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When shoppers go to the Domain, they can expect 
to pay some high prices; after all, the shopping center 
is home to Tiffany’s, Neiman Marcus and Louis Vuit-
ton. But the City of Austin is also paying some high 
prices at the Domain, and whether or not the city 
should be funding retail projects with multi-million 
dollar incentives is under contention in a lawsuit 
against the City.

“The city council is unleveling the playing field with 
these incentives,” said Johnny Barnett, owner of local 
promotion company Austin Unique. “We’re not afraid 
of competition from other businesses. We just want it 
to be fair.”

Barnett is one of more than 200 local business own-
ers who have signed a petition with the organization 
called Stop Domain Subsidies. These businesses feel 
that by funding one retail project, the City is hurting 
all the others. 

Led by Brian Rodgers, who settled a Domain-

Domain’s city tax incentives questioned
s e p t e m b e r  2007  |  volume 1, issue 8

New zoning makes dense building easier
By chRisti covington
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stoRy highlights

• Group questions city GivinG incentives to retail

• Developer says incentives make mixeD use feasible

Jollyville Road may soon be a key site for building 
higher, rather than wider, in Northwest Austin.

The city council could approve measures as early as 
November to adopt the corridor into the recently cre-
ated vertical mixed-use, or VMU, overlay district, a 
zoning that will allow developers to work within a new 
flexible design standard.

Similar to what is found downtown at Second Street, 
buildings in the overlay would have retail or offices on 
the first floor with residences in upper spaces. In theory, 
the denser living of VMU could reduce urban sprawl 
and traffic congestion, but still maintains or increases 
property values.

“It is aimed at creating an opportunity that accom-
modates commercial or retail use while supporting a 
walking environment,” said George Adams, assistant 
director of neighborhood planning and zoning. 

A proponent of VMU, city council member Brewster 
McCracken said the Jollyville area has the population 
to support mixed-use living and has an extra benefit as 
the only corridor targeted for VMU that falls into the 
Round Rock Independent School District. 

“When you’re looking at the geographic center of 
population in Austin, it is at the Arboretum, not down-
town,” he said.

N
O
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In Austin, developers have had a difficult time build-
ing dense mixed-use projects because design standards 
did not allow it. A Planned Unit Development had to be 
created to allow for the Domain project because PUDs 
allow more flexibility in design standards, such as a mix-
ture of housing and business. However, since PUDS are 
created individually and with the flexibility aspect in 
mind, they also cause uncertainty. In contrast, the VMU 
overlay sets universal and comprehensive regulations.
Special requirements

As a part of the design standards ordinance, the over-
lay concerns all commercially-zoned sites on the Core 
or Future Core Transit Corridors. These corridors were 
named by the council as those roadways that have or 
will have the population density, mix of use and transit 
facilities that could support public transportation. The 
overlay largely focuses on major traffic points and cen-
tral parts of the city.

In the next few months, the council will finalize the 
areas that will use the ordinance. Once in place, a de-
veloper could agree to follow special building frontage 
and affordable housing requirements in exchange for a 
reduction in parking space, setbacks and density caps 
such as those demanded in other venues. 

This summer, after six months of preparation, the 

inspired lawsuit with the city in 2004, SDS wants to 
keep the city from awarding the Domain the millions 
it was promised in a development agreement in 2003, 
and furthermore to keep the city from rewarding any 
retail development with incentives in the future.
The law

These incentive packages are part of Texas Local 
Government Code chapter 380. This law allows cities 
to give economic development grants or loans, under 
the condition that the projects involve public use.

The city of Austin offers two types of incentive 
packages: firm-based and project-based. Firm-based 
incentives are the most common; the city currently 
has contracts for five deals of this variety. Firm-based 
incentives aim to retain and attract major employers 
to Austin by helping to cover their utility and permit 
costs in exchange for their economic stimulation. Ex-
amples of these projects include the filming of televi-
sion show “Friday Night Lights” and development of 
the Samsung manufacturing plant.  

The other type of incentive is far less common. In 

Spicewood Springs
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360 MoPac

183

Braker

Vertical mixed use: 
Buildings with a vertical emphasis 

that include two or more uses, such as 
retail and residential. In the Jollyville 
area, buildings will not exceed 60 ft.

Vertical mixed-use overlay: 
A one-time designation that enables 

vertical mixed-use redevelopment 
in commercially zoned areas along 

core transit corridors and future core 
transit corridors.

Core transit corridor: 
Primary areas targeted for vertical 

mixed-use redevelopment with 
regulations such as all parking space 

only allowed behind or on the side 
of buildings. The CTCS establishes 

pedestrian-friendly design regulations 
for all new commercial buildings, 

whether or not the developer builds 
with VMU.

Future core transit corridor: 
Primary areas targeted for vertical 

mixed-use redevelopment, but 
with more flexible regulations. 

Some parking is allowed in front of 
buildings.

Planned Unit Development (PUD): 
A type of zoning that encourages 

large-scale, united land development 
with mixed uses. Standards are 

defined as a PUD is formed.Future core transit corridor

Terms To know:

samsung fabricaTion planT
Incentives:
• 100% of property tax for the first 
  ten years
• 75% of property tax for the 
  following ten years
Conditions:
• Utilize a diverse 
  workforce
• Create 500 full 
  time jobs and 
  200 contract 
  jobs
• Invest a 
  minimum 
  of $2.5 billion in real property, 
  equipment and machinery

The Domain
Incentives: 
• 25% of property tax for 20 years
• 80% of sales tax for five years
• 50% of sales tax for the following  
  ten years
Conditions:
• Create 1,100 jobs
• Development includes open space
• Efforts are used to hire minorities 
  and women
• Allocate $1 million to helping local 
  business in the Domain
• All units follow S.M.A.R.T housing 
  guidelines and 10% are considered 
  lower income affordable

friDay nighT lighTs
Incentives:
• $40,000 for first and second year
• All other years 50% of sum of all 
  sales tax paid, city fees paid and 
  $95 per employee
Conditions:
• At least 75% of staff, cast and crew 
  must be Austin residents. Efforts 
  must be made to purchase goods 
  and services in Austin.
• Credits for each episode must 
  include “Filmed on location in 
  Austin, Texas.”

The city gives grants through its 
Economic Development Program. 
There are currently six active 
chapter 380 grants. The Domain is 
the only “project-based” incentive, 
while the others are “firm-based.”
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St. David’s HealthCare offers fi ve fully staffed ERs in the greater Austin area, each with a nationally accredited Chest Pain 

Center.  At North Austin, Round Rock and Georgetown hospitals, our ERs stand ready with board-certifi ed emergency 

medicine specialists and the depth of over 1,300 physicians. In an emergency, make sure you choose a St. David’s ER.

Find a St. David’s ER or doctor at: StDavids.com or (512) 478-DOCS.

We have the doctors you want.

St . Dav id ’s  Nor th  Aus t in  Med ica l  Cente r  •  S t . Dav id ’s  Round  Rock  Med ica l  Cente r
St . Dav id ’s  Georgetown Hosp i ta l

SD 10 x 13.2875.indd   2 8/23/07   5:42:00 PM
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City council sets hearing for North Burnet/
Gateway neighborhood

John P. Garrett

John P. Garrett 
jgarrett@impactnews.com

The Austin city council will vote Oct.18 to create the NorthBur-
net/Gateway zoning overlay district and to include the district in 
the Austin Tomorrow Comprehensive Plan. The North Burnet/
Gateway combined neighborhood is bounded by US 183, MoPac, 
Metric Boulevard and Walnut Creek.

In 2002, the planning and zoning department began planning the 
area’s future, and decided that its proximity to major roads and a 
future MetroRail stop, vacant land and industrial buildings made 
it ideal for a more urban setup. In addition to approving the over-
lay, the city council will also immediately introduce some policies 
to protect the area while city staff decide on the fine details of the 
design standards.

A few key regulations from the city’s existing Transit-Oriented 
Development Ordinance, Urban Roadway and Core Transit Cor-
ridor standards will be introduced, requiring new development to 
meet the same design standards as development in Austin’s urban 
core and allow some residential mixed-use. These regulations will 
also prohibit new auto-oriented, industrial and drive-through 
developments within a quarter of a mile from the MetroRail stop, 
when the location is decided.

One weekend while visiting 
Houston, I noticed a long 
stretch of road that had retail 
center signs as far as the eye 
could see. 

It had only been five years 
since my wife and I moved back 
to Austin from Houston, and 
I didn’t recognize a single one 
of these shopping centers. I 
wondered if people who lived in 
the area knew what businesses 
were around them. This is where 
the idea of our Community 
Shopping section, page 10, was 
born. 

Many of us enjoy the 
conveniences that large retail 
chains bring us, but there’s also 
a thrill in shopping small, local 
and new businesses. Telling 
about the people behind the 
storefronts and explaining what 
their business has to offer is one 
of our core missions.

One shopping center we have 

written about – the Domain – 
has recently raised questions 
about how a city should balance 
recruiting large developers with 
tax incentives while keeping 
a competitive environment 
for small businesses. This isn’t 
an issue unique to Austin. 
Competition between Central 
Texas cities to gain new tax 
revenue has heated up in the 
last decade, despite a claim that 
everyone wins with “regionalism”. 

As we look at the Arboretum 
in Community Shopping this 
month, it is interesting to think 
about what the Domain really 
brings to the city in tax revenues 
that it didn’t already have. Some 
of the stores (like St. Thomas and 
Victoria’s Secret) in the Domain 
simply changed addresses from 
the Arboretum. An argument 
has been made that these tax 
incentives were given to a project 
that wasn’t really needed. 

If true, the argument that 
these tax incentives give unfair 
advantages to these retailers 
makes our mission of supporting 
local businesses even more 
important. 

In August Capital Metro President Fred Gilliam announced that 
he had directed his staff to halt all planning on the MoPac Station 
of the MetroRail, near Scofield Ridge. The 
relocation of the station from Howard 
Lane to the MoPac frontage road upset 
residents of the Hidden Estates neigh-
borhood who worried the station would 
aggravate the traffic situation at the exit 
of their neighborhood. Capital Metro is 
analyzing whether another site can take 
the place of the Scofield Ridge site. Austin 
city council member Mike Martinez is 
trying to reopen communication with the 
Robinson family, who owns land near the 
Scofield site where the station location 
was originally considered.

Capital Metro puts breaks on north Austin station

804 E Braker Lane • Austin, TX
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Impact  
Northwest Austin

1 Rundberg extension
The city council has approved up to $6.64 million, 
combined with the $1.6 million from the Capital 
Metropolitan Transportation Authority, to extend 
Rundberg Lane from Metric Boulevard to Burnet Road. 

2  Diagnostic clinic expansion
The Austin Diagnostic Clinic broke ground this month 
on a new facility adjacent to the main building at 12221 
N. MoPac. The 32,000 sq. ft. ADC Primary Care will open 
in July 2008 and will house 13 pediatricians and 10 family 
practitioners. ADC will be relocating its EasyCare walk-in 
clinic to the Primary Care building.

5 Choir sings movie classics
The McNeil High School Choir will hold its most 
important performance, and biggest fund-raiser, of 
the year Oct. 18, 19 and 20 at the Round Rock ISD 
Performing Arts Center. The show’s theme is “Reel 
Music”, featuring songs from films such as “Westside 
Story” and “Wayne’s World.” Tickets are $8 and can be 
purchased, cash only, the night of the performance. For 
more information, e-mail choir director Tricia Russell at 
tricia_russell@roundrockisd.org.

4 Boutique opening
Boutique and salon, Selma’s will host a grand opening 
event at its shop at 7119 McNeil Road. Selma’s will offer 
food, drinks and a sneak peek of new inventory Oct. 7 
from 5 until 8 p.m. For more information, call 249-8900.

8  Murchison through the decades
Murchison Middle School will recognize its 40th 
anniversary this year, and will be celebrating the event 
Oct. 9-14 with five themed parties. The school will revisit 
the decades they’ve experienced with three parties Oct. 9, 
10 and 11 themed for the ’60s, ’70s and ’80s, respectively. 
The school will offer two Murchison history lessons Oct. 
12 at 8:30 and 9 a.m., and on Oct. 14 will host a family 
picnic from 1 to 3 p.m. Past and present students, faculty 
and parents are invited, but tickets must be purchased 
in advance for the barbeque. For more information, call 
Elizabeth Krouse at 918-1530 or e-mail  
Elizabethk@austin.rr.com.

7  A toast to good health
The Northwest Austin Circle of Friends, a non-profit 
group that helps raise financial support for the Dell 
Children’s Medical Center, will host its 9th annual Cheers 
for Children event Oct. 11, at the Dell Jewish Community 
Campus at 7300 Hart Lane. The event will run from 
6:30 to 8:30 p.m. and will feature food, a silent and live 
auction and wine provided by Twin Liquors. Tickets can 
be purchased at the Circle of Friends Website. For more 
information, call Donna Shepard at 343-0406 or e-mail at 
austinjhawk@hotmail.com.

3 New Arboretum tenant
Austin-based company Heather Scott Home & 
Design celebrates its grand opening this month in the 
Arboretum at Great Hills Trail, Ste. 103. The boutique 
features home accessories, furnishings and gifts. 
For more information call 342-6899 or visit www.
heatherscotthome.com.

6  Big fish
McCormick & Schmick’s seafood restaurant celebrated 
its grand opening at the Domain, 11600 Century Oaks 
Terrace, Ste. 100 Aug. 27 with a ceremonial “fish toss,” 
passing a fresh fish from hand to hand between owners, 
managers and chefs. The restaurant’s menu is printed 
twice daily to reflect the freshest catches. For more 
information, visit mccormickandschmicks.com.

11 Hike & bike trail
The City has published a 
map of the completion of 
the Walnut Creek hike-and- 
bike trail, running from the 
Balcones District Park to 
Walnut Creek Park. For more 
information, call Donna 
Cerkan in Development 
Review at 974-2733 or view 
the case online at www.
ci.austin.tx.us/devreview/
index.jsp, under the case 
number SPC-2007-0364C.

10  Grocery store switch
H-E-B announced Sept. 12 plans to acquire the store in 
Northwest Austin on Research Boulevard. From now until 
early November, Albertsons will continue to operate its 
area stores as the company winds down its local presence. 
By early November, H-E-B will take possession of the 
locations and reopen them by early December. H-E-B 
plans to double the staff size at the new stores and will 
hold internal job fairs for Albertsons employees. 

9 Financial firm opens
Genworth, a new financial advisory firm, opened in 
September at 8701 W. Parmer Lane, Ste. 1119. The firm 
offers such services as retirement, education, business and 
estate planning. Genworth also arranges free lunch and 
dinner workshops with groups who would like to know 
more about financial planning. For more information, call 
669-2448.

13 Bank breaks ground
International Bancshares Corporation, or IBC as it 
is more widely known, will open a new location at the 
corner of Burnet Road and Braker Lane early next year. 
Summer rain delayed the bank's construction but IBC 
expects to be open within the first quarter of 2008. 
Located close to the Domain shopping center, this IBC 
location will offer seven-day service.
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12 Voter registration deadline
October 9 is the last day for voters to register for the 
November 6 election. The November election will 
feature 16 amendments to the Texas constitution. 
Some of the amendments include allowing the Texas 
Water Development Board, Cancer Prevention and 
Research Institute of Texas and the Texas Transportation 
Commission to issue bonds. For more information call 
854-9473 or visit www.traviscountytax.org.
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lucky Dog grooming

Lucky Dog Grooming
9725 Anderson Mill Rd

331-7222

Cutting hair sounds like an easy job, but at most salons 
the clients’ bark is worse than their bite. At Lucky Dog, 
they can both be pretty bad. 

For a year, Lucky Dog Grooming has been transform-
ing dogs from mangey to manicured. 

“It’s really rewarding to see a scruffy dog come in, and 
then a nice-looking one leave,” owner Jeff Kikkert said. “A 
lot of what we do looks easy, but simple things like brush-
ing and cutting can be really tricky, and you don’t know 
unless you’ve done it.”

Before opening Lucky Dog, one of the first challenges 
Kikkert faced was simply finding a location that would 
allow animals.

“Dogs can be really hard on property, so I searched for 
about six months before I found a landlord that would 
agree to the use,” Kikkert said. “They were also nervous I 
was a startup business and maybe not a reliable tenant.”

Though their name may be deceiving, the shop grooms 
cats as well as dogs. According to Kikkert, Lucky Dog 
doesn’t need any secret tricks for washing the notoriously 
difficult animals.

“Actually, most cats are calmer for us than they are at 
home. It’s a different environment here, and the cat isn’t in 
its home space, so they act better,” he said.

Before opening his own shop, he honed his skills at a 

Every dog has its day (spa)
by Rachel youens

A Lucky Dog employee trims up a customer. Lucky Dog’s services include:

Anderson Mill Rd.

Lucky Dog Grooming

183
• Bathing  
• Grooming
• Nail clipping 
• Self-service washing
• Toy and treat sales

The shop dog, Meg, 
perches atop the front 
counter keeping an eye 
out for customers and 
guarding the jar of dog 
treats.

• Cat grooming (which is 
rare, most places don’t 
groom cats but Kikkert 
says he’s perfectly 
comfortable with them)

pet supply chain and he strives to fill in the gaps of what 
was missing in their service.

“There’s more personal attention to the animals here. 
There also isn’t noise, or children looking in on the dogs 
and banging on the windows. Dogs pick up on these 
things, and it makes grooming much less stressful.”

And a stress-free environment is a good thing to have 
when you’re trying to do something like paint a dog’s 
toenails. While the shop doesn’t specialize in fancy treat-
ments, Kikkert said Lucky Dog has put mohawks and dye 
jobs on dogs, but it takes a patient animal to allow it.

Besides grooming, Lucky Dog also offers do-it-yourself 
washing stations for owners. The shop provides towels, 
tubs and soap; all a pet owner needs to bring is their pet.

“The advantage to washing your pet here rather than 
at home is that our facilities are made to accommodate 
pet washing, rather than doing it in your kitchen sink,” 
Kikkert said. “There’s a lot less mess this way, and there’s 
always staff around here to help and offer advice on how 
to get better control of the animal or a better way to get 
them clean.”

Oddly enough, the owner of Lucky Dog owns no dogs 
himself, but instead has two cats, Chico and Marcus.

“I love dogs,” Kikkert said “but I see a lot of them at 
work.”

732-2211 ext. 5
9041 Research Blvd. Suite 240
(Hwy 183 at Burnet Rd., above Black-Eyed Pea)

620
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ausTin guTTerman

Gutterman puts final, important touch on homes

Most homeowners will buy gutters only once or twice 
in their lives, according to Bill Frazier, owner of Austin 
Gutterman. He said people should have the best service 
and product going on the most expensive thing they own.

“Customers have chosen us over the years because of 
the quality of service, especially the service after the sale,” 
Frazier said. “Our past customers are our biggest success; 
more than half of our customers are past customers or 
were referred by customers. We build relationships that 
make our business grow, and that is the key to success.”

Frazier started Austin Gutterman in 1984 with his son, 
a couple of contractors and his wife running the office. 
The office was off of Metric and US 183, in central Austin. 
They moved to the Northwest Austin location, near Mc-
Neil, 13 years ago, and now have 40 employees.

“We are Austin’s oldest gutter company and are family 
owned,” Frazier said. “All employees are full time, which 
means we will be there when we say we will be there and 
will be properly trained for each home. We have great 
people doing the right thing.”

Any home that is without gutters or needs new gutters 
can use services and products provided by Gutterman, 
according to Frazier. His company has exclusive rights to 
snap-lock installation, the only installation process that 
will not penetrate the back of the gutter, which causes 

leaking water to rot the sides of the house.
“A well-installed gutter system is necessary for every 

house,” Frazier said. “Many home builders don’t add gut-
ters, so we perform that service. Our installations have a 
warranty for life, so customers will never have to worry 
about their gutters again. They can even transfer the war-
ranty to the next home owner if they sell their house.”

Frazier believes his company provides employees with a 
good place to work in a stable environment. His employ-
ees are well-trained for each individual house. He said he 
offers a variety of products, rather than just one type of 
gutter, which most other companies do.

“Each house has its own personality and needs. We do 
what is best for the house,” Frazier said. “We also provide 
a boot camp for the gutter industry where we teach other 
companies to provide better service and be successful.”

Constant growth in the Austin area over the last 20 years 
has contributed to Gutterman’s success, Frazier said. The 
company has 20 trucks to service the central Texas area.

“We will continue to grow with Austin, and into the hill 
country, with Marble Falls and Georgetown becoming a 
big part of our business,” Frazier said. “Northwest Aus-
tin is our best marketplace, and we enjoy doing business 
here. We can and will continue to help anyone with gutter 
needs.”

These Japanese rain chains are one of the store’s special products.

Austin Gutterman
12229 Roxie Drive

450-1821
www.austingutterman.com

Anderson Mill Rd.

Austin Gutterman

Pond Springs Rd.
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Serving Central Texas since 1909

“Come let my family show your family what a car buying 
experience should be. Call 345-4343 and ask for Kenny and 

I’ll get you the best deal on the car or truck you want.”
                                                     -Kenny Covert

Photos are for illustration purposes only.

Covert Ford

Shop online at covertauto.com
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759-1414
1200-A East Hwy 79
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#1 volume dealer in Central Texas for 
12 straight years!

Open Sundays 11am-5pm

Rainwater collection
Collecting rainwater can help keep a lawn 
green even during times of drought. Austin 
Gutterman partners with the City of Austin's 
water conservation program to sell these 
systems, and they can be included with any 
gutter installation.

Specialty gutters Gutter helmet
The helmet fits over 
existing gutters and 
keeps out leaves, debris 
and even nesting animals 
that can eventually lead 
to mildew and water 
damage to homes.
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Joint effort builds 
major swim center

The City of Round Rock and the YMCA 
of Greater Williamson County have part-
nered to build the city’s first indoor, com-
petitive aquatic center with plans to begin 
construction next month. More than just a 
swimming pool, the $6 million facility will 
have water therapy resources, play features 
such as a water slide and competitive swim-
ming seating. 

It will be only the third year-round, com-
petitive swimming center of its kind in the 
Austin area; University of Texas’ Lee and 
Joe Jamail Texas Swimming Center and Ce-
dar Park’s Nitro Swim are the other two. 

Construction will begin next month, and 
completion is expected by next fall.
The city and YMCA partner

The idea of a partnership between the 
YMCA and the city originated when Jeff 
Andresen, president of the YMCA of Wil-
liamson County, approached city officials. 
Although City Manager Jim Nuse said the 

By shannon colletti

city has collaborated with private entities 
many times, he doesn’t think any approach 
has matched the magnitude of this indoor 
aquatic center.

“There was a demonstrated need for 
competitive aquatics and through this part-
nership, that need will be met,” Nuse said. 
“It’s something that we would have had 
a hard time doing on our own and the Y 
would have had a hard time doing on its 
own. So we combined the public and pri-
vate resources.”

The YMCA raised $4 million to go to-
ward the new pool and contributed the 
land, and earlier this summer, Round Rock 
city council approved $2 million from cer-
tificates of obligation. The Y will be solely 
responsible for the center’s management, 
including operations and maintenance. 

The city will retain the right to reserve 
the pool 10 days a year and will most likely 
use those days to enhance its Sports Capital 
of Texas programs, Nuse said.

Seton Medical Center Williamson, which 
will open early next year, also saw poten-
tial in the aquatic center and has already 
secured a role in utilizing the warm water 
therapy swimming pool for its patients.

Plans for the Round Rock Family YMCA

The new competitive swimming center will be the first of its kind in Round Rock

Eight-lane, 25-yard •	
heated competitive 
swimming pool
100 capacity aluminum •	
bleachers

Family dressing •	
rooms & restrooms
Whirlpool•	
Slide•	

Lazy river•	
Splash and spray toys•	
Splashpad (zero entry)•	
Hot tub•	

The facility will have:

Mays

Bowman 
Dr.

Courtesy of YMCA of Greater Williamson County

by Kara Vaught
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$140,000
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$130,000

$150,000

Blockhouse Creek

Forest Oaks

Crystal Falls Pkwy.

New Hope Rd.

Brushy Creek Rd.E. Park St.

FM 1431

Life’s most simplistic way of living.

Villas from the $180s–$300s

FAIRWAY VIEW HOMES
at The Reserve at Twin Creeks offers low-maintenance luxury 

Villas in the natural setting and beauty of Central Texas.

FairwayViewHomes.com | 512.219.0340

Prices, specifications and plans represent present intent of the builder
and are subject to change without notice.

FVH-N7021_Villas  9/7/07  3:44 PM  Page 1

A Florida company recently backed out 
of a $4 billion mixed-use development in 
Leander, citing the downturn in the na-
tional housing market as the reason why it 
could not rely on big homebuilders to join 
the project.

 But Central Texas is not off the compa-
ny’s radar, said Joseph Macau, Avalon Park 
Group’s chief financial officer.

“We are still in the Austin market, and 
we feel, as recent studies have shown, that 
Austin is still one of the best markets in the 
United States for housing.”
Housing frenzy

With the national media coverage of 
sub-prime loans and the resulting housing 
slump, locals could get the impression that 
Central Texas homes are also built on shaky 
financial ground.

“Yes, it may be tough to be a homeowner 

in many markets around the country,” wrote 
Kiersty Lombar, team leader of Central 
Texas Elite Homes, Keller Williams, on her 
real estate blog, “but our area is among one-
third of the top 100 markets in the U.S. that 
is appreciating. It infuriates me that often 
the local media will just run with whatever 
scripts are provided by the national news 
source and not customize it for the local 
market.”

While not insulated from the national 
market, the Austin area housing market 
remains stable because it did not follow a 
boom trend two years ago.
Sub prime goes south

The hot real estate market in other areas 
of the country was spurred by bad lending 
practices, namely sub-prime loans, said 
John Rosshirt of Stanberry and Associates 
Realtors in Cedar Park.

Another reason for this area’s relative sta-

bility is its lower cost of living.
“The sheer volume of sub-prime loans 

taken out by consumers in the Austin area 
is well below what you see in, for example, 
San Diego and Florida,” said Stuart Sutton 
of Prudential Texas Realty in Round Rock. 

“That’s just because entry-level homes in 
San Diego are $450,000 to $500,000, and 
you have to take out a stated income or sub-
prime loan to do that. It’s just a different 
scenario here.”

Unlike national trend, local real estate strong
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Hunters Chase 
78729

Agent: 
Mary Battaglia 
(512) 258-6677

4 Br./2.5 Ba.         
$229,890

8533 Foxhound Trl 

Residential Real Estate Report
Northwest Austin Area

Less than $100,000

$100 - $149.9k
$150 - $199.9k
$200 - $299.9k
$300 - $399.9k
$400 - $499.9k
$500 - $749.9k
$750 - $999.9k
$1 Million +

-
7

12
17
30
24
14
-
-

Price range Number of homes for sale
78750

-
-
9

36
37
27
20
1
-

-
4

49
48
1
-
-
-
-

-
17
39
57
5
1
2
-
-

August monthly home sales

78750 

78759

78727

78729

32

37

33 

23

27

25

23

27

Average price
Sold ‘07

Average price
Sold ‘07 Sold’06 2007

$292,423

$313,170

$193,130 

$176,005

$348,869

$359,024

$201,978 

$200,157 

On The Market

Key Stats

78759 78729 78727

Sold ‘06

38

49

42

39

Days on market
2006

37

38

33

36

Ashton Woods 
Condominiums - 78727

Agent: 
Judy DeWitt 
(512) 917-5037

3 Br./3 Ba.         
$229,900

14025 Ashton Woods Cir #55

Great Hills
78759

Agent: 
Diane Kennedy
(512) 750-2950

4 Br./3.5 Ba.         
$519,900

10401 Misty Hollow Cv

Jester Point
78750

Agent: 
Teresa Gouldie
(512) 751-8000

5 Br./3.5 Ba.         
$525,000

8129 Bottlebrush Dr 

+$8,848 

78727

+$24,152

78729

Changes in average selling 
price over last year

+$56,446

78750

+$45,854

78759

Data provided by Coldwell Banker United (www.coldwellbankerunited.com) 

real esTaTe reporT
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Arboretum

When seconds count...rapid treatment for heart and minor emergencies.

Located at 38th St. and Lamar Blvd.
512-407-7000 • www.HeartHospitalofAustin.com

EMERGENCY CARE 
with a greater sense of urgency.

#1 RANKED HEART PROGRAM IN TEXAS BY HEALTHGRADES [FOUR YEARS IN A ROW].

Much has happened since 1985 when the 
Arboretum opened as north Austin’s premiere high-
end shopping and recreation center, attracting 
shoppers for events such as the live-music show 
Blues on the Green. The opening of the Domain, 
run by the same company as the Arboretum, Simon 
Property Group, lured many businesses away from 
the Arboretum including Tommy Bahama, Banana 
Republic, St.Thomas and Victoria’s Secret. “For lease” 
signs still fill some windows in the complex, but 
the free space has allowed other stores to expand 
or move. While the Arboretum still holds on to 
old staples such as Amy’s Ice Cream, the shopping 
center has many new faces.  

aRBoRetum shopping centeR

Community
Shopping

Zoltan DaviD Fine JewelRy

One of the nation’s top jewelers just happens to 
make his home in Northwest Austin in a quiet corner 
of the Arboretum. Sir Zoltan David, knighted by the 
Hungarian nation, has been creating jewelry in this 
location since 1998. Zoltan and wife, Patti, spend much 
of their time traveling to trade shows so they like that 
the Zoltan location can be closed for long periods of 
time. If you look in the windows of the studio you can 
see diligent jewelers with magnifying glasses pouring 
over gems. 

FRancesca’s
Francesca’s started in Houston in 1999 and has since 
spread to more than 22 states. According to store 
manager Kristina Cones, while it was tempting for the 
store to move to the Domain, Cones says they like the 
unique location at the Arboretum and have no plans 
to leave.

salon 505
Salon 505 is one of the 
Arboretum’s oldest tenants, 
not just in the complex, 
but in general. The salon 
first opened on Anderson 
Lane in 1978 and moved 
into a small upstairs space 
at the Arboretum shortly 
after it opened, currently 
used by Joe Dimaggio 
Grill and McCormick and 
Schmick’s for hiring. The salon moved to its current 
larger, downstairs space in the shopping center in 
1995. “The location was prime at that point, and it 
still is,” manager Trudy Yates said. “The Arboretum 
has taken care of us for many years.” They enjoy a 
loyal local following but also draw business from the 
nearby Renaissance Hotel where women in town for 
conferences come in for salon service, Yates said.

Research Blvd.

Great Hills Trail

1. Gap Kids
2. the Gap
3. chico’s/Soma
4. coldwater creek
5. Pottery Barn
6. express Women
7. Bath & Body Works
8. express Men
9. Francesca’s collection
10. Janie & Jack
11. Just Add Water
12. c. Kirk Root designs
13. Jos A. Bank
14. nine West
15. Market treasure
16. Russell collection
17. Mimi Maternity
18. Restoration Hardware
19. Sunglass Hut
20. thundercloud Subs
21. Zoltan david Fine Jewelry
22. edward Jones
23. Ahead of the curve Bridal
24. easy tours of india
25. Joe dimaggio Grill -  office
26. Mccormick & Schmick’s - office
27. Wiki Wiki teriyaki
28. Amy’s original ice cream
29. Salon 505
30. Sharper image
31. Gymboree
32. Lenscrafters
33. the cheescake Factory
34. Heroes & Legacies
35. Barnes & noble moo!

The cow sculptures are one of the Arboretum’s 
most distinctive features. Developer Trammell Crow 
commissioned the sculptures from Harold Clayton. 
There are actually three sets; the other two reside in 
Dallas and Milwaukee.

1 2
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7

89
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Sponsored by Austin Telco

21

22
23

25
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new RestauRant

A high-end restaurant and sushi bar will fill the spot left 
vacant by Dan McClusky’s hamburger restaurant.

24
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Neighborhood
         Dining

mirabelle

Mirabelle
8127 Mesa Dr. • 346-7900

www.mirabellerestaurant.com
Monday - Saturday  11a.m. - 2 p.m., 5:30 - 9:30 p.m. 

At most restaurants, chefs start their menu creation 
at the entrees and work up to the wine. Mirabelle starts 
from the wine down with a menu inspired by the drink. 
This sister to Austin-classic Castle Hill Restaurant of-
fers Mediterranean-style cuisine in an atmosphere that 
straddles the line between classy and casual.

Opening the menu ushered in a diversity of tantaliz-
ing items.  Appetizers include  Asian Duck Springrolls, 
Griddled Pork Dumplings, Asian Lobster crisp or Mush-
room and Duck Liver Pate.

Some of the restaurant’s entrees are Bronzed Walu, 
Roasted Maple Leaf Duck Breast, Espresso Rubbed 
Venison with Sauce Diane, Beef Tenderloin w/ Cabernet, 
naming just a very few. The entire menu and wine list can 
be viewed on its website. 

We started with a cup of Spicy Duck and Sausage 
Gumbo ($4.95) and the Picadillo Empanadas ($4.95). The 
Gumbo was rich and spicy with plenty of Duck and Elgin 
garlic sausage.  The Beef Tenderloin Empanadas had a 
parmesan crust and the sour cream cilantro dipping sauce 
was excellent.

For entrees, I ordered the Roasted Chicken Enchila-
das “Suizas” ($10.95) our waiter Bill suggested the Apple 
Cider Glazed Pork Tenderloin with Grilled Leek Sauce 

($11.95). The enchiladas were amazing.  Filled with 
achiote-lime rotisserie chicken and cheese, topped with 
white Swiss cheese and served with rice and black beans, 
each bite of the enchiladas was full of a perfect blend of 
chicken and cheese. The Pork Tenderloin was incredibly 
tender and the apple cider glaze gave it a special savor. It 
was served with creamy mashed potatoes, green beans 
with almonds and red cabbage.

For dessert, we again called upon the expertise of our 
waiter Bill. He suggested the Strawberry-Rhubarb Cob-
bler with Amy’s Mexican Vanilla Ice Cream ($6.95) and 
the Mocha Toffee Torte ($6.95). The Mocha Toffee Torte 
was served with whipped mocha cream and toffee: a 
chocolate lover’s ambrosia.

Throughout the meal, the service was punctual and 
friendly and the entire staff  appeared concerned about 
each patron. Chef de Cuisine Joseph Bannister was 
trained at the Texas Culinary Academy and his experience 
includes the Headliners’ Club and Chez Zee. 

Mirabelle is a five-time award winner in the Austin 
Chronicle’s readers poll in categories ranging from “most 
romantic” to “best seafood dish,” and it’s easy to see why 
this restaurant is the people’s choice.

by Pitt GaRRett

Wine inspires seasoned chefs’ gourmet dishes 

Co-owner displays the restaurant’s wine collection.Vino
For those who are intimidated 
by the myriad of offerings and 
foreign words, Mirabelle’s wine 
list is a welcome tool. The wines 
are categorized and each listing 
gives the province, year, and a 
complete description of its taste.  

Mirabelle also creates dishes 
that are inspired from wine for 
the restaurant’s wine dinners. 
Co-owner Michael Vilim is one of 
Austin’s top sommeliers and has 
spent his career matching wine 
and food. 

Mirabelle

Spicewood Springs Rd.

M
es

a 
D

r. Steck Ave.
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6411 N. Lamar Blvd. Austin, TX 
1180 Airport Blvd. Austin, TX

A Special Gift to Our Members: 
Merry Money Loans

To show our member appreciation and to help with the upcoming 
holiday season we’re offering Merry Money Loans from 

October 1 to December 31, 2007. Members may apply for a 
Merry Money Loan for up to $1,200 at a rate of 10.9% APR*. 
For more information or to apply visit www.gtfcu.org or call 

(512) 458-2558 ext. 1002. 

*APR=Annual Percentage Rate. Minimum loan amount is $200. Approximate payments are based on a calculation of $11 for each 
$100 borrowed. Members may apply for only one Merry Money Loan per holiday season. Membership required. 

The Gutter 
Professionals

New
Repair 
Replace

Call Now
FREE no obligation proposal

512-450-1821
$500 OFF
on Gutter Helmet®

expires 10/26/07

Why Choose Us
Family-Owned since 1984
39,000 Satis�ed Customers
Up-Front Pricing
No Subcontractors
Fully Insured

Gutter Attachment System

No Spikes
No Nails
No Screws
No Gutter Penetration
Lifetime Warranty

It’s gutters from Gutter Helmet®. 
Engineered for Texas homes, 
it’s low cost, wind tested and 
handles the heaviest rain. 
Installed using SnapLock™, 
the world’s only puncture-free 
gutter attachment system. 
Prevents: wood rot, mildew and drips 
caused by spike, screw or nail holes.

12229 Roxie Drive
Austin,Tx 78729
1-800-558-2754

www.austingutterman.com

Toll RoadsInside
Information

Portions of Toll 130 started 
opening in late 2006 with 
the most recent opening on 
September 6 expanding the 
new toll road from IH 35 North 
of Georgetown to Hwy. 71 at 
Austin Bergstrom International 
Airport. This is the first highway 
in Texas to be developed under 
a Comprehensive Development 
Agreement, which permits 
property acquisition, design and 
construction to occur at the same 
time. Lone Star Infrastructure is 
overseeing the project, expected 
to be completed December 2007. 
Traveling Toll 130 is currently 
free and will remain so for TxTag 
customers until January 1, cash 
customers must start paying in 
November.

Toll 1 extends MoPac from Parmer Lane to Toll 45 
and was opened as a part of the initial grand opening 
of the central Texas toll roads in November 2006. The 
six-lane divided highway more efficiently links MoPac to 
Williamson County and offers limited frontage roads.

Cost: $.68 for TxTag holders, $.75 for cash customers
Mileage: 3 miles

Cost: $4.05 for TxTag 
holders, $4.50 for cash 
customers
Mileage: 56 miles
Time Trial: Parmer Lane 
to the Airport - 
14 minutes

130

130

N

Parmer Ln.

McNeil Dr.

Scofield Ridge

Wells Branch

Howard Ln.

1

Parmer Ln.RM 620

183

130

Anderson Mill

RM
 6

20

Toll 45 starts in Cedar Park at RM 620 and US 183 and 
stretches all the way to Toll 130 past Pflugerville. The $550 
million project was financed through the 2002 Central 
Texas Turnpike Project. Motorists first traveled Toll 45 on 
November 1, 2006 and saw the project completed in April 
2007. Fees were waived until July 2007.

Cost: $1.36 for TxTag holders, $1.50 for cash customers
Mileage: 13 miles
Time Trial: La Frontera to Lakeline – 11 minutes

N

N

By maRk collins
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American families differ from French families in 
deciding what age is appropriate to begin an educational 
program, said Eric Thuau, executive director for Austin 
International School. He said that French families believe 
3 years old is the appropriate age, while Americans believe 
closer to 5 years old.

“Children are ready to learn at 3, not just begin day 
care. It is the best age to learn and start fully comprehend-
ing,” Thuau said. “If a child doesn’t learn a foreign lan-
guage early, it becomes much more difficult and harder to 
switch over. The best gift you can give to kids is for them 
to be prepared and trained to adjust to differences.”

AIS opened in April 2001 under the name Lycée 
Française d’Austin, in response to a growing demand for 
studies approved and accredited by the French Ministry 
of National Education. Thuau also said that the interest 
in French-American education is strong with almost 40 
French schools in the United States (mainly in big cities 
including San Francisco, Los Angeles and New York) and 
three in Texas.

“We receive calls from everywhere from parents who 
won’t relocate unless their child can be enrolled here,” 
Thuau said. “It helps to develop companies in the Austin 
area because high-qualified engineers’ first concern is 
their child’s education. They want to know their child will 

receive the best education before they move here.”
The curriculum at AIS is taught in three languages: 

French, English and Spanish. It is based on French cur-
riculum with American components including American 
history, geography and literature. 

“We don’t only teach the language; we teach using the 
language,” Thuau said. “We encourage them to open their 
mind to different cultures. In our school, the students are 
made up of 24 nationalities and speak 16 languages, and 
the staff is of 10 nationalities.”

The goal of the program is to prepare students to pass 
the International Baccalaureate and the French Baccalau-
reate, which Thuau said is a great achievement. 

“Students benefit from the high academic level of 
education when they are immersed in a multicultural 
environment,” Thuau said. “Also, they learn to speak flu-
ently in the languages and strengthen their personality by 
opening their minds and their capacity to adjust in any 
environment.”

AIS is a non-profit association that raises money to 
ensure no shortfalls in its budget and to limit the annual 
increase in tuition. 

“Our community is so supportive of our school. I have 
managed international schools in Africa and Turkey, and 
I have never seen this support before,” Thuau said.

by KatheRine Kennedy

NoN-PRoFIT - AUSTIN INTERNATIoNAL SCHooL

School teaches global education at a local levelCloser
    Look 

Executive Director, Eric ThuauT h uAu ’ S  R e A S o n S  To  G i v e  yo u R  c h i L D  A  M u LT i L i n G uA L  e D u c AT i o n :

• A multilingual child has increased understanding, appreciation and tolerance for differences in 
people from other countries and cultures.
• A multilingual child has a head start in language requirements in college.
• Americans fluent in other languages enhance our economic competitiveness abroad, improve 
global communication and maintain our political security interest.

Austin international School
12001 oak Knoll Drive, Austin TX 78759

331-7806
www.AustininternationalSchool.org

Austin 
International 

School

Oak Knoll183

Your Home Sold in under 89 days
At a price acceptable to you

GUARANTEED
or I will buy it myself.

For more information call 1-888-454-5219 ext 2
for a recorded message.

(512) 797.0626 direct
(512) 328.0404 fax
brad@�ndyourcommunity.com 

Brad Brown
© 2007 Taylor Woodrow Homes.
Inspired by you® is a registered mark 
of Taylor Woodrow, Inc. Information
contained within this advertisement 
is correct at time of publication 
and subject to change. 0507

Realtors® Welcome

LUXURY IN ALLTHE
RIGHT PLACES.

Taylor Woodrow builds in communities that reflect

our commitment to addressing the total lifestyle

priorities of our customers, such as exemplary schools

and abundant amenities. We build masterfully designed

homes with all the right touches just the way you want

it and where you’ll enjoy it the most.

So, come find your Taylor Woodrow Home today.

TaylorWoodrowHomes.com

Inspired by you.®

The University 
of Texas Golf Club

Granite Bay 
512.266.6116

From the $500s 

The Reserve
512.266.6503

From the $600s

Hawks Canyon
512.266.6503

From the $600s

Red Oak Valley
512.266.5947

From the $300s

Steiner Ranch
River Heights Overlook

512.266.5926
From the $400s

Summer Vista
512.266.6920

From the $300s

Belcara
512.554.9800

From the $300s

Falconhead at 
Spillman Ranch

512.402.1572
From the $400s

Senna Hills
512.263.2655

From the $500s
sennahillsaustin.com

Senna Hills Garden Homes
From the $300s

512.263.2655

Walsh Ranch
512.733.7600

From the $300s

TWA-N7185_4.9167x6.5  5/7/07  3:04 PM  Page 1
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Construction and speedsTransportation  
Update

Acropolis Court
Alpheus Avenue
Amesley cove
Audane Drive
Bar-X Drive
Black Angus Cove
Branding chase
Bull Run Circle
Bull Run
Cactus Bend
Chadbury Cove
Charm Circle
Craig Drive
Deer Track
Gate Way
Gypsy Cove
Hereford Way
Hispania Court
Jessica Lane
Maverick Drive
Midland Walk

Construction on Scofield Ridge Parkway 
between Howard Lane and IH 35 is 
expected to be completed in November. 
The roadway construction was delayed due 
to rainy conditions and utility relocation. 
The new four lane divided roadway will 
extend Scofield Ridge Parkway, and will lay 
over where Howard Lane had previously 
connected to IH 35. Howard Lane will 
continue east under IH 35 and west from 
Scofield Ridge Parkway.

Construction on Anderson Mill Road 
between RM 620 and Spicewood Parkway 
is 50 percent complete, said Steve Manilla, 
Travis County Public Works Department 
director. The work to expand the roadway 
to four lanes with left turn lanes, bike 
lanes and a sidewalk is expected to be 
completed by June 2008.

Scofield Ridge Anderson Mill  Road

Speed Limit Changes
Because of House Bill 87, which allows 
neighborhoods to vote to lower the speed 
limit, the Rain Tree Estates neighborhood 
has lowered the speed limit on its streets 
from 30 miles per hour to 25 on the 
following streets:
Arabian Trail
Bell Avenue (US 183 to 50 feet north of 
Jollyville Road)
Hamrich Court
Highland Oaks Trail
Rain Forest Cove
Secrest Drive (112 feet north of Jollyville 
Road to Bell Avenue)

Misty Brook Cove
Misty Brook Drive
Mustang Chase
Ponderosa Parkway
Pony Chase
Rambling Range
Rustown Drive
Saddle Circle
Saddle Drive
Sage Hen Circle
Sage Hen Court
Sage Hen Cove
Sage Hen Drive
Shetland Chase
Smokey Mountain Drive
Switch Willo
Timber Wolf Trail
Timber Wolf Circle
West Cow Path
Whispering Valley Drive

Other neighborhood streets that have lowered 
speed limits include:

620
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Source: City of Austin Public Works, www.ci.austin.tx.us/publicworks/

Source: Travis County Public Works, www.co.travis.tx.us/tnr/publicworks/

It doesn’t play nice with the other cars in its class.
INTRODUCING THE ALL-NEW 2008 C-CLASS.

 Why did we run the engine at redline for over 30,000 miles? Why did we 

test the suspension at 130 mph? Why did we use high-strength steel in 

over 70% of the body structure? The answer is simple: we promised you a 

Mercedes-Benz.

 This automobile wasn’t made to join its class, but to dominate it. That 

explains why we pushed its engine so hard, for so long, before letting it 

onto the showroom floor. It’s why we equipped it with a suspension that 

automatically adjusts to changing road conditions, as well as massive 

antilock brakes that can bring it from 80 mph to a dead stop in just four 

firm seconds.

 And it’s why we gave the C-Class aggressively aerodynamic lines, AMG 

bodystyling and 17” staggered-width alloy wheels that all shout, “Let’s 

play.” Though, don’t be surprised if the other guys are a little hesitant.

THE C-CLASS. The delights of dominance, mile after mile. Starting at $31,975.
Unlike any other.

of AustinCall us today to schedule a VIP appointment: 1-800-230-1680 www.mbofaustin.com
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Domain tax incentives
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fact, the city has only granted one agreement for this type 
of incentive. These are project-based, and the Domain is 
the only of its kind. These projects “have the potential to 
shape many aspects of Austin’s economic environment and 
inject quality features in the Austin landscape and econ-
omy,” according to Austin’s 2005 Economic Development 
Policy, with special emphasis on New Urbanist, mixed-use 
and destination retail development.
The deal

The Austin City Council saw these qualities in the Do-
main when they signed a deal with developer Endeavor 
Real Estate in 2003 that would give up to $25 million, ad-
justed to the present day value at time paid, in subsidies. 
This $25 million would include 25 percent of the Domain’s 
property tax and 80 percent of the sales tax for the first five 
years, and 50 percent of the sales tax for the following 10 
years. Conditions of this deal include creating 1,100 new 
jobs, helping local businesses in the development and of-
fering open-space features.

Endeavor Principal Kirk Rudy says that without the in-
centives, the New Urbanist features of the Domain would 
not be feasible. At the time, there was no zoning appropri-
ate for a development like the Domain. Endeavor had to 
navigate the process with a Planned Unit Development. 

“First of all, it’s not a retail project. When it is complete, 
phase one will be approximately 40 percent non-retail,” 
Rudy said. “Endeavor has done a lot of projects in Austin, 
but this is the only time we’ve approached the city for a 
public-private partnership. The reason we did it is because 
mixed-use projects are more expensive for a number of 
reasons.”

The use of structured parking rather than surface, the 
combining of multiple types of uses into one building and 
putting utility infrastructure into the area all drove up costs 
for the Domain.

No payouts have been made yet to the Domain. The first 
one is scheduled for October 2008, but the Domain must 
first meet the criteria set out in its contract with the city. 
The Domain’s first report is due in 2008, but Rodgers and 
SDS are questioning the validity of some of the criteria. 
The controversy

In the agreement, Simon Property Group, originally En-
deavor’s partner and now full owner of the development, 
agreed to spend $1 million of its own money to assist lo-
cal businesses in locating at the Domain. Local businesses 
such as Bettysport, St.Thomas and The Steeping Room are 
in the Domain today through this agreement.

 However, Rodgers wanted to know exactly how much 
Simon had spent helping them. When he submitted a Free-
dom of Information request to the city in September 2006 
seeking this information, what he received was a chart 
showing how much the local tenants were given in allow-
ances and rent reduction with the numbers blacked out. 

The Austin city attorney said that Simon had designated 
these numbers as proprietary information that must re-

main confidential. Rodgers has since filed a second lawsuit 
against the city over its denial of his information request.

At the city’s audit and finance committee meeting, for-
mer Austin City Council member Bill Spelman offered his 
own suggestions to the council on changes that could be 
made to the 380 grants that would make the process more 
transparent to the public and less controversial.

“The city needs to develop a policy up front for propri-
etary confidentiality,” Spelman said, “otherwise, anything 
can be called proprietary, and some of this is information 
that needs to be public.”

Spelman, who is also a member of the Austin group Live-
able City, which aims to gather community consensus on 
policies affecting the social, environmental and economic 
needs of Austinites, pointed out that the public needs to be 
informed in a timely manner.

“The city council should only make decisions on award-
ing incentives after the information about the deal has been 
public for two or three weeks,” Spelman said. “When a deal 
happens so quickly and without public review, it makes the 
public suspicious that it’s not a good deal.”

Future plans
At the Audit and Finance Committee meeting Aug. 28, 

members said they did not intend to retract their prom-
ise to pay the subsidies promised for the Domain. Council 
member Betty Dunkerly offered up one disasterous exam-
ple of what happens when the city is hesitant on paying or 
offering incentives: the loss of Dell Inc. to Round Rock.

“It’s my personal opinion, and it may seem self-serving, 
but it probably wouldn’t be a good thing for the city to not 
pay the incentives from a credibility standpoint,” Rudy 
said. “People need to be able to rely on the agreement.”

SDS plans to make a push during the Christmas sea-
son, putting its petition into the local stores to encourage 
customers to sign on. It is SDS’s goal to gather signatures 
through January, and to enact a law keeping the city from 
giving chapter 380 grant money to retail developments.

“We want people to know that we’re not against the Do-
main or against any of the local or non-local stores in it,” 
said Katy Culmo, co-owner of local boutique By George. 
“We’re not against Intermix or Bettysport. We’re against the 
city giving this money and making the situation unfair.”

Before the Domain can receive incentive money from the 
city, Simon and Endeavor must first meet the standards 
set out in the Economic Development Agreement. The 
first report on these standards will be due in January 
and the Domain will undergo an onsite inspection and 
review of its W2 forms, sales and property tax returns. 
Here’s how the Domain is doing thus far.

GraDinG the Domain $32,000 yearly. One bedroom, 675 sq. ft. affordable apartments 
start at $899 a month. The Domain is currently working with 
Neighborhood Housing and Community Development to 
verify incomes.

Construction
Requirement: Construction on the commercial portion must 
begin by June 13, 2007. Construction on the residential portion 
must begin by June 13, 2009.
Performance: Construction on both portions was initiated in 
2005 and both are completed. Construction on phase II of the 
Domain, not part of this incentives package, is currently in 
development.

open Space
Requirement: The project 
must include wide sidewalks, 
significant open public space 
and pedestrian features such as 
fountains. The project must also 
use a combination of surface and 
structured parking.
Performance: The audit and 
finance committee has reviewed 
and verified phase I of the open 
space amenities. These include public art, a fire pit, fountains, 
an outdoor stage and a small playscape. There are also parking 
garage spaces for tenants and shoppers.

Minorities and Women
Requirement: Simon must make a good faith effort to support 
minority- and women-owned businesses with their tenants 
and the contractors used by tenants. Simon must also maintain 
a consultant specializing in outreach to these groups.
Performance: This review is in progress with the Department of 
Small and Minority Business Resources.

Job Creation
Requirement:  At least 1,100 permanent jobs must be created 
by the project.
Performance: This criteria is still being reviewed and the first 
report is due in January 2008.

Small and local business support
Requirement: Simon must use $1 million, known as the Domain 
Fund, to assist small local businesses into the project. This 
money can be used for advertising the business, designing 
interiors or moving.

Performance: Local businesses in 
the Domain include The Steeping 
Room, Betty Sport and St.Thomas. 
According to the city’s audit and 
finance committee report, Simon has 
spent $1.4 million to date helping 
these businesses and is approaching 
$2 million. It is difficult to say an 
exact amount as the city and Simon 
will not release exact numbers on 
how much the stores received in rent 
discounts and allowance, claiming it 
is proprietary information.

S.M.A.R.T Housing
Requirement: There must be 300 
units within the first six years 
of construction. All of the living 
units in the Domain must meet 
city S.M.A.R.T housing guidelines 
of being safe, mixed income, 
accessible, reasonably priced and 
transit-oriented. Ten percent of 
the units must meet affordability 
standards: 65 percent of the median 
wage.
Performance: Thus far, 390 units 
have been constructed. As of January, to be eligible for 
affordable housing, one must make between $27,000 and Source: City Audit and Finance Committee

shop goodwill. we got the goods.
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Source: City of Austin Public Works, www.ci.austin.tx.us/publicworks/

Source: Travis County Public Works, www.co.travis.tx.us/tnr/publicworks/
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A few main corridors in Northwest Austin may see Domain-type developments, mixing 
commercial and residential into a single space. However, a new set of requirements comes with 
building a vertical mixed-use project.

Relaxed standard example:

Defining affordable housing

Minimum off-street parking for the commercial uses within a VMU building can be reduced to 
60 percent of the normal requirements.

For rental units, 10% of the residential units shall be reserved as affordable for at least 40 years 
for households earning no more than 80 percent of the current median family income. For a 
family of four in the Austin area, that is $56,900.

The developer must meet with the City of Austin development and affordable housing staff 
for pre-application conference to ensure they understand requirements.

A use on the ground floor must be different from a use on an upper floor.

At least one floor must be residential units.

At least 75 percent of building frontage along the principal street must meet of standards 
designed to ensure that ground-floor spaces create an attractive commercial and 
pedestrian environment.

A customer entrance must open directly onto the sidewalko 

The ground floor space must have a depth of not less than 24 feeto 

The ground floor must have a first floor height not less than 12 feeto 

The front building façade must have a minimum number of windows and doorso 

VMU buildings cannot be taller than any other building that a developer could build under 
existing entitlements on a given site.

VMU buildings must include affordable housing, but only if the developer takes 
advantage of relaxed development standards.

Dense building
continued FRoM |1

city gave neighborhood associations ap-
proximately 150 days to respond to VMU, 
declaring whether they would like to be 
included or not. No one from Jollyville 
neighborhoods filed an application sug-
gesting any preference, Adams said.

In Northwest Austin, Jollyville is the lon-
gest corridor proposed for the standard. 

Another corridor, this one near Mesa and 
Spicewood Springs, could also be included, 
but only with more discussion. 
Where to place VMU

Around 300 residents participated at 
Northwest Austin Civic Assocation’s May 
16 meeting to discuss the overlay, board 
member Charlie Galvin said. By the end of 
the meeting, 97 percent supported an ap-
plication opposed to VMU at the southeast 
corner of Mesa and Spicewood Springs. 

Galvin found most residents did not 

This fall, the city anticipates the overlay 
cases will come to the council for public 
hearings and approvals where each neigh-
borhood will be considered individually. 
Depending on the level of controversy, 
some cases could go quickly while others 
will take longer. Property owners whose 
businesses or residences fall in the overlay 
have not yet been contacted, but will be 
once public hearings begin, Adams said.

FAMILY LAW
ATTORNEYS 

Divorce • Child Support • Custody 
• Modifications • Enforcement 

Wills • Probate • and much more!

With over a decade of quality legal experience, 
Clark & Clark is here to meet all of your 

family’s legal needs, including:

You’ve got family law problem....
We’ve got SOLUTIONS!

Call for a FREE Telephone Consultation!
Phone: 512-990-3135
Fax: 512-670-1334
E-mail: dclark@lawyer.com
On-line: www.clarklawyers.net We specialize in results.

2003
October: Stakeholders meet to discuss improving the 
façade of big box business.

2004
Stakeholder meetings continue. The group is open to the 
public, but generally includes neighborhood association 
representatives, real estate representatives and 
community leaders.

2005
May:  The city council passes a policy document 
establishing the basic framework of the design standards 
with recognition of need for vertical mixed-use 
development.
November:  The policy document is revised.

2006
May:  After Colorado-consultant firm Clarion Association 
codifies the document, the draft returns to the 
stakeholders.
August:  The document is passed by the city council with 
plans to use vertical mixed-use in core transit corridors. 
The city and council begin to educate the public.

2007
March:  Neighborhoods are asked to respond to the 
vertical mixed-use overlay and changes to the design 
standard during a 90-day period.
May:  Neighborhoods receive an extension for response 
time.
August:  The final deadline for neighborhood applications 
is completed.
Fall:  The city council is anticipated to vote on each portion 
of the overlay.

Timeline of The Vmu process

Want to add more home to your home? Open a Wells Fargo Home Equity
Account and you’ll get our free Home Improvement Kit and access to our
special home improvement Web site. They’re both full of great money-saving
ideas and discounts from retailers to help you make the most of your
remodeling dollars and even track and manage your project along the way.
Seize your someday.SM Come into your local branch, call 512-344-7000 to find
out more today.

© 2007 Wells Fargo Bank, N.A. All rights reserved.
Member FDIC. Offer good while supplies last.

Open a Wells Fargo Home Equity Account
and get our free Home Improvement Kit.
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VerTical mixeD-use requiremenTs

have a problem with denser development, 
but they did want the council to be careful 
where it was used. 

“I don’t think [VMU] is controversial. 
The only controversy is that the area have 
enough parkland and transportation,” Gal-
vin said.

NWACA even asked to include the area 
between Hart Lane and MoPac to the over-
lay. Galvin’s concern is that the Mesa and 
Spicewood Springs plot is near Doss El-
ementary where parents park on the streets 
and bus service is limited. 

“The idea [of VMU] is to increase density 
of the city and retain property values while 
lessening the impact on transportation. 
If people live close then it might mitigate 
sprawl, but it is important to have public 
transportation to reduce parking for that 
kind of density,” Galvin said.

McCracken said the NWACA’s concerns 
would be considered, while the other cor-
ners of the intersection would be included 
in the overlay. The area does not have mass 
transit, however McCracken, as a member 
of the Capital Metro board, said he has en-
couraged looking at the corridors for in-
creased public transit service in the future.  

Adams has also heard questions of pos-
sible residual traffic as a result of more 
people living in a tighter area and the city’s 
ability to accommodate infrastructure. 
That is something Austin has faced in the 
past, he said.

“It does not seem that different from 
accommodating redevelopment of older 
neighborhoods that are 70, 90 or 100 years 
old. We have to deal with the infrastructure 
in those situations. Any significant devel-
opment has to deal with that,” he said.
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Corridors

Historical  
Impact

By kaRen R. thompson

Bootleggers stash whiskey
When the 18th amendment to the U.S. Constitution 

prohibiting the sale of alcohol took effect Jan. 29, 1919, 
some communities were so convinced that drinking was 
the cause of all crime, they actually sold their jails.  

Williamson County had a population reaching 44,146 
in 1930. The county was rural, with farming and ranching 
the primary occupations. New York City might have had 
30,000 “speakeasies” during Prohibition, but in William-
son County, “home brew” was the only alcohol. 

During the 1920s and 1930s, Jollyville was a small com-
munity with about 25 families. A car was a luxury, and 
not every family had one.   

The summer of 1932 was hot, and kids were outside 
playing all day since there was no television or air-condi-
tioning to keep them inside. The road in front of the W. 
H. Thompson place (now 12881 Pond Springs Road) had 
a bridge over Rattan Creek.

John F. Thompson Jr., 10, his brother William S. 
Thompson (Bud), 6, and a couple of cousins were play-
ing near the bridge when they spied some strange boxes 
underneath it. On further inspection, the boxes turned 
out to be cases of whiskey, about 40 bottles of Kentucky 
bourbon. Someone had hidden the whiskey; probably 
intending to come back and retrieve it later.

The startled boys ran to the house and told their father, 
Finis Thompson, who in turn got his neighbor and fel-
low World War One veteran, James A. Prewitt (Bud) to 
retrieve the whiskey. It was 90 proof “Cream of Kentucky” 
pure whiskey. Now the problem was how to tell Mrs. 
Thompson, who was a “teetotaler,” or person who does 
not drink.

Because Emma Thompson, my grandmother, 
would not allow the whiskey in the house, they hid 
it in the pasture arbor.  For a long period of time 
the boys watched the bridge from a distance, well 
hidden, to see if anyone came to retrieve the liquor. 
If bootleggers came back, no one saw them.

In 1966 when I married David Thompson, we 
moved to the family farm. One of the first stories 
Granny told me there was about “the booze”, as she 
called it. She hated “the booze” being in the arbor 
and said that Finis and his friends had spent 10 or 
more years drinking on “the booze.” She had the 
last bottle in the kitchen cabinet, because it was 
used only as medicine, such as with honey for a 
sore throat.

After almost 14 years, Prohibition had failed to 
fully enforce sobriety and had cost billions. By 
1930 it was rapidly losing support. 

States began to approve the 23rd Amendment 
that would end prohibition. On Dec. 5, 1933, it 
was approved nationwide. 

In Williamson County, the first person 
to come to the Commissioner’s Court to 
request an election to sell beer was Edward 
J. Walsh of Round Rock. He presented a pe-
tition of 100 signatures. The court approved 
an election on Sept. 11, 1933, and it passed 
with 295 voting “Yes” to sell beer, and 161 
saying “No.” The beer could not be over 
3.2 percent alcohol. 

To this day, Bud Thompson, now 81, 
still remembers “the booze” event well.

Edward J. Walsh, president of 
Round Rock White Lime Co., was 
the first person in the county, after 
the end of Prohibition to request a 
vote on the sale of beer. It passed on 
Sept. 11, 1933. 

Bottled by Schenley’s, Cream of 
Kentucky Whiskey was a rye 
whiskey known for being “double 
rich.”

Photo courtesy Chris W
alsh.

Membership required and open to anyone who lives or works in Travis, Williamson, Bastrop, Caldwell or Hays county. 1APY—Annual Percentage Yield. If requirements met: 6.01% APY on balances up to $25,000, and 1.01% APY on the 
portion of balance over $25,000. If requirements not met: 0.25% APY on balance. 210 transactions per cycle. Must maintain eStatements. Auto debit ACH also applies.
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EDUCATION FOCUS
C O M M U N I T Y  I M P A C T  N E W S P A P E R

higher education    September 2007

 Austin Community College -
     Northridge Campus
11928 Stonehollow Dr. • Austin

This branch of the Austin Community College 
system is served by Capital Metro bus services 
and offers a collegiate environment in the 
area, including a Bevo’s bookstore, cafés and 
bars. It is one of only three ACC campuses to 
offer the Weekend College program, to help 
busy students earn a degree. ACC offers many 
classes targeted at Austin’s local industry such 
as computer assisted design and commercial 
music.

  Phone: 223-4782  
  Website: www.austincc.edu/nrg/

 Cypress Creek Campus
1555 Cypress Creek Rd. • Cedar Park

In addition to serving students in far Northwest 
Austin, this campus also serves those LISD 
students involved in ACC’s College Connection 
partnership. Capital Metro does not offer bus 
service to this campus.

  Phone: 223-2010  
  Website: www.austincc.edu/cyp/

 The Academy at Austin
15635 Vision Drive, Suite 107 • Pflugerville

This Paul Mitchell certified academy offers 
students an education in cosmetology and 
esthetics with both day and night classes. 
Students can get hands-on experience at the 
guest services salon, performing skin, nail, wax 
and hair services for customers.

  Phone: 251-1644  
  Website: www.theacademyaustin.com/

 Texas Culinary Academy
11400 Burnet Road • Austin

Founded in 1981, the academy’s partnership 
with Le Cordon Bleu means students learn 
a combination of fine French and American 
culinary art. The Le Cordon Bleu school has 
existed in Paris since 1895, and students at the 
Austin branch learn the skills involved in the 
entire fine dining process from the kitchen 
to table. Students also gain experience at the 
school’s restaurant La Ventana.

  Phone: 837-2665  
  Website: www.tca.edu/

 Devry Institute 
11044 Research Blvd • Austin

This national technical college hosts a full 
campus in Northwest Austin offering bachelor’s 
and master’s degrees and business certifications. 
Some of Devry’s degree options include 

Northwest Higher Education
By Rachel youens
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After 80 years near the heart of downtown Austin, Concordia 
University will move northwest in 2008, giving itself plenty of extra 
breathing room. 

The new campus will be located on 385 acres of land off RM 
620 near Anderson Mill, an area that dwarfs the current 23-acre 
downtown location. However, about 65 percent of the university’s 
new acreage is untouchable for development because it is part of 
the Balcones Canyonlands Preserve, a new asset that Concordia 
hopes to leverage for enhancement of its Environmental Science 
program.

Confined by space limitations at the current campus, the Board 
of Regents decided in 2005 to begin the search for a new home in 
Central Texas. After considering an $80 million option of sinking 
parking underground and building on top, the time came to look 
elsewhere. 

“We started exploring if we could sell our property to help us buy 
something else, maybe we could pull off a relocation and get more 
land out of it in the end,” said Rev. Dr. David Kluth, vice president. 
“Our thought was we might be better off to just simply start over.”

The small private school, formerly known as Concordia Univer-
sity at Austin, recently changed its name to Concordia University 
Texas to better reflect the system’s statewide presence through non-
traditional and adult education programs, and it also adopted a 
new logo. But the campus move is a greater concern for Kluth at 
the moment. 

“I think once we got over the physical move hurt, other changes 
have not been as painful,” said Kluth, who has already moved his 
office to the new site. “I’m sure there will be a few people that will 
never forgive us for moving, but I think in a decade, the school will 
be flourishing, probably double the size, and I would hope that in 
retrospect, people will say it was a really good decision.”

Concordia will move into six existing buildings on the heavily 
wooded property at the head of Bull Creek, which was formerly 
used as a research and development facility by Schlumberger, an 

by grant Fuller

Concordia University Texas prepares for campus move
game and simulation programs, business 
administration and accounting.

  Phone: 231-2500  
 Website: www.devry.edu/locations/ 

    campuses/loc_austin.jsp

 Letourneau University
8501 N. MoPac • Austin

Based out of Longview Texas, Letourneau is a 
Christian college with branches in five Texas 
cities. At the Austin campus Letourneau offers 
business degrees and teacher certification. One 
of the special business degrees the school offers 
is in aviation management.

  Phone: 346-6407  
  Website: www.letu.edu/

 Academy of oriental Medicine
2700 W Anderson Ln # 204 • Austin

This nationally accredited school teaches 
Oriental medicine and acupuncture. Most 
degrees take three to seven years and the school 
keeps class sizes small at eight to 28 students. 
The school hosts a student clinic where students 
get hands on experience and Austinites can find 
affordable acupuncture and herbal treatments.

  Phone: 454-1188 
  Website: www.aoma.edu/

 University of Phoenix Austin
10801 N. MoPac • Austin

Now the largest private university in America, 
the University of Phoenix offers business and 
management master’s and bachelor’s degrees 
for working adults. Their combination of onsite 
and online classes are designed for busy 
schedules.

  Phone: 340-0944

 ITT Technical Institute
6330 Highway 290 East, Suite 150 • Austin

This nationwide private technical college 
offers four degree programs in drafting 
design, electronics technology, business and 
information technology. In addition to their 
academic offerings, the school also has student 
activities such as mentoring, clubs and career 
fairs.

  Phone: 467-6800
  Website: www.itt-tech.edu

 St. Edward’s University - 
     Professional Education Center
9420 Research Blvd., Echelon III, Ste. 200 • Austin

The mission of this extension from the 
University’s south Austin campus is to bridge the 
gap between traditional academic education 
and the technology and management skills 
required by today’s fast-paced companies. 
This campus offers flexible times for classes in 
management and continuing education for 
several professions. Microsoft, CISSP, A+ and 
Network+ certifications are also available.

  Phone: 346-8110
  Website: www.pec.stedwards.edu
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THE PRESERVE

Future Construction

Phase 1

A. Administration
B.  Student Center & Fine Arts 
C. Classroom & Offices
D. Classroom & Offices
E. Cafeteria & Meeting Rooms
F. Library

G. Residence Halls - Phase I
H. Field House - Phase I
I. Entry Guardhouse

J. Chapel
K. Field House - Phase 2
L. Administration Expansion
M. Performing Arts Center
N. Student Center
O. Retreat Center
P. Academic Buildings for:
  • Business School
  • Science & Nursing
  • Graduate School
  • College of Education
  • Administration Expansion
Q. Student Life Complex:
  • Alumni Center
  • Early Childhood Center
  • Concordia History Museum
R. Residence Halls - Phase 2
S. Future Structured Parking
T. Softball
U. Tennis
V. Football
W. Soccer

30-YEAR CAMPUS PLAN
Barnes Gromatzky Kosarek Architects
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FOCUS
After 80 years near the heart of downtown Austin, Concordia 

University will move northwest in 2008, giving itself plenty of extra 
breathing room. 

The new campus will be located on 385 acres of land off RM 
620 near Anderson Mill, an area that dwarfs the current 23-acre 
downtown location. However, about 65 percent of the university’s 
new acreage is untouchable for development because it is part of 
the Balcones Canyonlands Preserve, a new asset that Concordia 
hopes to leverage for enhancement of its Environmental Science 
program.

Confined by space limitations at the current campus, the Board 
of Regents decided in 2005 to begin the search for a new home in 
Central Texas. After considering an $80 million option of sinking 
parking underground and building on top, the time came to look 
elsewhere. 

“We started exploring if we could sell our property to help us buy 
something else, maybe we could pull off a relocation and get more 
land out of it in the end,” said Rev. Dr. David Kluth, vice president. 
“Our thought was we might be better off to just simply start over.”

The small private school, formerly known as Concordia Univer-
sity at Austin, recently changed its name to Concordia University 
Texas to better reflect the system’s statewide presence through non-
traditional and adult education programs, and it also adopted a 
new logo. But the campus move is a greater concern for Kluth at 
the moment. 

“I think once we got over the physical move hurt, other changes 
have not been as painful,” said Kluth, who has already moved his 
office to the new site. “I’m sure there will be a few people that will 
never forgive us for moving, but I think in a decade, the school will 
be flourishing, probably double the size, and I would hope that in 
retrospect, people will say it was a really good decision.”

Concordia will move into six existing buildings on the heavily 
wooded property at the head of Bull Creek, which was formerly 
used as a research and development facility by Schlumberger, an 

Concordia University Texas prepares for campus move
international oilfield services company. The current structures will 
be converted into two adjacent classroom and office halls, a fine 
arts center, an administration building, a cafeteria and a library. The 
campus will be divided into four villages: student learning, student 
life, student living and athletic. Further expansion is planned over 
the next 30 years.

Concordia’s president, Thomas Cedel, is pleased with the condi-
tion of the existing buildings and is thinking about changes that will 
begin to take shape after classes start on the new campus next fall.

“We’ll let the dust settle and let everybody get comfortable from 
that, and then step back and look at some of the things we can do 
differently,” Cedel said. “How do we integrate into the community? 
How do we integrate into the school districts?”

While Kluth and Cedel both say the Northwest Austin commu-
nity has reacted positively to the news of Concordia’s arrival, the 
drastic change in location should present an interesting new chal-
lenge.

“It isn’t as visible, certainly, as IH 35 and the baseball field and the 
upper deck,” Kluth said. “I think we’ll have to work much harder 
than we have in the past making ourselves continually felt within 
the community through expanded academic programs and differ-
ent PR efforts.”

A developer plans to raze the downtown campus as soon as Con-
cordia faculty and staff clear out sometime next July. Many of the 
old buildings are beloved by alumni, and the historic change will be 
a bittersweet moment for many of those involved. The university 
does plan to salvage items of historical or sentimental value and 
find a place for them at Concordia’s new home.

“There’s going to be some strong emotions that are going to sur-
face next spring when we call it quits, and we’re going to have to 
do a really good job when we bring people out here to acclimate 
them into this setting,” Kluth said. “I think they’ll love it, but there 
is probably a sense of loss. The reality is that the school is staying 
the same, but it’s moving to a different spot that can serve students 
better.”
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Phase 1

A. Administration
B.  Student Center & Fine Arts 
C. Classroom & Offices
D. Classroom & Offices
E. Cafeteria & Meeting Rooms
F. Library

G. Residence Halls - Phase I
H. Field House - Phase I
I. Entry Guardhouse

J. Chapel
K. Field House - Phase 2
L. Administration Expansion
M. Performing Arts Center
N. Student Center
O. Retreat Center
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  • Business School
  • Science & Nursing
  • Graduate School
  • College of Education
  • Administration Expansion
Q. Student Life Complex:
  • Alumni Center
  • Early Childhood Center
  • Concordia History Museum
R. Residence Halls - Phase 2
S. Future Structured Parking
T. Softball
U. Tennis
V. Football
W. Soccer

30-YEAR CAMPUS PLAN
Barnes Gromatzky Kosarek Architects

The nature preserve, which would be a 
hindrance to other prospective developers, is an 
advantage for Concordia. The University plans 
to use the preserve in lessons on conservation. 
In addition to endangered species, the creeks of 
the preserve also hold Indian artifacts.

The university's outdoor dining area 
overlooking the nature preserve.

When Schlumberger left the complex, they left 
most of their furniture and equipment behind. 
Concordia plans to redecorate and refurnish 
much of the interior but the leftover furniture 
gives them a head start.

Elevated walkways connect the buildings. The secluded campus is surrounded by the wooded 
preserve and no other development can be seen.
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Introducing a better CHOICE in business phone service.
Start saving today with unlimited local and long-distance calling within the United States, Canada and Puerto Rico for one flat rate. Take advantage of valuable business 
services, such as call hunting and three-way call transfer, at no additional charge. Then, save even more when you bundle other Business Class services, and experience the 
convenience of one monthly bill. 

Plus, Business Class Phone offers crystal-clear connections through our robust, reliable network. And our local, dedicated support specialists know your business and your 
market, and are available to help when you need them.

Make a great move. Contact your local Time Warner Cable 
Business Class representative (866) 877- 4841 or visit www.twcbc.com/ctx
Business Class Phone does not include back-up power and should there be a power outage, Business Class Phone, including the ability to access 911 services, will not be available. Additional charges apply for taxes, fees,  
Directory Assistance, Operator Services and calls to International locations. Offer valid for business customers in Business Class Phone serviceable areas. Some restrictions apply.

© 2007 Time Warner Cable. All rights reserved.

GREAT
SAVE.
Switch to Business Class Phone from Time Warner Cable 
and get more business features at terrific savings. 

HWY 290 E/I-35
6420 US HWY 290 EAST

NORTH/183
13087 RESEARCH BLVD.

SOUTH
1402 W. STASSNEY LANE

SOUTHWEST
6114 WILLIAM CANNON DR. W.

GEORGETOWN
804 SOUTH IH-35

PFLUGERVILLE
15108 FM 1825

ROUND ROCK
1000 SOUTH MAYS ST.

SAN MARCOS
1204 THORPE LANE

SAN MARCOS HS
2601 E. MCCARTY LN., STE. 100

HUTTO
409 W. FRONT ST.

BEE CAVE
3600 RR 620 SOUTH, STE. D  

*APY=Annual Percentage yield. Rate
is accurate as of 8/22/07. Minimum

balance to earn dividends = $100,000.
Rates subject to change. Fees could

reduce earnings. Visit aplusfcu.org for
current rates and fees.

5.00% APY*

Maximize your retirement savings by transferring your funds into a Platinum IRA!
This account offers exceptional earnings, with the highest dividends of any of our
retirement accounts and no below minimum balance fees*—plus the added
convenience of easy access to your funds.  

You’ll enjoy the peace of mind of knowing your funds are insured up to $500,000
($250,000 by NCUA and $250,000 through ESI). You can also earn 
a 0.25% rate bump on your next share certificate by keeping your 
account open 6 months, OR a 0.50% rate increase by keeping 
your account open 12 months!

How can I get flexibility AND
bigger returns on my investments?

Stop by any branch location for details.
800-252-8148 • aplusfcu.org

With a Platinum Savings IRA at A+!

EVERYONE can make the grade at
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Thomas E. Cedel, President of Concordia University of Texas

Family: Married, two adult children
education: Bachelor’s in biology from the University of 
Pittsburgh and Doctorate in philosophy and biology from the 
University of Pittsburgh
contact: 486-2000

Q. How has the reaction been from current students and 
faculty?
A. Wonderful. Everybody’s been on board. The 
students are ready to leave. They’d leave today if we 
could move. We obviously can’t get to it that quickly. 
But it’s been very positive. I mean, let’s start at the really 
low level. They’re gonna be able to park, and then 
everything from there is going to be up. They’re going 
to have sports fields; what a cool idea! It’s going to be 
really nice. 

Q.  As you look to the future, what are some of your goals 
for concordia?
A. Contributing in the community really is going 
to be a big one. We want to be good neighbors. And 
we’re a faith-based institution, so we want to integrate 
not only into the community, but into the faith-based 
community around here and hopefully help them. So I 
think those are big goals.

Q.  How do you hope this changes the way people view 
concordia?
A. We’re making a big decision to better serve people. 
I hope people view us as visionaries. We’re a U.S. News & 
World Report top-tier school, and we want to be better.

Q. How have you been welcomed by the northwest 
Austin area?
A.  Both Cedar Park and Leander have been wonderful 
about us coming out here, and people have been 
very, very positive. I’ve met with both mayors. We’re 
working to meet with the school districts, too. We have 
a great baseball team, so you know, if we can engage 
people with our sports programs and our fine arts 
programs, that would really be a good thing. Plus this 
whole preserve – our science guys are just going nuts 
about that. And the question is how we can help have a 
learning center here in the community.  

Q. What about the alumni reaction?

A. Good. I mean, certainly people are attached to 
the old campus. It’s been there for 80 years. I had a set 
of alums that came through a couple weeks ago, and 
they were back kind of giving Kilian Hall a hug, and the 
chapel and all that stuff. And they came out here, and 
they said, ‘Once we came out here, we know why you’re 
doing this.’ And so we’ve got a history committee that 
includes a past president, alums and current students, 
and they’re surveying all the stuff on campus, figuring 
out what’s important and what we’re going to take with 
us. We may not be able to put it all out right away, but I 
think if we bring enough stuff, we’ll be okay.

Thomas Cedel came to Austin from another member of the Concordia University 
system, where he was a dean and executive vice president. He also served 26 years in 
the United States Air Force, retiring 10 years ago from his post as senior analyst for 

the assistant secretary of defense. Cedel said the decision to move the Concordia campus 
from Austin was  difficult, but that it will lead to more growth. "This is all a walk of faith," 
he said.
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Hillcrest Baptist Church
3838 Steck Ave. 

Austin, Tx 78759
512-345-3771
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Sunday service times: 9:30 a.m. & 10:45 a.m. 

FREE Maintenance Plan for New Customers “Proud To Serve You Since 1989”

HEATING • COOLING • ENERGY DOCTOR

24 HOUR EMERGENCY SERVICE

Get your end of summer great savings by installing a new high efficencey 
air conditioning system and rebates. The money you will save on your 
electric bill will more than pay for the new system every month. Let us 

show you how with your free in home energy check-up.

Call Your Neighborhood Air Conditioning Company, We Can Help

FREE ESTIMATES

ON EQUIPMENT

Licensed For Your Protection TACLB009009

IAQ Specialist
(Indoor Air Quality)

A/C Or Heat
Check-Up $39.99 844-8195

www.americanairtexas.com
e-mail: aamstexas@hotmail.com

Now with great savings!

$300 OFF your free energy check up.
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The ARC Advantage

For more information visit AustinRegionalClinic.com or call ARC-INFO (272-4636) 

ARC Locations
Northwest Austin

For Appointments Call:
ARC Anderson Mill: 250-5571

ARC Northwest Hills: 349-2588

ARC Seton Northwest: 338-8181

ARC Quarry Lake: 338-8388

ARC Far West: 346-6611


