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Small businesses seek to carve niche among chains

Southlake’s 
aging population 
in need of more 
housing options
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BY SHERELLE BLACK

Over the past year, the cities of Colleyville and South-
lake have attracted several chain businesses but not so 
many one-of-a-kind, mom and pop stores. 

Economic officials say the increase in national fran-
chises is forcing locally owned businesses to sink or swim 
in a rapidly changing market.

In Colleyville, chains such as Teriyaki Madness, Zoës 
Kitchen and Black Walnut Café opened, and local restau-
rant Sonsie House Kitchen closed this year after only 
being open for several months. Southlake, which has 
attracted Z Gallerie, BJ’s Restaurant and Brewhouse and 
a host of other restaurants and retail stores, has also seen 
local store closures.

Cooper and Stebbins President Frank Bliss, who helped 
found Southlake Town Square, said local mom and pop 
stores often close because they have a hard time compet-
ing against the chains.

“If a local mom and pop store has the same exact prod-
uct as a chain store; it’s going to be hard for them to com-
pete,” he said. “The [chain] is going to blow the [local 
store] out of the water because they can’t compete with 
the pricing that the [chain] is going to offer.”

Mark Wood, Colleyville economic development and 
communications executive director, said often mom and 
pop stores do not have enough money for marketing com-
pared to chains.
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The city of Southlake has a slightly higher percentage of people age 55-64 than Texas 
and the U.S., but its percentage of people age 65 and older is slightly lower than Texas 
and the U.S.
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AGE 34 & 
YOUNGER

50.87%

46.36%

42.14%

AGES 35-54

26.29%

26.12%

34.76%

AGES 55-64

11.11%

12.72%

12.76%

11.73%

14.8%

10.34%

AGE 65+

BY SHERELLE BLACK

In Southlake there are not many 
options for seniors to downsize. 
Ebby Halliday Southlake Realtor Dan 
Combe said most seniors are looking 
for small lots and smaller homes to 
retire in. However, he said the aver-
age Southlake home sells for more 
than $700,000 and is 4,206 square 
feet.

If seniors are looking for assisted 
living or housing specifically 
restricted to seniors, Southlake is 
also limited. The city has one age-re-
stricted community, Watermere at 
Southlake, and one memory care 
community, Silverado Southlake 
Memory Care Community.

Southlake is also home to the Car-
lyle at Stonebridge Park, which offers 
skilled nursing.

Cooper and Stebbins President 
Frank Bliss, who helped develop 
Southlake Town Square, said 
because of the lack of senior housing 
options, seniors are leaving the city.SOURCE: U.S. CENSUS BUREAU/COMMUNITY IMPACT NEWSPAPER

SOUTHLAKE’S  
AGING POPULATION
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Thanksgiving may be over, but that 
doesn’t mean we should let the hustle 
and bustle of December distract us from 
reflecting on the things we are thankful 
for this year.

To me, a few things come to mind:
• This community. It’s hard to imagine 

a better place to call home, isn’t it? 
Our community is filled with people 
who care so much about the well-be-
ing of our cities. Every day I feel and 
see that love from volunteers, educa-
tors and business owners. 

• This year. We saw dozens of new 
businesses open in all three cities 
this edition covers, and several 
celebrated milestone anniversaries. 

Additionally, our school districts 
and cities spent valuable time and 
resources to improve their systems 
and facilities. 

• This newspaper. I hope you liked 
what you saw from your Community 
Impact Newspaper. We launched a 
new design last month to give it an 
updated look, have been working to 
evolve our website and built a print-
ing facility where we now print this 
newspaper ourselves.

There’s much to be thankful for and 
proud of, but I am most thankful for you, 
our readers, who support us day-in and 
day-out. Here’s a cheer to a great year 
and a prosperous 2017!

At the southeast corner of Dove Road and SH 114 
in Southlake sits 55 acres that have been vacant for 
years. In 2014, plans to build a retail center with Kro-
ger as an anchor emerged but were met with oppo-
sition from Southlake residents who did not want 
a big-box grocery store on the site. The developer 
would withdraw its application for the center and 
sever all ties with the property in April 2015.

In May 2015, Fidelis Realty Partners DFW LLC 
purchased the land parcel. FRP has named the site 
Southlake West Village and has plans to begin con-
struction on the retail center portion in 2017.

FRP Acquisitions and Development Associate Ste-
phen Hassenflu said no tenants have been confirmed 
yet, but residents should expect to see high-end 
restaurants and retail. Besides the retail center, Has-
senflu said the remaining acreage would be available 
for a corporate campus, hotel or community services.

FROM THE GENERAL MANAGER
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Cheers to a great 2016! 

What’s the latest with the SH 114 land 
parcel in Southlake where developers 
wanted to construct a Kroger?

statefarm.com®

Find your way 
to savings.

Save an average of $464*

Stop here for great rates with America’s #1 car insurance company**. 
Give me a call today.

**Based on A.M. Best written premium.
State Farm Mutual Automobile Insurance Company, State Farm Indemnity Company – Bloomington,  IL1005000.1

Mike Davis Ins Agcy Inc
Mike Davis, Agent

1020 S Main
Grapevine, TX  76051
Bus: 817-481-5548
Hablamos Español

*Annual average per household savings based on 2015 national survey of new policyholders who reported savings by switching to State Farm.
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IMPACTS 4  Cambria Hotel & Suites Southlake 
opened Dec. 3 at 2104 E. SH 114, South-
lake. The city’s second hotel features 175 
guest rooms, a lobby bar, a fitness facility, a 
business center, an outdoor pool area and 
5,000 square feet of flexible event space. 
The hotel also offers a complimentary shut-
tle service to Southlake Town Square and 
other select destinations. 817-416-4396.  
www.cambriahotelsandsuites.com

5  Peek N Play opened Nov. 19 at 2805 E. 
Grapevine Mills Circle, Ste. 150, Grapevine. 
The business features a 4,500-square-foot 
indoor play area that includes a treehouse 
with a slide that goes into a ball pit. It also 
offers two private areas for birthday parties 
or other social gatherings. 214-222-5514. 
www.peeknplayarea.com

6  George and Linda Beach opened 
Chocolate Hangover in November at 520 
S. Main St., Grapevine, a location that is 
typically occupied by HipPop. The business 
sells handmade, gluten-free chocolate bars 
that have been infused with natural flavors. 
The couple offers 24-30 flavors of the fudge 
bars. HipPop will return to the location in 
March. 972-249-6061.  
www.chocolatehangover.com

7  Serendipity Day Spa opened in 
November at 1695 E. Southlake Blvd., 
Ste. 150, Southlake. The spa offers facials, 
massages, lash extensions, microblading, 
waxing and laser treatments.  
817-305-4345. www.serendipity-spa.com

8  Gadgik opened in November in Village 
Center at 2140 E. Southlake Blvd., Ste. K, 
Southlake. The repair and retail shop sells 
headphones as well as cellphone cases, ca-
bles, chargers, screen protectors and other 
electronic products. 844-442-3445.  
www.gadgik.com

COMING SOON

9  Fieldhouse USA, a sports complex, 
will open Jan. 2 inside Grapevine Mills at 
3000 Grapevine Mills Parkway, Grapevine. 
The 106,000-square-foot indoor sports 
facility will feature nine basketball and nine 
volleyball courts serving guests by offering 
year-round league play in team sports such 
as basketball, volleyball and indoor soccer. 
817-809-4466. www.fieldhouseusa.com

NOW OPEN

1  Kirkwood Eye Center opened in Oc-
tober at 2111 E. Kirkwood Blvd., Ste. 100, 
Southlake. The eye center offers a variety 
of services, from routine eye exams to spe-
cialty eye care for all ages. 817-416-2010. 
www.kirkwoodeyecenter.com

2  Colleyville’s first hotel, Hampton Inn 
& Suites Colleyville-DFW Airport West, 
opened Dec. 2 at 5300 SH 121, Colleyville. 
The five-story hotel features 91 guest 
rooms, meeting space for up to 80 guests, 
a fitness center, a business center and an 
indoor pool. 817-318-5000.  
http://hamptoninn3.hilton.com

3  Menchies opened Nov. 8 in Park 
Village at 1161 E. Southlake Blvd., Ste. 202, 
Southlake. The frozen yogurt shop provides 
a variety of kosher flavors with toppings 
such as fruit, chocolate chips, sprinkles 
and tapioca balls. Gluten-free and vegan 
options are also available. 817-329-3229.  
www.menchies.com

Businesses that have recently opened, are coming soon, relocating or expanding
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FEATURED IMPACT — SMASHBURGER

Smashburger will open in the Kimball Crossing shopping center at 2175 E. Southlake 
Blvd., Ste. 170, Southlake. The restaurant will serve made-to-order burgers, chicken 
sandwiches, salads, fried pickles, onion rings and fries. A variety of hand-spun shakes 
will also be sold. An opening date has not been announced. www.smashburger.com

10  Marshalls will open at 2235 E. South-
lake Blvd., Southlake. The chain is one of 
the nation’s leading off-price family retail-
ers. Shoppers will be able to find brand-
name and designer clothing for men, 
women and children as well as footwear, 
accessories and home merchandise. An 
opening date has not been announced.  
www.marshallsonline.com

11  Buon Giorno Coffeehouse & Roast-
ery will open at 1901 Southlake Blvd., Ste. 
100, Southlake. The coffee shop will offer 
a variety of hot and cold hand-crafted 
coffees and teas. It will also serve pastries, 
such as shortbreads, scones, muffins and 
cinnamon rolls as well as breakfast and 
lunch paninis. Desserts, such as tiramisu 
and cheesecake, will also be sold. An 
opening date has not been announced. 
817-421-7300. www.bgcoffee.net

12  Co-owners Raul Reyes and Olga Sosa 
will open Mesa Grapevine in the winter 
at 1000 Texan Trail, Grapevine. This will be 
the restaurant’s second location, with the 
first being in Oak Cliff. The restaurant will 
serve seafood dishes, soups and salads, 
enchiladas and desserts.  
www.mesadallas.com 

13   Loveria Caffe will open this winter at 
5615 Colleyville Blvd., Ste. 410, Colleyville. 
The business will serve espressos; soda; 
juices; cakes; soups; salads; quiches; crois-
sants and Italian food, such as pizza, pasta 
and paninis. 817-932-2771.  
www.loveriacaffe.com

RELOCATIONS

14  Engel & Volkers Southlake relocated 
its main office in November from 640 N. 
Carroll Ave., Southlake, to Park Village at 
1111 E. Southlake Blvd., Ste. 460, South-
lake. The real estate company provides 
high-end, premium real estate services 
throughout Europe, Asia and North Ameri-
ca. 817-416-2700. http://dallas.evusa.com

ANNIVERSARIES

15  Jason’s Deli celebrated its 40th anni-
versary Nov. 30. The restaurant, located at 
1270 William D. Tate Ave., Grapevine, offers 
an expansive salad bar as well as soups and 
sandwiches. The first Jason’s Deli opened 
Nov. 30, 1976, in Beaumont, Texas.  
817-421-0566. www.jasonsdeli.com

CLOSINGS

16  Kenneth Cole will close all of its outlet 
stores, including its Grapevine store inside  
Grapevine Mills at 3000 Grapevine Mills 
Parkway, within the next six months. The 
retailer will maintain its online presence. 
Kenneth Cole outlet stores offer high-end 
clothing, shoes and accessories.  
972-355-0952. www.kennethcole.com

 COMPILED BY SHERELLE BLACK 
News or questions about Grapevine,  

Colleyville or Southlake? 
Email us at gcsnews@communityimpact.com.
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COMPLETE MIND AND BODY ESCAPE

WHY SUMITS YOGA
It’s a complete mind/body 

transformation. Sumits yoga is 
practiced in a heated yoga room, 
and sequenced to music. We in-
corporate all of the best parts of a 
hot yoga experience. Be prepared 

to sweat! Practice every day to 
experience the bene� ts of a yoga 

practice in your life!

3 WEEKS 
FOR $40

WHEN YOU BRING IN OR 
MENTION THIS AD

4902 Colleyville Blvd. Suite 102
Colleyville, TX 76034

(817) 503-2103
www.sumitsyogacolleyville.com

GO ONLINE TO SEE OUR 

CLASSES AND CLASS 

SCHEDULES

*Limited time offer.
Assisted Living Facility # Pending

700 E State Highway 114
Southlake, TX 76092

Welcome to HarborChase of Southlake Assisted Living 
and Memory Care.
The wait is almost over for HarborChase of Southlake. For a limited time, join the 
Charter Club and be one of the first to visit our luxurious community and pick 
your new apartment. You will also receive priority access to exclusive social and 
educational events before opening day. Meet your new neighbors and experience 
the exceptional lifestyle you will enjoy every day at HarborChase of Southlake.

Our Sales Center
is Now Open!

www.HarborChase.com

Find out how you can receive  
$750 in Dining Dollars today!* 
682-305-0294
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W  hether clients of Let’s Do Cuba have traveled 
to Cuba several times or are going for the first 

time, owner Lily Pousa said her agency provides 
them with a chance to see the real Cuba. 

Pousa started the Southlake company, originally 
called Horizonte Caribe, about four years ago. Pousa 
grew up in Cuba and said her love for her first home 
drives her to help others have an authentic trip. 

“I always try to enhance the interaction with the 
Cuban people,” Pousa said. “Instead of just driving 
you around the places [and sightseeing], I make 
sure you go into the Cuban market—that you see 
how we do our currency, how we yell, how we fight 
for a spot in the line. You know, those are the things 
we try to do [for travelers].”

Pousa plans trips for individuals and small groups 
of people to tour the country that was closed to 
American tourists for several decades.

Pousa works with a team in Cuba that has been 
handling tourism for 30 years. With their help, she 
plans individualized trips for each of her clients. She 

does not have a base package that she starts with 
for each itinerary. Instead, she starts, she said, from 
scratch. Pousa encourages her clients to do some 
research before they start planning the trip in detail.

“I always tell them, ‘Do homework. Go to Goo-
gle, and see what you would like to do,’” she said. 
“Because Cuba has so much to offer that it would be 
impossible for me to list all of the possibilities.”

Some of the most popular points of interest are 
cigar production, the island’s antique cars and 
music, Pousa said. She said she also enjoys sending 
her clients to see the cultural events and museums.

“Cuba is much more than the revolution [and] the 
politics,” Pousa said. “It’s much more than that. So I 
always try to focus my trips to [the cultural] side.” 

In addition to working with her team in Cuba, 
Pousa also makes at least one trip a year to the 
island to check on the places she recommends.

“I always go around the tourism fair because I 
really need to be in touch [with what’s happening], 
and I like to inspect the hotels that I recommend 

BY ABIGAIL ALLEN

1: Lily Pousa is the owner of Let’s Do Cuba in Southlake. 
2: Pousa said the antique cars in Cuba are one of the 
most popular points of interest among tourists.

Let’s Do Cuba

786-253-8839 
www.letsdocuba.net

Let’s Do Cuba
Owner focuses on providing a culturally authentic trip for clients
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BASIC TRIP INFORMATION
Time range: most trips last 7-20 days

Cost: $3,000 and up per person

About safety: With low crime rates and a vigilant 
police force, Pousa said, Cuba is a fairly safe destination. 
Although she still advises being careful about the kinds of 
things clients wear, such as jewelry, she said there should 
not be anything that causes harm to any of the travelers. 

Types of activities: In addition to visiting Cuban markets, 
Pousa sets up cooking classes in Cuban homes for her 
clients. She also invites her clients to attend neighborhood 
parties if she knows they are happening. All of the 
activities she sets up are based on interviews she does 
with her clients to make the right plans for them. 

and the places. Because something might have been 
really good last year but not this year.” 

As a third-world country, Pousa said, there is a 
lack of the kinds of accommodations Americans are 
likely used to staying in. She said she often suggests 
travelers use casas particulares, which she said are 
similar to European hostels, where the Cuban peo-
ple host tourists. Pousa said where the country may 
lack in accommodations it makes up for it through 
its warmth and personality. 

“If I had to describe my people in one sentence it 
would be, ‘They just want to live and live happy,’” 
Pousa said.

Every day you make decisions that could aff ect 
your future. We can help by providing confi dential 
business advice, planning, and implementation. 
Our practice includes bankruptcy, divorce, 
and business transactions. Call us today at 
817-877-1824 to set up your consultation. Visit 
mcbridelegal.com to learn more about how we 
can help you.

6300 Ridglea Place, Ste. 101 | Fort Worth, TX 76116

J. Michael McBride, P.C. Made in Texas
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C repes Bistro began the same way 
its menu items do—from scratch. 

Yasser Alkazzaz, the owner and 
manager of the French-themed bistro 
in Colleyville, developed the concept 
along with his wife, Sirine. Besides 
the help of a cook who has prepared 
French food for about 30 years and a 
baker with 25 years of experience, the 
couple has been behind every aspect 
of the business so far. 

Alkazzaz said they have done 
everything from decorating, which 
his wife was heavily involved with, to 
developing software programs to track 
the accounting and purchasing for the 
restaurant, which opened in June.

Alkazzaz said the main menu items 
the restaurant offers are not necessar-
ily foods people would plan to come in 
for daily. 

“Our food is really about an expe-
rience,” he said. “It’s not everyday 
food.” 

In addition to crepes, quiches, 
sandwiches, salads and sweet crepes, 
Crepes Bistro also offers bakery items 
and an assortment of coffees, wines, 
champagnes, beers and ciders. 

Macarons ($1.99 for one, $9.99 for 
six, $17.99 for a dozen) are also sold.

Alkazzaz said the biggest seller for 
the restaurant thus far is the crepes. 
Although customers always have the 
option of building their own crepes, 
there are menu items the restaurant 
has already crafted, he said. 

“It’s all about authentic French 
crepe[s], savory and sweet, [and] 
some additional sweet food items, 
like quiches and friands, and sweet 
bakery [items],” Alkazzaz said. “It’s 
really about also adapting this French 

cuisine to the U.S. market, in particu-
lar Texans,” Alkazzaz said.  

Some of those crepe-based menu 
items include dishes that combine 
French and Texan flavors, such as the 
Texan ($12.99), which includes Tex-
as-style sausage, sauteed potatoes and 
onions, cheese and jalapenos with 
barbecue sauce. 

Other crepes on the menu offer a 
more traditional French flavor, such as 
the Forestiere ($9.99), which features 
a house-made Forestiere mushroom 
sauce, cheese and the option to add 
prosciutto, chicken, beef or ham. 

Everything Crepes Bistro offers is 
made from scratch in the restaurant, 
with the exception of the Nutella for 
the Nutella crepe ($8.99), which also 
features sliced bananas and straw-
berries, whipped cream and slivered 
almonds. 

“It’s also about the freshness of the 
ingredients [and the] quality of ingre-
dients,” he said. “I mean, we use very, 
very expensive ingredients.”   

One such ingredient is buckwheat 
flour, which is several times more 
expensive than all-purpose flour, but 
it adds a richer flavor and more nutri-
tional value to the crepes, he said.  

Customers get to pick out toppings 
for the crepes ahead of time, and then 
they get to watch them being made 
right in front of them. 

“That’s very fun because people can 
see all of the ingredients, and they can 
compose their own plate,” he said.  

Alkazzaz said he is confident the 
bistro offers something for everyone. 

“[They will] have a new experience 
tasting [our] food,” he said. “We 
please all tastes.”

Crepes Bistro
Restaurant brings French cuisine to Colleyville

BY ABIGAIL ALLENDINING FEATURE
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1: Yasser Alkazzaz is the owner and 
manager of Crepes Bistro in Colleyville.  
2: The Nutella crepe ($8.99) features 
sliced bananas and strawberries, 
whipped cream and slivered almonds. 
3: In addition to the crepes, quiches, 
sandwiches  and salads, Crepes Bistro 
also offers baked goods. 

1

2

3

Crepes Bistro 

5615 Colleyville Blvd., Ste. 300, 
Colleyville • 817-893-5313 
www.crepesbistro.com 
Hours: Mon.-Thu. 11 a.m.-9:30 p.m., 
Fri.-Sat. 10 a.m.-10 p.m.,  
Sun. 10 a.m.-9 p.m.
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WHAT IS A MACARON?
A macaron is a sweet, meringue-based 
confection that is commonly filled with 
ganache, buttercream or jam filling and 
sandwiched between two cookies.

N
Map not 
to scale

26

F U R N I T U R E  C O N S I G N M E N T

Gallery

6000 COLLEYVILLE BLVD. • 817-488-7333  
INFO@FCGALLERY.NET 

FURNITURECONSIGNMENTGALLERY.NET
MON - SAT 10AM - 6PM • CLOSED SUNDAYS

10% OFF
WHEN YOU BRING IN THIS AD OR MENTION IT

COUPON MAY NOT BE COMBINED WITH OTHER DISCOUNTS

Always Accepting Quality Consignments

Southlake Town Square • 817-442-9132
(across from the Post Office))
For Beneficiary Info go to WholeEarthProvision.com

and the joy of helping  
children in need.

Whole Earth 
Provision Co. $5 Gift Certificate!

Toy & Book DriveNEW

KIDS
Please leave  items unwrapped with original package  and tag in place.

Whole Earth Provision Co.

Donations accepted at any  
store through December 18th.

For every $10 item  
donated, receive a
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RECENT UPDATES

1  SH 26 Phase 2

Throughout December crews will be do-
ing tree removal and installing drainage 
and temporary traffic signals. Various 
lane closures are possible from 9 a.m.- 
3 p.m., and SH 26 could be reduced to 
one lane, weather permitting. Motorists 
can also expect to see the installation 
of temporary driveways at various loca-
tions. The project is widening the road 
from four lanes to six lanes from John 
McCain Road to Brown Trail.

Timeline: November 2016-2019

Cost: $38.2 million

Funding sources: Texas Department of 
Transportation

2  FM 1938 Phase 2

Construction at the FM 1938 and FM 
1709 intersection has been accelerated, 
and the intersection will be substantial-
ly complete by the end of 2016. North 
of the intersection, crews continue to 
reconstruct the new southbound lanes 
between Fawkes Lane and Florence Road. 
When complete the project will widen the 
roadway to two lanes in each direction 
with raised, curbed medians.
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COMPILED BY SHERELLE BLACK

Timeline: April 2015-summer 2017

Cost: $20.6 million

Funding sources: TxDOT; U.S. Depart-
ment of Transportation; Highway Adminis-
tration; Tarrant County; cities of Southlake, 
Trophy Club, Keller, Westlake; North 
Central Texas Council of Governments

3  SH 121/SH 360 Interchange

In December bridge crews will perform 
work on the new bridge that will take traffic 
from eastbound SH 114 to southbound SH 
121. Also, crews will begin to build the wall 
between northbound and southbound SH 
121. Drainage crews will begin to install the 
new drainage systems in the center median 
of northbound and southbound SH 121.

Timeline: Aug. 30, 2016-2018

Cost: $61 million

Funding sources: TxDOT

4  Cheek-Sparger road upgrades

In December crews will begin removing 
the existing pavement on the north side 
of the road and start prepping for the new 
stabilized subgrade. In November, crews 
completed subgrade work and placed the 
bottom layer of asphalt from Bedford Road 
to Brown Trail. Crews also began removing 
and replacing concrete driveways. When 
complete, the road will be rehabilitated, 
widened and resurfaced from Brown Trail 
to Bedford.

Timeline: October-January

Cost: $1.36 million (includes work on 
Bedford)

Funding sources: Tarrant County, city of 
Colleyville
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A meaningful mission. 
An unbeatable culture.

Check out our open positions at communityimpact.com/now-hiring

Is working within your community what you’ve been searching for?

Are “passionate” and “professional” words that describe you?

We’re looking to speak with you.

NOW 
HIRING

ACCOUNT
EXECUTIVE
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Coury Hospitality was selected by the city of Grapevine to construct its boutique hotel in 
historic downtown. Pictured above is one of the company’s boutique hotels.

Grapevine selects Coury Hospitality to construct boutique lodging

Developer for hotel at rail station picked

BY SHERELLE BLACK

The city of Grapevine has selected 
Coury Hospitality as the developer of 
its boutique hotel that will be built in 
historic downtown.

The hotel is part of the city’s plans 
to place transit-oriented development 
around its TEX Rail commuter station. 
Other plans include a parking garage, 
plaza and observation deck.

Grapevine City Manager Bruno 
Rumbelow said Coury Hospitality 
specializes in renovating historic 
buildings into boutique hotels that are 
rated 4 Diamonds by the American 
Automobile Association, which is one 
of the reasons they were selected.

“We went through a competitive 
selection process,” Rumbelow said. 
“We had five or six rise to the top, and 
out of those Coury Hospitality was 
the strongest competitor. They rose to 
the top for several reasons: one, their 
experience and proven track record 
with developing boutique hotels, and 

two, the idea of having a partner that 
we can trust to own and maintain the 
hotel was very appealing.”

The boutique hotel will be built next 
to the rail station’s parking garage at 
the northeast corner of Main Street 
and Dallas Road.

Coury Hospitality CEO and founder 
Paul Coury said although his company 
has hotels in Oklahoma, Missouri and 
Kansas, this will be the first in Texas.

“Grapevine is an upcoming city, 
and [we thought] it’s a very intriguing 
project that the city is doing with the 
TEX Rail station and the garage, and 
we just thought it was something that 
fit our company profile.”

Coury said the hotel will feature 
between 110 and 125 rooms and have a 
4-diamond rating.

“Most of our hotels are under a 
special Autograph Collection by 
Marriott,” he said. “We will be doing a 
similar lifestyle brand in Grapevine.” 

Coury said Grapevine’s hotel will 

be different than any other project the 
company has.

“We develop each [hotel] uniquely, 
and each one tries to tell a story based 
on the area that it’s in and the things 
that are in the area that are relevant,” 
he said. “So as we develop the concept 
it will be relevant to Grapevine, the 
wine element and the Texas element 
as well as the railroad part of it. We 
have not developed a look yet, but it 
will evolve using those factors.”

Rumbelow said the city’s rail station 
including the parking garage will be 

complete by the end of 2018, with the 
other elements such as the hotel to 
follow shortly after. 
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Evening & Saturday Appointments • In-House Dental Plan • Beverage Bar & Massage 
Chairs • Netfl ix, Tablets & Wireless Headphones • Advanced Digital Equipment and 

Latest Technology • Same Day Emergency Appointments Off ered. 
Invisalign™, ClearCorrect™ & Powerprox 6 Month Braces

We accept most PPO insurance plans

$50 OFF 
ANY TREATMENT

Cannot be combined with other offers. Expires 12/31/16

TAKE CARE OF YOUR SMILE!

Six Month Braces 
Consultation!

For new patients only. Cannot be combined 
with other offers. Expires 12/31/16FR

E
E

Teeth Whitening
For new patients only. After Exam, X-Rays & Cleaning. 

Cannot be combined with other offers. Valid in absence 
of gum disease. Expires 12/31/16

$300 valueFR
E

E
Call Today! 817-809-4445 

www.azurefamilydental.com
5611 Colleyville Blvd, Suite 140

 Colleyville, TX

Family, Cosmetic & Implant Dentistry

In the 
Plaza with 

Market Street, 
Gloria’s and 

Studio Movie 
Grill
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5 STAR REVIEWS!

USE ‘EM OR LOSE ‘EM: 
USE YOUR INSURANCE AND FSA BENEFITS BEFORE THEY’RE GONE!!
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As work on the TEX Rail corridor begins, Grapevine 
City Council seeks to keep Dallas Road at four lanes

Southlake council hears plans on proposed development along SH 114 that includes a Marriott hotel

Colleyville water bills to 
reflect new rates in Jan.

GRAPEVINE  At the Nov. 15 Grapevine 
City Council meeting, a proposal of 
potential alterations and enhance-
ments for Dallas Road from Texan 
Trail to William D. Tate Avenue was 
presented. 

Craig Melde of ArchiTexas, who 
presented the proposal, said the plan 
for the road is to make it into a “great 
urban boulevard that is in a safe, 
walkable corridor.”

To accomplish that, Melde said the 
road would need to be redesigned as 
a two-lane road in order to accom-
modate vehicle circulation, pedes-
trian enhancements and landscape 
improvements. However, Mayor 
William D. Tate and City Council 

members voiced their opposition 
against condensing the roadway.

“I just don’t think that’s going to 
work,” he said. “You can’t cut Dallas 
Road down to two lanes and move the 
traffic. There’s too much traffic there 
today, and when you add the train 
station, the hotel, the apartments and 
everything else that is going to be 
there, you’re going to have chaos and 
you’re going to have people going all 
through the historic district trying to 
get where they have to go.”

Council instructed the architects 
to come back with a scaled-down 
proposal that keeps Dallas Road at 
four lanes but still has pedestrian and 
landscaping enhancements.

SOUTHLAKE  City Council was 
expected to hear the second reading 
of a site plan for Delta Southlake 
Center, a 15.872-acre development at 
the southeast corner of North White 
Chapel Boulevard and SH 114 on Dec. 
6, after the newspaper went to press.

The first reading was held Nov. 15, 
and developers said the development 
would be built in two phases. The 
first phase would consist of a six-
story, full-service Marriott Delta hotel 
on 6.28 acres that will feature 240 

rooms and a conference center.
Phase 2, which is all conceptual, 

is expected to include two, five-story 
office buildings with retail; a six-story 
office building; and a three-story 
parking garage. The developer said 
ultimately Phase 2 will be developed 
based on market demand.

Developers said ground would 
break immediately on the hotel once 
it is approved; however, there is no 
timeline on Phase 2.

Council Member Randy Williamson 

expressed concerns about the time-
line of phasing in regard to landscap-
ing. The site plan shows Phase 1 of 
the development would be land-
scaped with the hotel, but Phase 2’s 
landscaping would not be complete 
until ground breaks on that phase.

“You would have 9 acres of really 
bad land surrounding a really nice 
hotel,” he said.

The developer said it will do land-
scaping on Phase 2 of the project to 
make it look nice.

COLLEYVILLE  Council members 
adopted a new water and waste-
water rate structure at their Nov. 15 
meeting.

The new rates went into effect 
Dec. 1, which means residents will 
see the rate change reflected in bills 
they receive in January.

The water rate structure includes 
a flat volumetric rate of $4.17 per 
1,000 gallons and a varied base rate 
depending on the size of the water 
meter. According to city officials, 
most residences have a 1-inch meter 
or smaller, which has a $14.01 base 
rate. 

The fixed-base charge covers the 
city’s cost of utility operations and 
maintenance. The variable portion 
of the rate is the charge set by the 
Trinity River Authority per 1,000 
gallons of water. The structure is 
designed so that customers can see 
the city’s distribution costs and the 
TRA’s costs separately.

News from Grapevine, Colleyville and Southlake COMPILED BY SHERELLE BLACK

The six-story Marriott Delta hotel would fea-
ture 240 rooms and a conference center.
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NUMBER TO KNOW

668  At the Nov. 15 Southlake 
City Council meeting, staff 

told council that 668 residents had signed 
up for EyesOnWater, a program that 
allows residents to directly monitor and 
control their water consumption. The 
water application is available on the 
iPhone’s  App store and Android Google 
Play.

MEETINGS

Colleyville City Council Meets at 7:30 p.m. 
the first and third Tuesday of each month  
www.colleyville.com

Grapevine City Council Meets at 7:30 p.m. 
the first and third Tuesday of each month  
www.grapevinetexas.gov

Southlake City Council Meets at 5:30 p.m. 
the first and third Tuesday of each month 
www.cityofsouthlake.com 

Grapevine-Colleyville ISD Meets at 7 p.m. 
the fourth Monday of each month  
www.gcisd-k12.org

Carroll ISD Meets at 5:30 p.m. the first and 
third Monday of each month 
www.southlakecarroll.edu

For instant coverage of these meetings, 
follow us on Twitter:  
@impactnews_gcs
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When the lights go up
but he comes down...

Our average wait time is <10 min

• Sutures / Stitches • Broken Bones • Cat Scan • Head Injury • Allergic Reactions • Asthma Treatment 
• Cold/Flu Symptoms • Ultrasound • Full Laboratory • Xray • Affordable Pricing • No Surprise Bills

Get in. Get out. Get back to life.

CompleteEmergencyCare.com321 W Southlake Blvd 817-809-2089Southlake
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DECEMBER

10-11  17-18  
Bricktacular Holiday at LEGOLAND 
Discovery Center
Lego Santa Claus visits the Legoland 
Discovery Center. Guests are able to 
write a letter to Santa and put it in the 
mailbox as well as test their skills and 
enter the holiday-themed build chal-
lenge.  9 a.m.-8:30 p.m. (Sat.), 10 a.m.-
6:30 p.m. (Sun.). $21, discounted tick-
ets available online as well as combo 
passes that include Sea Life Grapevine 
Aquarium. LEGOLAND Discovery Cen-
ter Dallas/Fort Worth, 3000 Grapevine 
Mills Parkway, Ste. 519, Grapevine. 
877-818-1677. https://dallasfw.lego-
landdiscoverycenter.com

10   PJs and Pancakes with  
Mrs. Claus 

Celebrate the Christmas season with Mrs. 
Claus. Each guest receives a pancake 
breakfast and holiday treats. Live enter-
tainment is also included. Tickets are 
available at the Southlake Town Square 
Concierge, 1256 Main St., Ste. 100, South-
lake. 8-10 a.m. Free (under the age of 2), 
$7 (ages 2-12), $10 (age 13 and older). The 
Cheesecake Factory, 1440 Plaza Place, 
Southlake. 817-229-8774.  
www.southlaketownsquare.com

11   A Merry Little Christmas Show 
with Ricki Derek

Ricki Derek’s, one-of-a-kind Christmas 
show returns to the Palace Theatre. The 
holiday musical combines the vibe of the 
Bing Crosby and Frank Sinatra Christmas 
television specials with the energy and 
excitement of a 21st century live show.  
8 p.m. $27-$32 (depending on seat). Pal-
ace Theatre, 300 S. Main St., Grapevine.  
817-410-3100. www.grapevinetexasusa.
com/palace-theatre 

13-30    Extreme Ornament 
help-create events 

The events allow participants to expe-
rience the art of glassblowing with a 
seasonal twist. Each participant selects 
colors from a color palette of glass 
before applying the colors to the hot 
molten glass gather. Participants then 
reheat the glass color in Vetro’s furnace 
before watching a glassblower form the 
ornament into a keepsake. Participants 
should be age 14 and older. 2-7 p.m. 
(Dec. 13-15), 10 a.m.-1 p.m. (Dec. 22, 24, 

27, 29), 2-6 p.m. (Dec. 27, 28), 10 a.m.-4 
p.m. (Dec. 31). $50 (per ornament). 
Vetro Glassblowing Studio & Gallery, 
701 S. Main St., Ste. 103, Grapevine. 817-
251-1668. www.vetroartglass.com 

19-23    Skyhawks holiday 
soccer camps 

Using a progress-based curriculum, the 
staff ensures young athletes gain the 
technical skills and knowledge of soccer 
required for the next step. The camp 
focuses on dribbling, passing, shooting 
and ball control, and is meant for ages 
6-10. 9-11:30 a.m. $105. Sparger Park, 
4301 Bedford Road, Colleyville.  
214-693-7196. www.skyhawks.com. 

19  Story Time with Mrs. Claus
Mrs. Claus visits and shares 

holiday stories. Hot chocolate and 
cookies are provided. 11 a.m. Free. 
Third floor, Town Hall, 1400 Main St.,  
Southlake. 817-748-8243.  
www.cityofsouthlake.com

22    Baroque Holiday Concert
Performed by the Musicians of 

the Fort Worth Symphony, with chamber 
orchestra and soloists, the performance 
features “Winter” from Vivaldi’s “Four 
Seasons” and other holiday favorites.  
7 p.m. $10 (students, seniors and APEX 
members), $15 (adults). White’s Chapel 
Church, 185 S. White Chapel Blvd., South-
lake. 800-481-8914. www.apex-arts.org 

22    ‘White Christmas’
Shown by the Palace Theatre, 

a successful song-and-dance team 
become romantically involved with a 
sister act and team up to save the failing 
Vermont Inn of their former command-
ing general. 7-10 p.m. $6. Palace 
Theatre, 300 S. Main St., Grapevine. 
817-410-3100. www.grapevinetexasusa.
com/palace-theatre  

22-23     Animated Double 
Feature 

The Palace Theatre presents “A Charlie 
Brown Christmas” and “How the Grinch 
Stole Christmas.” 2 p.m. $6. Palace 
Theatre, 300 S. Main St., Grapevine. 
817-410-3100. www.grapevinetexasusa.
com/palace-theatre 

31    Rockin’ Ruby New Year’s Eve 
party

Hosted by Messina Hof Grapevine 
Winery, the venue celebrates 40 years 

of Texas winemaking in 2017 at its 
Grapevine location with a DJ, open wine 
bar, light food and desserts. Red attire is 
encouraged, and there is a toast at mid-
night. 9 p.m.-1 a.m. $49.95.  Messina 
Hof Grapevine Winery, 201 S. Main St., 
Grapevine. 817-442-8463.  
www.messinahof.com/grapevine

31    Hollywood Nights
Umbra Winery hosts a New 

Year’s Eve party that includes bottles 
of sparkling wine, a buffet, party 
favors, a midnight champagne toast, a 
photo prop area and prizes. 8 p.m.- 
1 a.m. $49. Umbra Winery, 415 S. Main 
St., Grapevine. 817-421-2999.  
www.umbrawinery.com

31    Celebrate the new year with 
Glass Cactus 

The Glass Cactus Nightclub at the Gay-
lord Texan Hotel & Convention Center 
hosts a roaring 1920s-inspired party 
with live music by FOCUS3D and DJSC. 
With the purchase of a ticket, guests 
get party favors, a champagne toast at 
midnight and access to the photo booth. 
9 p.m. $35 (general admission), $75 
(VIP), $400 (table for two people), $700 
(table for four people), $2,000 (booth 
for eight people). Gaylord Texan Hotel & 
Convention Center 5101 Gaylord Trail, 
Grapevine. 817-778-2805.  
www.marriott.com

 JANUARY

7-8   Rubber stamp and paper 
arts festival 

Hosted by Heirloom Productions, the 21st 
annual festival includes demonstrations, 
art stamps, card making, scrapbooking, 
paper crafts, paper and supplies. 10 
a.m.-5 p.m. (Sat.), 11 a.m.-4 p.m. (Sun.). 
$6 (both days, advance), $6 (Sun. only 
at the door), $8 (both days, at the door). 
Grapevine Convention Center, 1209 S. 
Main St., Grapevine. 541-574-8000.  
www.heirloompro.com 

14-15   Butchering and Curing 
Workshop 

Learn the basics of butchering and curing 
hogs during this two-day workshop. Also 
see how the smokehouse was used in 
preserving pork. Registration is required 
and all participants must be age 16 or 
older. All participants must register for 
both days if they plan on attending both 
days. 10 a.m.-2 p.m. $30 (per person, per 
day), $50 (per person for both days).  
Nash Farm, 626 Ball St., Grapevine. 
 817-410-3185. https://tickets.
grapevineticketline.com/event/
butchering-curing

ONLINE CALENDAR

Find more or submit Grapevine, 
Colleyville and Southlake events at  
communityimpact.com/gcs-calendar.

To have Grapevine, Colleyville and 
Southlake events considered for the 
print edition, they must be submit-
ted online by the fourth Friday of the 
month.

COMPILED BY TARA POHLMEYER
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COMMUNITY CALENDAR

WORTH THE TRIP

DEC 16-17       Holidays at the Heard
Guests are able to see lights and holiday decor along a half-mile 

Heard Natural Science Museum & Wildlife Sanctuary trail. Children have the opportu-
nity to take a photo with Father Christmas and Mother Nature, and local musicians play 
live holiday music in the outdoor amphitheater. 6:30-9 p.m. Free (age 2 and younger), 
$6 (ages 3-12 at the door), $9 (adults and seniors at the door), discounts for members 
and presale purchases available. Heard Natural Science Museum & Wildlife Sanctuary, 
1 Nature Place, McKinney. 972-562-5566. www.heardmuseum.org/holidays
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Mark Wood
Colleyville economic development and 
communications executive director

I   n October, the city of Colleyville hired Mark Wood to serve as the executive 
director of economic development and communications.

In his role, Wood leads the city’s economic development efforts and oversees 
the city’s communications strategy.

Wood, who grew up in Arlington, received his bachelor’s degree from Texas 
A&M University and obtained a master’s degree in public administration from 
the University of North Texas. After he graduated, Wood worked in the private 
sector in public relations and marketing for several companies.

Wood was hired by the town of Flower Mound 10 years ago, and he has served 
in three positions during his tenure with the town: communication specialist, 
assistant to the town manager and director of economic development.

Wood spent the past five years serving as Flower Mound’s director of eco-
nomic development. During his time as director, the town saw more than 5,000 
jobs created and more than 3 million square feet of new commercial space built. 

Wood resides in Flower Mound with his wife, Amanda, and their three sons.

What attracted you to Colleyville?
Being from North Texas, I know the 

city. I also know it’s a great place to live 
because my sister and brother-in-law 
live here. It’s right in the heart of North 
Texas and near the airport, which makes 
it a great location. Also, the opportunity 
to come in and kind of expand my role 
and use my background—communica-
tions and economic development—was 
attractive. Also, the opportunity to work 
under the leadership of Jennifer [Fad-
den], the city manager, was appealing. I 
knew Jennifer through our professional 
organization and we both have our mas-
ter’s from UNT.

What are some of the things you 
hope to accomplish during your 
first year?

I think at first it’s getting my head 
around what is happening develop-
ment-wise and how I can positively 
affect additional commercial develop-
ment in Colleyville. Certainly managing 

BY SHERELLE BLACK

the [impact of the SH] 26 project and 
keeping businesses informed and in the 
loop to help them through that project is 
going to be a challenge I look forward to. 
Also part of that commercial develop-
ment aspect is the retention effort so [I 
look forward to] not only attracting new 
businesses but helping to keep existing 
businesses here thriving. I look forward 
to working with the communications 
staff to see what we can do to enhance 
communication with businesses and res-
idents, increase community involvement 
and keep residents informed on what’s 
going in their city.

What are some of the challenges 
that you see?

I see the State Highway 26 project 
as the biggest challenge. I think at the 
end of the day it will be a great proj-
ect for the city as it’ll increase traffic 
capacity and mobility, but during 
that time there’s going to be growing 
pains—there’s no question about that. 

It’s going to create potential traffic 
issues and slowdowns, especially during 
the nonpeak hours; so managing our 
way through, communicating our way 
through—that is going to be our biggest 
challenge.

I think another challenge is develop-
ing the green field sites that Colleyville 
has left into something that the resi-
dents want and need. There’s a few key 
tracts left that need to be done right the 
first time. An example is the Northern 
Gateway, which is by John McCain 
[Road] and [SH] 26. That area needs to 
be done right with top-quality uses, so 
that’s going to be a top priority.  

What is your plan to get businesses 
along SH 26 during construction?

Even with construction, Colleyville 
has a great story to tell, there’s no 
question about that—the demograph-
ics are great for retail and restaurants, 
the incomes are high, [the people are] 
well-educated and there’s a lot of traffic 
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on [SH] 26 that drives through every day. 
That’s very appealing to retailers and 
restaurants. I think one of our biggest 
challenges is telling the story of why 
they should be in Colleyville and not 
one of our surrounding communities. I 
think Colleyville has a niche with unique 
retailers and restaurants, and one-of-a-
kind or first-in-the-market opportunities, 
so I think capitalizing on that will be 
something that we look at doing.

Where do you see Colleyville in 10 
years?

I think Colleyville will continue to be 
a great place to live and a great place 
to raise a family. I think part of that is 
providing amenities, such as retailers 
and restaurants that are desirable to 
residents, so not only can residents shop 
locally, dine locally but they don’t have 
to drive far away and at the same time it 
also increases sale tax revenue. I think 
it’s going to continue to be one of the 
top-tier suburbs in the DFW area.

  1201 e hwy 114 , southlake, tx            VisitBicycleWorld.com           817-251-9202

Kid’s bikes in stock!
Buy now & pickup 

Christmas  Eve

bikes & 
accessories
 for every 

rider

friendly 
service

G ift Certificate
$10 Come check us out! We have 

gifts for everyone on your list!

Whole Earth  
Provision Co.

Certificate valid on an in-store purchase, only, at any Whole Earth  
Provision Co. retail store. One certificate per purchase per customer please.  

NOT REDEEMABLE FOR CASH.  EXPIRES 12.24.16

Tender As  
Outreach

Southlake Town Square • 817-442-9132
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NONPROFIT

DALLAS | FORT WORTH METROPLEX 
FISCAL YEAR 2015-16

For 127 years, the Salvation Army has provided food, clothing, shelter and hope to those 
in need in the Dallas-Fort Worth area. With the help of volunteers, this organization serves 
thousands of people each year. Below is a snapshot of the Salvation Army’s local reach 
over the past year.

HOW YOUR 
DONATION HELPS

16,372  FAMILIES 
RECEIVED CHRISTMAS 
ASSISTANCE

6,836
MEN, WOMEN,
AND CHILDREN 
SHELTERED

546
VETERANS 

SERVED
HOUSEHOLDS RECEIVED FOOD 

PANTRY ASSISTANCE

7,26142,071 
BAGS OF GROCERIES 

DISTRIBUTED 

$670,834
IN FINANCIAL ASSISTANCE DISTRIBUTED

619 CHILDREN IN AFTER-
SCHOOL PROGRAMS

MEALS SERVED AT 
THE SALVATION ARMY 

991,388

IN SUBSTANCE 
ABUSE RECOVERY 

SERVICES 

PEOPLE 
RESCUED 

FROM DOMESTIC 
VIOLENCE 

51,918 
ANGEL TREE 
PARTICIPANTS

CHILDREN 
IN SPORTS 

PROGRAMS

362 4,443 

190

HELPING 
THOSE IN NEED

SOURCE: THE SALVATION ARMY/COMMUNITY IMPACT NEWSPAPER

$90 $780 $840

$25 $50$2.40 $5 $16

$900

helps provide 
a meal for 

a homeless 
person

helps provide 
a month of 

bus passes for 
one person 

provides 
a bag of 

groceries

helps provide 
shelter for a 

family for one 
week

helps provide 
one person 
dinner for a 

week 

provides a 
week’s stay at 

a shelter for 
one person

helps provide 
one night of 
shelter for 

one person

helps stock 
the food 

pantries for 
one day

provides one 
week of after-

school care

50,000 new 
cancer patients 
every year. 1 new 
amateur astronaut.

At Texas Oncology, our patients are as remarkable as  

our care. That’s why we do more than help them fight 

cancer; we treat every treatment like a breakthrough.  

With 420+ physicians, 175+ locations statewide and 

thousands of patients on clinical trials, we provide leading-

edge care for more than 50,000 Texans every year — 

including extraordinary patients like Trent.  With his cancer 

in remission, he’s advancing science in zero gravity.  

See his story at TexasOncology.com/Trent.

1-888-864-4226  •  www.TexasOncology.com

BEDFORD  •  GRAPEVINE  •  IRVING  •  KELLER

FIGHT CANCER
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“[Seniors are feeling like 
they are] forced to make a 
choice about where they want 
to live because if they want to 
stay in the community they are 
basically stuck in their house, 
and if they want to downsize, 
or ‘right size’ as I call it, and 
live in a way that fits their life-
style, they are being forced to 
move outside of our commu-
nity. And in many cases they 
move away.” 

Another senior living facil-
ity getting ready to open in 
Southlake is HaborChase of 
Southlake.

The facility, which will 
be located off of SH 114, is 
expected to open in May and 
will offer assisted living as 
well as memory care housing.

HarborChase Director of 
Sales Gwen Cantu said the 
owners of the senior facility 
recognized the need for more 
senior care in Southlake.

“Southlake is a really unique 
community,” she said. “I think 
we felt like there were not a 
lot of senior living choices in 

Southlake, and with a strong 
demographic of adult chil-
dren we thought there could 
be a need for their parents and 
them wanting to move their 
parents closer to them.”

However, Southlake City 
Council denied a mixed-use 
senior housing development 
in August. The project, which 
would have been located at  
SH 114 and Blessed Way, would 
have included 255 indepen-
dent and assisted-living units 

as well as a pair of three-story 
office buildings.  Several of the 
council members opposed the 
project because of its density. 

ADDING HOUSING OPTIONS

Bliss, who will be breaking 
ground on the city’s first con-
dominiums in the first quar-
ter of 2017, is in the process 
of building out brownstones 
in Town Square. Bliss said 
he recognized the need to 
provide a broader variety of 

housing options in Southlake, 
and hopes these new housing 
products will help seniors stay 
in Southlake.

“We researched and saw 
that the [age] 35-55 population 
has a stable to growing popu-
lation, and over the age of 55 
you have a population that 
is declining,” he said. “If you 
look around Southlake and 
the housing that is available, 
you can see why. 

“This is what Southlake 

residents were telling [Cooper 
and Stebbins before we started 
building the brownstones]. 
They are saying, ‘My kids are 
grown and they’re gone, and 
I’m living in a 5,000-square-
foot house with five bedrooms 
and I never go upstairs any-
more. If I could just cut the top 
level off my house, that would 
be good.’”

Bliss said seniors are look-
ing to downsize not because 
they cannot afford it, but 

 CONTINUED ON 1
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COMPARING HOME VALUES AMONG NEIGHBORING SCHOOL DISTRICTS

Real estate agents say homes in Southlake cost more because they are located in Carroll ISD’s boundaries. If a resident were to 
move out of the school district and into a neighboring district, he or she could fnd a house of the same size for less. 

*Comparison of homes of 3,000 
sq. ft. or less 

Average year home built: 
1999

Average price per sq. ft.: 
$150.74 

Average home sales 
price: $292,000

Average year home built: 
2001

Average price per sq. ft.: 
$109.89 

Average home sales 
price: $216,770

Average year home built: 
1985

Average price per sq. ft.: 
$171.53 

Average home sales price: 
$380,208

SOURCE: EBBY HALLIDAY, DAN COMBE/
COMMUNITY IMPACT NEWSPAPER

$61.64 per sq. ft. 
more in Carroll ISD vs. 
Keller ISD.

$20.79 per sq. ft. 
more in Carroll ISD vs. 
Grapevine-Colleyville ISD.

GRAPEVINE- 
COLLEYVILLE ISD KELLER ISD CARROLL ISD

Your ideas 
brought
to light

Specializing in: 
Fan Installation, Electrical Upgrades, Landscape Lighting and more.

Specializing in: 
Fan Installation, Electrical Upgrades, Landscape Lighting and more.

Your one stop solution for your home electrical needs. 
Providing quality service to the DFW area since 1973

Call us today! 972-790-0707

Your one stop solution for your home electrical needs. 
Providing quality service to the DFW area since 1973

FREE ESTIMATES
& 10% OFF 

WHEN YOU MENTION THIS AD

ELECTRIC
www.cbdallaselectrician.com

TECL #17456
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Tell us what you think.  
Comment at 
communityimpact.com.

because of the maintenance 
and upkeep it takes to keep up 
a larger lot.

He said seniors in Southlake 
want to downsize, but they 
also want to keep the ameni-
ties they are used to, which is 
where the brownstones and 
condos come into play.

“Downsizing is almost met 
with resistance because it’s 
often thought of as ‘I have 
to give something up,’ but it 
doesn’t need to be that way,” 
he said. “In the brownstones 
they will still have all of their 
luxurious appliances they are 
used to, but without the has-
sle of taking care of a lawn or 
having unused space.”

Bliss said he believes 
Southlake’s senior popula-
tion would increase if the city 
added more housing options.

“People are saying, ‘We 
want to stay here, but we want 
choices,’” he said. “For some 
of them, Watermere is a great 
choice and is a great fit, but for 
others who are ready to down-
size but not ready to move into 
a community that is age-re-
stricted, it’s not. Because they 
feel as soon as they do that 
they are basically surrounded 
by a lot of people like them 
and they want diversity and to 
be able to be around people of 
all ages.” 

Cantu said assisted living is 
ideal for seniors who want to 
feel a sense of community.

“I think living at home can 
be quite lonely, especially 
when they are no longer driv-
ing,” she said. “They can 
become isolated, and then 
they have to worry about 
things like cooking their 
meals, getting to the grocery 
store and taking care of the 
yard. However, [with assisted 
living] they are no longer 
going to have to worry about 
those things. With assisted 
living they have the feeling of 
community and the socializa-
tion and get to do things that 
are designed just for them. 
They no longer have to feel 
isolated or feel obligated to 
take care of a big house.”

INFLATED HOUSING VALUES

Combe said the primary 
reason people are attracted 
to Southlake is because of its 

school district, Carroll ISD. 
“People are willing to pay 

more for their homes just to 
be in this school district,” he 
said.

However, he said once 
homeowners’ children are out 
of the district they are more 
likely to move.

“Part of the reason the 

housing values are so inflated 
is because of the school dis-
trict,” he said. “If you go out-
side the school district bound-
aries, the cost of the homes 
drops significantly. A person 
could find a home with the 
same amenities for thousands 
of dollars less than what it 
would cost for the same house 

in Southlake. So if they are 
truly looking to retire and 
downsize, they would proba-
bly leave.”

Combe said residents are 
paying more per square foot 
and on average getting an 
older house in the Carroll 
ISD school boundaries when 
compared to the homes in 

the boundaries of neighbor-
ing school districts of Grape-
vine-Colleyville ISD and  
Keller ISD.

1  Watermere at Southlake

2  The Carlyle at Stonebridge   
      Park

3  HarborChase of Southlake

4  Silverado Southlake       
      Memory Care Community

5  Brownstones/Condos in
       Southlake Town Square

6  Denied mixed-use senior  
      development

Age-restricted housing

Houses or apartment communities 
restricted to seniors only

Independent-living communities

Housing designed for seniors that does 
not necessarily require the care of assisted 
living

Assisted living

Housing that provides nursing care, 
housekeeping and meal preparation, among 
other services

Memory care

Specifc care required for a senior with 
dementia or Alzheimer’s disease

Skilled nursing

Care required for a senior recovering 
from illness or injury, recovering from a 
hospital stay and needs rehabilitation 
support for chronic illness

Options for downsizing

4

3

1

5

2

114

114

NMap not to scale
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SOUTHLAKE’S HOUSING OPTIONS FOR SENIORS

The housing options 
in Southlake Town 
Square are not just 
for seniors.
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In August, Southlake 
City Council denied 
a mixed-use senior 
housing development.
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THE TREND OF  
NATIONAL CHAINS

In recent decades, control of the domestic 
restaurant market has changed dramatically 
from independent restaurants to chain 
restaurants.

U.S. CHAIN LOCATIONS 
OPENED WHILE

INDEPENDENT EATERIES  
WERE FORCED TO CLOSE

1970

2009

4,511 7,000

U.S. chain restaurants

U.S. independent restaurants

15% 85%

88% 12%

SOURCE: THE NPD GROUP/COMMUNITY IMPACT NEWSPAPER

 CONTINUED FROM 1

“The retail and restaurant business 
is just hard,” he said. “National chains 
or brands have a lot of marketing dol-
lars behind them. They have national 
ads and websites where you can search 
for locations, but mom and pops don’t 
necessarily have that. So I think get-
ting the message out is more difficult 
[for small businesses].”

Wood said the stores that are most 
likely to succeed against bigger brands 
are the business owners that find a way 
to market their store.

“The most successful are the ones 
that get the message out—build brand 
awareness—which is hard when you 
don’t have the millions of dollars for 
marketing like national chains,” he 
said. 

FINDING A NICHE

For all the struggles, there are many 
small Colleyville and Southlake busi-
nesses that have survived and even 
thrived for years among strong compe-
tition, Bliss said. 

The keys to success vary by owner 
and industry, yet the operators of these 
mom and pop shops continually cite 
one factor that differentiates them from 
the competition: customer service. 

An example of that is Pure Cafe, 
which has been open for five years in 
Southlake Town Square and sells sal-
ads, sandwiches and juice.

Pure Cafe co-owner Faruk Oz said 
although there is a Jamba Juice store 
not far from his business in Town 
Square, he is able to compete with it 
because of his customer service.

“People are looking for the best 

quality not only in their food, and 
drinks, but in customer service, and 
that’s what we are providing to them,” 
he said. “Most chains won’t take the 
time out to get to know their custom-
ers, and that’s where local mom and 
pops beat chains every time.”

But even strong service is not always 
enough to overcome lower prices, 
which is why Grapevine Chamber of 
Commerce CEO Radonna Hessel said 
local mom and pops should offer 
something unique.

“In our society we are based on 
competition,” she said. “Competition 
either defeats us or makes us better, 
and I think for a lot of small businesses 
it’s finding that niche. There are some 
that are really good at that niche mar-
keting—you can’t find their product in 
other places. What any good retailer 
will do is find the focus of their prod-
uct or product line and do it to the best 
of their ability. And it’s all about good 
customer service and knowing your 
clients. If you have somebody who 
thinks, ‘I’ll open my door and [custom-
ers] will come in and they will buy,’ 
then they are setting themselves up for 
failure.” 

INVESTING IN LOCAL BUSINESSES

Hessel said neighboring city Grape-
vine has found a way to make sure 
both chains and mom and pops are 
successful in the city.

“I think here what you see are busi-
nesses that are on the same street that 
may sell a similar type of product but 
work together, market together, pro-
mote together and help each other,” 
she said. “I think what’s interesting in 
Grapevine is that we do have a lot of 

LOCAL CLOSINGS IN 2016:

1  Burger Shack

2  Markham Fine Jewelers

3  Paint + Sip with Friends

4  Sonsie House Kitchen

5  Love & War Grapevine

*This list is not comprehensive

7.9*%
APR

As low As

boRRow uP to $15,000
12 months to RePAy

h  liday
FAst CAsh loAns

* Rates as low as 7.9% APR. APR=Annual Percentage Rate. Special as low as rate quoted with payroll paid payments. Offer ends December 31, 2016. 
Quoted rates are subject to change without notice. Normal credit granting criteria applies. All loans subject to approval. Certain restrictions may apply. Federally insured 

by NCUA

Your savings federally insured to at least $250,000
and backed by the full faith and credit of the United States Government

National Credit Union Administration, a U.S. Government Agency

NCUA

.(817) 835-5000 • ftwccu.org

S I M PL E . 
I T ’S CO M PL I C AT ED.

Whole Earth Provision Co.
Southlake Town Square • 817-442-9132

(across from the Post Office)
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THE TREND OF  
NATIONAL CHAINS

THE BENEFITS OF  
STAYING LOCAL
Local restaurants put roughly 56 
percent of their revenue back into 
local economies. Every $1 million spent 
generates $900,000 in local economic 
activity and supports 15 jobs.

Chain restaurants put 37 percent 
of their revenue back into the local 
economy. Every $1 million spent 
generates $600,000 in economic 
activity and supports 10 jobs.

SOURCE: CIVIC ECONOMICS/
COMMUNITY IMPACT 

NEWSPAPER

revenue back 
into the local 

economy

56%

revenue back 
into the local 

economy

37%

big boxes, but our big boxes appreciate 
the mom and pops as well.”

Economic incentives often help cit-
ies attract big-box retailers, but smaller 
local stores typically are not afforded 
the same financial perks. However, 
Hessel said Grapevine invests in its 
locally owned businesses.

“I think part of the reason why our 
mom and pops have been successful, 
particularly on Main Street, is because 
our city invests in them by doing things 
such as bringing festivals on Main 
Street,” she said. “You have some cit-
ies that will look at private-sector busi-
nesses as they succeed or fail on their 
own. They will be like ‘It’s a private 
business, so why would the city assist 
with it?’ I think Grapevine 30 or 40 

years ago recognized the importance 
of preserving the history that was [on 
Main Street] and preserving the qual-
ity and the community feel that was 
there.” 

Wood, who was hired by Colleyville 
earlier this year, said he hopes to cre-
ate a culture in Colleyville that will 
help mom and pops.

“I think if we can create a culture 
in Colleyville supporting local busi-
nesses, that would be really positive,” 
he said. “One of my items on my to-do 
list is establishing a relationship with 
the chamber and partnering up with 
them to create that culture.”

Tell us what you think.  
Comment at communityimpact.com.

LOCAL CLOSINGS IN 2016:

1  Burger Shack

2  Markham Fine Jewelers

3  Paint + Sip with Friends

4  Sonsie House Kitchen

5  Love & War Grapevine

12

1311

14

15

CHAIN OPENINGS IN 2016:

6  BJ’s Restaurant & Brewhouse

7  Teriyaki Madness

8  Black Walnut Cafe

9  Zoe’s Kitchen

10  Z Gallerie

OPENINGS IN 2016:

11  Cultural Catch

12  Craft & Crab Seafood

13  Great Scott Restaurant

14  Modish Boutique

15  Judy Pie

N
Map not  
to scale

WHAT’S NEXT FOR NEW LOCAL  
BUSINESSES & RESTAURANTS 

A LOOK AT THE  
BIGGEST  
STORIES  
THAT WILL SHAPE  

COMMUNITY EVENTS  
TO PUT ON THE  
2017 CALENDAR 

COMPLETED ROAD 
WORK & PLANNED 
TRANSPORTATION 

PROJECTS

THEJANUARYJANUARY 2017ISSUE

CALL TODAY TO SCHEDULE YOUR PRIVATE TOUR 
817-442-0505

3735 Ira E. Woods • Grapevine, TX 76051 • www.DancingRiver-AL.com
License # 140585
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Price 76034 76051 76092

$1 million

$900,000

$800,000

$700,000

$600,000

$500,000

$400,000

$300,000

$200,000

-

MEDIAN PRICE OF HOMES SOLD BY ZIP CODE  NOV. 2015  VS.  NOV. 2016

+15%

+15%

+5%

REAL ESTATE

Although every effort has been made to ensure the timeliness 
and accuracy of this data, Community Impact Newspaper 
assumes no liability for errors or omissions. Contact the 
property’s agent or seller for the most current information.Source: Market Data provided by Tim Hayes of RE/MAX Unlimited, courtesy of North Texas Real Estate Information 

System (NTREIS)/Community Impact Newspaper

ON THE MARKET  (NOVEMBER 2016)

Number of homes for sale/average days on the market

Price range 76034 76051 76092

$1 million + 29/149 1/174 76/116

$750,000-$999,999 40/109 2/168 50/95

$500,000-$749,999 72/80 25/98 68/105

$400,000-$499,999 46/110 26/88 15/124

$300,000-$399,999 20/62 41/43 6/109

$200,000-$299,999 4/83 29/35 9/254

$150,000-$199,999 - 2/6 -

$149,999 or less - - -

MARKET DATARECENT LISTINGS

3 bedroom / 3.5 bath 3,356 sq. ft. $775,000 
Lisa Quinn 817-657-1294
Ebby Halliday Realtors

4 bedroom / 4.5 bath 4,479 sq. ft. $875,000 
Tommy Pennington 817-416-9000
Briggs Freeman Sotheby’s International

2801 Riverbrook Way Southlake Southlake1021 Winfield Court

4 bedroom / 4 bath 3,717 sq. ft. $579,000 
Gina Lester  972-365-5215
Briggs Freeman Sotheby’s International

3 bedroom / 3.5 bath 4,431 sq. ft. $515,000 
Tim Hayes 817-239-7255
RE/MAX Unlimited

Colleyville Colleyville4805 Millview Drive 96 Casa Lane #210

Neighborhood  
data provided by 

Tim Hayes
RE/MAX Unlimited

817-239-7255 
timhayes@remax.net

NEW LISTINGS IN GRAPEVINE, COLLEYVILLE AND SOUTHLAKE
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 November 2015 vs.  November 2016

4 bedroom / 4 bath 4,646 sq. ft. $750,000 
Nicole Mayfield  817-239-2396
RE/MAX Trinity

4 bedroom / 3 bath 3,319 sq. ft. $469,000 
Joan Lott 817-946-6624
Ebby Halliday Realtors  

3329  Van Zandt Court 2716 Mesquite LaneGrapevine Grapevine

1096 County Road 1790 | Sunset, TX1096 County Road 1790 | Sunset, TX

The Country place of a lifetime!
Quiet country life, close to the city

277 acres in North 
Texas, less than 
50 minutes from 
DFW airport.

Seven Stock tanks, 2 homes |  4 barns on  property with 100% Mineral Rights
*not leased to an oil company by owner’s choice

CALL MARK AT 940-393-3407 TO LEARN MORE!

1096 County Road 1790 | Sunset, TX
Wild Game on property! A Hunter’s dream!

Southlake Town Square • 817-442-9132
(across from the Post Office)

Cookbooks – A Recipe  
for Gift Giving  

Success!

Whole Earth  
Provision Co.
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Tim Hogans Carpets & Floors ..................... 22

2140 Hall Johnson Rd. | Grapevine, Texas | 817-394-2062
 www.ambitiondancepro.com

121

Hall  Johnson Rd.
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ABOUT US
We are the newest, state of the art dance and musical theater studio in the Grapevine/Southlake/Colleyville area. 
We provide professional choreography, a competitive dance company, performance opportunities and classes for 

all ages with a strong emphasis on technique and artistry.  We also offer college and professional dance mentorship. 
Our studio is 7000 sq. ft. featuring 5 large dance studios newly built with sprung fl oors to prevent injuries.

YOUNG CHILDREN’S PROGRAM
Ambition Dance Productions is an exceptional training ground for your young dancer ages 2-6 years old (children must be potty trained). Creative 
Intro to Dance and our children’s combo classes are a stimulating, fun and imaginative series of classes that introduce the fundamentals of dance while 
nurturing a child’s agility and musicality. Students learn to follow the teacher’s instructions while working in a challenging but supportive environment 
and interacting with their peers. Class begins with a general warm-up and stretch and introduces ballet vocabulary. Our 2-3 year-old classes focus 
on ballet. As the children increase their motor skills (4-6) we move on to combining ballet with tap, jazz and some aspects of tumbling (depending on 
the class). We also offer hip hop, musical theater and tumbling starting at age 5. Because young children are very different from one age to the next, 
we offer early classes appropriate for individual ages rather than class levels. Class leveling begins at age seven. We aim to build confi dence and 
self-esteem in each of our students.

TECHNIQUE 
CLASSES FOR 

STUDENTS 
AGES 7-18

ADULT CLASSES

• Ballet
• Pointe/Pre-Pointe
• Jazz
• Progressions / Leaps & Turns
• Contemporary/Modern
• Lyrical
• Tap

• Musical Theater
• Hip Hop
• Strength, Flexibility & Conditioning 

for dancers
• Drill Team Technique
• Tumbling

• 

•  Tap • Ballet • Cardio Jazz

FREE REGISTRATION
WITH THIS COUPON. ($45 VALUE) FOR ONE CHILD IN FAMILY. NEW STUDENTS ONLY.

EXPIRES 1/31/2017.

all ages with a strong emphasis on technique and artistry.  We also offer college and professional dance mentorship. 

COME IN 
& TRY 

A FREE 
CLASS
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Bring in a canned food item or 
unopened toy bene�tng Grapevine 
Relief and Community Exchange 
(GRACE) by December 20 and 
receive $3 off your purchase 

817-251-4465
2150 W Northwest Hwy
Suite 120
Grapevine, TX  76051

Rapid Refi ll now offers $10 
and $25 gift cards for great 

stocking stuffers!

15%
off
Any food 
purchase

Maximum value $20
With this coupon. Not valid with other 

offers. Excludes beverages.  
Offer expires 1/22/2017.

• Multiple HD Flat Screens 
to Watch your Teams

• Texas Sized Patios
• Private Rooms Available

• Open Late: 
 11am–2am daily
• Video Gaming  

and free wifi

 Fresh Ground Burgers
Warm Deli Sandwiches

Fresh Bread Daily
Hand Cut-Fries
Ice Cold Beers

Hand Spun Shakes

Now Serving your 
favorites!

Come watch the 
game!

www.flipspatiogrill.com

320 S. Main Street, Grapevine, TX 76051 
 817-481-2721 | Parking & entrance in the back

MESSINA’S
SHOE AND BOOT REPAIR

Featured on Texas Country Reporter

Since 1904
Workmanship guaranteed
NO JOB IS TOO SMALL!! 

Bring in this ad for 10% OFF 
any purchase or service.

Tues-Fri 8:30-6; Sat 9-4; Closed Sun-Mon  

Soles & Heels
Purses & 
Luggage 
Jackets & Coats
Clean & 

Conditioning
Backpacks
Boot Rebuilding
Zipper Repair 

We specialize in:

Lucchese, Allen Edmonds, Louis 
Vuitton, Christian Louboutin, Michael 
Kors, Coach & more!

As well as these brands: 
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$5 OFF
When you spend
a minimum of $25

Limit 1 per customer per day. 
Cannot be combined with any 

other offers. Exp. 1/22/17.

Biggest SELECTION, Best PRICESBiggest
& MOST KNOWLEDGEABLE STAFF AROUND!

5615 Colleyville Blvd. #230, Colleyville TX
info@barkavenuemarket.com 

817-656-BARK (2275)

Hours: Monday–Saturday 10am–7pm
Sunday 12pm–5pm

www.barkavenuemarket.com

 Fresh Baked Treats  Raw and fresh food Diets for Dogs & Cats  
Birthday Cakes & Birthday Bone Club  Toys, Beds, Collars, Leashes & More!

 PRICES
& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!& MOST KNOWLEDGEABLE STAFF AROUND!

6 1 1 4

Except ional var iety of Chr istmas g ifts !  •  G i ft  cards ava ilable

Limit one coupon per guest. Cannot 
be combined with any other offer. 

Redeemable only at the bakery listed. 
Must be claimed in-bakery during normal 

business hours. No cash value.

FREE Bundtlet
when you present this coupon

nothingbundtcakes.com

Southlake Town Square
339 N. Carroll Avenue 
Southlake, TX 76092 

(817) 416-6228

IMPACT

COMPLETE MIND AND BODY ESCAPE

WHY SUMITS YOGA
It’s a complete mind/body 

transformation. Sumits yoga is 
practiced in a heated yoga room, 
and sequenced to music. We in-
corporate all of the best parts of a 
hot yoga experience. Be prepared 

to sweat! Practice every day to 
experience the bene� ts of a yoga 

practice in your life!

3 WEEKS 
FOR $40

WHEN YOU BRING IN OR 
MENTION THIS AD

4902 Colleyville Blvd. Suite 102
Colleyville, TX 76034

(817) 503-2103
www.sumitsyogacolleyville.com

GO ONLINE TO SEE OUR 

CLASSES AND CLASS 

SCHEDULES

For a full list of our products and services, visit us online at thegreendoorstudios.com

1009 Cheek Sparger Road, Suite 124 • Colleyville, TX 76034 • 817.449.6559

Featuring

• Featuring Organic-Way–voted #1 Ammonia Free 
Permanent Hair Color in Beauty Launchpad

• Also offering O-Way Organic Hair Care Products
• Customized Facials including Osmosis Pür Medical Skincare
• Full Body Waxing
• Sunlighten MPulse Full Spectrum Infrared Sauna

Like us on 
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 Tim Hogan’s Carpets & Floors has been offering our customers great values 
since 1974 on carpet, ceramic tile, wood fl oors, laminates, and area rugs. 

Serving the Grapevine area for 
25 years

Historic Downtown Grapevine
817-481-8950

Grapevine
312 S. Main Street

CARPET | CERAMIC | LAMINATE |  WOOD | GRANITE  | COUNTERTOPS AND MORE!

Heavy Plush 
Carpet Installed

$2.49
Sq. Ft.

Lifetime Stain Warranty. 10 Year 
Labor Warranty. Regular $3.99 

sq. ft. Coupon not valid with 
any other offer or sale items. 

EXPIRES 1/22/17

$250 OFF*
Any purchase. $2000 minimum required. 

*Must present coupon. Not valid with any other 
offers or sale items. Expires 1/22/17.

Immediate Installation Available

BUY QUALITY/BUY LOCAL

 *WAC - See Store For Details. Some Restrictions Apply. 

Serving the Fort Worth area for 30 years

Ft. Worth
5724 Airport Fwy.

Hwy. 121 Between Carson & 
Haltom Rd.

817-831-4167

Hand Scraped 
Wood Flooring 

Installed 

Regular $6.99 sq. ft. Coupon 
not valid with any other offer 

or sale items. 
EXPIRES 1/22/17

$5.99
Sq. Ft.

Kendra Roberts 
Hairstylist

Phenix Salon & Suites, Grapevine
4010 William D. Tate, Suite 110 

(Next to The Snooty Pig) 

817.371.8812 

Partial highlights

Full highlights

Haircut

Single process color
OR

Haircut+

+

$95
(Reg price $122)

$120
(Reg price $147)

Choose your Holiday package

Haircut only

$37

Joy to the
   hair!

FREE 
Stocking 
Stuffer 
with ad

200 N. Kimball Ave. Ste. 206 | Southlake, TX 76092
www.saltcavesouthlake.com

(817) 965-SALT

Salt  therapy for  adu lts  & ch i ldren •  Relaxat ion  •  Halo  Yoga  •  Health  Spa

ONE FIRST FREE VISIT with  15% OFF
addit iona l  purchase  of  sess ions  and/or  packages  of  sa l t  therapy 

on day  of  v i s i t  on ly. 
Al l  sa l t  the rapy  sess ions  can  be  used  towards  any  o f  our  sa l t  caves :  K ids  sa l t  cave ,  Yoga  sa l t  cave , 

Re laxa t ion  sa l t  cave  and/or  our  Sa l t  bed .  Mus t  b r ing  in  th is  ad  to  rece ive  any  o f  the  above  dea ls .  L imi t 
use  to  one  t ime per  cus tomer.  Exp i res  12/30/16

(817) 749-0246  |  WWW.CINNAHOLIC.COM  |  Instagram.com/cinnaholic

Buy One Cinnamon Roll, 
Get Second One FREE!

*Must present coupon. Cannot be combined with other off ers. Expires 1/22/17.

Our Holiday Flavors 
Are Here!

2704 E. Southlake Blvd. 
#102

Southlake, TX 76092

Southlake Blvd K
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• Sprinkler System Checks & Tune Up
• Sprinkler Reroutes & Renovations

• Drip Irrigation Systems
• Rain, Freeze & Wind Sensors

A $95 value. Expires 1/22/2017

SPRINKLER
SYSTEM CHECK

$59.00

Residential & Commercial

Israel Solis, Owner • LI8013
We Accept Credit & Debit Cards

817-888-2876

SPRINKLER SYSTEM REPAIR & INSTALLATION

aisprinklers@yahoo.com
www.aisprinklers.com

Over 15 Years
Experience!

A.I. Sprinklers

INTRODUCING 
FENCE INSTALL

Member of the Grapevine Chamber of Commerce
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Always accepting 
new patients!

1600 W. Northwest Hwy., Ste. 300 | Grapevine, TX 76051 | 817-251-4888 | www.thegrapevinedentist.com 

Whether you’re in need of a routine checkup, dental 
cleaning, � lling, or require more advanced dentistry such 
as a smile makeover, we offer the comprehensive solutions 
for your unique needs.

Like us on 
Facebook $100 OFF

Treatment over $500  
Expires 1/22/17

No Insurance?
$50 EXAM x-rays and 

cleaning and FREE take home whitening
 Expires 1/22/17

In network with most PPO insurance plans

“No insurance? No problem!
We offer an In Of� ce Discount Plan

Monday
8am - 5pm

Tuesday
7am - 4pm

Wednesday
7am - 4pm

Thursday
8am - 5pm

Friday
By Appointment Only

Saturday 
Closed

Sunday
Closed

     Special     

$1,000 OFF
For full cases

Expires 1/22/17

$299
ZOOM special

Expires 1/22/17

     Special     

$1,000 OFF

Do not wait until the last minute 
to take care of your smile! 

End of year bene� ts 
are coming to an end ... 

Use it �  lose it!



GRAPEVINE / COLLEYVILLE / SOUTHLAKE EDITION

917 Nottingham Rd, Keller: Extreme custom luxury 
patio home in the exclusive gated addition of the Estates 
of Lyndhurst.                                  $622,350

1008 Quail Run Rd, Southlake: Rare find for 
Southlake, ranch just blocks from Town Square and 
114! On almost two and half acres.              $1,150,000

2102 Vaquero Club Dr, Westlake:: Newly remodeled-
rivals new construction. Fabulous master retreat & 
chef's kitchen.                        $2,500,000

1583 Main St, Southlake: Awesome opportunity to own a 
Brownstone in Southlake Town Square. Courtyard with full 
spool with rock waterfall.                          $909,450

3225 Crescent Dr, Southlake: Backyard paradise with 
pool, sports court, batting cage, outdoor kitchen, 2 
fireplaces, & more! 1 acre and no HOA!               $1,349,000

1402 Fountain Grass, Westlake: Exclusive Private gated 
guarded Vaquero presents this new construction Spanish 
Santa Barbara style Estate.                                    $2,950,000

4021 Hilltop Dr, Southlake: One story, one owner custom 
Southlake home secluded into the Southlake countryside 
offering privacy and country living at its best.          $798,350 

1254 Biltmore Dr, Southlake: Luxurious & captivating 
SmartHome. Perfect estate for entertaining and creating 
priceless family memories.                                         $2,099,000

670 S Peytonville Ave, Southlake: Extraordinary detail 
defines this amazing, Paul Kramer commissioned estate. 
Over 12,000sqft on 2.75 acres!                                 $5,950,000

You Only Live Once - We’ll Show You Where

©2016 Engel & Völkers. All rights reserved. Each brokerage independently owned and operated. All information provided is deemed reliable but is not guaranteed and should be independently verified. Engel & Völkers and its 
independent License Partners are Equal Opportunity Employers and fully support the principles of the Fair Housing Act.

Engel&Völkers Dallas Southlake
Located in Park Village

1111 East Southlake Blvd, Suite 460
Southlake, TX 76092

+1 817 416-2700

Come See Santa Dec. 10th!! Come See Santa Dec. 7th!!
Engel&Völkers Dallas Flower Mound
Located in The Shops At Lakeside
2451 Lakeside Parkway, Suite 180
Flower Mound, TX 75022
+1 817 388-5008


