used for valet 
services.

CITY & COUNTY

Flower Mound Town Council to hold meeting with 
transportation committee to discuss Morriss Road

Lewisville City Council 
approves ordinance 
allowing valet parkingFLOWER MOUND  During the town 

manager’s report at the Flower 
Mound Town Council’s Feb. 19 meet-
ing, Town Manager Jimmy Stathatos 
asked Town Council for direction on 
how to proceed with Morriss Road. 
Council decided to hold a joint meet-
ing with the transportation commit-
tee in order to provide more clarifica-
tion and make its goals known to the 
committee.

Topics will include changing 
Morriss Road’s designation and pos-
sible improvements to the road that 
are intended to improve safety and 
mobility issues.

Council members agreed that 
residents will have an opportunity to 
speak, but public comments may be 
limited.

The decision to hold a joint meet-
ing comes after the transportation 
commission recommended at its Feb. 
13 meeting to leave Morriss’ road 
designation as major arterial while 
more research can be done on what 

to do with the road. If left designated 
as a major arterial road, Morriss 
could be subjected to becoming a 
six-lane road. The council voted Feb. 
5 to keep the road four lanes and not 
expand it to six lanes.

No date has been selected for the 
meeting, but council has suggested it 
be held prior to spring break. 

By law the meeting must be 
announced 72 hours prior.

Council Member Kevin Bryant 
said council will make a public 
announcement and use multiple 
outlets to communicate when the 
meeting will be held.

News from Lewisville, Lewisville ISD, Flower Mound and Highland Village COMPILED BY SHERELLE BLACK

CITY HIGHLIGHTS

HIGHLAND VILLAGE    At the Feb. 
13 City Council meeting, members 
voted to approve the first reading of an 
amendment related to the time of day 
during which a person may operate 
as a peddler or solicitor in the city. 
If approved, the amendment would 
change the hours of operation to the 
following: 

• Standard time: allowed from 9 a.m.- 
7 p.m.

• Daylight saving time: allowed from 
9 a.m.-8 p.m.

LEWISVILLE ISD  At the Feb. 12 board 
meeting trustees approved a budget 
amendment to end the rolling forward 
of campus funds effective next year. 
Since 2012 up to 20 percent of a school’s 
budget has been allowed to be rolled 
over into the next fiscal year. Historical 
data on the roll-forward program 
indicates that, in many campuses, 
similar amounts have been carried 
forward each year. In the meeting’s 
agenda packet it was noted many 
principals would use 80 percent of their 
annual budgets, plus the 20 percent 
that rolled over from the previous year 
as part of their regular funding stream.

MEETINGS

Flower Mound Town Council  
Meets at 6 p.m. the first and third Monday  
of each month • www.flower-mound.com

Highland Village City Council  
Meets at 7:30 p.m. the second and fourth 
Tuesday of each month 
www.highlandvillage.org

Lewisville City Council  
Meets at 7 p.m. the first and third Monday  
of each month • www.cityoflewisville.com

Lewisville ISD  
Meets at 7 p.m. on the second Monday  
of each month • www.lisd.net

For instant coverage of these meetings, 
follow us on Twitter:  
@impactnews_lfh

Flower Mound officials hire consulting firm to develop cultural arts master plan

A meeting to discuss Morriss Road’s 
future will be held soon.
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www.BillRobinsonForMayor.com

Eff ective Economical
Management

Logical and 
Intelligent Growth 
for Flower Mound

Political advertisement paid for
by Bill Robinson
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Julie Hutchens has owned and operated Excite Gym for over 18 years and moved into a larger facility in 2006.

E   xcite Gym & Cheer owner Julie 
Hutchens says she is the pursuer 

of everything and the master of none, 
but her 22,000-square-foot gym that 
helped land one of her teams in 
Newsweek magazine during a world 
competition might tell a different 
story.

Having majored in dance with the 
deep yearning to teach children, 
Hutchens set out to teach young 
children about cheerleading and 
gymnastics. 

And like many stories of businesses 
coming from humble beginnings, 
Excite Gym did not start off in its 
current expansive facility in Highland 
Village.

“I was happy with my little-bitty 
gym and my little-bitty kids. But [the 
business] just went crazy,” Hutchens 
said. 

After 18 years of business, Hutchens 
says so much of the success that her 
cheer and gymnastics students have 
attained has been dependent on their 
commitment to the overall success of 
the team.

“Everyone has an individual role—
we have no bench. When someone 
… is in a bad mood, someone doesn’t 
want to work hard, someone could 
get hurt,” Hutchens said. “You don’t 
ever have the privilege to sit out 
because you don’t have benches.”

Hutchens says that the pressures of 
competition, combined with potential 

unforeseen issues such as injury or 
sickness, can make for difficult straits 
for her students when it comes to 
competition—the time when emotions 
are running at their highest.

“Your responsibility is to train 
them before they get to that 
moment,” Hutchens said.

And her staff plays a key role in 
keeping everyone’s head level, she 
says—so much so that Excite Gym has 
been recognized twice at separate 
competitions for the students’ and 
staff’s composure and respect for one 
another.

“That’s what I’ll be most proud of 
and what I’ll remember,” Hutchens 
said. “Hopefully that’s why a parent 
would choose us, too.”

Still, when her students are attain-
ing new heights at the competition 
level, Hutchens looks back fondly on 
the early days of her business in the 
smaller gym.

And even in that smaller gym, the 
students still performed well in com-
petitions—something Hutchens says 
shows how fancy facilities and new 
equipment does not make a success-
ful student.

“We had a pole in the middle of 
the room—the kids had to tumble 
around it—we never had a full cheer 
floor. [There were] all these things 
that were against us, and we made 
it work,” Hutchens said. “It’s about 
how you look at the obstacles.”

BY GAVIN PUGHExcite Gym & Cheer
Owner combines love for teaching with cheer

A staff member at Excite Gym helps a 
student with her form before attempting to 
do a bridge.

P
H

O
TO

S 
B

Y
 G

A
V

IN
 P

U
G

H
/C

O
M

M
U

N
IT

Y
 IM

PA
C

T 
N

E
W

SP
A

P
E

R

Excite Gym & Cheer

2225 Highland Village Road, Highland 
Village

972-874-8500 • www.excitegym.com

See website for hours
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BUSINESS FEATURE

Students at Excite Gym practice one of 
their routines.
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It’s time. Time to enjoy the fruits 

of your hard work with a relaxed, 

low-maintenance lifestyle. Time 

to enjoy an afternoon at the pool, 

happy hour at the clubhouse or 

“lock and leave” on that trip 

you’ve always wanted to take. It’s 

time to reap the benefits of 

energy-efficiency savings and a 

more livable design – all without 

giving up the luxurious finishes 

you demand. It’s time to smart 
size at Orchard Flower. 

1955 Viburnum Dr.
Flower Mound, TX 75028

LUXURIOUS,
SINGLE-LEVEL LIVING
 in  FLOWER MOUND 

Grenadier Homes from the High $300s
OrchardFlower.com

2499

Luxury Patio Homes
Gated Community • Trails

Single-Level Living
3 Car Garages Available

Clubhouse with Swimming
Pool & Fitness Center

Universal Design
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765 Cross Timbers Rd. Suite 107, 

Flowermound, TX, 75028

972-439-6336

warriormartialartsacademy.com

AUTHENTIC MMA TRAINING

COMING SOON!

4
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Become a 
Warrior

$29
$149 Value

(with a 6 month membership)

Exp. 4/10/18

FAN INSTALLATION • ELECTRICAL UPGRADES • LANDSCAPE LIGHTING AND MORE

CALL US TODAY! 972-790-0707

YOUR IDEAS BROUGHT TO LIGHT

ELECTRIC
https://cbdallaselectrician.com

TECL #17456

ADD 4 CAN 
LIGHTS AND 
RECEIVE LED 
UPGRADED 

TRIM FOR FREE
EXPIRES 4/2/18
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Rusty Beagle Sports Grill
Son carries on his father’s legacy through owning local establishment 

Rusty Beagle Sports Grill

1301 FM 407, Ste. 109, Lewisville  
972-317-1682  
www.rustybeagle.com

Hours: Sun.-Thu. 11 a.m.-midnight, 
Fri.-Sat. 11 a.m.-2 a.m.

BY GAVIN PUGH
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C   harles Carlock’s transition to 
running Rusty Beagle Sports 

Grill was born out of his promise to 
his father that he would keep the 
family business alive.

Rusty Carlock, the founder of Rusty 
Beagle and Charles’ father, died of 
cancer in March 2015. And at first, 
Charles was not certain he would be 
able to successfully run the restau-
rant, raise his 9-month-old son and 
maintain his job at the same time.

“It was going to be a struggle. I didn’t 
know anything about the restaurant—
when I walked in the door, I didn’t have 
access to bank accounts; I didn’t know 
passwords to computers; I didn’t know 
anything about anything,” Charles said.

Charles credits his wife, Jackie, for 
much of the restaurant’s success.

 “She decided to quit her career and 

come here and run the restaurant,” 
Charles said. “My dad was in the 
hospital, and we were trying to figure 
out what we were going to do. At some 
point, I think it was close to the end, 
he sat up and was like, ‘We are not 
going to sell the restaurant. We are 
going to keep it.’”

While also working at Halliburton, 
Charles said Rusty Beagle’s mission is 
hardly about making money.

“Everybody is in business to make 
money, but that’s not my main driver,” 
Charles said. “This is what my dad 
wanted. I feel like God has given me 
this huge favor.”

Rather than cater to just the 
sports-watching crowd, Charles said he 
wanted to ensure the restaurant would 
be a place all members of the family 
would feel welcome at.

“If you come in and ask us for a 
sponsorship to sponsor your kid’s 
[T-ball] team, we do it,” he said. “This 
restaurant is about helping people.”

Beyond sponsoring local children’s 
teams, one of Rusty Beagle’s most 
recent means of giving back was its 
sponsoring of an event for a military 
veteran who passed away. 

“It was definitely very humbling to 
have all those people here,” Charles 
said. “His father was here; his wife was 
here. The coolest thing was there was 
people from New York, Alaska, Canada 
… everywhere.”

The restaurant that was once his 
father’s dream has turned into a 
business benefiting the community—
something Charles says his father 
would be proud of despite the initial 
challenges.

SHAREABLES

The Rusty Beagle menu offers many 
dishes that can be shared with friends 
or family.  

Shareable dishes include:

• Pulled pork nachos ($9.29, pictured 
above)

• Loaded potato skins ($6.29)
• Onion rings ($7.29)
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DINING FEATURE

The Rusty Burger ($13.99) is topped with tender brisket, shredded cheddar cheese, red onions, bacon-wrapped stuffed jalapenos and 
chipotle barbecue sauce. 

N

Owner Charles Carlock stands next to his 
father’s jacket at Rusty Beagle Sports Grill.

972.849.1252
SOUTHGATEHOMES.COM

NOW IN ARGYLE
5T  Ranch  Mode l/Sa les  Of f i ce  address  -  414 Appa loosa  Run ,  A rgy le ,  TX  76226
F E A T U R I N G  L U X U R Y  H O M E S  F R O M  T H E  M I D  $ 5 5 0 ’ S
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Lewisville Lake

Trinity Mills Station

Huffi nes Development originally 
planned to build a single-family 
development, but in anticipation of 
the A-Train and an economy change 
in 2008-09, Huffi nes decided to 
build Hebron 121. The fi rst phase 
opened in 2011, and the fi fth and 
fi nal phase broke ground in January. 
The $300 million community will 
have 1,700 apartments when 
construction is fi nished in 2019, 
making it one of the largest rental 
projects in North Texas.

Hebron Station

Downtown Denton 
Transit Center

There are plans to build a 
multifamily community near 
the station that will consist 
of 368 residences along with 
a resort-style pool, fi tness 
facilities and a dog park. 
The city of Lewisville is also 
working to make the area  
more walkable. 

Old Town Station

MedPark Station
The city of Lewisville is working with the 
private sector to create a mixed-use district 
that would include residential, retail and 
offi ce uses. 

Highland Village/
Lewisville Lake Station
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business, having attracted new profes-
sionals, spurred millions in new mar-
ket investment, increased quality of 
life and provided a competitive advan-
tage for its member cities to attract new 
businesses.

“There is no denying that public 
transit is a good thing to have,” Lew-
isville Economic Development Director 
Nika Reinecke said. “It defi nitely has 
an impact on economic development. 
There’s no denying that.”

DCTA President Jim Cline said the 
study was done to analyze the true 
extent of what the train brings to the 
region.

“DCTA saw a need to emphasize 
the wide range of benefi ts our system 
brings to the communities we serve,” 

he said. “Beyond providing an aff ord-
able, reliable and complementary 
alternative to car-oriented transpor-
tation, we wanted to be able to show 
that investment in transit also results 
in comprehensive fi nancial benefi ts 
to our client communities and host 
region.”

PAYING FOR ITSELF

Antero Group Principal Eric Neagu 
said since 2011 areas within a half-
mile radius of a train station have 
seen a combined total of $1.3 billion in 
increased property value.

“When you compare that amount to 
the $347 million it cost to construct the 
A-train, that’s a signifi cant return on 
investment,” he said.

Through transit-oriented develop-
ment around the A-train, Neagu said 
the train has created new property 
and sales tax value that has already 
begun to recoup the capital and oper-
ating costs of the system. Neagu said 
the A-train has spurred $11.8 million in 
new property and sales tax revenue for 
DCTA member cities since it opened.

One of the biggest and most suc-
cessful transit-oriented developments 
along the A-train route is the Huffi  nes 
multifamily development, Hebron 121, 
at the Hebron Station, Neagu said.

“This project has had tremendous 
success,” Neagu said. “The fi rst phases 
are 95 percent leased and another 
phase is on the way.”

The case study notes almost $2 mil-
lion in property and sales tax has been 
created from that development alone.

COMPETITIVE ADVANTAGE

Lewisville City Manager Donna Bar-
ron said the train has made Lewisville 
more competitive for corporate reloca-
tions.

“I think it has opened doors for Lew-
isville,” she said. “We are able to go 
aft er larger corporate businesses. For 

CONTINUED FROM 1

example, the Amazon proposal for its 
second headquarters—we could not 
have even submitted a proposal on 
that without having mass transit.”

Amazon made mass-transit access 
one of its six core requirements for its 
future second headquarters location. 

Reinecke said the train has also 
helped the city secure businesses in 
the past such as Mary Kay.

Although Highland Village does not 
have a station in its city boundaries, 
City Manager Michael Leavitt said hav-
ing a station in nearby proximity has 
helped attract workers with high-pay-
ing jobs to the city.

“Truly the ultimate return on our 
investment is going to be that com-
muter that wants to live in executive 
housing with that alternative trans-
portation,” he said. “I’ve actually had 
calls from HR headhunters inquiring 
about Highland Village’s housing 
stock and the availability of transit 
because in their words, people from 
England, Europe and Asia that are 
moving here are used to transit. So, the 
train is a huge plus for us because we 
know they want safe and nice homes, 
a good education system for their kids, 
but they may only have one vehicle or 
maybe no cars.”

Leavitt said the city oft en competes 
with Lantana, Flower Mound and Cas-
tle Hills for executive housing.

“So, anything that can help me turn 
over those homes—that can provide 
me with an edge—is great, and I see 
the A-train as providing that edge for 
me to that individual that is wanting 
to relocate and [is] experienced and 
knowledgeable about public transpor-
tation,” he said.

TRANSIT-ORIENTED DEVELOPMENT

Barron said the train has helped 
shape how Lewisville plans to develop 
the land near the stations.

For example, the zoning on the 

Denton County Transportation Authority’s A-train is a 21-mile 
commuter rail line in Denton County that parallels I-35E between 
Denton and Carrollton. DCTA has three member cities—Denton, 
Highland Village and Lewisville—all of which fund DCTA through a 
one-half percent sales tax. 

In 2017 The Antero Group, a consulting fi rm, did a case study on 
DCTA’s A-train and its benefi ts to its members cities.

WHO USES DCTA?

are under 35 are between
35-54

are between 
55-74

AGES OF A-TRAIN RIDERS*

HOW OFTEN THEY RIDE* *These numbers are from 
DCTA’s 2017 passenger 
survey in which survey takers 
could opt out of answering 
certain questions, which may 
cause some percentages not 
to add up to 100 percent.

INCOME OF RIDERS

Transportation is often the second highest household cost after 
housing, a cost the A-train can help reduce.

Car operation and maintenance costs the 
typical Denton County household $13,211 
per year.

Studies have shown transportation costs can be as low as 

16% of annual household income when using DCTA.

$10,226 to 
own the vehicle

$2,938
to drive it

That’s 22%  of income for a household 
earning $60,000 per year

The estimated yearly property and sales tax 
return is 44 percent of the $26.6 million sales tax 
contributions from member cities in 2018.

A projected

$1 MILLION 
has been created 
in sales tax from:

Since 2011 properties within one-half mile of the A-train alignment have 
experienced:
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48% of transit 
commutes have come from 
professionals earning more 
than $65,000 per year

DCTA President Jim 
Cline said the decrease 
in ridership from FY 
2015-16 to FY 2016-17 
can be attributed to:

lower gas prices

Uber/Lyft 
competition

New consumers
Reduced transportation expenditures

An additional $716,000 is expected from
future development.

IMPROVED TAX REVENUE AND 
REDUCED EXPENDITURES

THE A-TRAIN REDUCES 
THE COST OF LIVING

A projected

$30 MILLION increase in prop-
erty tax revenue from value added

$1.3 BILLION in 
increased property value $

Fiscal year*

=

+

TRANSIT-ORIENTED DEVELOPMENT, OR TOD, aims 
to maximize the amount of residential, business 
and leisure space within walking distance of public 
transport. Lewisville has plans for TOD at each of 
its stations.
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property adjacent to the Old Town Sta-
tion is primarily industrial; however, 
with the addition of a station, that is 
changing, she said.

“Without having the rail station 
there, all of that area would have con-
tinued to be industrial,” Reinecke said. 
“There would be no push to do a tran-
sit-oriented development, which is 
basically a mix of housing, offi  ces, rec-
reation—that live, work and play envi-
ronment. The station has defi nitely 
brought in that element.”

The city is working with a developer 
to bring in a multifamily development 
containing more than 350 units near 
the Old Town Station.

Barron said the combination of mass 
transit and transit-oriented devel-
opment is helping to attract young 
professionals.

“When you talk to millennials there 
is an expectation for mass transit,” she 
said. “I think people make decisions 
on where they want to live and they 
select a community because it has that 
option—not always, but I think you see 
it more and more with people who are 
under the age of 30.”

The case study indicated that 1 in 3 
new residents within a half-mile radius 
of the A-train is 35 or younger. Addi-
tionally, it indicated that about 50 per-
cent of all A-train riders are under 35.

“The whole focus is on giving these 
[young professionals] a place where 
they can live, work and play around 
those targeted stations, and I think that 
drives development,” Barron said. “It 
is the future, and without it we would 
be missing a really critical contributing 
factor to our future development and 
redevelopment.” 

A DECREASE IN RIDERSHIP

With all of its benefi ts, the A-train 
still has one hurdle to overcome—rid-
ership. Since 2015 the A-train has seen 
a decrease in ridership numbers. From 

fi scal year 2015-16 to FY 2016-17, rider-
ship numbers decreased from 545,583 
to 503,110.

“We’ve consistently had over half a 
million boardings a year on the train,” 
Cline said. “We are kind of reaching a 
new normal now that I-35E is fi nished 
with construction. We know we want 
to continue increasing ridership, and 
that’s a big focus of our board and stra-
tegic planning meetings.”

Cline said the decline can also be 
attributed to the decrease in the cost 
of gas, a low unemployment rate 
and the competition of ride-sharing 
companies.

“Our primary competition is the 
automobile. It’s not DART or any other 
transit authority; it is purely the auto-
mobile,” he said. “One of the hardest 
parts is once you get on the train you’re 
fi ne, but getting from your house from 
the train or from the train to the offi  ce 
is hard.”

Neagu said DART had similar grow-
ing pains when it fi rst started, adding 
that ridership should be not be viewed 
as the metric that constitutes whether 
the A-train is successful.

“We tend to look at ridership as our 
return on investment, but the system 
is a regional asset more in line with 
maybe a park or a highway than it is 
some kind of resource,” he said. “We 
certainly don’t do that with highways. 
We don’t spend $2 billion or however 
many billions it was to expand [I-35] 
and say how many cars are getting 
across that? And when is our payback 
date?”

Neagu said the best metric of suc-
cess is looking at the A-train from the 
increased quality of life for residents, 
attracting high-end employers and 
employees, and tax revenue impact.
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business, having attracted new profes-
sionals, spurred millions in new mar-
ket investment, increased quality of 
life and provided a competitive advan-
tage for its member cities to attract new 
businesses.

“There is no denying that public 
transit is a good thing to have,” Lew-
isville Economic Development Director 
Nika Reinecke said. “It defi nitely has 
an impact on economic development. 
There’s no denying that.”

DCTA President Jim Cline said the 
study was done to analyze the true 
extent of what the train brings to the 
region.

“DCTA saw a need to emphasize 
the wide range of benefi ts our system 
brings to the communities we serve,” 

he said. “Beyond providing an aff ord-
able, reliable and complementary 
alternative to car-oriented transpor-
tation, we wanted to be able to show 
that investment in transit also results 
in comprehensive fi nancial benefi ts 
to our client communities and host 
region.”

PAYING FOR ITSELF

Antero Group Principal Eric Neagu 
said since 2011 areas within a half-
mile radius of a train station have 
seen a combined total of $1.3 billion in 
increased property value.

“When you compare that amount to 
the $347 million it cost to construct the 
A-train, that’s a signifi cant return on 
investment,” he said.

Through transit-oriented develop-
ment around the A-train, Neagu said 
the train has created new property 
and sales tax value that has already 
begun to recoup the capital and oper-
ating costs of the system. Neagu said 
the A-train has spurred $11.8 million in 
new property and sales tax revenue for 
DCTA member cities since it opened.

One of the biggest and most suc-
cessful transit-oriented developments 
along the A-train route is the Huffi  nes 
multifamily development, Hebron 121, 
at the Hebron Station, Neagu said.

“This project has had tremendous 
success,” Neagu said. “The fi rst phases 
are 95 percent leased and another 
phase is on the way.”

The case study notes almost $2 mil-
lion in property and sales tax has been 
created from that development alone.

COMPETITIVE ADVANTAGE

Lewisville City Manager Donna Bar-
ron said the train has made Lewisville 
more competitive for corporate reloca-
tions.

“I think it has opened doors for Lew-
isville,” she said. “We are able to go 
aft er larger corporate businesses. For 

CONTINUED FROM 1

example, the Amazon proposal for its 
second headquarters—we could not 
have even submitted a proposal on 
that without having mass transit.”

Amazon made mass-transit access 
one of its six core requirements for its 
future second headquarters location. 

Reinecke said the train has also 
helped the city secure businesses in 
the past such as Mary Kay.

Although Highland Village does not 
have a station in its city boundaries, 
City Manager Michael Leavitt said hav-
ing a station in nearby proximity has 
helped attract workers with high-pay-
ing jobs to the city.

“Truly the ultimate return on our 
investment is going to be that com-
muter that wants to live in executive 
housing with that alternative trans-
portation,” he said. “I’ve actually had 
calls from HR headhunters inquiring 
about Highland Village’s housing 
stock and the availability of transit 
because in their words, people from 
England, Europe and Asia that are 
moving here are used to transit. So, the 
train is a huge plus for us because we 
know they want safe and nice homes, 
a good education system for their kids, 
but they may only have one vehicle or 
maybe no cars.”

Leavitt said the city oft en competes 
with Lantana, Flower Mound and Cas-
tle Hills for executive housing.

“So, anything that can help me turn 
over those homes—that can provide 
me with an edge—is great, and I see 
the A-train as providing that edge for 
me to that individual that is wanting 
to relocate and [is] experienced and 
knowledgeable about public transpor-
tation,” he said.

TRANSIT-ORIENTED DEVELOPMENT

Barron said the train has helped 
shape how Lewisville plans to develop 
the land near the stations.

For example, the zoning on the 

Denton County Transportation Authority’s A-train is a 21-mile 
commuter rail line in Denton County that parallels I-35E between 
Denton and Carrollton. DCTA has three member cities—Denton, 
Highland Village and Lewisville—all of which fund DCTA through a 
one-half percent sales tax. 

In 2017 The Antero Group, a consulting fi rm, did a case study on 
DCTA’s A-train and its benefi ts to its members cities.

WHO USES DCTA?
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55-74

AGES OF A-TRAIN RIDERS*

HOW OFTEN THEY RIDE* *These numbers are from 
DCTA’s 2017 passenger 
survey in which survey takers 
could opt out of answering 
certain questions, which may 
cause some percentages not 
to add up to 100 percent.

INCOME OF RIDERS

Transportation is often the second highest household cost after 
housing, a cost the A-train can help reduce.

Car operation and maintenance costs the 
typical Denton County household $13,211 
per year.

Studies have shown transportation costs can be as low as 

16% of annual household income when using DCTA.

$10,226 to 
own the vehicle

$2,938
to drive it

That’s 22%  of income for a household 
earning $60,000 per year

The estimated yearly property and sales tax 
return is 44 percent of the $26.6 million sales tax 
contributions from member cities in 2018.

A projected

$1 MILLION 
has been created 
in sales tax from:

Since 2011 properties within one-half mile of the A-train alignment have 
experienced:
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48% of transit 
commutes have come from 
professionals earning more 
than $65,000 per year

DCTA President Jim 
Cline said the decrease 
in ridership from FY 
2015-16 to FY 2016-17 
can be attributed to:

lower gas prices

Uber/Lyft 
competition

New consumers
Reduced transportation expenditures

An additional $716,000 is expected from
future development.

IMPROVED TAX REVENUE AND 
REDUCED EXPENDITURES

THE A-TRAIN REDUCES 
THE COST OF LIVING

A projected

$30 MILLION increase in prop-
erty tax revenue from value added

$1.3 BILLION in 
increased property value $

Fiscal year*
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TRANSIT-ORIENTED DEVELOPMENT, OR TOD, aims 
to maximize the amount of residential, business 
and leisure space within walking distance of public 
transport. Lewisville has plans for TOD at each of 
its stations.
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property adjacent to the Old Town Sta-
tion is primarily industrial; however, 
with the addition of a station, that is 
changing, she said.

“Without having the rail station 
there, all of that area would have con-
tinued to be industrial,” Reinecke said. 
“There would be no push to do a tran-
sit-oriented development, which is 
basically a mix of housing, offi  ces, rec-
reation—that live, work and play envi-
ronment. The station has defi nitely 
brought in that element.”

The city is working with a developer 
to bring in a multifamily development 
containing more than 350 units near 
the Old Town Station.

Barron said the combination of mass 
transit and transit-oriented devel-
opment is helping to attract young 
professionals.

“When you talk to millennials there 
is an expectation for mass transit,” she 
said. “I think people make decisions 
on where they want to live and they 
select a community because it has that 
option—not always, but I think you see 
it more and more with people who are 
under the age of 30.”

The case study indicated that 1 in 3 
new residents within a half-mile radius 
of the A-train is 35 or younger. Addi-
tionally, it indicated that about 50 per-
cent of all A-train riders are under 35.

“The whole focus is on giving these 
[young professionals] a place where 
they can live, work and play around 
those targeted stations, and I think that 
drives development,” Barron said. “It 
is the future, and without it we would 
be missing a really critical contributing 
factor to our future development and 
redevelopment.” 

A DECREASE IN RIDERSHIP

With all of its benefi ts, the A-train 
still has one hurdle to overcome—rid-
ership. Since 2015 the A-train has seen 
a decrease in ridership numbers. From 

fi scal year 2015-16 to FY 2016-17, rider-
ship numbers decreased from 545,583 
to 503,110.

“We’ve consistently had over half a 
million boardings a year on the train,” 
Cline said. “We are kind of reaching a 
new normal now that I-35E is fi nished 
with construction. We know we want 
to continue increasing ridership, and 
that’s a big focus of our board and stra-
tegic planning meetings.”

Cline said the decline can also be 
attributed to the decrease in the cost 
of gas, a low unemployment rate 
and the competition of ride-sharing 
companies.

“Our primary competition is the 
automobile. It’s not DART or any other 
transit authority; it is purely the auto-
mobile,” he said. “One of the hardest 
parts is once you get on the train you’re 
fi ne, but getting from your house from 
the train or from the train to the offi  ce 
is hard.”

Neagu said DART had similar grow-
ing pains when it fi rst started, adding 
that ridership should be not be viewed 
as the metric that constitutes whether 
the A-train is successful.

“We tend to look at ridership as our 
return on investment, but the system 
is a regional asset more in line with 
maybe a park or a highway than it is 
some kind of resource,” he said. “We 
certainly don’t do that with highways. 
We don’t spend $2 billion or however 
many billions it was to expand [I-35] 
and say how many cars are getting 
across that? And when is our payback 
date?”

Neagu said the best metric of suc-
cess is looking at the A-train from the 
increased quality of life for residents, 
attracting high-end employers and 
employees, and tax revenue impact.

Let us help you:
• Create or edit your resume 
• Practice your interview skills
• Connect you with employers in 

industries that match your talent
• Reimburse your childcare expenses 

while you look for a job

Let us help you:
• Create or edit your resume 
• Practice your interview skills
• Connect you with employers in 

industries that match your talent
• Reimburse your childcare expenses 

while you look for a job

1200 Parker Square
Flower Mound, Texas 75028

1404 North Corinth Street
Pinnell Square, Suite 309
Corinth, TX 76208

Call us today at 
940-498-6259 
to schedule an 
appointment.

Let us help you
JUMP-START

your future!

careerservices@nctc.edu  |  www.nctc.edu/career-services
This workforce product was funded by a grant awarded by the U.S. Department of Labor’s Employment and Training Administration. The product was created by the recipient and does not necessarily refl ect the offi cial position of the U.S. Department of Labor. The Department of Labor makes no guarantees, warranties, or 
assurances of any kind, express or implied, with respect to such information, including any information on linked sites and including, but not limited to, accuracy of the information or its completeness, timeliness, adequacy, continued availability, or ownership. This product is copyrighted by the institution that created it.

We also serve Gainesville, 
Bowie and Graham
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Mannatech Inc.
Mannatech Inc., a dietary supplement and 
personal care product business, is m oving 
its global headquarters to Flower Mound.
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CVS Specialty Pharmaceutical 
Distribution 
CVS has on-site pharmacists, pharmacy 
technicians and packagers who store, 
fi ll, and distribute specialty medications 
primarily to a fi ve-state region.
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2017 40

Bed Bath and Beyond Distribution 
Center
The facility fulfi lls online merchandise 
orders for Bed Bath & Beyond.

5
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Mary Kay 
The new facility replaces Mary Kay’s 
existing manufacturing and research and 
development facil ity in Dallas.

6

late 

2018 600

D
EN

TO
N

 TA
P

 R
D

.

LONG PRAIRIE RD.

S. V
A

LLEY PKW
Y.SPINKS RD.

S. G
A

R
D

EN
 R

ID
G

E B
LV

D
.

D
U

N
C

A
N

 LN
.

W. ROUND GROVE RD.

LAKESIDE PKW
Y.

SILV

ERON B
LV

D
.

O
A

K
B

EN
D

 D
R

.

G
E

R
A

U
LT R

D
.

W. VISTA RIDGE MALL DR.

SOURCES: CITY OF LEWISVILLE, TOWN OF FLOWER MOUND/COMMUNITY IMPACT NEWSPAPER

6

OLD
GERAULT RD.

LEWISVILLE

FLOWER MOUND

121

121
TOLL

2499

Haag Engineering Co.
 Haag is the oldest forensic engineering and 
services fi rm in the U.S., with clients around 
the country.
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DOING BUSINESS IN THE REGION Date opened/opening Number of employees

Over the past couple of years, Lewisville and Flower Mound have attracted 
several companies that are looking to expand their operations or relocate to 
another city. Since 2015, developers have delivered 4.6 million square feet to 

the Lewisville industrial submarket, which includes both Flower Mound and 
Lewisville. Here are some of the businesses that opened last year as well as 
some that are opening soon: Stryker Communications

 Stryker Communications, a division of 
Fortune 500 company Stryker Corporation, 
is a leading medical supply company 
and uses its Flower Mound regional 
headquarters for sales and marketing, 
research and development. Originally 
opened in 2005.

1

2017 400

in the area.
“[Companies] may get an abatement 

or tax relief for some years in other 
cities, but when the normal [tax] rate 
kicks back in, they’re back in that high 
tax bracket. However, in Lewisville, 
when your incentive ends, you are still 
in a very low tax environment.”

When comparing 2017 total tax 
rates, which includes city, county and 
school district taxes, Lewisville’s rate 
of $2.081398 per $100 valuation was 
lower than Coppell’s rate ($2.3103 per 
$100 valuation) and Carrollton’s rate 
($2.2338 per $100 valuation).

Being development friendly and 
having a diverse housing market have 
also played to Lewisville’s advantage, 
Reinecke said.

“Our diversity  in housing really 
helps us,” she said. “[Companies] 
could have all of their employees from 
executives to warehouse workers liv-
ing in Lewisville.”

LAKESIDE BUSINESS DISTRICT

In recent years, Flower Mound’s 
Lakeside  Business District has 
attracted company headquarters and 
warehouses. In the last six months, 
the town has been able to secure Man-
natech Inc.’s relocation of its head-
quarters from Coppell and Haag Engi-
neering Co.’s relo cation of its forensic 
engineering headquarters to the busi-
ness district.

Landen Fredrick, Mannatech chief 
global sales offi  cer and president, said 
he  and the CEO are Flower Mound res-
idents and they wanted to move Man-
natech to the business district aft er 
watc hing the growth of the area.

“We have been excited about the 
growth of the town and the develop-
ment and what’s going on in that Lake-
side area,” he said. “The town was 
very supportive in putting together 
incentives for us, and we felt wanted 
by the town.”

Because Mannatech is a global com-
pany, Fredrick said having easy access 
to the airport was a must.

“Right now, the advantage of our Cop-
pell offi  ce is the closeness to the airport 
and by moving to Flower Mound we 
don’t lose that, or the access to major 
highways,” he said. “And that’s import-
ant because our employees live in var-
ious parts throughout the Metroplex.”

Roy said these new businesses 
will only further contribute to Flower 
Mound’s economy.

“Over 3 million square feet of com-
mercial space has been added to the 
town’s business district over the past 
fi ve years, resulting in over $100 mil-
lion in added value.”

Roy said a low tax rate and excellent 
school system are some of the rea-
sons that companies look to locate in 
Flower Mound. The town has attracted 
so many businesses to the district that 
Roy said future growth is limited.

“Currently, the town’s business dis-
trict is operating at 98.9 percent occu-
pancy, which will slow growth until 
such time as additional space is con-
structed,” she said.

Ultimately, Roy said she hopes busi-
nesses continue to see the value of 
Flower Mound. 

maintaining the highest level of ser-
vices for our residents,” said Andrea 
Roy, Flower Mound economic devel-
opment director. “A community needs 
a healthy mix of residential and com-
mercial development, which ensures 
sustainable economic vitality. Simply 
put, diversity creates stability.”

THE LEWISVILLE ADVANTAGE

When looking for the perfect site 
for its new manufacturing facility in 
2015, Mary Kay Chief Financial Offi  cer 
Deb Gibbons said Lewisville remained 
at the top of ex ecutives’ list due to its 
location and great incentives.

“We looked at the Metroplex spe-
cifi cally because we are committed to 
staying in the region,” Gibbons said. 
“We needed more than 25 acres, and 
[the site] needed to have easy access to 
the highways because we have a lot of 
18-wheelers going in and out, so great 
access was important. We had 10-12 
sites we were looking at and Lewisville 
was a front-runner from the beginning.”

Gibbons said Mary Kay also looked 
at where its employees live and the 
eff ect it would have on them. 

Lewisville Economic Development 
Director Nika Reinecke said the city’s 
location puts them at an advantage.

“Nobody can beat our location; 
that’s just the reality,” she sai d. “We 
are very centrally located and have 
ease of access to I-35, SH 121 and [Pres-
ident] George Bush [Turnpike] and 
proximity to [the Dallas/Fort Worth 
International Airport].”

Besides its location, Reinecke said 
the city’s tax rate is one of the lowest 

CONTINUED FROM 1
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Haag Engineering Co.
 Haag is the oldest forensic engineering and 
services fi rm in the U.S., with clients around 
the country.

2

2017 50

late 

2018

DOING BUSINESS IN THE REGION Date opened/opening Number of employees

Over the past couple of years, Lewisville and Flower Mound have attracted 
several companies that are looking to expand their operations or relocate to 
another city. Since 2015, developers have delivered 4.6 million square feet to 

the Lewisville industrial submarket, which includes both Flower Mound and 
Lewisville. Here are some of the businesses that opened last year as well as 
some that are opening soon: Stryker Communications

 Stryker Communications, a division of 
Fortune 500 company Stryker Corporation, 
is a leading medical supply company 
and uses its Flower Mound regional 
headquarters for sales and marketing, 
research and development. Originally 
opened in 2005.

1

2017 400

in the area.
“[Companies] may get an abatement 

or tax relief for some years in other 
cities, but when the normal [tax] rate 
kicks back in, they’re back in that high 
tax bracket. However, in Lewisville, 
when your incentive ends, you are still 
in a very low tax environment.”

When comparing 2017 total tax 
rates, which includes city, county and 
school district taxes, Lewisville’s rate 
of $2.081398 per $100 valuation was 
lower than Coppell’s rate ($2.3103 per 
$100 valuation) and Carrollton’s rate 
($2.2338 per $100 valuation).

Being development friendly and 
having a diverse housing market have 
also played to Lewisville’s advantage, 
Reinecke said.

“Our diversity  in housing really 
helps us,” she said. “[Companies] 
could have all of their employees from 
executives to warehouse workers liv-
ing in Lewisville.”

LAKESIDE BUSINESS DISTRICT

In recent years, Flower Mound’s 
Lakeside  Business District has 
attracted company headquarters and 
warehouses. In the last six months, 
the town has been able to secure Man-
natech Inc.’s relocation of its head-
quarters from Coppell and Haag Engi-
neering Co.’s relo cation of its forensic 
engineering headquarters to the busi-
ness district.

Landen Fredrick, Mannatech chief 
global sales offi  cer and president, said 
he  and the CEO are Flower Mound res-
idents and they wanted to move Man-
natech to the business district aft er 
watc hing the growth of the area.

“We have been excited about the 
growth of the town and the develop-
ment and what’s going on in that Lake-
side area,” he said. “The town was 
very supportive in putting together 
incentives for us, and we felt wanted 
by the town.”

Because Mannatech is a global com-
pany, Fredrick said having easy access 
to the airport was a must.

“Right now, the advantage of our Cop-
pell offi  ce is the closeness to the airport 
and by moving to Flower Mound we 
don’t lose that, or the access to major 
highways,” he said. “And that’s import-
ant because our employees live in var-
ious parts throughout the Metroplex.”

Roy said these new businesses 
will only further contribute to Flower 
Mound’s economy.

“Over 3 million square feet of com-
mercial space has been added to the 
town’s business district over the past 
fi ve years, resulting in over $100 mil-
lion in added value.”

Roy said a low tax rate and excellent 
school system are some of the rea-
sons that companies look to locate in 
Flower Mound. The town has attracted 
so many businesses to the district that 
Roy said future growth is limited.

“Currently, the town’s business dis-
trict is operating at 98.9 percent occu-
pancy, which will slow growth until 
such time as additional space is con-
structed,” she said.

Ultimately, Roy said she hopes busi-
nesses continue to see the value of 
Flower Mound. 

maintaining the highest level of ser-
vices for our residents,” said Andrea 
Roy, Flower Mound economic devel-
opment director. “A community needs 
a healthy mix of residential and com-
mercial development, which ensures 
sustainable economic vitality. Simply 
put, diversity creates stability.”

THE LEWISVILLE ADVANTAGE

When looking for the perfect site 
for its new manufacturing facility in 
2015, Mary Kay Chief Financial Offi  cer 
Deb Gibbons said Lewisville remained 
at the top of ex ecutives’ list due to its 
location and great incentives.

“We looked at the Metroplex spe-
cifi cally because we are committed to 
staying in the region,” Gibbons said. 
“We needed more than 25 acres, and 
[the site] needed to have easy access to 
the highways because we have a lot of 
18-wheelers going in and out, so great 
access was important. We had 10-12 
sites we were looking at and Lewisville 
was a front-runner from the beginning.”

Gibbons said Mary Kay also looked 
at where its employees live and the 
eff ect it would have on them. 

Lewisville Economic Development 
Director Nika Reinecke said the city’s 
location puts them at an advantage.

“Nobody can beat our location; 
that’s just the reality,” she sai d. “We 
are very centrally located and have 
ease of access to I-35, SH 121 and [Pres-
ident] George Bush [Turnpike] and 
proximity to [the Dallas/Fort Worth 
International Airport].”

Besides its location, Reinecke said 
the city’s tax rate is one of the lowest 

CONTINUED FROM 1

Tell us what you think. 
Comment at communityimpact.com.
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JANUARY 2017       JANUARY 2018

125 140

73 29

98.7% 99.2%

Number of homes sold Number of homes sold

Percent of original price received

Average days on the market

JANUARY 2017       JANUARY 2018

183 205

59 61

96.9% 97.5%
Percent of original price received

Average days on the market

$232,475 $245,000

Average sales price

$368,250 $354,750

Average sales price

JANUARY 2017       JANUARY 2018

18 11

60 80

98.3% 97.4%

Number of homes sold Number of homes sold

Percent of original price received

Average days on the market

JANUARY 2017       JANUARY 2018

19 24

63 58

93.8% 97.1%
Percent of original price received

Average days on the market

$331,500 $361,950

Average sales price

$469,994 $407,500

Average sales price

Price Lewisville Flower Mound Highland Village Castle Hills

4 bedroom / 3.5 bath 3,745 sq. ft. $499,900 
Carol Norvell  817-545-6365  
Carol Norvell Real Estate 

4 bedroom / 3.5 bath 3,048 sq. ft. $396,000 
Russell Rhodes  972-521-3987  
Berkshire Hathaway 

3414 Wimbledon Drive 4135 Abigail Drive

FEATURED NEIGHBORHOOD

Castlewood consists of 384 homes in four 
different phases and features spacious greenbelts 
and miles of hike and bike trails.

Started development: 1997

Square footage: 2,517-5,398

Home values: $355,000-$625,000 
Median price per square foot: $125.20

Median days on the market: 30

HOA dues (estimated): $450-$680

Amenities: clubhouse, junior Olympic and 
wading pools, pool pavilion, tennis and 
basketball courts, park and playground, 
soccer field, volleyball court

Nearby attractions: Lewisville Lake

Schools: Heritage Elementary School, 
Briarhill Middle School, Marcus High School

CASTLEWOOD 

REAL ESTATE

MARKET DATA
MEDIAN PRICE OF HOMES BY CITY

+5.39%

+9.19%-3.67%

SOURCE: MARKET DATA PROVIDED BY NICOLE SMITH WOODARD OF KELLER 
WILLIAMS REALTY AND NTREIS/COMMUNITY IMPACT NEWSPAPER

MARKET DATA COMPARISON
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JANUARY 2017                JANUARY 2018
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HOMES ON THE MARKET
CITY COMPARISON - JANUARY 2018

Lewisville 
2017: 125
2018: 140Flower 

Mound
2017: 183
2018: 205

Highland 
Village
2017: 40
2018: 36

Castle 
Hills
2017: 19
2018: 24

N

$500,000

$450,000

$400,000

$350,000

$300,000

$250,000

$200,000

$150,000

$100,000

-13.30%

Get more local 
news more often.
Sign up to get unbiased, relevant and web-exclusive 
content delivered straight to your inbox.



DEALS THIS MONTH

DINING
Here Asian Cuisine.................................... 21

Mattito’s Tex Mex ...................................... 21

Pollo Campero .......................................... 22

Rockfish Seafood Grill Inc. ........................ 22

EDUCATION
Primrose School ....................................... 23

OTHER
Miracles of Joy .......................................... 22

PROFESSIONAL SERVICES
A.I. Sprinklers ........................................... 22 

Buckets & Bows Maid Service ................... 21

Experimac ................................................ 22

Flower Mound Pool Care & Maintenance .. 19

RETAIL
Dobson Floors Flooring America ............... 20

214.995.3556 •FLOWERMOUNDPOOLSERVICE.COM

$75
 WEEKLY POOL 

SERVICE THE FIRST 
MONTH

$250 OFF 
POOL REMODELING

$100 OFF 
SALTWATER SYSTEM 

CONVERSION

SPEND MORE TIME 
ENJOYING YOUR POOL

WE PROUDLY SERVICE ARGYLE, CARROLLTON, CASTLE HILLS, COPPELL, CORINTH, DOUBLE OAK, FLOWER 
MOUND, FRISCO, HIGHLAND VILLAGE, LAKE DALLAS, LANTANA, LEWISVILLE, MCKINNEY, AND PLANO.

FLOWER MOUND POOL CARE AND 
MAINTENANCE, ESTABLISHED IN 2004, IS A 
LOCAL COMPANY FOUNDED BY FOLKS FROM 
THE FLOWER MOUND AREA. SINCE THEN, THE 
COMPANY HAS GROWN FROM THE PROVERBIAL 
“ONE GUY WITH A TRUCK AND POLE”, AND 
INTO A PROFESSIONAL, AWARD WINNING 
POOL SERVICE COMPANY. THE GROWTH OF OUR 
COMPANY HAS BEEN DIRECTLY CORRELATED 
TO OUR STAFF’S TECHNICAL EXPERTISE AND 
CUSTOMER SERVICE. WE UNDERSTAND THE 
CHALLENGES POOL OWNERSHIP PRESENTS, AND 
TAKE PRIDE IN PARTNERING WITH MEMBERS OF 
THE LOCAL COMMUNITY IN MANAGING THEIR 
POOL CARE NEEDS.

THE PROFESSIONAL STAFF AT FLOWER MOUND 
POOL CARE AND MAINTENANCE PROVIDE 
WEEKLY POOL MAINTENANCE, EQUIPMENT 
REPAIRS AND UPGRADES, AND POOL REMODELS.

Remodeling Repairs Smartphone Control Systems

BEFORE AFTER
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* See store for details on 0% Interest Financing.  Sale pricing cannot be 
combined with any other offer,  coupon or discount and does not include tax.     

469-287-1945
8810 Lebanon Road, Frisco

Open Monday - Sunday

$0 Down & 0% Interest Financing Available!

Carpet Wood-look Ceramic Tile

Luxury Vinyl Plank Luxury Vinyl Tile

Waterproof  *  Pet Proof  *  Kid Proof

EVERYDAY LIFE PROOF!

Pr
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Lebanon Rd.

DNT



Lewisville | Flower Mound | Highland Village edition • March 2018 21

FLOWER MOUND RD.

M
O

RR
IS

S 
RD

.

SPECIALTY ROLLS
50 STATES

with our

Visit the

(EXCLUDES LUNCH SPECIALS, HAPPY HOURS, ALCOHOL, 
GRATUITIES & TAXES.  VALID MONDAY-THURSDAY ONLY.  
DINE-IN ONLY.  CANNOT BE COMBINED WITH OTHER 
OFFERS.  EXPIRES 6-30-18.

20%
OFF 

972.410.5800
CALL FOR DELIVERY 

($20 minimum order. $2 Delivery Charge, 5 mile radius)

www.herefl owermoundtx.com
ORDER ONLINE FOR PICKUP

Sushi, Japanese, Chinese, 
Korean, Thai 

Lunch
Mon-Thu 11:00 am - 2:45 pm

Friday 11:00 am - 2:45 pm

Daily Happy Hour 
Sushi, Appetizer & 

Drink Specials

Daily 4:15 pm - 7:00 pm

Dinner
Mon-Thu 4:15 pm - 9:45 pm

Friday 4:15 pm - 10:15 pm

Saturday 11:30 am - 10:15 pm

Sunday11:30 am - 9:30 pm

$50 OFF
TOP TO BOTTOM CLEANING

CALL FOR DETAILS AND MENTION ��. EXP ������

972-219-0400          www.bucketsandbows.com

��in� ���� �se t�e �us��
as Easter decorations.
bunnies

Mattito’s
Happy Hour Specials
M-F from 3-6pm with $4 Margaritas

and $2.50 Draft beer

469-305-7316
www.Mattitos.com 

1640 S. Stemmons Freeway , Lewisville, TX 75067

FREE Buy One Get 
One Entree

(Lunch or Dinner w/ Entree Purchase)
Of equal or lesser value. Not valid with any other offer 

or on holidays. One coupon per table.  Dine-In only.  
MUST PRESENT COUPON. 

Expires 4-6-18.

FREE SUNDAY 
BRUNCH

Of equal or lesser value. Not valid with any other offer 
or on holidays. One coupon per table.  Dine-In only.  

MUST PRESENT COUPON. 
Expires 4-6-18.
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10% OFF
UP TO $50 ON ANY REPAIR OR IN-STOCK ITEM

Cannot be combined with other offers. Must present
 coupon to redeem. Expires 3/31/2018

In the Shops at Highland Village 
4141 Waller Creek Suite 160 
Highland Village, TX 75077 

972-317-0978

The use of Apple Inc.’s trademarks does not represent an affiliation with, or endorsement or sponsorship by Apple Inc. of Experimac. Apple® is a registered trademark of Apple Inc.

Check out our website and Facebook page for our inventory and specials
www.experimac.com/highland-village-tx | www.facebook.com/ExperimacHighlandVillageTX

We buy, sell, and trade pre-owned Apple®

 devices! Financing Available • Repairs 
and Upgrades While You Wait

UP TO $50 ON ANY REPAIR OR IN-STOCK ITEM

Check out our website and Facebook page for our inventory and specials
www.experimac.com/highland-village-tx | 

We buy, sell, and trade pre-owned Apple

www.experimac.com/highland-village-tx | 

UP TO $50 ON ANY REPAIR OR IN-STOCK ITEM

Check out our website and Facebook page for our inventory and specials
www.experimac.com/highland-village-tx | 

We buy, sell, and trade pre-owned Apple

A Metaphysical Shop

701 S. Old Orchard Lane, Ste. C, 
Lewisville, TX 75067

$5 OFF 
$20 of merchandise
Excludes consignment. Expires 3-31-18

972-221-8080
www.miraclesofjoy.org

Crystals • Candles • Jewelry • Herbs • Oils • Statues • Incense • Singing Bowls

Miracles of Joy

See Website for Classes on 
Chakras, Opening Your Psychic 
Abilities, Channeling & More!

Join us in Teotihuacan, August 2018.

aisprinklers@yahoo.com
www.aisprinklers.com

817-888-2876

Israel Solis, 
Owner LI8013

Specializing in Irrigation Repair 
and Installation

RESIDENTIAL & COMMERCIAL

Over 
25  Years

Experience!

A $95 value. (for only up to a 
12 zone system) Expires 4/2/2018

SPRINKLER SYSTEM CHECK

$59.00
We Accept Credit & Debit Cards
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ASK ABOUT OUR $500 GIFT OF EDUCATION TUITION  
CREDIT WHEN YOU CALL FOR A TOUR. 

FACT:

There are valuable lessons involved  
in learning how to use a microscope.

BALANCED LEARNING® WAY:

Including how to share.

Each Primrose school is a privately owned and operated franchise. Primrose Schools® and Balanced Learning® are registered trademarks of Primrose School Franchising Company.  
©2017 Primrose School Franchising Company. All rights reserved. See primroseschools.com for ‘fact’ source and curriculum detail.

Primrose School of Highland Village
2100 Highland Village Rd | Highland Village, TX 75077
972.317.9332 | PrimroseHighlandVillage.com

Primrose School of NE Flower Mound
3939 Morriss Rd | Flower Mound, TX 75028
972.691.3815 | PrimroseFlowerMound.com

Primrose School of Old Orchard
1253 W Round Grove Rd | Lewisville, TX 75067
972.315.9495 | PrimroseOldOrchard.com

Primrose School of Wellington
3708 Flower Mound Road | Flower Mound, TX 75022
972.691.9595 | PrimroseWellington.com
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504 Saint Tropez Drive
Southlake  $930,000

Engel & Völkers 
Dallas Flower Mound
Located in The Shops at Lakeside 
2451 Lakeside Parkway, Suite 180 
Flower Mound, TX 75022
972-388-5008

WWW.DALLAS.EVUSA.COM
roxann.taylor@evusa.com 

roxanntaylor.evusa.com

Engel & Völkers 
Dallas Southlake
Located in Park Village

1111 East Southlake Blvd, Suite 460 
Southlake, TX 76092

817-416-2700
© 2017 Engel & Völkers. All rights reserved. Each brokerage independently owned and operated. All information provided is deemed reliable but is not guaranteed and should be independently verified. 

Engel & Völkers and its independent License Partners are Equal Opportunity Employers and fully support the principles of the Fair Housing Act.

405 Mesa Ranch Court
Southlake -  $1,250,000

2006 Navasota Cove
Westlake $5,285,000

2006 Wood Thrush Court
Westlake, - $1,986,000

1547 Meeting Street 
Southlake - $1,499,000

© 2017 Engel & Völkers. All rights reserved. Each brokerage independently owned and operated. All information provided is deemed reliable but is not guaranteed and should 
be independently verifi ed. Engel & Völkers and its independent License Partners are Equal Opportunity Employers and fully support the principles of the Fair Housing Act.

Engel & Völkers 
Dallas Flower Mound
Located in The Shops at Lakeside
2451 Lakeside Parkway, Suite 180
Flower Mound, TX 75022

Engel & Völkers 
Dallas Southlake
Located in Park Village

1111 East Southlake Blvd, Suite 460
Southlake, TX 76092

WWW.DALLAS.EVUSA.COM

is proud to represent the Dallas Showhome in support of 
The Alzheimers Assocition

roxann.taylor@evusa.com
roxanntaylor.evusa.com

Step inside the 2017 Designers Decorate Dallas Showhouse and see the magic yourself!
The tour begins promptly at 11 am and is open to the public.

September 24 – October 22
Tuesday – Saturday 11am-5pm  |  Sunday 1 – 5pm  |  Monday Closed

Early Bird Ticket (before August 31) = $35
Tickets = $40

Go to www.dallasshowhouse.com 
for tickets and information 

817.312.7100

You only live once. We will show you where.

MODEL HOME OPEN DAILY

1547 MEETING STREET
Southlake, Texas

Mon-Sat 11 - 6 * Sunday 11 - 5
817-310-1093


