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BY JAKE MAGEE

District streamlining plan creation process

CCISD’s new strategic plan 
has more ‘mature’ focus

League City’s building codes pre-empted by new state law
Uniformity in jeopardy

Clear Creek ISD is in the process of updating its � ve-
year strategic plan, a document o�  cials said guides the 
district’s progress and will take CCISD to a higher level 
while building on the progress of the existing plan.

While the district’s goals for the new plan have not 
been set, o�  cials said it will have a greater emphasis on 
students’ mental and emotional well-being, treating stu-
dents as individuals to meet their unique needs and pre-
paring children for life a� er school. O�  cials are cutting 
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A new Texas law governing local 
building standards could have a 
lasting e� ect on the look and feel 
of communities, but League City is 
doing what it can to combat what 
o�  cials call an unfunded mandate 
that erodes local control.

Under the new law passed in the 
2019 Texas legislative session, cities 
are required to adopt the standard 

national code for residential and 
commercial buildings, which allows 
buildings to be constructed from a 
wide variety of materials and limits 
cities’ ability to enforce stricter stan-
dards related to building materials.

Only 14 votes in both the House of 
Representatives and Senate were cast 
against the bill, according to legisla-
tive records. Gov. Greg Abbott signed 

the bill into law June 14. It took e� ect 
Sept. 1.

Local builders support the law, 
saying it opens up new opportunities 
for builders and buyers.

“It ultimately helps homebuyers 
… because they [will] have choice 
and competition in the market,” said 
Scott Norman, the executive director 

Under a new state law, cities cannot restrict what materials are used to construct buildings, which has offi cials worried 
about the future aesthetics and property values of League City.

PLANNING
Creating the 2020-25 strategic plan is a one-year process. A 
team of about 30 started by establishing the district’s beliefs, 
parameters, mission statement and objectives.

July 2019: The strategic planning team comes up with fi ve 
overall strategies for the 2020-25 plan.

Dec. 2019-Feb. 2020: Clear Creek ISD solicits volunteers to 
develop action plans to support the overall plan.

Feb. 24, 2020: The CCISD board considers and likely approves 
the strategic plan and its action plans.

March-June 2020: Each of CCISD’s 45 schools develops 
custom campus plans based on the overall strategic plan.

August 2020: The 2020-25 strategic plan launches.

Until recently, a League City ordinance required at least

80% of each residence to be 
constructed with masonry 
materials, such as brick, 
rock  and stucco.
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It is an honor to serve our residents and their  
families and to work in a community so full of love.
- MARIE, FAMILY ADVISOR, EMPLOYEE SINCE 2008 

Our dedicated staff truly care about our residents. 
For more information or to schedule a tour, 
call 281-729-5701.

.

REGAL ESTATES OF LEAGUE CITY 
a Senior Lifestyle community

Assisted Independent Living | #147203
500 Enterprise Avenue  | League City, TX 77573

WWW.SENIORLIFESTYLE.COM

Experience the comfort and care at Regal Estates of League City
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communityimpact.com.

FROM THE GENERAL MANAGER

ASK THE EDITOR

Have you ever been a part of putting 
together a strategic plan? Here is your 
opportunity to participate and make a 
di� erence in our school district.

Clear Creek ISD will soon be looking for 
hundreds of volunteers to help develop 
action plans to supplement its new strate-
gic plan. This � ve-year document guides 
the district and this time has more of a 
focus on students’ mental health; pre-
paring students for life a� er high school, 
including in trade school and military; and 
inclusivity. See our story on Page 26.

Our other front-page story this month 
is on House Bill 2439, which became law 
in September. Under this law, cities are no 

longer allowed to restrict what materials 
buildings can be made of.

Builders like this because it means they 
can use di� erent materials to construct 
buildings, but cities worry this could ruin 
the continuity of neighborhoods.

League City recently passed an ordi-
nance that allows the city to try and 
encourage future developments to be 
consistent with the rest of the community 
(see Page 24).

Just in time for holiday shopping, check 
out our local boutiques guide (see Page 
18). There is not a better time to shop local 
this season with all of these great options 
available for your shopping pleasure!  

Clear Creek ISD seeks help for strategic plan

Many local Texas cities were surprised this legis-
lative session when the state passed a new law that 
o�  cials said erodes local control.

HB 2439 pre-empts League City’s masonry 
ordinance, which mandates that houses must be 
constructed with at least 80% brick, stone or other 
masonry-related materials. League City created this 
ordinance to create uniformity in neighborhoods, 
keep property values high and ensure buildings can 
endure the storm-prone area, but this new law nixes 
the ordinance.

Fortunately for cities, there are ways to retain con-
trol, and League City quickly took advantage.

Under the new law, deed restrictions and 
homeowners associations can still mandate what 
buildings can be made of. League City now has an 
ordinance that requires deed restrictions and HOAs 
under certain conditions, allowing the city to at least 
encourage developers to use masonry when con-
structing subdivisions. Read more on Page 24.

How can cities retain control after HB 2439?

ADVERTISE WITH US For advertising inquiries, please contact us at bayads@communityimpact.com or 866-989-6808.

Cathy Turner
GENERAL MANAGER

cturner@communityimpact.com
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5 LOCATIONS TO SERVE YOU AND YOUR FAMILY IN THE BAY AREA SINCE 1996

COASTALEYEASSOCIATES.COM 

DON’T WAIT UNTIL THE NEW YEAR! BOOK YOUR EYE EXAM TODAY!

Call or Come By Today
(281) 488-7213

USE YOUR 
FLEXIBLE 
SPENDING 

BEFORE THE 
END OF THE 

YEAR!
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IMPACTS
in September after a few months of delay. 
This 334-unit multifamily facility offers re-
sort-style accommodations, including three 
pools, outdoor kitchens, business and fitness 
centers, a pet-grooming station, covered 
parking and more. 832-224-9696.
www.thecaroline.com

  5  Royal Buffet Seafood & Sushi opened 
Oct. 5 at 112 N. Gulf Freeway, League City. 
The restaurant offers over 120 food items, 
from shrimp to raw fish to other common 
buffet items. The business offers a takeout 
menu. 832-632-2776. royal-buffet-sea-
food-sushi.business.site

  6  Orangetheory Fitness opened Sept. 
27 at 1769 S. Friendswood Drive, Ste. 
100, Friendswood. The 3,265-square-foot 
studio can accommodate up to 28 people 
per class and offers training using rowing 
machines, treadmills and free weights. 
The Friendswood location is the 21st in the 
Greater Houston area. 832-481-4483.
www.orangetheoryfitness.com

  7  Bliss Boutique Fitness opened Sept. 
15 at 313 S. Friendswood Drive, Ste. 101, 
Friendswood. The studio offers small group 
classes for indoor cycling, Pilates, yoga and 
hammock yoga. The owners, Klaus and 
Agnes Belagyi, formerly worked as architects 
and fulfilled a dream by designing and oper-
ating their own studio. 346-319-1108.
www.blissboutiquefitness.com

  8  Penny’s Beer Garden opened Aug. 16 
at 1001 N. FM 646, Dickinson. The business 
combines an urban farm, a farmers market 
and a taproom. The beer garden grows fresh 
fruits and vegetables on-site for sale at its 
market and at other local vendors. The tap-
room serves Houston-area craft beers, wines 
and ciders. Penny’s Beer Garden is children- 
and pet-friendly. 832-315-6263.
www.pennysbeergarden.com

  9  Modern Affinity Bridal opened Sept. 
26 at 828 W. FM 646, Ste. E, League City. 
The business is a bridal shop that sells wed-
ding dresses and other wedding-focused 
items. Modern Infinity is inclusive and has 
the goal to empower women as they pre-
pare for marriage. 281-656-4001.
www.modernaffinitybridal.com

 10 Health Fusion Drip Spa opened Oct. 
4 at the Baybrook Mall, 700 Baybrook 
Mall Drive, Ste. A110, Friendswood. The 

NOW OPEN

  1  Marshall Institute opened in mid-Au-
gust at 149B Magellan Circle, Webster. The 
business is a global consulting company 
for maintenance and reliability. Marshall 
Institute helps other companies learn how 
to save money by working as efficiently as 
possible, minimizing downtime and relying 
on support. Some of the industries Marshall 
Institute serves include aerospace, energy 

and general manufacturing.
919-834-3722. www.marshallinstitute.com

  2   WonderWaffel opened in Baybrook 
Mall in early August. The business, located at 
700 Baybrook Mall, Ste. A101, Friendswood, 
sells ice cream in waffle cones. WonderWaf-
fel is a German brand; the Baybrook Mall 
location is the first location in the United 
States. 346-230-0391.
www.baybrookmall.com/en/directory/won-
der-waffel-26914.html

  3  Code Ninjas officially opened in 
September at 3725 E. League City Park-
way, Ste. 140, League City. Code Ninjas 
is a school for kids ages 7-14 to learn to 
program by developing video games. The 
programs offered teach math, logic and 
teamwork. By the time students finish a 
course, they will have published an app on-
line. 832-895-1661. www.codeninjas.com

  4  The Caroline Luxury Apartments at 
1235 E. NASA Parkway, Houston, opened 

TM; © 2019 COMMUNITY IMPACT NEWSPAPER CO. ALL RIGHTS RESERVED.

Businesses that have recently opened, are coming soon, relocating or expanding 
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www.openroadrealtyinvestors.com
281.767.2577

1129 HWY 146 #1119, Kemah

YOUR 
HOME FAST

SELL

WE BUY HOUSES NO MATTER THE 
CONDITION OR CIRCUMSTANCE

GET A FAST CASH OFFER
ON YOUR HOME!

WHETHER YOU’RE TRYING TO

SELL - BUY - RENT
WE’RE HERE TO SIMPLIFY YOUR LIFE!
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business offers a range of IV hydration and 
vitamin therapies designed to boost ener-
gy, detoxify, improve athletic performance 
and more. 281-218-3747. www.facebook.
com/healthfusiondripspabaybrook

 11 Fairfield Inn & Suites by Marriott
opened at 401 W. Texas Ave., Webster, in 
September. The four-story, 80-room hotel 
offers internet access, breakfast, a fitness 
center and a pool free to all guests. Another 
Fairfield Inn & Suites will open in Pinnacle 
Park in League City in spring 2020.
832-589-5105. www.marriott.com

COMING SOON

 12 Iced tea business HTeaO plans to open 
a Webster location at 481 W. Bay Area 
Blvd., but an estimated opening date has 
not yet been determined. The franchise, 
which began in Texas in 2009, sells sweet 
and unsweet iced teas in several flavors, 
and new batches are brewed hourly. The 
business also sells tea flavors to take home 
and merchandise. www.hteao.com

 13  Stomp’s Burger Joint plans to open 
at 300 W. Bay Area Blvd., Webster, in the 
coming months. The restaurant sells classic 
burgers made from fresh angus beef daily. 
Customers can make custom burgers 
or pick a creation from the menu. The 
restaurant also sells alcohol. Stomp’s has 
locations in Pearland and Bacliff.
832-220-3335.
www.stompsburgerjoint.com

RELOCATIONS

 14  Signature Eye Center relocated this 
summer to 601 E. FM 646, Ste. A, League 
City. The business originally opened in 
November 2008 at 2810 Gulf Freeway S., 
Ste. B, League City, but outgrew the location 
and moved to its new location, a building 
that owner Laura Vrazel Koehler had built to 
be the business’s “forever home.” The inde-
pendent optical center performs eye exams, 
contact lens fittings, eye disease treatments 
and other optical services. 281-337-3344.
www.signatureeyecenter.com

RENOVATIONS

 15 Life Storage, 3400 Bayport Blvd., 
Seabrook, is undergoing a major renova-

tion that began in June. When complete, 
the business will have a new and improved 
facade. Life Storage was one of several 
businesses affected by the Hwy. 146 ex-
pansion. Right of way acquisitions required 
the business to demolish and rebuild 
farther back from the highway. Life Storage 
allows customers to store everything from 
vehicles to boxes of belongings in secure 
storage units. 281-474-7077.
www.lifestorage.com

ANNIVERSARIES

 16 Sonesta ES Suites, 525 Bay Area 
Blvd., Houston, celebrated its one-year 
anniversary Oct. 17 with a food drive and 
open house. The hotel, located close to the 
Johnson Space Center and aerospace com-
panies, such as Boeing, features multibed-
room suites, fully equipped kitchens, free 
Wi-Fi and free hot breakfast daily.
281-486-2424. www.sonesta.com

 17 Hilton Garden Inn at 750 W. Texas 
Ave., Webster, celebrated its 10-year 
anniversary in September. The hotel offers 
several amenities, including a fitness room, 
a pool, a business center, a bar area and 
more. 281-332-6284. www.hilton.com

 18 Angel House Thai Massage cele-
brated its one-year anniversary with a 
Clear Lake Area Chamber of Commerce 
ribbon-cutting Oct. 16. The business at 
1052 E. NASA Parkway, Houston, originally 
opened Sept. 6, 2018. Angel House offers 
Thai massages for individuals or couples. 
281-549-4223.
www.angelhousethaimassage.net

CLOSINGS

 19 Hill Ave Clinic, 451 E. FM 646, Ste. A, 
Dickinson, closed permanently over the 
summer after only a few months of oper-
ation. The pediatric clinic was the second 
location for Dr. Rahman Uddin and his staff, 
the first location being the Pediatric Clinic 
of La Porte, 10407 W. Fairmont Parkway, 
Ste. B, La Porte. The La Porte location is still 
open. 281-867-0291.
www.facebook.com/hillaveclinic

 COMPILED BY JAKE MAGEE
News or questions about the Bay Area? 

Email us at baynews@communityimpact.com.
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FEATURED IMPACT— NOW OPEN

  A 

American Furniture Warehouse had its soft opening Aug. 31 at 21501 Gulf Freeway, 
Webster. The facility includes 150,000 square feet of showroom and 200,000 square feet 
of warehouse space. It is expected the business will generate 350 jobs to start and up to 
450 at maturity. 281-672-1199. www.afw.com



Ranked number one in the 
nation for cancer care by 
U.S. News & World Report.

Giving patients an accurate diagnosis means giving them the right treatment plan and the best hope 
of beating cancer, from the start. At MD Anderson Cancer Center, our world-renowned 

pathologists correct a new patient’s initial diagnosis from another hospital up to 25 percent of the time.
Choose MD Anderson first. Call 713-745-9940 or visit FindYourMDAnderson.com.

Dr. Lavinia Middleton  |  Cancer Physician

“I’m an expert at finding you, cancer”

LEAGUE CITY   |   SUGAR LAND   |   TEXAS MEDICAL CENTER   |   THE WOODLANDS   |   WEST HOUSTON
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South Shore Harbour Resort‘s 
Gingerbread House Unveiling

Thursday, Nov 21st 
4:00pm in Hotel Lobby

Thanksgiving Brunch 
Thursday, Nov 28th

Seatings: 10:30am & 1:00pm
$48 Adults | $22 Kids 6-12 

Kids 5 and under free

Breakfast with Santa
Saturday, Dec 7th
8:00am - 10:00am

Bring Your Cameras! 

Rotary Polar Bear Plunge
Saturday, Dec 7th

Oasis Pool | 9:00am
A Rotary Club Fundraiser

New Year’s Eve Celebration 
Tuesday, Dec 31st | 7:30pm
Featuring the Sundogs Band

$135/person++ 

MAKE YOUR  
RESERVATIONS AT  

281-334-1000 
EXT 2022

HOLIDAYS AT SOUTH SHORE HARBOUR RESORT

Celebrate the Season with us
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Find more or submit events at communityimpact.com/communityimpact.com/event-calendar. Event organizers can submit local events online to be considered 
for the print edition. Submitting details for consideration does not guarantee publication.

TO-DO LIST NOVEMBER-DECEMBER
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LONE STAR FLIGHT MUSEUM
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EXPLORE ICE LAND
MOODY GARDENS
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MARTYN FARM FESTIVAL
ARMAND BAYOU NATURE CENTER

NOV.
9-10
The Martyn Farm Harvest Festival includes several 
activities, such as children’s games, wagon rides, 
music and more. 10 a.m.-4 p.m. $10-$12 (adults), 
$5-$8 (children 4-12, seniors). Armand Bayou 
Nature Center, 8500 Bay Area Blvd., Pasadena. 
281-474-2551. www.abnc.org/events

Lone Star Flight Museum hosts the Silver Wings 
Series, exclusively for senior citizens. Attendees 
can enjoy special programming, including lectures 
and presentations. 10 a.m. $12.95. Lone Star Flight 
Museum, 11551 Aerospace Ave., Houston.
346-708-2517. www.lonestarfl ight.org

Starting Nov. 16, residents can explore Moody Gardens’ Ice 
Land, which is a winter transformation of the tourist hot spot, to 
enjoy holiday-themed activities, such as viewing ice sculptures. 
10 a.m.-10 p.m. daily. $28.95 (adults), $23.95 (children, 
seniors). Moody Gardens, 1 Hope Blvd., Galveston.
409-744-4673. www.moodygardens.com

COMPILED BY JAKE MAGEE

NOVEMBER

09 ATTEND A HEART WALK
The American Heart Association 

will host the Bay Area Heart Walk, a one-day 

event to raise funds for the association’s 

efforts to fi ght heart disease and promote 

healthy living. Participants can walk or run 

in a noncompetitive 5K around the Kemah 

Boardwalk. All ages welcome. 8 a.m. Free (to 

participate), donations appreciated. Kemah 

Boardwalk, 215 Kipp Ave., Kemah.

832-918-4000. www.heart.org

09 BUY FROM SANTA’S
SHOPPING MALL

Clear Lake United Methodist Church will 

host its annual Santa’s Shopping Mall. 

The Christmas bazaar will feature holiday 

gifts and handcrafted items from over 60 

vendors, a cafe, a bake shop with home-

made goods and a silent auction. All ages 

welcome. 9 a.m.-4 p.m. Free (admission). 

Clear Lake United Methodist Church, 16335 

El Camino Real, Houston. 281-488-5110.

www.clearlakemethodist.org 

12 HEAR LIVE SYMPHONY MUSIC
The Houston Symphony League 

Bay Area meeting for November will feature 

the Clear Lake Chamber Ensemble. Founded 

in 2014, the ensemble’s main goal is to 

provide classical chamber music concerts 

to the Clear Lake area. Top musicians and 

directors from the area donate their time to 

the ensemble to keep concerts free. All ages 

welcome. 6:30 p.m. Free. St. Thomas the 

Apostle Episcopal Church, 18300 Upper Bay 

Road, Houston. 832-498-1658.

14 CELEBRATE WORLD
DIABETES DAY

Houston Methodist Hospital locations, 

including the one in the Clear Lake area, will 

celebrate World Diabetes Day. Attendees 

will be able to learn what diabetes is, how to 

prevent and manage the disease, how to get 

tested and about healthy eating and exercise 

to avoid the disease. All ages welcome. 10:30 

a.m.-2 p.m. Free. Houston Methodist Clear 

Lake Hospital, 18300 Houston Methodist 

Drive, Houston. 713-441-3313.

www.houstonmethodist.org

15 HEAR LIVE CLASSICAL MUSIC
Chamber orchestra Mercury will 

perform Mozart and Beethoven classics, 

such as “Symphony No. 35,” which Mozart 

originally wrote as a serenade for a mayor, 

and “Symphony No. 1,” which Beethoven 

composed with inspiration from Mozart. 

Both men are considered among the great-

est composers who ever lived. All ages wel-

come. $10-$26. University of Houston-Clear 

Lake Bayou Theater, 2700 Bay Area Blvd., 

Houston. 281-283-2065.

www.uhcl.edu/bayou-theater

16 ATTEND A NUTCRACKER 
MARKET

The Nassau Bay Nutcracker Market will 

feature holiday gifts such as women’s and 

children’s clothing, handmade jewelry, home 

and garden decorations, yard art, collect-

ibles and backed goods. Attendees can 

also take photos with Santa Claus. All ages 

welcome. 9 a.m.-4 p.m. Free (admission and 

parking). Gilruth Conference Center, 2101 

NASA Parkway, Houston.

www.eventbrite.com 

23 EAT BREAKFAST WITH THE 
SUGAR PLUM FAIRY

Attendees can enjoy a breakfast, shop at the 

South Shore Harbour Resort & Conference 

Center’s nutcracker boutique, see a preview 

of Bay Area Houston Ballet & Theatre’s “The 

Nutcracker” and have photos taken with the 

sugar plum fairy. All ages welcome. 8 a.m.-1 

p.m. $60. South Shore Harbour Resort & 

Conference Center, 2500 South Shore Blvd., 

League City. 281-480-1617.

www.bahbt.org/breakfast

DECEMBER

05 CELEBRATE CHRISTMAS AT 
THE COURTYARD

Event venue Butler’s Courtyard will host a 

holiday party with activities and entertain-

ment to celebrate the year and ring in the 

Christmas season. Residents can tour the 

grounds and see the historic venue, a pop-

ular spot for weddings. All ages welcome. 

7-8:30 p.m. Free. Butler’s Courtyard, 122 N. 

Michigan Ave., League City.

281-557-5551. www.butlerscourtyard.com



Sneak 
Preview of
New League City 

Animal Care & 
Adoption Center

SPONSORED BY

Friday | Nov. 22 | 7-9 p.m.
755 W. Walker St., League City 77573

Purchase 
tickets today at
leaguecity.com/
sneakpreview

Red carpet awards for 
Best dressed pet
Best dressed owner/pet couple
Best pet holiday costume

Dress to Impress 
  & W�l� �h� �e� �a����
  w�t� ���r �e�
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Welcome Home
The Shores at Clear Lake Senior Living offers 
resort-style accommodations with exceptional and 
innovative care in the Houston area.

We specialize in assisted living and memory care 
services, combining the highest quality of attention 
and support to provide you with the care you deserve.

Be the First to Discover The Shores at Clear Lake

Lunch is on Us!
Enjoy a complimentary lunch when you tour with us

Located at:
19400 Space Center Blvd. 
Houston, TX 77058

SPACE
CENTER

BLVD.

E.
NA

SA
PK

W
Y.

Clear Lake

Call to schedule a tour
281-823-8088

TheShoresatClearLake.com
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TRANSPORTATION UPDATES COMPILED BY JAKE MAGEE AND GAVIN PUGH

  1   Park Avenue reconstruction

Park Avenue reopened to two-way traffi c in 
early October after reconstruction was com-
pleted. The contractor fi nished by installing 
new bricks in the sidewalk area, installing 
ornamental light poles and preparing areas 
along the curb for new landscaping, such 
as trees and benches. Existing overhead 
power poles will soon be disconnected and 
removed as power is now underground. The 
project’s full scope included widening the 
roadway and reconstructing it from asphalt 

COMPLETED PROJECTS to concrete curb and gutter. The project is 
the fi rst of three to enhance the aesthetics of 
downtown.

Timeline: February-October

Cost: $1.05 million

Funding sources: Community Develop-
ment Block Grant Program ($591,000), 
League City ($459,000)

ONGOING PROJECTS

  2   El Dorado Boulevard widening

Crews throughout the summer removed and 
replanted about 10% of the more than 1,000 

trees along El Dorado Boulevard from Clear 
Lake City Boulevard to Horsepen Bayou. 
Workers in September began moving power 
lines to make room for the road-widening 
project, which is expected to begin in Feb-
ruary. Once complete, El Dorado will have a 
17-foot median, 12-foot driving lanes, and a 
10-foot hike and bike trail.

Timeline: September 2019-March 2021

Cost: $4.6 million

Funding sources: Harris County
($3.1 million), city of Houston ($1.5 million)

UPCOMING PROJECTS

  3   North Landing Boulevard extension

About 1.7 miles of a four-lane, urban-divided 
boulevard will be constructed to connect 
Landing Boulevard to South Gulf Freeway. 
Two bridges are included in this project, 
including one that will go over Clear Creek. 
Offi cials expect the project will give motor-
ists greater north-south connectivity. League 
City voters approved the project as part of a 
$72 million bond proposition that includes 
nine other transportation projects to help 
alleviate traffi c congestion.

Timeline: 2020-22

Cost: $49.5 million

Funding sources: federal government 
($31.3 million), city of League City
($18.2 million)

  4   Calder Road improvements

This project will include the design and 
construction of improvements along Calder 
Road from Ervin Drive to Cross Colony Drive. 
Crews will modify the existing asphalt and 
open-ditch roadway into a concrete curb-
and-gutter-style roadway. The project will 
result in widened lanes, an additional turning 
lane, new sidewalks on the west side of 
Calder Road, and increased drainage capac-
ity. Crews are relocating utilities before road 
work begins. A two-year project to improve 
Calder Drive from Ervin Avenue to Turner 
Street was completed in February.

Timeline: fall 2019-fall 2020

Cost: $8.95 million

Funding source: city of League City

All information on this page was updated as of 
10/10/19. News or questions about these or 
other local transportation projects? 
Email us at baynews@communityimpact.com.

PEDESTRIAN FATALITIES 
AND INJURIES IN 2018

1,050
rail crossing-related 
fatalities and injuries 
nationwide

Texas ranked

#2
in the nation for 
crossing-related
fatalities and injuries injuries

fatalities

46

36

SOURCES: TEXAS DEPARTMENT OF TRANSPORTATION, 
FEDERAL RAILROAD ADMINISTRATION/
COMMUNITY IMPACT NEWSPAPER

Texas has tightened its rail-crossing 
laws after ranking second in the nation 
for rail-related pedestrian fatalities and 
injuries in 2018.

The ranking comes from the Federal 
Railroad Administration, which found 
1,050 rail-related casualties nationwide in 
2018. Texas accounted for 82 of those, the 
data showed. That is broken down into 36 
fatalities and 46 injuries. 

Texas House Bill 2775 prohibits pedestri-
ans at rail crossings from passing in front 
of, under, between or through rail cars of 
moving and stationary trains. The bill went 
into effect Sept. 1.

The state had no previous rail crossing 
laws for pedestrians, according to the 
Texas Department of Transportation.

State Rep. Matt Krause, R-Fort Worth, 
authored the bill.

HOW IT WORKS

New state law restricts 
rail-related crossings to 
reduce injuries, deaths
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We are  
thankful for  

the opportunity 
to love & serve 

your family.

4004 Vista Rd. 
Pasadena, TX 77504 

Lic. #000951

713.941.4663
ColonialOaks.com

From the Colonial Oaks 
family to yours, we wish 
you the very best this 

holiday season. We invite 
you to drop by for a visit 
to learn more about living 

remarkably at Colonial Oaks.
 

Call today to 
schedule a tour 
or lunch visit.

PASADENA
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The master plan of Bay Colony Park 
includes a total of 40 � elds, including 
15 baseball � elds, compared to the 
existing sportsplex’s 26 total � elds, 10 
of which are for baseball. The timing 
and phasing of the work to build out 
Bay Colony Park has yet to be deter-
mined, but both parks would exist 
simultaneously until a deal is struck 
to construct Epicenter League City, 
o�  cials have said.

EPICENTER LEAGUE CITY

In addition to Western Spherical 
Developers being unable to front the 
money for Epicenter League City, the 
plan has changed since its public 
unveiling last year, Hoover said.

Originally, the plan called for four 
small hotels to feed the proposed 
convention center. League City has 
since changed its ordinances related to 
hotels, and the plan now calls for one 
large hotel, which would bene� t the 
city more than four small ones, he said.

Western Spherical Developers is 

unable to create a large hotel, so League 
City is in discussions with other devel-
opers to see if anyone else is interested, 
Hoover said. 

Linda Merritt with Western Spherical 
Developers said new roadblocks have 
made constructing Epicenter challeng-
ing. However, Hoover said he is con-
vinced a major development will end 
up taking over the existing sportsplex 
eventually, whether it is Western Spher-
ical Developers or a di� erent company 
that creates it.

“The location is too good. The oppor-
tunity is too good,” he said.

Still, Bay Colony Park was never a 
project that was going to be constructed 
only if Epicenter League City were built; 
o�  cials recognize the city needs new 
baseball � elds regardless of the cre-
ation of an entertainment hub, Hoover 
said.

In the meantime, Western Spherical 
Developers is constructing a Gilley’s 
restaurant and other attractions near 
the site of Epicenter League City.

DEVELOPMENT

League City considers new sportsplex; Epicenter deal pending

A major deal that would have 
resulted in the creation of a new, bigger 
sportsplex at no expense to League 
City has been in limbo for months, and 
Mayor Pat Hallisey is not sure it will 
ever happen, prompting the city to 
move ahead with building new baseball 
� elds at its own expense.

League City’s 4B Corporation Board, 
which determines how to allocate 
certain local sales tax dollars toward 
amateur sports facilities, has set aside 
$1.48 million to fund the planning and 
design work for Phase 1 of the new 
sportsplex, Bay Colony Park, as well as 
up to $6.88 million for the construction 
of four baseball � elds, a parking lot and 
a maintenance facility.

Last year, League City and Western 
Spherical Developers signed a prede-
velopment agreement that would have 
resulted in the developer building Bay 
Colony Park along Ervin Avenue near 
Calder Road before turning the existing 
Chester L. Davis Sportsplex along 
League City Parkway into Epicenter 
League City, an entertainment hub with 
a convention center, amphitheater, 
hotels, restaurants and shops. The 
deal required the developer to front 
the money before work could begin, 
but the developer has been unable to 
do so, leading to the predevelopment 
agreement expiring in January 2019, 
said David Hoover, League City director 
of planning and development.

“I don’t know if the Epicenter is 
gonna make it or not,” Hallisey said of 
the deal.

Still, city o�  cials said they recognize 
the immediate need for additional 
baseball � elds: Dozens of children 
who want to play in Little League are 
turned away annually because League 
City does not have enough � elds to 
accommodate practices and games. The 
problem will only get worse as League 
City continues to grow, o�  cials said.

“We are overcapacity,” said Jason 
McLendon, League City Little League’s 
vice president. “As the population 
continues to grow, let me tell you, we’ve 
seen [demand] skyrocket.”

To address the problem, League 
City sta�  plans to build Bay Colony 
Park with 4B funds under the idea the 
Epicenter developer would reimburse 
the city, Hoover said. The proposal will 
go before the League City City Council 
on Nov. 19.

BY JAKE MAGEE

future
phases

baseball fieldsIncoming

SOURCE: CITY OF LEAGUE CITY/COMMUNITY IMPACT NEWSPAPER

To meet growing demand, League City offi cials have proposed building Phase 1 of Bay 
Colony Park along Ervin Avenue near Calder Road. The phase includes four baseball fi elds, 
a concession stand, a maintenance shed, parking and more.

Concession stands

Parking lots
26 total fields
10 baseball fields
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UTMB wondered…
wouldn’t it be easier to access 
all the care you need in the Bay Area 
if we brought it closer to you?
all the care you need in the Bay Area 
if we brought it closer to you?
all the care you need in the Bay Area 

The University of Texas Medical Branch (UTMB Health) now has the most comprehensive network of care in the region, including the 
largest number of primary care physicians, along with specialties you need most – like women’s health, heart care, neurosciences, orthopedics, 
and many more. It’s a level of innovative care not offered by anyone else in the region.

Find a physician at utmbhealth.com/BayArea.

Specialties and Services at our 
Bay Area Hospitals:
- Breast Health
- Colorectal
- Dermatology
- Ear, Nose & Throat
- Emergency & Urgent Care
- Gastrointestinal
- Heart
- Lab & Imaging
- Labor & Delivery
- Minimally Invasive Surgery
- Neonatal Care
- Neurosciences/Stroke
- OB/GYN
- Ophthalmology
- Orthopedics
- Outpatient Surgery
- Pediatric Specialty Care
- Plastic & Cosmetic Surgery
- Primary Care
- Thoracic
- Urology
- Women’s Health
- and many more

C L E A R  L A K E  •  L E A G U E  C I T Y  •  G A L V E S T O N  •  A N G L E T O N  D A N B U R Y
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Download the 
Free Mobile App

Keeping Motorists 
Informed, Roadways 
Clear and Lives Safe

Get real-time traffi  c updates in the Houston, Texas region 
throughout the year, and learn where roadway fl ooding 
risk is high during heavy rain events.

Visit www.HoustonTranStar.ORG/CI for more information
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the revenue cap unnecessarily limits 
spending on essential city services.

“When I go back to my district, my 
heart hurts knowing ... I haven’t � xed 
all the things I promised to � x,” Davis 
said.

BUILDING A BUDGET

Unlike other nearby municipali-
ties, Houston City Council approves 
its budget several months before its 
property tax rate. 

In June, City Council approved a 
$5.5 billion budget with a fund bal-
ance of  8.71% for � scal year 2019-20. 
The fund balance is used as reserves 
and is required to stay above 7.5% of 
general fund expenditures, according 
to Houston’s � nancial policies.

The budget also includes a $13 mil-
lion contingency for emergency use 
that can also be tapped into should 
the city and the Houston Professional 
Fire� ghters Association come to an 
agreement on a labor contract that 
includes raises.

Council Member Dwight Boykins, 
who is running for mayor and is 
endorsed by the Houston Professional 
Fire� ghters Association, voted against 
the budget due to its lack of funds 
allocated to comply with Proposition 
B. The voter-approved proposition, 
which mandates pay parity between 
Houston � re� ghters and police o�  -
cers, is currently facing a legal chal-
lenge from the city and the Houston 
Police O�  cers Union.

“I would be hypocritical supporting 
a budget that does not support the 
Proposition B mandate,” Boykins 
said. “It was very clear to me that 
there were a lot of departments that 
had an excess of funds. … We took the 

� re� ghters and their families through 
a stressful period.”

Mayor Sylvester Turner responded 
to Boykin’s statement by saying that 
Boykins did not o� er any amendments 
to address the issue.

Council members discussed over 30 
amendments to the budget, none of 
which addressed � re� ghter pay. Coun-
cil Member Michael Kubosh said he 
thought adding an amendment related 
to the matter would be inappropriate 

while it remains tied up in the legal 
system.

Martin, who represents District E, 
which includes the Kingwood and 
Clear Lake areas, said the amount of 
amendments approved was higher 
than in previous years.

“This was a unique budget,” Martin 
said. “[Turner] looked at our amend-
ments, and we probably passed 90% 
of them. That has never happened in 
my 7 1/2 years here.”

GOVERNMENT

Houston City Council OKs lower tax rate

Houston City Council has approved 
a slightly lower property tax rate for 
the fourth time in � ve years, but with 
growing property values, this may not 
lead to savings for taxpayers.

Council members on Sept. 11 
approved the proposed rate of $0.5679 
per $100 valuation, which is a reduc-
tion from the 2018 rate of $0.5883 per 
$100 valuation, e� ectively a 3.47% 
rate decrease.

The median single-family home 
value in 2018 was $245,000, accord-
ing to city of Houston � nancial data. 
Based on that value, a homeowner’s 
property tax bill would drop by about 
$50 if the appraised value stayed the 
same in 2019. However, if the proper-
ty’s value increased between 2018 and 
2019, the homeowner would see little 
to no tax reduction.

Houston’s voter-approved revenue 
cap, which has been in place since 
2004, limits property tax revenue 
growth to 4.5% or a calculation that 
factors in in� ation and population 
growth, whichever is less. The 2019 
cap was calculated to be 2.94%, city 
o�  cials said.

The tax rate decision spurred 
discussion among council members 
about the bene� ts and drawbacks of 
Houston’s belt-tightening. Council 
Members Jack Christie, Dave Martin 
and Mike Knox praised the revenue 
cap as necessary means to prioritize 
city spending.

“[The revenue cap] keeps us from 
spending beyond our means,” Travis 
said. “Because otherwise we’ll have a 
bloated bureaucracy.”

Jerry Davis, vice mayor pro tem 
and District B council member, said 

BY EMMA WHALEN

Each year, Houston City Council members propose and vote on amendments to 
the city budget. This year, council passed several notable amendments.

SOURCE: CITY OF HOUSTON/
COMMUNITY IMPACT NEWSPAPER

Creation of committee 
to study commuter fees 
for those traveling into 
Houston city limits.

Creation of a search-
able database of all 
city controller records.

AMENDMENT CHECKLIST

APPROVED NOT APPROVED

Zero-based budgeting: A process where each 
city department is not allowed to propose a 
defi cit budget. This will be tried out for the fi scal 
year 2020-21 budget.

Contract reporting: The city controller would 
report contracts under $50,000 approved by 
the mayor’s offi ce not included in the budget.

Tracking bid-splitting: An illegal practice in 
which a contractor splits costs into smaller 
payments to avoid council review.

Houston’s property tax revenue cap has required the city to adopt a lower tax rate 
four out of the last fi ve years.
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Harris, Galveston county judges discuss issues
 HOUSTON  Harris County Judge Lina 
Hidalgo and Galveston County Judge 
Mark Henry both met at the Bay Oaks 
Country Club on Oct. 2 to discuss the 
states of both counties.

Hidalgo said Harris County’s No. 1 
priority is flood control, particularly 
after Tropical Depression Imelda. The 
county has hired an independent 
firm to figure out how to get drainage 
projects done faster. Projects originally 
expected to take 10 to 15 years are firmly 
set at 10, she said.

“We’re moving forward as quickly as 
we can,” Hidalgo said. “Speed is of the 
essence here.”

As a county that borders the Gulf of 
Mexico, Henry is concerned about evac-
uation routes during hurricanes. During 
Hurricane Rita, more people died trying 
to evacuate than in the actual storm, 
Henry said.

To evacuate, residents can use Hwy. 
146, which is under major construction; 
I-45, which is also under major con-
struction; or Hwy. 6, which has stop-
lights and results in congestion. Grand 
Parkway would add a much-needed 
alternative evacuation route, so Henry 
was happy to see the road project was 
put back on the Texas Department of 
Transportation Unified Transportation 

Program, a 10-year plan that guides 
transportation projects, after temporar-
ily being removed.

As far as the multibillion-dollar 
coastal barrier project goes, Harris 
County cannot simply sit back and 
hope a hurricane does not move 
straight up the Houston Ship Channel, 
which would devastate the region will 
massive flooding, Hidalgo said. The 
county is considering interim solutions 
to help prevent potential catastrophe 
until the coastal barrier is complete.

Galveston County is concentrated 
on economic development; by being 
stable and consistent, businesses are 
choosing to relocate to and expand in 
Galveston County, Henry said.

“I think we’ve convinced a lot of 
industries … that’s the way it is here,” 
he said. 

Galveston County expects to see 7.2 
million visitors by the end of the year, 
which is 200,000 more than in 2017, 
Henry said.

CITY & COUNTY

League City City Council approves water line 
repair project, secures water for build-out
 LEAGUE CITY  With League City City 
Council’s approval Oct. 8, the city 
and other entities will spend the 
next several years designing and 
repairing a water line that supplies 
nearly three-quarters of the surface 
water and expanding a power plant 
to provide more water in a city that 
continues to grow.

The 42-inch southeast transmission 
line runs from the Southeast Water 
Purification Plant to League City’s 
booster pump station along Hwy. 3 in 
Webster. The line, constructed in 1971, 
has experienced multiple failures in 
recent years and needs to be replaced 
before a catastrophic failure, accord-
ing to city documents.

Seven participants will pay for 
the $117.8 million water line repairs. 
League City will pay about $62.6 mil-
lion of the cost, Public Works Director 
Jody Hooks said. City Manager John 
Baumgartner said the project will be 
paid through sold debt and cash on 
hand.

The project will be designed 
through 2020, and construction will 
occur from 2021-24, Hooks said.

In addition to repairing the line, 

the City Council-approved agreement 
between League City, Houston and the 
Gulf Coast Water Authority secures 
20 million gallons per day of raw 
water capacity required to continue 
to expand League City, which is only 
halfway built out, according to the 
documents. 

The Southeast Water Purification 
Plant will be expanded within the 
next five to 10 years or as develop-
ment dictates. The estimated cost is 
$100 million, all of which League City 
will be responsible for paying, accord-
ing to the documents.

League City is required to pay 10% 
of the city of Houston’s raw water 
rate until the southeast transmission 
line repairs and power plant expan-
sion are completed, an annual cost 
of $530,000. After that, the reserva-
tion fee will be increased to 25%, or 
$876,000 annually, according to the 
documents.

Houston firefighters vote ‘no confidence’ in chief
 HOUSTON   Over 3,000 of Houston’s 
nearly 4,000 firefighters signed a 
document expressing their disapproval 
of Houston Fire Department Chief 
Sam Peña, a document released by 
the Houston Professional Firefighters 
Association states.

Complaints in the 11-point no-con-
fidence resolution released Oct. 7 
include aging equipment; high cancer 
rates among firefighters; Peña’s efforts 
to restructure the department’s shift 
schedules; and the ongoing legal dis-
pute over Proposition B, the voter-ap-
proved ballot initiative that mandates 
equal pay between firefighters and 
police officers. 

“This historic vote reflects the hope 
of Houston firefighters that our fire 
department can be improved despite 
the loss of confidence in the fire chief,” 
HPFFA President Marty Lancton said in 
a statement.

Ninety-seven HFD district chiefs 
organized the vote in early September. 
Legally, a decision about the chief’s 

continued employment must be initi-
ated by the mayor, HPFFA attorney Troy 
Blakeney told reporters when the vote 
was announced.

The vote is meant primarily to draw 
attention to perceptions of department 
leadership among union members.

Mayor Sylvester Turner issued a 
statement Oct. 7 indicating the vote was 
collected in response to the ongoing 
dispute over Proposition B, which most 
recently ended in an impasse and now 
awaits ruling from a state appeals court. 
He said he has no intention of terminat-
ing Peña.

“What the union is doing is 100% 
political, and I am certain that the pub-
lic will see it for what it is,” Turner said.

News from Houston, League City, Clear Lake Shores, Harris County and Galveston County

“FOR THE FIRST TIME WE’RE 
TRULY PUTTING SCIENCE 
FIRST AND PEOPLE FIRST.”

—HARRIS COUNTY JUDGE LINA HIDALGO

QUOTE OF NOTE

How much 
League City will 

pay to repair a major water line

NUMBER TO KNOW

$62.6 M 

Houston officials discuss splitting District E, 
panhandling problem during public town hall
 HOUSTON  Houston officials gath-
ered at Space Center Houston to 
discuss several Clear Lake-specific 
topics during Houston City Council 
District E Member Dave Martin’s 
town hall meeting Oct. 10.

One popular topic was the possi-
bility of splitting District E, which 
is the only district that is noncon-
tiguous and made up of two distant 
and distinct areas: Kingwood to the 
north and Clear Lake to the south. 
Martin lives in Kingwood, and while 
Mayor Sylvester Turner and Bay Area 
officials said they believe Martin rep-
resents both areas well, some Clear 
Lake residents have voiced a desire 
to have their own representation.

Splitting the Kingwood and Clear 
Lake areas into two districts would 
require both have enough residents 
to constitute their own districts. City 
officials are looking at the possibility 
and will consider options after the 

2020 census.
Officials also discussed the 

problem of homelessness. Since 
Hurricane Harvey, there have been 
problems with panhandlers, Turner 
said.

The city last year passed two 
ordinances to address panhandling, 
and Martin has been putting District 
E-allocated dollars into reducing 
panhandling, Turner said.

“We do need to get on top on it 
because we don’t want it to increase 
beyond where it is,” he said.

“WHAT THE UNION IS DOING 
IS 100% POLITICAL, AND I AM 
CERTAIN THAT THE PUBLIC 
WILL SEE IT FOR WHAT IT IS.”

—SYLVESTER TURNER, HOUSTON MAYOR 
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It’s time to expect a more innovative and rewarding option for assisted 
living and memory care. Thoughtful programming and transparency with 
family members ensure your loved one will receive the best care. 

C O M I N G  TO  C L E A R  L A K E  I N  2020 
A better approach for assisted living & memory care

 

TO LEARN MORE  
ABOUT OUR SERVICES,  
CALL TONY TREVIZO OR 
MARTHA JEFFERSON.
281-975-4738.

S A L E S  O F F I C E
1235 C L E A R  L A K E  B O U L E VA R D, S U I T E  D
H O U S TO N, T X  77062Managed by 12 Oaks Senior Living

14101  B AY  P O I N T E  C O U R T
H O U S TO N, T X  77062   
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Clear Lake Shores approves FY 2019-20 budget
 CLEAR LAKE  The Clear Lake Shores City 
Council in September approved and 
adopted the fi scal year 2019-20 budget 
in the wake of lower-than-expected 
sales tax revenue.

The $4.4 million budget for fi scal year 
2019-20, which began Oct. 1, includes 
$2.64 million for operations and capital 
projects and $1.8 million in a Rainy Day 
Fund, City Administrator Brent Spier 
said. The FY 2018-19 budget is roughly 
the same at about $4.5 million.

“We’re pretty level loaded,” Spier 
said.

Spier said the city saw about a 6% 
drop in its projected sales tax revenue, 
but staff  expects it will correct itself. 

The sales tax rate in the city is 8.25%. 
Sales tax revenue is Clear Lake Shores’ 
primary revenue source. Clear Lake 
Shores does not collect property taxes, 
Spier said. 

“We’re in an interesting community 
in that we survive entirely on sales tax 
revenue,” he said.

Spier said it is not unusual for there 
to be a drop in sales tax revenue aft er 

a storm-recovery year. Residents spent 
lots of money immediately aft er Hurri-
cane Harvey to repair their homes but 
spent less the following year, he said. 

The city gave its 19 employees across-
the-board raises during FY 2018-19. 
The FY 2019-20 budget includes about 
$25,000 set aside for merit-based raises, 
Spier said. 

“We’re trying to equalize those and 
trying to judge people not against a 
menu … but individually based on their 
performance,” he said.

Houston City Council OKs new spaceport company
 HOUSTON  A fl ight simulation com-
pany will soon lease land in Phase 1 
of the Houston Spaceport.

The Houston City Council on Sept. 
18 approved a 30-year lease agree-
ment with FlightSafety International 
Inc. The company will relocate and 
expand its current location near the 
Hobby Airport to the Ellington Air-
port, the site of the spaceport, with 
an aeronautical training facility.

Under the lease, FlightSafety will 
pay at least $16 million to build a 
90,000-square-foot building with 10 
to 12 fl ight simulators and a parking 
lot with room for about 200 vehicles, 
all on a 269,808-square-foot piece of 
land.

In addition, the company will have 
access to another 176,934-square-
foot tract adjacent to the fi rst it can 
expand into in the fi rst fi ve years. If 
FlightSafety chooses to do so, the 
original facility could be expanded 
to 16 fl ight simulators, according to 
city documents.

Aft er the fi rst year of operation, 

FlightSafety will pay $80,942.40 per 
year in rent to the city of Houston, 
and that amount will increase 15% 
every fi ve years. Additionally, at the 
beginning of the sixth year of rent, 
the company will pay a maintenance 
and operations fee equal to 10% of 
its rent to cover airport infrastructure 
costs, according to the documents.

Houston City Council District E 
Member Dave Martin, who rep-
resents the Clear Lake area, com-
mended city and Houston Airport 
System offi  cials for getting a com-
pany into the spaceport.

“What we all know as Ellington is 
not your grandfather’s Ellington,” he 
said. “It’s a new generation.”

COMPILED BY JAKE MAGEE AND EMMA WHALENNews from Houston, League City, Clear Lake Shores, Harris County and Galveston County

League City City Council
200 W. Walker St., League City
Next meeting: Nov. 19 at 6 p.m.

Houston City Council
901 Bagby St., Houston
Next meetings: Nov. 13 and 20 at 9 a.m.

Clear Lake Shores City Council
931 Cedar Road, Clear Lake Shores
Next meeting: Nov. 19 at 6:30 p.m.

For instant coverage of these meetings, 
follow us on Twitter: @impactnews_bay

MEETINGS

HOUSTON 
SPACEPORT

GENOA RED BLUFF RD.

CLEAR LAKE
CITY BLVD.

SPACE CENTER 
BLVD.

N
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GUIDE

The Bay Area is home to dozens of locally owned boutiques offering 
everything from women’s clothing and accessories to furniture and home 
decor. See what nearby businesses to shop at below.

COMPILED BY JAKE MAGEE  DESIGNED BY JUSTIN HOWELL

Adelaide’s Boutique
 1A  14870 Space Center Blvd., Houston
281-280-0772
 1B  6011 W. Main St., Ste. B104, League City 
281-525-4110
www.shopadelaides.com 
Hours: Mon.-Fri. 10 a.m.-6 p.m.,
Sat. 10 a.m.-5 p.m., Sun. 1-5 p.m. 
Offerings: women’s, men’s, children’s clothing; 
jewelry; accessories; shoes; gifts

Bay AreaBay AreaBay AreaBay AreaBay AreaBay Area
A noncomprehensive guide to boutiques in the Bay Area

boutiques 
The Bay Area is home to dozens of locally owned boutiques offering 
everything from women’s clothing and accessories to furniture and home 
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JUSTIN HOWELL

Bay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay AreaBay Area
boutiques boutiques boutiques boutiques boutiques boutiques 
Bay Area
boutiques 
Bay AreaBay AreaBay AreaBay Area
boutiques 
Bay AreaBay AreaBay Area
boutiques boutiques 

  2   Amber Jamshed Designer Boutique
15210 Hwy. 3, Webster 
281-771-8356 
www.amberjamshed.com 
Hours: Mon.-Sat. 11 a.m.-5 p.m. 
Offerings: Pakistani formal wear, casual 
clothing, jewelry

  3   Annette’s Emporium 
501 E. Main St., League City 
832-932-5684 
www.annettesemporium.com
Hours: Mon.-Sat. 10 a.m.-5 p.m. 
Offerings: jewelry, fi ne glass, wine accessories, 
metal art, wood carvings, yard art

  4    Belle Lees Boutique 
355 Columbia Memorial Parkway, Ste. C, 
Kemah 
281-532-6255 
www.belleleesboutique.com 
Hours: Tue.-Fri. 10 a.m.-6 p.m., Sat.
10 a.m.-5 p.m., Sun. 1-5 p.m., closed Mon. 
Offerings: women’s clothing, accessories, 
jewelry, home decor, hygiene products, gifts

Brave Boutique 
  5A  2900 E. NASA Parkway, Ste. 260, Seabrook 
281-549-6230 
  5B  3729 E. League City Parkway, Ste. 130, 
League City 
281-532-6323 
www.shopbraveboutique.com 
Hours: Tue.-Fri. 10 a.m.-6 p.m.,
Sat. 10 a.m.-5 p.m., Sun. noon-4 p.m.,
closed Mon. 
Offerings: women’s clothing, accessories, gifts

  6   Dress Galaxy 
451 Landing Blvd., League City 
281-557-4147 
www.dressgalaxy.com 
Hours: Tue.-Fri. 3-7 p.m., Sat. noon-7 p.m., 
closed Sun.-Mon. 
Offerings: women’s formal wear

  7   Epiphany Home and Gifts 
16932 Hwy. 3, Webster 
281-525-6360 
www.epiphanyhomedecor.com 
Hours: Tue.-Fri. 10 a.m.-6 p.m.,
Sat. 10 a.m.-4 p.m., closed Sun.-Mon. 
Offerings: home decor, gifts

  8   GingerSnaps 
501 E. Main St., Ste. 1, League City 
281-338-1001 
www.facebook.com/ginger-
snaps-156013094426122 
Hours: Mon.-Sat. 10 a.m.-5:30 p.m. 
Offerings: women’s clothing, shoes, jewelry, gifts

  9   Glass Mermaids 
2098 Marina Bay Drive, Kemah 
281-326-3000 
www.glassmermaids.com 
Hours: Tue.-Fri. 10 a.m.-6 p.m., Sat. 10 a.m.-5 
p.m., closed Mon.-Sun. 
Offerings: nautical-themed gifts

 10   Gypsy Pearl Boutique 
609 Bradford Ave., Ste. 110, Kemah 
281-339-7555 
www.kemahboutique.com 
Hours: Wed.-Thu. 11 a.m.-7 p.m., Fri. 11 a.m.-5 
p.m., Sat. 11 a.m.-6 p.m., Sun. noon-7 p.m., 
closed Mon.-Tue. 
Offerings: women’s clothing, jewelry, home 
decor, gifts

 11   Ivory Boutique 
1101 W. Main St., Ste. D, League City 
281-332-3200 
www.shopivory.com 

Hours: Mon. 11 a.m.-3 p.m., Tue.-Fri. 10 a.m.-6 
p.m., Sat. 10 a.m.-5 p.m., closed Sun. 
Offerings: women’s clothing, accessories

  12   Jill’s Fashions and Bridals 
115 S. Gulf Freeway, League City 
281-332-1700 
www.jillsfashions.com 
Hours: Mon.-Wed., Fri.-Sat. 10 a.m.-6 p.m.; Thu. 
10 a.m.- 7 p.m.; closed Sun. 
Offerings: wedding dresses, women’s formal 
wear

  13   Melinda’s Boutique 
204 Kirby Road, Seabrook 
832-720-1064 
www.facebook.com/melindasboutique 
Hours: Tue.-Fri. 11 a.m.-5 p.m., Sat. 10 a.m.-4 
p.m., closed Sun.-Mon. 
Offerings: women’s apparel, jewelry, gifts

 14   Mommie Chic and Me 
501 E. Main St., Ste. 5, League City 
281-557-0336 
www.mommiechicandme.com 
Hours: Mon.-Sat. 10 a.m.-5:30 p.m., closed Sun.
Offerings: baby and children’s apparel

 15   Moxie District 31 
1956 El Dorado Blvd., Houston 
281-881-1725 
www.moxiedistrict31houston.com
Hours: Tue.-Sat. 11 a.m.-6 p.m.
Offerings: women’s clothing, accessories
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  20   The Salted Hippie Boutique 
613 E. Main St., League City 
832-932-5326 
www.thesaltedhippie.com 
Hours: Tue.-Sat. 11 a.m.-6 p.m., Sun. 10 a.m.-
2 p.m., closed Sun. 
Offerings: women’s clothing, accessories, 
handbags

  21   Trangquil Spa & Boutique 
651 N. Egret Bay Blvd., Ste. E, League City 
832-632-2076 
www.trangquilsparetreat.com 
Hours: Tue.-Sat. 10 a.m.-6 p.m., closed Sun.-
Mon. 
Offerings: women’s clothing, jewelry, accesso-
ries, hygiene products

  22   Wander Market 
243 E. NASA Parkway, Webster 
281-724-0761
www.wandermkt.com
Hours: Mon.-Thu. 10 a.m.-8 p.m., Fri.-Sat. 10 
a.m.-9 p.m., Sun. 11 a.m.-6 p.m. 
Offerings: men’s, women’s and children’s 
clothing; jewelry; accessories; home decor

  16   Olivia’s Boutique 
546 W. NASA Parkway, Webster 
832-878-5642 
www.facebook.com/oliviasboutique16
Hours: Mon.-Sat. 11 a.m.-7 p.m.,
Sun. 11 a.m.-5 p.m.
Offerings: women’s clothing, shoes, jewelry, 
accessories

  17   Ooh’s & Aah’s Interiors 
1020 W. NASA Parkway, Ste. 216, Webster 
281-332-6873 
www.oohsandaahsinteriors.com 
Hours: Mon.-Fri. 10 a.m.-5 p.m.,
Sat. 10 a.m.-3 p.m., closed Sun. 
Offerings: furniture, accessories, bedding, 
fabrics

  18   Strawberry Hill Unique
Upcycling Boutique 
240 Park Ave., Ste. 2, League City 
281-508-0451 
www.strawberryhillboutique.ecwid.com 
Hours: Tue.-Sat. 10 a.m.-4 p.m., 
closed Sat.-Sun. 
Offerings: recycled and repurposed home 
decor

  19   The Clotheshorse Boutique 
809 E. Main St., League City 
281-332-2383 
www.theclotheshorseboutique.com
Hours: Mon.-Fri. 10 a.m.-5:30 p.m., 
Sat. 10 a.m.-5 p.m., closed Sun. 
Offerings: women’s clothing, jewelry, acces-
sories

8  

2  

20

18 18  



Town Hall
Tuesday | Nov. 12 | 6:30 p.m.

Johnnie Arolfo Civic Center
400 W. Walker St.

Hosted by the City of League City and 
the Texas Department of Transportation

Attendees will be able to ask questions and make 
comments after short presentations.

Plus, two lucky attendees will win a pair of tickets to 
an upcoming Houston Texans or Rockets game.

Let’s Talk 
Traffic
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November is National Hospice 
and Palliative Care Month

VISIT CLEARLAKEHOSPICE.COM  TO LEARN MORE

Our mission at Essential Hospice is to enhance the quality of 
every life involved through a caring and compassionate team.

Community Impact Newspaper • communityimpact.com 21

Pawsh Dog House

1101 W. Main St., Ste. A, 
League City

281-557-7297

www.pawshdoghouse.com

Hours: Mon.-Fri. 7 a.m.-6:30 
p.m., Sat. 8 a.m.-6 p.m.,
Sun. 5-6 p.m. N C
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 W hen Lauren Leeth started trimming her 
family dogs in her backyard as a 10-year-old, 

she did not imagine she would one day run a rapidly 
growing pet-grooming business, but that is where 
she � nds herself today, she said.

Leeth owns Pawsh Dog House, a business that 
grooms and boards dogs. In just 12 years, Leeth has 
opened a total of four Pawsh locations in the Bay 
Area, and she said she is planning to expand.

Leeth opened her � rst location near Calder Road 
in 2009. Leeth had been working as a groomer for 
years and decided to take the plunge with her own 
business. Leeth paints and creates other art, some-
times even using her dog, Glitter, as a living canvas.

“It’s fun to be creative,” Leeth said. “I’ve always 
had a love for dogs, so to tie those in together
[is great].”

Leeth quickly opened a Clear Lake location and 
took over another pet-grooming business and made 
it her own in 2012. In 2017, she opened her fourth 
spot in Friendswood, she said.

Leeth’s vision is for Pawsh to be like a neighbor-
hood Starbucks or McDonald’s: They are found all 
over and serve the areas in which they reside.

One of the challenges of the business is trying to 
run four separate locations while still making time 
to groom. Leeth has a general manager and inves-
tors ready to help her business grow, and it is people 
like that whom Leeth depends on for success, she 
said.

“You de� nitely can’t have four locations with 
one person,” she said. “You have to trust a lot of 
people.”

An advantage of Leeth’s business compared to 
other pet-boarding places, she said, is that Pawsh 
keeps itself small. That allows the business to give 
dogs hours of playtime daily rather than the 15 or 30 
minutes bigger facilities allow, Leeth said.

Leeth’s customer focus has paid o� : Some dogs 
have been boarding at Pawsh since she � rst opened 
her doors over a decade ago, she said.

“We try to care about people here,” she said.

BY JAKE MAGEE

Pawsh Dog House
Groomer turns passion for creativity into growing business

Pawsh sells dog treats and hygiene products.
Customers can buy everything from scented shampoos 
and conditioners to tasty snacks for their pets.

Dogs who stay at Pawsh are rarely 
kenneled and spend hours playing 
with each other in open spaces.

Pawsh Dog House 
owner Lauren 
Leeth has been 
grooming dogs 
since she was 10, 
and now she does 
it professionally.

Customers can buy everything from scented shampoos 
and conditioners to tasty snacks for their pets.

Grooming includes cutting 
and styling hair and trim-
ming nails. The business 
offers scented shampoos 
and conditioners for an extra 
clean.

Boarding is for dogs that 
have extended and overnight 
stays out of their homes. 
Pawsh kennels dogs over-
night but allows them to play 
most of the day.

Pawsh Dog House 
owner Lauren 
Leeth has been 
grooming dogs 
since she was 10, 
and now she does 
it professionally.

Grooming

Boarding is for dogs that 
have extended and overnight 
stays out of their homes. 
Pawsh kennels dogs over-
night but allows them to play 
most of the day.

BUSINESS FEATURE

DOG CARE SERVICES

Pawsh Dog House offers 
three main services:

Day care allows residents 
to drop off and pick up their 
pets daily. Unlike bigger dog 
day cares, Pawsh offers hours 
of playtime for each pet.



BETTER 
TOGETHER
JOIN TODAY
Find your motivation. Find your community. Find your 
purpose. Find it ALL at the YMCA!  

 

 

.

YMCA MEMBERS ENJOY

Free unlimited group exercise classes

State-of-the-art equipment

Free child care for the kids while you workout

Discounts on youth programs like after school child care,
day camp, swimming lessons, youth sports and more

What are you waiting for? Get STARTED today!   
ymcahouston.org/join

YMCA Mission: To put Judeo-Christian principles into practice through programs that build healthy spirit, mind and body for all.
Everyone is welcome.

25 convenient locations throughout Houston

WHAT  IS  A  DR IP  SPA?
A relaxing atmosphere where you are pampered while 
choosing from a range of IM or IV hydration and vitamin 
therapies designed to enhance your healthy lifestyle.

GET  ANY  DR IP  FOR  $100
Valid with this coupon. Not valid with any other offer.

Expires 12/14/2019

Did you know?
IV  ABSORPT ION  RATES 

ARE  UP  TO  100%

LOCATED  IN  BAYBROOK MALL
HEALTHFUSIONDRIPSPA .COM

281-218-DRIP
Book Now!

SpecialShop Till 
    You Drop

Bringing ourdesign to your homesite

Receive a
Free

Build
Estimate

and
 $10,000 

Decorator 
Allowance
between October 1

and December 31, 2019

With David Weekley’s Build on Your Lot program, you’ll enjoy the best of both 
worlds – a new, energy-efficient home in a location you know and love, plus:

Make the home of your dreams a reality by contacting 713-574-5048

to choose from and before construction

DavidWeekleyHomes.com

FROM THE GREATER HOUSTON
BUILDERS ASSOCIATION! 

Builder 
OF THEYear

October 1, 2019, and
December 1
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Visit us Online:
CityofWebster.com

The Destination 
for Family Fun

Christmas Concert
Join us for the

December 14 | 6-9pm
Texas Avenue Park, 17100 Texas Ave.

and Movie in the Park

Seabrook Classic Cafe

2511 E. NASA Parkway, Seabrook

281-326-1512

www.seabrookclassiccafe.com

Hours: Mon.-Thu. 11 a.m.-11 p.m., 
Fri. 11 a.m.-2 a.m., Sat. 8 a.m.-2 a.m., 
Sun. 8 a.m.-9 p.m.
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DINING FEATURE

 F or locals, Seabrook Classic Cafe 
has been a � xture in the Bay Area 

for over 30 years.
Brad Emel, owner and founder of the 

restaurant, estimates that over 6,000 
regular customers visit the restaurant at 
least once every month. He believes the 
key to his success is consistency.

The restaurant, primarily serving 
American-style food and comfort food, 
opened in September 1985. Though the 
menu has undergone changes to follow 
trends over the years, customers can 
order the same quality dishes they have 
the past three decades, Emel said. 

“Whatever you eat today, you can 
come back in three weeks, and it’ll be 
exactly the same,” he said. 

Popular items served include the 
jalapeno burger, chicken-fried steak 

and the fried shrimp platter. The platter 
is the restaurant’s most popular dish 
and is successful because of its prepa-
ration, Emel said. Instead of breading 
the shrimp in bulk and storing it in a 
freezer like many restaurants do, the 
shrimp at Seabrook Classic Cafe is 
breaded fresh for each order, he said. 

Emel got his start working in the 
restaurant industry a� er leaving his 
studies at Oklahoma University in the 
late 1960s to work at a restaurant two 
months prior to its opening in Dallas.

He learned about various aspects of 
starting a restaurant, from the construc-
tion to the managerial work. During 
that time, Emel gained invaluable 
knowledge that later bene� ted him 
greatly in his career, he said. 

“I dropped out of college and worked 

at a restaurant where I got the educa-
tion of a lifetime,” Emel said.

Two years later, Emel opened up his 
� rst restaurant. He eventually sold his 
share and moved to Houston. A� er a 
few years of working as a restaurant 
manager and opening an eatery in 
League City that was later sold, Emel 
opened Seabrook Classic Cafe.

Emel, who also served as mayor of 
El Lago from 2001-14, is proud to be 
part of local history, but he hopes to 
connect with the upcoming generation 
by launching a trendy menu featuring 
poke bowls and banh mi. Emel also 
plans to turn the building neighboring 
the restaurant into a co� ee shop.

“You gotta go with the trends,” Emel 
said. “We started o�  grassroots, and 
we’re going back.”

BY ALEX GRANTSeabrook Classic Cafe
Former El Lago mayor spends 34 years serving food to the community

The 
Fried 

Shrimp 
Platter ($16.50), 

the most popular item, 
includes nine fried shrimp 

served with fries and coleslaw.
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The Jalapeno Burger ($9.50), 
also known as the Benson 
Burger, includes jalapenos, 
horseradish, cheese and 
mayonnaise.

The Heart Salad ($11) includes 
Arcadian spring salad mix 

with goat, gorgonzola or 
feta cheese and chicken, 

shrimp or fi sh.

Brad Emel opened Seabrook Classic 
Cafe in 1985.
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of the Texas Association of Builders.
But the proposal drew strong opposi-

tion from others. League City City Coun-
cil approved a resolution opposing the 
law, and a statewide petition signed 
by over 1,000 planners and architects, 
including from the Bay Area, was sent 
to the Legislature in opposition of the 
law, said David Hoover, League City’s 
director of planning and development.

“We saw it as an absolute assault on 
home rule charter cities,” League City 
Mayor Pat Hallisey said.

LEAGUE CITY CONCERNS

Hallisey and several council mem-
bers said they are concerned about the 
potential consequences of the law and 
how it takes control from local cities.

“It sort of robs every city of the indi-
viduality that they have,” Hallisey 
said.

Council Member Larry Millican said 
lobbyists persuaded legislators, allow-
ing the bill to pass into law.

“I think it was a lame attempt by 
the building lobbyists to not conform 
to a lot of a municipalities’ regulations 
across the state,” he said.

League City’s masonry ordinance, 
which is now pre-empted by the new 
state law, required buildings to be con-
structed from brick, rock, stucco and 
other masonry-related materials. The 
ordinance exists because such materi-
als are more durable to the storm-prev-
alent area and give neighborhoods 
and cities a sense of uniformity, city 
o�  cials said.

 CONTINUED FROM 1
“We don’t want cookie-cutter neigh-

borhoods,” Hallisey said. “However, 
we do monitor the quality of what peo-
ple build.”

Millican, who works in real estate 
management, is worried along with 
others that the law will allow the cre-
ation of eyesore buildings that would 
diminish surrounding property val-
ues. These could be metal commercial 
buildings constructed along I-45 or 
wood-frame houses in a neighborhood 
of brick homes.

“For us to not have the ability to [reg-
ulate building materials] anymore, it’s 
quite a deterrent,” Millican said.

However, League City City Council 
in September passed an ordinance to 
safeguard the city where possible.

“All we can do is make marginal 
inroads back against what’s been 
taken away from the cities by the Leg-
islature, period,” Hoover said. “We can 
refuse to roll over and play dead.”

NEW ORDINANCE

According to the Texas Municipal 
League, private deed restrictions and 
homeowners association rules will 
remain intact despite the new law. 
These are two ways cities can attempt 
to continue to restrict what materials 
can be used to construct buildings, 
Hoover said.

City Council on Sept. 24 passed an 
ordinance that requires any future 
residential or commercial subdivision 
to have deed restrictions. Deed restric-
tions typically mandate minor things, 
such as where mailboxes can be placed 

or what colors homes can be in certain 
developments, but as part of the build-
ing permitting process, the city can 
encourage buildings be constructed 
out of masonry as part of future deed 
restrictions, Hoover said.

The city cannot force a devel-
opment’s deed restrictions to 
mandate speci� c building mate-

rials, but at least the city will have 
a chance to counsel developers and 
express the bene� ts of constructing 
buildings out of masonry in hopes the 
developer complies, Hoover said.

“It’s not meant to be heavy handed,” 
he said.

Additionally, the ordinance requires 
any subdivided development with a 
common property such as a detention 
pond or a park to have a homeowners 
or business owners association estab-
lished. This will provide the city the 
additional bene� t of the HOA or BOA 
determining an entity besides the city 
that will be responsible to maintain 
common properties, Hoover said.

Not all council members agreed with 
the ordinance. Council Member Hank 
Dugie voted against it, saying while 
he supports local control, he believes 
more in property rights. Cities, he said, 
should not regulate buildings much 
beyond zoning and codes to make sure 
they are safe.

“We truly are experiencing a 

chipping away of property rights in 
League City,” Dugie said.

Originally, the city proposed an ordi-
nance requiring HOAs and deed restric-
tions for any development with � ve or 
more residences. The council shot this 
down, saying it was too restrictive and 
bureaucratic in a city where many res-
idents deliberately choose to live out-
side HOAs.

The ordinance change is not a per-
fect solution. For properties that do not 
require subdivision, such as parcels 
along I-45, a deed restriction would 
not necessarily be required, more eas-
ily allowing developers to erect metal 
or other “ugly” buildings, Hoover and 
Millican said.

“It’s a possibility, and I’d be shocked 
if somebody doesn’t do it,” Hoover 
said.

CAUSE FOR CHANGE

Supporters of the law, such as Texas 
Realtors, the Texas A�  liation of A� ord-
able Housing Providers and the Texas 
Apartment Association, said it encour-
ages overall competition in the market 
and works against monopolistic trends 
that favor some building vendors, such 
as masonry businesses, over others, 
Norman said.

“If you’re in the business of selling 
brick and the only buildings built are 
brick, it’s good for brick business,” 

SOURCES: TEXAS LEGISLATURE ONLINE, TEXAS ASSOCIATION OF BUILDERS, 
CITY OF LEAGUE CITY/COMMUNITY IMPACT NEWSPAPER

THE LAW 
DOES 
NOT 

AFFECT:

The new law prohibits local ordinances regulating the construction material and 
aesthetics of commercial and residential buildings. It prevents cities from adopt-
ing codes “more stringent” than what is accepted in the national model code. 

Buildings of histori-
cal, cultural or archi-
tectural signifi cance

Designated 
historic districts 
or landmarks

Homeowners 
association 
standards

Development 
agreement 
standards

• Homeowners associations and 
business owners associations 
with deed restrictions are 
required for any future develop-
ment with a common property.

• Common properties include 
drainage ditches, parks, monu-
ment signs or other shared area.

• Any future subdivided develop-
ment without a common proper-
ty requires deed restrictions.

• Deed restrictions allow the city 
to encourage developers to 
require masonry on constructed 
buildings. 

Rejected ordinance

SOURCE: CITY OF LEAGUE CITY/
COMMUNITY IMPACT NEWSPAPER

League City considered two ordinances that would push back against 
the new state law.

• Homeowners associations 
would be required for any neigh-
borhood with fi ve or more lots.

• Business owners associations 
would be required for any com-
mercial development with two 
or more lots.

• The associations would come 
with deed restrictions.

• Deed restrictions would allow 
the city to encourage devel-
opers to require masonry on 
constructed buildings.

Approved ordinance

BUILDING
standards breakdown

out of masonry as part of future deed 
restrictions, Hoover said.

rials, but at least the city will have 
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Norman said.
Requiring use of certain materials, 

including brick and other masonry-re-
lated materials, can lead to higher 
costs, which makes houses more 
expensive for buyers. Builders said the 
new law will lead to cost savings that 
could be passed onto buyers.

“When you take some of these 
tools out of the toolbox for builders, 
it really starts severely impacting 
a� ordability,” said Bradley Pepper, the 
director of government a� airs for the 
Greater Houston Builders Association. 
“There’s a regionwide issue with hous-
ing a� ordability, and so something like 
this that goes to the bottom line of the 
a� ordability is what it is targeted to 
address.”

However, Bruce Race, a University 
of Houston architecture professor with 
experience in community design, said 
the new law may not result in true sav-
ings on new construction.

“There’s just so many things I would 
be focused on before I started to look 
at the $900 I saved between brick and 
HardiePlank,” Race said, referring to 
a brand of siding. “One could make 
the argument, but I’m also wondering 
if that’s not just $900 that goes into a 

builder’s pocket and then the family 
has to tear the siding o�  in 20 years 
and do it again.”

Hoover agreed using di� erent mate-
rials will not save homebuyers money. 
If homes become cheaper to construct, 
developers and builders will pocket 
the di� erence and increase their pro� t 
margins, not pass the savings onto cus-
tomers, he said.

The new law may grant greater sty-
listic options to builders and home-
buyers, but there will be unintended 
consequences, Hoover said.

“It has a very real monetary e� ect,” 
he said.

Norman o� ered a more optimistic 
view.

“Cities have design standards, or 
they have a vision for the community 
or parts of the community,” he said. 
“I think the [law] will encourage more 
cooperation between the building and 
development community and cities in 
trying to adopt that vision.”

Ben Thompson and Renee Yan con-
tributed to this report.

builder’s pocket and then the family Norman said. builder’s pocket and then the family Norman said. builder’s pocket and then the family 

HB 2439 has led to a debate among city offi cials, planners, 
architects, developers and builders.

Gives buyers more 
housing options

Intrudes on local 
control

Advances 
architectural 
styles

Erodes commu-
nity cohesion

Benefi ts proper-
ty owner rights 
and consumer 
demands

Does not con-
sider individual 
community char-
acteristics

Prevents monop-
olistic trends in 
the construction 
industry

Strips building 
requirements to 
bare minimum 
standards
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down the meetings required for the plan 
creation process in hopes of including 
more residents’ input.

Superintendent Greg Smith started 
the district’s strategic plan in 2009 
as a way to align teachers, students, 
administrators, the CCISD board and 
the community to a common cause to 
excel beyond what they could do with-
out a concrete plan. Since its creation, 
other districts have turned to CCISD as 
an example of how to create a strategic 
plan and see success from it, Smith said.

“The connection is there from top 
to bottom, horizontally, vertically, and 
I think that’s the strength of the plan 
because it is something that’s shared by 
all,” he said.

THE NEW PLAN

A group of about 30 district admin-
istrators, board members and other 
offi  cials have put together a draft  list of 
fi ve strategies, the crux of the strategic 
plan. The strategies include making 
the district safe, implementing inspira-
tional learning experiences, cultivating 
social well-being, expanding the dis-
trict’s capacity to accomplish  goals, and 
ensuring the community takes owner-
ship of the district’s mission.

Those involved with the creation of 
the new strategic plan said it has a more 
mature focus than the existing plan.

“I think you can see a lot of maturity 
in this new plan as well as how we’ve 
grown during this planning process,” 
said Steven Ebell, CCISD’s deputy super-
intendent of curriculum and instruction.

Board President Laura DuPont 
agreed.

“For me this year … it just seemed 
like much more mature discussion … 
because there were already fi ve or six 
years under everybody’s belt,” she said. 
“It was almost like your starting point 
was moved up.”

The new plan has diff erent focuses 
than the existing plan, one being mental 
health. The discussion around school 
safety and mental well-being was ampli-
fi ed aft er the Santa Fe school shooting 
last year, and such concerns are prom-
inent in the new plan, CCISD board 
trustee Jennifer Broddle said.

The new plan also has a greater focus 
on knowing and meeting the needs of 
students on an individual level, includ-
ing students who do not plan to go to 
college aft er graduating, Broddle said. It 
also focuses on inclusivity, achievement 
for each child and making sure students 
are contributors to society rather than 
just consumers, Smith said.

“We want our students to be leaders,” 
he said.

SOURCE: CLEAR CREEK ISD/COMMUNITY IMPACT NEWSPAPER

The 2014-20 plan has 24 action plans, or 
goals, Clear Creek ISD wants to complete by 
the end of the school year. So far, the district 
has completed 11 and has 13 left to fi nish.

2014 2015 2016 2017 2018 2019 2020

STRATEGY: Ensure safe and nurturing learning environments

6: Consistent district procedures for campus visitors

10: Consistent training and drills for crisis response

7: Consistent district procedures for student arrival and dismissal

8: An intentional culture of school safety

9: Core values to focus on the social and emotional well-being of students and staff

17: Comprehensive communication plan inclusive of all stakeholders

18: Improved internal communication for all employees

19: Resources to increase parents’ awareness of campus and district information

20: Resources to increase parents’ ability to support children academically

STRATEGY: Ensure mutual understanding and support through effective communication

15: Engaged patrons

16: Processes that develop and maintain meaningful relationships with pre-K-12 communities

STRATEGY: Broaden and strengthen connections within the community

12: Future-ready culture that fosters career exploration

13: Effective technology use while learning at school, home and in the community 

14: Responsible technology use while learning at school, home and in the community

11: Students develop values to apply themselves

STRATEGY: Ensure students understand and assume roles as productive citizens

STRATEGY: Build capacity for organizational change

21: Professional learning plan that provides varied and fl exible opportunities

22: Enhanced employee mentorship programs

23: Leadership opportunities for all employees

24: Instructional coaching model to facilitate the building of teacher capacity

STRATEGY: Ensure safe and nurturing learning environments

 Consistent district procedures for campus visitors

Consistent training and drills for crisis response

 Consistent district procedures for student arrival and dismissal

 An intentional culture of school safety

 Core values to focus on the social and emotional well-being of students and staff

 Comprehensive communication plan inclusive of all stakeholders

Improved internal communication for all employees

 Resources to increase parents’ awareness of campus and district information

STRATEGY: Ensure mutual understanding and support through effective communication

Processes that develop and maintain meaningful relationships with pre-K-12 communities

STRATEGY: Broaden and strengthen connections within the community

 Effective technology use while learning at school, home and in the community 

 Responsible technology use while learning at school, home and in the community

STRATEGY: Ensure students understand and assume roles as productive citizens

STRATEGY: Build capacity for organizational change

 Instructional coaching model to facilitate the building of teacher capacity

 Core values to focus on the social and emotional well-being of students and staff

 Comprehensive communication plan inclusive of all stakeholders

 Resources to increase parents’ awareness of campus and district information

 Resources to increase parents’ ability to support children academically

STRATEGY: Ensure mutual understanding and support through effective communication

Engaged patrons

Processes that develop and maintain meaningful relationships with pre-K-12 communities

STRATEGY: Broaden and strengthen connections within the community

 Effective technology use while learning at school, home and in the community 

 Responsible technology use while learning at school, home and in the community

 Students develop values to apply themselves

STRATEGY: Ensure students understand and assume roles as productive citizens

 Professional learning plan that provides varied and fl exible opportunities

 Leadership opportunities for all employees

STRATEGY: Ensure safe and nurturing learning environments

 Consistent district procedures for campus visitors

Consistent training and drills for crisis response

 Consistent district procedures for student arrival and dismissal

 Resources to increase parents’ awareness of campus and district information

STRATEGY: Ensure mutual understanding and support through effective communication

Processes that develop and maintain meaningful relationships with pre-K-12 communities

STRATEGY: Broaden and strengthen connections within the community

 Effective technology use while learning at school, home and in the community 

 Responsible technology use while learning at school, home and in the community

STRATEGY: Ensure students understand and assume roles as productive citizens

STRATEGY: Build capacity for organizational change

 Instructional coaching model to facilitate the building of teacher capacity

STRATEGY: Ensure safe and nurturing learning environments

 Consistent district procedures for student arrival and dismissal

 An intentional culture of school safety

 Core values to focus on the social and emotional well-being of students and staff

 Comprehensive communication plan inclusive of all stakeholders

Improved internal communication for all employees

 Resources to increase parents’ awareness of campus and district information

 Resources to increase parents’ ability to support children academically

STRATEGY: Ensure mutual understanding and support through effective communication

Processes that develop and maintain meaningful relationships with pre-K-12 communities

STRATEGY: Broaden and strengthen connections within the community

 Effective technology use while learning at school, home and in the community 

 Responsible technology use while learning at school, home and in the community

 Students develop values to apply themselves

STRATEGY: Ensure students understand and assume roles as productive citizens

STRATEGY: Build capacity for organizational change

 Professional learning plan that provides varied and fl exible opportunities

 Leadership opportunities for all employees

 Instructional coaching model to facilitate the building of teacher capacity

 Future-ready culture that fosters career exploration

SOURCE: CLEAR CREEK ISD/COMMUNITY IMPACT NEWSPAPER

 Enhanced employee mentorship programs

 Core values to focus on the social and emotional well-being of students and staff

 Resources to increase parents’ ability to support children academically

STRATEGY: Ensure mutual understanding and support through effective communication

 Future-ready culture that fosters career exploration

SOURCE: CLEAR CREEK ISD/COMMUNITY IMPACT NEWSPAPER

 Professional learning plan that provides varied and fl exible opportunities

 Enhanced employee mentorship programs

1: Experiences that support student choice and personalized learning

2: Varied pathways to empower students to set and achieve goals

STRATEGY: Inspire learning through personalized opportunities

3: Student mentorship opportunities at all levels

4: A systematic approach for instructional and behavioral supports for students

5: Ensure enrichment opportunities for students

STRATEGY: Provide support to meet students’ needs and aspirations
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Broddle helped develop the draft 
strategies, she said, and she felt encour-
aged about the new plan’s goal to give 
students the tools they need to accom-
plish what they want in life.

“I walked away so excited and moved 
by the passion that I could tell we [had],” 
Broddle said. “We still value exploration 
and doing hard things and knowing we 
can support the next generation to do 
that.”

THE EXISTING PLAN

The existing plan, which will end next 
year, was originally intended to end in 
2019, but in 2017, administrators and the 
board agreed to extend the plan a year 
to make sure its ambitious goals were 
completed. No one wanted to start a 
new plan before the previous one was 
complete, officials said.

“I would say we felt like this plan that 
we’re finishing was so overwhelming 
that we needed more time for full imple-
mentation,” Smith said. “We loved it so 
much we didn’t wanna give it up. We 
still feel that way to some extent.”

The existing plan had 31 action plans, 
or goals, that administrators and the 
board in 2017 parsed down to 24. Seven 
action plans were either combined with 
others or stopped entirely as the dis-
trict’s focus shifted over the years.

“We realized that we set out some very 
bold action plans, and we discussed 
what we have capacity to implement 
and implement well,” Ebell said.

Of the remaining 24 plans, 11 have 
been completed, and 13 will be done by 
the end of the school year. The district 
has seen the creation of several pro-
grams and initiatives since the 2014-20 
strategic plan began.

The existing plan’s fourth strat-
egy ensures students 
assume their roles as 
productive citizens. The 
Leader in Me program, 
which teaches students 
how to be contributing 
community members, 
has been expanding 
to campuses across 
the district and is one 
example of a program implemented to 
meet that goal, officials said.

Another example of a strategic 
plan-inspired implementation is 
blended learning, which is an effort to 
teach students in different ways, such 
as with hands-on experience or technol-
ogy integration, to match their learning 
styles. Other accomplishments include 
starting STEM and other science-fo-
cused programs and creating commu-
nity-focused partnerships that create 

a sense of identity for students, among 
others, officials said.

Broddle was one of over 200 residents 
who helped create action plans for the 
2014-20 strategic plan. She was not a 
board member at the time, but her work 
and seeing the district accomplish goals 
over the year partly inspired her to run 
for the board, which she has been serv-
ing on since May 2018, she said.

Resident Marie Michnovicz, who had 
two children in CCISD 
at the time, was also 
among the 200 volun-
teers. She has since 
seen positive outcomes 
from the district’s pro-
grams, especially in ele-
mentary schools.

“I saw some things 
really change and get 

implemented,” she said.

TWEAKING THE PROCESS

When putting together the 2014-20 
action plans, more than 200 volunteers 
met for two hours a total of 11 times over 
the course of three months. There was 
inconsistent attendance among volun-
teers because of the heavy time commit-
ment, Michnovicz said.

“It was too much,” she said.
The district hopes to streamline the 

process this time while simultane-
ously getting several more volunteers 
involved. After the action plans are set, 
each of the district’s 45 campuses will 
create their own campus plans using 
the strategic plan as a framework and 
foundation, officials said.

For the first two of the 11 meetings, 
volunteers spent time interpreting the 
intent of strategies before devising 
action plans to support their goals. This 
go around, the district will explain the 
strategies upfront, eliminating at least 
two meetings, Ebell said.

“Based on what was learned last time, 
I think we believe the process can be cut 
down to a shorter amount of time but 
still be very effective at what it’s doing,” 
DuPont said.

With a less arduous process, district 
officials hope more residents volunteer. 

“When you include more stake-
holders, you create more capacity for 
change,” Broddle said.

Smith said he is looking forward 
to  how the district implements all the 
action plans that come out of the new 
strategic plan.

“This is exciting work,” he said. “I’m 
excited about the future.”

“THE CONNECTION IS THERE 
FROM TOP TO BOTTOM, 
HORIZONTALLY, VERTICALLY, 
AND I THINK THAT’S THE 
STRENGTH OF THE PLAN 
BECAUSE IT IS SOMETHING 
THAT’S SHARED BY ALL.”

—SUPERINTENDENT GREG SMITH
ON THE 2020-25 STRATEGIC PLAN
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5 bedroom / 4.5 bath    5,502  sq. ft.       $699,000
Ginger Pampolina
BHGRE – Gary Greene Bay Area 281-731-5078

4 bedroom / 3 bath 2,908 sq. ft.           $392,000
Corey Kirk-Goffney
BHGRE – Gary Greene Bay Area 281-687-2261

FEATURED NEIGHBORHOOD

Mar Bella is a 531-acre community with 40 acres 
of lakes. Of the approximately 1,245 single-family 
homes in Mar Bella, 20% of homes have views of 
the water, while other homes have scenic views of 
parks and nature preserves or are located near the 
community’s education village.

Build-out year: 2013

Builders include: Beazer, Gehan Homes, 
Taylor Morrison 

Square footage: 1,848-5,134

Median home value: $329,700

HOA dues (estimated): $900 annually 

Amenities: lakes, green spaces, pool and 
splash pad, bath house, nature trails, parks

Schools: Sandra Mossman Elementary 
School, Bayside Intermediate School, Clear 
Falls High School 

Property taxes (in dollars):

Galveston County  0.52983
Clear Creek ISD  1.40000
Galveston MUD 46  0.87000
County Road/Flood  0.00207
League City  0.56380
Total (per $100 valuation) 3.3657

$329,700 

MAR BELLA, 77573

RECENT LISTINGS

Median annual 
property taxes

Median 
home value

$119.50$11,097 117

Median price 
per square foot

Average days 
on the market*

*As of 9/30/19

37 10

Homes on 
the market*

Homes under 
contract*

Neighborhood data provided by Debra Blenderman • debrab@garygreene.com
Better Homes & Gardens Real Estate Gary Greene - Bay Area • 281-486-1900 

4 bedroom / 4 bath   4,133 sq. ft.       $1,030,000
Keith T. Owens
BHGRE – Gary Greene Bay Area 832-563-9669

4 bedroom / 3.5 bath     4,546  sq. ft.        $479,900
Norman Frenk
BHGRE – Gary Greene Bay Area 713-818-0829

750 Pegasus Lane

1019 Summer Cape Circle

5235 Pilgrim Oaks Lane

1335 Elkins Hollow Lane

REAL ESTATE

HOMES SOLD  (SEPTEMBER 2019)

Number of homes sold/Average days on the market

Price range 77058 77059 77062 77565 77573

$149,999 or less - - - - -

$150,000-$199,999 - - 3/37 4/37 3/32

$200,000-$299,999 3/28 5/165 9/34 9/34 37/53

$300,000-$399,999 5/36 2/75 2/29 2/29 27/39

$400,000-$499,999 - 6/80 - - 10/83

$500,000-$599,999 - 3/160 1/35 1/35 -

$600,000-$799,999 - 5/132 - - 2/41

$800,000-$999,999 - - - - 1/27

$1 million + - - - - 3/303

MARKET DATA

Price 77058 77059 77062 77565 77573

$600,000
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$100,000

-

MEDIAN PRICE OF HOMES SOLD IN SEPTEMBER  2018 VS.  2019

-1.09%

+11.4%

+2.38%
+4.76%

-47.7%
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N
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From monster trucks to 
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drop-off. Limit one coupon per vehicle.Valid on most vehicles, but certain exclusions may apply. C1119

A variety of trendy, fun, and unique stackable rings in stock

‘Tis the Season  for  Layer ing

Create your personal stackable ring collection

400 W. Bay Area Blvd. #C, Webster
(281) 332-6552 | uniquejewelshouston.com
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Blown Away
By Insurance

Windstorm Rates?

It’s Simply A Better Deal

Auto • Home • Life • Health • Flood • Marine • Commercial • Umbrella

We Sell Flood Insurance!

281-922-1616
3311 Broadway, Pearland • www.verninsurancegroup.com

MANY SAVE 

$1,000+
It’s Your Money

We Have The Answer!
Windstorm & Homeowners All In One Policy! 

Don’t Pay For Two Policies 
When You Can Purchase One! 

Save Now!
Don’t Wait Until Your Policy Renews!

Your Unearned Premium Will Be Refunded 
By Your Previous Insurance Carrier.

Don’t Pay Unnecessary Rate Increases.
Call Our Offi ce & Save Today! Se habla español.

Don’t Pay Coastal Insurance Rates When Your Home 
Is Not On the Coast! 

TWIA Is NOT Your Only Option!

No Windstorm Inspection
(WPI8) NOT Required

Convenient Pay Plans
Written Through A-Rated Companies

Companion Policy Discounts
Comprehensive Policies, 

Including Full Water Coverage 

mvernjr@verninsurancegroup.com

16626 Sea Lark Rd. • www.sealarkchiro.com • (281) 488-0111

Not valid for Medicare or Medicaid

*Offer expires 11/30/19.

Call for an Appointment Today!
Check us out on Facebook @sealarkchiropractic

$97 NEW PATIENT SPECIAL
includes Consultation, Exam, 1st Adjustment 
and 30 minute massage.

EVERY SUNDAY
YEAR ROUND
11:00am - 3:00pm
Baybrook Mall Parking Lot
(next to Sleep Number)

www.bayareafarmersmarkettexas.com

Bay Area
 Farmers Market

Shop for Unique 
Holiday Gifts 

& Stocking 
Stuff ers!

HOUSTON AREA LOCATIONS

FREE CUSTARD COOKIE

BAYTOWN
10520 I-10 E
COPPERFIELD
15518 FM 529
DAIRY ASHFORD + I-10
1111 Dairy Ashford Road
FULSHEAR
26806 FM 1093

JERSEY VILLAGE
12407 FM 1960 W
KATY
24433 Katy Freeway
1705-B Fry Road

KINGWOOD
4519 Kingwood Dr.
LEAGUE CITY
2795 Gulf Fwy S

MAGNOLIA
32910 FM 2978
NEW CANEY
12007 N. Grand Parkway E.
PASADENA
4637 E Sam
Houston Pkwy S

PEARLAND
2620 Pearland Pkwy
SPRING
19370 Interstate 45
21420 Kuykendahl Rd
SUGAR LAND
20450 SW Freeway

®
Good for one cookie. Must present this coupon. Only valid at these Freddy’s locations. 
Expires 12.31.2019. One per guest, per visit. Some restrictions may apply.

HHOOUUSSTON ARETON ARETON AREAA LOCAT LOCATA LOCATAA LOCATA IONS

®

FreddysUSA.com

#FreddysWorthIt

eddy’s locations.

 LOCAT LOCATIIOONNSS

IF YOU’RE GOING
TO BE BAD,

IT BETTER BE
THIS GOOD.
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OUTSMARTING
CANCER
in Clear Lake

832.783.1190
houstonmethodist.org/cancer-clearlake

Our nationally recognized specialists are 
fi nding new ways to outsmart cancer. 

From screenings and diagnosis to the most advanced 
treatments, our leading cancer care is available in 
Clear Lake. We offer personalized guidance and support, 
so you can focus on healing, surviving and thriving.

Clear Lake

SPACE PARK DR.
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NASA ROAD 1

NASA PKWY.

HOUSTON METHODIST 
CENTER CENTER

45
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